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Voice’ Needs ‘Operation Back Talk 


To Combat Russ 


By ART SETTEL “ 


(Ex-Variety’ Mugg in Jerusalem, 
Israel; Cairo, gupt; Berlin, 
Germany, and Flatbush-am- 
Gowanus—Now with CBS-TV) 

Fast shift in the Red propaganda 
line is apparent in the shortwave 
radio output originating in Moscow 
and her satellites, and monitored 
by this correspondent in the course 
of other duties for a radio net- 
work. 

One year ago, Cominform propa- 
ganda machine was hitting hard on 
the theme that U. S. pilots were 
dropping bacteriological bombs on 
the innocents of North Korea, 
famine-ridden areas of China, Ger- 
many and some Balkan States. 
Idea was to fix “blame” for the 
blight on Americans, with the re- 
sult that millions were given to be- 
lieve. that the drought, potato 
beetles, etc., were the result of po- 
litical mischief by Uncle Sam. 

The story backfired, even with 
the “confessions” extracted from 
brainwashed fliers, and the Com- 
mies themselves wearied of their 
own fairy tales. 

Today, it’s the ‘A’ and ‘H’ 
bombs, with Cominform _ story- 
tellers working overtime weaving 
tales of horror in which American 
“warmongers” and “mass murder- 
ers,” ‘Nazi lovers” and “imperial- 
ists” conspire to wreak vengeance 

(Continued on page 42) 


Only ‘Inside Stuff? On 
Hildegarde and Johnson 
Splitup Is 30% of Take 


In the past two weeks it has be- 
come a city desk story in a num- 
ber of dailies seeking the “inside” 
of Hildegarde and Johnny John- 
ston splitting after.a year’s suc- 
cessful teaming. They're in their 
final fortnight currently at the 
Desert Inn, Las Vegas, at $11,000 
a week. When Hildegarde reopens 





| the Cotillion Room’s season at the 



















Share. 


Hotel Pierre, New York, on Sept. 
21, her new “partner” will be Jack 
Whiting. 

The only “inside” on the Hilde- 
Zarde-Johnston schism is a matter 
of terms. The male singer got 
30% of the take, which Anna 
Sosenko, longtime personal rep for 
the “chantoosey from Milwaukee,” 
felt was too high considering the 
comedienne’s costly costuming in- 
vestiture, the general load of the 
entire operation (management, ex- 
tra musicians, special violinist- 
conductor, and: the like). What- 
ever Whiting’s deal with Miss Hil- 
degarde, who comes into the 

terre at over $4,000 a week, it is 
predicated on his (Whiting’s) stint 
as a featured support of the sea- 
soned nitery songstress. It is said 
© be over $1,000 a week as his net 
Johnston gave the impres- 
: fis was a 50-50 deal; this, 
Coupled with sundry film commit- 
nents, created the splitup. 
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RCA Victor’s $500,000 
10-Year Kay Starr Bid 


In a move to bolster its femme 
ranks, RCA Victor is nearing the 
wrapup of a top coin deal with 
Kay Starr, Capitol Reords’ song- 
stress for the past nine years. Her 
pact with Capitol expires this De- 
cember and it’s expected that her 
new deal with Victor will be set- 
tled by the weekend. 

Victor reportedly has offered her 
a five-year pact, with options for 
five more years, with a total guar- 
antee for the 10-year’ period 
around $500,000. 


Price Seemingly 
No Curb to Deluxe 








Record Packages 


Along with the general upbeat 
in the album biz, the deluxe pack- 
ages at fancy prices are coming 
into increasing favor among the 
major labels. Decca’s heavy sales 
on its new Bing Crosby wax biog 
at $27.50 is giving the latest spark 
to the deluxe package idea. A 
customer poll, via postcards en- 
closed in the “Bing” set, indicates 
that the relatively stiff price is no 
handicap to sales. 

RCA Victor found that to be true 
with its click promotion of the 
Glenn Miller Limited Edition last 
year. That “limited edition” sold 
around 100,000 copies at a $25 price 
tag. Victor, in fact, will market 
another Miller “Limited Edition 

(Continued on page 85) 





‘Legionnaires Aren’t 
Millionaires’; D.C. Biz 
Off During Convention 


Washington, Aug. 31. 

Estimated flow of 150,000 Amer- 
ican Legionnaires and their fami- 
lies into the Capital has had a 
downbeat effect on most phases of 
the entertainment industry here. 
Theatres: are grossing below ex- 
pectations, the better restaurants 
and cafes are off, and hotels still 
have vacancies. Reason, as one 
cafe owner put it, is that “Legion- 
naires aren’t millionaires,” and the 
delegates are for the most part re- 
stricting themselves to the less ex- 
pensive hotels and motels. 

Theatre operators said the Le- 
gionnaires have kept the local 
patrons away from the downtown 
districts, and the Legion trade 
hasn’t been able to make up the 
difference. The Warner, playing 
“Cinerama,” said since Sunday 
(29), fully 75° of its patrons have 

(Continued on page 85) 





DRAMAS OIG INTO 
BELLES-LETTRES 


By LEONARD TRAUBE 


Television has been lit’ry almost 
from the start, but this season 
shapes as the peak-a-book in the 
belles-lettres department. Pro- 
ducers and story editors of hour- 
shows are gumshoeing at a fast clip 
to get a beat on the hardcovers, and 
some of them, taking a leaf from 
Hollywood, are working hard and 
furiously on pre-publication rights 
(remembering with a wistful gleam 
that David O. Selznick paid a mere 
$52,000 or so for the pic rights on 
“Gone With the Wind” by grab- 
bing it from the Margaret Mitchell 
galleyproofs). 

A major “love that publisher” 
yenner for the 1954-55 video season 
is the Westinghouse-CBS “Studio 
One,” long with an affection for 
printed matter. A_ tieup with 
Doubleday gives the Felix Jackson 
series two new novels in A. J. Rus- 
sell’s “Fatal In My Fashion,” 
which is being teleadapted by 
Patricia McGerr for Oct. 25, and 
“An Almanac of Liberty,” Supreme 
Court Justice William O. Douglas’ 
“definitive” credo on freedom, list- 
ed for Nov. 8 to coincide. with 
Doubleday issuance. (Edward R. 
Murrow is being glommed as the 
onscreen narrator for “Liberty.’’) 

“Studio One” story editor Flor- 

(Continued on page 42) 


RCA Call Letters 
For NBC Stations? 


Chicago, Aug. 31. 

The revival in recent weeks of 
the “This is NBC—a service of 
RCA” stationbreak tagline which 
now accompanies network radio-tv 
programming is seen as the dawn- 
ing of a new era in which board 
chairman David Sarnoff will create 
a greater identity between the par- 
ent company and the subsidiary 
operation. 

Some even are saying “don’t be 
surprised” if the coming months 
will witness overtures toward a 
change of the New York flagship 
call letters from WNBC to WRCA 
(for both the radio and tv adjuncts) 
with the same pertaining to the 
Coast o&o operations, now carrying 
the KNBC-KNBH eall letters, thus 
becoming KRCA. 

The more pronounced RCA-NBC 
identification has its precedent in 
the case of General Electric and 

(Continued on page 80) 














Attention D.C. 
Chicago, Aug. 31. 
As the NBC-TV Affiliates 
wound up their meetings here, 
one of more _ politically-con- 
scious execs cracked: “We are 
barring radio-tv coverage of 





the convention.” 





VS ‘BOOK ME A 5-FOOT SHELF’ 





Alex Paal's Pic, With 2 Chaplin Boys, 
Held Pre judicing U.S. in Germany 





‘Greasepaint’ TV Gala 


As Sid Caesar Trailer 


Flock of Hollywood-tv-radio 
names have been gathered in for 4 
kind of “soldiers in greasepaint” 
gala on NBC-TV Monday, Sept. 20, 
in the 8-9 time. Set so far are Bob 


-Hope, Danny Kaye, Jack Benny, 


Dinah Shore, Frank Sinatra, Ty- 
rone Power and William Holden, 
with American Federation of TV- 
Radio Actors cooperating on the 
pro-GI spread. 

Show will serve as lead-in to fol- 
lowing week’s new Sid Caesar 
show. 


Pix Sales to USSR 
In Wind Again; See 
Propaganda Gain 


Relaxation of U. S. Commerce 
Dept. regulations on trading with 
the Russians and their satellites 
has revived speculation in the trade 
on possible future film sales to 
Moscow. 

The Russians, 
sions, have indicated to the Mo- 
tion Picture Export Assn., and also 
to individual companies, that 





can films. So far, however, MPEA 
has nixed all such proposals. 


Position of the MPEA is that it} 


can’t and won't sell to the Soviets 
until and unless the U. S. State 


such a transaction. So far, State 
has made it clear that it doesn’t 
think the time is opportune for 
such dealings. 

An MPEA spokesman empha- 
sized last week that, even should 
State flash the greenlight, it’s by 


(Continued on page 79) 


Connee Boswell, Herself 
A Polio Victim, Donates 
Disk Coin to Stricken 6 


Connee Boswell, who appeared 
on the CBS-TV “Strike It Rich” 
stanza last week (25) as the “help- 
ing hand” for a Houston family 
stricken by polio, is donating her 
full royalties from the sales of 
the first 100,000 copies of her latest 
Decca release, “If I Give My Heart 
To You.” Miss Boswell, herself a 





show biz despite it, is contributing 


In addition to the $500 earned 


the Decca royalties will add up to 





another $4,000. 





on several occa- | 


they’re in the market for Ameri- | 


Dept. thinks the time is ripe for | 


polio victim but always active in| 


the money to Mr. and Mrs. Jacob | 
G. Becker and their four children. | 
| Anyway I will look forward hope- 
for the Becker family in Miss Bos-| fully to a headline in VARIETY a 
well’s “Strike It Rich” appearance,| year from now—“NO DOUBLE 
| BILLS NO PLACE.” 


Frankfurt, Aug. 31. 

American circles in Germany are 
raising eyebrows over Alexander 
Paal’s new film which stars the 
two Chaplin boys in their first 
German film venture. Titled 
“Columbus Discovers Kraehwin- 
kel,” the pic spoofs Americans and 
American values in such a way 
that German audiences are laugh- 
ing at—not with—young Sidney 
}and Charlie Jr. 


| “Columbus” is the story of two 
| wacky ex-GI’s who descend on a 
|tradition - rich Bavarian town 
| (Kraehwinkel) with some _far- 
| fetched plans for turning the place 
|into a modern tourist trap. They 
'promptly open on American drug- 
| store complete with jukeboxes, 
| 





slot machines, obscene neckties, 
|and Scotch whiskey on tap at the 
|soda fountain. Allied with them 
|is the town mayor who changes 
|their dollars at a private rate and 
bears a striking resemblance to a 
petty Nazi official. Arrayed against 
the Chaplins and the mayor are 
most of the townpeople, led by the 
young German hero who once so- 
journed in the U. S. but came back 
home “because America just didn't 
suit him.” The German, not Sid- 
|ney, gets the girl, of course. 

The arrogance displayed by the 
Chaplins as they go about “taking 
over” Kraehwinkel, the political 

(Continued on page 85) 





Samuel Goldwyn’s ‘Best’ 
72d Birthday Present: 
No Chi Double Features 


‘Hollywood, Aug. 27. 
Editor, VARIETY: 

Today is my 72d birthday—and 
I think you will be interested to 
know _that one of the nicest birth- 
day presents I have received. even 
though it was strictly coincidental, 
(is a story in this week’s Vaxtety. 
You cannot imagine what a pleas- 
| ure it gave me to read, “No Double 
| Features in Chi's 13 Firstruns For 
| lst Time in Years.” 
| I do not have to tell you that 
| doing away with double bills is 
| something J have been fighting tor 
‘at least 25 years. {it just proves 
that if you live long enough you 
will finally see things work out as 
you hope. 

This is really a wonderful indi- 
cation of the health of our busi- 
ness that has been brought about 
by good pictures. As long as Hol- 
lywood keeps concentrating on 
fine pictures instead of a lot of pic- 
tures, I am sure it will continue to 
find that the public is much hap- 
pier with one good picture than 
two poor or mediocre ones. I am 
confident now that we will see the 
trend away from double features 
spreading over the entire country. 


Sam Goldwyn. 
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Few New Trends in Paris Nitery 


Field; St. 


By GENE MOSKOWITZ 


Paris, Aug. 24. 

As Paris is left to the tourists 
by the rapidly retreating Parisians, 
a looksee at the cleared nitery set- 
up shows there have been definite 
trends this year. It is the tastes 
and fads of the returning cabaret- 
goers which will tell the story on 
next year’s top nightclubs. In a 
previous survey last February, the 
concerted effort by a group of 
young club owners to turn the 
Palais Royale district into the 
nitery section of Paris was re- 
vealed, with the ensuing growth of 
the section as an afternoon cafe 
spot. 

However, this now seems to have 
waned, and St.-Germain-Des-Pres 
still hangs on as top quarter, by 
dint of the tourists still unafiected 
by shifts in local tastes. Also, there 
is a lack of literary or philosophic 
bonanza or Club to put another sec- 
tion of this town on the midnight 
mecca map. Palais Royale, near the 
Comedie-Francaise, and a_ stone’s 
throw from the Opera district, 
looked hot in these sweepstakes 
during the early part of 1954, with 
La Castagnette and Cour et Jardin, 
two new spots, drawing the snob 
and show biz set and the Macumba 
getting a steady carioca-inclined 
dance set (with the solid music of 
Renato). The Club Montpensier 
suddenly emerged as a fave spot 


for the disgruntled Existentialist 
set. The established spots such as 
Gilles, a fine eatery-four hour 


vaude spot, plus some top restau- 
rants and smaNer clubs. such as La 
Plancher Des Vaches and Milord 
De Marsouille, giving this quarter 
a nocturnal flavor, and only. need- 
ing the palpitation, push and press 
to have put it definitely on the lo- 
cal and tourist must-see map. 
Owners of P-R Find It Too Big 
Two young cafe owners were re- 
sponsible for the attempt at restor- 
ing Palais Royale-Mare Doelnitz 
and Duatre Coheloe. Cohelo bowed 
out of his successful La Castag- 
nette at the right time and now 
this club is a thing of the past. 
Doelnitz still has his membership 
boite which has become a gather- 
ing place for show biz people, but 
seems too restricted and clannish 
to make for any sort of popular 


(Continued on page 80) 
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FADING FROM B’WAY 


it from Hy Heller, man- | 


Take 
ager of Lindy’s famed lox-and- 
bagel oasis on Broadway, that 
“Broadway ain’t what it used to 
be. I’ve been on this street 44 
vears,” says Heller, “and we might 
just as well close at 1 p.m. By 
1:30 you can only shoot a press 
agent here and not hit many.” 


Deploring the paucity of night | 


life, which means that performers 
don’t come in for the winderupper 
coffee-and-cheesecake bit — and 


that goes for the waiters and cap- | 


tains, and with them the overflow 
customers—Heller points only to 
Lou Walters’ Latin Quarter as the 
sole remnant of a passing era of 
giamor. “It’s too far to come from 
the Stork and the Copa,” he adds, 
“and only on Saturday, and here 
we're also dead by 2:30; there’s no 
night life any more. The late-hour 
filmgoers who wait for the cutrate 
price at the midnight movie cer- 
tainly haven’t got the price to come 
into Lindy’s.” 


$16,000,000 State Bite 


Germain Still Tops 


|BROADCAST BRASS AT 
D.C. LEGION CONCLAVE 


Washington, Aug. 31. 

American Legion convention 
here this week brought an assort- 
| ment of talent to entertain at vari- 
|ous sessions. On hand were Mor- 
| ton Downey, Fyank Fontaine, Joan 
| Roberts, Bud and Cee’Cee Robin- 
'son, Mack Gordon, L. Wolfe Gil- 
| bert, Eddie Garson, Frank Morton, 
| Jody Miller, and The Symphon- 
| ettes, 
Big Brass from the broadcasting 
|industry were among the distin- 
| guished guests. They included RCA 
|board chairman David Sarnoff, 
| RCA prexy Frank M. Folsom, NBC 
| prexy Sylvester Weaver, CBS board 
|chairman William S. Paley, CBS 














HORACE HEIDT 


Currently On Tour 
Under Personal Management 
WALTER PLANT 


| 
Hartman's 5-Poi 
‘pro Frank Stanton. aBC prey Flartmal$ o-f ot 


| DuMont, Mutual topper Thomas 

F. O'Neil, ABC veep John Daly, 
jand American Forum moderator 
| Theodore Granik, 

Harold E, Fellows, prexy of the 
| National Assn. of Radio and TV 
| Broadeasters, addresses the con- 
vention Thursday (2) on the action | 
of the Senate Committee in ban- | 
‘ning radio and tv from its Mc-| 
Carthy censure hearings. 
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Venice Pic Fete 


| 


~ Stresses Films, 


| 
By ROBERT F. HAWKINS 


; Venice, Aug. 31. 
Venice Film Festival prexy Ot- | 
/tavio Croze’s desire for a type of 

fest that is primarily of high film 
content, with a lessening of the 
star, cocktail and party angles, is 
| the theme of the current fete, as it | 
goes into its second half. (Festival | 
opened Aug. 22.) Scarcity of big | 
names and the high level of pix, 
so far, makes the films rather than 


Not VIPs, Stars 


Plan for Par Prod. 


Hollywood, Aug. 31. 

Paramount, in addition to going 
allout on bigger and better pic- 
tures this coming year, will put 
into effect five rules of filmmaking 
which everybody knows but which 
very frequently are overlooked, 
Don Hartman, studio production 
chief, reports. 

Exec adds that by deviating 
from any one of the five a studio 
can miss out on a hit picture, “and 
Paramount doesn’t intend to hit a 
miss.” 

For its upcoming program of 17 
productions, one more than during 
the past 12-month period, com- 
pany will expend $35,000,000, ac- 
.cording to Hartman. This includes 
the $7,000,000 “Ten Command- 
ments,” which Cecil B. DeMille 
will launch Oct. 14 in Egypt, most 
expensive picture ever to be turn- 
ed out by Paramount. 

Rules as set down by Hartman 
are specifie, and include (1) the 
right story for a studio to make; 
(2) right screenwriter to work on 
that story; 13) right director; (4) 
right cast, and (5) the right tech- 
nicians to back them up. 





' the personalities the main topic of 
conversation and the copy for the} 
i scribes. It may frustrate the pho- | 
'tographers though and the few! 
stars on tap are doing double duty. | 

Charles Delae, head of the In-| 
ternational Producer’s Assn., who 


(Continued on page 22) 





In Show Biz Taxes And 
License Fees in 1954 


Washington, Aug. 31. 
The states took more than 
$16,000,000 in license fees and ad- 
/missions taxes from amusements 
in the state fiscal years ending 
in 1954. The 36 states, which 
license some or all of their com- | 








“This is the only method of 
turning out an honest picture,” 
production chief points out. “It’s 
like drawing ior a royal flush—if 
you miss on any one card you miss 
your hand.” 

Exec also stated that picture- 
making today is more. difficult 


| than ever, and it’s necessary to fol- 


low such a set of procedures. The 
day of producing a picture merely 
to meet a certain release date is 
over, he stressed; so, too, to keep 
a star or director commitment. A 


(Continued on page 80) 


March of Dimes Radio-TV 


Stymie on Summer Drive 


Summer drive of the March of 
Dimes appears to be in trouble as 











Old Cars Draw 18,000 at Se Each - 
Into Under-Theatre Times Sq. Cellar 


-™ 





MRS. MANVILLE NOT 
RELATED TO PATINOS 


New York. 
Editor, VARIETY: : 

In your article, “Mrs. Manville’s 
Minsky Peeling is OK But Where 
Did She Get Those Lines’’?, in 
Variety Aug. 18, the following 
statement is made: “Juanita is tied 
up with one of the Patino heirs. 
The Patinos, as any ambitious girl 
should know, are among. the 
world’s richest families. They de- 
rived their coin from Bolivian tin 
mines.” 

This assertion is not in line with 
the facts, as the Patino family in 
Bolivia connected with the tin 
mines is in no way related to Mis. 
Juaniia Roddy-Eden Patino, nor to 
Ramon Patino, who is not a citizen 
of, nor is he known in Bolivia. By 
a mere coincidence they happen 
to have the same surname. 

I nave heen receiving mary tele- 
phoxe calls in this connection, in- 





* “If there.s anything to the theory 


that Mr. & Mrs. America are nos- 
talgically partial to vintage cars, 
the new “Carnival of Cars” .mu- 
seum beneath the Astor Theatre on 
Broadway should prove a lucrative 
entry in the low-price admission 
field. , eceeers 

Some 18,000 persons so far have 
crowded into the spacious (15,000 
square feet), brightly-lit subter- 
ranean showroom which stretches 
between 45th and 46th Streets and 
contains some 39 automotive vets 
“dating back as far as 1896. 

Show, which. gets 50c from adults 
and a quarter from the _ kids, 
opened on July 16 and, according 
|to manager Frank C. Farley Jr., 
| still has to add a couple of frills 
/such as life-size wax figures of 
|Jack Benny and Diamond Jim 
| Brady to sit in some of the cars: 
| special lighting effects, etc. 
| Project is a combined effort of 
_City Investing Co., whose prexy 
Robert W. Dowling is an enthusi- 
|astic collector of old cars, and 
/Henry Austin Clark Jr..; who runs 
ithe Long Island Autoniotive Mu- 





| dicating that considerable misun- | seym at Southampton, L. I. All the 
| derstanding has been engendered | cars in the show were culled from 
by the above misinformation. In the collections of these two men 
fairness to your reading public | and brought on to the lower floor 


and to the Patino heirs, please 
good enough to publish this letter. 

Ed Fajardo. 

(Patino Mines & Enterprises) 


Invite Labor To 
Policy Huddles 
On Pix: O'Brien 


British and American film labor 
should be repped at any film nego- 
tiations that concern them, Tom 
O'Brien, British labor leader. and 
M.P. who has just concluded a visit 
to this country, said in N. Y. last 
week. 

“The position in the world today 
makes it imperative that the ex- 
amination and solution of problems 
in connection with U. S. and Brit- 
ish films and their markets can no 
longer be the monopoly of the 
producers. Both in Britain and in 
the U. S., labor should be brought 
|into policy discussions involving 
their interests.” 

O’Brien opined that there should 
have been labor observers attend- 
ing Anglo-American film pact talks 
“from the very start” to offer sug- 
gestions relating to the welfare 
and the interests of union mem- 
| bers. “When I return to Britain, 
| I intend to inform my government 
that, as long as the talks continue, 
I think a labor’ representative 
should attend,” he stated. 

More’ important, 
O'Brien thought was the presence 
| of labor’s voice in discussions on 
|an intra-industry level, particular- 
lly between Britain and the U\S. 
| He pointed out the growing inter- 








however, |! 


far as some phases of cuffo plugs) relation of various industry fac- 


mercial amusements, grossed $4.-| 6, ‘radio-tv networks are con- 
845.000 from that source. The 31 |! eerned. So far. MOD has had 12 


states, which have amusement tax | tejespots on ABC, another dozen 
bites based on sale of tickets or | on CBS and six-on WOR-TV, N.Y. 
| volume of business done, had total NBC tele used an MOD film blurb 
rethe US. Coasts Bureau, which |20, Today, and another on. ite 
oe , ’ |‘“‘Home” show last week. 

has just released the figures, has| Radio had offered ‘a pair \of 15- 
no breakdown by type of entertain-| minute periods, but MOD turned 
ment. The totals are what was | these down, presumably because 

‘Continued on page 85) 'they weren't “good” time. NBC- 








|TV hadn’t offered the organization 
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| “recognized” 


any spots because that would up- 
set its commercial schedules, and 
MOD apparently took umbrage at 
this shutout. 

Behind the low-gear radio-tv ex- 
ploitation this summer may be the 
fact that the fund group is not 
by the Advertising 
Council, latter taking the position 
that since MOD doesn’t account 
for its money and furnish written 
records, such recognition cannot 
be granted. 
take their cues from the Ad Coun- 
cil on matters of this sort. 


SHERWOOD’S TELEPLAY 
Robert E. Sherwood’s first tele- 
play since “Backbone of America” 
(on his NBC nact) will be an as yet 
untitled original that will get 
“Robert Montgomery Presents” 
under way seasonally on Sept. 20. 
Hour drama will not be the play- 
wright’s “Pontius Pilate” that’s 

been promised for some time, 





Some broadcasters | 


| tions, with the actions of one in- 


|evitably affecting the rest. 


Wanna Swim, Play Minny 





Go to Drive-In Theatre 


San Antonio, Aug. 31. 


in theatre to see just a motion 
picture. Now they may go to sauare 
dances or take a swim, too. 
These are some of the added at- 
tractions contrived by operators of 
drive-in houses, as reported by Tim 
Ferguson, of Grand Prairie, newly- 
elected treasurer of 
Drive-In Theatre Owners Assn. 
Two Dallas theatres have swim- 
ming pools in front of their 
screen where customers may take 
a dip before the films are shown, 
according to Ferguson. Others 
have installed concrete slabs for 
square dancing. Some have picnic 
grounds. Playgrounds for young- 
sters are becoming common. 
Ferguson hailed CinemaScope for 
having brought back customers in 
large numbers. Since he installed 


ness at his theatre has gone up 
28%, he said. 
Drive-In theatre business, which 
(Continued on page 87) 





Golf, Square Dance? Then 


The public used to go to a drive- | 


the Texas | 


the larger screen last July, busi- | 


| Via a specially-installed elevator. 
| There was only one hitch—the 





impressively huge American-La- 
France fire engine, originally 
horse-drawn, built in 1890 and 


| motorized in 1914, which couldn't 
| be fitted inte the elevator. It was 
; taken apart and sent below piece- 
|meal. Electric motor is currently 
_ being installed in the  fire-red 
| buggy so that visitors can watch 
‘some of its parts in motion. 
Lavish Lineup 

| Array of cars on view is impos- 
ing. All have been reconditioned 
and most are in working order ex- 
cept that, under a city ordinance, 
none of their tanks can contain any 
| gasoline. So one has to take Far- 
iley’s word for it that they run. 
(Continued on page 79) 


Stars, Bikinis, Nudity 
Sparking Cannes to SRO; 


Cocteau’s Dietrich Rave 
By EUGENE TILLINGER 


Cannes, Aug. 24. 

All over town posters proclaim 
emphatically, “La Vie est Belle 
| 'Ete a Cannes” (“Life at Summer- 
time in Cannes is Beautiful’). For 
la change, a publicity slogan seems 
to be true. As a matter of fact there 
/is summer now in Cannes and at 
| the Cote d’Azur, while the rest of 
| France shivers at almost unheard- 
of low temperatures. 

Cannes is SRO, packed and 
| jammed as perhaps never before. 
|The big palace hotels along the 
| Croisette, above all the Martinez 
and the Carlton, are booked to 
capacity. Those who have no res- 
ervations are forced to spend the 
night either at the beach or in 
their cars. Significant new develop- 
ment: Cannes now has become a 
top transatlantic port. Americans 
seem to have discovered the new 
“Sunny Lane” straight from New 
York to Cannes, publicized by the 
American Export Lines. Hundreds 
of visitors from the States arrive 
here each time when the Inde- 
pendence or the Constitution stops 
in Cannes. Others follow on the 
Italian liners, and then there are 
still other, smaller boats that stop 
to make dates or appointments 
| here, because there 
chance in 100 that you'll be able 
to find the person you're looking 
for. Outside and inside, this is the 
HQ for the innumerable press (and 

(Continued on page 87) 


B’NAI B’RITH READIES 
SALUTE TO BALABAN 


Metropolitan Council of B'nai 
B'rith hosted a Hotel Astor, N. Y., 
luncheon for film tradesters and 
press reps yesterday (Tues.) to call 
attention to the testimonial dinner 
for Barney Balaban, president of 
Paramount, Sept. 26. 

According to the Council, many 
prominent industry execs from 
both Hollywood and N. Y. are 
joining in sponsoring the salute. 
| Balaban is being cited for his “out- 
| standing contributions to American 
_ life and his distinguished efforts to 
| aid in the building of Israel.” 
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Par Brass to Devote 2 Days to ‘Xmas 
Huddle; Key to Future Pic Handling 


Sales policy and merchandising +- 
plans for “White Christmas,” first 
VistaVision picture from Para- 
mount will be taken up at a three- 
day meeting of top Par execs be- 
ginning today (Wed.) at the Hotel 
Astor, N.Y.In an unprecedented 
move by the company, two days 
will be given to discussion of the 
one film. Third day of the confer- 
ence will be given to distribution 
of other product on th2 lineup. 

“Christmas” is being regarded by 
Par as the most important of the 
current year’s releases, and policy 
determined for its handling doubt- 
less will have a bearing on sub- 
sequent pix lensed in the same 
widescreen process. While a blue- 
print of terms hasn’t been drawn, 
it’s regarded as a certainty that 
the physical setup of theatres will 
be a major consideration in Par's 
licensing of exhibitor contracts. 
Par wants this first V’Vision entry, 
particularly, showcased in houses 
which have updated their projec- 
tion equipment and have installed 
the fullest-sized screens which 
auditoriums will accommodate. 

Annual Sales Drive 

Division managers, assistant di- 
vision chiefs and homeoffice brass 
will sit in at the sessions, with 
A. W. Schwalberg, distribution 
chief, to preside. Barney Balaban, 
Par president, will address one of 
the meetings. Others on _ the 

(Continued on page 27) 


Schenck, Balaban Taking 
Active Roles in Move To 
Bring UA in MPAA Fold 


Nicholas M. Schenck, president 
of Loew’s, and Barney Balaban, 
president of Paramount, are taking 
an: active role in a move to bring 
United Artists into the Motion 
Picture Assn. of America. UA is 
the only distributor outside the 
membership fold. 

The two execs and reps of other 
companies joined Arthur Krim, 
UA prez, and Robert Benjamin, 
board chairman, in a meeting in 
Schenck’s N. Y. office last Thurs- 
day (26). Repping MPAA was 
Ralph Hetzel, exec v.p. No final 
decisions were made, but it was 
clear that UA is giving the mem- 
bership bid active consideration. 

In the event UA agrees to the 
tieup, some special consideration 
would be required of the Produc- 
tion Code. UA still has in release 
“Moon Is Blue,” which was denied 
Code approval. Further, UA is 
unique in that it engages only in 
distribution and relies on indie 
filmmakers for its product supply, 
and some of these do not profess 
agreement with the Code. 

This, obviously, could place UA 
in a difficult position if MPAA 
membership is agreed on. MPAA 
companies are enjoined from dis- 
tributing any films which are nixed 
by the Code. 


Polaroid’s Sixmonth Biz 
Dropoff to $9,500,000 


The rise and fall of third-dimen- 
sion has caused a severe slide in 
profits of Polaroid Corp., via its 
manufacture of 3-D viewing glass- 
es. Outfit’s gross business for the 
first six months of 1954 slipped to 
$9,500,000, down from $13,700,000 
in the first half of 1953. 

Net earnings fell to 54c per share 
in the first half of the current year, 
from $1.56 per share in the cor- 
responding period of last year. 











WB Buying Up Stock? 

Warner Bros. is preparing for a 
new buyup-of its common stock, 
according to Wall St. sources. It’s 
Said that the film company will 
invite stockholders to tender their 
Shares at either $20 or $21 per 
Share. All in line with the WB 
Objective of shrinking its capitali- 
zation, 

The issue is now selling at 
around $16.50 on the N. Y. Stock 
“XChange, 











‘More Adult Stuff 


Minneapolis, Aug. 31. 
Spencer Lees, who was co- 
producer of the religious film, 
-“Day of Triumph,” is so en- 
amored of Hollywood that he’s 


Selling his Cannon Falls, 
Minn., manufacturing plant, 
near here, 


He will quit making baby 
clothes to produce more pic- 
tures. 


FRO Guarantee 


Plan Gaining: 
Hell Bats 1,000 


The new concept in film selling 
—the exhibitor guarantee plan in- 
troduced by Filmakers Releasing 
Organization—is winning wide- 
spread support from theatremen. 
The first picture offered under the 
plan—‘“Private Hell 36”—has 1,000 
theatres on the dotted line so far, 
according to Irving H. Levin, prexy 
of the indie distrib outfit. 

The picture, offered to exhibs 
prior to production on the basis of 
story and cast names, is going to 
exhibs at terms of from 25% to 
40% plus a minimum guarantee. 
The maximum percentage, accord- 
ing to Levin, is from highly com- 
petitive areas. 2 

The indie distrib firm, organized 
to distribute the films of Filmakers 
Productions, the Collier Young-Ida 

(Continued on page 29) 


‘Duel’ Reissue Heads For 
$2,500,000 U.S. Rentals; 
Strong Draw in Ozoners 


David O. Selznick’s reissue of 
“Duel in the Sun,” originally out 
in 1947, on the basis of about 300 
dates looks to hit close to $2,500,- 
000 in domestic distribution rent- 
als. Unusual aspect of the rere- 
lease is the strong coin the pic is 
drawing in drive-ins. 

Point is made that only.a few 
hundred ozoners were in operation 
seven years ago. In the interim 
virtually an entirely new market 
has been established via the growth 
of the outdoor houses, which now 
number close to 4,000. Film is 
being billed ‘‘firstrun for drive-ins” 
by many exhibitors. 

In the sales approach, the New 
England area was covered in satu- 

(Continued on page 87) 


HECHT HUDDLING WITH 
UA ON PRODUCT DISTRIB 


Harold Hecht, partner with Burt 
Lancaster in Hecht-Lancaster Pro- 
ductions, arrived in N.Y. from the 
Coast yesterday (Tues.) for hud- 
dles at United Artists, distributor 
of H-L product, and to supervise 
the Gotham location shooting of 
“Marty,” picturization of a televi- 
sion play. Walter Seltzer, ad-pub 
director of the company, is accom- 
panying the producer. 

Following a stay of a couple of 
weeks, Hecht will head for Ken- 
tucky where H-L has “The Ken- 
tuckian” now shooting with Lan- 
easter directing and starring. 


20th’s Six C’Scopes 


Hollywood, Aug. 31. 

For the first time in Hollywood 
history, six CinemaScope pictures 
are in work at the same time on 
one lot, 20th-Fox. _ 

These productions, with a com- 
bined budget of $21,000,000, in- 
clude “There’s No Business Like 
Show Business,” “Desiree,” “Dad- 
dy Long Legs,” “The Racers,” 
“Untamed” and “Prince of Play- 
ers.” 























IDEGAUGE FILM 





isiM KLIK 
SPURRING TESTS 


Groundwork .is being laid by 
20th-Fox for amother go at the use 
of widegauge film. 

Company pioneered in that field 
in the late '20s via the Grandeur 
system and revived the idea just 
before the war. That equipment 
has now been dusted off by 20th 
engineers, who plan to make a se- 
ries of tests with it. If plans work 
out 20th may lens “The Greatest 
Story Ever Told,” Fulton Oursler’s 
story of the Bible, both on wide- 
gauge film and CinemaScope. 

The only other outfit currently 
working with widegauge stock— 
65m—is Todd-AO, which is lensing 
“Oklahoma.” Film is also being 
duplicated in C’Scope. 

Earl I. Sponable, 20th’s researcir 
topper, conceded last week in 
N. Y. that 20th was collecting facts 
pertinent to an improvement of its 
old widegauge system. He said the 
company was currently engaged in 
a “general investigation” of the 
possibilities of wide film and was 
seeking facts on what advances 
might be expected in the color 
field, general production of raw 
stock in relation to the visibility of 
grain, etc. 

Sponable said ‘he was starting 
out with the Grandeur concept, 
“because we have that equipment,” 

(Continued on page 22) 


N.Y. Dailies Redfaced At 
‘Maharajah’ Hoax While 
‘Egyptian’ Is the Gainer 


A white turban, black goatee 
and an inscrutable facial expres- 
sion last week brought a not al- 
together shameful blush to the 
faces of 20th-Fox pluggers and a 
lot of apparently welcome publicity 
te a gent called Albert Carlo, an 
artist. 

Carlo really cashed in_ twice. 
First, when he posed as the Maha- 
rajah of Barata at the N. Y. Roxy 
preem of 20th’s “The Egyptian,” 
and again when, unmasked by the 
N. Y. Times, he got additional at- 
tention from both the papers and 
tv, particularly the Dave Garro- 
way Show. 

Just who was responsible for 

(Continued on page 27) 








Aller’s Promise 
Hollywood; Aug. 31. 

Herb Aller, a member of 
the AFL Films Council and 
business agent of Local 659 
of the Cameramen’s union, 
said today (Tues.) that the 
Council had done no more 
than promise Tom O’Brien, 
British labor leader, that it 
would consider his request and 
accept his representations re 
the production of tv pix in 
Britain. 

“We took the matter under 
deepest consideration and 
agreed to review’ it in the near 
future,” he stated. 


Ist German-U.S. 
Co - Production 
Bid Via UGFE 


Trend towards  coproduction 
abroad and the desire of German 
producers to seek new export mar- 
kets has cued establishment of 
United German Film Enterprises 
in N. Y. Munio Podhorzer, vet Ger- 
man film importer and distrib, 
heads up the new outfit, which reps 
a number of top German produc- 
tion, distribution and export com- 
panies. -This is the first such post- 
war move by the Germans. 

According to Podhorzer, UGFE is 
to become a link between the Ger- 
man and Austrian film industries 
and the U. S. market which, he 
said, “has yet to feel the impact of 
many of Germany’s and Austria’s 
outstanding postwar productions.” 

Agency will be active both in 
the arranging of coproduction deals 
and the sale of German-language 
pix to tv. In addition it will act as 
a producers’ rep for German film- 
makers in making distribution ar- 








(Continued on page 80) 





National Boxoffice Survey 





Trade Slips Pre-Holiday; 


‘Brides’ Again Takes Ist, 


‘Obsession’ 2d, ‘Window’ 3d, ‘Cinerama’ 4th 





Pre-holiday week and the stanza 
before school resumes in some key 
cities makes this a spotty one for 
most first-run theatres. However, 
the bigger pix are holding up re- 
markably well despite the handi- 
caps, including the fact that many 
of them are on long extended- 
runs. New product is starting to 
show up in numerous key cities 
covered by Variery and the com- 
ing week will see fresh fare 
spotted in additional houses. 

“7 Brides For 7 Brothers” (M-G) 
is champ again, for second week. 
in a row. Playing in some 10 spots, 
it will show nearly $320,000 Syoss. 
“Magnificent Obsession’’ (UV), 
which was third a week ago, is 
moving up to second place after 
being very high in ratings for 
nearly a month. 

“Rear Window” (Par), showing 
up in some seven keys currently, 


is capturing third position. ‘“Cin- 
erama” (Indie) again is taking 
fourth. “Waterfront” (Col), also 


comparatively new in actual num- 
ber of playdates, is finishing 
fifth, moving ahead of “Caine 


Mutiny,” also a Columbia release, 
which is dropping to seventh. 
“Broken Lance” (20th), fifth last 


session, is taking sixth spot. 
“Gone With Wind” (M-G) (re- 
issue) is landing eighth place 
while “Vanishing Prairie” (Disney) 
is finishing ninth. “King Richard 
and Crusaders’ (WB) is landing in 
10th slot. “Living It Up” (Par), 








for weeks high on list, is dipping 
to llth, since having completed 
most of top first-run dates. “Susan 
Slept Here” (RKO) rounds out 
Top 12 list. 

“Valley of Kings’’ (M-G), “About 
Mrs. Leslie” (@ar) and “Duel in 
Jungle” (WB) are runner-up pix. 

“The Egyptian” (20th) is stand- 
out new entry, based on take open- 
ing round. It is giant in Balto 
where taking’ top coin, smash in 
Frisco, terrific in N. Y. and great 
in Philly. “Dragnet” (WB) is socko 
in Chi, solid in Detroit and smash 
in N. Y. 

“Crossed Swords” (UA), also 
new, is very spotty this round. 
“Dawn at Socorro” (U) is rated 
good in Boston, big in N. Y. and 
nice in Philly. 

“Man With Million” (UA) shapes 
stout in Washington, good in Balto 
and nice in Cleveland. “Black 
Shield of Falworth” (U), fine in 
Chi, is big in Minneapolis where 
ace newcomer. 

“High and Mighty” (WB) looms 
great in Toronto. “Duel in Sun” 
(SRO) (reissue) is smash in K. C. 
“La Ronde” (Indie) is rated fancy 
in Balto. 

“Francis Joins Wacs” (U) is good 
in Seattle. ‘Apache’ (UA), okay 
in L. A., shapes neat in Portland. 

“Ring of Fear’ (WB), nice in 
Louisville, is fair in St. Louis. 
“Malta Story” (UA) is good in 
Boston. 

(Complete Boxoffice Reports on 

Pages 8-9) 
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|Amer.-Anglo Film Labor Liaison Set: 
U.S. Unions Mute Drive Vs. Brit.-Made 
US-Vidpix After O'Brien Huddle 


By FRED HIFT 


With a series of misunderstand- 
ings now successfully cleared up, 
the AFL Hollywood Film Council, 
which speaks for the Coast labor 
unions and guilds, has agreed to 
call off its pressure campaign 
against the exodus of U. S. tv film 
production to Britain pending fur- 
ther talks. 

In reporting this in N. Y. last 
week (28), Tom O’Brien, British la- 
bor leader who is in this country 
with a mandate to speak for ihe 
four major British entertainment 
unions, said his mission had been 
a 100% success and that it had 
served to clear up a number of se- 
rious misconceptions on both sides. 

O’Brien, who leaves N. Y. by air 
tomorrow (Thurs.) for London, also 
said general agreement had been 
reached on the creation of a small, 
permanent Anglo-American labor 
liaison committee which would 
meet alternately in N. Y. and Lon- 
don and which, he thought, would 
“constitute a responsible body to 
deal with problems on the labor 
side in both the U.S. and Britain.” 
Represented on that group would 
be O’Brien, as general secretary of 

(Continued on page 19) 


MPAA’s Formal Vote On 
Code Changes Slated; 
No ‘Wholesale’ Easing 


Board of directors of the Motion 
Picture Assn. of America will meet 
within the next month to formally 
vote on a set of changes in Holly- 
wood’s Production Code. The re- 
visions have been pending for 
some time. 

As previously revealed’ in 
VaRIETY, the rewrite of the Code 
will mean lifting tabus on the 
screen depiction of miscegenation, 
smuggling and narcotics and likely 

(Continued on page 29) 
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Again Boxoffice Champ, For 
Aug.; ‘Obsession’ Is Second; ‘Living 
Close Third; ‘Lance’ Takes Fourth 








With grosses running $500,000 to+ 


$700 weekly ahead of last year at 
the same time in 24 sepresentative | 
cities, the outstanding develop-| 
ment in the boxoffice sweepstakes | 
for August was the increase in the | 
number of high-grossing pix. This | 
is revealed in VARIeTy’s monthly | 
boxoffice survey, which shows that | 
the first six films at the wickets; 
grossed $660,000 or better each, | 
with three of them in the $1,000,- 
000 class. Neither of the next two 
strongest dipped below $250,000 
each. ; 

“Caine Mutiny” (Col) again fin-| 
ished first, same as in July, accord- | 
ing to reports from VARIETY cor- 
respondents, although not holding | 
in No. 1 spot every week of the 
month. Pic now is garnering the 
bulk of its coin from extended-run 
engagements. ‘“Caine’’ bids fair to 
be Columbia’s biggest grosser in 
the current fiscal year. 

“Magnificent Obsession” (U) and 
“Living It Up” (Par) ran neck-and- 
neck most of the month, with “Ob- 
session” finally copping second po- 
sition. The fact that it wound up) 
first one week, was second another | 
one and never dipped below fifth, , 
_of course, figured in this rating. Al-| 
though done previously as a pic, 
which generally is a handicap to) 
becoming a big grosser, opus baf- | 
fied the most optimistic exhibs not | 
only with smash opening sessions | 
but also by its ability to hold up on} 
extended-runs. ; 

“Living It Up,” latest Martin-| 
Lewis comedy, also surprised by | 
its b.o. take. Although not rated | 
the comics’ best vehicle by many | 
crix, the presence of Sheree North | 
as an active, sexy member of the} 
cast, was cited .by some theatre | 
managers as being an added asset | 
for the M&L team. 








Picture seems | 


(Continued on page 19) | Home,” two other big M&L films, 
| 
| has 


> In Stockholders Report 





Fabian Now Pitching For 
Girdles; Stretches Point 


Upbeat industry report, coupled 
with a pitch for Playtex girdles is 


given by S. H. (Si) Fabian, prexy | 
of Stanley Warner, in a brochure | 
accompanying the company’s most | 


recent dividend payment to stock- 
holders. 


“The future outlook is promis- ¢ne by “Caddy,” which had the 


ing,” said Fabian, “for an imposing 
list of important pictures is being 
prepared for presentation, both in 
standard size and on the large 
screens.” He pointed out that box- 
office receipts are increasing ‘as 
the result of the favorable impact 
of the fine pictures in release” and 
that the studios “have adjusted 
themselves to the new conditiens 
arising out of competition and 
technological changes.” 

Fabian also makes a pitch for 
Playtex products, which are manu- 
factured by the International Latex 
Corp., the company which SW re- 
cently acquired as a subsidiary. A 
folder plugging Playtex girdles is 


enclosed and Fabian advises: “We | 


suggest you read this folder, pass 
it on to your family and friends 
and get acquainted with the prod- 
ucts in your Playtex line.” 


CODE OF ETHICS FOR 
PRODUCERS IN WORKS 


Hollywood, Aug. 31. 
Screen Producers Guild and sev- 
en major companies in the Assn. 
of Motion Picture 





relating to producers. 
been under discussion for two 
years. Companies in the agreement 
are Columbia, Metro, Paramount, 
RKO, 20th-Fox, UI and Warners. 
Code provides that producers get 
proper credit for their films and 
also establishes a permanent com- 
mittee to solve problents arising 
between the two factions. 
Agreement was announced at a 
luncheon attended by Arthur 
Freed, Sam Briskin, Sam Engel 
and Arthur Hornblow Jr., repre- 
senting SPG; and Y. Frank Free- 
man, B. B. Kahane, E. J. Mannix, 
Lew Schreiber, C. J. Tevlin, Mor- 
ris Weiner, Elliott Witt, Charles | 
Boren, Maurice Benjamin and 
Mendel Silberberg for AMPP, | 


| 


Producers | 
agreed to adopt a code of ethics | 
Move had | 


| ducer together in the outfit. Under 
| the personnel setup, he’ll partici- 


| day business activities. 








Top 12 for August 
1. “Caine Mutiny” (Col). 
2. “Magnif Obsession” (UV), 
3. “Living It Up” (Par). 
* 4. “Broken Lance” (20th). 
5. “Cinerama” (Indie). 
6. “Gone Wind” (M-G), 
7. “Apache” (UA). 
8. “Knock on Wood” (Par), 
9. “Susan Slept” (RKO). 
10. “Garden of Evil’ (20th), 
11. “Francis Wacs” (U). 
12. “Ring of Fear’ (WB). 
‘Living Shapes A 





M&L's Top Draw; 
Big Par Grosser 


Despite lukewarm appraisal from | 
some newspaper critics, “Living It | 
Up” seems assured of becoming | 
the highest grossing Martin & | 
Lewis comedy to date and one of | 
Paramount’s big money pictures | 
of this year. It now appears cer- | 
tain of grossing $5,000,000 in the | 
domestic market and may even)| 
reach $5,500,000, latter figure be- | 
ing predicated on its ability to do'} 
comparably as well in smaller) 
cities as it has done in major keys | 
so far. 

“Living” is running well ahead 
of “Sailor Beware,” the biggest | 
M&L pic to date, which had $4,- | 
700,000 domestic gross. Thus far 
the latest Martin & Lewis vehicle 
not only has run ahead of both 
'“The Caddy” and “Money From 


but by surprisingly big margins. It 
has topped “Sailor Beware” busi- 
ness consistently in many spots. 

In some locations the picture 
equalled other champ Par 
grossers. Sharp example of this is 
Utica, N. Y., where it hit $11,000 
|or about the same as “Greatest 
| Show on Earth,” which played 
| there with an upped scale. This 


compares with $6,800 done by 
“Caddy.” Another instance is Co- 
| lumbus, O., where “Living” hit 


| $13,700. This compares with $8,200 
| benefit of personals by Martin & 


Lewis when it preemed there. 
In Pittsburgh, the film went to 


(Continued on page 31) 


FERN ANDRA TO RESUME 








$22,000 and held over at the Penn. | 
| This was $7,000 ahead of “Caddy.” | 


Rooney Suit Settles 


Los Angeles, Aug. 31. 
Mickey Rooney’s $30,000 suit 
against Gayman Productions was 
settled out of court for an undis- 


‘closed sum. Rooneys’ attornity 
said the settlement was “very 
agreeable,” 


Suit involved a proposed film, 
“45 minutes to Broadway,” for 
which Gayman hired Rooney but 
failed to go through with the deal. 


Aims to Crash U.S. Market 
With ‘Cream-of-Crop’ Pix 
Productions From 0’Seas 


Combined European effort to 
crash the U. S. market via “cream- 
of-the-crop” productions is to be 
launched this fall via Jean Gold- 
wurm, foreign film distributor and 
also an exhibitor. 

Returned from a lengthy Euro- | 
pean jaunt, Goldwurm said last 
week that he was in the advanced 
stages of negotiation with produc- 
ers in France, Italy and Britain for 
their top product. He'll have a 
financial interest in most of the 
films. 

Goldwurm ‘said he figured on 
about six films a year—two from 
each country—and that they may 
be“ channeled either through his 
Times Films outfit or via a new 
company. Intention is to sell these 
pix as the best available from éach 
country. There’s a possibility that 
some may be dubbed. 

Goldwurm, who owns _ four 
houses, among them the Little 
Carnegie and World, in N. Y., said 
he was very encouraged by what 
he had seen in France. “They 
want to make French pictures,” he 
said, “not watered-down versions 
of Hollywood films.” In Gold- 
wurm’s view, the Italians were on 
the right track, but got off it when 
they started copying Hollywood in 
order to gain an entry into the 
U. S. market. “That’s the worst 
mistake they could possibly have 
made,” Goldwurm opined. 

He thought that the U. S. so far 
hadn't been properly exploited for | 
foreign films. “If you present them 

(Continued on page 85) 


ITALO PIX BIZ EXECS 
IN N.Y. FOR ONCEOVERS 


Three Italian execs with past and 
present show biz affiliation arrived 
yesterday (Tues.) in N. Y. from 
Italy aboard the liner Cristofo Co- 
lombo. They are Dr. Giulio An- 
dreotti, former Italian Under- 
secretary of State and an impor- | 
tant figure at the time Italian 
Films Export was set up in 1951 
via a 1212% levy on U. S. film 
earnings in Italy; Comm. Italo 
|Gemini, honorary president of the 
Italian General Assn. of Show Bus- 
iness, and Dr. Vinicio Delleani, 
general manager of Rome’s Cine- 
citta studios. 

Andreotti, currently without a 
post, was in the cabinet of the late 











GERMAN FILM SETUP 


| Fern Andra, quondam film pro- 
‘ducer with studios in Germany 


during the prewar era, sailed for | 


wiesbaden last Saturday (28) to in- 
| vestigate the possibility of picking 
up where she left off. 

Tentatively inked for the setup 
| are producer Jacques Revier, radio 
}and tv scripter Helen Leighton 
|; and cameraman Pat Rich. 
| Attempt will be made to un- 
|earth properties (films, etc.) scat- 
/tered during the conflict. Also due 
| for exploration will be the possi- 
| bility of issuing remakes on early 
Andra pix which pulled top Eu- 
ropean grosses in their day. 


Bill Zimmerman VP. 
Of Goldman-Gregory 


William Zimmerman, attorney 
associated with the N. Y. firm of | 
Leon, Weill & Mahony, yesterday | 
(Tues.) was elected a v.p. of the! 
newly formed Gregory-Goldman 
Enterprises, Inc. Stage and screen 
production company is headed by | 
William Goldman, Philadelphia 
theatreowner, as president and 
Paul Gregory as production v.p. 

Zimmerman had a major role in 
bringing Goldman and the pro- 





pate in_overall policy and day to 


Gordon (Tubby) Youngman, 
Coast attorney, will be active in 


Alcide de Gasperi and functioned 
jas the government’s advisor on the 
Italian pic biz at a time when that 
‘industry was emerZing from wer- 
|time confusion. Gemini, apart 
|from topping a distribution outfit, 
| heads up the Italian exhibs. 

Next month, Eitei Monace, Head 
;of Italy’s all-industry org, and 
{Renato Gualino, .t°E general man- 
|ager and producers’ group toyper, 
jare due in the U. S. for talks with 
| the Motion Picture Export Assn. 
;}on American membership _ in 
| ANICA, Monaco’s outfit. They'll 
also study IFE operations. 


Peck ‘Left Hand’ Lead 


Hollywood, Aug. 31. 

Gregory Peck is reported set as 
lead of 20th-Fox’s “Left Hand of 
God.” Producer Buddy Adler skied 
to Paris Monday (30) for confab 
with Darryl Zanuck, Peck and Ed- 
ward Dmytryk on the project. 

Dmytryk is megging the film, 
which rolls in November. 


N. Y. to Europe 

Claudio Arrau 
Steve Broidy 
Charles Collingwood 
Louis De Rochemont 
C .Robert Fine 
Miriam Laserson 
Tom O’Brien 
Terry O'Neill 
Anna Russell 

Lou Schreiber 
Mike Todd 
Rudy Vallee 











Cos, May Have to Give In On 2-D-0'Seas 


Due to Slow Expansion of 
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Krim Pouring 


Arthur Krim, president of 
United Artists, will do the 
pouring for tradepress reps at 
his N. Y. home next Wednes- 
day (8). He states he’ll have no 
announcements to make, just 
wants to have a friendly get- 
together via the cocktailery. 

Krim shortly after will em- 
bark on a tour of the Far East, 
accompanied by Arnold Pick- 
er, UA’s foreign department 
V.p. 


857%, IATSE Jobs - 
Highest Since 48; 
Cheap Pix Rapped 


Hollywood, Aug. 3F. 

Pickup in major pix production, 
plus tremendous assist from tv, has 
given International Assn. of Thea- 
trical Stage Employees crafts an 
overall 85% employment figure or 
better, highest since 1948, Situa- 
tion is so rosy that some unions 
are even looking for help, particu- 
larly in backlot crafts. 

IATSE international veepee Carl 
Cooper said Monday (30) that 
among film editors, camermen and 
soundmen, the job figure is 98% 
or more; costumers have 80 to 85% 
employment, and stagehands in 
live tv are all employed, their sit- 
uation best in 25 years. 

Cooper explained that during 
bad years of 1950-51 many workers 
among backlot, grips and props, 








'who dropped out, now hesitate to 


leave regular jobs and return to 


|show biz. This is especially true 


among backlot werkers. 

“I feel that with studios making 
bigger and better pictures, with 
more and more tv shows going to 
film, and with live tv keeping up 
pace, the figure on overall employ- 
ment may go even higher,” said 
Cooper. He sees possibility of the 
shortage developing in some crafts, 
such as backlot. He says most mem- 
bers formerly in pix prefer work- 
ing in tv, since they're assured of 
continuity of employment with a 
video show. 

“Material and labor are so high, 
it pays studios to do outside lo- 
cation work, and basically that’s 
why so many pictures are being 


(Continued on page 85) 


SCHNOZ EMCEES LUNCH 
TO FETE H’WOOD UPBEAT 


Hollywood, Aug. 31. 

First of a series of “special 
events celebrating the revitalized 
film industry” was held yesterday 
by the Hollywood Chamber of 
Commerce, with Jimmy Durante 
functioning as emcee. 

Before the luncheon at the 
Hollywood Roosevelt Hotel, Ed- 
mund Purdom, star of 20th-Fox’s 
“The Egyptian,” was footprinted 
in the forecourt of Grauman’s 
Chinese Theatre. Footprinters of 
past and present attended the af- 
fair. 








Europe to N. Y. 
Maurice A. Bergman 
Sidney L. Bernstein 
George H. Bookbinder 
Geraldine Brooks 
Marlene Dietrich 
Ed Fitzgerald 
Hope Hampton 
Herman King 
Robert E. Kintner 
William Levy 
Joseph L. Mankiewicz 
George R. Marek 
Leonide Massine 
Joseph Meyer 
Joseph H. Moskowitz 
Marie Powers 
Gregory Ratoff 
Casey Robinson 
Robert E. Sherwood 
Syd Silverman 
Murray Silverstone 
William Sloane 
Gloria Stroock 
Richard Todd 
Pat Unger 








G-G's production legalistics, 


Dino Yannopoulos 


Monty Woolley 
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Comparatively slow expansion of 
CinemaScope abroad is seen speed- 
ing the release there of standard 
versions of C’Scope pix. 

While none of the companies are 
on record as being flatly opposed to 
the release of 2-D versions of 
*Scope films, they’ve also shown no 
inclination whatever to make pix 
available in that torm. -Reasoning 
is, of course, that: this would af- . 
fect the drawing power of the 
CinemaScope films. 

Situation is gradually changing, 
however, with (1), the acceptance 
of C’Scope by the public and (2), 
the comparatively small number of 
C’Scope-equipped theatres abroad. 
It’s particularly pressing for 20th- 
Fox, which is committed to a full 
C’Scope sked and has no major 
2-D pix for distribution apart from 
those it might take on locally or 
from U. S. indies. , | 

Foreign topper of one of the ma- 
jor companies this week ‘stated 
flatly that his outfit intended to 
offer foreign exhibs their choice of 
2-D or CinemaScope versions. “We 
owe that to our customers,” he 
said. ‘They have the right to get 
the product.” Such a policy is_ 
based on the assumption that Cine- 
maScope no longer performs b.o. 
miracles abroad. ; 

If one or several distribs adopt 
such a sales policy in the foreign 
market, it is certain to have rever- 
berations in the U. S. The same 
was true when Metro switched to 
Perspecta Sound abroad. Soon 
after, 20th modified its .C’Scope 
sound policy in the U. S., too. 

Position of 20th on the question 
of standard versions isn’t clear. 
The company still has a backlog 


‘Continued on page 80) — 


Fear of Upsetting Labor 
_ Status Quo Seen Behind 
Allied’s Group Ins. Nix 


Fear of upsetting the status quo 
in labor relations, particularly in 
the smalltown non-union situa- 
tions, is seen behind Allied States 
Assn.‘y nix of the Council of Mo- 
tion Picture Organizations’. pro- 
posed group insurance plan. The 
fight against the COMPO plan at 
Allied’s board meeting at White 
Sulphur Springs, W. Va., last week 
was led by the smalltown ops. The 
staunchness of the opposition came 
as a surprise to some Allied lead- 
ers who had previously indicated 
support for the plan. 

The anti-plan advocates. ex- 
pressed fear that the group insur- 
ance idea might lead to a drive 
toward unionization in areas which 
for many years have operated free- 
ly. In addition, ops of union houses 
pointed out that group insurance 
might be interpreted as a sign of 
good business, leading to wage 
hike demands by employees. 

Although COMPO is making 
every effort to get Allied to recon- 
Sider, it is doubted that the exhib 
org will make the move, basing its 
action on the strong dissent shown 
by several board members. 


A. to N. . # 
William Alland 
Don Ameche 
Irving Berlin 
Ernest Borgnine 
Dihann Carroll 
Billy Daniels 
Richard Davalos 
Steve Dohanos 
Nanette Fabray 
Nina Foch 
Doane Harrison 
Harold Hecht 
Eleanor Holm 
Kim Hunter 
Eric Johnston 
Dr. Herbert Kalmus 
Saul Krieg 
Irving H. Levin 
E. R. (Ted) Lewis 
Lee Marvin 
Arnold Moss 
Otto Preminger 
Joan Shawlee 
Spencer Tracy 
Billy Wilder 
Harold Wirthwein 
Frank Worth 


N. Y. to L. A. 


Doris Barry 
Carroll Carroll 
Alicia Markova 
Milorad Miskovich 
James A. Mulvey 
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Goldwyn's Young Ideas 


Hollywood, Aug. 31. 


Samuel Goldwyn, who turned 72 last Friday (27), copped the 
spotlight on the educational front this ‘week via a tieup with the 


U. of California at Los Angeles. 


The veteran filmmaker established 


an award of $1,000 to be presented by the Goldwyn Foundation 
for the best creative writing submitted in an annual UCLA conn- 


petition. 


University Chancellor Raymond B. Allen pointed out 


that this is the second endowment from Goldwyn, the first being 
a four-year, $2,000 scholarship established at UCLA Medical School 
in 1953. After 1956 there continually will be four “Goldwyn 


scholars” at the med school. 


The creative writing will be judged by a board comprising 
*Robert E. Sherwood, the presidents of the Academy of Motion 
Picture Arts & Sciences (now Charles Brackett) and the Screen 
Writers Guild (now F. Hugh Herbert) and Prof. Kenneth Macgowan 
of the UCLA Theatre Arts Dept. 


Foreign Prods. Eye U.S. 0 Seas Coin As 
Lever to Launch Selves in Amer. Mkt. 

















Ever-growing dependence of US¢4- 


film companies on their foreign 
earnings -has producers abroad 
mulling ways and means of exploit- 
ing this fact so as to push their pix 
- in the ‘American market. 

This attitude has been given its 
clearest expression in recent weeks 
by Tom O’Brien, British labor em- 
issary, who has been telling US 
unions that there must be recipro- 
city of some kind if the the Amerl- 
can distribs are to continue reap- 
ing the benefits of large remit- 
tances from Britain. 

O’Brien goes a step further and 
calls for a voluntary agreement on 

‘the part of American major cir- 
cuits to show a certain number of 
British films each year. Their in- 
centive for entering into such an 
arrangement, he says, is the real- 
ization that their welfare depends 
on the welfare of the producing- 
distributing outfits. And the lat- 
ter, of course, are in turn depend- 
ent on their foreign income, which 
runs anywhere between 42% and 
46° of their total revenue. 

American execs, while testifying 
to the importance of Hollywood’s 
foreign take and its indirect bear- 
ing on all sectors of the industry— 
including exhibition—argue that 

(Continued on page 10) 


Extra Italian 
Permit Aids U 


Problem of Universal’s demand 
for more Italian licenses was 
solved yesterday (Tues.) when the 
Motion Picture Export Assn. in- 
formed the foreign managers that 
the Italian government had agreed 
to grant MPEA an extra permit, 
bringing the total for the new pact 
year to 190. 

MPEA at the same time got 
around the obstacles of the Ital- 
ians’ igsistence that there be no 
transferability of permits among 
the companies.,This was done by 
getting the Italians to agree that 
MPEA would pick up only 90% of 
its licenses now. The rest will be 
taken up before May i, 1955, the 
half-year mark in the new Italo 
film agreement. 

Availability of one more license, 
in addition to the permit offered by 
RKO, allows MPEA to swing into 
the plan outlined by United Ar- 
tists’ Arnold Picker. Scheme pro- 


(Continued on page 19) 


MANKIEWICZ IN N.Y. TO 
PREP ‘BAREFOOT’ PREEM 


Joseph Mankiewicz arrived in 
N.Y. yesterday (Tues.) on the new 
Italian liner, Cristoforo Colombo, 
to pitch in on premiere prepara- 
tions for “The Barefoot Contessa.” 
Mankiewicz wrote, directed and 
produced the film, which is his first 
indie release. It bows at the Cap- 
itol, N.Y., Sept. 29 in a benefit for 
CARE, global relief and rehabil- 
itation agency. 

Following. a brief stay it: Goth- 
am, the filmmaker will trek to the 
Coast and a Samuel Goldwyn com- | 
mitment. 
upcoming “Guys and Dolls,” 








Ginsberg on Coast to Get 


‘Giant’ Production Going 


Henry Ginsberg left New York 
for the Coast over the weekend 
following confabs with Warner 
Bros. homeoffice execs on George 
Stevens’ production of Edna Fer- 
ber’s “Giant.” , 

On the Coast, Ginsberg will 
launch production on the film 
which he is producing in associa- 
tion with Stevens Later will di- 
rect and WB will release the film. 


TNT Fight Deals 
Set Despite Beets; 
Expect New Mark 


Despite fnitial beefs relating to 
the 50-50 terms, Nate Halpern’s 
Theatre Network Television is 
chalking up deals for the Sept. 15 
Rocky Marciano-Ezzard Charles 
closed-circuit theatre telecast. Hal- 
pern estimates that he can rack 
up 90% of the “available closed- 
eircuit situations if he can get a 
break on AT&T line clearances. 
The TNT topper said he had 75 
spots, including 14 drive-ins, on 
the dotted line, but that the actual 
total of theatres at fight time is 
subject to line clearances. In any 
event, he’s sure that he’ll surpass 
thé record 61, including nine ozo- 
ners, that carried the June meet- 
ing between Marciano and Charles. 

After some tough negotiating, 
particularly with the circuits, Hal- 
pern revised his terms and intro- 
duced a scale system based on the 


(Continued on page 29) 


Drop U.S. ‘Isolationist’ 
Anti-British Pic Exhib 
Policy, Pleads O’Brien 


Need for a commercial recipro- 
cal arrangement on a voluntary 
basis to widen the showings of 
British pix in the U. S. was stressed 
in N. Y. last week by Tom O’Brien, 
British M.P. and film union spokes- 
man. 

Returning to Britain tomorrow 
(Thurs,) after a tour of the U. S., 
O’Brien said he had come to the 
conclusion that an ° insufficient 
number of good British films are 
being shown in the U.S. “They’re 
available, but they are not being 
plugged hard enough,” he _ ob- 
served. 

O’Brien commented that he had 
met a great miany people who, in 
his opinion, would be happy to see 
British films, provided they are 
given a chance to do so. “It’s just 
that they aren’t given the oppor- 
tunity,” he thought. 

The only practical solution— 
and he doesn’t favor any legislative 











| 


moves towards that end—is a com- 
mercial agreement between the 
U. S. circuits and the British pro- 


He's to direct Goldwyn's ducers, providing for the chains to | 


(Continued on page 22) 


| 





HOUSECLEANING 
fD WIDESPREAD 


Nearly every firstrun theatre in 
the country and a large portion of 
neighborhood and suburban runs 
have donned modern dress. The 
industry thus has done its biggest 
face-lifting job since exhibitors re- 
did their houses to accommodate 
the introduction of sound 25 years 
ago. 

Dr. Charles Daily, optical engi- 
neer on the Paramount studio, fig- 
urés that up to 8,000 theatremen 
have installed new and larger 
screens and shelled out for other 
innovations. Accounting for a large 
| part of the overhaul is Cinema- 
| Scope, the presentation of which 
required extensive retooling. 

In line with the overall updating, 
Daily and other execs at Par have 
been at work on an unusual pro- 
gram for the picture _ business. 


While 20th-Fox has insisted on in- 


stallation of certain equipment as 
a condition to its licensing of 
C’Scope product, Par has been in- 
ducing theatremen to facelift for 
the purpose of better setting off 
the pictures from any company. 

In the past year Daily has mace 
50 flying trips to the field. He’s 
huddled with hundgeds of theatre- 
men individually, inspected thea- 
tres and advised on improvements, 
and addressed thousanus at demon- 
strations of Pars VistaVision in 
major cities. 

Par has no special requirements 
in its sale of V’Vision pix. Films 
in that process will be made avail- 
able to all houses regardless of 
screen size gr whatever. However, 
the company is urging exhibs to 
modernize for the purpose of giv- 
ing the public the best physical 
presentation of screen fare. 

Longterm Project 

Company embarked on the proj- 
ect nearly two years ago. Theatre- 
men were asked at that time to 
swing to widescreen in showing 
“Shane,” Alan Ladd-Jean Arthur 
starrer. Not long after, 20th re- 
moved the wraps from its C’Scope 


(Continued on page 27) 


NCA Points Up Rental 
Beefs in Drive for Big 
Alked States Turnout 


Minneapolis, Aug. 31. 


North Central Allied_ has 
launched a campaign to get this 
territory’s exhibitors to attend the 
National Allied States’ 25th anni- 
versary convention in Milwaukee 
Oct. 12-14 en masse. 

In its current bulletin, which 
tells theatreowners “Milwaukee is 
an attendance must,” NCA de- 
clares the meeting will be the 
most important in Allied’s history 
“because of what the film com- 
panies are doing to the exhibitors 
in the way of extracting film 
rentals unheard of in our busi- 
ness.” 

S. D. Kane, NCA _ executive 
counsel, says “we'll go all out” to 
get every one of our territory's ex- 
hibitors possible to be on hand to 
join in a monster protest. 

“While the film companies are 
getting disgustingly fat and flabby, 
the exhibitors are becoming thin- 
ner and thinner, and are doomed 
to die of malnutrition,” asserts the 
bulletin in its plea for a total turn- 
out. 


REVUE TO HIGHLIGHT 
PIX PUBLICISTS’ BALL 


A satirical revue, written and 








acted by members of the N. Y.)| 


Screen Publicists Guild, will high- 
light the second annual “Movie 
Page Ball” of the group, to be held 
at the Hotel Pierre, N. Y., Oct. 15. 

Following the success of last 
year’s initial ball, the SPG decided 
to make the event an annual affair. 
Last year’s show, 
industry, was entitled, ‘ ‘The History 
‘of the Motion Picture.” 


HIBS’ BIGGEST FACELIFT JOB 





| 





a spoof of the} 


‘Loew's Divorcement Official Today; 
Vogel to Head Up New Theatre Firm 


, 





Moskowitz Winds 0’Seas 
Jaunt on C’Scope Setups 


Joseph H. Moskowitz, 20th-Fox 
v.p. and eastern studio rep, re- 
turned Monday (30) to N. Y. aboard 
the Iie de France from a trip to 
London, Paris and Munich. 

20th exec was conferring in 


Europe on production of Cinema-) 


Scope films, some to be made as 
coproductions with 20th. In Brit- 
ain, the company has already set 
up a sked of between eight and 
10 films, the first to be “That 
Lady,” starring Olivia deHavil- 
land. 


Loew s Splitaway 
‘Winds Antitrust 





Cases Vs, Majors 


The separation of Loew’s into 
separate theatre and production- 
distribution companies brings to a 
close antitrust litigation against 
the major film companies started 
by the Government in 1938. The 
initial complaint listed all eight 
major companies, and after the 
trial started in 1940, a consent 
decree was agreed upon by the 
five companies having theatre in- 
terests—Paramount, RKO, 20th- 
Fox, Warner Bros. and Loew’s. 

The separation of theatre and 


production interests, brought about | 


through pressure applied by Allied | 
States Assn. which is again seeking 
further Government regulation of 
the industry, brings to end an 
important era of the picture busi- 
ness and is estimated to have cost 
the film companies several millions | 
in legal fees. 

The original consent decree en- 
joined certain practices and pro- | 
vided that the Government would | 
not seek a separation of the inter- | 
ests for a period of at least three | 
years. In 1944, the Dept. of Jus- 
tice took action to obtain divorce- 
ment relief. A three-judge Expedit- 
ing Court held hearings in 1945. 
It rendered an opinion in June, 

(Continued on page 27) 





Cites Danger to B.0. From 
Too Many Super-Specials; » 
Public Can’t Pay Tariffs 


Minneapolis, Aug. 31. 


This territory’s independent ex: | 


hibitors are worried as to whether 


the public will have the entertain- | 
ment purchasing power to support | 


sufficiently what promises to be a 
continuous and constant flow of 
big, 
advanced admissions and 
mal” grosses. 

S. D. Kane, North Central Al- 
lied executive counsel, says that 
exhibitor circles are bringing up 


“abnor- 


the question as to whether the re- | 
striction of production almost en- | 
tirely to such type of offerings will | 


prove ecohomically sound. 
With these  super-productions 
hitting the theatres at the rate of 


| One or more every week, it’s prob- 


lematical if the essential large 
patronage, justifying their steep 
costs and the heavy percentage 


terms exacted from exhibitors, can | 


be continuously forthcoming, ac- 


cording to present theatre-owner | 
| feeling, he says. 


Exhibitors are setting forth such 
views now in the territory as an 
argument for the film companies 
to return, in part at least, to their 
former procedure of producing a 
preponderent majority of less pre- 
tentious pictures, Kane reveals. 

If this eventuates, as he confi- 
dently believes it will, product 
again will be in sufficient supply 


| to service the many exhibitors who 


(Continued on page 10) 


+ Loew’s, 


expensive pictures requiring | 


the last of the major 
film companies forced to separate 
theatre from  production-distribu- 
tion holdings, officially becomes 
two separate firms today (Wed.). 
The divorcement is the result of 
a Government consent degree 
agreed upon in 1940. 

The production-distribution com- 
pany will continue to be called 
Loew’s Inc., while the new thea- 
tre firm has been designated 
Loew’s Theatres Inc. The produc. 
tion company’s pix will continue to 
be issued under the Metro banner 
The stock in the theatre subsidi- 
aries will remain in the hands of 
Loew’s Inc. until stock is issued by 
the new theatre company. The 
consent judgment requires that the 
distribution by Loew’s to its stock- 
holders of the new theatre com- 
pany stock be made within three 
years from February, 1952, except 
that under certain circumstances 
it may be made within five years 
from that date. Originally the di- 
vorcement was to take place by 
Feb. 6, 1954, but Loew’s received 
a six-month postponement from 

Lep Friedman, V. P. & Treas. 
the Dept. of Justice. 

Joseph R. Vogel, current head 
|of theatre operations as a veepee, 
has been set as president of Loew’s 
Theatres. The other officers are: 
Leopold Friedman, veepee and 

(Continued on page 27) 


Woolf Seeks Code 


Okay on Camera’ 


| James Woolf, repping Romulus 
| Films, London, is due in N. Y. 
,next week for meetings concern- 
ing Production Code approval of 
¥. Am A Camera,” picturization of 
the John van Druten play which is 
| being covroduced by Romulus and 
Moulin Productions. Latter, an 
{American production unit, is 
| headed by Alfred Crown. 

Script has yet te be submitted 
|to the Code Administration. It's 
|understood that Woolf and Romu- 
| lus execs will seek a determination 
/of how the scenario must be 
shaped in order to win the okay. 
Story focuses on an amoral Eng- 
|lish girl in Germany at the time of 
| anti-Jewish violence. Film is set 
for lensing in London and Ger- 
many beginning next month, with 
Julie Harris and Shelley Winters 
ie key roles. 

hae also will work on casting 

“Story of Esther Costello,” also 

ie! the Romulus-Moulin joint pro- 
'duction sked. Two top femme as- 
|Signments are open. 
| On another front, Moulin is 
sole producer of “Moby Dick,” 
which is in its fifth week of pro- 
duction and is now ‘shooting in 
Wales. John Huston is directing, 
| with Gregory Peck and Richard 
Basehart in lead spots. Distribution 














| 
| 





tieup has yet to be set. Two 
| previous Moulin entries, ‘“Beach- 
| head” and “Duel in the Jungle,” 


were released through Warners. 


WALSH’S BRIT. INVITE IN 
GOODWILL LABOR PITCH 


Richard F. Walsh, International 
Alliance of Theatrical Stage Em- 
ployees prexy, has been invited to 
visit Britain as part of a move to 
|foster better Anglo-American labor 
relations. Disclosure was made in 
N. Y. last week by Tom O’Brien, 
British labor leader who has been 
discussing differences between 
British and U. S. film unions in 
N. Y. and on the Coast. 

O'Brien, who. had a last huddle 
with Walsh in N. Y. yesterday 
(Tues.) prior to returning home 
tomorrow (Thurs.), said Walsh 
hadn't been able to set a date for 


| 
j 





the London trip, but that he'd 
likely do so after a trip, to the 
Coast within the next two weeks. 
Invitation to Walsh also covers 
anyone he may wish to bring 
i along. 
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Wednesday, September’'1, 1954 





White Christmas 
_ (MUSICAL-COLOR) 


First VistaVision feature with 
Bing Crosby and Danny Kaye; 
Irving Berlin. score slanting 
for top b.o. 


Hollywood, Aug. 27. 

Paramount release of Robert Emmett 
Dolan production. Stars Bing Crosby, 
Danny ave. Rosemary y, Vera 
Ellen; features Dean Jagger. 
Michael Curtiz. Screenplay. Norman 
Krasna, Norman Panama, Melvin Frank; 
songs, Irvi Berlin; camera (Techni- 
color), Loyal Grigus: editor, Frank Bracht; 
music direction and voc arrangements, 
Joseph J. Lilley; music associate, Troy 
Sanders: arrangements, Van Cleave; 
dances by Robert Alton. Previewed Aug. 
23, 54. Running time, 120 MINS. 








sh tithe daem knee Bing Crosby 
Phil th rag ita wbe ets ... Danny Kaye 
Betty . Rosemary Clooney 
Judy Se Py (er tg 4 
one — Ry seenes Mary Wickes 
Joe vevises one ces John Brascia 
Susan . Anne Whitfield 





1.85-1)_ 





“White Christmas” should be a 
natural at the boxoffice, introduc- 
ing as it does Paramount’s new 
VistaVision system with such a hot 
combination as Bing Crosby, Danny | 
Kaye and an Irving Berlin score. 


The debut of the new photographic 
process is a plus factor comple- 
menting the already solidly estab- 
lished draw of Cresby and Kaye. 


The widescreen process has an 
impressive vastness, with color 
clarity and sharp definition that 
add greatly to the visual quality of 
a production. VV’s impact, while 
giving a full-stage effect to this 
musical, should be even greater 
when applied to outdoor and ac- 
tion-drama stories. An important 
value is the consistent picture qual- 
ity in the various projection ratios 
(Paramount recommends 1.85), 
from the standard 1.33 up to 2 to 
1. The quality carries over into 
2.55-1 when the VV negative is 
printed anamorphically for that as- 
pect ratio projection. 

The above qualities were not dis- 
played to their fullest on the an- 
swer print used at the preview, but 
have been decidedly evident in 
demonstration showings staged pre- 
viously by Paramount. 

Crosby and Kaye, along with VV. 
keep the entertainment going in 
this fancifully staged Robert Em- 
mett Dolan production, clicking so 
well the teaming should call for a 
repeat. Both Crosby and Kaye are 
long in the talent department and 
provide a lift and importance to 

_the material scripted by Norman 
Krasna, Norman Panama and Mel- 
vin Frank. 

The directorial handling by 
Michael Curtiz gives a smooth 
blend of music (13 numbers plus 
snatches of others) and drama, and 
in the climax creates a genuine 
heart tug that will squeeze tears. 
The standout song presentation, 
beautifully socked by Rosemary 
Clooney, is “Love, You Didn’t Do 
Right By Me.” The top song-dance 
number is “The Best Things Hap- | 
pen While You’re Dancing,” strik- 
ingly terped by Kaye and Vera 
Ellen. 

“Choreography” scores through 
Kaye’s impression of modern bal- 
let, with Miss Ellen and John Bras- 
cia providing the jazzier counter- 
point to his hilarious posturing. 
The full Crosby flavor is heard on 
“What Can You Do With a Gen- 
eral?” and “Count Your Blessings.’ 
latter reprised by Miss Clooney. 
Also listening favorably are “The 
Old Man,” an ensemble number, 
and the colorfully amusing ‘“Min- 
strel Show Routine,’ including 
Berlin’s oldie, “Mandy,” with Cros- 
by, Kaye, the Misses Clooney and 


Vera Ellen and ensemble doing the | 


musical funning. As for “White 
Christmas,” the Berlin hit Crosby 
introduced in “Holiday Inn” in 
1942— it’s still a top hit. 


On a lesser level are “Sisters,” | 


tune introducing the sister act of 
the two femme stars, and “Snow.’ 
Both wear a bit, although the first 


bounce his nonchaiance. 
Kaye in the dance, 
song and comedy demands of his 
assignment, keeping Crosby on his 


‘toes at all times proving himself 


an ace entertainer of virtually un- 
limited talent. ,Miss Clooney does 
quite well by the story portions 
and scores on her song chores, 
while Vera Ellen is a pert terper 
who can also handle her lines well. 

Supporting roles are few. The 


vy | chief featured part is in the able 


hands of Jagger and his finale 
scene, in which he reacts like a 
tough general with a heart to the 
turnout of his old division, is fine 
trouping. Mary Wickes, the inn’s 
housekeeper, gets some chuckles. 
Brascia figures importantly in mak- 
ing the: production numbers come 
over so well. Anne Whitfield, sev- 
eral unbilled chorines and others 
do their share. 

Topnotch _ behind - the - cameras 
contributions provide tne——show 
with a lavish gloss. Among them 
are Loyal Griggs’ Technicolor pho- 
tography; the dance and musical 
numbers staged by Robert Alton; 
Joseph J. Lilley’s musical direction 
and vocal arrangements; the art 


‘direction by Hal Pereira and Ro- 


land Anderson; Edith Head’s cos- 
tuming, the recording and other 
technical aids. Brog. 





Rogue Cop 





Melodrama about a crooked 
cop and gang killings, with 
Robert Taylor, Janet Leigh; 
average prospects. 


Hollywood, Aug. 31. 


Metro release of Nicholas Nayfack pro- 
duction.. Stars Robert Taylor, Janet Leigh, 
George Raft, Steve Forrest, Anne Francis; 
features Robert Ellenstein. Robert F. 
Simon, Anthony Ross, Alan Hale Jr. 
Directed by Roy Rowland. Screenplay, 
puaneg, ; based on novel by Wil- 
liam P.~McGivern; camera, John Seitz; 
editor, James E. Newcom; music, Jeff 
Alexander. Previewed Aug. 25, ’54. Run- 
ning time, 91 MINS. 


Christopher Kelvaney..... Robert Taylor 
Garen Stephanson Janet Leig 
Dan Beaumonte 
Eddie Kelvaney .......... Steve Forrest 
Nancy Comiame .....<.0-..- Anne Francis 
Sidney Y. Myers........ Robert Ellenstein 
Ackerman be 





George Raft 


ee eer eeewee 


Anthony Ross 


Johnny Stark ......ccccs Alan Hale Jr. 
Wrinkles Fallon ...... »-+- Peter Brocco 
LARGIED : oc. cescentesecess Vince Edwards 
ec re Olive Carey 
Lt. Vince D. Bardeman... Roy Barcroft 
NONE Fo. s cachivenhad Dale Van Sickel 
Patrolman Mullins ....... Ray Teal 
(Aspect ratio: 1.75-1) 





The rough melodramatics in this 
story of a crooked cop are brought 


And because the names are good, 
topped by Robert Taylor,( average 
prospects are probable generally. 
Picture is one of several in the 
current cops-’n’-robbers cycle, sug- 
gesting possibilities for those sit- 
uations that like to give action 
audiences a double-barrelled crime 
bill, with this Metro entry as the 
uppercase booking. 


The Nicholas Nayfack produc- 
tion gets off to a logically plotted 
start but doesn’t remain believable 
for very long. Stronger supervision 
would have helped to hold things 
together better. Compensating are 
good performances and a rugged 
action pace that is stirred up by 
Roy Rowland’s direction. Guidance 
makes the most of a number of 
violent fight sequences and the 
customers of this type drama will 
like them best. Sydney Boehm 
scripted from the novel by William 
P. McGivern. e 

Taylor is the rogue cop of the 
title, playing it with a suave tough- 
ness that fits a policeman on the 
take from the vested gang interests 
ruled over by George Raft. Foot- 
age opens with a knifing and Steve 
Forrest, Taylor’s rookie brother, 
spots the killer. The big interests 
get into the act to force the case 
to be dropped. It seems the killer 
| has something on Raft. When Tay- 
|lor fails to bring Forrest into line 
by using money and his girl friend, 
Janet Leigh, the gang kills the 
young policeman, an act that 
makes a vengeful man out of the 





has a very funny reprise by the 
Crosby-Kaye team. “Gee, I Wish I 
Was Back In the Army” and “Santa 
Claus Routine” are other new Ber- 
lin cleffings. “Blue Skies” and 


“Abraham” are among some of the | 


oldies. 


The plet holding the entire affair 
together has Crosby and Kaye, two 
Army buddies, joining forces after 
the war and becoming a big musi- 
cal team. They gét together with 
the girls and trek to Vermont for 
a white Christmas, The inn at 
which they stay is run by Dean 
Jagger, their old general, and the 
boys put on a show to pull him out 
of a financial hole, at the same 
time finding love with the girls. 

Crosby wraps up his portion of | 
the show with deceptive ease, sell- 
ing the songs with the Crosby sock, 
shuffling a mean hoof in _ the 

dances and generally acquittiny 
himself like a champion. Certainly 
he has never had a more facile 
partner than Kaye against whom to 


bad cop and the windup features a 
guns-blazing climax as _ Taylor 
fights it out with the baddies and 
; turns state’s witness to unveil the 
workings of the syndicate. 

The satisfactory performance by 
all concerned almost bring the 
|show off, and had the scripting 
| been more logical and moral 
values would have had more point. 
Miss Leigh, a bad girl going 
straight, and Anne Francis, Raft’s 
| moll who is brutally used and then 
| killed, are the principal femmes 
mixed up in the melodramatics. 
Olive Carey spots a slick delinia- 
tion of a a newsie who stools for 





| Taylor. Robert Ellenstein, a good 
| policeman; Anthony Ross, a priest; 


Robert F. Simon and Alan Hale 
Jr., associates of Raft, and Peter 
Brocco, the killer in the opening 
sequence, come off okay. 

John Seitz’ lensing is lowkeyed 
to the melodramatics and the other 
credits show up acceptably. 

Brog. 


with fair results to the action fan. | 





‘ Private Hell 36 


-# tee mag ‘ 
Fits well into current crooked 
cop cycle for okay program 
returns, 





_ Hollywood, Aug. 30. 
Filmakers release of Collier 
oo eto a . a 
an, Howard Duff, Dea 
Berethy Malone. Directed by Don Siegel. 





Screenplay. Miss Lupino, Young; camera, 
Burnett peg ether, Stanford Tischler; 
music, Leith Stevens; » “Didn’t You 
Know,” by John Franco. ed Aug. 
30, *54. Running time, 81 MIN§. 

Lilli Marlowe ........-+.+++-: Ida Lupino 
Cal Bruner .....s-esveees Steve Cochran 
Jack Farnham .....++.++/- «Ang ae 
Captain Michaels .........- an Jagger 
smack Farnham........ Dorothy Malone 





Current cycle of crooked cop 
yarns gets a good entry in “Private 
Hell 35,” which should rack up 
satisfactory grosses in the program 
market. Film is occasionally slow- 
paced but the Collier Young pro- 
duction generally gets payoff 
values slugged over for okay effect 
by Don Siegel in his direction. 
Names of star lineup should boost 
film’s chances. 

Young and Ida Lupino, one of 
the costars, coauthored script for 
production and release by their 


own company, Filmakers. Excellent | j aadie o-n 


use is made of Los Angeles and 
Hollywood park exteriors for story 
purposes and film gets off to a 
sock start, a $300,000 N.Y. holdup- 
murder which picks up a year later 
in L.A. when a hot $50 bill turns 


up. 

Steve Cochran and Howard Duff, 
detectives, are assigned the case 
after the note is found. First half 
of narrative follows their search 
for the man who passed it, and the 
second half covers the pair’s reac- 
tions after Cochran has taken $80,- 
000 in bills off the man killed in 
an auto chase. Cochran counts the 
unwilling Duff in for a 50-50 cut. 
They are aided in their search by 
Miss Lupino, a nitery singer, to 
whom the bill was traced after she 
had received it as a tip. Windup 


h | shows Duff insisting they turn the 


money over to the police, Cochran 
shooting him when they get the 
coin from a cache and himself 
being killed by his superior offi- 
cer, Dean Jagger, who has been 
eon peng of taking part of the 
oot. 

Both Cochran and Duff turn in 
suitable performances and Miss 
Lupino is properly brassy in her 
entertainer role, romanced by 
Cochran. Dorothy Malone is okay 
as Duff’s wife and Jagger is im- 
pressive as the detective captain. 

Technical Wepartments are well 
executed. Burnett Guffey’s pho- 
tography in particular is effective. 
Leith Stevens’ musical 
catches the proper mood. Whit. 


A Bullet Is Waiting 
(COLOR) 


Slow-moving, talky piece with 
Jean Simmons, Rory Calhoun; 
needs hard selling for fair re- 
turns. 








Hollywood, Aug. 16. 

Columbia release of Howard Welsch 
production. Stars Jean Simmons, Rory 
Calhoun, Stephen McNally, Brian Aherne. 
Directed by John Farrow. Screenplay, 
Thames Williamson, Casey Robinson; 
story, Williamson; camera (Technicolor), 
Frank F. Planer; music, Dimitri Tiemkin; 
editor, Otto Ludwig. Previewed Aug. 12, 
54. Running time, 83 MINS. 


Cally Canham ........¢... Jean Simmons 
ie ee Rs oe Rory Calhoun 
Sheriff Munson........ Stephen McNally 
David Canham Prian Aherne 


(Aspect ratio: 1.85-1) 





This Columbia release, though 
boasting excellent color photogra- 
phy and a competent cast, is a 
slow-moving, talkative yarn which 
never attains realism. Returns 
will depend entirely upon the b.o. 
draw of its principals. 

Film’s unusually small east of 
four—the fourth appearing only in 
the final reel or so—make their 
pitch in and around an isolated 
sheepranch cabin on the Cali- 


score 


the fox, atten s good deal of fur-} 
ther bundle into "s 


‘ Aherne 
ee 
Ca n presumably will get the 
fair trial he previously believed 
impossible. F ' 
Princi try hard but the over- 
accent parts are against them 
straight through and none fares 
well. -Dimitri Tiomkin composed 
the score of the Howard Welsch 
production: ~< Whit. 


Shield for Murder 


Melodrama of a cop turned: 
—" for programmer book- 











Hollywood, Aug. 30. 

United Artists release of Schenck-Koch 
(Aubrey Schenck) production. Stars Ed- 
mond O’Hrien, John Agar, Marla English; 
features David Hughes, Emile Meyer. 
Carol. Jones. Directed by O’Brien, How- 
ard . Koch. preemie. Richard Alan 
Simmons and John C. Higgins; adapted 
by William P. 
Gordon Avil; editor, 
;. music, Paul Dunlap. 
ae ty Aug. 26, °54. Running time, 


Barney Nolan ......... Edmond O’Brien 
Mark Brewster ........«s.:-. John Agar 
Patty: Wimtere 0 6. eccss Mar 
Ernest Sternmueller ...... David Hughes 
Capt. Gunnarson ..........- Emile Meyer 
Oe Sarre Carolyn Jones 
Fat Michaels ............. Claude Akins 
OM. inte heaek soot Larry Ryle 
ins ves 04> wl Herbert Butterfield 
Packy Reed ............ Hugh Sanders 
Assistant D.A. William Schallert 





(Aspect ratio: 1.75-1) 


~ 





The programmer market will 
find “Shield for Murder” a pass- 


able thriller in the current crime 4 Ho 


melodrama cycle. 

Plot of the Schenck-Koch pro- 
duction for United Artists release 
is another of those William P. 


McGivern tales about a cop gone ane 


bad. It has been adequately script- 
ed by Richard Alan Simmons, who 
also adapted from the book, and 
John C. Higgins to fit the demands 
of the less discriminating market, 
but the direction by Edmond 
O’Brien, who stars as the bad cop, 
and Howard W. Koch is rather 
slowly paced for the action fans. 
O’Brien, a_ detective, kills a 
bookmaker and lifts a $25,000 roll 
he is carrying as the story opens. 
Killing goes into the books as a 
homicide in the line of duty, even 
though the gambling syndicate 
spreads some dirty rumors. The 
murder has been witnessed by a 
deafmute and, when O’Brien learns 
this, he commits a second killing. 
John Agar, a young detective 
trained by O’Brien, gets wise and 
after a wild and wooly chase-that 
has the.bad cop dodging both the 
law and the syndicate’s hatchet- 
men, the killer is trapped and shot 
down at the model home where he 
had hidden his loot. ; 
Performances are to type, ade- 
quate to the melodramatics but 
never giving anything extra to the 
show. Costarring with O’Brien and 


.|.Agar is Marla English, on loan 


from Paramount. Her chief asset 
to the picture will be lobby art 
from her role of the cigaret girl 
with whom O’Brien is in ldve. 
David Hughes, the deafmute; 
Emile Meyer, detective captain, 
and Carolyn Jones, a B-girl, are 
among some of the others more 
prominently spotted in the plot. 
Gordon Avil gives the presenta- 
tion lowkey photography to fit with 
the mood of the piece and the 
other technical credits are average. 
Brog. 


Tobor the Great 





Machinations of a robot in so- 
so science-fiction piece for av- 
erage supporting fare. 





Republic release of Dudley Pictures 
(Richard Goldstone) preduction. Stars 
Charles Drake, Karin Booth; features 
Taylor Holmes, ‘@lly Chapin, Steven 
Geray. Directed Xv Lee Sholem. Screen- 
play, Philip MacDonald; from story by 
Carl Dudley; camera, John L. Russell Jr.: 
editor, Basil Wrangell; music, Howard 
Jackson. Previewed in N.Y. Aug. 26, 754. 
Running time, 77 MINS. 


Harrison 


ee a Parts — undertaken Jamice +... 6eeseeeev eee, Karin Booth 
y Jean Simmons, Rory Calhoun, | Gadge -...-.--.-. ss eeees: 7 on 

. :,.’| Dr. Nordstrom............ Taylor Holmes 
Stephen McNally and _ Brian! man with Glasses ......... Steven Geray 


Aherne, but even with such able|P 
performers John Farrow isn’t able | y 


to direct them past the hurdles 
of story and script. 

Plot revolves around a vindic- 
tive sheriff, McNally, and his pris- 
oner, Calhoun, crashing their 
plane enroute back to Utah— 
where latter is to face a+ man- 
slaughter rap—and forced to hole 
up in the cabin belonging to Miss 
Simmons and her English profes- 
sor-father, Aherne, until the 
storms which make travel impos- 
sible subside. Femme is alone, 
father being absent for several 
days, and when the sheriff sees she 
is warming up to Calhoun he 
warns her not to interfere with his 
efforts to return his prisoner to 
justice. 

Most of the footage concerns 
this conflict, presented mostly in 
drawn-out passages of unconvinc- 
ing dialog, the femme certain that 
Calhoun isn’t a killer at heart and 
McNally taking the opposite view. 
When the father finally returns, 





eee ee ee eee ee ee ey 


Hal Baylor 
Alan Reynolds 


Peter Brocco 
Commissioner Norman Field 
4a ge Oe eer Robert Shayne 
Admiral ; * Lyle Talbot 


First Congressman...... Emmett Vogan 
BOMAGEOD s Gi io Xs «a4 00% William Schallert 
UEOND wainitties 0 Cet eld Helen Winston 





This melodrama is awkwardly 
clothed in pseudo-scientific trav- 
pings. “Tobor (robot, spelled back- 
wards) the Great” overlooks its 
original but brief scientific theme 


for some cops-and-robbers hokum, | 5 
in a talky story with stock acting| 5 


that rates as supporting fare. 


After a meaningless semi-docu- | p 


mentary intro about the atom 
bomb and interplanetary travel, 
there comes this hunk of mental 
metal (Tobor) with extra-sensory 
perception. Designed to do man- 
kind’s experimental dirtywork, To- 
bor ends up instead building a dog- 
like devotion to his creator, and 
the latter’s grandson and family 
wipes out a band of mean but dull 


| 


to 
and set out for Utah, where] Drs. 


a few “—— he tg? | tho = 
Billy i. as the Nordstrom 
and later exonerate the 
metallic mastermind. There’s thin 
love interest between Janice (Karin 
Booth) and pes r [eoqpeees 
n, - olding kept 
at minimum while playing time is 
mostly split between Tobor’s gyra- 
tions and leering of the cloak-and- 
dagger team headed by the mys- 
i’ man (Steven Geray). 
rection by Lee Sholem is static 
while camera work by John L. Rus- 
sell, in some of the angle-shots par- 
ticularly, is the most upbeat ite 
in the piec- Art. 


The Gelden Link 
(BRITISH) 
Neatly 
with 


ie i whodunit 
sufficient suspense to 
hold interest; lack of intér- 
national names will relegate 
to lower bracket. 








London, Aug. 24. 


Archway Film Distributors release 
Par Coen production. mice 
Andre Morell; features Thea Gregory, 


Patrick Holt, Jack Wa’ ’ 
Directed by Charles Sa Screen- 
lay, Allan Mackinnon: camera, Harry 
7 age * —, ee music, Eric 

* arble Arch Pav » London. 
Running time, 89 MINS. no 


~The t Bilake..... Andre quarrel 
ae. ir ee ee ea Gregor 
Terry Maguire.............. Patrick Holt 
ill rar »...-Jdack Wat 
Mrs. Pullman............0.. Olive’ Sloss 
$ Saiucé@ewbs BN ve ne 
Sergeant Baker............. Bruce Beeby 
Arnold Debenham...... r Gauge 
Norma Sheridan......... Dorinda Stevens 
WEED. UR nc oi cc eens gce as Elsie ff 
MAJOR GreF . . cvicccccceweenss Edward x 
OD oct has th wades 6 deen san Marla indi 





A well-knit thriller with good 
scripting and camerawork makes 
this a workmanlike mystery story 
providing good _ entertainment 
values. Theme is well and plausib- 
ly developed without sensational- 
ism; it should make a good dualer 
on most programs. 


When a girl’s body crashes down 
from a top floor apartment into 
the main hallway, the obvious an- 
swer is that it’s a suicide. She is 
a penniless out-of-work actress es- 
tranged from her husband, who 
lives in the building. One of the 
tenants, a police superintendent, 
takes a different view and the hus- 
band, despite a sound alibi, is 
suspected of murder. Although not 
officially in charge of the case, 
this police official uncovers un- 
pleasant facts, most damning of 
which is that his daughter is in 
love with the suspect. The suspect's 
wife had refused a divorce, and 
ensuing clues point to the daugh- 
ter as having equal motive and 
opp for committing the 
crime. e follows her lover to 
a secluded houseboat, unaware of 
Planted evidence against herself, 
and an anonymous telephone call 
that notifies the police of their 
hideout. The tracking down of this 
informant unmasks the killer, a 
pleasant young neighbor involved 
with the dead actress. 

Andre Morell is excellent as the 
harassed father torn between pa- 
ternal love and sense of duty. Thea 
Gregory registers more faintly. as 
his daughter while Patrick Holt 
does well in the rather thankless 
role of the suspected husband. Jack 
Watling provides an even more 
shadowy characterization as the 
killer, Arnold Bell vies with Andre 
Morell in realism as the investigat- 
ing inspector. Helen Pollock con- 
tributes a correctly overacted 
cameo as a phoney seeress. Olive 
Sloane provides another gem as 
a roominghouse-keeper. Mhe direc- 
tion by Charles Saunders gives full 
value to the highlights and never 
Strains at credulity. Clem. 





The Young Lovers 
(BRITISH) * 


Sensitive romantic drama of 
young lovers caught up in the 
east-west conflict. Delicately 
directed and acted. Worthy of 
exhibition in the U. S. 








London, Aug. 24 

aaeneral Film Distributors > of 
qurhesy Havelock-Allan Production. Stars 
$ ile Versois and David Knight; features 
oseph Tomelty and David ossoff. 

pected by Anthony Asquith. Screenplay, 
seorge Tabori and Robin Estridge; cam- 
era, Jack Asher; editor, Frederick Wil- 


son. At Odeon, Leicester Square, Lon- 
don, Aug. 24, ’54, Running Ban. 95 MINS. 
Anas CemweN eed the heeds cee Odile Versois 
Moffatt {Us vid Knight 
Grea TUT itt tte eeees Joséph Tomelty 
Joann. 06.0 60s eit ath sdie Paul Carpenter 
coop dana et ease adecue Theedore Bikel 
~~ a WASORUNE Wh ke 6b: 0 Pe Jill Adams 
Mareetson eee David Kossoff 
- on ath 5a Pane tina deat John McClaren 
ym water. hes ees spade Betty Marsden 
aR, eissbrod............. Feter Illing 
~~ ee pen! 


Bernard Rebel 


The political conflict between 
east and west is brought home 
poignantly in this moving, sensitive 
romantic drama, directed with a 
sympathetic hand by Anthony As- 
quith and delicately interr~eted by 





(Continued on page 22) 








| 


eee ft Oe 


-—- 


a = - wD 


|| 








ST Bye We eee SS ae SS «6 Ue 


= oS: eae 





Wednesday, eres 1, 1954 





THE GREAT PRINT ‘MYSTERY’ 





“Pix for [17 NY. Nabes 


Just about every important neighborhood theatre in New York 


will be tied up with only a total of 
of 117 houses have booked either O's 


o pictures this week. Total 
“Susan Slept Here” or 


United Artists’ “Apache” to run simultaneously. - 


Such 


g time and again draws the fire of some in- 


dustryites. They claim it means an inadequate menu from which 
the public might choose. Another complaint is that it gives the 
theatregoer insufficient time in which to “catch up” with a cer- 


tain film. v2 


However,- others claim advantages. In the case of “Apache,” 


for 


example, the film is being spread around immediately following 
its firstrun engagement at the Mayfair, on Broadway, and the 


showease bally presumably still 


has effect. And the number of 


theatres on second-run can sponsor a sizable ad campaign inex- 


pensively on a joint. basis. 
“Susan” 


opened yesterday (Tues.) in 73 locations, 


including 


houses in the RKO, Loew’s, Skouras, Fabian, Randforce, Cinema, 


Island and Brandt circuits. 


“Apache” bows today in 29 Loew’s 


theatres and 15 independent spots. 


High’ to-Test Whether Yank Stars 
In Brit. Comedies Can Playdate Chains 














Can a typically British comedy,+ 


fortified with an American star, 
click at the U. S. b.o. and break 
into the circuits? 


Universal release of the British 
“High and Dry,” starring Paul 
Douglas at the head of an Anglo 
cast, is seen as the perfect test for 
settling that argument, particular- 
ly since U is unusually high on the 
film. 


If this broadly- played comedy 
manages to garner circuit dates, 
it'll lend support to the theory 
that the foreign film can be made 
paltable to Americans if it fea- 
tures a_U. S. name for matquee 
appeal. 


If, on the other hand, “High and 
Dry” follows the same rcute “4s 
other Britisi: pix, such ¢s5 “Gene- 
vieve,” and fails *c gef ‘sie ac- 
ceptance outside the arties, despite 
rave reviews, it'll strengthen the 
British (and European) view that 
U. S. exhibs just don’t want to give 
to foreign films the kind of break 
which their producers feel they 
deserve. 

“High and Dry” is a J. Arthur 
Rank Organization farce comedy 
released in England under the 
title of “The Maggie.” Similar in 
nature to “Tight Little Island”’— 
it was filmed in the same locale— 
it opened at the Sutton Theatre, 
N. Y., Monday (30). 

There have been indications in 
the past that at least part of an 
import’s potential b.o. success de- 
pends on whether or not it con- 

(Continued on page 10) 


STEVE BROIDY ABROAD 
FOR ABP SALES MEET 


Allied Artists topper Steve 
Broidy, following a review of the 
plans and progress of the company 
to the tradepress today (Wed.), 
takes off for Europe to attend the 
Sales convention of Associated 
British Pathe, AA’s British distrib. 
The confab will take place 
Monte Carlo, with some 60 AB 
staffers attending. 

Broidy will meet AA sales chief 
Norton Ritchey and veepee Harold 
Mirisch, who are already abroad. 
Prexy will also look in on the pro- 
duction of “The Black Prince,” AA 
C’Scoper now being filmed in Eng- 
land. Broidy’s press confab will 
deal mainly with the company’s ex- 
Pansion plans, particularly relating 
to its entry into the “big” picture 
business in association with name 
producers, directors, and _ per- 
formers. 


AA Buys Pitt Exchange 


Hollywood, Aug. 31. 

Allied Artists will close a deal 
on Sept. 30 to buy its Pittsburgh 
exchange. This purchase will give 
the company ownership of 17 of its 
31 exchanges. 

At a meeting of the board of di- 
rectors a quarterly dividend of 13c 
a share was announced, payable 
Sept. 15 to holders of record Sept. 
3. Board also approved steps to 
have the company’s 514% preferred 
Stock listed on the American Stock 
Exchange. 











Lenser’s Widow Sues 20th 
When Her Ins. Co. Balks 


Los Angeles, Aug. 31. 

"Suit for $20,000 was filed in Su- 
perior Court against 20th-Fox and 
Panoramic by the widow of Louis 
Kunkel, the cameraman who was 
killed in an airplane accident while 
making aerial shots last February. 
Shots were for “Jet Aircraft 
Carrier.” 

Edna Kunkel, the Widow, con- 
tends she has a $20,000 policy on 
her husband’s life but the insur- 
ance company refuses to pay. 





Cinerama Preps 


For Seas Bow 


Cinerama, set to mark its sec- 
ond anni at the Warner Theatre, 
N. Y. during this month, launched 
the first phase of its overseas op- 
eration yesterday (Tues.). Seven 
tons of electronic equipment. left 
for London via Pan-American. The 
plane contained a virtually com- 
plete Cinerama installation. The 
London Casigo Theatre is expected 
to be ready for the first showing 
of “This Is Cinerama,” first pic- 
ture in the medium, end of this 
month. 

Cinerama technicians have been 
at work for three weeks readying 
the theatre. Changes in London’s 
building and theatre codes were 
necessary _to accommodate the 
needs of the process. The three 
projection booths and the large 
size of the film reels required re- 
vision of fire regulations for con- 
ventional film presentations. Simi- 
lar changes in the New York City 
codes were made two years ago. 


NCA Lambasts Distribs’ 
‘Phony Print Shortage’; 
‘Fraud’ to Hike Rentals 


Minneapolis, Aug. 31. 

In its current bulletin, North 
Central Allied again lambasts the 
film companies for what it calls 
“the phony print shortage.” 

Charging that “possibly the most 
illegal consequence of the artificial 
print shortage is the piling of 
clearance on top of clearance, 
making a dead letter of the U. S. 
Court's ruling,” the bulletin con- 
tends that it’s either “a real and 
just problem or else it’s a fraud 
to manipulate clearance and avail- 
ability and to increase _ film 
rentals.” 

Bulletin points out “the Court 
did not justify clearance to in- 
crease distributors’ film rentals or 
serve his convenience or economy 
by reducing print quotas, but only 
to ‘protect that exhibitor inter- 
est’.” Such being the case, NCA 





calls upon the film companies to 
answer certain questions if they 
claim they’re not violating the law 





(Continued on page 10) 








(SHORTAGE LOOMS 
AS BG ISSUE 


What are those prints? 

Question rates as one of the 
prime topics aimong_exhibs today, 
with the indies particulariy burned 
over what they see as a deliberate 
company policy to squeeze out bet- 


‘ter rental terms. 


Distribs’ reply is that such a 
charge is nonsense; that they are 
serving more prints than ever in 
the face of vastly greater costs, and 
that, if exhibs had their way, 


-there’d never be enough —_ on 


any picture. 

Sales execs do admit, however. 
that the industry’s swing to color, 
and the introduction of stereophon- 
ic sound, have put a crimp into the 
delivery of prints by the labs. Lat- 
ter—and particularly Technicolor 
—are said to be pushing out prints 
as fast as possible. 

Exhibs say that the unavailabili- 
ty of prints is so severe that pix 
supposedly playing 21 days after 
firstrun, actually aren’t getting. to 
the theatres until 30 and 50 days 
later. One of the recent. Allied 
Theatre Owners of Indiana bulle- 
tins had this to say about the print 
shortage: 

“The ‘playoff of product in the 
smaller situations is being delayed 
until the public’s desire to see the 
picture has waned and most of the 
benefits of initial sales campaigns 
and national advertising have been 
lost. Possibly the most illegal con- 
sequence of the artificial print 
shortage is the piling of clearance 
on top of clearance, making a 
dead letter of the U. S. Court’s rul- 
ing. Either the print shortage is a 
real and just problem or else it is 
a fraud to manipulate clearance 
and availability and to increase 
film rentals.” 

The bulletin charged that, in 
“almost every case,” additional 
clearance or later availability 
meant that a picture would have 
to compete against weaker product, 
and it also held that later avail- 
ability on percentage pix frequent- 
ly resulted in distribs getting more 
favorable playing time. 

No Deepdyed Plot 

A. N. J. circuit reparts it was 
“severely handicapped” by the 
shortage of prints which is attrib- 
uted to “distributor economy.” 
Chain’s exec. particularly cites 
“Gone With The Wind.” Pic was 
advertised but couldn’t be played 

(Continued. on page 29) 
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Bergman Still Hunting 
Prospect for ‘Mary’ 


Maurice Bergman, Universal's 
eastern talent. chief and story edi- 
tor, returned to N. Y. over the 
weekend from a European talent 
scouting trip for U's projected 
“Mary of Magdalene.” 

He said he had found several 
prospects for the Mary part in 
Munich, Rome and London and 
that some of the femmes would be 
brought over for tests. U. S. also 
will be scoured by the pic company 
for possible leads for the film. 
While in London Bergman said he 
saw the legit hit, “Witness for the 
Prosecution,” which; though not 
for sale yet, shapes as good screen 
mi.terial. Play is skedded to come 
to Broadway. 


Col; WB Officially 
Mum On Allied 


Columbia and Warner Bros. were 
officially mum onethe blast leveled 
at both last week by Allied States 
Assn. on sales policy. Neither ap- 
peared desirous of ‘“dignifying” 
the Allied statements by rejoinders. 

Ben Kalmenson, WB sales chief, 
simply refused to comment. Ditto 
for Abe Montague, Cg sales head. 
But another .exee offered to state 
the film company side. He said Col 
and WB were under Allied attack 
for the reason that these are the 
only outfits undertaking to sell 
films on 50-50 terms. Col has 
“Caine Mutiny” in this licensing 
groove and WB has “A Star Is 
Born” in the same slot. 

The exec added that Montague 
has been in distribution for 30 
years and could not have endured 
if his policies were unpalatable for 
theatremen. Further, it was said, 
there couldn’t be any specifically- 
stated policy on “Caine” for the 
reason that “policy is subject to 
change as a film is placed in re- 
lease.” 











Mex-Made ‘Bull Thrown for a Loss: 


Sioux Turn Sour; 


Minneapolis, Aug. 31. 
W. R. Frank, local theatre cir- 
cuit owner and Hollywood produ- 
cer, is experiencing some head- 
aches and grief in getting his new 
picture, ‘Sitting Bull,” launched 
hereabouts. 


It’s all the result of rhubarbs 
that developed in connection with 
its world premiere at Rapid City, 
S.D., and which had repercusssions 
in this, his home town after Morn- 
ing Tribune columnist Will Jones 
picked up and published a vitrio- 
lic panning of the picture by the 
Rapid City newspaper. 

However, considerable resent- 
ment was stirred up in the town 
and throughout the state when 
Frank changed his original plan to 
film. it in South Dakota and, in- 
stead, did the producing in Mexico. 
He also was assailed by Hollywvod 
film crafts for such action, 


Frank evidently felt that he 
could placate the Rapid City resi- 
dents and the Indians by holding 
the .world premiere in the South 
Dakota town and having a large 
contingent of the Siouxs as his 
guests, Instead, he ran into a suc- 
cession of hassles and stirred up a 
hornet’s guest. 

Instead of waxing enthusiastic 
about the picture, the Sioux Indi- 
ans found plenty of flaws and 
faults with it and did not hesitate 
after the premiere to express their 
adverse views. The A.P. story out 


Bookings Hobbled 


of Rapid City next day told how 
their chief fell asleep during the 
screening and quoted those who 
had remained awake as scoffing at 
the performances of the Mexicans 
“trying to be Indians” and point- 
ing out other alleged technical 
flaws. 

But the bitterest dreg for Frank 
occurred when the Rapid City 
Daily Journal, the town’s only 
newspaper, the day after the pre- 
miere, ran the nearly column-long 
blast of the picture on its editorial 
page headlined “ ‘Sitting Bull’— 
She Steenks.” 

Frank says “we were flabber- 
gasted when we read the review, 
inasmuch as,the picture has won 
the highest praise from those cir- 
cuit heads and other film compa- 
nies’ executives, including AI. 
Lichtman, 20th-Fox sales manager, 
who have seen its screenings and 
inasmuch as the leading circuits 
are buying it.” 


Zanuck Inks Reed, Hakim 


Hollywood, Aug. 31. 

Darryl F. Zanuck, now in Eu- 
rope, signed Carol Reed and Andre 
Hakim to non-exclusive multiple 
picture pacts as director-producers. 
They'll work exclusively in Eng- 
land and on the Continent. 

Hakim was formerly under con- 
tract to 20th, and produced such 
pix as “Belvedere Rings The Bell,” 











“Full House” and “Powder River.” 


| Allied Cites Kalmenson, Montague 
As Cause of Its Move to Seek 
Govt. Regulation of Film Biz 


+ 


Allied States Assn.’s decision to 
seek Government regulation of the 
picture business is placed by the 
group squarely on the shouiders 
of Ben Kalmenson and Abe Mon- 
tague, sales chiefs of Warner Bros. 
and Columbia respectively. In 
private conversations Allied lead- 
ers say that it is unlikely that the 
exhib org’s board would have de- 
cided on such a drastic step at this 
time had it not been for the un- 
compromising attitude of Kalmen- 
son and Montague. 

In a formally issued “declaration 
of emergency” following a board 
conclave last Week in White Sul- 
phur Springs, W.Va., the Aliied 
toppers cited “the apparent hos- 
tility’ of Montague toward Allied, 
the committee, and exhibitors in 
general, and the utter callousness 
of Kalmenson in rejecting the just 
complaints against his company’s 
policies.” While Kalmenson and 
Montague were singled out, the Al- 
lied board expressed “appreciation 
of the encouraging statements” by 
20th-Fox’s Al Lichtman, Metro's 
Charles Regan, and RKO’s former 
sales chief Charles Boasberg “on 
the subject of fair and equitable 
prices for motion pictures, imply- 
ing thereby that an exhibitor is en- 
titled to a profit as a reward for 
his investment and effort.” 

In a don’t quote me statement, 
an Allied leader said that he re- 
garded it as “highly unlikely” that 
the move toward Government reg- 
ulation would have been taken if 
Kalmenson and Montague had 
shown the same consideration as 
Lichtman, Reagan and Boasberg. 

(Continued on page 31) 


‘MARTY’S’ BRONX VISIT 
FOR LOCATION LENSING 


Location crew took to the Bronx, 
N.Y.,. yesterday (Tues.) as the 
Hecht-Lancaster production of 
“Marty” got underway. Cast mem- 
bers spent the past week in re- 
hearsals at the Palladium Ball- 
room. 

Film will be done on and around 
the borough’s Grand Concourse. 
“Marty” is an adaptation of a tele- 
vision show of the same title which 
was written by Paddy Chayefsky. 
Title role is being played by Ern- 
est Borgnine, the sadistic sergeant 
of “From Here to Eternity.” 

Pic is the fourth by Hecht-Lan- 





caster. “Apache” is now in re- 
lease, “Vera Cruz” is being edited 
and “The Kentuckian” is shooting 


on location in Kentucky. 





AA Canadian Franchise 


To Taylor; Bernstein In 


Toronto, Aug. 31. 
The Canadian franchise of Allied 
Artists, formerly held by Interna- 
tional Film Distributors, J. Arthur 
Rank subsidiary, has been secured 
by N. A. (Nat) Taylor. The general 
sales manager will be John Bern- 
stein, formerly Cleveland branch 
manager for RKO, who went to 
that position from Toronto in Sep- 
tember, 1949, when he managed 

the Toronto exchange of RKO. 
Announcement was made by D. 
V. Rosen, general manager, Allied 
Artists Pictures of Canada Ltd. 
Bernstein, 36, is married to Mary 
Simmons, operatic and radio name. 


Analysts Pick IATSE 


Hollywood, Aug. 31. 

By a majority amounting to 93%, 
the Screen Story Analysts Guild 
voted to affiliate with IATSE, 
rather than with the new Writers 
Guild of America. 

Kay Lenard, business agent, ex- 
plained: “The analysts and the 
writers have much in common 
professionally, but since the ana- 
lysts are wage-and-hour employees 
their interests can best be served 
in a craft union.’ 
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L.A. Loaded With H.0.s; ‘Wind’ Still 
Great 396, 3d, ‘Leslie’ Sock $54,300 
~ Popscale, 8 Spots, ‘Window’ 216, 3d 





Los Angeles, Aug. 31. + 


“Gone With Wind” continues to 
dominate local first-runs in an un- 
usual session that boasts no new 
bills. All deluxers are piaying 
holdovers save the Palace and 
Hawaii, plus six ozoners, which 
have “About Mrs. Leslie” for in- 
itial week on popscale run. Pic is 
sighting an okay $15,000 in the 
hardtops only a scant six weeks 
after completion of its advanced 
admission run, — another $39,- 

00 at the drive-ins. 

. “Wind” is oa poe ge a — 
,000 in third week two 

Rear Window” is rated good $21,- 

000 for third round at Hollywood 


aramount. 

“e “On Waterfront” looms big $24,- 
00 for fourth frame in three spots 
while “Caine —? has $21,000 
for seventh in two. 

Estimates for This Week 

Palace, Hawaii (Metropofitan- 
G&S) (1,212; 1,106; 60-$1.10)— 
“Mrs. Leslie” (Par). Okay $15,000. 
Last week, “Her 12 Men” (M-G) 
and “Security Risk” (AA) (2d wk), 
$7,200. 

Fine Arts (FWC) (631; 80-$1.50) 
—"Vanishing Prairie” (Disney) (2d 
wk). Torrid $8,800. Last week, 

11 4 
. voor Star (UATC) (900; 90-$1.50) 
—"Companions Of Night” (Indie) 
(2d wk). Good $5,500. Last week, 
$7,500. 

Globe, El Rey (FWC) (782; 861; 
70-$1.10)—“‘Adventures Robinson 
Crusoe” (UA) (2d wk). Steady $4,- 
800. Last week, $5,600. 

Warner Downtown, Iris, Ritz 
(SW-FWC) (1,757; 814; 1,363; 70- 
$1.10)\—“King Richard, Crusaders’ 
(WB) and “Return From Sea” (AA) 
(2d wk Downtown, first elsewhere). 
Okay $13,500. Last week, Down- 
tewn, $10,600. Iris, “3 Coins In 
Fountain” (20th) (5th wk), $3,400; 
Ritz with another unit. 

United Artists, New Fox (UATC- 
FWC) (2,100; 965; 70-$1.10)—“Duel 
In Jungle” (WB) and “Thunder 
Pass” (Lip) (2d wk). Fair $9,000. 
Last week, with Ritz, $17,600. 

Loew’s State, Egyptian (UATC) 


(2,404; 1,536; $1-$1.50) — “Gone 
With Wind’ (M-G) (reissue) (3d 
wk). Smash $39,000. bast week, 


,400. 

Hollywood Paramount (F&M) 
1,430; $1-$1.50)—“Rear Window” 
(Par) (3d wk). Good $21,000. Last 
week, record second frame with 
$24,800. 

Los Angeles, Uptown, Loyo 
(FWC) (2,097; 1,715; 1,248; $1-$1.50) 
—“Demetrius” (20th) and “Gene- 
vieve” (U) (3d wk). Fine $15,500. 
Last week, $18,700. : 

Orpheum, Vogue (Metropolitan- 
FWC) (2,213; 885; 70-$1.10)—“Liv- 
ing It Up” (Par) and “Desperado” 
(AA) (Orpheum only) (4th wk). 
Great $10,000. Last week, $11,200. 

Los Angeles Paramount, Wiltern, 
Hollywood (ABPT-SW-FWC) (3,200 
2,344, 756; 75-$1.25)—“On Water- | 
front” (Col) (4th wk). Smash $24,- | 
000. Last week, $30,000. 

Chinese (FWC) (1,905); $1-$1.80) 
—‘“Broken Lance” (20th) (5th wk-5 
days). Oke $9,000. Last week 
$13,300. 

Warner Beverly (SW) (1,612; 90- 
$1.50) — “Magnificent Obsession” 
(U) (6th wk). Fine $7,500. Last 
week, $8,500. 

Fox Wilshire (FWC) (2,296; 90- 
$1.50)—“‘Apache” (U) (6th wk). 
Good $4,600. Last week, $5,200. 

Hillstreet, Pantages (RKO) (2,- 
752; 2,812; 95-$1.75)—“Caine Mu- 
tiny” (Col) (7th wk). Stout $21,- 
000. Last week, $25,000. 

Warner Hollywood (SW) (1,364; 
$1.20-$2.65)—"‘Cinerama” (Indie) 
(70th wk). Into 70th frame Sun- 
per: after great $37,200 last 
week. 


‘Fear’ Fairish $12,500, 
St. Loo; ‘Brides’ 306, 2d 


; St. Louis, Aug. 31. 
After terrific first stanza, “Seven 
Brides For 7 Brothers” is repeat- 
ing in second round by still pacing 
local field where most biz is spotty 
currently. Of new films, “Ring of 
Fear” looks to do best but it is 








only fair at the huge Fox. “Broken | 
Lance’ looms good in third frame | 
at the St. Louis, “Cinerama’ con- 
tinues very solid in 30th round at | 
Ambassador. 
Estimates for This Week 
Ambassador (Indie) (1,400: $1.20- 
$2.40)\—“‘Cinerama” (Indie) (30th 
wk). Solid $17,000 after $18,500 in | 
29th week. 
Fox (F&M) (5,000; 51-69)—“Ring | 
of Fear” (WB) and “Pride Blue- | 
(Continued on page 31) 


Broadway Grosses 


Gross 
i Saree $682,700 
(Based on 22 theatres.) 
Last Year ......... $683,900 
(Based on 20 theatres.) 


‘Egyptian’ Boffo 
$55,000 in Philly 


Philadelphia, Aug. 31. 


“The Egyptian,” one of few new- 
comers this stanza, started SRO, 
with preview and tradeshow Thurs- 
day night getting pic off big. Ter- 
rific total looms for opening round 
at the Fox. This production showed 
great weekend strength despite 
brand — ro ee me cgions 
appear sappoin since ex- 
ening more. “Waterfront” and 
“Rear Window” still are smash 
standeuts in holdover lineup. Only 
other newcomer besides “Egyptian 
is “Dawn at Socorro,” rated nice 
at the Stanton. 

Estimates for This Week 

Arcadia (S&S) (625; 89-$1.35)— 
“Rear Window” (Par) (2d wk). Sock 
$19,500. Last week, new house rec- 
ord at $26,000. 

Boyd (SW) (1,430; $1.25-$2.60)— 
“Cinerama” (Indie) (47th wk). 
Sturdy $14,000. Last week, $14,700. 

Fox (20th) (2,250; 99-$1.80)— 
“Egyptian” (20th). Terrific $55,000. 
Last week, “Broken Lance” (20th) 
(3d wk), $16,690. 

Goldman (Goldman) (1,200; 65- 
$1.49)—“Gone With Wind” (M-G) 
(reissue) (8th wk). Okay $9,500. 
Last week, $11,000. 

Mastbaum (SW) (4,360; 75-$1.30) 
—‘King Richard, Crusaders” (WB) 
(2d wk). Fair $15,000. Last week, 
$25,000. 

Midtown (Goldman) (1,000; 74- 
$1.30)—“Vanishing Prairie” (Dis- 
ney) (2d wk). Good $9,000 or near. 
Last week, $14,000. 

Randolph (Goldman) (2.500; 99- 
$1.80)—“Caine Mutiny” (Col) (9th 
wk). Okay $10,500 or near. Last 








la | week, $13,000. 


Stanley (SW) (2,900; 74-$1.30)— 
“On Waterfront” (Col) (4th wk). 
Big $20,000. Last week, $24,000. 


Stanten (SW) (1,473; 50-99)— 
“Dawn at Socorro” (U) and “Black 
Horse Canyon” (U). Fine $8,500. 
Last week, “Pushover” (Col), $11,- 
000 for 9 days. 

Trans-Lux (T-L) (500; 80-$1.50) 
—"Mrs. Leslie” (Par) (3d wk). 
Trim $5,500. Last week, $7,500. 

Viking (Sley) (1,000; 75-$1.30)— 
“Student Prince” (M-G) (9th wk). 
Stout $7,000. Last week, $8,000. 

Trans-Lux World (T-L) (604; 99- 
$1.50) — “Adventures Robinson 
Crusoe” (UA) (4th wk). Mild $3,200. 
Last week, $6,500. 


‘Obsession’ Sets Pace 
In Seattle, Giant 166 


Seattle, Aug. 31. 

City is loaded with holdovers but 
they’re doing okay. Lone new- 
comer is “Magnificent Obsession,” 
terrific at Musie Hall. “On Water- 
front” and “Karamoja” both con- 
tinue stoutly in their third ses- 
sions. Same applies to~ “Susan 
Slept Here” also in third. “Caine 
Mutiny” is rated strong in eighth 
round at big Paramount. 

Estimates for This Week 

Blue Mouse (Hamrick) (800; 90- 
$1) — “Francis Joins Wacs” (U) 
and “Always A Bride” (U) (2d wk). 
Good $4,000. Last week, “Hobson's 
Choice” (UA), same in 10 days. 

Coliseum (Evergreen) (1,829; 65- 
90) — “On Waterfront” (Col) and 
“Vigilante Territory” ‘AA) (3d 
wk). Steady $7,500. Last week, 


Liberty (Hamrick) (1,650; $1) — 
“Karamoja” (Hall) (3d wk). Great 
$9,000. Last week, record second 
stanza of $12,400. 

Fifth Avenue (Hamrick) (2,500; 
$1-$1.25)—“Broken Lance” (20th). 
(3rd wk). Sock $8,500. Last week, 
$9,500. 

Musie Box (Hamrick) (850; 90- 


wk). Swell $6,000. Last week, 


500. 
Music Hall. (Hamrick) (2,300-90- 
$1.25) — (Magnificent Obsession” 
(U) and “Paris Express” (Indie). 
Huge $16,000. Last week, “Francis 
Joins Wacs” (U) and “Always 


Bride” (U) $21,700 in 9 days. 
Paramount (Ev en) (3,039; 
$1-$1.25) — “Caine Mutiny” (Col). 


(8th wk.) Strong $9,000. Last week, 
$9,400. 


‘Window’ Terrif 
206 Tops Cincy 


Cincinnati, Aug. 31. 


“Rear Window” shapes terrific 
at Keith’s this week in bulging 
downtown session. Another new 
bill, “King Richard and Crusad- 
ers,” is moderate at the Albee. 
“Seven Brides” is smash holdover 
at the Palace while “Caine Mutiny” 
is still hefty in fifth week. 
erama” is adding strength in llth 
week at Capitol. 

Estimates for This Week 

Albee (RKO) (3,100; 75-$1)— 
“King Richard and Crusaders” 
(WB). Moderate $14,000. Last 
week, “Caine Mutiny” (Col) (4th 
wk), at 75-$1.25 seale, $10,500. 


Capitol (Ohio Cinema Corp.) 
(1,376; $1.20-$2.65) — “Cinerama” 
(Indie) (llth wk). Hotsy $28,500 
in sight with increasing out-of- 
town support. Last week $27,700. 

Grand (RKO) (1,400; 75-$1.25)— 
“Caine Mutiny” (Col) (m.o.). Oke 
$6,500 for fifth downtown sesh. 
Last week, “Outcast” (Rep) and 
“Laughing Anne” (Rep), $6,000 at 
50c-84ec scale. 

Keith’s (Shor) (1,500; 75-$1.25)— 
“Rear Window” (Par). Terrific 
$20,000 looms, and extended stay. 
Last week, “Apache” (UA) (2d wk), 
$8,900. _ : 

Palace (RKO) (2,600; -75-90)— 
“Seven Brides’ (M-G) (2d wk). 
Wham $16,000 on heels of $22,000 
unveiling. 











‘Window Dominates Hub, Sock $32,000: 


‘Jungle’ Oke 156, 


Boston, Aug. 31. 


Big noise here this stanza ‘is 
“Rear Window” which is sock at 
the Met. Other newcomers, “Duel 
in Jungle” at the Paramount and 
Fenway is only okay and ‘Malta 
Story” at the ‘Beacon Hill looks 
fairly good. “? Brides for 7 Broth- 
ers” in second’ frame at State and 
Orpheum, continues strong. “Su- 
san Slept Here” shapes good in 
second week at the Memorial. 

Estimates for This Week 

Astor (B&Q) (1,500; 85-$1.25)— 
“Caine Mutiny” (Col) (9th wk). 
Okay $10,000 after $11,000 for 
eighth week. 

Beacon. Hill (Beacon Hill) (800: 
50-$1)—"‘Malta Story” (UA). Good 
$7,000. Last week, “Man With 
Million” (UA) (8th wk), $4,000. 

Boston (Cinerama Productions) 
(1,354; $1.20-$2.85) — “Cinerama” 
(Indie) (35th wk). Neat $15,000 
following $16,000 in 34th week. 

Exeter (Indie) (1,300; 60-$1)— 
“Holly nad Ivy” (Indie) and “‘Wel- 


come Queen” (Indie) (4th wk). Nice | 


$5,000. Last week, $5,500 


Fenway (NET) (1,373: ; 50-90)— | 
“Duel in Jungle’ (WB) 


and “Paid 


Brides’ Big 256, 2d 
to. Kill” (Lip). Oke $4,000. Last 
week, “Broken Lance” (20th) and 
“Heat Wave” (Lip) (3d wk), $3,500. 

Memorial (RKO) (3,000; 50-90)— 
“Susan. Slept Here” (RKO) and 
“Sins. of Rome” (RKO) (2d wk). 
oe $14,000 following $20,000 first 
week. Wis 
} Metropolitan (NET) (4,367: 50-90) 
— “Rear Window” (Par) and 
“Rodgies Bump” (Rep). Strong 
$32,000 or near. Last week, “King 
Richard and Crusaders” (WB) and 
“The Cowboy” (Lip) (2d wk), 
$10,000. 

Orpheum (Loew’s) (3,000: 50-90) 
—‘7 Brides for 7 Brothers” (M-G) 
(2d wk). Trim $16,000 after $29,000 
in first. 

Paramount (NET) (1,700: 50-90) 
—‘Duel in Jungle” (WB) and “Paid 


week, “Broken Lance” (20th) and 
“Heat Wave” (Lip) (3d wk), $10,000. 

Pilgrim (ATC) (1,800; 65-95)— 
“Dawn at Socorro” (U) and “Egg 
}and I” (U) (reissue), Fair $11,000. 
| Last week, sub-runs. 

State Loew’s) (3,500; 50-90)—"7 
Brides 7 Brothers” (M-G) (2d wk). 
p=4 $9,000 following $14,500 for 
firs 





$1.25) — “Susan Slept Here” (3d} 


“Cin- | $22,000 


to Kill” (Lip). Good $11,000. Last] 


Shield’ Brightest Bet in Mpls, 136, | 
‘Valley’ $4,000, Brides’ Boff 106, 3d 





| Key City Grosses 


Estimated Total Gross 
This Week .....- $2,953,600 
(Based on 23 cities, and 219 
theatres, chiefly first runs, in- 
cl | ie 
‘Total Gross Same Week : 
Last Year ....... $2,457,100 
(Based on 19 cities and 182 
-theatres.) 


‘Obsession Wow 





Toronto, Aug. 31. 

With the Canadian National Ex- 
hibition influx of visitors, biz is 
big, with “Magnificent Obsession” 
and “About Mrs. Leslie” topping 
the town on newcomers. Former 
is smash at the Odeon for biggest 
Sten Si wine Weng took 
second frame: while “Gone With 
Wind” in sixth stanza shapes hefty. 

Estimates for This Week 


Downtown, Glendale, Scarboro 
State (Taylor) (1,059; 955; 694; 698; 
40-70)—“‘Playgirl” (U) and “Jesse 
James Vs. Daltons” (Col). Light 
$12,000. Last week, “Gypsy Colt” 
(M-G) and “Desperado” (AA), 
$11,000. 

Hyland (Rank) (1,354; 60-80)— 
“The Maggie” (Rank) (5th wk). 
Near-capacity at $9,000. Same last 


week. 

Imperial (FP) (3,373; 60-$1)— 
“High and Mighty” (WB) (2d wk). 
Wham $18,000. Last week, $22,000. 

Leew’s (Loew’s) (2,096; 60-80)— 
“Gone With Wind” (M-G) (reissue) 


(6th wk). Hefty $11,000. Last 
week, $13,000. 
Odeon (Rank) (2,318; 70-$1)— 


“Magnificent Obsession” (U). Sock 
,000. Last week, “Man With 
Million” (Rank) (2d wk), $11,000. 
Shea’s (FP) (2,386; 50-85)—“Hell 
Below Zero” (Col) (2d wk). Light 
$6,000. Last week, $8,500. 
University (FP) (1,556; 50-80)— 
“Mrs. Leslie” (Par). Big $14,000. 
Last week, “Knock on Wood” (Par) 
(2d wk), $9,000. 
Uptewn (Loew) (2,745; 65-80)— 
“Valley of Kings” (M-G) (2d wk). 
Okay $8,500. Last.week, $11,000. 


‘Obsession’ Paces Det., 
Fast $28,000; ‘Dragnet’ 
Sturdy 206, ‘Gog’ 136 


Detroit, Aug. 31. 


With a couple of exceptions, biz 
is slow at downtowners mainly be- 





tended too long. Best of newcom- 
ers is “Magnificent Obsession” 
whieh is only slightly less than 
magnificent at the Michigan. 
“Dragnet” is dragging them in nice- 
ly at the Palms. “Cinerama” stays 
with the leaders in its 76th week 
at the Music Hall. “Gog” looks 
oke at the Broadway-Capitol. 
Estimates for This Week 
Fox (Fox-Detroit) (5,000; $1- 
$1.25)—“Broken Lance” (20th) (2d 
wk). Okay $22,000. Last week, 


Michigan (United Detroit) (4,000; 
80-$1) — ‘Magnificent “ Obsession” 
(U). Fancy $28,000 or near. Last 
week, “King Richard Crusaders” 
(WB) $21,500 at $1.25 top. 

Palms (UD) (2,961; 80-$1)— 
“Dragnet” (WB) and “Thunder 
Pass” (Lip). Solid $20,000. Last 
week, “On Waterfront” (Col) and 
“Big Chase” (Lip) (3d wk), $15,000. 

Madison (UD) (1,900; $1.25-$1.50) 
—‘“Caine Mutiny” (Col) (9th wk). 
Nice $10,000. Last week, $12,000. 

Broadway-Capitel (UD) 
80-$1)—“'Gog” (UA) and “Forty- 
Niners” (AA). Oke $13,000. Last 
week, “Duel in Jungle” (WB) and 
“Paid To Kill” (Lip), $10,000. 
United Artists (UA) (1,938; $1- 
$1.25)—“‘Gone With Wind” (M-G) 
(reissue) (7th wk). Strong $12,000. 
Last week, $17,000, 

Adams (Balaban) (1,700; 80-$1)— 
“Susan Slept Here” (RKO) (2d wk). 
ald to $6,000. Last week, $8,- 


Music Hall (Cinerama Produc- 
tions) (1,194; $1.40-$2.65)—‘Cine- 
rama” (Indie) (76th wk). Big $21,- 





000. Last week, $22,000. 


$22,000, Toronto |“ce" 


cause holdovers have been ex- | $40 


Minneapolis, Aug. 31. 
_As has been usual here recently, 


holdovers again outnumber new- 
comers A wever, only 
one of f entries, 


me 
Terrifie $30,000 


walty tinge ey eed a 
4 ey o ; - 
000. Last “Gone With Wind” 
ge (reissue) (6th wk), $4,000 


at ; 

Lyric (Par) (1,000; 85-$1)—“Mag- 
nificent Obsession” (U) (4th wk). 
Not outwearing its welcome. Still 
well up in money at robust $6,000. 
Last week, $7,000. : 

Radie City (Par) (4,100; 85-$1)— 
tener Lance” (20th) Fey 

nO Ocpheums (RKO) ( 3 85- 
$1)—"“Black Shield of Falworth” 
(U). This derring-do winning the 
stamp ef patron approval. Stout 
$13,000. » “Caine Mu- 
tiny’? (Col) (4th wk), $10,000. 

RKO-Pan (RKO) (1,600; 85-$1)— 
“Caine Mutiny” (Col) (m.o.). Here 
after four boff heum weeks. 
Healthy $6,500. Last week, “Sara- 
een Blade” (Col) and “Paris Mod- 
el” (Col), $5,000 ct 55c-75c._ . 

State (Par) (2,300; 85-$1)—‘7 
Brides for 7 Brothers” (M-G) (3d 
wk). Continues to get heavy box- 
office play. Hefty $10,000. Last 
week $14.000. 


World. (Mann) (400; 65-$1.20)— 
“Mrs. Leslie’ (Par). Mixed opin- 
ions on this one. Mild $3,500. Last 
bey 8 “Hobson’s Choice” (UA), 


Frisco; ‘Crusaders’ Fat 
146, ‘Obsession’ 126, 3d 


San Francisco, Aug. 31. 

Weekend heat wave and free 
show at airport dedication is fail- 
ing to hurt first-run biz here cur- 
rently. “The Egyptian” looms 
standout with a sock session at the 
huge Fox. “King Richard and Cru- 
saders” shapes fine at St: Francis. 
“Magnificent Obsession” is winding 
its third-final stanza with fancy 
takings. “7 Brides For 7 Brothers” 
continues v stout in second 
round at Warfield. 

Week 


Estimates for This 
Golden Gate (RKO) (2,850; 380- 
$1)—"Magnificent Obsession” (U) 
(3d wk). Good $12,000. Last week, 
$12,500. 
Fox ‘(FWC) (4,651; $1.25-$1.50)— 





“The .Egyptian’’ (20th). Smash 

y Last week, “Broken 
Lance” (20th) (3d wk-9 days), 
$14,000 


Warfield (Loew's) (2,656: 75-$1) 
—‘7 Brides For 7 Brothers” (M-G) 
(2d wk). Solid $20,000. Last week, 
$30,000. 

Paramount (Par) (2,646; 90-$1)— 
“On Waterfront” (Col) (3d wk). 
Nice $11,000 or near. Last week, 
$17,000. 

St. Francis. (Par) (1,400; 90-$1.25) 
—‘King Richard and Crusaders” 
WB). Fine $14,000. Last week, 
“Caine Mutiny” (Col) (8th wk), 


Orpheum (Cinerama Theatre, 
Calif.) (1,458; $1.75-$2.65)—“Ciner- 
ama” (Indie) (35th wk). Big $34,- 
000. Last week, $34,000 for new 
record. 

United Artists (No. Coast) (1,207; 
70-$1)—“‘Crossed Swords”. (UA) 
and “Overland Pacific’ (UA). Mild 
$7,500. Last week, “Make Haste 
To Live” (Rep) and “The Outcast”’ 
(Rep), $7,000. 

Stagedoor (A-R) (400; $1-$1.25) 
—"‘Hobson’s Choice’ (UA) (5th 
wk). Hep $3,100. Last week, $3,- 


Larkin (Rosener) (400;° $1)— 
“Turn Key Softly” (Indie), (2d wk). 
Fair $2,400. Last week, $2,800. 
Clay (Rosener) (400; $1)—‘‘Le 
Plaisir” (Indie) (2d wk). Sock $4,- 
400. Last week, $4,000. 
Bridge (Schwartz-Reade) (399; 
$1-$1.20)—“Malta Story” (UA) (2d 
wk). Current round ending Thurs- 
day (2) looks okay $2,500 after $3,- 
200 in previous week. “Hulot’s 
Holiday” (Indie) opens Sept. 9. 
Vogue (S. F. Theatres) (377; $1) 
—"Earrings of Madame De...” 
(Indie). Fine $3,500. Last week, 


(3,500; | 500. 





“Barefoot Battalion” (Indie) (2d 
wk), $2,100. 


Beracqce esos ews 


ost specs pias 


af 











Wednesday, September 1, 1954. 








Sharp $50000, ‘Jungle’ Torrid 216, 
Dragnet Aces Loud 686, Prairie’ 166 





Chicago, Aug: 31. + 


Two new entries are shaping 
nicely on the Main Stem, but the 
holdovers stiff are ringing up the 
big biz. First-runs again are plenty 
stout this round. Of the fresh bills, 
“Broken Lance” is smash $50,000 
at Oriental while Roosevelt is 
sharp at $21,000 for “Duel In 
Jungle” and “Outcast.” 

Biggest noise is still being made 
by “Dragnet” at the Chicago in 
second round, with Four Aces top- 
ping the vaude side. Loop has 
bangup second week prospects with 
“Vanishing Prairie.” In the third 
round, “Susan Slept Here” is still 
tall at the Woods while traffic con- 
tinues fast at Grand for “Black 
Shield at Falworth.” Neat returns 
loom for “Valley of Kings” in 
fourth round at Monroe. 

Another great week looms for 
“Seven Brides” in fifth at McVick- 
ers. Seventhes of “Magnifi- 
cent Obsession” still is hot at 
United Artists. “Caine Mutiny” is 
moderately buoyant at State-Lake 
in the ninth while “Cinerama” 
again is colossal in S7th week at 
Palace. r 
Estimates fer This Week 

Chicago (B&K) (3,900; 98-$1.25) 
—“Dragnet” (WB) with Four Aces 


onstage (2d wk). Looks smash $68,- | tr 


000. Last week, ,000. 

Grand £1,200; 98- 
$1.25)—“Black Shield of Falworth” 
(U) (3d wk). Fine $14,000 after last 
week’s $21,000. 

Loop (Telem't) (600; 90-$1.25)— 
“Vanishing Prairie’ (Disney) (2d 
wk). Lively $16,000. Last week, 
$20.000. ? 

MeVickers (JL&S) (2,200; 65- 
$1.25)—“7 Brides for 7 Brothers” 
(M-G) (5th wk). Great $27,000. Still 
holding. Last week, $34,000. 

Monroe— (Indie) (1,000; 65-87) 
—‘Valley of Kings” (M-G) (4th 
wk). Tidy $4,400. Last week, $6,000. 

Oriental (Indie) (3,408; 98-$1.25) 
—‘“Broken Lance” (20th). Socko 
$50,000. Last week, “Knock on 
Wood” (Par) (4th wk), $21,000. 

Palace (Eitel) [1,484; $1.25-$3.40) 
—‘“Cinerama” (Indie) (57th wk). 
Mighty $48,000 after $47,000 last 
Ww 


Roesevelt (B&K) (1,400; 65-98) 
—‘Duel in Jungle” (WS) and “Out- 


cast’ (Rep). Fancy $21.000. Last 
onte oe of Fear” (WB) (2d wk), 


State-Lake (B&K) (2,700; 98- 
$1.80)—“‘Caine Mutiny” (Col) (9th 
wk). Okay $27,000. Last week, 


8,000. 

Surf (H&E) Balaban) (685; 95)— 
“Earrings Madame De” (Indie) (4th 
wk). Trim $3,000. Last week, $3,400. 

United Artists (B&K) (1,700; 98- 
$1.25) — “Magnificent Obsession” 
(U) (7th wk). Winding at fine $16.,- 
nS 5 days after $24,000 last 
week. 

Woods (Essaness) (1,198; 986- 
$1.25)—“Susan Slept Here” (RKO) 
a wad. Brisk $29,000. Last week, 


World (Indie) (697; 98)—"“La 
Ronde” (Indie) (4th wk). Fine 
$4,400 after last week’s $6,000. 


L'ville Loaded With H.0.s; 
Valley’ Okay at $10,500, 
‘Obsession’ Sock 76, 5th 


Louisville, Aug. 31. 

Holdovers are the rule on the 
main stem this week. “Valiey of 
Kings” and “Overland Pacific” 
being the only fresh pix. Former 
at the State looks okay. ‘‘Magnifi- 
cent Obsession” in fifth stanza at 
the Kentucky, “Ring of Fear” in 
second week at the Mary Ander- 
son and “Broken Lance,” on sec- 
ond week at the Rialto all are 
doing excellent biz. Weather has 





houses have come through the hot 
spell well on profit side of ledger. 

Estimates for This Week 

Kentucky (Switow) (1,000; 50-75) 
~——“Magnificent Obsession” (U) (5th 
Wik Tareetee entry for this $7000, 

n s going . Sock bl 
Last week, stone 

Mary Anderson (People's) (1,000; 
75-$1)—“Ring of F (WB) (2d 

, nds up ‘Tun at n 
$4,000. Last eck 38,000. “Drag- 
— comes in Thursday (2). 

a 
75-$1)—“Broken Lance” (20th) ( 
wk). Holding up at oke $11,000 
after last week’s $18,000. 
uw ntate (Loew's) (3,000; 50-75)— 
Valley of ”" (M-G) and 

Overland P (UA). Heading 
for okay $10,500. Last week, 

Apache’ (UA) and “Scarlet 
Spear” (UA) (2d wk), $7,000. 


(Fourth Avenue) ange $3,500 


: “Mudlark” 
been in the 90's, but downtown | $2,500 


Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
‘ous key cities, are net; i. e., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
= the U. S. amusement 


‘Window’ Bright 
$22,000, Buffalo 


: Buffalo, Aug. 31. 

Although only two newcomers 
here rotnd, biz generally 
shapes up big. “Rear Window” is 
standout, smash at ~ Paramount. 
“Waterfront” also is sock in second 
week at Century. “Broken Lance” 
shapes nice in second Center Thea- 








e stanza. 


Estimates for This Week 

Buffalo (Loew’s) (3,600; 50-80)— 
“Her 12 Men” (M-G) and “Lone 
Gun” (UA). Mild $11,000. Last 
week, “7 Brides for -7 Brothers” 
(M-G) (2d wk), $13,000. 

Paramount (Par) (3,000; 50-80)— 
“Rear Window” (Par) and “Thun- 
der Pass” (Indie). Sockeroo $22,- 
000. Last week, “Duel in Jungle” 
(WB) and “Security Risk” (AA), 


$10,500. 

Center (Par) (2,000; 50-80)— 
“Broken Lance” (20th) (2d wk). 
Good $10,000 in 8 days. Last week, 
$13,000. 

Lafayette (Basil) (3,000; 70-$1.25) 
—‘Caine Mutiny”: (Col) (2d wk). 
Offish $15,000. Last week, disap- 
pointing although $20,400. 

Century (Buhawk) (3,000; 65-$1) 
—“On Waterfront” (Col) (2d wk). 
Solid $15,000. Last week, $20,000. 


‘EGYPTIAN’ HUGE 216, 
BALTO; ‘RONDE’ BIG 5G, 


Baltimore, Aug. 31. 
“The Egyptian” is dominating 
local first-runs here this week, 
with fairish returns indicated for 
the large number of holdovers 
around. In the wake of strong bally 
and a special preem showing, it is 
terrific at the New. “La Ronde” is 
rated brisk at the Cinema after a 
skirmish with state . censorship 
board. “Vanishing Prairie” con- 
tinues big in its second week at 
the Film Centre. “About Mrs. Les- 
lie” is fairly good at Keith’s. 
Estimates for This Week 
Century (Loew’s-UA) (3,000; 25- 
60-90)"‘Magnificent Obsession” (U) 
(2d wk). Nice $7,500 after $11,500 
opener. 





—"La Ronde” (Indie). Fancy $5,000 
or near. Last week, “Seven Deadly 
Sins” (Indie) (4th wk), $3,000. 
Film Centre (Rappaport-Me- 
chanic) (960; 50-$1)—‘Vanishing 
Prairie” (Disney) (2d wk). Potent 
* Hlppedrome a aiapenedt) (2,100 
ppapo ° ° 
50-$1.25)—“Caine Mutiny” (Col) 
(7th wk). Dipping to $5,500 after 
okay $6,800 in sixth round. 
Keith’s (Schanberger) (2,400; 30- 
46-80)—"‘Mrs. Leslie” (Par). Fairly 
$7,500. Last week, “Living It 
aude stearistosogp 
je P ; — 
“Personal Attar” (U). Starts to- 
morrow (Wed.) after reissue of 
(20th) drew sparse 


Mayfair (Hicks) (980; 20-44-70)— 
“Golden Mask” (U). Opens tomor- 
row (Wed.). In ahead, ““Make Haste 
To Live” (Rep), mild $3,300. 

New (Mechanic) (1,800; 50-$1.25) 
—"The Egyptian” (20th). Tilted 
scale and strong promotion push- 
ing this to giant $21,000 or aear. 
Last week, “Her 12 Men” (M-G) 
(2d wk}, $4,800. 

Playhouse (Schwaber) (420; 50- 
$1)—"“Man With Million” (UA) (7th 
wk). Good $3,000. Last week, 


Stanley (WB) (3,200; 30-80)— 
“Duel in Jungle” (WB). Drab 
$6,000. Last week, “Robinson Cru- 
soe” (UA), $7,000. 

Town (Rappaport) (1,600; 35-$1) 
—“? Brides for 7 Brothers” (M-G). 
Begins tomorrow (Wed.) after 
“Broken Lance” (20th) ‘(4th wk), 


Cinema (Schwaber) (466; 50-$1) los 


Portland, Ore., Aug. 31. 


City is nearly 100% holdover 
this frame. Lone newcomer, “King 
Edward and Crusaders” shapes 
okay at Orpheum. “Gone With 
Wind” still is stout in second Para- 
mount round. “Broken Lance” is 
especially big for third session at 
the Fox. “Apache” is rated neat 
on first holdover round at Liberty. 


, Estimates for This Week 


Broadway (Parker) (1,890; 90- 
$1.25)—“‘7. Brides for 7 Brothers” 
(M-G) (4th wk). Tall $8,500. Last 
week, $9,300. 


Fox (Evergreen) (1,536; $1-$1.50) 
—"Broken Lance” (20th) (3d wk). 
Loud $13,000. Last week, $15,500. 

Guild (Indie) (400; $1)—‘“Fanfan 
Tulip” (Indie) (2d wk). Steady 
$3,000. Last week, $2,800. 


Liberty (Hamrick) (1.875; 65-90) 
—‘‘Apache” (UA) and “Captain 
Kidd, Slave Girl” (UA)- (2d wk). 
Neat $7,500. Last week, $13,600. 
Oriental (Evergreen) (2,000; $1- 
$1.25)—“Garden of Evil” (20th) 
(4th wk). So-so $3,000. Last week, 
“High and Mighty” (WB) (6th wk), 


same. ‘ 

Orpheum (Evergreen) (1,600; $1- 
$1.25)—“King Richard, Crusaders” 
(WB). Okay $8,000. Last week, 
“Garden of Evil” (20th) (3d wk). 
$5,800 


Paramount (Port-Par) (3,400; 75- 
$1)—“Gone With Wind” (M-G) (re- 
issue) (2d wk), Stout $16,000. Last 
week, $20,000. 


Prairie’ Wham 
$10,500, D.C. Ace 


Washington, Aug. 31. 


Mainstem biz continues in the 
upper register, with at least one 
sock newcomer helping boost the 
already solid average. “Vanishing 
Prairie” at bandbox Dupont shapes 
near new record. “Seven Brides” 
in second stanza at Loew's Capitol 
paces the holdovers and continues 
sensational. Although all midtown 
houses donned their brightest 
lights for the American Legion 
convention, “Ginerama” at the 
Warner was sole pic making a 
strong, direct play for out-of-town 
biz. ‘Magnificent Obsession” still 
is rated bright in third round at 
the Palace. 
Estimates for This Week 

Capitol (Loew’s) (3434; 70-95)— 
“7 Brides for 7 Brothers” (M-G) 
(2d wk). Fast $28,000 after $35,000 
opener. Stays. 

Columbia (1,174; 60-80)—“Valley 
of Kings” (M-G) (2d wk). Big $8.,- 
000, after better than hoped for 
$12,000, smash, first week. Holds. 

Dupont (Lopert) (372; 65-$1)— 
“Vanishing Prairie” (Disney). Boff 
$10,500, and in for longrun. Last 
week, “Beauties of Night’ (UA) 
(4th wk), $3,000. 

Keith’s (RKO) (1,939; 75-$1.25)— 
“Caine Mutiny” (Col) (8th wk). 
Very steady $13,000 after $15,000 
for seventh. Continues. 

Metropolitan (SW) (1,200: 60-80) 
—‘‘Bounty Hunter” (WB). Fair $7,- 
000. Last week, “Duel in Jungle” 
(WB), $7,500. 

Palace (Loew's) (2,370; 65-95)— 
“Magnificent Obsession” (U) (3d 
wk). Bright $13,000 after $16,000 





—*“Mrs. Leslie” x 
Okay $3,500 after $4,000 last week. 
ays. 

Warner (SW) (1,300; $1.20-$2.40) 
—Cinerama” (Indie) (43d wk). 
Sock $23,000 second week in row. 
Stays. 

Trans-Lux (T-L) (600; 70-$1)— 
“Man With Million” (UA) (7th wk). 
Sturdy $4,000 after $4,900 last 
week. Continues. 


Brando Smash $27,000, 
Cleve.; ‘Million’ 126 


Cleveland, Aug. 3f. 

Only two newcomers here this 
week but both are doing well. “On 
Waterfront” is headed for a sock- 
eroo stanza at Palace while “Man 
With Million” is rated nice at 
State. “7? Brides For 7 Brothers” 
continues smash although on move- 
over to Stillman where it is in its 
fourth week downtown. “Caine 
Mutiny” shapes okay on_ sixth 
round at the Allen. “Broken 
Lance” still is great in fourth Hipp 


week. 
Estimates for This Week 

Alien (S-W) (3,000; 70-$1.25)— 
“Caine Mutiny” (Col) (6th wk). 
1°) $10.000. Last week, $14,000. 
(Telem’t) (3,700; 60-90)— 
“Broken Lance” (20th) (4th wk). 
Great $16,900. Last week, $16,600. 
Ohio (Loew's) (1,200; 60-90) — 
“Crossed Swords” (UA) and “Chal- 











‘did akay $6,200. 


(Continued on. page 31) 


Too many overly-extended long- 
runs are cutting into the Broadway 
first-run overall total this stanza. 
Despite the return of hot weather 
last week, the deluxers enjoyed 
one of their ones Saturdays 
(Aug. 28) in some time, but hurri- 
cane weather yesterday (Tues.) 
proved a headache for many 
houses. Numerous key houses are 
launching fresh product later this 
week for the long Labor Day week- 
end—and this should help. ; 

Prize newcomer, of course, is 
“The Egyptian,” which is soaring 
to a terrific $131,000 or close open- 
ing week at the Roxy. This is the 
best the house has enjoyed since 
“The Robe” preemed as_ initial 
CinemaScope production last Sept. 
17. “Egyptian,” which is playing at 
a lower scale, is attracting near 
as many people as “The ‘Robe.” 

“Dawn at Socorro” and vaude- 
ville is heading for a big $25,000 or 
near opening week at the Palace. 
“Shield For Murder” looks very 
mild $6,000 at the Globe, being 
third newcomer. ‘ 

Greatest coin still is going to “7 
Brides For 7 Brothers” and stage- 
show at the Music Hall. It is head- 
ing for a sockeroo $168,000 in the 
sixth session winding up today 
(Wed.), giving the Hall its greatest 
first six weeks in the history of 
this huge theatre. “7 Brides” is 
now set to go a seventh and eighth 
prior to launching “Brigadoon.” 

“Dragnet” looks to hold at smash 
$31,000 in second round at the Vic- 
toria, pic continuing on naturally. 
“King Richard and Crusaders” is 
heading for fair $30,000 in six-day 
second week at the Paramount, 
with “Private Hell 36” opening 
Friday (3). 

One of standout longrun pix is 


$52,000 for fifth week at the Astor. 
“Rear Window” shapes to get great 
$44,000 in fourth stanza ending to- 
day (Wed.) at the Rivoli. 

“Magnificent Obsession” hit very 
big $26,000 in fourth frame at the 
State. “Living It Up” continues 
stoutly with $20,000 in prospect for 
current (6th) week at the Criterion. 

“Vanishing Prairie” continued 
wow in second round with $17,300 
at the Fine Arts. “Caine Mutiny” 
still is sturdy with $30,000 prob- 
able in 10th session at the Capitol. 

“Duel in Sun” opens at the May- 
fair today (Wed.) after “Apache” 
got a fair $8,000 in final five days 
of eighth week. 

Estimates for This Week 

Astor (City Inv.) (1,300; 50-$1.75) 
—“On Waterfront” (Col) (6th wik). 
Continued sockeroo with $52,000 
or close in fifth stanza ended last 
night (Tues.). Fourth week was 
$60,000. Stays on indefinitely. 

Baronet (Reade) (430; 90-$1.55)— 
“Fallen Idol” (Indie) (reissue) (2d 
wk). Second round ending today 
(Wed.) looks to hit $4,000 after 
$4,500 opener. Stays on for several 
weeks. longer. : 

Capitol (Loew’s) (4,820; 85-$2.20) 
—"“Caine Mutiny” (Col) (10th wk). 
Present session finishing today 
(Wed.) is heading for big $30,000. 
Ninth week was $35,600. Stays on. 

Criterion (Moss) (1,700; 50-$1.85) 
—“Living It Up” (Par) (6th wk). 
Current week ending tomorrow 
(Thurs.) looks to hit stout $20,000 
after $23,700 in fifth round. Stays 
until Sept. 15 when “Sabrina” (Par) 
is due in. 

Fine: Arts (Davis) (468; 90-$1.80) 
—‘Vanishing Prairie” (Disney) (3d 
wk). First holdover stanza ended 
Sunday (29) was wow $17,300 after 
record $22,400 o week. Stays 
indef. House li forced te open 
at 10:30 a.m., to handle crowds. 

Globe (Brandt) (1,500; 70-$1.50) 
—Shield For Murder” (UA). 
Initial session ending temorrow 
(Thurs.) looks to hit mild $6,000. 
Last week, “Weak and Wicked” 
(AA), $7,000. 

Guild (Guild) (450; $1-$1.60)— 
“Mr. Hulot’s Holiday” (GBD) (3d 
wk). First holdover frame ended 
Sunday (29) held with strong $10,- 
000 after $10,500 opening week on 
this run which is continuation of 
its playdate started at Fine Arts. 

Holiday (Rose) (950; 90-$1.65)— 
“Big Sleep” (WB) and “Kid Gala- 
had” (WB) (reissues). Opened yes- 
terday (Tues.). In ahead, “Bullets 
or Ballots’ (WB) and “St. Louis 
Kid” (WB) (reissues) (3d wk), mod- 
est $6,000 after $8,000 in second. 

Mayfair (Brandt) (1,736; 79-$1.80) 
—“Duel in Sun” (SRO) (reissue). 
Opens today (Wed.). Last week, 
“Apache” (UA) (8th wk-5 days), 
fair $6,000. Seventh week was 
$12,000. 

Normandie (Trans-Lux) (592; 95- 





$1.80)—“‘Adventures Robinson Cru- 


“On Waterfront,” still socko with | 000 


— — — LARIETY PICTURE — % 
| H.0.s Still Standout in Chi; ‘Lance’ | paieyine ce 2a B'way Eases Pace But “Esyptian’ 


Pyramids to 1316, Dawn’-Vaude 256, 
Dragnet’ Brisk 316, ‘Richard’ 306 


ending today (Wed.) looks like okay 
$3,000 after $4,000 for third week. 
“Cangaceiro” (Col) due in tomor- 
row (Thurs.). 

Palace (RKO) (1,700; 50-$1.60)— 
“Dawn at Socorro” (U) and 8 acts 
of vaudeville. This week winding 
up tomorrow (Thurs.) is heading 
for big $25,000 or better. Last 
week, “The Raid” (20th) and vaude, 
$20,500. 

Paramount (ABC-Par) (3,664; 70- 
$1.75) — “King Richard and Cru- 
saders” (WB) (2d wk). First hold- 
over (6 days) stanza ending to- 
morrow (Thurs.) likely will hit fair 
$30,000. First week was $48,000. 
a Hell 36” (FM) opens Fri- 
ay (3), 

ris (Pathe .Cinema) (568; 90- 
$1.80)—“‘Hobson’s Choice” (UA) 
(12th wk). The llth week ended 
Sunday (29) was oke $5,800 after 
$6,000 in 10th rpund. “Bread, Love 
. —: “(Indie) comes in 
ept. 13. 


ivoli (UAT) (2,092; 85-$2)— 
“Rear Window” (Par) (4th wk). 
Present session ending today 


(Wed.) looks to finish with great 
$44,000. Third week was $56,500. 

Radio City Music Hall (Rocke- 
fellers) (6,200; 95-$2.75)—“7 Brides 
For 7 Brothers” (M-G) and stage- 
show (6th wk). Still hitting on all 
six with a smash $168,000 likely 
for current week ending today 
(Wed.). Stays a seventh and 
eighth. Fifth week was $171,000. 
“Brigadoon” (M-G) follows in about 
two weeks. 

Roxy (Nat'l. Th.) (5,717; 65-$2.40) 
—“Egyptian” (20th) (2d wk). 
Soared to terrific $131,000 in first 
session ended, last night (Tues.), 
best here since “Robe” (20th). In 
for longrun. In ahead, “Broken 
Lance” (20th) (4th wk-5 days), $22,- 


State (Loew’s) (3,450; 78-$1.75)— 
“Magnificent Obsession” (U) (5th 
wk). Fourth stanza ended last 
night (Tues.) held with very bi 
$26,000 after $32,500 for thir 
week. Stays until “Betrayed” (M-G) 
opens sometime after the middle 
of September, according to present 


plans. 

Sutton (R&B) (561; 90-$1.50)— 
“High and Dry” (U). Opened yes- 
terday (Tues,) after benefit preem 
Monday (30) night. In ahead, “Man 
With Million” (UA) (9th wk), was 
ae Ste after $6,700 in eighth 


wee 

Trans-Lux 60th St. (T-L) (453; 
$1-$1.50) — “Little Kidnappers” 
(UA). Opens today (Wed.). In 
ahead, “Her 12 Men” (M-G) (3d 
wk), finished at oke $3,400 after 
$5,000 for second. 

Trans-Lux 52nd St. (T-L) (540; 
$1-$1.50)—“Lili” (M-G) (78th wk). 
The 77th round ended Monday (30) 
held at great $6,700 same as in 
76th week. Stays on. 

Victoria (City Inv.) (1,060; 50- 
$1.75)—“Dragnet” (WB) (2d wk). 
Holding with sock $31,000 or near 
after $40,000 for first stanza, one 
of biggest openers ever here and 
best in several years. Stays on 
indef at this gait. Starts its third 
week Friday (3). 


$1.20-$3.30) —‘“‘Cinerama” (Indie) 
(65th wk). The 64th session ended 
Sunday (29) was socko $41,000 after 
$40,500 in previous week. Con- 
tinues on. 


‘ ° F 
Duel in Sun’ Sockeroo 
.é ? 
$19,000, K.C.; ‘Susan’ 76, 
é e 9 
2d, ‘Obsession’ 8G, 6th 
Kansas City, Aug. 31. 
Theatre row doesn’t have a new- 
comer current session, the reissued 
“Duel in Sun” being sole new en- 
try. It’s strong day-and-date in 
four Fox Midwest houses. Hold- 
overs in all other spots, “Susan 
Slept Here” showing surprising 
strength at the Missouri while 
“Caine Mutiny” .at Midland and 
“Magnificent Obsession” at Orphe- 
um are still strong. “Broken 
Lance” is tapering in third week 
at Tower. Weather switched back 
to hot, sultry temperatures to aid 
biz after early August cool spell. 
Estimates for This Week 
Esquire, Uptown, Fairway, Gra- 
nada (Fox Midwest) (820; 2,043; 
700; 1,217; 65-85)—“Duel in Sun” 
(SRO) (reissue) and “Security 
Risk” (AA) at Esquire and Granada. 
Great $19,000. Last week, “Black 
Shield of Falworth” (U) with “The 
Desperado” (AA) (2d wk) at Es- 
— and Granada, $12,000 in 6 
ays. 


Kimo (Dickinson) (504; 85-$1)— 








ss0e” (UA) (4th wk). Current mound 


(Continued on page 31) 


Warner (Cinerama Prod.) (1,600; 
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Continuous Y'Vision Flow at Par; 
‘Lazy 8 Cameras Slowing Exhib 


Hollywood, Aug. 31. 

True to the promise made last 
March by prexy Barney Balaban 
that Paramount would have a con- 
tinuous flow of VistaVision pic- 
tures going into release, the studio 
has now backlogged seven com- 
pleted VV features and has three 
currently before the cameras. even 
before the first, “White Christ- 
mas,” has opened. Latter makes its 
initial bow. next month at the Ra- 
dio City Music Hall, N. Y., but be- 
fore that time Paramount will have 
launched two new VistaVision fea- 
tures. 

While the industry not already 
committed to CinemaScope has 
been slow to signal acceptance of 
VV lensing, main stumbling block 
has been the “lazy 8” cameras. 
Most of those either converted or 
specially built are on the Para- 
mount lot and, although Techni- 
color is making some conversions, 
cameras remain in short supply 
with manufacture reluctant to 
build without orders on hand. 

A number of announcements of 
upcoming VV _ productions have 
been made since the successful 
demonstration staged at the studio 
March 2, but only one independent 
has taken actual steps at lensing. 
As a result,.the first non-Para- 
mount VV production will be “Girl 
Rush,” the Rosalind Russell star- 
rer which Frederick Brisson’s In- 
dependent Artists will make at 
RKO. It’s set for September roll- 
ing, using VV camera conversions 
furnished by Technicolor. 

Paramount now has six convert- 
ed Stein cameras, plus two Techni- 
color VV cameras on lease, This 
week the studio will take delivery 
on four new Mitchéli cameras es-. 
pecially designed for the bigscreen 
process. These are said to repre- 
sent the first modernization of the 
camera and projection since sound, 
and to be the greatest change in 
cameras in more than 25 years. 


Nine Cameras Due 


By Dec. 1 Paramount will have 
a total of nine Mitchell VV cam- 
eras. Two Will be high-speed, cap- 
able of shooting $6 frames a min- 
ute, or four times regular speed, 
and will be*used for special effects. 
The studio is also receiving a con- 
verted Bell & Howell for the title 
and inserts department, and -an- 
other will be delivered in five 
weeks. More of these will come 
later for various uses. 

Paramount, a holdout from the 
first against the anamorphic lens- 
ing processes, such as 20th-Fox’s 
CinemaScope, and_ stereophonic 
sound on the ground that it could 
not continue to serve all of its cus- 
tomers in all types of theatres if 
switching to squeeze-lensing, is 
higher today on VistaVision than 
it was when the possibilities were 
first uncovered in September, 1953, 
when “White Christmas” scenes 
were tested. 

“Christmas,” starring Bing Cros- 
by and Danny Kaye with an Irving 
Berlin score, started lensing Sept. 
21, 1953, after Paramount had com- 
pleted various tests with a con- 
verted Stein camera. This lone 
camera was used alongside a con- 
ventional camera when the picture 
rolled and for the first 10 days 
both methods of lensing were used. 
It was then that studio toppers 
made the decision that hereafter 
VV would be used, and a second 
converted Stein was brought in. 

Trade demonstrations around the 
world have been held since March 
of this year to show off the pho- 

tographic quality of the “lazy 8” 
lensing. The term derives from the 
fact that negative is exposed to two 
frames at a time while running 
horizontally through the camera, 
instead of the conventional, four- 
sprocket-hole frame fed vertically 
through a standard camera. 
Gain In Quality 

By reducing this double frame 
negative in the optical printing to 

he regular 35m single frame, the 
VV process ,reduces grain, elimi- 
nates fuzziness and “gives a bigger, 
brighter and better picture” when 
projected in the various widescreen 
aspect ratios up to 2 to 1 or higher. 
Same gain in quality is claimed 
for squeeze printing the VV nega+ 
tive for 2.55-1 anamorphic projec- 
tion via prismatic projection lenses 


such as the SuperScope (Tush- 
insky). 

Paramount’s offer to furnish 
exhibitors wishing them with 


squeezed prints has had no test 


yet as “White Christmas” is the| 


initial release, but houses equipped 
with variable prismatic expander 
lenses and the large curved screens 
necessary for the anamorphic ratio 
will be. supplied upon demand. 

With VistaVision, Paramount is 
recommending Perspecta .stereo- 
phonic sound, a three-track optical 
sound controlled to horns behind 
the screen. However, all prints, 
regular or squeezed, will carry a 
standard photographic sound track, 
with a control track for Perspecta, 
so that they will reproduce on any 
standard optical sound head in 
any projector anywhere in the 
world. 

A recent survey by the studio of 
149 theatres in the 32 exchange 
centers revealed that 93% can play 
the recommended 1.85-1 aspect 
ratio at full screen width up to 
50 feet. Only 30 of these key the- 
atres could handle a picture width 
of more than 50 feet. 

“White Christmas” was followed 
by “Three Ring Circus” (formerly 
“The Big Top”) on the VV produc- 
tion line and since its completion 
lensing has been finished on “Air 


Command,” “We're No Angels,” 
“Run For Cover,” “Love Is A 
Weapon” and “Two Captains” 


(formerly “Blue Horizons’’). 


Now shooting are “Lucy Gal- 
lant,” “To Catch a Thief” and 
“Eddie Foy and the Seven Little 
Foys.” All 10 are in Technicolor. 
Down for September starts, also 
in Technicolor, are Alfred Hitch- 
cock’s “The Trouble With Harry” 
and a new Martin & Lewis comedy, 
“You’re Never Too Young.” 








Foreign Prods: 
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the O’Brien kind of reasoning 
doesn’t take into account a number 
of human factors. “It’s a fallacy 
to say that all that’s needed is the 
showing of British, French, Ital- 
ian or any other foreign films on 
the circuits,” was one comment. 
“There’s just one thing missing— 
people have to come in and see 
these pictures, too.” 
‘Forcing’ of Pix _ 

While they can summon a num- 
ber of good arguments against any 
“forcing” of foreign language pix 
on U.S. theatres, American indus- 
try observers also are fully aware 
that pure reason doesn’t always en- 
ter into the argument. They know, 
for instance, that there is a wide 
misconception abroad about the 
potential of the U.S. market for 
foreign imports and that these mis- 
understandings largely spring from 
a failure to grasp the true com- 
position of the American audience. 

“That’s why Europeans are often 
so astounded when one of their big 
hits doesn’t make out over here,” 
commented one of the indie im- 
porters this week. “They think 
tastes are largely the same, and 
that what’s a hit in Europe is au- 
tomatically a b.o. success in the 


U.S. When that doesn’t happen. 
there is big disappointment. all 
. around, and, naturally, someone 


gets blamed.” 

Example of this is cited in con- 
nection with J. Arthur Rank’s “A 
Queen is Crowned” which, in the 
opinion of the Rank people, didn't 
get the kind of playoff in the U.S. 
| it deserved. John Davis, Rank’s 
top exec, blasted American exhibs 
for failing to give ‘“‘Queen” a proper 
whirl. Actually, the film was 
weakened by thorough tv coverage 
of the Coronation and a lack of in- 
terest in some parts of the coun- 
try. 

Tendency on the part of foreign 
producers to use Hollywood’s for- 
eign earnings as a lever to estab- 
lish themselves in the U.S. without, 





however, following the normal 
—and slow—commercial processes, 
| is a source of concern to American 
| distribs. Latter keep arguing that 
| they don’t control bookings and 
that the only answer is good, ac- 
ceptable pix, possibly in dubbed 
| version. There is a feeling, however, 
| that, with rising local production 
| everywhere, the situation is apt to 
| Set worse rather than better. 

| It all goes back, say these Ameri- 
, can execs, to the determination on 
| the part of foreign producers to 
| establish a quid pro quo in the 
|matter of American film remit- 
| tances. They don’t care how it’s 
‘done, just as long as their pix 
gain entrance to the U.S. and are in 
line for potential dollar retuins. 





9 
Masons’ $1,500,000 Libel 
e o 
Suit on Marriage Bustup 
Los Angeles, Aug. 31. 
James and Pamela Mason filed 
$1,500,000 libel suit in Superior 
Court against Erskine Johnson, 
Hollywood columnist, the L. A. 
Daily News and Fawcett Publica- 
tions. Complaint says Johnson 
wrote, #hd the other defendants 
published, a story that the Mason 
marriage was going on the rocks. 
Actor and his wife want $1,000,- 
000 from the columnist and $250,- 
000 apiece from the News and 
Fawcett. : 


20th’s Sixmonth 
$3,090,545 Net 
Soars Over ‘3 


CinemaScope and related fac- 
tors boosted 20th-Fox half-year 
earnings to $3,096,545, compared 
with a net of $158,309 for the same 
period in 1953, the company re- 
ported last week (26), — 

The $3,096,545 net for the 26 
weeks ended June 26, 1954, was 
after $2,600,000 in taxes and 
brought per share earnings up to 
$1.17 on the 2,644,486 shares of 
common outstanding. °-Per share 
earnings last year for that period 
were $.06. 

Second quarter earnings for 1954 
were $1,048,515, compared with a 
net loss of $865,656 for the same 
quarter in 1953. The company last 
week declared a 40c. per share 
quarterly cash dividend payable 
Sept. 30; 54 to stockholders of rec- 
ord Sept. 10, 1954. First quarter 
divvy was the regular 25c. with 
10c: added as a bonus. 

Half-year comparison showed a 
drop in film rentals of more than 
$500,000. However, other operat- 
ing income was up by about 
$1,000,000 and dividends by more 
than $500,000. Amortization, taken 
on the same basis as in prior years, 
was down. to $27,869,351 for 1954 
compared to $33,205,273. Partici- 
pation in film rentals was $3,533,- 
366 this year, compared to $4,264,- 
988 in ’53. Film distribution and ad- 
ministrative expenses were up 
about $1,000000—to $14,245,290— 
in 1954. Film rental drop has no 
real significance other than that 
20th took in almost the same _in 
1954 but with far fewer pix. 

Whereas taxes on the 1954 net 
came to $2,600,000, the $158,309 
earnings in 1953 required no tax 
provisions at all. 

Earnings of 20th-Fox for 1953 
before taxes were $8,210,887. It’s 
been estimated by 20th execs, on 
the basis of current earnings and 
pix forthcoming, that this figure 
may well double in 1954. 











Gites Danger 
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need a number of weekly changes, 
he points out. 

“Without realizing it, the film 
companies may be digging their 
graves by spending huge amounts 
on every picture in the effort to 
make it a super-special boxoffice 
smash. There can be to much of 
good things. 

“If the market holds more big 
attractions than the buying public 
can digest. there .will be heavy 
‘losses: on costly and meritorious 
pietures—losses that could easily 
wipe out profits on others. 

“Before this present splurge on 
big pictures, we’d have only the 
occasional super-special. But now 
they’re in profusion maialy be- 
cause of the industry belief it’s the 
only sort of fare that can bring 
people into theatres and defeat tv. 
However, there has been a general 
increase in patronage, too, for the 
socalled program pictures as tv’s 
novelty wears off.” 

Kane is confident that the pro- 
ducers eventually will find that 
their own and exhibition’s health 
dictates a more balanced output of 
meritorious but less costly pic- 
tures, punctuated with occasional 
super-productions, instead of a 
-‘flood” of the latter. 

He does recognize that fewer 
theatres and pictures and longer 
runs may bring purchasing poten- 
tial into better line with the Jarge 
amount of costly output. But he 
still believes that “nearly every pic- 
ure” can’t be a socalled “big” one, 
as at present. 





oe F- x 5 e baby Te 
Inside Stuff—Pictures. 

The Schenectady (N.Y. Union-Star in an editorial Thursday (26) 
on the recent report of the N.Y. State Joint Legislative. Committee on 
Problems of the Aging, which criticized motion pictures for portraying 
senior citizens as “gabby grandpas, meddling aunts and ancient tramps” 
and showing old age as “a,trap, a pit, a helpless end,” declared that 
“What gets us is everybody is becoming so sensitive, so touchy. If every 
movie,.every novel, every play, were watered down to spare anyone’s 
feelings, they would be_exceedingly dull, and highly inaccurate. Life 
doesn’t run that way.” 

“Movies are entertainment,” continued the editorial. “They should 
be viewed always in that_perspective. In entertainment one of the 
most important things is to be able to ‘laugh at ourselves?” Although 
the writer “never saw a newspaper movie that didn’t exaggerate, didn’t 
irrjtate professionally, didn’t present an ‘unfair picture,’ he “never 
lost any sleep over it.” : 

The editorial cited Lewis Stone in the Hardy series “of a few years 
back” as one example of motion pictures “in. which older persons 
have been accorded due respect.” Pointing out that “the movies have 
been blamed, from time to time, for being unfair to about every 
group, from ministers to gangsters,” the Union-Star said, “in many 
instances the charge probably stands up.” 

Universal Consolidated Oil Co. is reported having completed its 
20th-Fox No. 2 well, which did about 750 barrels of oil daily of 24-de- 
gree gravity crude. It is a 7,000-foot well in the previously-discovered 
deep zone in the Beverly Hills oil field, Los Angeles basin, and located 
‘on the fitm company’s 260-acre lot. This well, together with the No. 1 
well, have been shut in, awaiting installation of needed tankage and 
pipeline facilities. Universal company plans to start a third well on 
the same property in the next 30 days. 








Certain Chicago theatres are getting a sizable hypo this week from 
the International Brotherhood of Electrical. Workers, Local 1031. En- 
tertainment committee of the IBEW has bought out two special shows 
of “Cinerama” and purchased 2,400 tickets from Balaban & Katz for 
its membership. Largest local in the entire AFL, 1031 also stages an 
expensive weeklong vaude bash with topdrawer headliners several 
times a year. 





RKO is concentrating on exploitation possibilities of philately. Ideas 
based on the stamp-collecting gimmick are being planned for most 
upcoming RKO releases. It was first tried with King Bros. “Carnival 
Story,” which was made in‘ Germany.’ Pressbook advised exhibs where 


a 





they could obtain “genuine stamps issued in Germany,” for use on 


reminder postcards. 





Ozoner Nat'l Necessity, Sez Tex. Head: 
Biz Boff Deep in Heart of Drive-Ins 














‘High’ to Test 


Continued from page 7 








tains one or more names known 
to American audiences. The Alec 
Guinness pix, for instance, have 
done increasingly well with the 
rise of Guinness as a b.o. -attrac- 
tion. Even so, thesé films ha®en’t 
played’ the larger circuits where 
the money is. 


A number of coproductions both 
in Britain and on the Continent 
are now using American’ perform- 
ers. If “High and Dry,’ which 
preview audiences have received 
very warmly, manages to break 
new ground, observers feel it'll be 
a further tipoff to where the key 
to the U. S. market is hidden. It’s 
noted at U that Britain in the past 
has turned out some pix with high 
commercial appeal, such as “Blue 
Lagoon” and several outdoor ad- 
venture stories like “Ivory Hunt- 
ers.” 

Trouble is that such pix have a 
tendency to copy Hollywood. Execs 
close to the field feel that what- 
ever solution is found must pre- 
serve the distinctive national ap- 
peal of a film while at the same 
time encompassing tht elements 
which would make it attractive to 
the American public. 


NGA Lambasts 


Continued from page 7 











by failure to provide sufficient 
prints, 

NCA demands to know “why, in 
almost every case, does the addi- 
tional clearance or later avail- 
ability result in the distributors 
being able to offer the picture 
against much weaker competing 
product, or, in a ‘short market’.” 

It also asks “why, in almost 
every case, does the later avail- 
ability on a percentage picture re- 
sult in the distributor getting what 
he considers more favorable play- 
ing time, e. g., holidays, school va- 
cations, etc?” 

“By every common sense rule,” 
the bulletin concludes, “it would 


seem that when availabilities are |, 


altered due to ‘print shortage,’ it 
would adversely affect the distrib- 
utor about half the time and bene- 
fit him in the other half of the 
cases. 

“When it works out that the 
claimed shortage’s result is always 
to benefit the distributor or in- 
crease rentals then, we say, the 
shortage is phony.” 


——, 


San Antonio, Aug. 31. 
The drive-in theatre, like the 


auto, has become a national con-— 
venience, and not a luxury, said 
Preston Smith, Lybbock, retiring 
prez of the Teaxs Drive-In Thea- 
tre Owners Assn. 


At the three-day convention of 
the group which closed last Tues- 
day night (24), Smith declared that 
drive-in theatres are a needed 
form of entertainment for the en- 
tire family. He pointed out that 
many persons who are sick or lame 
find a haven in the ozoners. 


Smith also pointed out that big 
factors in the upswing of drive-in 
theatre business throughout the 
state are improved screens and’ 
sound, and a higher calibre of films 
now being produced.. He an- 
nouficed that there are now 175 
members in the state group and 
some 400 drive-in theatres, with 
the number increasing annually. 


Claude C. Ezell, prez of the In- 
ternational Assn. of Drive-Ins, said 
that drive-in construction ‘is up all 
over the world. He said the ouf- 
door type of theatre was catching 
on rapidly in Latin America, Aus- 
tralia and South Africa. There has 
also been a “tremendous” develop- 
ment of drive-in houses in this 
country, he added. + oe 


Jack Farr of the Trail Drive-In, 
Houston, newly-elected prez, re- 
ported that his city is the hotspot 
of the drive-in theatre business in 
the United States. Many innova- 
tions in this state are quickly 
picked up in other parts of the 
counttry, he declared. Returned 
from a recent trip to the northwest 
and Canada, he said that Texas 
was the heart of the drive-in the- 
atre industry. 


Other new officers include 
Arthur Landsman, San Antonio; 
E. L. Peck, Dallas, and Dub Blank- 
enship, Lubbock, veepees: Charles 
Weisenberg, Dallas, secretary, and 
Tim Ferguson, Grand Prairie, 
treasurer. Three board members 
of the executive committee in- 
cluded Eddie Joseph, Austin: Don 
Douglas, Dallas, and Rubin Frels, 
Victoria. : 





Metro’s Lillian Roth Bio 

Metro nabbed the rights yester- 
day (Tues.) to the Lillian Roth bio, 
“I'll Cry Tomorrow.” M-G report- 
edly shelled out $100,000 for the 
tome. ' 

Paramount had been an active 
bidder for the yarn detailing Miss 
Roth’s comeback trail, but stalled 





when Metro exceeded its. bid of 
$75,000. 











































Through the past forty years, “Paramount Presents” 
has been your assurance of motion pictures packed with 
entertainment values, pictures that have consistently 
built the economic welfare of our industry. Last year this 
long record was climaxed when Paramount presented 
more outstanding attractions than any company. 


As the-1954-55 selling season begins, “Paramount 
Presents” takes on new meaning-for our studio has been 
completely converted to quality product for delivery 
in quantity, yet statured, picture by picture, to today’s 
new selective market. Already in release are 


KNOCK ON WOOD 


LIVING IT UP 


ABOUT MRS. LESLIE pp 
Their strong performance will be surpassed by even 


- greater product ahead in 
PARAMOUNT’S SALUTE TO THE FUTURE... 
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JAMES STEWART. Alfred Hitchcock's 
REAR WINDOW 


Color by TECHNICOLOR 


Phenomenal in first dates as Variety Co-starring 


reports: “New York terrific ~ Los GRACE KELLY - WENDELL COREY 
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Angeles whopping ~ Philadelphia 


highs broken!’’ Eager showmen are THELMA RI I ER % 


booking it for September and 
October when its big Paramount with RAYMOND BURR « Directed by ALFRED HITCHCOCK + Screenplay 


lling is red hot! by JOHN MICHAEL HAYES : Based on the short story by CORNELL WOOLRICH 
preselling is r ! 
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BING GRACE. WILLIAM’ 


~ CROSBY: KELLY - HOLDEN | 


In A Perlberg-Seaton Production’ 


THE COUNTRY GIRL 





A surprise vehicle to catapult Crosby to Produced by WILLIAM PERLBERG + Written for 
new distinction! He’s teamed with Oscar- TON 
winner Holden and beautiful Grace Kelly the ‘Screen and: Directed. By GEORGE SEATO 


who’s a beautiful new marquee name. From the play by Clifford Odets 





WILLIAM GRACE — FREDRIC _ MICKEY 


HOLDEN - KELLY - MARCH - ROONEY 


In A Perlberg-Seaton Production 


THE BRIDGES AT TOKO-RI 


Color by TECHNICOLOR ~ 


with Robert Strauss « Charles McGraw « Keiko Awaji 









Dramatic thunderbolt of personal 
emotion and explosive action. 


The best selling novel, about our Pee Poop at 
jet pilots in the Pacific, first ap- MARK ROBSON . WILLIAM PERLBERG and GEORGE SEATON 
peared in a special issue of LIFE.., Screenplay by Valentine Davies » From the novel by James A. Michener 


CONQUEST OF SPACE 


Color by TECHNICOLOR 


George Pal’s new interplanetary thriller - Di j 
awaits elt Che wadkheie uf Pras aha Ue Produced by George Pal « Directed by Byron Haskin 
The Worlds”’ and ‘‘When Worlds Collide.’’ Screenplay by James O'Hanlon « Adaptation by Philip 
or even imagined! Based on the Book by Chesley Bonestel! and Willy Ley 
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HUMPHREY AUDREY WILLIAM 


_ BOGART- HEPBURN - HOLDEN 
SABRINA 


with Four Academy Award winners (Pro- 
WALTER HAMPDEN - ducer Wilder and three ‘‘Oscar’”’ 
MARTHA HYER - pote wa" stars) pool their talents in a richly 

mounted and very hilarious com- 

Produced and Directed by BILLY WILDER edy. It’s all about The Chauffeur’s 

Written for the Screen by Billy Wilder, Samuel Taylor and Ernest Lehman Deughter, The Big Business Man 
From the play by Samuel Taylor One Ae Eeeeor sean st puts wi ed 

glow in that old word, ‘‘love’’... 


_ 


KIRK SILVANA 


~ DOUGLAS -MANGANO  x....0:. 


ous story—with the 


star who's. perfect 
for its heroic lead. 
The fabulous saga 


of a daring voyager 


: eo: ate * Color by TECHNICOLOR : and “sagen 
' ae ¢ f 7 ‘ women he fought 
a re costnne ANTHONY QUINN wo ROSSANA PODESTA “Stommede 


Directed by MARIO CAMERINI « Screenplay by Mario Camerini, Hugh Gray, Ben Hecht, Ivo Perelli and Irwin Shaw 


Based on Homer's Odyssey ° “fA LUX FILM * Produced by DINO De LAURENTIIS and CARLO PONTI 





SILVANA SHELLEY MICHAEL 


MANGANO - WINTERS - RENNIE 


VITTORIO KATHERINE Two women, battling 


for one man in the 

GASSMAN-DUNHAM = S23 
5 backgrounds of mod- 
ern Italy! Glamor- 

ous Silvana Mangano 


and those American 
headliners, Shelley 
Winters and Vittorio 


voduced ty DINO DeLAURENTIIS ang CARLO PONT! =” 
Directed by ROBERT ROSSEN 




















PARAMOUNT | PARAMOUNT 
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(**The Eyes and Ears of the World’”’ 


BUILD ; 104 issues a year 
BOXOFFICE 
Your public looks 


ee Bs re : . pany. Favorite car- 
REVENUE... ae 7 for it, wants it —is toons, sports reels 
Bak \ entertained and in- ; 
formed by it, be- 
cause it’s the top 
news on film. 


The most diversified 
program of shorts 
offered by any com- 


and miscellaneous 
subjects. 
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JAMES STEWART. Alfred Hitchcock's 
REAR WINDOW 


Color by TECHNICOLOR 


Phenomenal in first dates as Variety Co-starring 


reports: “New York terrific ~ Los GRACE KELLY : WENDELL COREY 
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Angeles whopping ~ Philadelphia 


highs broken!’ Eager showmen are THELM A RITTER Be 


booking it for September and 
October when its big Paramount with RAYMOND BURR -; Directed by ALFRED HITCHCOCK + Screenplay 


preselling is red hot! by JOHN MICHAEL HAYES : Based on the short story by CORNELL WOOLRICH 
i . ; ) : 
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BING GRACE — WILLIAM 


CROSBY: KELLY: HOLDEN © 


In A Perlberg-Seaton Production’ 


THE COUNTRY GIRL 





A surprise vehicle to catapult Crosby to Produced by WILLIAM PERLBERG + Written for 4 
new distinction! He’s teamed with Oscar- he j TON fa 
winner Holden and beautiful Grace Kelly the Screen ane erected: by CEO eA TO a 
who’s a beautiful new marquee name, From the play by Clifford Odets | 


WILLIAM GRACE — FREDRIC _ MICKEY 


HOLDEN - KELLY - MARCH - ROONEY 


In A Perlberg-Seaton Production 


THE BRIDGES AT TOKO-RI 


Color by TECHNICOLOR ~ 


with Robert Strauss « Charles McGraw « Keiko Awaji 
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Dramatic thunderbolt of personal 
emotion and explosive action. 
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The best selling novel, about our ces ty Php patil a 
jet pilots in the Pacific, first ap- MARK ROBSON - WILLIAM PERLBERG mee GEORGE SEATON . 
peared in a special issue of LIFE.., Screenplay by Valentine Davies + From the novel by James A. Michener . 
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CONQUEST OF SPACE 


Color by TECHNICOLOR 


Produced by George Pal + Directed by Byron Haskin 


George Pal’s new interplanetary thriller 
dwarfs all the wonders of “‘The War of 


The Worlds”’ and ‘‘When Worlds Collide.”’ Screenplay by James O'Hanlon « Adaptation by Philip 
Dramatic effects never to be equalled — Yordan, Barré Lyndon and George Worthington Yates 
or even imagined! Based on the Book by Chesley Bonestell and Willy Ley 
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PARAMOUNT’S 
SHOW BUILDERS 
BUILD 
131 Od, 46) SGD 

REVENUE... 


HUMPHREY AUDREY 


WILLIAM 


BOGART - HEPBURN - HOLDEN 
SABRINA 


with 
WALTER HAMPDEN - JOHN WILLIAMS 
MARTHA HYER - JOAN VOHS 


Produced and Directed by BILLY WILDER 


Four Academy Award winners (Pro- 
ducer Wilder and three ‘‘Oscar’’ 
stars) pool their talents in a richly 
mounted and very hilarious com- 
edy. It’s all about The Chauffeur’s 


Written for the Screen by Billy Wilder, Samuel Taylor and Ernest Lehman Daughter, The Big Business Man 


From the play by Samuel Taylor 


and The Playboy—and it puts a new 
glow in that old word, ‘‘love’’.. 


KIRK SILVANA 


DOUGLAS - MANGAN ©... 


ULYSSES 


Color by TECHNICOLOR 


ous story—with the 
star who’s perfect 
for its heroic lead. 
The fabulous saga 
of a daring voyager 
and the beautiful 


women he fought 
co-staring ANTHONY QUINN win ROSSANA PODESTA tor and won! 


Directed by MARIO CAMERINI « Screenplay by Mario Camerini, Hugh Gray, Ben Hecht, Ivo Perelli and Irwin Shaw 


suse on tomers oaysey * A LUX FILM + prccucs oy DINO De LAURENTIS ano CARLO PONTI 


SILVANA SHELLEY 


MICHAEL 


MANGANO - WINTERS - RENNIE 


VITTORIO KATHERINE Two women, battling 


for one man in the 
. - sultry, romantic 
- backgrounds of mod- 


MAMBO 


ern Italy! Glamor- 
ous Silvana Mangano 
and those American 
headliners, Shelley 
Winters and Vittorio 
Gassman. 


Produced by DINO DeLAURENTIIS ang CARLO PONTI 


Directed by ROBERT ROSSEN 


PARAMOUNT 
NEWS 


(**The Eyes and Ears of the World’’ 
104 issues a year 


Your public looks 
for it, wants it — is 
entertained and in- 
formed by it, be- 
cause it’s the top 
news on film. 





PARAMOUNT 
SHORTS: 


The most diversified 

program of shorts 

offered by any com- /2¢ eS 
- pany. Favorite car- 

toons, sports reels 

and miscellaneous 

subjects. 
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| eg “PARAMOUNT = 
a: PRESENTS’ 
Soon VistaVision will be a dazzling reality in theatres, 
bringing the ultimate in presentation of screen entertain- 
ment thru its unsurpassed — 

FLEXIBILITY - COMPATIBILITY - SIMPLICITY - ECONOMY 
| VistaVision is more than a great motion picture tech- 
| nical achievement. It introduces a whole new concept of 
| screen entertainment. Your audience will see more and 
| enjoy more. VistaVision will give them a new visual sen- 
| sation ...as real and as big as life itself. 

! Across America and throughout the world, exhibitors, 
| exhibitor - organizations, industry technicians and the 


press have acclaimed it. And now VistaVision is ready 
L for the public! .- 
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Ae cn VISTVISION ede 


COMPLETED OR IN PRODUCTION 





White Christmas 


Irving Berlin's score. Technicolor. 
' Bing Crosby, Danny Kaye, 
é Rosemary Clooney, Vera Ellen 


Air Command 


Technicolor. James Stewart, June Allyson 


We're No Angels 


Technicolor: Humphrey Bogart, Aldo Ray, 
Joan Bennett, Basil Rathbone 


Love Is A Weapon 


Technicolor. John Payne, Mary Murphy, 
Francis L. Sullivan 


The Court Jester 


Technicolor. Danny Kaye 


Blue Horizons © 


Technicolor. Charlton Heston, 
Fred MacMurray, Donna Reed, 


William Demarest 


The Desperate Hours 


\ 


William Wyler Production. Humphrey Bogart. 


Based on the famous novel 


The Vagabond King 


Technicolor. Kathryn Grayson, Oreste Kirkop 


The Covered Wagon 


Famed epic of America’s pioneers. 


Alan Ladd and star cast. 


The Magnificent Devils 


Deborah Kerr and other important marquee 


names 








3 Ring Circus 
Hal Wallis Production. Technicolor. 


‘Dean Martin, Jerry Lewis, Jeanine Dru, 
Zsa Zsa Gabor 


To Catch A Thief 


Alfred Hitchcock Production. Technicolor. 
Cary Grant, Grace Kelly 


Run For Cover 


Technicolor. James Cagney, Viveca Lindfors, 
John Derek, Jean Hersholt 


The Eddie Foy Story 


Technicolor. Bob Hope 


Lucy Gallant 


Technicolor. Jane Wyman, Charlton Heston 


You're Never Too Young 


Technicolor. Dean Martin and Jerry Lewis 


The Trouble With Harry 


Alfred Hitchcock Production 


The Rose Tattoo 


Hal Wallis Production. From the play by 
Tennessee Williams. Burt Lancaster, 
Anna Magnani 


The Loves of Omar Khayyam 


An exotic spectacle based on the career of 
Persia's romantic adventurer 


The Mountain 


Spencer Tracy heading topflight cast 
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IT's 
THE FIRST MOTION PIC 





—  STARRI 


_ BING CROSBY 
ROSEMARY CLOOI 


Color by TIC 
hen DEAN JAGGER - iyics and music vy IRV N 


- Directed by Michael Curtiz - Dances an M 
Written for the screen by Norman Kré na 








“‘White Christmas’ is by far the greatest motion Pi 


SOON ...WORLD PREMIERE 
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~ DANNY KAYE 
)NEY VERA ELLEN 


ICHNICOLOR = it~ 
VNG BERLIN: produced ty Roser Emmett Dolan ~~ 


an’ Musical Numbers Staged by Robert Alton 
Aré na, Norman Panama and Melvin Frank 





ture I have ever been associated with!” — Irving Berlin 


»-RADIO CITY MUSIC HALL 
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“PARAMOUNT 
PRESENTS” 








From “The Squaw Man” to “The Greatest Show On Earth,” — : 
Cecil B. DeMille has spanned the four decades of Paramount’s: 


history with the industry’s outstanding money pictures... in- 
cluding such memorable boxoffice grossers as “Reap The Wild 


Wind,” “Union Pacific,” “Northwest Mounted” and “Samson 
_and Delilah.” With all the magnificence of VistaVision, the pic- 
| ture that the whole wore) is waiting for, i is now in production. oe 


~ Cecil B. DeMille's 


THE TEN 
COMMANDMENTS 


VISTAVISION 


Color by TECHNICOLOR 





With The Biggest Cast Ever Assembied : : : gor aaa 


Ps 
OSB SNES IS IO OEE ORE SI RORN TT OE De oe re ficnilhe 


DeMILLE’S GREATEST... AND > IN - 
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Amusement Stock Quotations 


(N.Y. Stock 


Exchange ) 


For Week Ending Tuesday (31) 


- Net 
1954 Weekly Vol.Weekly Weekly Tues. Change 
High Low in 100s High Low Close for week 
20% 14% Am Br-Par Th 551 20% 19 19 —%%, 
71 4154 CBS, “A” ... 25 63% 60% 6014 —3% 
691% 41% CBS,“B”... 11 64 61% 614 —3% 
31% 1934 Col. Pic..... 60 30% 29 29 — % 
12% 9% Decca....... 399 13 11% 13 + % 
6314 4634 Eastman Kdk. 86 60% 5834 5834 —1% 
1834 13% Loew’s...... 1243 1834 17% 18 +%% 
834 6% Nat. Thea. .. 309 814 8 84% — % 
3574 26% Paramount .. 54 3454 3314 33% —1 
37142 28 Philco ...... 61 35% 33% 33% —1% 
35 >. yf ea er 556 32% 30% 305% 2 
7 2% RKO Picts... 62 634 6% 64 +% 
8% 444 RKO Thea. 113 81%4 TT 1% —%% 
5% 3 Republic 107 5564 51% 54 —% 
1234 10% Rep., pfd.... 15 12% 12% 12% peat 
18% 11% Stanley War.. 100 18% 17% 18 + M&% 
26% 1834 20th-Fox .... 580 2636 24% 2534 +% 
26% 18% Univ. Pix. ... 52 26% 24% 25% +% 
1834 1354 Warner Bros. 60 , 18% 175% 17% —%*% 
7734 63% Zenith ...... 28 12% 69 69 —314 
American Stock Exchange 
6 354° Allied Artists 57 412 4% 4% —% 
144% 9% Du Mont... 120 13% 12% ~~ 13 +% 
14% 11% Technicolor . 139 134% 13 13 —¥¥4, 
3% . 2% Trans-Lux ... 5 3% 3% 34 +% 
Over-the-Counter Securities 
Bid Ask 
pu ee rea ro ee 934 934 — & 
Capitel: BocerGs =... 0. oo. access «2 9% 10% — 
Chesapeake Industries .................. 3% 3% a 
I FE Sn SO SS NN ae te 2 2% seas 
I IS sis og ctiaa sos Pes xo 3 342 +% 
ON ee 55 KE: RK og > Oe ee ae 8 - 414% 43144 —1\% 
i NE nap ou.oc ss ve o€actentes a | | 12% —%% 
(of Be” ee ae rere ye sah ence ae 144% meh 


(Quotations furnished by Dreyfus & Co.) 
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the National Assn. of Theatrical 
and Kine Employees, on the one 
hand, and Richard F. Walsh, Inter- 
national Allianee of Theatrical 
Stage Employees, on the other. 


Eventually, O’Brien opined, such 
a committee might take in other 
unions too. At first, only two or 
three men would serve on the com- 
mittee, which would constitute the 
official channel of complaint by 
any labor party on either side. 
“You shouldn't look for miracles,” 
O’Brien commented, “but it’s a 
great step forward.” Both the U. S. 
and the British groups will have 
to officially approve the setting-up. 
of the committee, 


O'Brien's visit to the U., S., which 
he feels was long overdue, was pre- 
cipitated by a Hollywood Films 
Council resolution, transmitted to 
Douglas Fairbanks Jr., who is mak- 
ing ty pix in London. The Council 
expressed itself in the strongest 
terms against “runaway” tv film 
production from Hollywood at a 
time when, due to slackening pro- 
duction, employment had dipped. 
The Council also has taken. other 
steps to pressure tv film producers 
and makers of theatrical. pix from 
taking their cameras abroad. 


What’s the Fuss About? 


The British hold the position 
that, with Hollywood taking out 
$23,000,000 a year via theatrical 
film showings in England, there 
must be a certain reciprocity; that 
the Council’s position violates a 
traditional U. S. policy favoring 
free trade, and that anyway U. S. 
tv film activity in Britain isn’t 
worth making a fuss over. 

O’Brien said that, in his meet 
with the Council, he was told that 
the group didn’t have Britain so 
much in mind as the cheaper labor 
countries like Mexico, Italy and 
France. “I made it quite clear— 
and I believe they understood me 
well—that the British unions will 
never accept the view that Britain 
is a cheap labor-producing country; 
that we will not be tied up in the 
Council’s or anyone else’s mind 
with Mexico, France or Italy; that 
we are an old trade union move- 
ment where everyone gets paid ex- 
actly the negotiated contrect rate.” 

He added that, if British film 
wages were lower than those in 
the U. S., “this doesn’t make us a 
cheap labor market. American 
Wages are higher because Holly- 
wood pictures get so much more 
money from abroad than we do.” 


Film Labor 





Continued from pase 3 Qa 


he was amazed at the faiiure of so 
large a section of the American in- 
dustry to recognize the vital con- 
tribution of the foreign market to 
Hollywood's welfare. He said, too, 
that he and his British labor col- 
leagues were in accord with the 
Council on the principle of oppos- 
ing “ungenuine” runaway produc- 
tion. ““‘We have some of that our- 
selves,” he stated. 
Small Rafio 

He stressed that the Film Coun- 
cil hadn’t appreciated the British 
position until he had explained it. 
Among the points he made on the 
Coast—apart from the fact that tv 
film production for the U. S. in 
Britain was negligible—was that 
the ratio of British pix on British 
screens also is very small, in his 
view. According to O’Brien, only 
two out of every 10 films shown 
in Britain are locally-made, Most 
of the rest are American. 

When he first arrived in the 
U. S. in July, O’Brien declared 
that, unless a_ settlement was 
reached and the American unions’ 
position was properly modified, 
British film labor would support a 
retaliatory boycott move against 
U..S: films in British theatres, He 
said at the time that British exhibs 
could do very well without U. S. 
films, even though it would take 
some adjusting. 

O’Brien, after confabs with Mo- 
tion Picture Assn. of America 
prexy Eric Johnston in Washing- 
ton, then attended and addressed 
the IATSE convention in Cincin- 
nati and from there went to the 
Coast for his powwow with the 
Film Council. After that he at- 
tended a Regina, Can., labor con- 
vention in his capacity as v.p. and 
immediate former president -of 
Britain’s powerful Trade Union 
Congress and — before returning 
east—spoke at a S. Cal. labor pow- 
wow at Santa Barbara. 

O’Brien expressed his deep ap- 
preciation for the reception and 
cooperation extended him during 
his stay by such men as Johnston, 
Walsh, Ralph Hetzel, Motion Pic- 
ture Export Assn. v.p.; Y. Frank 
Freeman and E. J. Mannix on the 
Coast, who gave him a rundown 
on the new systems, etc. The Brit- 
ish labor leader expects to report 
to his organizations immediately 
upon his return home. 

“The success of my _ mission 
shouldn’t be judged so much by 
what I accomplished but rather by 
what I prevented from happening,” 





The British labor spokesman said 


he said, 





‘Caine’ Again Champ 
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sure of being the biggest money- 
maker for the team. 

“Broken Lance,” with Spencer 
Tracy as its star, copped fourth 
money, never rising higher than 
second in weekly ratings. ‘“Cine- 
rama” (Indie) again finished in the 
top five category by landing fifth 
position, many spots noting that 
summer visitors in different key 
cities helped the pic in the 11 keys 
where it was playing as the month 
ended. 

“Gone With Wind” (M-G) (reis- 
sue), which was third in July, 
landed sixth spot, again spelling 
out in no mild terms just what this 
film is going to mean for Loew’s 
(Metro) earnings currently. 

“Apache” (UA), sixth-place win- 
ner in July, displayed further evi- 
dence of staying power by finish- 
ing seventh last month. “Knock On 
Wood” (Par), which was 10th in 
July, landed eighth place after 
being fourth an earlier month this 
year. 

‘Susan’ Moves to Ninth 

“Susan Slept Here” (RKO) man- 
aged to cop ninth position as a re- 
sult of its showings the two weeks 
it was on release extensively. 
“Garden of Evil” (20th), fifth in 
July, wound up 10th. “Francis 
Joins Wacs” (U) finished 11th while 
“Ring of Fear” (WB), rather disap- 
pointing boxofficewise, placed 12th. 

“Valley of Kings” (M-G) and 
“High and Mighty” (WB) were the 
two runner-up pics. Latter was 
second in July, with a total gross 
of more than $1,000,000 that 
month. ; 

“Ceins in Fountain” (20th), first 
in June and among the Golden 
Dozen in July, continued doing 
biz, winning a runnerup spot one 
week last month. ‘Man With Mil- 
lion” (UA) wound up 12th one 
stanza and was a runnerup pic twice 
in August. 

“About Mrs. Leslie” (Par), which 
caught on in very few keys, man- 
aged to win runnerup classification 
one week. “Duel in Sun” (SRO), 
out again, did nicely in several 
keys. ‘Weak and Wicked” (AA) 
was rated good in several cities 
where opened. 

Future Product Shapes Big 

Final week in August served as 
sort of a preview of forthcoming 
product for exhibs, with some five 
or six new entrants figured to gross 
in boxcar numbers. One of these, 
“Seven Brides For Seven Broth- 
ers” (M-G), showed enough out- 
standing strength to cop first place 
in the final week of the month. It 
grossed better than $395,000 that 
week, “Brides” is now heading for 
more than $1,300,000 gross at the 
N. Y. Music Hall, where an eight- 
‘week run appears certain. 

“Rear Window” (Par) also shapes 
as an outstanding money picture, 
based on its initial week in some 
four or five representative keys. It 
stil, was great on its tfffrd week in 
N. Y. and still racing along in a 
fourth session. “Waterfront” (Col), 
too, looks like a smash winner, 
grossing around $175,000 nationally 
in the first stanza out in release to 
any extent. 

“Dragnet” (WB), based on first 
weeks in Chicago and N. Y., also 
looms as ag stock grosser. “King 
Richard and Crusaders,” also from 
WB, also shapes fairly well, judg- 
ing from playdates thus far. 








Italo License 
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vides for a grant of two permits 
to U now, bringing its immediate 
allocation to 22. Come May, MPEA 
will examine the Italian situation 
to find how many permits haven't 
been picked’ up by its member 
companies. There is a firm expecta- 
tion that there will be quite a few. 

Out of this surplus, MPEA will 
then assign an additional two to 
U and return one to RKO, It’s un- 
certain whether the extra license 
granted by the Italians will also be 
returned, 

Pickup of only 90% of the li- 
censes provides a loophole for the 
Americans in that no official 
“shifting” will take place. In April, 
the Italians will simply be in- 
formed of who is to get the re- 
maining licenses. Whole problem 
stems from U’s contention that it 
eccupies a new and more promi- 
nent place within the industry and 
that the divvying up of the Italian 
permits, based on last year’s sched- 
ule, was unfair and unrealistic as 





far as U was concerned. 








- 
Bottleneck in Supply 
D2 e 
Of C’Scope Lenses Hits 
Brit.; Stall 111 Exhibs 
London, Aug. 24. 

A bottleneck has developed in 
the supply of anarmorphic lénses 
and exhibs, who have placed or- 
ders for C’Scope installations, are 
being told they’ll have to Wait un- 
til the end of the year for deliv- 
ery. Theatre owners who have not 
yet signed contracts are being ad- 
vised they may have to wait until 
next year before they are able to 
retool. 

Exclusive concession for the 
manufacture and supply of anar- 
morphic lenses is held by Taylor, 
Taylor & Hobson, a J. Arthur Rank 
subsidiary. Company also is busily 
engaged in the manufacture of op- 
tical equipment for ‘other types 
widescreen processes. 

At the present moment, 111 con- 
tracts are awaiting completion, and 
exhibitors are being. warned that 


they cannot expect deliveries to 
Start until November. Apart from 
the three major circuits, there 
have already been 461 C’Scope 
conversions in Britain, including 
about 30 to date by the Granada 
group. These have fujl stereo- 
phonic sound. The Shipman and 
King circuit, controlling abeut 42 
theatres, have also indicated that 
they will embark on a gradual 
switchover. 


The Associated British group, 
which controls just over 400 film 
theatres, intends to retool as many 
of their properties as possible. Al- 
| ready, they’ve completed about 120 
installations. The Rank circuits 
(Odeon and Gaumont-British) have 
limited their conversions to a total 
of 75 theatres, but are undertaking 
a complete switch to Vista-Vision. 


MEX TOURIST TRADE 
SOARING THIS YEAR 


Mexico City, Aug. 24. 

Optimism about tourism and its 
coin and its other benefits for 
Mexico is mostly limited to official- 
dom. While there are few pessi- 
mists because visitor trade is an 
established, important industry 
here, some contend that this biz 
continues to benefit only scattered 
sections of Mexico. Tourism yield- 
ed Mexico a net profit of $165,122,- 
000 in 1953, it is officially stated. 
The gross return was $302,307,000, 
the coin spent by visitors. 

But Gustavo Ortiz Hernan, gov- 
ernment’s tourist department 
chief, declares that since July 1, 
tourism, particularly American, has 
been “unprecedented.” He points 
to turnaway biz by local hotels, re- 
marks that this upswing is the re- 
sult of coordination of the tourist 
trade and the government’s efforts 
to attract visitors, However, he 
cites no figures regarding the num- 
ber of tourists and their spending. 


Much complaint continues over 
expectations that the 8c peso would 
draw tourists because of more-per- 
Pdollar was not fully realized. Some 
blame this failure on the fact that 
private and government tourist or- 
ganizations did not make the most 
of this cheaper peso. Others stress 
that many prices have risen so 
high the dollar doesn’t buy much 
more than the 11.6c peso. 


Bring Their Own Lunches 


Tourist caterers say “there are 
quite a few of them, but most of 
the tourists seem to have left their 
spending money home or are bring- 
ing their lunches with them.” A 
check of spots depending mostly on 
trippers reveals that spending is 
way down this season. 

Limiteed benefits to Mexico 
from tourism are caused by over- 
concentration of that trade in only 
three belts—along the L. S. border, 
here and Acapulco, the Pacific port- 
resort. Official and private inter- 
ests are huddling on this. Headed 
by Alberto Amaya, counselor of the 
government's tourist department, 
means are being sought to spread 
visitors to other sectors of the 








country. 





Film, Pix Theatre Shares Hold Up 
Stoutly in Droopy Mkt.; 2 New Highs 


By MIKE WEAR 


Motion picture and film. theatre 
shares ‘in last week’s market sur- 
prised everyone by the way this 
segment of the amusement group 
held up against four successive 
days of selling in Wall St. It was 
strictly a “down” stanza on the 
stock market, with the averages of 
such representative groups as in- 
dustrials, rail and utilities taking 
a beating all along the line. But 
picture and theatre stocks sported 
gains or just about held even. And 
Loew's as well as 20th-Fox hit new 
highs for the year—all in the face 
of general and persistent selling. © 


Loew’s went into new high 
ground on Wednesday (25) and 
then hit a new ‘54 peak of 18% 
Friday (27), closing the week at 
this price. It was an advance of 
better than one point for the week. 
Report that the company’s corpo- 
rate realignment had been com- 
pleted, spelling perhaps an early 
breakup into theatre and film pro- 
duction - distribution companies 
sparked this move. Actual break- 
up became effective this week. 

Successful launching of “The 
Egyptian” in N. Y. at the Roxy and 
several New Jersey cities, followed 
by upping the dividend to 40c. 
quarterly, pushed 20th-Fox to a 
new peak of 25%. It showed a 
gain of one point on the week. A 
great earnings statement also was 
contributory, 


General Precision Equipment 
raised its quarterly diviesnd from 
40c. to 50c., placing it on a $2 
annual basis. The company’s shares 
held about even for the week, al- 
though coming within half a point 
of the 1954 high of 487% at one 
time. GPE is reported to have 
improved its business to such an 
extent that it will show better than 
$6 per common share for i954. 
While such earnings apparently 
would justify a higher dividend, 
the directors fotlowed a conserva- 
tive policy by only boosting the 
divvy to $2 a year. 

Both ABC-Paramount common 
and preferred held near the year's 
best prices, both showing plus 
signs on the week’s trading. Same 
was true of National Theatres, 
which refused to retreat much be- 
low the 8%4 top. Stanley Warner 
was another theatre stock which 
held virtually unchanged, to close 
around the best ’54 price. 


Columbia Pictures, which was up 
1% on Friday (27), continued near 
the year’s peak. Bullishness in Col 
Shares is understood now to be 
wrapped up in a fight to gain con- 
trol of the company from the pres- 
ent management. Current dividend 
is recognized as not reflecting the 
current earnings pace of the cor- 
poration, Republic issues re- 
mained near their recently estab- 
lished highs, 


Paramount Pictures did very 
well to wind up at 341% because 
selling ex-divvy. This compares 
with the ’54 peak of 35%. Tech- 
nicolor ran into some selling but 
still managed to close at 13%, off 
from previous week by only three- 
eighths, 

Universal common wound up at 
254%, only half a point from the 
year’s highest quotation. , Decca 
moved up along with it but did not 
go into fresh territory. Warner 
Bros. closed unchanged on the 
week and hear the 1954 peak. RKO 
Theatres firmed up to finish half a 
point from the best of the year. 


See $2 Divvy From Fox 


A $2 dividend payout for 1954, 
based on the expectancy of rising 
earnings for the year, is seen for 
20th-Fox in a report on the com- 
pany by Hayden, Stone & Co., Wall 
Street brokerage firm. 

Highly optimistic in tenor, the 
report said a combination of fac- 
tors made likely a rise in earnings 
to perhaps $3.25 to $3.50 a share 
compared to $1.65 last year. It 
also made mention of 20th’s two 
oil wells and plans for a third, the 
profits on all of these to be shared 
equally between 20th and Univer- 
sal Consolidated Oil. 





Cinema Guild Inc. has been char- 
tered to conduct a motion picture 
exchange business in Mount Vern- 
on, N. Y. 
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The Young Levers — 
Odile Versois and newcomer David 
Knight. A sturdy b.o. proposition, 
with strong exploitation possibili- 
ties which may make it a profitable 
entry in the U. S. market. 

It is a development of the ele- 
mentary boy meets girl theme. In 
this ease, however, the boy works 
in the code room of the American 
Embassy in London; the girl is the 
daughter of and secretary to the 
minister of an Iron Curtain lega- 
tion. The girl finds she’s being fol- 
lowed; the boy’s telephone mes- 
sages are intercepted. Both the 
Embassy and the Legation fear 
that confidential information is get- 
ting into the hands of the wrong 
people. so the girl is ordered home 
after she’s told her father she’s ex- 
pecting a baby and the boy is 
placed under arrest pending re- 
moval to Washington. In the end, 
they both make a successful bid 
for freedom. 

The script adroitly emphasizes 
the dilemna of the young couple by 
explaining they come from sepa- 
rate worlds, and there is no third 
place to go. From the Embassy 
point of view, any man is a suspect 
if he keeps questionable company, 
while the girl is accused of betray- 


ing her country and the revolution. | ¢;, 
The plot unfolds tenderly by pin- | De 


pointing the emotions of the young 
lovers without indulging in unnec- 
essary politics, using rare touches 
of humer to relieve a tense situa- 
tion with great skill. : 

Under Asquith's polished direc- 
tion, the two leading players bring 
a genuine freshness to their roles, 
and give point to the arty touches 
used by the megger-to bring home 
the sensitive side of the story. _ 

Odile Versois and David Knight | 
dominate the screen and elevate 
the plot. Joseph Tometly, David 
Kossoff, Paul Carpenter and Theo- 
dore Bikel play the leading support 
roles, each contributing a measure 
of sincerity and conviction. Jack 
Asher’s camerawork is excellent. 
Frederick Wilson. has edited with 
a sure touch. Myro. 


Garden of Eden 
(COLOR) 


— 


Exploitation drama filmed in 
Florida nudist camp. Good 
prospects for ballyhoo b.o. in 
al bookirgs. 








near a nudist camp and she’s res- 
‘cued from difficulties by Mickey 
| Knox, a working sunbather. Humor 
}gets into the act when Armstrong 
| follows and gradually becomes e®@n- 
| verted to the bare facts of the 
‘camp and turns stripper himself. 
|Miss O'Hara looks good and Knox 
| handles himself capably. _ Little 
‘Karen Sue Trent is an endearing 
moppet. The others seem amateur- 
ish. 

Boris Kaufman (lenser of Co- 
‘lumbia’s “On the Waterfront’) 
| handles the cameras here and gets 
|good effects with the Eastman 
‘color, printed by Tri-Art Color 
‘Corp. The Robert McBride score 
jincludes a theme song, “Let’s Go 
|Sunning,” which keys the idea of 
the budget production. Brog. 


Le Grand Paveis 
(The Big Flag) 
(FRENCH) 


Paris, Aug. 17. 

Discifilm release of Discona production. 
Features Jean_Chevrier, Marie Mansart, 
Marc Cassot. Directed by Jack Pinateau. 
Screenplay, Jean Raynaud, adapted by 
Pinateau, Roger Vercel; camera, Roger 
Arrignon; editor, Andre Gaudier. Pre- 
viewed in Paris. Running time, 90 mins. 


ROPES Pe Peer ETT eT el Jean Chevrier 
HarGoutm . osc ccccsccccsevecs Mare Cassot 
SAMOMEO.. sc cccccccesseesie Marie Mansart 


. Nicole Courcel 
Raphael Patourni 
rancois Patrice 


“The Big Flag” is a naval flag 
which is used during big ma- 
neuvers of for outstanding feats. 
This film does plenty of flagwav- 
ing and emerges as sort of a re- 
cruiting production without enough 
story, atmosphere or characteriza- 
tion to make this of interest for 
any U. S. spots. For local appeal, 


Madeleine. ......cccsee: 
eruel 


eee eee eee eee 


\it has a certain amount of popular 


draw due to its nationalistic ap- 
peal. It already has proved its ap- 
peal by copping many awards at 
the recent Vichy Public Film Ref- 
erendum. 

This concerns a navy career man 
who is compromised by his wife’s 
desire to have him quit. He de- 
cides to resign after a training 
cruise, and creates disillusionment 
in a young midshipman who is 
also in love with his niece. This 
leads to the few complications of 
the pic. It all is wrapped up when 
the young man acquits himself as 
a hero while the career man gets 
reprieves from his wife. 

Director Jack Pinateau has not 





speci 
Holiywood, Aug. 31. 
Excelsior Pictures release of Walter 
Bibo production. Features Mickey Knox, 
Jamie O’Hara. Karen Sue Trent, R. G. 
Armstrong. Directed by Max Nosseck. 
Original screenplay by Nat Tanchuck and 
“Nosseck; camera (Tri-Art Color), Boris 
Kaufman; editor, Paul Falkenberg; music, 
Robert McBride. Previewed Aug. 24, ‘54. 
Running time. 70 MINS. 
John Patterson ........... Mickey Knox 
Susan Lattimore Jamie O'Hara 
... Karen Sue Trent 


ean Lattimore .... 

Jay Lattimore . R. G. Armstrong 
With 

Jane Rose, Paula Morris, Stephen Gray, 

Arch W. Johnson, Norval E. Packwood, 

Jane Sterling, John Royal. 





A sincere, 
tional effort to present the case 
for nudism is made in “Garden 
of Eden.” On that score, it comes 
off okay, since it bears the stamp 


of approval of the American Sun- | 
bathing Assn. As a feature release, | 
obvious that it falls in the 
exploitation class and should cap- | 


it is 


ture a goodly share of the bally- 
hoo b.o. in the situations that book 
that type of subject. 

Walter Bibo produced for Ex- 
celsior Pictures Corp. and _ un- 
covers the subject of nudism 
through the medium of a stock 
drama that permits the princinal 
action to take place at the Lake 
Como Club jn Florida. Ther~’s 4 
particular skill shown in the di- 
rection by Max Nosseck, nor a 
the original script he wrote with 
‘Nat Tanchuck, although, by de- 
veloping a respectable sense of 
humor in some portions and a 
okay idyllic feel in other spots, 
the offering gets by sufficiently. 
Only the most persnicketty of 
viewers will be offended. Most will 
know what they are buying and 


won't be looking for qua:ity en- | 


tertainment. 

With few exceptions, the per- 
formers (sic) on view must be 
sincere healthseekers, not exhibi- 
tionists, because they have nothing 


to show off. Jamie O’Hara. from | 


tv, is one of the exceptions. How- 
ever, she’s the heroine of the plot 
and viewers will have to be con- 
tent with a comparatively brief un- 
clothing in a dream sequence. 
Closeups throughout are from the 
waist up, and the medium and long 
shots concentrate mostly on dis- 
playing some amusingly weird pos- 
terior forms. 


rather than sensa-| 


been able to get original pacing 
jinto this while the familiar, banal 
|shennanigans of the crew are much 
too dated for many spots over the 
world, Jean Chevrier is properly 
stern and cOmmanding as the ca- 
;reer man. Mare Cassot does all 
|that is possible with a badly moti- 
|vated role. The women are mere 
land silhouettes in this floating 
| drama. Miniature used in a storm 
sequence is one of the best seen 
_in a Gallic film in some time. Lens- 
_ing and editing are géod. Mosk. 


' Die Kleine Stadt Will 
Sehlafen Gehn 
(Little Town Will Go to Sleep) 
(GERMAN) 

Berlin, Aug. 24. 


Prisma release of Koenig production. 





Stars Gustav Froehlich and Jester Naefe. 
| Directed by Hans H. Koenig. Screenplay, 
Hans H. Koenig; camera, Kurt Hasse; mu- 
sic, Werner Bochmann. At Hili, Berlin. 
Running time, 90 MINS. 
Peter Bruck 


eo oa 


Ingrid Altmann............ Jester Naefe 
Fraeulein Lissy......... -. Helen Vita 
Friedrich Altmann...... Herbert Huebner 
Oskar Blume ............ Gerd Froebe 


see eeeee 


Manfred Schmidt 
Burgermeister ........ 
Charlotte Altmann...... 
Fraeulein Von Dobereck, 
Ingeborg Moravski 

j Margit Symo 


Harald Paulsen 
Hermann Pfeiffer 
Alexander Golling 
. Gerda Maurus 


se8eee 


Rita Heinrich 





This German comedy refreshing- 
ly distinguishes itself from some 
recent ones. It has a basically good 
story, offers pay of humor, a 
nice cast and enough tongue-in- 
|cheek to please more fastidious 
|patrons. Although international 
| chances appear dubious, pic may 
|appeal to some U.S. patronage. 
Ina small German town, a mail 
bag has disappeared (robbers took 
it by mistake for another bag). 
Seven reputable citizens feel quite 
embarrassed about the bag’s dis- 
appearance, fearing a real scandal 
as some unauthorized person might 
read their “confidential” letters. 


sculptor, who has actually nothing 
to do with the robbery. However, 
he deliberately stirs this suspicion 
—and this angle provides a number 
of complications. 

Hans H. Koenig, not so well 
known among local directors, did 
a creditable job on this production 
and also wrote the well-balanced 





Plot line has Miss O’Hara, young 
widow, leaving the home of her | 
gruff, business tycoon father-in- | 
law, R. G. ng. Enroute to | 
Miami for a job, 


script. He wisely added some 
satirical touches and _ generally 
keeps the pic moving nicely. 
Old-timer Gustav Froehlich gives 
a neat performance as the sculptor 


Suspicion is cast upon the town’s. 


derful supporting players, such as 
the late a Paulsen, a lawyer 
with bribing intentions; Herbert 
Huebner, as a respectable official 
with an unsavory romance; an 
Bobby Todd, a philosopher collect- 
ting photos of nudes. Jester Naefe, 
absent from the German screen 
for two years, provides the roman- 
tic interest, but does not do too 


well. : 
This low-budget film has a nice 
musical score by Werner Bochman 
who also wrote the title song. 
Technical contributions ably back 
the entertainment. Kurt Hasse’s 
lensing is often very eoce. 





Die Sonne Von St. Moritz 
(The Sun of St. Moritz) 
(GERMAN) __ 
Berlin, Aug. 17, 

NF relase of Berna production. Stars 
Signe Hasso, Winnie Markus and Karl- 
heinz Boehm. Directed by Arthur Maria 
Rabenalt. Screenplay by Curt J. Braun, 
based on novel by P.O. Hoecker; camera, 
Ernst W. Kalinke; music, & 
At Delphi Palast, Berlin. Running time, 
91 mins. 


Dr. Robert Frank...... Karlheinz Boehm 
Gertie Selle -......+.--- > Hasso 
Lore Engelhofer......-..- Ww e Markus 
Yvonne WU case 0 fC se cease #9 id Pan 
Paul Genzmer........- Claus Biederstaedt 
Dr. May? .... -cvecccesess Frey 


Herr Thuregg 


Another variation on the eternal 
triangle (one man and two women) 
is used in this German film. To 
give it international exploitation 
values, pic stars Swedish actress 
Signe Hasso and has mainly been 
shot against the Swiss Alps. Pic 
has the ingredients to lure the 
average local patron, but because 
of some flaws this does not look 
likely to appeal to U. S. patrons. 


A young doctor falls in love 
with the wife of a dangerously ill 
man. Latter dies of an overdose 
of medicine deliberately given him 
by his wife. Her lover deserts his 
duty as a doctor and doesn’t re- 
port this to authorities, but leaves 
her. Later, she attempts to win 
him back (he has meanwhile fallen 
for another woman) trying some 
blackmail. Although the dangerous 
woman gets killed in a bobsled 
accident, his doctor’s conscience 
urges him to go to the police with 
his second femme sweetheart will- 
ing to wait for him. 

Unfortunately, the basically in- 
teresting story has not been ex- 
Pploited to advantage. The story- 
telling lacks plausibility, too often 
bordering on the banal. Arthur 
Maria Rabenalt’s direction is not 
very imaginative, but obviously he 
was handicapped by the ‘material. 
Acting is varied. The most polished 
performance is given by Miss Hasso 
as the dangerous woman. Karl- 
heinz Boehm, usually a good actor, 
is not more than a sympathetic 
doctor in this. Others, with the 
exception of Claus Biederstaedt, 
turn in more or less mechanical 
performances. 

Technically, the film has the 
standards of an average German 
production. Some fine camera shots 
of the Swiss Alps are standout. 





ans, 
Bride With a Dowry 
(Musical-Color) 
(RUSSIAN) 


Artkino release of Mosfilm production. 
Stars Vera Vasilieva, Vladimir Ushakov. 
Directed by T. Lukashevich, B. Raven- 
skikh. Camera, (Sovcolor), N. lassov, 
S. Shenin; music, N. Budashkin, B. Mok- 
rousov. At Stanley, N.Y., Aug. 20, ’54. 
Running time 105 MINS. 


Ce. Vncdhenecehara ue. Vera Vashilieva 
Maz  .vic'nin» 20s sasaes Viadimir Ushakov 
Avdei Spiridonovich ....... V. Dorofeyev 
Vasilisa Pavlovna .......... L. Kumicheva 
UR 4 aa dpe vt be asnes canceeed G. Kozhakina 
SD: vc <0 046 beat FabeR a eons co K. Kanayeva 
DOP OUOON -.. cn sev aattinweds t D. Dubav 
Semyon Ivanovich ...,....-.. G. Ivanov 
Silanti Romanovich ....... A. Pribylovsky 
Lukeria OE MILO aE T. Peltzer 
Nikolai Kurochkin, V. Doronin, of the 


Maly Theatre 





(In Russian; English Titles) 

“Bride With a Dowry” is a Rus- 
sian-made musical, done in Sov- 
color, with some excellent tunes as 
the picture’s most redeeming fea- 
ture. In many respects, “Bride,” 
is the current Soviet idéa of how 
“Oklahoma” should: be done. De- 
spite its musical comedy technique 
and often re 2 atmosphere, this 
looks suitable for Russian-language 
houses. Because so tediously de- 
veloped plus a collective-farm set- 
up worked into the plot, it nat- 
urally won’t find much~ favor in 
most other U. S. theatres. 

After wasting about two reels to 
spot the so-called comedian and 
foil into the plot, yarn finally re- 
veals Vera Vasilieva (Olga) and 
Viadimir Ushakov (Maxim) = as 
sweethearts who want to get mar- 
ried. She is sort of sub-lieutenant 
on one collective farm while he is 
straw boss of a rivai one. At their 
betrothal party, she walks out in 
a huff because her groom-to-be 
criticizes her farming methods. 

Seeking advice from a govern- 
ment farm bureau expert, Vla- 
dimir mistakes a ja ong clinch as 
faithlessness by Vera. That and a 
threat of frost to the barley crop 





the vehicle moving for an 
additional hour or more, It is only 


her car stalls | but is overshadowed by some won-, by accident that this misunder- 


standing is adiucted, but before 
this transpires there are the usual 
musical comedy song interludes, 
ensembles and group chorusing. 


d | With a real plot and less yammer- 


ing about collective farms, this 
really could have amounted to 
something. Because the music by 
N. Budashkin and B. Mokrousov 
for the most part is tuneful, a cou- 
ple of the numbers have real lilt. 

Miss Vasilieva, wha carries most 
of the plot burden, not only is 
one of the comeliest actresses in 
Russian pictures but also one of 
their better thespians. Ushakov, 
who plays opposite as her sweet- 
heart, shapes as a comer, having 
he-man qualities and signs of act- 
ing ability. Both try their hands at 
singing, but for Miss Vasilieva, an- 
ether person’s vocalizing appears 
to have been dubbed in—and not 
too well. 

Supporting cast, all creditable, 
is headed by G. Kozhakina, V. 
Dorofeyev, L. Kuzmicheva, K. 
Kanayeva and D. Dubov. Nikolai 
Kuroehkin and V. Doronin are in 
for specialties. 

N. Viassov and S. Shenin_ con- 
tribute sterling work with their 
cameras whenever given an op- 
portunity. Many of their traveling 
shots are excellent. But neither has 
quence, which is confined strictly 
to the limits of a single, modestly- 
furnished room. Direction of T. 
Lukashevich and B. Ravenskikh too 
often follows the stage musical 
comedy technique with few touches 
of originality. 

The Sovcoelor still does not im- 
press although more even in hues 
than in previous efforts. The trou- 
ble is that the reds are not reds, 
the browns not browns and even 
one sunrise scene is so unrealistic 
that it looks staged. However, Sov- 
color now has reached the stage 
where it compares favorably with 
some recent efforts by American 
companies, which still are far from 
perfect. Wear. 


U.S. ‘Isolationist? 


Continued from page 5 jaa 


book a certain number of British 
features every year, O’Brien main- 
tained. ; 


Asked what incentive these ex- 
hibs would have to go for such a 
scheme, the British labor spokes- 
man opined that it was time for 
U. S. exhibition to drop its “isola- 
tionist” attiude and to start think- 
ing in terms of the entire industry. 
This again was a reminder that 
Hollywood takes out $23,000,000 
out of Britain, and that, without 
this coin, production—and subse- 
quently exhibition—would suffer. 


O’Brien expressed himself as 
being sharply opposed to the idea 
of Britain or any other country 
buying up showcases in the U. S. 
to spotlight their films. “I’m not 
in favor of foreigners coming into 
a country and buying up theatres,” 
he said. He emphasized that this 
view extended also to American 
theatre holdings in Britain. 

There is no organized U. S. re- 
sistance to British films, O’Brien 
noted, adding he wasn’t sure just 
where the blame for their limited 
American performance should be 
put. 














can office to promote British pix. 
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but left the clear implication that 
modern technological advances 
might well serve to overcome some 
of the old handicaps. : 


Use of widegauge stock would, 
of course, require roadshowing of 
any film shot in that fashion, since 
a different type of projector would 
be needed. It all comes down to 
the trend towards exposure of a 
larger negative area to get better 
effects. 


Paramount’s VistaVision, at the 
camera end, also exposes more 
than twice the normal frame area, 
but the picture is printed length- 
wise and later reduced to normal 
size. This gives improved clarity 
rand definition. 

Sponable conservatively estimat- 
ed that tests with the new wide- 
gauge film equipment might come 
by the end of the year. It’s recalled, 
however, that CinemaScope—also 
a. revolutionary departure—bowed 
a lot earlier than had been origi- 
Nally estimated. 

As for Eidophor, 20th’s coler 
theatre tv system, Sponable said 
work on it was progressing and 
“we're just cleaning out the bugs.” 
It was implied that 20th is in no 
 egtaaaed hurry to launch the sys- 
em, 








O’Brien has in the past fa- | 
vored the setting up of an Ameri- 
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Venice Fele 


<== Continued from page 2 ——— 


is on hand, affirmed the IPA de- 
cision to have only one big com- 
petitive fete next year. Cannes 
will have it next year but Venice 
is getting in its innings this year 
via the calibre of films entered and 
the stressing ef quality rather than 
quantity. Unfortunate weather has 
not helped matters here and is also 
holding up exteriors on shooting . 
of the Ilya Lopert pie “Summer- 
time” (UA) in Venice. 

At a press conference Mr. Ot- 
tavio Croze, new director of the 


Festival, said he regretted the de- 
cision by the IPA to approve only 
one competitive festival each year, 
but denied reports that Venice 
would not hold its fete next year. 
Both he and the mayor of Venice 
emphasized that the festival will 
take place here next year as al- 
ways, whether competitive or not. 
This year, it was also pointed out, 
the festival kudos return to their 
original form, with one grand 
prize going to the best all-round 
film, four silver lions of St. Mark 
for the top direction, best script, 
best musie and all camerawork. 
Performances will be rewarded by 
the two traditional Volpi cups. 


“Rear Window” (Par) sent this 
year’s fete off to a good start Aug. 
22, with an overflow erowd of open- 
ing nighters according the James 
Stewart starrer a strong reception. 
Inauguration. here was given the 
full treatment, with tv, newsreels, 
radio and scores ef photographers 
recording matters for all of Italy 
and the world. 


French Pie on 2d Night 


Second night featured a French 
pic, “Grisbi,” already released in 
France and given a mixed recep- 
tion here. Star Jean Gabin’s per- 
formance was singled out for 
praise. Third nighter, Japan's 
“The Seven Samurai,” drew crix 
first raves, as it once more showed 
the talent of director Akira Koro- 
sawa, whose “Rashamom” won the 
Venice Grand Prize here in recent 
years. “Samurai” was cut down 
one hour for the Venice showing. 
Also impressing audiences on the 
same night was the Yank short, “A 
Time Out of War,” by Denis San- 
ders, which had previously won a 
prize here in the documentary fes- 
tival. 

Fourth session was fete’s first 
double feature, the Mexicart entry, 
“El Rio Y La Muerte,” and Bul- 
garia’s first festival participant, 
“Poem on Man.” This bill also pro- 
vided festival’s first empty seats. 
Carboning the Soviet line, the cur- 
tainer was replete with party slo- 
gans and in general followed the 
structure of Russian pix. Some signs 
of disapproval were noticeable dur- 
ing projection, among the relative- 
ly few diehards left in the theatre. 


With Eric Johnston not expected 
here until Sept. 2, Yank interests 
are repped by Eugene Van Dee for 
MPAA, and Andrew Smith for the 
U. S. government, In addition, 
Sam Spiegel is personally supervis- 
ing presentation of his indie pro- 
duction, “Waterfront” (Col). 


U. S. is again haneing out the 
festival’s most useful publicity 
giveaway, a plastic folder brief- 
case, to each accredited newsman 
(there are about 500). Case holds 
Yank press info, stills of MPAA 
pix, a pen, etc. MPAA also has a 


window signpost listing its entries, 


a stand for press information and 
handouts and a daily giveaway 
newspaper. 

Italy’s ‘Juliet’ May Miss Fete 


A few items have been silently 
dropped from the Festival feature 
list and others added. “Gold of the 
Pharoahs” goes in as another 
French entry. It was shot in a 
widescreen system, called Cine- 
Panoramique, by Mare De Gastyne. 
Status of “Romeo and Juliet” is 
still in doubt, with, time given as 
a factor. “Juliet” one of three 
Italian Technicolor pix skedded for 
festival, and Techni labs in London 
are reported doing their best. to 
enable all three to “show here. 
Others are “Sensad”’ and “Sesto 
Continente.” 


Paramount had hoped to run a 
preview of its VistaVision “White 
Christmas” here on the final nicht 
of the festival (Sept. 7) or on fol- 
lowing evening. The festival 
screen was enlarged to handle the 
showing. However, a print will not 
be ready in time, and plans for this 
preem have been cancelled. 
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Arg. Exhibs Struggle to Live Up To 
Vaudfilm Law; Scour Legit Field 





Buenos Aires, Aug. 24 

Argentine exhibiters generally 
still are strongly opposed to the 
government-forced vaude in film 
theatres but they are displaying 
fresh showmanship and organiza- 
tion, as far as first-runs are con- 
eee eS Leva te get ee ah 

te having to u 

oo canadien law, at least for the 


present. 

A majority of the amateurish 
acts which were foisted on exhibs 
by the employment board of the 
Laber Ministry at the outset now 
have been weeded out. Some ex- 
hibs have displayed ingenuity by 
improvising vaude turns out 
of legit talent because genuine 
vaudeville acts are not numerous 
enough to supply ali pix houses 
with talent. 

This in itself has defeated the 
designs of backers of the law since 
they had hoped to create a new 
demand for tango vocalists. Ex- 
hibs were smart enough te book 
only talent with boxoffice appeal. 
Huddles with disk dealers, agents 
and nitery managers have been 
productive of obtaining improved 
acts in many of the better houses. 

Oddly enough, the general pub- 
lic se far has displayed so little 
interest in the vaudeville part of 
the cinema shows that they often 
time their arrival at the theatre 
to coincide with the start of the 
feature film. 

Many cinema managers may be 
seen in nightclubs probing for 
guitable talent which is not easy to 
uncover here. They have the 
added burden of locating suitable 
pianos when an act requires ac- 
companiment since there is a woe- 
ful scarcity of these instruments 
in the country. 


Admish Boost to 63c 
Looms in Arg.; Exhibs 
Worry With Apold Away 


Buenos Aires, Aug. 24. 


Departure of Raul A. Apold, 
President Peron’s press and pub- 
lic relations secretary and enter- 
tainment czar here, for a trek to 
many European countries caused 
considerable surprise in show biz 
circles here. He is to visit France, 
Italy, West Germany and Great 
Britain at the invitation and ex- 
pense of each country. Invitations 
are reported to stem from the de- 
sire of the nations involved to re- 
turn the courtesies extended by 
Apold to foreign film delegations 
during the recent Mar del Plata 
film festival. 

Although the Central Bank con- 
tinues granting import permits for 
U. S. pix, the Entertainment Board 
(which operates ‘under instructions 
from Apold) is delaying issuance 
of release permits. Result is that 
American distribs fear these will 
not be forthcoming until Apold re- 
turns. 

Latest report is that the Eco- 
nomic Board may allow first-runs 
te boost their net prices to 63e, 
with the cost of obligatory vaude 
acts included in this amoynt. 
There would be a 10 centavo tax 
(about 1c) on each ticket, with this 
coin to provide cash awards te the 
best native productigns. 

The cost of vaude turns would 
have to be paid out of grosses, with 
the balance to be split between 
exhibs and distribs according to 
their own arrangements. 


Mex Govt. Cracks Down 
On Outlaw Radio Stas. 


Mexico City, Aug. 31. 


Rash of illegally operating radio 
stations which got so bad it ham- 
pered duly authorized services is 
being crushed by the Ministry 
of Communications and Public 
Works, ruler of air affairs down 
here. Outlaw stations, mostly small 
and functioning in the provinces, 
have no authorization whatever to 
broadcast. Most of them operate 
commercially — actually selling 
time, but mainly for whatever the 
buyer will pay. Some are run just 
for the amusement ofthe oper- | 
orig and get by via passing the 
at. 

Broadcasts of the outlaw stations 
do not in any way endanger Mexi- 
€0’s political security, the Ministry 
stressed, but some blue stuff gets 
on the air. 
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Soviet Pix in India 
Hollywood, Aug. 31. 
Soviet pictures lag far behind 


cording to Chapalakanta Bhatta- 


charya, head of the Department 
of Journalism at the U. of Calcutta, 
in town as a guest of the Assn. of 
Motion Picture Producers. Amer- 
ican and Indian films are well 
patronized, he said, while Com- 
munistic pix attract only those who 
have a “special interest” in Soviet 
life and politics. 

People of India, he added, at- 
same rea- 
son other people d or entertain- 
ment and release from the mon- 
otony ef daily life. 


Sports Triple | 
Swiss TV Time 


Zurich, Aug. 24. 

In the week of Aug. 22-28, 
Switzerland’s youngest show biz 
baby, television presented a record 
number of 28 hours of telecasts, 
nearly three times as much as ordi- 
narily skedded. This is the highest 
number of tv transmissions here 
since the Eurovision programs. In- 
creased telecasts are due to an un- 
usual number of sports events in 
and around Switzerland during this 
period, including the _ bicycle 
world’s championship of profes- 
sional cyclists at Solingen, Ger- 
many; the world’s championship of 
bicycle-ball at Cologne, Germany, 
and the famous “Grand Prix” au- 
tomobile races of Berne, Switzer- 
land, being some of the events. 
Sports telecasts of this nature, in- 
cidentally, are helping considera- 
bly to popularize tv in this country, 
which is very sports-conscious. 

A number of special tele pro- 
grams are skedded in connection 
with the annual Radio and TV Ex- 
hibition at Kongresshaus, Aug. 26- 
30, as well as with the Zurich “See- 
nachtfest” (fireworks by the lake), 
Aug. 28, biggest of its kind ever 
held here. A big cabaret program 
will be telecast for the occasion. 

Swiss tele subscribers have in- 
‘creased with most of them-in Zu- 
rich. Though slowly gaining ground 
here, tv is still far from having 
any noticeable influence on any 
other show biz, particularly the 
film industry. A considerable part 
of tele subscribers are public res- 
taurants and cafes, with home tv 
still very negligible because of the 
lack of variety in programs and 
small number of weekly telecasts. 


Ist Swiss Tinter To 
Be Sequel to ‘Heidi’ 


Zurich, Aug. 24. 

As its 30th anni pic, Praesens 
Film Zurich announces a sequel 
to last year’s “Heidi,” which 
emerged as “‘Praesens’ all-time top 
grosser in Switzerland. New pic, 
again based on a story by Johanna 
Spyri, will be tagged “Heidi Can 
Use What She Léarnt,” and it will 
be the first full-length tinter ever 
done in Switzerland. Color will be 
by Eastmancolor. 

Screenplay- is by © Richard 
Schweizer amd Max Haufler.. Con- 
trary to the original “‘Heidi,” direc- 
tion will not be by Italian Luigi 
Comencini, but by Swiss’ director 
Franz Schr« ‘er. . Emil-Berna,- vét 
Swiss cameraman, will do the lens- 
ing, part of which again will be 
done on location in theh Grisons 
mountains. For all main roles, the 
cast will be an exact duplicate of 
the first “Heidi” feature, with mop- 
pets Elsbeth Sigmund and Tinomas 
Klameth «zgain assigned to their 
original ro.es. 


Legit Bits Abroad 
Playwright Ben Levy attendin 
Festival shows in Edinburgh with 
his actress wife Constance Cum- 
ming, and planning final touches 
to an untitled new comedy for her 
. . « David Tearle, author of new 
play “The Miracle of San Pietro,” 

















preemed at Dundee (Scot) Reper- 
tory Theatre, is son of Edmund 
Tearle and a cousin of the late 
Gedfrey Tearle. 


Hope It’s No Stiff 
Mexico City, Aug. 31. 

Exhibitors’ here stress that 
a recent development in the 
film biz here does not mean 
that the picture industry is 
dead in Mexito City. 

The Brothers Arrangoiz, lo- 
cal undertakers, are the first 
morticians in Mexico to be- 
come exhibs. But it is just — 
participation. They're stock- 
holders in the newest first-run, 
the Cine Paris, French film 
showcase. 


Metro Sets Moodabe 
Deal for New Zealand; 
Needed C’Scope Cinemas 


Sydney, Aug. 24. 
Metro has completed q deal with 
Mike Moodabe, topper of the 
Amalgamated pic chain covering 
New Zealand for product buys, it 





in which J. Arthur Rank has a 
50% stock sayso. 

The Moedabe Circuit is mainly 
controlled by 20th-Fox via a stock 
deal made some years ago. Inter- 
esting angle is that Moodabe has 
C’Scope - equipped his theatres 
while Robert Kerridge, chief of 
K-O (probably because of the 
Rank edict), has refused to buy. 
Topper announced some time ago 
that he was against widescreen via 
the C’Scepe setup because he be- 
lieved patrons did not desire this 
type of presentation. Kerridge at 
the time pointed to the outstand- 
ing success scored over his chain 
by 2-d product.- Kerridge is also 
opposed to dual bills. 

Metro’s swing away was evi- 
dently influenced by the fact. that 
Moodabe’s loop has C’Scope, and 
will be set for top Metro product 
lensed for widescreen. 


WALTER. WANGERS VISIT 
EDINBURGH FILM FEST 


Edinburgh, Aug. 31. 

Walter Wanger and Joan Ben- 
nett, who planed in for the film 
festival here, attended British 
preem of Wanger’s “Riot in Cell 
Block 11” at the Cameo. The 
Wangers are set to’return to Hol- 
lywood this week, where she will 
join cast ef “Mother Sir,” which 
he will produce. 

“Cell 11” to date has been re- 
fused a certificate by the British 
Board of Film Censors. 


U’s Baronat Sanguine 
Of ‘Miss Universe’ Talent 


Baronat said, “We organized the 
ternational exec here for U-I’s first 








‘Oriental sales conference, and the 


man who did much in setting up 
three past “Miss Universe” con- 
tests, feels that the contests have 
brought lots of beauty but little 
talent. He was inclined to tab this 
method of obtaining new talent as 
disappointing. U-I likely would 
continue the contests in the hope 
that “sooner or later we might 
find the formula that has evaded 
us so far—beauty and brainpower; 
then it will have been worth the 
trouble.” 

Fortunat Baronat, Universal-In- 
contest so as to find new talent and 
new faces to put before our public. 
Well, we got the beauty angle al- 
right, but the talent comes in very 
tiny pieces.” He said that most of 
the entrants in past contests had 
been models with very little acting 
training and most of them with 
small desire for a dramatic career. 


Mobelia Process For 
Herb Wilcox’s ‘Spring’ 
London, Aug. 24. 


Herbert Wilcox has used the 
Mobelia process on his production 
of “Lilacs in the Spring,” which 
will enable the completed pic to be 
screened on normal widescreens as 
well as on those of varying height 
and width. The system calls for an 
extra slip of blank film punched 
to cue a projector attachment, 
which automatically adjusts lens 
focus and screen masking to re- 
quired dimensions. 

The film, based on last year’s le- 
git hit, “The Glorious Days,” stars 
Anna Neagle and Errol Flynn. Re- 
public has distribution rights in 
the eastern hemisphere and United 
Artists will release in the western 








hemisphere, , 
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100% Pay Tilt for Mex 
Cabaret Acts Still Low 


Mexico City, Aug. 24. 

Although rank-file local union- 
ized cabaret performers won a 
100% pay hike, their pay, dollar 
slanted, still remains mighty low. 
The tilt, broadly, is from a base of 
$2 nightly to $4 per night. The 
wage upbeat includes emcees. The 

in tails now get $2.40 
sick, somewhat better than the 
old $1.44. 

Dance unit members, including 
outfits billed as ballets, now draw 
$2.80 per night. The old scale was 
$1.60. Hillbilly bands and other un- 
conventional music troupes, which 
have four or more tooters, are glad 
to perform for $2 per. They hail 
that as a nice upping from $1.60. 


Col Quits Mex Pix 
World Distrib 


Mexico City, Aug. 31. 

Columbia Pix has quit the world- 
distribution of Mexican films. Such 
action had long been pending. It 
was consummated with the sale to 
Cinex, which the Mexican govern- 
ment recently organized to place 
Mexican pix in the foreign mar- 
ket, of “Cantinflas” productions 
which Col had taken over for play- 
dating in the U. S., Hawaii and 
Alaska. Posa Films, producer of 
“Cantinflas” pix, refunds to Co- 
lumbia the coin paid on future 
bookings. 

Deal was made for, Columbia by 
Joseph A. McConville and his son 
Joseph, Jr. and Lacy W. Kastner, 
and for Cinex by its prexy, Edu- 
ardo Garduno and manager Al- 
fonso Pulido Islas. Columbia and 
Posa cancelled their deal for world- 
handling of the comic’s -- films. 
Cinex will pay Columbia $250,000. 

Coincident with the Columbia 
arrangement, Cinex bought pix 
from Manual Reachi, Internacional 
Cinematograpica, Mauricio de la 
Serna and Churubusco. Overall 
deal comprised 25 pix—seven 
ready for release and the others 
in production. Cinex announced it 
would put up anticipatory coin for 
the companies which sold their 
films. Cinex recently bought out 
Azteca Films, one of the two dis- 
aunt of Mexican pix in the 
U. S. 








Top Japanese Cinema 


Patrons Males in 20s 
Tokyo, Aug. 24. 

Japanese males in their 20s are 
the biggest patrons of motion pic- 
tures, according to a survey re- 
cently completed by the Japan Mo- 
tion Picture Federation. The JMPF 
said that 64% of the total male 
population are film fans against 
53% for the femmes. The survey 
revealed that women between ‘25 
and 29 years of age seldom go to 
pix shows. 

JMPF said that 58% of the popu- 
lation, some 50,000,000, persons at- 
tended the cinema, losing interest 
as they grow older. Young people 
in their 20s see one to three films 
a month; oldsters in their 40s and 
beyond see less than one a month. 
Around 83% of the 20-24-age group 
go to the films, making them the 


-| best clients. Nearly. 50% of the 


farmers and fishermen have never 
seen a film in their lives. 


C’Scope Perks in Hawaii 


Honolulu, Aug. 31. 

CinemaScope took its greatest 
stride in Hawaii when 15 theatres 
of Consolidated Amus. Co:, the 
Islands’ major chain, were ear- 
marked for the widescreen installa- 
tions. 

Waikiki, Kuhio and Princess in 
Honolulu, and the Palace in Hilo 
already have it. Hawaii Theatre, 
Honolulu, and Lihue Theatre, 
Kauai, are due for next installa- 








tions. 


“+ By NED ARMSTRONG 


Juarez, Mex., Aug. 31. 

This little Mexican toWn is rapid- 
ly becoming the liveliest and most 
modern nightspot along the border, 
A 15c trolley ride from El Paso, 
Tex. (roundtrip), Juarez has blos- 
somed in the past five years with 
music bars, soft and hot American 
jazz, full floorshows including 
trampoline acts and knife throw- 
Ling, and $1.50 filet mignons. 

Even if the rest of the nation 
hasn’t discovered the new and mod- 
ern Juarez, Texas has, and nearly 
every night the six-foot twoers 
with huge Stetsons can be found 
around the half-block long bar at 
the Crystal Palace or the circle bar 
at the Tivoli. 

Of course, on back streets, and 
under murky signs, there is still to 
be frequented (who wants to?) the 
tequila dives and soto establish- 
ments (jigger 5c Amerieano). 

And even today, at most corners 
along Lerdo and the Ave. of Sept. 
13 the lone male will hear the fa- 
mous Juarez night cry: “Taxee, 
mistaire! Sex show. Only wan dol- 
laire!”’ 

. Ever since the World War II 
years, when Ft. Bliss breught 100,- 
000 Ameriean soldiers to this part 
of Texas, Juarez has known pros- 


ity. 

Despite the midnight curfew, and 
despite even the guardhouse, sol- 
diers flocked to Juarez (as Tia 
Juana) te indulge in the rigorous 
fleshpot activities. During the war 
years the military kept a constant 
police patrol at the border of the 
Santa Fe bridge, and staggering 
infantrymen returning from mad 
heliraisin’ in Juarez were dutifully 
bundled into jolly wagons and re- 
stored to citizenship and sanitation. 

Now, with several new and mod- 
ern hotels, and with the growth of 
an up-to-date marketing area, fun- 
damentally notable for fine silver 
and leather goods, and imported 
perfumes at reduced prices, Juarez 
is taking on the aspect of a semi- 
American city. 

Low Prices Lure 

And, of course, added to this is 

the growth of Juarez as a relatively 

ve, reliable divorce mar- 
ket. The divorce rates here in 
Juarez vary from $150 to $250, and 
this is far less than Nevada, where 
the rate for the attorney is fixed 
at $350. Moreover, a divorce in 
Juarez takes less than three min- 
utes and, providing the incongeli- 
adado mate doesn’t get lost finding 
the @alace municipal, or casa ciu- 
dad Juarez, matrimonial termina- 
tion can be obtained between 
planes. 

As for prices, this is the great 
lure of Juarez today. Last spring 
the Mexican government devalued 
the peso, and as a result the ex- 
change is fantastically favorable 
to Americans. Money used to be 
five to one American, and now it is 
20 Mexican to one Americano, and 
if you buy your money at a bank 
and spend only Mexican you can 
do remarkably well. 

The finest place to eat in Juarez 
is still the back street restaurant 
run by Dominguez, where true 
Spanish style cooking a la Mexico 
can be had, or else fine steaks and 
chops, and at prices less than half 
the American equivalent. 

Native Hostelries 
* For color, a visit to Juarez is not 
complete without a stop at some of 
the older places, the more native 
hostels. i 

There is the Bar of Nuevo York 
near the town plaza a mile from 
the bridge, where the true mari- 
achis can still be found playing for 
the benefit largely of Mexican cus- 
tomers. There is the restaurant 
called Neuva Poblano, whereto the 
native Juarezite goes for his meal 
out—a restaurant producing an ar- 
ray of Spanish dishes not to be 
found anywhere else in that part 
of the country. The prices are still 
microscopic, and all in Mexican 
peso, not American dollar. 

In this same area, the city of 
Juarez has built and remodeled two 
picture palaces which now feature 
Mexican and American films. and 
have huge brighi-lighted marquees, 
and in every sense make the old 
part of the city look new. Once, 
the town park, which is adjacent, 
was a nighttime congregating place 
for ferocious stra* dogs and hore- 
less drunks, but aii this is changed 
and the grass grows green, the 
benches are painted and the dogs 
are gone. 
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Peace for British Film Biz Looms 
As 4 Assns. Huddle on Eady Fund 


London, Aug. 31. 

A peace pact for the British pic- 
ture industry may be negotiated 
tomorrow (Wed.) when the four 
major. trade associations resume 
their discussions on the future of 
the Eady Fund. Hopes have been 
running high during the past few 
days, and trade toppers are show- 
ing .their first signs of optimism 
since the cleavage of opinion be- 
tween the’ Cinematograph Exhibi- 
tors Assn. and British Film Pro- 
ducers “Assn, developed some 
months back. Success at tomor- 
row’s conclave is dependent on one 
major factor: whether the CEA is 
convinced of the urgency. of the 
BFPA claim on the basis of figures 
prepared by the producers, and 
now being examined by the exhibs’ 
accountants. 

Origin of the present dispute can 
be traced to the prelim confabs 
started the latter part of last year 
on the future of the Eady Ievy. The 
CEA submitted a hardship claim 
and contended that unless the gov- 
ernment approved an admission tax 
concession, their contribution to 
the production pool would be lim- 
ited to a maximum of $6,450,000. 

The producers accepted the CEA 
argument and supported the exhibs 
tax relief claim in Parliament and 
the press. The April budget 
brought a tax concession worth 
$9,800,000 and the BFPA lost no 
time in claiming their share, even 
asserting that the minimum Eady 
coin necessary for production to 
prosper would be around $9,800,- 
000. This represented an increase 
of $1,400,000 on the estimated 
revenue under the schedule then 
operating. . 

Producers Surprised 

To the surprise of the producers, 
the CEA nixed the claim for extra 
Eady ineome. It instructed CEA 
members to pay their levies at, the 
lower rate as from the current 
financial year which started this 
month. This decision led to the 
walkout of the two Rank circuits. 
It was followed by a decision by 
some of the other major groups to 
pay the difference between the old 
rate and the new into a suspense 
account for eventual distribution. 

Arguing that rs were be- 
ing deprived of their due share of 
the tax concession, the BFPA ap- 
pealed to the Board of Trade to ar- 
bitrate, but governmental action 
will only be necessary if the cur- 
rent negotiations fail to produce a 
settlement. Any demand for legisla- 
tion would have to wait until after 
the present Parliamentary recess in 
October, and the industry doesn’t 
want to wait that long nor is it par- 
ticularly anxious to attract more 
state control of its affairs. 


Too Many First-Runs 
Prompts US. Distribs 
To Rush Out ’54-’55 Pix 


Lisbon, Aug. 24. 

Because the number of big first- 
run theatres built or being con- 
structed is running ahead of the 
available cinema , Ameri- 
can distributors this year are first 
in the market with their lineups of 
new product. Naturally, they want 
to get the choice playdates set. 
Tinters and C’Scope productions 
appear to predominate lists 
of pix so far issued, mainly from 
20th-Fox and Warner Bros. 

WB, which is represented here 
by S.LF., lists six C’Scope produc- 
tions ineluding “A Star Is Born.” 
“Lucky Me” is another. A number 
of pix, which already have played 
in the U. S., including “Dial M for 
Murder,” are alse on the linéup 
for the coming season. Of all the 
WB films, only four are in black- 
and-white. % 

_ There are 31 films in 20th-Fox’ 
lineup. Besides the 13 in C’Score, 
the socalled normal pix includ: 12 
tinters. The , of couse, 
are in color, too, with “Egyptian” 
and “There's No Biz Like Show- 
biz” high on the list in that ca!e- 
gory. 

Big headache here for distribs ts 
where all the C’Scope product is 
to be played since only about 
seven houses are reported able to 
handle CinemaScopers. Of these 
Seven theatres, five may not have 
their equipment set toe show 
Seems product at the start of the 

ason. 
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Honor Many Yank Names 
For Helping Brit. Variety 


London, Aug. 31. 

All the artists who helped 
raise the coin to finance the proj- 
ect Dy participating in a midnight 
matinee at the Coliseum some 
years ago, will have their names 
on a commemorative plaque when 
the Hurlingham National Playing 
Field is opened next month. The 
London tent of the Variety Club 
prumoted the gais to aid the Na- 
tional Playing Fields Assn. 


Among the artists whose names 
will appear on the plaque are 


Tony Curtis, Rhonda Fleming, Ava | 


Gardner, Jimmy Van Heusen, Dor- 
othy Kirsten, Janet Leigh, Jimmy 
McHugh, Frank Sinatra, the Wiere 
Bros., Mildred Seymour and Or- 
son Welles. The playing fields will 
be inaugurated Sept. 11 by Dr. 
Roger Bannister, Britain’s champ 
mile runner. 


Halt Free Fikns 
In Aussie Pubs 


Sydney, Aug. 24. 

Edict by Aussie brewers, who 
control majority of saloons here, 
to stop free films as boost for beer 
biz cued local publicans introduc- 
ing live talent as a trade uplift. 
It is the first time here that vaude 
talent (strictly local) has been 
booked by the beer loop. Idea 
looks like it would pay off. 

Soured over the exit of free pix, 
a majority of Aussie saloonkeepers 
blame major pix circuits here for 
the pressure put on by the brew- 
ers. They aver that the pic loops 
put in undercover blasts to poli- 
ticians to have the brewers (al- 
leged financial supporters of top 
political parties) yank out pix. 

The bars are now waiting to see 
whether vaude-revue chains here 
will put in a squawk over the dat- 
ing of homebrew talent. Under- 
stood that Actors’ Equity here has 
no objection to members playing 
the beer loop. 


‘SHIELD’ IN 3 SCREEN 
VERSIONS FOR BRITISH 


London, Aug. 31. 


Simultaneous release in three 
versions is being arranged for Uni- 
versal’s C’Scope pic, “Black Shield 
of Falworth.” It will be offered as 
an anamorphic subject with either 
stereo or optical tracks, and in con- 
ventional form in ratios from 1.33:1 
to 2:1. 

The first CinemaScoper to go out 
on normal general release in Brit- 
ain, “Shield” has been slotted into 
the Gaumont circuit opening Nov. 
8. U is prepping its trailers 
in the three forms to meet the 
needs of individual theatres. 


Yank Soprano Set For 











Wexford (Ireland) Fete 


Wexford, Ireland, Aug. 24. 
Marilyn Cotlow, who made her 
debut at N. Y.’s Metropolitan 
Opera in 1948, has been signed for 
a lead role in “La Sonnanbuld;” a 
feature of the Fourth Wexford 
Festival which opens here Oct. 31. 


Other lead roles will be sung by 
Italians Nicola Monti and Franco 


Caiabrese. The opera has not been | up 


staged for many years. 

T. J. Walsh, festival chairman, 
said that other features would be 
the presentation of Soviet ballet 
film, “Gala Festival,” starring Rus- 
sian terper Gaina Ulanova; a visit 
of the Abbey Players in John Mc- 
Cann’s “Twenty Years A’Wooing”; 
a concert by Radio Eireann Sym- 
phony Orchestra, an exhibition of 
Indian Art (borrowed from Lon- 
don), films of operas and lectures, 
Festival was inaugurated four 
years ago, with Scottish novelist 
Sir Compton Mackenzie as patron. 
Last year the deficit was around 
$4,000, made up by local subscrip- 
tions and a grant from Irish Arts 
Council, 





Ross Sees CinemaScope . 
Going Over Big in Europe 
Hollywood, Aug. 31. 
CinemaScope is going over big 
in major cities of Europe, accord- 
ing to producer Frank Ross, who 
checked in at 20th-Fox after an 
1l-week -tour of England, France 
and Italy. In and around Milan, 
he added, no less than 39 theatres 
are equipped with that system and 
~%. fans over there are strong for 
Next Ross production for 20th- 
Fox, “Alexander the Conqueror,” 
will be filmed abroad with a sec- 
ond unit shooting backgrounds in 
ndia. - 





Ballet Highlights 


Aussie Season 


Sydney, Aug. 24. 
Highlight of the winter legit sea- 
son is the click of the Borovansky 
Ballet, presented by J. C. William- 
son Theatres on behalf of the 
Education in Music and Dramatic 
Arts Society: 


In every key where this troupe 
has played sellout business has re- 
sulted, not from longhair payees 
but from the general run-of-the- 
mill public. Unusual angle to its 
success is that the majority of the 
troupe’s talent is local, Founder- 
director Edouard Borovansky not 
only runs the outfit, but also op- 
erates his own ballet school. 

Current sellout season at the 
2,800-seater Empire here has 
amazed even the oldest show biz 
in habitant. Borevansky is featur- 
ing “Swan Lake,” “Petrouchka,” 
“Graduation Ball,” “Scheherzade,” 
“Candide,” “La Boutique Fan- 
tasque,” “Coppelia,” “Les Aman- 
tic Eternels” and “Prince Igor.” 

Principal dancers include Kath- 
leen Gorham, Jocelyn Vollmar, 
Christine Hubert, Peggy Sager, 
Vassile Trunoff, Paul Grinwis, Ron 
Paul, Eve King and Joan Potter. 
Kurt Herweg is musical director. 


Anglo-US.-French Plays 
Top 54-55 Swiss Legit 
Season; Classic to Open 


Zurich, Aug. 31. 

The 1954-55 legit lineup at 
Schauspielhaus is dominated, to an 
unusually high degree, by contem- 
porary authors of predominantly 
Anglo-U. S.-French erigin. While 
the season opening, Sept. 4, will 
be a classic, Shakespeare’s 
“Twelfth Night,” the second preem, 
Sept. 9, will be the first Swiss per- 
formance of T. S. Eliot’s “Con- 
fidential Clerk,” and then a revival 
of Ibsen’s “Wild Duck” opens Sept. 
11. Slated for preduction in the 
course of the season are Swiss 


preems of Herman Wouk’s 
“Caine Mutiny Court Martial,” 
John Patrick's “Teahouse of 
August Moon” Christopher Fry’s 
new “The Dark Is Light Enough,” 
Thornton Wilder’s “Matchmaker” 
and Jean Giraudoux’ posthumuous 
“For Lucretia.” 


Schauspielhaus also will stage 
German-language preems of Julien 
Green's second dramatic opus “The 
Enemy” and Jean Anouilh’s “Leo- 
cadia” among others. Four world- 
preems are skedded: Gerhart 
Hauptmann's posthumous “Magnus 
Garbe,” adapted by Carl Zuck- 
mayer; a new Curt Goetz comedy, 
“Hollywood”; Swiss author A. J. 
Welti’s “Hiob” and. Alfred -Gehri's 
third and last in his “Sixth Floor” 
series, “End of the Sixth Floor.” 


Remainder of the new legit line- 
will inchude Shakespeare's 
“Midsummer Night's Dream,” 
“Coriolanus” or “Julius Caesar”; 
G. B. Shaw’s “Doctor's Dilemma,” 
Moliere’s “School of Women,” Ger- 
man classics by Schiller and 
Kleist, as well as plays by Cal- 
deron, Raimund and Tolstoj. 


Stadttheatre (opera, operetta and 
ballet) will present, beside revivals 
of standard works, the world 
preem of a new operetta, “Spring 
Girl,” with music adapted from 
posthumous melodies by the late 
Franz Lehar; German preem of 
the. Paris hit musical, “‘La Belle de 
Cadiz”: as well as the first Swiss 
performance at the end of October, 
of Rolf Liebermann’s opera “Pene- 


lope.” » 








Coslow Preps Littler 
Musical, Songs for Pic 


London, Aug. 31. 


U.S. songwriter Sam Coslow, 
who has been here for some 
months prepping a new musical for 
Emile Littler, has written eight 
numbers for the British film ver- 
sion of last season's legit hit, “As 
Long As They’re Happy.” The pro- 
duction moved into Pinewood Stu- 
dios last Thursday (26) after three 
days on location in the London 
area, 


Jack Buchanan will be repeating 
his original stage part and Jean 
-Carson has mn inked for the 
femme lead. Jerry Wayne, who 
originally came over for the Lon- 
don production of “Guys and 
Dolls,” has a featured role. 


2 Rank Outhts — 
~ In Sharp Gains 


London, Aug. 31. 


In a preliminary financial state- 
ment for the year ended last June 
26, two out of three companies iri 
the J. Arthur Rank Group showed 
big improvements in gross earn- 
ings. One corporation, Gaumont- 
British, showed a gain in net profit 
of better than $1,000,000. G-B net 
rose from $890,000 to $1,853,700 in 
the year, with the ordinary divi- 
dend being raised from 712% to 
124%2%. The Gaumont-British gross 
soared to $10,156,000 as against 
$8,748,200 a year ago. 

Odeon Theatres gross roared 
ahead to $21,571,000 for the year, 
an increase of $2,425,900 over the 
previous year. As a result, the com- 
pany restored the dividend with a 
15% distribution on the common 
stock. However, because of in- 
creased taxation, Odeon net profit 
dipped to $2,887,000 as compared 
with $3,333,500 a year ago. An 
additional $1,784,160 was wiped off 
the bank loan, making a total of 
$31,132,400 reduction in the last 
five years. 

British and Dominions Film 
Corp. trading profit was down 





stayed the same at 5%. Full group 
report is due out Sept. 15. 


GERMAN PIC PRODUCER 
TO JAPAN FOR SHOTS 


Tokyo, Aug. 24. 





manager for Gloria Films, of Mu- 
nich, West Germany, has arrived 
here to make prelim plans for 
shooting the Japan backgroun 

scenes for the company’s “Case of 
Dr. .” Pic is based upon the 
wartime activities in Japan of Rus- 
sian spy Richard Sorge. 

Director Viet Harlom will arrive 
shortly and shooting will take 
about four weeks. It will be done 
in and around Tokyo with stars of 
of the film, Kristina Soederbaum 
and Paul Mueller, who will come 
to Japan with Harlom. An im- 
portant role in the film will be 
filled by a Japanese actor who will 
be chosen by Harlom. Pic, first 
German-Japanese coproduction. 


Norm Thomson Acquires 
Jap Teahouse’ Rights 


Tokyo, Aug. 24. 

Japanese rights to “Teahouse of 
the August Moon,” John Patrick's 
Pulitzer prize-winning play 
running on Broadway, have been 
acquired by Norman Thomson, 
former employee of the U. S. Army 
Motion Picture Service in Japan, 
according to an announcement 
from the U. S. Embassy here. 
Bernard Dekle and the star of 
“Teahouse,” Mariko ‘Niki, also 
share in ownership of the rights. 

Thompson is expected te return 
here from N. Y. soon to arrange 
for stage presentations of the play 
here in both Japanese and English. 
Miss Niki, although a Tokyo revue 
star before her success in the 
Broadway play, is not to appear in 








the Japan p ons. 


$250,000 to $755,000, but the divvy 


Eberhard Meichsner, production { ¢’ 





Ath Big British Cinema Chain Formed 
With 171 Houses; 


Gives Indies Break 


By HARCLD MYERS 
London, Aug. 31, 
Creation of a fourth major Brit- 
ish theatre circuit was accom- 
plished last week when the Essoldo 
Group acquired control ofS, M. 
Associated Cinemas, giving a com- 
bine booking strength of 171 


houses. The 65 S.M. theatres were 
involved ‘in the takeover. 


By far the biggest ‘theatre deal 
since the last war, the Essoldo buy 
involved the acquisition of assets 
valued at over $7,000,000 although 
the purchase price is not being dis- 
closed. W. Southan Morris, man- 
aging director of the S. M. group, 
remains with the company on a 
longterm pact. Sol Sheckman 
heads Essoldo. 

Contracts for the deal were sig- 
natured by the two parties last 
Wednesday (25), and the takeover 
took immediate effect. For the 
time being, Essoldo will run S. M. 
as a separate company. Complete 
integration of the two circuits will 
be determined in due course in the 
light of experience. 


Apart from the actual coin in- 
volved, the deal has particular 
local significance as it may lead to 
a complete reorientation of the 
British booking system which has 
hitherto been determined by the 
three major circuits, Odeon and 
Gaumont-British (both controlled 
by Rank) and Associated British 
Cinemas. 


' 

Long Agitated for Fourth Circuit 

For some time, certain sections 
of the industry, notably the studio 
unions, have been agitating for a 
fourth circuit in order to establish 
greater booking freedom for inde- 
pendents and to end the make or 
break grip held by the majors. Un- 
der the rigid releasing system, 
which compels many indie theatres 
to play the circuit releases, pro- 


.ducers have claimed that there’s 


little hope of any gravy for a pic- 
ture squeezed out of the major 
circuits. 


Although the combined strength 
of the Elsoldo-S.M. group is sub- 
stantially below the three top cire 
cuits, major and indie distribs be. 
lieve that the deal will change the 
balance of power and encourage 
the producer who does not have 
an affiliation with the circuits. The 
two Rank groups control around 
a theatres, and ABC more than 





Seen as Good News for 20th-Fox 
Takeover by the Essoldo circuit 
here of the 65-theacre S. M. Asse- 
ciated Cinemas is seen here as 
o— ood news for 20th-Fox 
ce both of these indie circuits 
are committed to CinemaScope, 
Essoldo, which is expanding, has 
some 30 houses equi for 
Scope 


This is of importance te 20th- 
Fox which depends on the indies 
in Britain to carry the C’ 


4/ ball The Rank circuits have 


Cc installations but 20th-Fex 
ra ng its C’Scopers with 





Edwardian Dress Is Out 
For Teddy Boy’ Juves At 
Liverpool Filmhouses 


Liverpool, Aug. 31. 

“Teddy Boys,” latest form of 
juve problems in England, are te 
be banned from the Capitol Thea- 
tre in the Edge Hill district of 
Liverpool. Large posters at each 
of the theatre boxoffices announce: 
“Youths wearing Edwardian dress 
will not be admitted to this cin- 
ema. By order of the management.” 

For some time “Teddy Boys” 
have been causing annoyance to 
other patrons. Wearing old-fash- 
joned-cut drapes and drainpipe 
pants, they have been going te the 
cinema in gangs, not so much te 
see the show as to display them- 
selves to the rest of the audience, 
particularly the girls. 

W. J. Speakman, chairman of a 
Liverpool exhib group and a fer- 
mer national prexy of the British 
Cinematograph Exhibs Assn., said 
the “Teddy Boys” in his district 
were hundreds strong. Trouble 
usually started, he said, when the 
lights went up during the intermis- 
sion, and it was quite a job to get 
them to settle down quietly to see 
the film. 
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Co-starring Olivia DeHavilland : Robert Mitchum 
Frank Sinatra : Gloria Grahame 
sIaoke[-1a lol lao hwarelge Mm Glslola(-t a -1[4 acel ae, 
Produced and Directed by 
Stanley Kramer 


SHOOTING IN SEPTEMBER 


ce GENTLEMEN > er 
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CinemaScoPE | in Color 
Starring Jane Russell : Jeanne Crain 
Directed by Richard Sale © Assoc. Prod. Robert 
“Waterfield - Produced by Robert Bassler 





NOW SHOOTING 
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CinemaScoPE | in Color 
Starring Burt Lancaster with Diana Lynn 





Dianne Foster - Directed by Burt Lancaster 
A Hecht-Lancaster Production 
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Clips From Film Row 





CHICAGO 


arvin Gold promoted to ad 

osm of Filmack Trailers. 

Herb Greenblatt off to N.Y. to 
set up living quarters before as- 
suming RKO domestic sales man- 
ner Pe ciauuit, ILE manaber beck 

Sam Chernoff, manage 
elected prexy of B'nai B'rith Cin- 
ema Lodge, and will be installed 
this week. Jack Kirsch reelected 
chairman of board. ae 

MeVickers booked solid with 
single-features until December. 
“Brigadoon” epens Sept. 17 for 
four weeks with “Betrayed and 
“Black Widow” fellowing. 

Loop Theatre to be only down- 
town house showing Marciano- 
Charles closed circuit telecast Sept. 


ov. 

: Charles Lindau enrolled his 
Kedzie and Louis Theatres in book- 
ing-buying department of Allied 
Theatres. Other. recent. additions 
to Allied membership are Holiday 
Theatre, Park Forest; Lans The- 
atre, Lansing; Elm Theate, Wau- 
conda; and Holly Theatre, Chicago. 


PORTLAND, ORE. 


J. J. Parker’s- United Artists set 
to shutter this week. 

Al Forman, prexy of Oregon unit 
of TOA, doing strong job getting 
members. ‘ 

First-run biz is booming. 

Biz at first-runs here has been 
smash for the last few months. 

Harold Lorrimer, Liberty. mana- 
ger, to Denver for two weeks. 

Three drive-ins installed C’Scope 
equipment with more set. 

Frank Pratt, former Portlander 
and now from Bellingham, Wash., 
in town for a few days. 

Journal Drama editor Arnold 
Marks back to work after two 
stanzas at Seaview, Wash. 

Herb. Larson, Oregonian drama 
editor, recovering from pneumon- 
ia. 








ST. LOUIS 


St. Louis delegates to the na- 
tional convention of the Colosseum 
of Motion Picture Salesmen of 
America, in Chicago, next Novem- 
ber, will be chosen at Zi. 

Robert Brinton, Table Grove, 
Ill., took. over the Vermont, in Ber- 
mont, Ill’, from K. C. Kessler; be- 
gins operation when baseball sea- 
son ends. 

The Idaho, in Sumner, IIl., dark 
for several months, relighted by 
Curtis Dunn. . 

The Mars, in Martinsville, IIl., 
reopened after being dark since 
last May 1. 

Mrs. W. A. Wright resumed op- 
erations of her National, in Avon, 
Ill, now that all the personnel 
is back from vacationing. 

Ermon Russell, who took over 
ownership of the Royal, Royalton, 
Ill., shuttered the house for in- 


definite period. 
The Main, in Altamount, IIL, 
Wehlert. 


closed by A. T. 
PHILADELPHIA 


Linda Graubard, songstress 
daughter of local cafe man, left for 
Hollywood with a WB contract. 

Jack Beresin, vending company 
head and former International 
Chief Barker, Variety Clubs, 
named chairman of entertainment 
division for the Philadelphia 
United Fund Drive. 

Merben-Mayfair Associates re- 
opened the Tacony, former Stan- 
ley-Warner nabe in_ northeast 
Philly, 

Ben Zimmerman, manager of 
Carman Theatre, uptown film-bur- 
ley house, is dickering with Local 
77, Musicians Union, for reduction 
in size of pit crew, 





MINNEAPOLIS 


Birger Ronning, Paramount 
salesman, recuperating in U. S. 
Veterans hospital here after major 
operation, 

Lee J, Doty, Universal office 
manager, in Fairview hospital for 
treatment of heart condition. 

Egyptian,” scheduled for Minne- 
apolis Radio City and St. Paul 
Paramount, Sept. 2 and 9, getting 
One of biggest advance exploita- 
tion and ad campaigns ever staged 
for a film in Twin Cities. 

W. J. Heineman, United Artists 
veepee in charge of distribution, 
here to help set up territory runs 
for “Sitting Bull,” produced by 
W. R. Frank, local circuit owner. 

For fourth consecutive week, box- 
office soared to encouraging heights 
Over entire United Paramount 
Northwest circuit, according to 
Harry B. French, chain’s prexy. 

Reissued “Duel in Sun,” being 
distributed in this territory inde- 


‘pendently Don Swartz, set for 
minimum of three weeks at local 
loop ic and two weeks at St. 
Paul Riviera. Paramount bought it 
for all its “A” houses. 

Little Falls, Minn., theatre that 
changed its name to 3-D when 
those pix were in vogue, now has 
reverted to the Ripley, which it 
formerly was called. 


DALLAS 

Francis Barr, of iocal publicity 
department of Interstate Theatre 
Circuit, promoted to assistant ad- 
publicity director for chain in 
office of Frank O. Starz. Barr 
succeeds Robert B. Kelley, who re- 
signed following 30 years with In- 
terstate circuit. He has been with 
Interstate for 21 years. 

Jack Ettinger joined Arch Board- 
man Booking Service; formerly 
was booker at local Paramount ex- 
change. 

Robert H. Park, chief counsel for 
Jefferson Amus. Co., and East 
Texas Theatres, Inc., for the last 
eight years, resigned to join a 
Houston oil firm in similar capac- 





ty. 

Leon Glasscock, head of Glass- 
cock Circuit, purchased Pestex 
Theatre, Pleasanton, from Earl 
Tinsman. Glasscock operates the 
Leon and Trail drive-ins there. 

Jimmy Neinast, city manager at 
Denison for Interstate Theatres, 
observed his 14th anni in show 
biz. At same time the circuit’s Rio 
Theatre also rounded out same an- 
niversary. 


KANSAS CITY 


Jack Bunker Paramount house 
manager here, moved to Rock Is- 
land, Ill., as Rocket Theatre man- 
ager. William Rudolph made 
house manager at Paramount here. 

Venerable safe of Isis Theatre 
resisted would-be robbers who 
spent several hours last Thursday 
morning trying to batter it epen. 
Strips of steel were hammered off 
the base, wedges driven in the door 
and the wall, but the safe refused 
to yield. Manager Joe Borders and 
detectives figures it the work of 
amateurs. 

Terrace Drive-In, Wichita, pur- 
chased by Mrs. T. H. Slothower 
from George Sproule. ‘ 

Annual fall convention of Com- 
monwealth Theatres, Inc., will be 
held at Hotel President Sept. 14- 
16. Circuit expects about 150 man- 
agers and execs to attend. 

Dickinson circuit switching its 
Glen Theatre to arty policy, open- 
img today (Wed.) with “Hobson’s 
Choice.” House has Ralph Gregory, 
former booker for circuit, as man- 
ager. Glen will be second art 
house in town for Dickinson, other 
being midtown Kimo. 

Fox Midwest circuit sold the Or- 
pheum, Joplin, Mo. to Don 
Crockett. ircuit had recently 
closed this 800-seater, but formerly 
operated it with second-run policy. 

Dickinson Operating Co. seid 
the Ritz, Negro house, in Topeka, 
Kans., to William Bradshaw. 


LOS ANGELES 


W. C. Ricord resigned as Cco- 
manager of Fox West Coast's city 
district, comprising the circuit's 
first subsequent-runs in Los An- 
geles. Dave Ross, Ricord’s co-man- 
ager, is operating alone. 

Producer Jack Eisenbach’s “Boy- 
hood of Moses,” expanded from 
50 to 90 minutes for theatrical re- 
lease, will be distributed through 
the Independent Producers Film 
Exchange. 

Sol Lesser handed RKO the re- 
lease rights to “Quest of a Lost 
City,” a feature-length documen- 
tary filmed in Guatemala by Dana 
and Ginger Lamb, husband-and- 
wife exploration team, 


MANCHESTER, N. H. 


“Gone With Wind” had heldover 
run at the State here. 

Fenton D. Scribner, Nashua the- 
atre manager, looked on as a fel- 
low townsman, Gov. Hugh Gregg, 
signed proclamation at Concord, 
proclaiming week of 
“Jimmy Fund” week. Scribner is 
state chairman of fund drive. 

Terry Miller. of Weirs Beach, 
who appeared in water skiing 
scenes of film, “Easy To Love, 
now in the Marines at Camp Le- 
june, N. C. 


TOLEDO 


Jack Moody, of Dayton, O., 
named manager of Plaza Theatre 
in Miamisburg, O., near there. 

Gala Drive-In, on Route 224, east 
of Akron, O., installed widescreen 














for C’Scope films. 
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‘Egyptian’ Ad Changes 


Chicago, Aug. 31. 

“The Egyptian,” set to premiere 
here in mid-September when 
“Caine Mutiny” winds up its run 
at the State-Lake, must first have 
its ad campaign altered before 
daily newspapers will run its ad- 
vance copy. Dailies, responding to 
increasing Catholic pressure to 
clean up sexified ad blurbs and art 
work, are asking 20th-Fox to tone 
down some of the displays from the 
company’s pressbook. 

Several newspapers have set ad 
deadlines for theatremen a day 
earlier than usual. It’s understood 
the dailies have added special 
proofreaders to scrutinize copy for 
sex allusions, 








Loew Splitaway 
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treasurer; Harold J. Cleary, veepee 
and comptroller; Eugene Picker, 
veepee; John Murphy, veepee; 
Eliot Rosenthal, secretary; Archie 
1946, and entered a decree on Dec. 
31, 1946. All parties appealed the 
decision to the Supreme Court. 


Further Inquiry 

The Government’s main appeal 
to the High Ceurt was based on 
the Expediting Court’s rejection of 
the Government’s  divorcement 
plea. The Supreme Court rendered 
its decision in May, 1948, and or- 
dered further inquiry into the 
matter of divorcement and the 
question of individual theatre 
divestiture. 


Further hearings were held dur- 
ing 1948. On July 25, 1949, the 
Expediting Court rendered its 
decision, followed-by a decree on 
Feb. 8, 1950. It ordered, the filing 
of a plan of divorcement within 
six months of the date of the 
decree, the filing within one year 
of plans for divestiture of theatre 
interest, and ordering ultimate 
divorcement within three years of 
the data of the decree. 


Prior to the Expediting Court’s 
decision of July 25, 1949, Para- 
mount and RKO entered into con- 
sent judgments, providing for com- 
plete divorcement, divestiture of 
certain theatres, and dissolution of 
joint interests in theatres. 


Loew’s, WB and 20th appealed 
to the Supreme Court, which in 
June, 1950, affirmed the judgment 
and thereafter denied a petition 
for rehearing. WB and 20th then 
entered into consent judgments. 
Loew’s then also decided to end 
the lengthy litigation and started 
negotiations with the Government 
looking toward a consent judgment. 
After prolonged confabs, a judg- 
ment was agreed upon between 
Loew’s and the Dept. of Justice 
and approved by the Court on Feb. 
6, 1952. It provided that Loew’s 
separate its holding by Feb. 6, 
1954. The film company later re- 
ceived a sixmonth postponement, 
with the split officially taking 
place today (Wed.). 





Divorcement 
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Weltman, assistant secretary, and 
Leonard Pollack, Matt J. Madden, 
and Jacob Stillman, assistant treas- 
urers. The formation of the new 
company moves Picker, in charge 
of ‘the N.Y. metropolitan theatres, 
and Murphy, in charge of out-of- 
town theatres, into the company 
officer bracket. 


The officer lineup was approved 
by the new six-man board of. the 
theatre company which met for the 
first time Monday (30). It consists 
of Vogel, Friedman and Cleary as 
three “inside’’ members plus 
Thomas J. Connellan, retired v.p .of 
the National City Bank; Thomas L. 
Norton, Dean of the Baruch School 
of Business of the College of the 
City of New York, and Frank Pace 
Jr., foriner secretary of the Army 
and now executive v.p. of General 


Dynamics. 


Under the consent decree judg- 
ment half of the board directors 
required the okay of the U.S. Dis- 
trict Court and is subject to its 
direction until a distribution of the 
stock has been made, The three 
“outside” directors were given the 
nod by the court. 


The new board of the produc- 
tion-distribution company is sched- 
uled to meet today (Wed.), at 
which time the slate of officers for 
the new Loew’s Inc. will be ap- 
proved. 





DCA’s New Sales PI 


an; Fringe Houses — 


To Get ‘Secondary Selling’ Status 








Par Brass 
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speakers roster include Schwal- 
berg, E. K. (Ted) O’Shea, distribu- 
tion v.p.; Jerry Pickma*, ad-pub 
v.p., and Oscar A. Morgan, shorts 
and ‘newsreel salee nead. 

Par’s annual sales drive, which 
runs through the balance of~the 
year, got underway Monday (30). 
First stanza in the campaign is 
being. billed “A. W. Schwalberg 
Anniversary Week.” A subsequent 
week in the sales push will carry 
Morgan’s banner. 


In addition to “Christmas,” films 
to be discussed at the sales huddle 
and covered in the drive include 
Alfred Hitchcock’s “Rear Window,” 
starring James Stewart and Grace 
Kelly; Billy Wilder’s “Sabrina,” 
starring Audrey Hepburn, Hum- 
phrey Bogart and Wiliam Holden; 
“Mambo,” lensed in Italy under 
Robert Rossen’s direction with 
Shelley Winters, Sylvano Mangano 
and Vittorio Gassman in !ead 
spots;,.‘The Bridges of Toko-R.;” 
with Holden, Miss Keliy, Frederic 
March and Mickey Rooney; George 
Pals “Conquest of Space,” science 
fiction entry, “Couniuy Gir!,” with 
Bwnx Crosby, Holden and Miss 
Kelly: “Three Ring Circus,” Dean 
Martin-Jerry Lewis comedy, and 
“Air Command,” James Stewart 
and June Allyson. 


Facelift Job 
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system and theatremen began to 
convert in earnest. 


*‘The story property is still the 
heart of the picture,” says Daily. 
“But we want the picture shown 
to the public without flaws and in 
the most effective manner.” 


Par thinks the best effective way 
to project its pix is on a screen 
measuring 1.85 in width to each 
single unit of elevation. President 
Barney Balaban and studio chief 
Y. Frank Freeman have stated that 
any further accent on width would 
mean a loss of height that would 


-impair the picture, . 


Daily says the amount of coin 
spent by theatremen in the past 
couple of years could only be a 
matter of conjecture. Some paid 
only a few thousand ‘dollars for 
screen and projection equipment. 
Others have done complete remod- 
eling jobs. The total tab apparently 
is in the tens of millions, 


In the V’Vision production proc- 
ess film is fed into a camera hori- 
zontally and two frames are ex- 
posed at the same time. Effect is 
that the area covered is two and a 
half times the standard 35m frame, 
This kingsize negative is then opti- 
cally printed to standard 35m re- 
lease print size. Purpose, of course, 
is to provide for widened screen 
projection with maximum picture 
definition and lighting. 

First V’Vision film is “White 
Christmas,” which opens at N. Y.’s 
Radio City Music Hall in October. 
It’s reviewed on Page 6 of this 
issue of VARIETY. 





Cleve. Agencies On 


Teleblurb Unfair List 


Hollywood, Aug. 31. 

Screen Actors Guild-has placed 
two Cleveland advertising agencies, 
Foster & Davies, Inc., and Gris- 
Se ee Co., on its unfair 

Agencies are charged with re- 
fusal to sign Guild pacts for tele- 
blurbs and industrial films. Mem- 
bers have been advised not to work 
for any films made by the two com- 
panies. 





TERRY O'NEILL'S EUROPE 0.0. 


Terry O'Neill, Interstate Tele- 
vision’s eastern sales chief, left for 
Europe late last week. Purpose of 
the junket is twofold, with the 
salesman out fo investigate possible 
celluloid buys in England and to 
go to the Saturday (4) start of the 
British Pathe convention in Monte 
Carlo. 

Like many video distribs, O’Neill 
is going to 0.0. the potential of the 
new English commercial video set- 
ups as well as see what vidpix BBC 


J has for U.S. consumption. 


n¢ 


» 


> Striking departures from the 
traditional manner of selling and 
distributing films, on an industry- 
wide basis, conceivably could come 
about when the newly-formed Dis- 
tributors Corp. of Ameriea swings 
into fullscale operation. For years, 
major company execs have been 
anxious to cut costs on peddling 
pix to relatively small money ac- 
counts. DCA has a plan designed 
to accomplish this; if it works, 
others doubtless will follow suit. 


DCA’s idea is to devote its ma- 
jor sales effort to up to 4,000 the- 
atres. These are the firstruns and 
the better nabe and suburban situ- 
ations. The balance of exhibition 
is being placed in a “secondary 
selling” category. The new outfit, 
which is headed by Fred J. 
Schwartz, hopes to license these 
accounts on a mass basis. Large 
groups of theatres with the “sec- 
ondary” billing would be sold at 
the same time through central 
agencies, such as local exhib trade 
associations. 


It’s figured in major company 
circles that close to 80% of do- 
mestic distribution revenue comes 
from 3,500 to 4,000 theatres. And 
covering the field for that 20% 
balance is commensurately more 
expensive in terms of distribution 
overhead and man hours. One dis- 
tribution v.p. in N. Y. claimed that 
his company actually loses money 
in servicing outlying, low flat 
rental situations but continues the 
practice “to keep the theatremen 
in business and give our pictures 
the wide# circulation.” 


The plan to bring trade organi- 
zations into the booking act is a 
surprise feature of the DCA pro- 
gram. Each such exhib unit will 
have to set up special machinery 
for such an operation and make 
adjustments in organizational con- 
stitutions. But according to 
Schwartz, this type of selling will 
mean savings to exhibitors in the 
form of lower rentals. If the the- 
atremen can be convincéd of this, 
undoubtedly they'll give the plan 
a try. 
| Not to be overlooked, in this 
connection, is the fact that DCA 
has 30 exhib stockholders scatter- 
ed around the country. They all 
are locally prominent and could 
spearhead movements toward es- 
tablishing the booking agencies. 
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N. Y. Dailies 
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the hoax, Carlo won’t tell. Official 
version is that he and pressagent 
Jim Moran cooked up the idea as 
a gag. The “Maharajah” and 
party arrived at the Roxy. Fox 
distributed his picture to the press. 
The N. Y. Herald Tribune, smell- 
ing a rat, thumbed through its 
reference books, couldn’t find a 
place called “Barata” and so in- 
formed 20th, where the reply was: 
Be careful. The guy may be a 
phony. Whereupon the Trib ran 
the picture anyway. So, without 
checking, did the N. Y. Post. 


If anything went wrong with the 
hoax, it was Carlo fluffing his 
lines at the Roxy. He was sup- 
posed to tell the tv audience that 
he was a maharajah in love with 
Gene Tierney and had brought her 
a ruby. However, at the crucial 
moment, he got stagefright. 

After it was all over, the Indian 
Consulate General took some in- 
terest in the maharajah. So did 
the Jewish newspapers, since Carlo 
had done a portrait of Chaim 
Weizmann, the late Israeli presi- 
dent. Both the Post and the N. Y. 
Telegram interviewed Carlo. The 
Post made up for lost time by 
running a picture and two sepa- 
rate stories in one edition. The 
Tele never ran a word. The Trib- 
une, three days late, and never 
mentioning its original blooper, 
ran some paragraphs on the hoax. 
All papers gave credit to “The 
Egyptian.” 

What intrigued them most was 
|that Barata, Carlo’s fake kingdom, 
|means “cockroach” in Portuguese. 
|Or so Jim Moran says. 


| 


| Dallas—The Interstate Theatre 
Circuit and Dallas Symphony Or- 
chestra are joining to sponsor the 
| closed-cireuit telecast Oct. 7 of the 
New York Philharmonic Symphony, 
which will be shown at the Tower 
Theatre. 
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FOLLOW THIS PICTURE 
TO THE BOX-OFFICE! 


It is the hardest-hitting melodrama 
in years. (Powerful love story, too!) 
M-G-M backs it with a 

TV campaign destined to be 
the Talk of the Industry! 


Available in Perspecta Stereophonic 
or Optical 1- Channel 
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Hollywood, Aug. 31. 
Benedict Bogeaus bought Ken- 
neth Perkins’ mag yarn, “Bow 
Pamely to Me,” and signed Barbara 
Stanwyck as femme lead . . . How- 
ard Hughes borrowed Marla Eng- 
lish from Paramount for a 20-week 
period . . . Columbia handed Vince 
Edwards a term contract . .. Frank 
Nugent signed with 20th-Fox to re- 
vise the script of “The Tall Men,” 
Clark Gable starrer .°. . Tommy 
Rall will. act and dance in “My 
Sister Eileen” at Columbia .. . 
June McCall drew a part in “The 
Racers” at 20th-Fox . . . Lancaster- 
Hecht switched titles, from “The 
Gabriel Horn” to “The Kentuckian” 
.. . Columbia handed Guy Thoma- 
jan a termer as dialog coach with 
‘Dead Pigeon” as his first assign- 
ment . Second oil well, 750 


barrels a day, was brought in on 


the 20th-Fox lot. 


Ginger Rogers will star in Co- 


lumbia’s “Dead Pigeon,” starting 


Sept. 8 . -. UI assigned Albert J. 


Cohen to produce “A Day Called 
Tomorrow,” based on a story by 
Luigi Pirandello . .. Fred Sweeney 
swings from Bob Hope’s “Eddie 
Foy and the Seven Little Foys” to 
Pine-Thomas’ “Lucy Gallant” .. . 


the August Moon,” for the top 
male role in “The Trouble With 
Harry” at Paramount. Edmund 
Gwenn was signed for a featured 


role, 
Cornel Wilde bought Walt 


Grove’s yarn, “Down,” as an indie 


in at 20th-Fox for the role Robert 
Stack nixed in “The Racers” .. 
Samuel Fuller has plans to pro- 
duce Hedda Hopper’s ‘From Under 
My Hat”... New indie company 
headed by William C. Heath and 
iJ. Peverell Marley will tee off with 
'“Look to the Mountain,” to be 
\filmed in Mexico Jesse L. 
|Lasky, Jr., and Jack Gariss com- 
pleted the script for Cecil B. De- 
/Mille’s “The Ten Commandments.” 
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TNT Deals 











| admission tab. For seats selling up 
to $2.99 he gets 50%, from $3 to 
$3.30 his share is $1.50, from $3.31 
| to $3.50 it’s $1.60, from $3.51 to 
| $4 it’s $1.75, and from $4.01 and 


Warners borrowed Philip Carey | °Ver it’s $2. 


from Columbia for the Mannion) 


Halpern maintains that his 50% 


role in “Mister Roberts” ... Dana deal was prompted by a desire to 
Andrews’ stand-in, Jerry Sheldon, | aid the smaller situations which 


drew a role in “Strange Lady in| 


Town” at Warners ... Sam Katz- 
man signed Mike Mazurki for a 


heavy role in “Riot. on Pier Six’’ | 


. .”. Joan Greenwood checked in 
from 
film bow in Metro’s 
... Thayer Roberts plays William 
the Conqueror in UI’s “Lady Godi- 
va of Coventry.” 


Metro’s cartoon department will 


be closed until Sept. 20, with the — 


personnel on a mass vacation for 
three weeks . .. Shirley MacLaine, 
currently in “The Pajama Game” 
in N.Y., signed a film contract with 
Hal Wallis . . . Edward G. Robin- 
son reforms and plays the district 
attorney in Columbia’s “Dead 
Pigeon.” . 
trays an Indian chief in Pano- 
ramic’s “White Feather” 
as functioning as technical advisor 

Bernie Hynes appointed pub- 


Lendon for her American) 
“Moonfleet”’ | 


sell seats at a lower price scale. 
On an overall basis he says it’s a 
ij Up 
vious terms. He admits that the 
terms are slightly higher for thé 


with a view toward drawing in 


sion prices and is therefore con- 
sidering the longrange aspect. 





$4 Scale At D.C. Showcase 
Washington, Aug. 31. 





Capitol Theatre, Loew’s 3,432- | 


| seat showcase, will carry the tele- 


. . Iron Eyes Cody por- | 


as well | 


licity director of Schenck-Koch | 
'no standing room will be sold, it 


Productions ... Paul ®unlap wiil 
compose and conduct the scores for 


two Leonard Goldstein produc- | 


tions, “Black Tuesday” and 
“Stranger on Horseback.” 
Danny Kaye’s next _ starrer, 


“Court Jester,” starts Oct. 22 at. 


Paramount, with Norman Panama 


producing and Melvin Frank di- | 


recting for Dena Productions ... 
Edward Wheeler makes his film 
bow in Panoramic’s “White 
Feather.” . . Frederick 
importing two Italian actresses, 


Sophia Loren and Eleanora_ Kossi- | 
. Mark | 


Drago, for “Girl Rush.”.. . 
Stevens brought in “Ketchikan,” 
his first directorial job, one day 
ahead of schedule Vanessa 
Productions will make a screen 
version of “Festival,” 
Broadway play by Sam and Bella 
Spewack “Gambler’s Lady” 


will be John Champion's next indie | 


production for Allied Artists .. . 
Alan Michelson drew a role in 
“The Silver Chalice” at Warners. 
Paramount signed 
Burr for a key role in the William 


Wyler production, “The Desperate | 


Hours.” 


portray an Indian in Warners’ 


“Strange Lady in Town.” . . . Booth | 
Colman drew a part in ‘“Moonfleet” | 
. Buddy Adler will | 
“Seventh | 


at Metro . 
produce a remake of 
Heaven” at 20th-Fox ... Lee Van 
Cleef gets a featured spot in “The 
Big Combo” at Allied Avtists . .. 
National Legion of Decency handed 
Paramount’s “Sabrina” a “B” 
rating because of “light treatment 
of marriage” . 
turning to Columbia to 
“Dead Pigeon,” costarring Ginger 


Rogers and Brian Keith . . . Emil 
Sitka drew a role ‘in “Caved-in 
Caveman” at Columbia... Lex 


Barker will star in “Justice Comes | 
to Tomahawk,” Howard Pine’s first 


production at U. 


Cornel Wilde, currently starring | 


in “The Big Combo,” will egstar 
with Michael Wilding in “The 
Scarlet Coat” at Metro .. . Repub- 


lic signed James Logan for a serial, 


“The Panther Woman of the 
Kongo.” Russell Johnson 
Signed as top heavy in Mervyn | 


LeRoy’s “‘Strange Lady in Town” at 
Warners . . . Olypmic Productions 
handed Margia Dean a role in 


“The Quick or the Dead,” to be) 


poeseces by Sam Weisenthal for 
KO release ... Victor Mature 
negotiating a multiple-picture con- 
tract with Columbia on conclusion 
of his 20th-Fox deal next February. 

Alfred Hitchcock signed John 
Forsythe, on leave of absence from 
the N. Y. legit hit, “Teahouse of 


oe 


Brisson | 


upcoming | 


Raymond | 


.. Phil Karlson re-| 
direct | 


cast of the Marciano-Charles 
heavyweight fight here Sept. 15. 
House is scaled at $4 for mezzanine 
and $3.50 for orchestra and bal- 
cony, including the 10° admis- 


‘ sion bite. 


Seats will not be reserved and 


was announced by Orville Crouch. 
Tickets went on sale today (Tues.). 





Three in Philly Area 

Philadelphia, Aug. 31. 
Stanley-Warner Circuit’s three 
| houses in area which went SRO 
for the first Rocky Marciano-Ez- 
zard Charles heavyweight title 
| fight, will offer the return match, 
Sept. 15, via closed circuit on large 
screen theatre tv. 

The telecast will be shown at 
the Stanley, Philadelphia; Stanley, 
Camden, N.J., and Stanley, Ches- 
ter, Pa. 





Downtown L.A. Setup 
Los Angeles, Aug, 31. 

Downtown Los Angeles will 
have 7,170 theatre seats available 
for the exclusive telecast of the 
Marciano - Charles heavyweight 
' title bout on Sept. 15. Latest to 
enter is the Warner Downtown, 
with a capacity of 1,757. 

Other houses slated to handle 


. . . Geronimo Kuthle wil! | the telecast are the Orpheum, with | 


| 2,213 seats, and the L.A. Para- 
mount, with 3,200. 





$3.30 Albany Top 
Albany, Aug. 31. 

The 1,500-seat Grand will charge 
$3.30, on a first-come-first-served 
i basis, for the closed-circuit of 
'the Sept. 15. Rocky Marciano-Ez- 
zard Charles championship bout. 
Same tap was taken for the first 
match in June, when a near-ca- 
pacity house was attracted. 

Grand is already advertising the 
telecast, on signs and cards. 








Code Changes 
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will permit “in good taste” use of 
words like “hell” and “damn.” 
Code advocates insist these will in 
no ease represent a ‘“moderniza- 
tion” or wholesale easing of the 
\film industry’s set of moral stand- 
ards. 

That the Code is subject to cer- 
tain changes was the gist of an 
article last week in the Screen 
Producers Journal by John A. Viz- 
zard, assistant to Code Administra- 
tor Joseph L._Breen. This was re- 
garded in the trade as a “feeler” 
preliminary to the actual adoption 
of the modifications. 


co-starrer for Jean Wallace and. 
himself .. . Jehn Hudson checked | 


‘| FRO Guarantee 


or 2% difference from his pre- | 
big key city houses. However, he) 
| points out he’s gearing his terms | 


markets which have lower admis- | 


| 


Court Nines Stockholder . 
Suit in RKO-Stolkin Deal 


Los Angeles, Aug, 31. 
Milton Friedman’s stockholder 
suit against RKO, demanding an 
accounting of the Ralph Stolkin 


Star Outstanding 





deal, was-thrown out of Superior 
Court. ; 

Action, filed April 14, 1953, 
charged Howard Hughes and Ned/ 
Depinet made huge profits when | 
the Stolkin syndicate bought RKO | 


and then gave it back to Hughes. | 


| 
} 








| 
ere 
Lupino outfit, is offering all its 
product under the guarantee plan, | 
negotiating theatre by theatre, city | 
by city and situation by situation. | 
As explained by Levin, the system | 
is similar to bidding, except thet | 
exhibs sign for the picture before | 
| it goes into production. | 

Levin and Young are currently | 
in New York for the opening of | 
“Private Hell” Friday (3) at the. 
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Continued from page 5 Sams Paramount. They regard the Labor | the blaze. 


| Day weekend engagement as some- | 

thing of a coup, since they feel 
this is the first indie-produced and | 
| indie-distributed film to play the | 
| Broadway showcase. This accom- 
| plishment plus the number of other 
|engagements set for the picture, 
| Levin feels, is due partly to exhib 
| reaction against the 50% terms de- | 
|manded by the major distribs for | 
;most of the current product avail- 
able. 


Based on the reception of the 
| guarantee plan, Young, who is 
'prexy of the production company, 
is planning a schedule of six pic- 
tures for 1955. This is Filmakers’ | 
|most ambitious program to date. 
It has completed four pictures this 
_year and is weighing the start of a 
| fifth. Young is currently negotiat- 
b- for a property which Miss Lu- 


; 


pino will direct. Company’s first | 
' experience as an indie’ distrib was 
“The Bigamist, ’ 
| released before the introduction of 
ithe guarantee plan. “Mad at the 
| World” and “Crashout” will follow | 
“Hell” as guarantee pictures. 


Outside Producer 
“Crashout,” produced by Hal 
| Chester, was partially financed by 
Filmakers. “This is the first time | 
we've financed the work of an out- 
side producer,” said Young. “We 
liked the story and thought it was | 
a worthwhile investment. We don’t | 
know if we'll do it again in the 
future.” 

Regarding the release of outside 
‘films, Levin said his company 
'would distribute other producers’ 
| pictures on a limited basis. ‘We're 

not soliciting outside pictures,”’ he 
said, “but if we run across the right 
product and can make the right 
. deals, we'll do it. We have a ¢a- 
| pable production company in our 
|own right, but if we can attract the | 
right kind of producers, we'll 
| handle them.” 

| The guarantee plan, according to 
| Levin, is geared mainly for the 
main and sub-key situations. For | 
|subsequent selling to nabes and 
_later-date situations, Filmakers 
sales org, made up of its own men 


| with Filmakers’ 





and indie reps in various terri- | 
; tories, will serve as the selling 
agent. Outfit is repped in 28 ex- 


change cities. 

Decision to form a distribution 
company, according to Young, was 
|prompted by dissatification with 
the treatment received from major 
| distribs. Filmakers previcusly re- 
| jeased through RKO. “We always 
came in second,” said Young. “The 
same thing happens to every in-' 
dependent producer who releases 
‘through a major company. It’s too 
expensive and it takes too long to 
collect your money. We’re our own 
| bosses and we can devote full time 
to selling each of our pictures in- 
dividually.” 
| Young said the production com- 
| pany is attracting star names “be- 
cause of our record so far.” Com- 
| pany, he peinted out, works on 4 
|deferment and percentage basis. 
Young and Miss Lupino, who serve 
as writers and producers, with 
Miss Lupino on occasions lending 
her services as performer and di- 
rector, work on deferment basis. 
| Name performers hired for the pix 
/are given a percentage. Working 
on this basis, Young noted that 
“The Bigamist” was brought in at 
a negative cash cost of $50,000. He 
said that in seven and half months 
of release it had grossed $700,000, 
representing some. 5,500 domestic 
dates. “‘The Bigamist,’’’ Young 
said, “proved we were right in or- 
ganizing our own distribution com- 
‘pany. We paid off our negative 
leost in 90 days.” 


/no deepdyed plot here to make ex- 
hibitors- play behind their avail- 


| turns,”’ he stated. 


| correspondence on the print situa- 


| Owners of Ohio. 
| charge of ‘false economy” in put- 


| As for the optical prints of C’Scope 


_ buy 
' “Now. everyone wants to buy the 


Pre-Sold Pic Of 


Recent Times Due to Garland Aura 


™ 





v 


‘Duel in Sun’ Prints 
Lost in Hub Blaze 


Boston, Aug. 31. 

Fire of undertermined origin 
caused damage estimated at nearly 
$100,000 in Hub's film district last 
week completely destroying the 
Embassy Film Releasing Corp. 
storage building on Piedmont St. 
Considerable water damage aiso 
was reported by Eddie Comi, 
whose Massachusetts Theatre 
Equipment office and warehouse is 
adjacent to the Embassy storage 
stall. Embassy execs report that 


sixty prints of “Duel In the Sun” 
for which the company was the 
New England distrib, were lost in 


This is the second fire of major 
proportions in this area within a 
week, the Town House restaurant 
less than two blocks away being 
gutted by a mysterious blaze last 
week. 








Print ‘Mystery’ 
Continued from page 7 
Metro 








since couldn’t supply a 
print. 

Distribs’ answer is almost uni- 
form. Universal, for instance, said 
it had put out 475 prints on “Glenn 
Miller Story” and, anticipating the 
demand, had ordered 450 prints on 


“Magnificent Obsession.” ‘‘There’s 


ability,” a U exec held. He added 
that the company was aware that 
films today die faster than ever and 
that this necessitated a fast play- 
off. In the past, U used to buy 
around 325 Technicolor prints. 
“You can keep increasing the 
rint volume, but eventually you 
un into the law of diminishing re- 


Same attitude is taken at 20th- 
Fox whose prexy, Spyros P. 
Skouras, recently engaged in a 
with Independent Theatre 
Replying to a 


tion 


ting out insufficient prints, Skouras 
cited the cost of a fourtrack mag-« 
netic C’Seope print as between 
$650 and $800. 

Execs at 20th say, what with the 
still limited number of situations 
equipped for stereo sound, it costs 
them $75 to service each booking. 
More than 400 prints were made on 
“The Robe” for domestic distribu- 
tion. Due to the limited number 
of installations, a good many of 
these prints are sitting on the 
shelf, of no use to the company. 


pix, 20th claims that they’re just 
slow coming through. 

At Metro, it’s said that a Tech- 
nicolor film usually requires 425 
prints. On its CinemaScopers, 
Metro turns out 275 magnetic and 
between 125 and 150 optical prints. 
However, like 20th, it has difficul- 
ties getting the latter made. Exec 
at M-G blamed the industry’s fast 
switch to color as one important 
factor. He pointed out that, by 
1955, M-G’s own plant would be in 
a position to turn out 2,500,000 
feet of Eastman color print a week. 


Judy Garland’s name has made 
Warner Bros. “A Star Is Born” 
one of the outstanding pre-sold 
pictures in recent film history. Al- 
though only in her early 30s, 


actress is already a show biz leg- 
end. Mere announcement of her 
return to films, from which she 
had been absent since she made 
“Summer Stock” for Metro in 
1950, touched off a barrage of 
publicity that far surpassed ex- 
pectations. Without solicitation, 
WB ballyhooligans were swamped 
with requests for material on Miss 
Garland. 


The buildup started on Sept. 7, 
1952, when the announcement of 
“A Star Is Born,” first appeared in 
print. The film was scheduled to 
start after the birth of Miss Gar- 
land’s baby in January, 1953. How- 
ever, actual production did not 
start until October and the film 
remained before the cameras for 
some nine months. It was a long 
production period by Hollywood 
standards and the stanza was 
marked by all sorts of rumors re- 
lating to difficulties on the set. 
However, it all contributed to the 
remarkable buildup. Column 
breaks, newspaper and wire service 
stories, magazine articles and pic- 
ture layouts poured in. No less 
than a dozen separate magazines 
used headlines on feature stories 
about Miss Garland called “A Star 
Is Re-Born.” These included 
such topline publications as Look 
and Collier's. 


Vaude Hypo 

Plagued by illness and personal 
difficulties since her 1950 film ap- 
pearance, Miss Garland made a 
sensational comeback at the Pal- 
ace, N. Y., where she personally 
revived the two-a-day in an un- 
precedenited 19-week run. The 
Palace vaude stint started a flood 
of rumors about her future pic- 
ture plans and resulted in keeping 
her name constantly before the 
public. : 

Her hold on fans is evidenced 
in the unusual number of re- 
quests pouring into the Astor and 
Victoria Theatres, N. Y., asking 
when tickets for the picture can 
be bought. “Star” is set to open 
at both theatres for day-and-day 
runs early in October. World 
preem will be held at the Pan- 
tages Theatre, Hollywood, Sept. 29. 


Heavy Ad Campaign 

Realizing the hot property it has 
on its hands, WB is giving “Star” 
unprecedented backing. Accord- 
fing to pub-ad chief Mort Blumen- 
stock, the largest national maga- 
zine and Sunday supplement adver- 
tising campaign in WB history has 
been set to herald the Cinema- 
Scope Technicolor production. - 
Scheduled to begin end of Sep- 
tember to coincide with the world 
preem, it’s estimated that the na- 
tional ad campaign will reach a 
total readership of 170,000,000. 
The ad campaign will run from 
September through the end of the 
year. In addition, “Star” will re- 
ceive day-and-date newspaper ad 
campaigns to coincide with nation- 
al playdates and a tv spot cam- 
paign in the various distribution 
areas. 

Plans for the New York opening 
are, now in works. Talks with offi- 
cials of City Investing Co., opera- 
tors of the Astor and Victoria, are 
set for after Labor Day. Numerous 
preem ideas have been advanced 





He opined, too, that the dropout | 
of the ‘little’ picture may have | 
something to do with the shortage | 
claimed by exhibs. “They used to 
all sort of films,” he said. 


big pictures. When the major com-| 
panies had srfall attractions fort 
sale, the theatres went to the com- | 
petition in the hope of getting them | 
cheaper. So we dropped the so- | 
called B’s. Now you have the con- 
-sequences.” 


There’s a strong feeling on the} 


part of the distribs that, with the 
evolving pattern of moving up 
clearances, it'll be a good while be- 
fore this situation is worked out. 


“We've got to use our head,” was | 


one distrib comment. “These prints 
are expensive. There’s no use hav- 
ing them unless you know they 


ican be working. Somewhere along 


the line there must be a cutoff 
| point.” 
| tribs consider a quota of between 
400 and 450 prints on a major pic 
| as representing that point. 


It’s evident that the dis-| 


but no final decision has_ been 
made. 

One thing is certain about the 
New York engagement. Miss Gar- 
land’s name will be up in lights in 
perhaps the largest letters yet 
seen on the Main Stem. WB will 
construct a giant spectacular over 
both the Astor and Victoria The- 
atres. It will cover one whole 
block extending from 45th to 46th 
Sts. on Broadway. 


McConnell Pic Bicg To 
| Go On Despite His Death 


Hollywood, Aug. 31. 
Warners is going ahead with the 
screen biography of Capt. Joseph 
| McConnell in spite of his recent 
_death. Picture will go before the 
i|cameras late this year. 
| Henry Blanke will’ produce 
|“Triple Jet Ace” with Alan Ladd 
|in the title role and June Allyson 
costarring as his wife. 


} 
| 
} 
| 
| 
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PRINT BY TECHNICOLOR 


ROCKING THE NATION! 
BREAKING RECORDS EVERYWHERE! 


NEW YORK CITY 2ND CONSECUTIVE RECORD-BREAKING WEEK! 


- FINE ARTS: 











ALL-TIME HIGH — TOPS “LIVING DESERT” RECORD! iiaaieaees 


-— CINEMA: 


fuphovgd SMASHES ALL-TIME HOUSE RECORD! 





TOPS XMAS WEEK “LIVING DESERT” RECORD ! Baxuace 


at OR OF 





~ FILM CENTER: 


wpeeees FIRST WEEK DOUBLES “LIVING DESERT’ RECORD! 








~ ALADDIN: 


TIES “LIVING DESERT’ ALL-TIME HOUSE RECORD! ameeas 





waco CRACKS POPULAR PRICE OPENING DAY RECORD! 
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grass” (AA). Fair $12,500, Last 
week, “Susan, Slept Here” (RKO) 
and “Outcast” (Rep), $16,500 . 

Loew’s (Loew’s) (3,172;. 50-75)— 
“7 Brides for 7 Brothers” (M-G) 
(2d wk). Socko $30,000 after $35,- 
000 initial frame. 

Pageant (St. L. Amus.) (1,000; 
82)—“Mrs. Leslie” (Par) (2d wk). 
Hep $5,500 following $5,000 open- 
ing > apien aroeeed + 

Ric @ (St. L. Amus.) (400; 
82)—“‘Earrings of Madame De” 
(Indie). Fine $3,000. Last week, 
“Young Wives’ Tales” (AA), $2,000. 

St. Louis (St. L. Amus.) (4,000; 
69:\—“Broken Lance” (20th) (3d 
wk). Good $7,500 after $10,000 in 
second. 

Shady Oak (St. L. Amus.) (800; 
82)—“‘Madame De” (Indie). 
$4,000. Last week, “Young Wives’ 
Tales” (AA), $3,500 


‘JUNGLE’ GOOD $7,000, 
OMAHA; ‘LIVING’ 116, 2D 


Omaha, Aug. 31. 


Strong holdovers are the potent 
grossers here this stanza, with “Liv- 
ing It Up” still socko at the 
Orpheum in second round. “Caine 





Mutiny” is holding well in fourth- 


State session, “Duel in Jungle” 

shapes okay at the Omaha. Warm- 

ish, rainy days are not helping biz. 
Estimates for This Week 


Brandeis (RKO) (1,100; 50-75)— 
“Bullet Is Waiting’ (Col) and 
“Dangerous Cargo” (Indie). Mod- 
est $4,500. Last week, “Susan Slept 
Here” (RKO) and “Big Chase” 
(Col), $6,000. ; 

Omaha (Tristates) (2,000; 50-75) 
—‘Duel in Jungle” (WB) and 
“Crime Wave” (WB). Good $7,000. 
Last week, “Valley of Kings” 
(M-G) and “Bitter Creek” (Rep), 
$6.500. a 

Orpheum (Tristates) (2,890; 60- 
80)—“Living It Up” Par) (2d wk). 
recy $11,000. Opener was $17,- 
0 


State (Goldberg) (875; 75-$1)— 
“Caine Mutiny” (Col) (4th wk). 
Great $4,500 after $5,500 for third. 
Set for $36,000 this month. 


‘Zero’ Hot $10,000, Prov.; 
‘Obsession’ Fat 8G, 3d 


Providence, Aug. 31. 
“Hell Below Zero” at Loew’s 
State leads a fairly moderate ses- 
sion around here. Majestic with 
“Gorilla At Large” looks good. 
Third round of “Magnificent Ob- 
session” at RKO Albee shapes 
solid, “Living It Up” at Strand is 
rated happy in second stanza. 
Estimates for This Week 
Albee (RKO) 
“Magnificent Obsession” (U) and 
“Highway Dragnet” (AA) (3d wk). 
Very nice $8,000. Last week, 
$12,000. . 





Majestic (Fay) (2,200; 65-80) — | 


“Gorilla At Large” (20th) and 
“Princess of Nile’ (20th). Good 
$9,000, Last week, “Broken Lance” 
(20th) {2d wk), $10,000. 


State (Loew) (3.200; 50-70) — 


“Hell Below Zero” (Col) and 
“Prisoner of War’ (M-G), Fine 
$10,000. Last- week, “Valley of 


Kings” (M-G) and “Golden Mask” | 


(UA), $11,000. 

Strand (Silverman) (2,200; 65-90) 
—‘‘Living It Up” (Par) and “Java- 
nese Dagger” (Par) (2d wk). Good 
$7,800. Last week, $12,000. 


-KANSAS CITY 


(Continued from page 9) 


“Gilbert and Sullivan” (UA) (3d 
wk), Light $1,200. Last week. same. 

Midland (Loew’s) (3,500; 75- 
$1.25)—“Caine Mutiny” (Col) (4th 
wk). Oke $7,500, and will hold. 
Last week, $8,500. 

Missouri (RKO) (2,650; 50-80)— 
“Susan Slept Here’ (RKO) and 
“Champagne Safari’ (Indie) (2d 
wk). Nifty $7,000. Last week, 


$12,000. 

Orheum (Fox Midwest) (1,913; 
75-$1) —“Magnificent Obsession” 
(U). (6th wk). Lively $8,000 to wind 
long run. Last week, $8,500. 

Paramount (United Par) (1,900: 
60-80)——“‘Mrs. Leslie” (Par) (2d 
wk). Fairish $5,000 in 5 days. Last 
week, $7,500. “Rear Window” (Par) 
opens tomorrow (Wed.). 

Roxy (Durwood) (879; 65-85)— 
“Garden of Evil” (20th) (7th wk). 
Light $3,500 to end run. Last 
week, $4,000. 

Tower (Fox Midwest) (2.100; 65- 
85)——"Broken Lance” (20th) (3d 
wk). Good $7,000 for final week. 





Last week, $8,500. 

Vogue (Gelden) (550; 75-$1) — 
‘Final Test” (Indie) (2d wk). 
ish $1,500. Last week, $1,600. 


Fair- 


SS 


Picture Grosses 


Swell | 


(2,200; 50-70) —| 





‘Lance’ Loud $20,000 in_ 
Denver; ‘Window’ Great 
186, ‘Crusaders’ Oke 96 


Denver, Aug. 31. 

“Broken Lance” is packing the 
Center Theatre currently to hold- 
over biz, initial reund being great. 
“Rear Window” looms nearly as 
big with smash takings at Denham. 
It also is holding. “Susan Slept 
Here” is rated good at Orpheum 


ers” shapes okay at Paramount. 
“Vanishing Prairie” is® trim in 
second round at the Aladdin, and 
Siays a third. 

Estimates for This Week 

Aladdin (Fox) (1,400; 50-85) — 
“Vanishing “Prairie” (Disney) (2d 
wk). Trim $4,500. Stays on. Last 
week, $8,000. 

Broadway (Wolfberg) (1,200: 50- 
85)—‘‘Her 12 Men” (M-G) (3d wk). 
Lean $4,500. Last week, $6,000. 

Centre (Fox) (1,247; 60-$1) — 
“Broken Lance” 20th). Great $20,- 
000. Last week, “High and Mighty” 
(WB) (5th wk), $11,000. 

Denham (Cockrill) (1,750; 50-85) 
—‘“Rear Window” (Par). Smash 
$18,000 or near. Last week, “Liv- 
ing It Up” (Par) (3d wk), $8,000. 

Orpheum (RKO) (2,600; 50-85)— 


“Susan Slept Here” (RKO) and 
“Angle on Murder” (Col). Good 
$10,000. Last week, “Valley of 


Kings” (M-G) and “Operation Dip- 
lomat” (Indie) (3d wk), $6,000. 

Paramount (Wolfberg) (2,200: 
50-85)—“King Richard and Cru- 
saders” (WB). Okay $9,000 or 
better. Last week, “Magnificent 
Obsession” (U) (3d wk), $12,000. 

Vogue (Pike) (442: 74-90) — 
“Dreams of Love” (Indie). Good 
$2,000. Last week, “Scotch on 
Rocks” (Indie), $1,800. 


‘River’ Fast $32,000, 





Mont’; ‘Wind’ $28G, 2d, 


: Montreal, Aug. 31. 
“River of No Return” is booming 
here this week to land best returns 
| of any newcomer. It is closely fol- 
i lowed by “Gone With Wind,” which 
still is smash in second at Loew’s. 
“Crossed Swords” is rated good at 
the Princess. 
| Estimates for This Week 
Palace (C. T.) (2,625; 60-$1)— 
| “River No Return” (20th). Mighty 
$32,000. Last week, “3 Coins In 
| Fountain” (20th) (4th wk), $14,000. 
| Capitol (C. T.) (2,412; 45-75)— 
|“Mrs. Leslie” (Par). Fair $13,000. 
‘Last week, “Susan Slept Here” 
' (RKO), $17,500. 





Princess (C. T.) (2,131; 40-65)— | 
| “Crossed Swerds” (UA), Good $10.- | 
000. Last week, “Wild One’ (Col) | 


| (2d wk), $11,000. 


Loew’s (C. T.) (2,847; 50-85)— 
“Gone With Wind” (M-G) (2d wk). 


|Smash $28,000 following $33,500, 


| opener. 

Imperial (C. T.) (1,789; 43-68)— 
“Prince Valiant” (20th). Dull $8- 
,000. Last week, “How To Marry 
| Millionaire” (20th) and “Silver 
| Lode” (20th), $10,500. 

| Orpheum (C. T.) (1,048; 40-65)— 
'“Jungle Man-Eaters” (Col) and 
,“Outlaw Stallion” (Col). Good $7,- 
000. Last week, “Lone Gun” (UA) 
‘and “Return Treasure Island” 
(UA), $10,000. 





CLEVELAND 


(Continued from page 9) 


| lenge Wild” (UA) (2d wk). Fair} 


1 $5,000. Last week, $8,000. 
Lower Mall (Community) (585; 
60-90)—“‘Seven Deadly Sins” (In- 


die) (4th wk). Oke $3,000. Last 
week, $3,200. 
Palace (RKO) (3,000; 75-$1)— 


“Waterfront” (Col). 
000 for Marlon Brando pie. 
week, “Susan Slept Here” (RKO), 


$14,000. 
State (Loew’s) (3,500: 60-90)— 
“Man With Million” (UA). Fine 


$12,000. Last week, “7 Brides for 
7 Brothers” (M-G) (3d wk), $15,000. 

Stillman (Loew’s) (2,700; 60-90) 
—‘7 Brides’ (M-G) (m.o.). Smash 
$12,000. Last week, “Knock On 
Wood” (Par) (m.o.) (3d wk), $6,000. 





Va. Ozoner Has Giant Screen 

Washington. 
New drive-in in northern Vir- 
ginia, 10 miles from 
Washington, claims the largest 
screén in the world. The curved 
screen measures 120 by 50 feet) 


and is advertised as a C’Scope 
widescreen. 
Theatre, which opened last} 


Thursday (26), also boasts such fea- | 
tures as a dining terrace, bottle | 
warming service for babies, etc. | 
' Called the Lee Highway-Arlington | 
| Blvd. Drive-In, it is operated by | 
\ Michael Redstone, 





| Dublin Players Sail ~ 


while “King Richard and Crusad-_ 


Sockeroo $27,.- | 
Last | 


mid-town | 


On 9-Month U.S. Tour 
Dublin, -Aug. 31. 

Ronald Ibbs Co., Dublin Play- 
ers, sailed last Saturday (28) on 
the Brittanic for its fourth\tour of 
the U. S. under Clark H. Getts’ di- 
rection, 

Group includes former Abbeyites 
and Dublin Gate players. Josie 
MaeAvin, company manager says 
the tour will last nine months and 
carry through 36 states with a rep- 





ertory of six plays. 
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This he maintained, despite the 


statement said that it was “shocked 
and amazed by the insensitive at- 
titude of the sales heads towards 
the exhibitors critical problems 
... ” The exhib org’s board de- 
cided on the Government appeal 
following meetings in New York 
with the various sates chiefs. 
Reprisals Planned 

While Abram F. Myers, Alilied’s 
general counsel, has been entrust- 
ed with the job of drafting for 
presentation to Allied’s 1954 con- 
vention “a bill suitable for intro- 
duction in the next session of Con- 
gress,” the exhib org is planning 
reprisals against Warners and Co- | 
lumbia. While not specifically | 
stated and couched in extremely 
careful language, the reprisal ac- 
tion nevertheless implies some 
sort of boycott of the films of 
these two companies. 

Allied’s prexy Ben Marcus has 
been authorized to appoint an Em- 
ergency Defense Committee that 
will be charged with “the responsi- 
bility and duty of formulating and 
expressing to Allied regional asso- 
ciations, for their individual in- 
formation, guidance and action in 
the conduct of their respective 
businesses, their bonafide opinions 
and recommendations relative to 
the policies and practices of sev- 
eral film companies either in gen- 
eral or in relation to particular 
pictures.” Although individual ex- 
hibs do not necessarily have to ac- 
cept the recommendations of the 
committee, they will be told 
whether or not it’s advisable to 
pass up the picture or pictures of 
a particular company, according to 
an informed Allied source. 

Allied units have been request- 





fact that the board’s “emergency” | 





ed to form committees to cooper- 
ate with the Emergency Defense 
Committee “in the collection and | 
dissemination of pertinent inform- | 
ation.” to offer suggestions, and to 
interpret and explain to their) 
members the recommendations of | 
the Defense Committee. However, | 
it is stressed that it’s up to the ex- | 
hibitors “to take such action there- | 
to as their respective judgments | 
dictate and as may be most bene- | 
ficial to them.” ' | 
| Not Too Deeply | 
| Allied apparently does not want | 
| the Government in the film busi- | 
|} ness too deeply, since it describes | 
/the proposed bill as one “which if | 
enacted would afford its minimum | 
of regulation necessary in the pub- | 
lic interest to preserve the the-| 
'atres of the United States for the | 
}use and employment of the Amer- | 
ican people and for other pur- | 
poses” (a profit to exhibs for their 
investment and efforts). This can 
only be achieved, according to the 
Allied board, “by a just and equit- 
able division of the boxoffice dol- 
| lar as between the distributor and 
‘the exhibitor, thereby preserving 
ithe profit incentive without which 
no business can survive in our 
free American economy.” 

The Allied board stated that it 
was convinced that the current 








companies stemmed from an arti- 
ficial film shortagy> As a result, 
it reaffirmed its support of the 
Makelim Plan and urged Allied 
units to support the plan and bring 
it “into successful operation at the 
earliest possible time.” The Emer- 
gency Defense Committee, it was 
noted, would take over the duties 
and responsibilities of the Special 
Committee on the Makelim Plan. 
While noting that it wes proceed- 
ing immediately with all the ac-| 
tions mentioned in the “emer- | 
gency” statement, the Allied board | 








policies and practices of the film |: 





Alltime Low of Term WritersatMa jors; 
Only 25 as Slicing Deals Continue 





‘Musketeers’ Adds Trio 
Of Scribes, Seeks Stager 


Italian Film Export is seeking 
a new director for its “Three Mus- 
keteers” vidfilm series now being 
lensed by Thetis in Italy. Three 
new writers—George Foss, Peter 
Barry and Don Mankiewicz—were 
brought in recently to complete 
the 39 half-hours. First 13 will be 
in the U.S. by Oct. 10. 

Joe Lerner directed the first 
seven of the ‘‘Musketeers”’ scripts. 
Also ‘being done as part of the 
overall “Musketeers” project is a 
feature film, and it should be in 
the U.S. by sometime in’ October 
also. 


COMPO Poll Of 








‘Bests Bogs Down’ 


The Council of Motion Picture 
Organizations’ proposed audience 
participation poll to select the 
“bests” in motion pictures appears | 
bogged down. Originally sched- 
uled to get off the ground this fall, 
the all-industry gimmick designed 
to spur interest in picturegoing 
seems to be having trouble getting | 
out of the barrier gate. Some 
cynical industryites who have wit- 
nessed the disappearance of other 
well-intentioned “booster” ideas 
fear the poll may have the same 
fate as the industry tv show and 
the long-proposed travelling ex- 
position. 

COMPO has had no meetings to 
implement the poll plan and none 
is immediately scheduled. The 
only positive action taken recently 
was Allied States Assn’s approval 
of the idea at its recent board | 
meeting. The delay in setting up| 
a positive plan for the conducting | 
of the poll, it’s indicated, may be) 
due to the necessity of receiving | 
full approval of the various com-| 
ponents making up COMPO. So} 
far, only Allied has given the idea | 
an official nod. 

Advocates of the plan discount 





the pessimist wailing by pointing | Warners, 


out that the whole idea cin be put} 
in motion in 45 days. However, | 
even this time period would be be- | 
yond the original early fall target | 
date. A later date would cause a 
conflict with other “bests” awards 
and could conceivably detract from 
the N. Y. Film Critics citations and | 
Academy Awards. 


First ‘HQ’ Cop-Pic | 
Rolls Out of Studio 


New firm, Headquarters Produc- 
tions Inc., has finished the first in 
a series of half-hour telepix about 
New York's police force starring 
Jay Jostyn. Outfit, helmed by 
Thomas Prezioso, is seeking a na- 
tional bankroller but indicated it'll 
shoot the remaining 12 in the first 
eycle if one isn’t lined up within | 
the next three weeks. 

Shot at the Bedford Studios in 
N.Y., story, called ‘“‘Headquarters,” 
is based on the files of ex-city de- 
tective George O'Connor. Scripts 
are being done by Maurice Barrett. 














| cently 


Hollywood, Aug. 31. 

There’s an alltime low = of 
around 25 term writers working at 
the major motion picture studios, 
as the lots continue the trend of 
slicing term deals. 

Trend began a couple of years 
ago, when the studios began slic- 
ing number of writers on their 
payrolls in favor of hiring them 
on a picture-to-picture basis. It 
also fit in with the Hollywood pat- 
tern of fewer but bigger pictures 
on the various production skeds. 
For the first time in history, it's 
believed, one studio—RKO-—-has 
no writers on the payroll, either 
terms or others. 

Since the new’ pattern began, 
writer employment slid from 200 
about two years ago, to 123 last 
Sept. 1. Then it dipped to an all- 
time low of around 90 last Novem- 
ber, rose to 109 last January, and 
appears to be stabilizing, with the 
present figure at 108. ' 

Metro has the largest number 
of term contract writers, 16, but 
nine of those aren't working cur- 
rently, being on vacation or be- 
tween assignments. Figure reps a 
drop of three from that of a year 
ago. 

Only at -UI has the number of 
termers been upped in the past 
year, with five under contract as 
compared to four a year ago. At 
20th-Fox, which had four term 
scribblers a year ago, there’s only 
one today. 

UI, which last year took over 
the top spot in employment of 
writers, continues to lead the field, 
with 28 writers on its payroll, 
seven over the figure last Sept. 1. 
It’s the exception to the rule, how- 
ever, most studios slicing the num- 
ber of scribblers. 

Metro had 19 writers a year ago. 
today has 17; 20th had 14, now has 
11; Paramount had 18, today has 
10; Warners had eight a year. ago, 
now has 10: Republic had seven, 
is up to eight. Columbia is status 
quo, with 24 scribblers, same num- 
ber as last fall. Big difference here, 
however, is that Col’s tv subsid, 
Screen Gems, has 18 writers at 
work, a figure in excess of all the 
majors except Columbia and UT. 

Since last January, there’s been 
an unswing in writer emp!oyvment 
at Columbia, Republic, UI and 
with a downbeat at 
Metro, Paramount, 20th and RKO. 
But without exception the general 
trend continues to emphasize the 
picture-by-picture deal, with regu- 
lar tickets being few and far be- 
tween. 


Half of Yorke’s Ba!lnix 
In Can, Rest Next Soring 


Emerson Yorke has completed 
about half of the 26 quarter-hour 





| telepix. documentary stanzas about 


currently active baseball players, 
and the entire series should be 


|ready at opening of the ’55 ball 


season. First in the series, called 
“This Is Baseball,” gives lowdown 
on background of Brooklyn Dodg- 
ers’ Pee Wee Reese as well as up- 
dated action pictures of the star 
shortstop, Film was shown re- 
at dedication of the Na- 
tional Baseball Hall of Fame in 
Cooperstown, N. Y. 

Among other 15-minute shows 
already lensed by Yorke are those 


| covering Stan Musial, Yogi Berra, 


. ‘Living’ Shapes 


Continued from page 4 








ee emcee i 
“Living” registered $31,000 in New 
Orleans as against $17,000 for 
“Money From Home.” Gross in} 
Chicago of $92,700 was nearly twice | 
as much as “Caddy” opening se- 
sion, and went to better than dou- |} 
ble in the second week. 

“Living” registered $14,000 in 
Jacksonville opening week  as| 
against $7,000, the biggest done by | 
any previous Martin & Lewis com- | 
edy there in the big winter season. | 

In Baltimore the picture ran for | 
three weeks, which is unusual in} 
itself, and got nearly double the | 


| Eddie Lopat, Bob Porterfield and 


Robin Roberts. Pearson Advertis- 
ing is agenting the package. 

















New York Theatres 
Mano Use MALL 


} “SEVEN BRIDES FOR SEVEN BROTHERS” 


in CINEMASCOPE starring 
JANE POWELL * HOWARD KEEL 
Color by ANSCO - An M-G-M Picture 
and SPECTACULAR STAGE PRESENTATION 





| posals the film companies, or any 


| said that it “feels. that the door| money grossed by “Money From | 


should be kept open.for the recep-| Home.” The story is much the 


| tion and consideration of any pro-| same in other keys where “Living” 


has opened. 

of them, may offer, or any reforms| The fact that most exhibitors 
they may voluntarily adopt, for re-| have played up sexy cutouts of 
lieving present intolerable condi- | Sheree North, featured in the pic, 
tions, especially as they affect the! in much of the advertising and. 


smalltown theatres and the sub-| bally is regarded as being a plus | 


sequent run theatres.” \ factor. 
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ABCTV 


ChiN.Y. Web-Withm-Web 


May Set New Daytime Sale Pattern 


A 
_- 





Chicago, Aug. 31. 

The Sterling ‘Red) n- 
Jorn Mitchell ABC-TV combine, 
which last week launched its net- 
work-within-a-network tieup be- 
tween the Chi and New York o&o’s, 
has come up with a new autonomy 
wrinkle. The two o&o0 veeps are 
moving further into the parent 
web’s daytime vacuum by pitching 
shows to the ABC-TV affiliates via 
a@ program service adjunct they're 
in the process of establishing. 


The program service plan offer- 
ing daytime shows to the in- 
dividual ABC-TV outlets for home- 
town selling om a fee basis is ad- 
mittedly experimental in its open- 
ing phases. The project, however, 
has the okay from AB-UP prexy 
Leonard Goldenson and if it proves 


feasible in terms of station accept- | 


ance it may well set the pattern 
for the network’s daytime opera- 
tion which currently is confined 
to the early morning “Breakfast 
Club” simulcast. Similiar plans re- 
portedly have been studied in 
theory by NBC-TV and CBS-TV as 
a guide to Jongrange planning. 

As outlined by Quinlan, the ven- 
ture can serve to fill the daytime 
needs of the web’s affiliates by pro- 
viding them with live strip shows 
for local selling, at a cost to the 
stations that would be less than 
if they programmed the time 
themselves. As with Quinlan and 
Mitchell’s own two-city hookup 
with Chi’s WEKB feeding some-two 
hours of afternoon programming 
to its N. Y. sister station WABC- 
TV, the program service setup is 
hinged to the fact that ABC has the 
N. Y.-to-Omaha cable under lease 
from 2 p.m. so there are no extra 
line ‘costs. 

First program to be offered will 
be Burr Tillstrom’s “Kukla, Fran 
& Ollie’ which has been purchased 
cross-the-board on WBKB and 
WABC-TV at 6-6:15 p.m. (CDT) by 
Gordon’ Baking. The’ two-ciiy 
client will have first picks on 
those stations within its marketing 
area. The price tag for KKFO, 
which is slated to be offered to the 
affiliates a couple weeks after its 
Monday (6) starting date for 
Gordon, is currently being worked 
out between Quinlan and Till- 
strom. Plan, however, wiil be set 
up on a volume discount basis, 
with the price decreasing to in- 
dividual stations as the number of 
“client” stations increase. 

It’s figured that “Kukla” is a 
natural to teeoff the venture since 
the show has a national rep which 
should require a minimum of pre- 
selling to the station managers. 
And with the price tailored to the 
size of the market, set circulation 
and the station’s own rate card, it’s 
argued that the outlets can offer 
a “big name” property to their 
local advertisers at a cost they can 
afford. 

Second show to get the co-op 
treatment is “Creative Cookery,” 
which will be aired over the 18- 
station “round-robin” cable look 
between NY. and Chi starting Fri- 
day (6). Show airs daily from 11 
to 11.55 a.m. (N. Y. time). 


Clearance For 





‘Tonight Pledged 


Chicago, Aug. 31. 

Despite early indications that 
NBC might have a problem on its 
hands getting together a network 
of stations that wou'd attract spon- 
sors for upcoming Steve Allen 
“Tonight” show, clearance problem 
is now “in the bag” with certainty 
that at least 30 basic stations will 
be going along for the 90-minute 
Jate night ride when the show 
preems last week in September. 

There was some apprehension 
among network execs when some 
of the larger affiliates (the very 
Ones that had been carrying the 
torch for late night tv live pro- 
gramming) served notice on the 
web that due to longrange com- 
mitments they would be forced to 
e bypass “Tonight.” However, they 

have since had a change of heari 
and notified the network to “count 
us in.” 

Initial 30-station entry is consid- 
ered good. Affiliates on the whole 
are gratified with the “Tonight” 
scheduling, but an “include me out 
temporarily” reservation is due te 
local commitments. 


NBC Ups Ellis Moore 


Ellis Moore, NBC trade press 
head, is being pencilied in as di- 
rector of the network’s press divi- 
sion under veepee Syd Eiges. 

Ellis will succeed Dick Con- 
nelly, who resigned to return to 
Young & Rubicam. Connelly left 
last Friday for a week's vacation 
before checking in at Y & R next 
week. 


Hot CBS-TY July 
Cverpowers NBC; 











| CBS-TV moved way out in front 

of NBC-TV in July billings, accord- 
ing to Publishers Information Bu- 
,reau figures, grossing $11,861,534 
'for the month as compared to $8.,- 
| 149,533 for NBC-TV. Latter’s July 
ifigure represented a 15% billings 
jincrease over July of °53, as com- 
|pared with CBS’ nearly 60% hike. 
|CBS is still ahead of NBC on the 
\first seven months of the yerr, 
with $77,777,963, compared with 
NBC’s $70,443,559. 

Biggest single percentage in- 
crease came from ABC-TV, whose 
July figures are 77% above last 
vear’s. Web totaled $2,310,281 for 
the month. DuMont, with $623,455, 
registered the smallest increase, 
5%. Total network billings for 
July were $22,944,803, well above 
last July’s $16,217,790. Total net- 
work billings for the first seven 
months is $172,957,857, compared 
to last year’s $121,190,222 for the 
same period. 

Meanwhile, network radio con- 
tinued its decline, dropping to a 
four-network six-year July low of 
$9,567,329. Last July the total was 
$12,228,249. Total network figure 
for the first seven months was 
also well under last year’s total, 
£84.093,643, compared with $95,- 
001.140. CBS continued to lead the 
pack, with $3,889,547 in July, but 
this represented a 7% drop from 
last July. NBC, with $2,127,192, 
dropped 26% from last July, while 
Mutual, with $1,451,767, dropped 
5%. ABC, despite the loss of 
some nighttime half-hours, had the 
least decrease, 0.7%, with a $2, 
098,823 gross for the month. 


NBC-TV’S 1ST SALE ON 
BOB SMITH; PINKY T00 


NBC came in for a couple of fat 
daytime tv sales last week. Seru- 
tan bought into the new Bob Smith 
show in the first nibble for the 
noon half-hour. Sponsor will latch 
on to the last quarter, starting 
Sept. 27, taking M-W-F one week 
and Tuesday-Thursday the next un- 
til the contract playout. 

Tootsie Roll (Sweets Co. of 
America) has increased its Pinky 
Lee shareholding from 13 to 26 
participations, 





Radio's 6-Yr. Low 














SAMMY KAYE 


Now at Surf Club, Virginia Beach 
Flying in each Thursday for his 
“SO YOU WANT TO 
LEAD A BAND?” 

TV show over ABC-TV, 


Thursdays at 9 P.M. 

For BRILLO 
ABC-Radio: “SERENADE ROOM” 
and “SUNDAY SERENADE” 
Columbia Records Exclusively 


Stork Club’ Dry 


Run: New Format 


Saturday (4) will witness ABC- 
TV’s “dry run” of the new “Stork 
Club” format, a week in advance 
of its debut on that network, in 
what boniface Sherman Billingsley 
calls “the most natural hour for a 
nitery show—Saturday night at 10 
to 10:30." By coincidence, tv pro- 
duction veepee Charles M. Under- 
hill, who supervised “Stork Club” 
when it first came on the air for 
CBS-TV, is now in a parallel po- 
sition with ABC and will person- 
ally handle the project. 


The American “traditional night 








out” — Saturday—is figured by 


ABC-TV sales department to be a 
“natural” for a cafe show, instead 
of the week-night 7 or 7:30 p.m., 
as on divers occasion heretofore— 
an hour which Billingsley knows, 
from his own family life, presents 
a problem for adult lookership 
when youngsters in the family are 
battling for the video set for their 
own action films, kid shows, and 
the like. 


ABC’s intensive “dry run” is 
necessitated (1) by some $150,000 
worth of new video equipment, 
which (2), will have greater mo- 
bility utilization because of (3), 
the new format. 


This calls for, in addition to 
Billingsley’s personal interviews 
as host with the sundry socialite 
and show biz celebs at the now re- 
nowned “Table 50” of the Stork 
Club, a greater flexibility. This 
means an exploration of all en- 
virons of the eight floors that 
comprise the Stork Club—the up- 
stairs private dining rooms, the 
wine cellars, the sundry kitchens, 
the main room, the sacrosanct Cub 
Room, the bar, the bustling East 
53d Street itself (with celebs 
alighting in cabs and private cars), 
and the like. This will mean four 
orthicons in constant use, instead 
of the three as heretofore. The 
idea of taking the U. S. national 
audience backstage at a glamor 


(Continued on page 37) 








Of Time & Lacy 


Emergence of “Public Defender® as the No. 1 rated show on 








the New York Nielsens for the four weeks ending Aug. 7 has deep 
significance both for NBC-TV and CBS-TV, for above all it attests 
to the continued pulling power of the Monday night at 9 (“I Love 
Lucy”) slot on the Columbia web. “Defender,” whose own status 
as a Philip Morris entry in ’55 is still in doubt, has been doing 
summer duty for “Lucy.” In its regular Thursday night berth, 
to which it returns for the balance of the year when “Lucy” gees 
back, it has failed to create any unteward excitement or enthusiasm. 

The continued impact of the Monday CBS time is of equal con- 
cern to NBC because of the latter web’s cherished hope that the 
new “Medic” series, going in as the competition, will reverse the 
tables and end the longtime Columbia supremacy, ° 


Nielsen’s Top 10 follows: 

i RE SO EE 2) ERT PES a ts Se al eo ia Bets SES Se 
What’s My Line (Remington) (CBS) 
Drama COP bo Bas es 

What’s My Line (Stopette) (CBS) 
Masquerade Party (CBS) 
Talent Scouts (CBS) 
TOGee OE TWO ACD: ois 6 ok 56 Seed ooh wad ots 
I’ve Got A Secret (CBS) . 
Ford Theatre (NBC) 


Pe ee ee es 
Ce 
Coeeeeereee seers esrseeees 


SSet eV es erBrereves sae eeures wavs Ones 


SHeVsseaineo~ 
DK aAowoRocw 


TV Network Premieres 


(Sept. 1-11) 


_THURS., 


Name That Tune. Music-quiz, CBS, 10:30-11 p.m., American 


home Products, Carter Products (alt. weeks), both 


via SSC&B. 


‘ FRI., SEPT. 3 ; 
Mama. Situation comedy, CBS, 8-8:30 p.m., General Foods, via 


Benton & Bowles. 


Gillette Cavalcade of Sports. Boxing, NBC, 10 p.m. to conclusion, 


Gillette, via Maxon. 


Person to Person (Ed Murrow). Interviews, CBS, 10:30-11 p.m. 
Noxzema via SSC&B, (alt. weeks) with Hamm Brewing (midwest) 
via Campbell-Mithun, American Oil (east) via Joseph Katz Co. 

SAT., SEPT. 4 
Captain Midnight (film). Adventure, CBS, 11-11:30 a.m., Oval- 


tine, General Mills (alt. weeks), 


both via Tatham-Laird. 


Space Patrol. Adventure, ABC, 11-11:30 a.m., Ralston-Purina 


via G 


dner, Nestle via Cecil & Presbrey (alt. weeks), 


Uncle Johnny Coons. Children’s, CBS, 11-11:30 a.m., Lever Bros., 


via McCann-Erickson. 


Ethel & Albert. Comedy, NBC, 


& Paus. 


7:30-8 p.m., Sunbeam, via Perrin 


SUN., SEPT. 5 
Walter Winchell. News, ABC, 9-9:15 p.m., Gruen, American Safety 
Razor (alt. weeks), both via McCann-Erickson. 
TUES., SEPT. 7 
It’s a Great Life (film) (Michael O’Shea). Situation comedy, 
NBC, 10:30-11 p.m., Chrysler-Plymouth Dealers, via MeCann-Erick- 


son. 


Stop the Music. Music-quiz, ABC, 10:30-11 p.m., Exquisiie Form, 
Quality Goods Mfg. Corp. (alt. weeks), both via Grey Advertising. 


THURS., 


SEPT. 9 


They Stand Accused. Courtroom drama, DuMont, 8-9 p.m., Con- 
solidated Cosmetics, via Frank E. Duggan. 
FRI., SEPT. 10 : 
The Big Story. Drama, NBC, 9-9:30 p.m., Pall Mall, Simoniz (alt. 


weeks), both via SSC&B. 


Dear Phoebe (Peter Lawford) (film). Situation comedy, NBC, 
9:30-10 p.m., Campbell Soups, via BBD&O. 
SAT., SEPT. 11 
Hallmark Hall of Fame. Drama, NBC, 5 to 5:30 p.m. (5 to 6 p.m. 
every fourth week), Hallmark Cards, via Foote, Cone & Relding. 
My Favorite Husband. Situation comedy, CBS, 9:30-10 p.m., In- 


ternational Silver, Simmons Co. 


Rubicam. 


(alt. weeks), both via Young & 


Stork Club. Interviews-variety, ABC, 10-10:30 p.m., sustaining. 
Your Hit Parade. Music, NBC, 10:30-11 p.m., Lucky Strike via 
BBD&O, Warner-Hudnut via Kenyon & Eckhardt (alt. weeks). 


Color TV Schedule 


NBC-TV 
Home (insert from N.Y.), Sept. 2, 11 a.m.; (film travelog) Sept. 3, 
11 a.m. 
CBS-TV 


(Tint Teeoffs) 
Life With Father—Tues., 10 p.m., Sept. 7. 
Love of Life—Wed., 12:15 p.m., Sept. 8. 








No ‘Comedy’ for M&L 


Hollywood, Aug. 31. 

Jerry Lewis will be bedded for 
_at least two more weeks, suffering 
from yellow jaundice. Conse- 
quently, the initial Colgate ““Com- 
edy Hour” on NBC-TV Sept. 19 
starring Martin & Lewis has been 
postponed. So’s their Paramount 
film, “¥ou're Never Too Young.” 

Both pix and tv commitments 
are indefinite pending Lewis’ re- 
covery. 


Network Radio's 
New Daytime Rap; 
GF, P&G Cutbacks 


“Wendy Warren and the News,” 





combo soaper-news capsule cross | 


boarder on CBS Radio, has been 
given the gate by General Foods 
with the sponsor reportedly shop- 
ping around for another daytime 
show. Also headed for the ash- 
heap at the web is “Second Mrs. 
Burton,” 2 o’clock strip which has 
been riding under GF coin. 

“‘Wendy Warren” goes back nearly 
eight seasons on the Columbia 
lists. It was launched in June of 
1947 in the time that was until 
then a solid anchor for the “Kate 
Smith Speaks” show. 

NBC’s daytime radio spread is 
likewise in downbeat with Procter 
& Gamble cancelling out on “Wel- 
come Travelers.” Chi-based stanza, 
riding as a 3 o'clock ha’i-hour 
strip, was formerly a morning 
show on the web in the time (at 
10) now occupied by the Bob 
Smith show. (The televersion 
moved over to CBS along with a 
time shift.) . 


Claims ‘Marco’ Piracy 


Los Angeles, Aug. 31. 

Simon Cohen, leather salesman, 
filed $500,000 alleged piracy suit 
in Superior Court against KTLA 
and the sponsor of “Marco.” 

Plaintiff contends his bingo-type 
idea was copyrighted-in 1950 and 
later submitted to officials of 
KTLA. It has been on the air 








since July. 


Carey Wilson As 
Selznick TV Aide 


Veteran film producer Carey 
Wilson will make his television 
production debut as a member of 
David O. Selznick’s staff, currentiy 
vrevaring the “Light’s Diamond 
Jubilee” spectacular set for a four- 
network ride Oct. 24. Wilson, pro- 
ducer of “Green Dolphin Street,” 
“Postman Always Rings Twice” 
and scores of others, recently left 
Metro after being with studio since 
its formation. He'll act as a re- 
searcher and supervisor for seg- 
ments of the two-hour spec. 

Show is near its original goal of 
312 stations. With some seven 
weeks to go until the Oct. 24 tele- 
cast, N. W. Ayer, agency for the 
electric light industry, already has 
275 stations lined up. 

The one-shotter expectancy is 
for a spread over 124 NBC affil- 
iates, 125 from CBS, about 35 from 
ABC and 28 from DuMont. Stanza 
will run from 9-11 p.m. 


WGN-TY’S DAYTIME 
RATE OVERHAULED 


Chicago, Aug. 31. 

With its nighttime schedule prac- 
tically sold out and with the base- 
ball telecasts ending soon, WGN- 
TV is currently revamping its day- 
time structure. First move has 
been to install a single spot and 
participation rate for the 9:30 to 
5 daytimers, which in effect elimi- 
nates any premium charges on the 
station’s participation strips dur- 
ing that period. : 

The new single rate, currently 
ranging from $120 to $90, depend- 
ing upon frequency discounts, has 
been worked out to simplify the 
WGN-TV supermart merchandis- 
ing plan which is based on the ad- 
vertisers’ expenditures. For ex- 
ample, a client spending $450 
weekly for 13 weeks gets a week's 
display in A&P and Jewel Food 
stores; an $850 buy gives the ad- 
vertisers two displays for a week, 
and a $1,250 weekly budgets 








earns a monthly bonus display. 








Wednesday, September 1, 1954 





_ BADIO-TELEVISION 





TRADE WINDS 


IN 





Chi: 4 Crossroads 


Chicago, Aug. 31, 


Chicago, for this week at least, is the radio-tv capital ef the 
nation with no less than five separate groups holding forth here 
in overlapping conclaves. The agendas of the different meetings 
cover practically the entire scope of radio-tv, 1954 model, from 
what’s with network radio to what’s with color tv. 

Both the NBC-TV and the CBS Radio high brass are out in 
droves for their respective affiliate clambakes. The NBU-TV dele- 
gation, led by RCA board chairman David Sarnoff and prexy” 
Sylvester (Pat) Weaver, are enscounced at the Drake Liotel today 
(Tues.) and tomorrow with practically their entire tele affiliation 
family of some 200 members. The CBS contingent, headed up 

‘ -by CBS prexy Frank Stanton and CBS Radio prez Adrian Murphy, 
open their two-session meeting tomorrow (Wed.) at the Edgewater 
Beach Hotel, with more than 125 stations represented. 

Two sidebar meets are slated for Thursday (2). Temporary board 
of Television Advertising Bureau holds an organizational session 
designed to get video’s new promotion arm off and running as 
soon as possible. Also holding forth same day will be the newly- 
formed Quality Stations Group, seeking a new taped radio pro- 


gramming exchange setup. 


Color tv came in for its splash as CBS-Columbia unveiled its 
19-inch tinter yesterday (Mon.) for its distribs, 











TVB Lays Groundwork for Fullscale 
Nov. Powwow Via ‘Sell Video’ Panel 


Chicago, Aug. 31. 
Groundwork for Television Bu- 


reau of Advertising’s first fulldress 
membership meeting slated for 
November will be laid by TVB’s 
temporary board of directors here 
Thursday (2). Chief items on the 
agenda will be the formation of 
committees to pick a prexy for tv’s 
first all-industry promotion ad- 
junct and to devise dues structure. 


While the dues formula for 
member stations is expected to be 
threshed out at Thursday’s session, 
the tap to the networks won’t be 
finalized until TVB acting toppers 
formally sound out web reps on 
their financial role in new “sell 
TV” operation. Tentative $400,000 
budget has been okayed for TVB’s 
first year. "I 

That the networks and their fi- 
nancial resources will figure prom- 
inently in TVB is seen in the fact 
that the new organization itself is 
an outgrowth of the determination 
of NARTB’s tv board that the webs 
be given a role, to make the ad- 
promotion setup a truly industry- 
wide operation. 


New outfit supplants the abor- 
tive Television Advertising Bureau 
which was launched as a station- 
only project at last May’s NARTB 
convention. 

Co-chairmen of the acting board 
which will serve until the full 
membership meeting are Clair 
McCollough, of the Steinman Sta- 
tions, and Richard <A. Moore, 
KTTV, Los Angeles, who was 
chairman and spearhead of the 
original TVAB. Other members of 
the 10-man group are Campbell 
Arnoux, WTAR-TV, Norfolk; Ken 
Carter, WAAM-TV, Baltimore; 
Merle Jones, CBS-TV; W. D. (Dub) 
Rogers, KDUB-TV, Lubbock, Tex.; 
Roger Clipp, WFIL-TV, Philadel- 

hia; L. H. Rogers, WSAZ-TV, 

untington, W. Va.; George B. 
Storer, Storer Broadcasting, and 
a Slavick, WMCT-TV, Mem- 
Pphis, 


CBS Unveils Mass 
19-Inch Tinter 


Chicago, Aug. 31. 

CBS-Columbia, with hopeful 
claims that the color tv set logjam 
has been breached, took the rib- 
bons off its three-model line of tint 
receivers at its national distribu- 
tors meeting here yesterday (Mon.). 
Sets, using CBS-Hytron’s 19-inch 
yy are priced from $950 to 





‘Pr dicting the industry may turn 
out 35,000 color sets this year, 
CBS-Columbia prexy Seymour 


Mintz said the firm is currently 
making 100 sets daily and will gear 
Production to distributar demand. 
He reckoned the industry would 
Produce 200,000-300,000 units next 
15%: of which CBS hopes to make 
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Liberace’s WMGM Slots 


Liberace is set for a Sept. 20 
start in N. Y. radio via unique use 
of the 52-week Guild transcribed 
package. Instead of slotting one 
show a week over the span 
of a year, WMGM has just inked 
sponsors, B’cast Brand Chile Con 
Carne and Broadcast Corn Beef 
Hash, by promising that all half- 
hours will be used up in 13 week 
cycle. 


Station boss Arthur Tolchin is 
slotting Liberace in a 12-42:30 p.m. 
strip, with each consecutive day 
having a different one of the 52 
stanzas. 


‘Mr. & Mrs.’ Shows 
In WNBT Fadeout: 
Faye-Skitch, Too 


The Mr. & Mrs. shows look ®% be 
a thing of the past at WNBT, the 
N. Y. video key of NBC. “Tex & 
Jinx” (McCrary) will be separated 
as an on-camera duo come next 
month, with Jinx (Falkenburg) go- 
ing it alone though her spouse will 
be in a mastermind role. Another 
prospective casualty in the couple 
class has more serious overtones 
in the fadeout of “Faye (Emerson) 
& Skitch” (Henderson) from their 
quarter-hour strip. The pair are 
sans sponsorship in their 6:30 p.m. 
participation stanza and it’s be- 
come an issue with the station 
management of “breaking up the 
team.” é 

Thus far Miss Emerson and 
Henderson have resisted these ef- 
forts at professional separation in 
the face of allegations by the out- 
let’s powers-that-be that, while 
the stag side of the family is a top 
musician and conductor, he doesn’t 
exactly rate an Equity card as a 
performer when applying himself 
to stints away from his basic role. 
That’s how matters stood last week. 

WNBT also is having trouble 
working Emily Kimbrough into its 


(Continued on page 36) 


‘Person to Person's’ 
British Gov't Assist 


Charles Dand, director of the 
film division of the British Inform- 
ation Service, off to England on 
the Queen Mary last week (25), 
took along the “Person to Person” 
kinnie of the CBS program featur- 








ing Secretary of the Treasury 


George Humphrey and RCA board 
chairman David Sarnoff. 

Dand intends to show the film 
back home to convince British offi 
cials: that a similiar approach on 
BBC would be a good way to help 
explain the functions of the gov- 
ernment to the British people. 








CAS-AM, NBC-TV 
TIKE THE STUMP 


By GEORGE ROSEN 


Chicago, Aug. 31. 

This is the week for the meeting 
of broadcasting minds in Chi, and 
while om the surface everything 
appears calm and serene, there are 
unmistakable undercurrents, not- 
ably as they relate to network ra- 
dio, to suggest that decisions and 
patterns emerging from overlap- 
ping conclaves in the next two or 
three days will have a great bear- 
ing on the industry’s future. 


Actually the “Chi Story” this 
week abounds in contradictions. A 
look at the multi-faceted agenda of 
the separate groups assembled 
would indicate a strictly upbeat 
tempo~- for everyone concerned. 
Which is probably the case for the 
two-day meeting of NBC-TV affili- 
ates with network high command, 
Which got under way today (Tues.) 
at the Drake Hotel. For keynoting 
prevailing harmony and looking 
into an even brighter and more 
colorful tv future was the 800- 
word introductory posy tossed in 
the general direction of the David 
Sarnoff and “Pat and Bob” high 
network -command by affiliate 
sparkplug Walter Damm, of 
WTMJ-TV, Milwaukee. In one of 
the alltime endearing eulogies 
which might have been captioned 
“Who took the Damm out of Wal- 
ter,” the erstwhile rambunctfious 
sounding board for affiliate mem- 
bership perhaps best reflected the 
“NBC-TV Story” in the interven- 
ing 18 months since the affiliate 
group last met at Princeton, N. J., 
in a near state of revolt. If this 
week’s assembly develops into a 
sweetness and light chinfest, as it 
shapes up save for some minor is- 
sues, there would appear to be 
justification for it in light of 18- 
month transitional period. 


Tommorrow (Wed.) and Thurs- 
day marks the’ two-day meet of 
CBS Radio Affiliates with network 
brass at the Edgewater Hotel. Like 
the NBC troupe, topped by Gen. 
Sarnoff himself, Columbia topdogs 
from corporate president Frank 
Stanton and network prexy Adrian 


(Continued on page 46) 





Swezey’s Nix on ‘Fan The 
Breeze: & Shovel Water’ 
In Study of NBC Radio 


New Orleans, Aug. 31. 

A special NBC Affiliates Study 
Committee to make a “full and pro- 
jected study of the patterns and 
economics of radio network broad- 
casting and their adaptability to 
changing conditions” was appoint- 
ed Friday (27) by Robert D. Swe- 
zey, WDSU executive veep and 
chairman of.the executive commit- 


| tee, NBC Radio Affiliates. 


Members are: Wayne Coy, KOB, 
Albuquerque; Walter J. Damm, 
WTMJ, Milwaukee; Ralph Ecans, 
WHO, Des Moines; J. Leonard 
Reinsch, WSB, Atlanta, and Edwin 
K. Wheeler, WWJ, Detroit. Group 
will name its own chairman, 

Swezey was directed to appoint 
the study committee by the NBC 
Radio Affiliates at their general 
meeting in New York last June. 
“Too many study committees mere- 
ly fan the breeze and_ shovel 
water,” Swezey said. “But we real- 
ly expect this one to accomplish 
something.” 








87°. Tint Exposure 
Chicago, Aug. 31. 

Robert W. Sarnoff, the ad- 
ministrative half of the NBC 
“Pat and Bob” team, told the 
NBC-TV affiliates here that 
by Jan. 1 about 87% of the na- 
tion’s television families will 
be within pickup range of 
color tv programming. 

By the end of the year, said 
Sarnoff, 82 NBC affiliated 
stations in the major cities of 
the nation will be equipped to 
carry the live color network 
shows. 


BIG CHI BLOW 








NBC-TV Optional Stations Cry 
‘What Gives?’ on Failure to Share 


Client Coin; 





» i 


NBC’s ‘Full TV Web’ 
Chicago, Aug. 31. 

NBC-TV revealed here. to 
the affiliates that it is setting 
up a new unit within the net- 
work’s sales organization. It 
will be designed specifically 
for the purpose of waging a 
campaign to lure sponsors on 
full-network basis, rather than 
limited basic-situation network 
@s currently prevails on many 
shows. Fact that as many as' 
128 optional stations are fro- 
zen out of NBC-TV_ sponsor- 
ship coin is a recurring theme 
at Chi meet this week. 

Network is currently shop- 
ping around for an exec to 
head up the special unit. 


Sarnoff Predicts 
Tint Snowballing 
From Here On In 


Chicago, Aug. 31. 

Predicting a snowballing growth 
in color circulation at the NBC 
affiliate meet here, RCA-NBC 
board chairman David Sarnoff in- 
dicated that the 10,000,000 colorset 
sale by 1959 may well prove to be 
underestimated. “We may well see 
once more that the vitality of the 
medium exceeds the imagination 
of its prophets,” he said. 


It’s Sarnoff’s belief color tv will 
attract a much larger share of ad- 
vertising expenditure than ever be- 
fore but warned that, while the 
potential is there, “We must keep 
our eye on what it takes to trans- 
late it into revenue.” 

Color television broadcasting 
could not have got off the ground 
without a strong network orgami~ 
zation ready to take on the job. 
Black and white tv, and radio be- 
fore it, would never have gained 
their great public acceptance and 
advertising support if they had not 
grown up around the network 
principle, and all that is included 
in its national program service. 
“If this principle is jeopardized, 
if networks are weakened in the 
administration of their business, 
the whole broadcasting structure 
as we know it is endangered,” 
Sarnoff declared. 

Sarnoff alluded to Sept. 15 
“preem” of the new RCA 21-inch 
tricolor tube and demonstration of 
new color receiver “embodying 
major simplifications in circuitry.” 
“These permit,” he said, “signifi- 
cant reductions in production costs, 
which will be passed on to the 
consumer. We believe that this 
color receiver will have enthusi- 
astic public acceptance, and that 
it will provide the basis for vol- 
ume production. Shortly after this 
demonstration we shall be able to 
be more informative than I can 
be today about prices, delivery 
dates. etc.” 


Oliver Exits AFTRA 
For Divinity School 


Hollywood, Aug. 31. 

Wayne Oliver has resigned as as- 
sistant exec secretary of the Ameri- 
can Federation of Television and 
Radio Artists on the Coast, and will 
enter the Harvard Divinity School 
this fall. 

Oliver, aide to AFTRA coast 
topper Claude McCue, has been ac- 
tive in the union field here for four 
and one-half years, joining AFTRA 
in 1950, then becoming Coast exec 
of the now defunct Television 
Authority, and shifting to AFTRA 
as McCue’s assistant following the 
merger of TVA and AFRA into 

















Set 3 Cuffo Shows 


Chicago, Aug. 31. 

Despite the outward one-big- 
family calm attending this year's 
meeting of the NBC brass witk 
their affiliate television member- 
ship, there’s one aspect of the Chi 
conclave that’s causing no little 
concern. This pertains to the plight 
of the 128 optional tv stations 
linked with the network who feel 
they’re getting the short end of 
the affiliation deal and want to 
know “what gives?” on getting 
some share of the sponsorship 
spoils. Too ma shows, they la- 
ment, are being bankrolled on a 
52-station basic network basis 
which, they protest, leaves them 
out in the cold. 


Situation was brought to a-head 
by the recent pacting of Dow 
Chemical Co. for the new Monday 
night at 9 “Medic” series. The 
optional stations, which have al- 
ready had an opportunity to wit- 
ness the pilot film on recent closed 
circuit showing, share the enthu- 
siasm of the network echelon in 
extolling “Medic” as one of the 
hottest program items to come 
down the line, but the enthusiasm 
is tempered somewhat by the fact 
that they’re not being cut in for 
a slice of the Dow sponsorship 
melon, since client has negotiated 
only. for the basic network. 

NBC knows that its got a toughie 
on its. Hands in trying to resolve 
the situation and has scheduled the 
matter high on the agenda when 
the web brass sits down with the 
optional boys tomorrow (Wed.). To 
partially assuage the stations, NBC 
is coming up with several pro- 
posals which it hopes will be ac- 
ceptable to the “fringe” operators. 
The network, for one thing, has 
promised a full-fledged campaign 
aimed at persuading the adver- 
tisers to embrace optional stations 
whenever and wherever possible. 
Further, the small market optionals 
will be asked to accept discount 
proposals as a client come-on. 

However, the major proposal in. 
volves something of a “bonus” to 
the stations wherein they would be 
cuffoed three major shows on the 
morning, afternoon and nighttime 
schedules—namely ‘‘Home,” “Hows 
dy Doody” and the new Imogene 
Coca Saturday night show. These 
would be fed sans commercials, 
with the stations privileged to sell 
them locally (with the network cut 
in for a percentage of the local 
take). 

Just how the stations will react 
to the plan remains to be seen, but 
the web is hopeful that, until it 
can muster more sponsor support 
in terms of gging full network at 
the prevailing ‘high rates, the com- 
promises will be acceptable to the 
stations. 


Wha’ Hoppened To 
UHF—Asks Chi 


Chicago, Aug. 31. 

If the “UHF Story” poses an in- 
dustry problem, which it obviously 
does, there’s very little of it in 
evidence here at the NBC Affiliate 
conclave, for these are the blue- 
chip tv boys flaunting their V’s all 
over the Drake Hotel headquar- 
ters, with nothing but blue skies 
on the economic horizon. NBC’s 
major U stake is in Norfolk, where 
it embraced WVEC-TV after los- 
ing WTAR-TV to the CBS com- 
petition in the days when NBC had 
an affiliate problem on its hands. 

But even Norfolk hasn’t turned 
out as NBC had hoped, despite all 
the early exploitation-promotional 
drumbeating. Instead of the hoped~ 
for 70% conversion, it’s reported 
that not more than 50% of the tv 
populace can pledge allegiance to 
NBC programming, and the word 
now is that, come the new V in 
Norfolk, NBC wiil be climbing 
aboard for the affiliation and scrap- 
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It Now 


Looks Like Wash. Post 


Wil Buy Out CBS’ 45%, of WTOP 





Washington. Aug. 31. 

Washington Post, owner of the 
controlling interest in WTOP and 
WTOP-TV here, plans to buy the 
minority stock (45°2) in the sta 
tions from CBS when and if the 
network is ready to sell. Intention 
to purchase was 2 by 
Philip’ L. Graham, Post prexy, last 
week following testimony by CBS 
prexy Frank Stanton before the 
FCC that the web will dispose of 
minority interests in three stations 


when it obtains its quota of five | 


wholly owned tv outlets. 

Graham said he and 
have recently discussed the “prob- 
able” sale of the CBS interest and 
that he plans to purchase it “if 
terms can be agreed on.” 
pointed out that the Post has right 
ef first refusal in the event CBS 
desires to sell. 

Regarding possibilities of the 
web selling to “other people who 
have indicated an interest in pur- 
chasing the shares as an invest- 
ment.” Graham id CBS “has 
kept us informed these discus 
sions which we regard as proper 
and helpful in shedding light on a 
fair value of the shares.” 


Stanton, testifying before Exam- | 


iner Thomas Donahue .at hearings 
on the contest for channel 11 in 
St. Louis, said CBS plans to sell 
its 47% interest in WCCO and 
WC€CCO-TY in Minneapolis and its 
45% interest in KQV in Pittsburgh 
as well as its holdings in WTOP. 
He said it was possible deals may 
be made by January. 

Under direct examination by 
CBS counsel Samuel Rosenman, 
Stanton emphasized that owned 
and operating stations are the 
backbone of the network, providing 
the bulk of revenue. Without the 
o and o stations, he testified, there 
would be insufficient margin for 
CBS to pioneer new fields of pro- 
gramming and cover losses. 

Stanton’s testimony evoked a 
demand for figures to show the 
need for o and o outlets. As a re- 
sult, Examiner Donahue _ ruled 
that CBS be required to furnish 
data on the web’s gross revenues 
for the past five years. 

Questioning also developed that 


(Continued on page 36) 


CBS-Columbia’s 
CBS Show (A&A) 


The CBS corporation is taking a 
cue from RCA—as well as continu- 
ing iis °wn practice—by doing a 
bit of bookkeeping sponsorship. 
With RCA long since established as 
a leading ladler of the largesse for 
a number of NBC radio and tv 
stanzas (including spectaculars) and 
CBS-Columbia not far behind in 
such identifications with shows 
aired under the CBS, Inc., banner, 
it’s perhaps standard operating 
procedure by now to look for 
wherewithal from “Big Brother.” 
But in the case of the CBS phono 
and radio-tv receiver "outfit, it’s a 
subsidiary that’s being caused to 
latch on, whereas RCA is the head 
company. In either case, it’s a 
bookkeeping practice, while also at- 
testing to the faith held in given 
shows and priming the pump for 
same to impress sponsorial pros- 
pects. 

Latest f'rinstance is CBS-Colum- 
bia’s pact for alternating the 
spending on “Amos ’n’ Andy” in its 
returning 7:30-8 Sunday slot on 
CBS Radio. It’s the first nibble 


since Rexall cancelled out on the 
duo. 


UP ‘JUSTICE’ TO 206 
IN BORDEN RENEWAL 


“Justice” has been renewed by 
Borden's and thus its NBC-TV 
Thursday at 8:30 slot is assured 
until at least year’s end. With a 
pact in its pocket, Talent Asso- 
ciates, packagers of the show in 
association with John Rust (who 
supplies material culled from Le- 
gal Aid files), geis an up in the 
budget, going from $15,000 to 
$20,000. 
Part of the increase will be for 
a name host being sought in line 
with an upbeat in the tv trend to- 
ward conferenciers for live stanzas 
(such as “Justice”) as well as the 
vidpixers, 
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CBS-TV’S ‘WE SURE LIKE 


Columbia tele toppers did a cou- 
ple of handsprings last week after 
viewing the $30,000 or so in kinnies 
of the Phil Silvers show, with pro 
gram v.p. Hubbell Rebinson, Jr., 





putting out such phrases as “im- 
| mensely impressed.” First kine was 
one the next day after an editing 
down of 10 minutes of the half- 
hour stanza. Show is calied “You'll 
Never Get Rich” and has the comic 
as a staff sergeant with Harvey 
Lembeck as side-kick. Nat Hiken 
‘is writer-director, with an official 
, producer still to be named. CBS 
‘is trying to work out a slotting. 

| Pending outcome of the Silvers 
‘show, he may head up Ethel Mer- 
man’s supporting cast in the tv’er 
of “Panama Hattie,” siated for 
| November. 





‘Background Gets 
New Sunday Life 


*NBC-TV has gone to bat on its 
widely-kudosed- global commentary 
show, “Background,” by sending 
it into the open 5:30 p.m. Sunday 
| slot. The Ted Mills-produced show 
| with Joseph C: Harsch as the nar- 
rator went into the third of its 
four showcasers Monday (30). 
There will be an interim period 
between the finale next week and 
its Sunday launching on Oct. 10. 
It will be on a three-out-of-four- 
weeks basis with the 5 to 6 span 
as the anchor show that extends 
Hallmark “Hall of Fame” to an 
hour (“Fame” will be three-for- 
four at 5 o'clock). 


A number of other shows had 
been kicked around by the web for 
the late :fternoon time, but “Back- 
ground” is the first in, although 
only three outings are scheduled 
so far, the preemer plus Oet. 17 
and Nov. 7. Smith, Kline & French 
Labs, whicn bought several spe- 
| Cials last season in the late “Martin 
Kane” time, is earmarked for a 
pair at 5:30—Oct. 24 and Dec. 5. 
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‘Answer’ to ‘See It’ 
Chicago, Aug. 31. 

Web _ affiliates here regard 
“Background” as NBC’s answer to 
Columbia's “See It Now.” Affiliates 
cheered the news that the news- 
in-depth “Background” has been 
perpetuated with a Sunday (from 
Monday) slotting. 

Having set its commercial pro- 
gramming roster in order, NBC, in 
fact, is now gearing its program 
content to a greater public service 
projection, as keynoted here by 
prexy Pat Weaver. First order of 
business will probably be a revival 
of the ambitious but long dormant 
“Operation Frontal Lobes.” 








Perhaps the standout success 


sion houses. 

Young & Rubicam, J. Walter 

Sample, BBD&O and Biow.) 
What makes the McCann-E 


to that, too,. the fact that, per 
ali of it riding with CBS. 


Other major video items on 





tional spotting of “Death Valley 
CBS-TV for National Biscuit 





for S.O.S. 





American Safety Razor and Gru 


Chicage, Aug. 31. 
E. P. H. James, ex-veep of Mu 
tual and a past adverti 
}motion exec for NBC, joins A. C. 
‘Nielsen Co. as v_p. and assistant to 


Nancy Osgood’s Surprise. 

_ WRC Exit-as One Of 

| D.C’s Top Femmecasters 
Washington, Aug. 31. 


| WNamey Osgood, one of capital's 
tep femme radio personalities, re- 





sateen 


Stanton shown Thursday (26) and another signed from WRC past week after 


| more than 11 years of coverage of 
the distaff side of the news for the 
| NBC owned and operated station. 
| A veteran of radio dating back to 
ther Boston debut as writer, an- 
' nouncer and actress, Mrs. Osgood’s 
' cross-the-board 45-minute airer had 
| become so much a part of the 
| Washington scene, that news of her 
| resignation came as a surprise to 
| Jocal broadcasting and social cir- 
leles. Announcement was made 
|over weekend by station topper 
_Carelton D. Smith “with regret.” 


Mrs. Osgood came to Washington 
first as one of the original “Nancy 
Dixons” after a wide background 
of broadcasting in Hudson Falls, 
Albany, Detroit, St. Louis, and 
New York City. A onetime winner 
of an award from Ohio State U’s 
Institute for Education by Radio, 
| she became known as producer and 
director before starting the series 
of daily interview-and-comment 
shows for which she became best 
known here. ~ 


Although she had devoted. her- 
self solidly to radio past few years, 
she pioneered in femme telecast- 
ing, and appeared on WNBW-NBC 
for six years. She stated that she 
plans to continue her career in 
both radio and tv, but had made no 
commitments at the time of her 
resignation, which becomes effec- 
tive Sept. 24. 

Mrs. Osgood will be succeeded 
by Patty Cavin, who resigned as 
beauty editor and special events re- 
porter for the Washington Post- 
Times Herald to take over radio 
chores. 


SEEK FRED ALLEN AS 
‘OMNIBUS’ REGULAR 


Fred Allen is being touted for a 
regular spot on a well entrenched 
tv’er that will return him to the 
medium after his shortterm “Judge 
for Yourself” quizzer. Robert 
Saudek, director of the TV-Radio 
Workshop of the Ford Foundation, 
is reportedly dickering with the 
comic to take over some segments 
on the CBSunday 90-minute “Om- 
nibus,” returning for its third sea- 
son on Oct. 17. 

Stanza stays away from stand- 
ard clowns, one-liners and standup 
funnymen and is more nearly in 
the groove with such outings as 
Jack Benny’s in his widely en- 
comiumed “Horn Blows At Mid- 
night.” Bobby Clark and Bert 
Lahr made an appearance on the 
show to mixed results. Allen may 
write his own ticket as to how 
he’li format himself should the 
deal jell. 
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McC-E’s $33,000,000 TV Stake 


story among agencies in the “on- 


ward and upward with tv’ sweepstakes is the emergence of 
MeCann-Erickson into a “top six” ranking among the commis- 
(Others, although not necessaritly in that order, are 


Thompson, Dancer, Fitzgerald & 


rickson ‘'54’55 billings windfall 


unique, however, is that the agency’s approximate $33,000,000 
being siphoned into tv represents almost a 40% advance over 
last year’s dollar stake in the video programming picture. Add 


haps of all the agencies, McC-E 


has a greater stake in color shows than any other single agency, 


Agency is represented by the upcoming Thursday night Chrysler 
series (teeing off Oct. 1 with the Betty Grable-Harry James-Mario 
Lanza musical originating on the Coast.) In addition, it has Wed- 
nesday night “Best of Broadway” tinted dramatics for Westing- 
house (along with the same client’s “Studio One.” All told, the 
Chrysler and Westinghouse tv billings (time and talent) are said 
to exceed $12,000,000 en an annual basis. 


the McCann-Erickson roster in- 


clude the Lever Bros. “Big Town” on NBC-TV; the forthcoming 
“Disneyland” on ABC-TV for Derby Foods; “It’s A Great Life” 
vidpix series Tuesday nights on NBC-TV for Chrysler: the na- 


Days” for Pacific Borax; “Uncle 


Johnny Coons” on CBS-TV for Pepsodent; “Halls of Ivy” on 


Co.; Walter Winchell for both 


en, and a stake in daytime tv 


WABC’s McCensure Recap s\ 


Since it can’t carry the live sessions ef the Senate committee 


censure 
station in N-Y., 


on Sen. McCarthy, WABC, the ABC flagship 
is doing the next best thing. 


It’s devoting 45 


minutes nightly to a summary of each day’s hearings taken directly 
ecord. Series 


from the official stenographic r 


started last night 


(Tues.) and will run the length of the hearings. 


ABC newsman John Edwards 
broadcasting the programs 
from a temporary studio in the 
the hearing room. 


from 


and other network staffers are 
Washingten, originating them 
Senate Office Bldg. adjacent ta 








‘Stiles Incident’ Creates Portland 
TV Impasse: Rap Meier Testimony 





UNDERGROUND CIRCUIT 


WCBS-TV’s ‘Here Is the’ Past’ 
On 6-Station Loop 








“Here Is the Past,” the arche- 
ological show masterminded by 
New York Univ. and originally 
done in co-op with WCBS-TV, has 
been digging in since May via kin- 
nies on half a dozen stations. Kines 
were supplied by the Gotham key 
of CBS in association with the uni- 
versity and have been educationally 
spread as follows: 3: 

KUHT, Houston, Wednesday, 2t 
7 p.m, starting June 9; WKAR- 
TV, East Lansing, Mich.,, Wednes- 
day at 5 since May 19; WHA-TV, 
Madison, Wis., Thursday at 8:15 
since May 6; WQED, Pittsburgh, 
Wednesday at 6:30 since July 7; 
KQED, San Francisco, Thursday at 
7 since June 10, and WCET, Cin- 
cinnati, Friday at 6:30 since July 


NBC Spot Sales’ 
$4,250,000 in Aug. 


NBC Spot Sales harvested 
$4,250,000 in net billings for Au-' 
gust, Thomas B. McFadden, boss- 
man _ of the sales group, said ves- 
terday (Tues.). August was 30% 
ahead of the same month last year 
in combined radio“tv billings, he 
said. Figure represents a 50% in- 
crease in radio business over Au- 
gust, 1953, while tv rose 28° over 
a year ago. 

McFadden said the AM increase 
fepresents a “growing cultivation 
of the medium by advertisers who 
recognize it as the most economic 
and best buy, while the tv increase 
reflects the growing practice of 
clients not to relinquish their time 
periods during the summer months | 
in or@er to safeguard their time ' 
franchises.” 


10-MAN COMMITTEE 
PLANS NARTB MEET’ 


Washington, Aug. 31. 

First step toward planning next 
year’s convention of the National 
Assn. of Radio and TV Broadcast- 
ers, to be held May 22 in Washing- 
ton, D. C., was taken here last 
week with appointment of a 10- 
man committee which will have re- 
sponsibility for the event. 

Co-chairmen of the committee 
are Henry B. Clay of KWKH, 
Shreveport, La., and Clair R. Mc- 
Collough of WGAL-TV, Lancaster, 
Pa. Clay, as chairman of the Radio 
Convention Subcommittee, will be 
assisted by E. K. Hartenbower of 
KCMO, Kansas City, Mo.; James H. 
Moore, of WSLS, Roanoke, Va., 
and Ben Strouse of WWDC, Wash- 
ington, D. C. 

McCollough will have as aides 
Campell Arnoux of WTAR-TV, 
Norfolk, Va.; Kenneth L. Carter of 
WAAM, Baltimore, and Frank M. 
Russell, Washington veepee of 
NBC. 

In addition, Kenyon Brown of 
KWFT, Wichita Falls, who served 
as 1954 convention chairman, will 
be a member “emeritus” and John 
H. DeWitt, Jr., of WSM, Nashville, 
will serve as liaison between the 
Management and engineering ses- 
sions. e 











KGKO Goes All Nite 
Dallas, Aug. 31. 

KGKO has started an all-night 
deejay program to become the sec- 
ond local AMer with a 24-hour 
policy. 

Dick Smith, former news editor 
of KLIF, first local 24-hour station, 








switched. to KGKO as the mid-| 
night-to-6 a.m. platter spinner. | 


Washington, Aug. 31. 

Charges that West Coast depart- 
ment store exec Julius Meier Jr., 
gave “false and perjured” testi- 
mony during recent hearings be- 
fore the FCC on the contest for 
channel 12 in Portland, Ore., were 
made in a petition filed with the 
agency last week asking that its 
decision favoring Oregon Tele- 
vision, Ine., be stayed and. the 
record reopened for new evidence. 

Petition, filed by Columbia Em- 
pire Telecasters, was based largely 
on the so-called “Stiles incident” 
involving the disappearance of 
Walter J. Stiles, stockholder and 
proposed general manager of Ore- 
gon Television, a few days after 
the hearings started. Meier, who 
holds a 23% interest in Oregon, 
testified that Stiles had resigned 
for “personal reasons.” 

Columbia’s petition was sup- 
ported by an affidavit by Joseph 
Brenner, Beverly Hills, Calif., at- 
torney, that Stiles, now chief en- 
gineer for KOPO-TV in Tucson, 
Ariz., was ferced out of the com- 
pany and that his alleged disap- 
pearance was ‘“a_ deliberate, 
planned attempt to keep him off 
the stand” following a di\agree- 
ment over policies. 

Brenner says in his affidavit 
that he interviewed Stiles in Tuc- 
son and was told that Stiles had 


|/not left Washington during the 


hearings, as Meier testified, and 
that Meier knew it. Stiles further 
stated, Brenner asserts, that his 
position was terminated by. mutual 
consent when he refused to partici- 


(Continued on page 36) 


WNBT Aug. Biz’s 
Peak $2,500,000 


Some $2,500,000 in net billings 
were sewed up by WNBT during 
August to make it the top figure 
in the history of the NBC tele 
flagship in New York, according te 
general manager Hamilton Shea. 
Latter pointed out that, in addi- 
tion te monthly supremacy, WNBT 
sales figures for the third quarter 
(apparently projected through 
September) of this year surpass 
the corresponding 1953 period by 
over 60% io establish the current 
swing as the top year in the out- 
let’s history. 

Accounting for the August up 
beat were new 6rders from Piel’s 
Beer, Chevrolet, Ballantine, Wrig- 
ley Gum, Brown & Williamson 
(Viceroy, etc.), Guild . Wine, 
Standard Brands and Nestle Co. 

Sale of time to beverage prod- 
ucts was 50% ahead of August, 
1953, sales manager Jay Heitin 
said, with drugs 153° in the van 





and the entertainment industry 
(20th-Fox and others) buying 
236% more thay last year. “Long- 


er term contracts and fewer sum- 
mer hiatus privileges were exer- 
cised, all of which has contributed 
substantially to the growth and 
stability of the 1954 record,” 
Heitin stated. 


Kabaker Adds Publicity 
To His DFS AM-TV Duties 


Alvin Kabaker, radio-tv chief at 
Dancer, Fitzgerald & Sample, has 
been given the title of director of 
publicity and public relations as 
well. Agency assures that the ap- 
pointment doesn’t key an elaborate 
bally setup. Instead, Kabaker will 
act mainly as a publicity consult- 
ant for clients. in addition to his 
other duties, 


Last time the agency had any 
official publicity operation was 
while it headquartered in Chi 
around °48, 
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SARNOFF HITS BACK AT BRICKER 


Firestone Voice Uns! 


—_ 


There are some apprefiensions here, as the threat of the Sen. 
Bricker investigation of the networks hangs as-a cloud over an 
otherwise clear-skies-ahead projection of the future, that NBC 


may find the “Firestone Case” 


It’s recalled that Firestone was ousted from its Monday night 
8:30 berth on the network to make way for the upcoming Sid 
Caesar Show and the one-a-month specs. Firestone subsequently 
moved to the same time period on ABC. 

It’s considered a certainty that, aside from his private war 
against the “editorial content” of the networks. Bricker will want 
to throw a curve at the webs’ control of time and programs, notably 
in such instances as the NBC-Firestone case. In appraising the 
overall D.C: climate, it has not escaped the network hign command 
that there is a Capitol Hill affinity to the Firestone clan, specific- 
ally in the person of Presidential Assistant Chafles Willis, who 
is married into the Firestone family. The link, say some, may 


not be so far-fetched. 


In his message to the affiliates, Sarnoff specifically defended 
the right to remove or shift shows when they weaken the network 


schedule. 





Kraft's Edgar Bergen as Disk Jock 
Target of Crafty Platter Peddlers 


illed 


Chicago, Aug. 31. 





returing to haunt the network. 














Only in-the past couple of weeks + 


has the potential impact of the up- 
comirs hour-long Edgar Bergen 
Suna::» night (9 to 10) CBS Radio 
show .¢gun to dawn on the record 
companies—notably in what Ber- 
gen could mean to the diskeries 
in terms of making or breaking 
a record. 

In bowing for Kraft Foods with 
his own 60-minute AM showcase, 


Bergen essentially becomes a disk 
jockey (although the program 
will be divided into a number of 
other components, including Ber- 
gen’s commentary on the Washing- 
ton scene as a gabber). However, 
in this instance it establishes some- 
thing of a precedent in terms of 
coverage, for never before has a 
disk jockey enjoyed a full hour of 
prime prestige time coast-to-coast, 
including a number of the most 
potent stations in the country. 


For the past week Bergen has 
been making his headquarters at 
J. Walter Thompson (agency on 
the Kraft account) home base in 
N. Y., prepping his format and 
initial stanza. The parade of the 
platter pushers got under way al- 
most from the moment the Ber- 
gen shingle went up in the JWT 
radio department. 

Bergen’s show will originate 
from Washington (he’s already be- 
come an accerdited D. C. corre- 
spondent). Program will emanate 
from the Mayflower Hotel, with 
Bergen establishing the studios as 
something of a weekly koffee 
klatch for major politicos and show 
biz guests on the D. C. scene. 


CBS-TV ‘Morning’ 
Ist ‘Today’ Edge 


For the first time since CBS-TV 
launched its 7 to 9 “Morning 
Show” in opposition to NBC-TV’s 
“Today,” the Columbia entry has 
copped a rating lead on the Garro- 
way segment. Trendex for Aug. 23 
showed “Morning” ahead of “To- 
day” in the 8:30-9 slice with a 2.9 
to “Today’s” 2.7. 

Web attaches special significance 
to the gain since the rating was 
taken in the second week of Jack 
Paar’s takeover of the emcee chores 
and the change in format from 
news-and-entertainment to straight 
entertainment with news _ inserts. 
Changeover took place Aug .16. 








Ziv Adds 5 
Frederic W. Ziv Co. last week 
added ‘five men to its sales staff... 
They are Harry Colson, formerly 
with KRLD in Dallas; Howard 


Girouard; Stan Levy, ex-WBBM, 
Chicago; Lawrence Austin, ex- 
Claypool Associates, Cleveland, 


and Jack Frolich. 

Ziv v.p. Alvin E. Unger said the 
Staff expansion was due to in- 
creased radio sales this year. 





TV as ‘Easel Street’ 


Video’s opportunities for 
artists are pointed up in a 
four-page illustrated spread in 
this month’s American Artist 
mag. Article, “Illustrating for 
TV,” shows a number of the 
title cards commissioned for 
“Studio One” by producer 
Felix Jackson and CBS di- 
rector of graphic arts Georg 
Olden. Latter is quoted as say- 
ing video offers as great a po- 
tential market as mags, book 
jackets and other printed me- 
dia. Imminence of color will 
expand the market even more, 
according to Olden. 


NBC's Hey, There’ 
On Bates Contrib: 
20 for MacRae 


With the fall teeoff approaching, 
NBC makes no bones that it’s dis- 
tressed over the Ted _ Bates 
agency’s program contribution to 
the Colgate “(Comedy Hour,” sum- 
mer showcase, expressing alarm 
over possible “Toast of the Town” 
inroads on the Sunday 8 to 9 rat- 
ing unless the agency considerably 
hypoes the fall-winter schedule. 
Whatever Colgate’s feelings are in 
the matter, the client isn’t saying 
—at least not out loud. 

For the past several seasons 
“Colgate Comedy Hour” was 
strictly an NBC “baby,” but the 
Bates agency wrested away 20 of 
the productions as a coin-saving 
expediency. 

Meanwhile, Gordon MacRae has 
been pacted by the Bates agency 
as “singing host” for 20 of the up- 
coming “Comedy Hour” shows for 
Colgate undef the agency’s produc- 
tion aegis. Bates will do 20 shows 
in all next season, with NBC en- 
trusted with the others. New sea- 
son officially tees off Sept. 19, 
with Dean Martin-Jerry Lewis for 
the curtain-raiser. (This is one of 
the NBC entries.) As the lead-in 
to the new season’s getaway, the 
first of the Max Liebman specs, 
starring Betty Hutton, preems on 
the preceding Sunday, Sept. 12. 


Omaha WOWs ’Em With 
Blood at Fifth Anni 


Omaha, Aug. 31. 

WOW-TYV, oldest video outlet in 
this area, last week celebrated its 
fifth anni with a novel tieup with 
Red Cross in a drive for blood 
donations. Rather than holding 
the: usual studio party, station 
brought in the blood center’s equip- 
ment for special telecasts Thurs- 














day (26), Friday and Saturday. 
Lyle DeMoss, WOW-TV assistant 

general manager, gave a pint of | 

blood to start the campaign, 





PFS TO BAT ON ABC Facing Huge ($2.500,000) Sethack 
On NCAA Vidgrid; Kintner Returns 


GOVT MEQOLING 


Chicago, Aug. 31. 

With the threat of the Sen. 
Bricker investigation hanging over 
the networks’ heads, NBC-RCA 
board chairman David Sarnoff took 
up the cudgels on behalf of a nerv- 
ous industry at the network-affili- 
ate powwow here today (Tues.) 
and in no uncertain terms hit back 
at Government intervention. Spe- 
cifically citing Bricker by name, 
Sarnoff -left no doubts as to his 
target, lamenting the fact that net- 
works, “and particularly the suc- 
cessful ones, have long been the 
whipping boy for any and all prob- 
lems in broadcasting.” 

Much of it, he added, is due to 
failure to understand and appreci- 
ate the facts and circumstances 
surreunding network operations. 
“so from time to time the cry goes 
up ‘there ought to be a law’.” 

Sarnoff made a plea not to tam- 
per with art. “I do not think,” he 
said, “that Government interven-; 
tion in the business affairs of net- 
works is practical or desirable. The 
economic machinery of network op- 
eration rests on a delicate balance 
of many different and sometimes 
conflicting elements. It’s direction 
requires a high degree of creative 
imagination and initiative, as well 
as expert business judgment. Net- 
work broadcasting includes art as 
well as industry.” Success and 
strength in this field, he added, 
should not be penalized, but en- 
courageo. 

Sarnoff called on affiliate mem- 
bership to get behind NBC as ad- 
vocates of a strong network serv- 
ice, not only in their own interests 
but in the interests of the public 
they serve. He made a resounding 
plea for the perpetuation of the 
status quo in the conduct of its 
affairs (in the face of the threat- 
ened movein by the Bricker probe). 

“As a competitive advertising 
medium,” Sarnoff said, “a network 
must ‘provide the largest circula- 
tion at the most economic cost. To 
do this, it must be free to select 
and bargain for affiliations and 
clearances in the markets where it 
needs coverage, and with stations 
which best meet its requirements. 
It must be able to fix the price of 
a national circulation package it 
has the responsibility of selling. 

“A network must also retain the 
responsibility for controlling its 
program structure, to maintain its 
overall service and its competitive 
circulation position, it must be able 
to select the programs it will pre- 
sent and remove or shift them 
when they weaken the schedule. 
In conducting its business, it must 
serve the interests of the public 
and it must also serve the interests 
of its affiliated stations, its clients, 
its employees and its stockholders.” 

Whatever’ Sarnoff’s previous 
thinking as to the future of net- 
works (as opposed to films, et al.), 
He was never more bullish in his 
advocacy of perpetuating them. His 
comments were also seen relating 
to the plight of network radio and 
the feeling in some quarters that 
network radio is doomed. 

“If networks did not exist,” Sar- 
noft pointed out, “they would have 
to be invented. Certainly there are 
other means of distributing pro- 
grams. But with distribution con- 
fined to the mailing of tapes or 
films, what provision would be 
made for live transmission of news 
and important public events? Who 
would underwrite the cost of main- 
taining interconnections through- 
out the country on a permanent 
ready-to-serve basis? What central 
agency would deliver the simul- 
taneous nationwide circulation 
which national advertisers can buy 
from networks? And who would 
take on the responsibility for creat- 
ing the cultural and informational 
programs which networks develop 
and offer on a sustaining basis?’ 


HARTZ TV BIRDCAST 
Chicago, Aug. 31. 
Hartz Mountain Products bought 





a 15-minute Sunday morning tidbit | 


on NBC-TV to plug its bird feed. 


-. 





> 


It’s You 


Chicago, Aug. 31. 
Wanta pick up some change 
at ad row bars? Challenge 
your buddies to guess the 
word most frequently used in 
radio commercials. 


The biggest repeater in the 
copywriters’ arsenal: is the 
word “you,” according to a 
survey in the American Peo- 
ple’s Encyclopedia’s 1954 Year- 
book. Ina check of 300 blurbs, 
“you” was used no less than 
2,400 times. Surprisingly, 
“wonderful” ran a poor place 
with 167 entries. 


Cowles Favored 
In Des Moines TY; 
Experience Cited 


Washington, Aug. 31. 
Authorization for use of chan- 
nel 8 in Des Moines, hearings on 
which produced some stormy ses- 
sions last winter, would be given 
to Cowles Broadcasting Co., under 
a recommended decision issued 











last week by FCC Examiner Mil- | 


lard French. 


Examiner French favored Cowles 
over Murphy Broadcasting Co, 
headed by 24-year-old Kingsley 
Murphy, Jr., on the overall ques- 
tion of likelihood of carrying out 


proposals on a continuing basis. | 
While giving Murphy an edge on! 


the issue of diversification of me- 
dia, in view of Cowles’ ownership 
of the only daily newspapers in 
Des Moines, French held that this 
factor should not be determinative. 


In summarizing his findings, 
French declared: “Cowles is much 
more firmly rooted in the com- 
munity by reason of its long stand- 
ing identity with Des Moines in 
the field of press and radio, and 
its outstanding record in the op- 
eration of its radio stations (KRNT 
Des~ Moines, WNAX Yankton, 
S. D.). It possesses greater and 
more intimate knowledge of local 
affairs and needs because of its 
widespread stockholdings by resi- 
dents of Des Moines, its excellent 
cooperation with educational insti- 
tutions, community activities and 
local organizations, and its long 
history of impartial newspaper 
operation. 

“Balancing these factors against 


the youth and lack of business ex- | ately went to work. 


perience of Murphy, Jr.; the ab- | 
sence of business and managerial | 
experience of Baldwin, Bartlett) 
and Shumate (who would hold key | 
positions with station); the scar- | 
city of radio broadcasting experi- | 
ence on the part of Mulrooney, 
Findley and Carson (directors); 
and the fact that the majority 


(Continued on page 40) 


HOPE HEADS ABC-TV 
PRE-PUNT FORMATION 


Bob Hope, appearing via a kine- | 
scoped insert, will headline ABC- | 
TV’s 60-minute preseason “Foot- | 
ball ’54” lead-in to the NCAA grid | 
schedule on Sept. 11. Show, slated | 
for 8 to 9 p.m., will be a combina- | 
tion sports-entertainment one-shot | 
being produced for the web by ex- | 
CBS staffer Jerry Danzig. | 

Grid segment of show will have 








year’s ggmes that involve teams 
competing this year, and discuss- 
ing grid trends and techniques. 
Other experts will be referee Al- 
bie Booth, Collier’s grid writer 
Francis Wallace and sportscaster 
Ted Husing, latter emceeing. En- 





tertainers include Winged Victory 
Chorus, dancer Jonathan Lucas, 
baton twirler Alta Burg, dancing 


} 

| Only 
3 
Bill. Stern showing films of last| Plugging on the show 


Unless ABC-TV can come up 
with one or more sizable regional 
deals on its NCAA football package 
within the next two weeks, it stands 
to take one of the biggest individu- 
al program losses in video annals. 
The web will take it on the nose 
for something like $2,500,000, and 
— for only 13 weeks of telecast- 
ng. 

Web this week signed two re- 
gional sponsors for the games, 
which begin Sept.’ 18. Carnation 
Milk is bankrolling on the Coast 
in three states, while Humble Oil 
will sponsor in Texas and the 
Southwest. Remainder of the 
country at this point is sustaining, 
although the network is chasing 
down all possible leads for other 
regional clients. It'll cost the net 
about $3,500,000 to telecast the 
schedule, this figure’ including 
rights, time, facilities, talent, etc. 
| Most it can net from its two pres- 
| ent sponsors is in the neighborhood 
| of $800,000. 
| This, of course, doesn’t include 
| the time the network gave over to 
supplementary sports program- 
ming in order to clinch the rights 
| to the NCAA schedule. On tv, this 
comprises the ,telecasting of 26 
additional events in the winter and 
spring on Saturday afternoons, and 
a one-hour preview show a week 
from Saturday (11). On radio, it’s 
an hour weekly “Victory Dance” 
pius a half-hour weekly sports seg- 
ment. As of the moment, tie radio 
|shows are still sustaining and 
'there’s no client in the house for 
any of the tv’ers. 

Lotsa Deals 

Web has been “on the verge” of 
;announcing complete sponsorship 
| all summer, but has been unable to 
make it a fait accompli. At first 
it pitched to national clients, then 
went to regionals with the condi- 
tion that the country be blanketed 
before any individual regional or- 
ders be accefted. Then it was back 
‘to a national deal, then to selling 
| individual games in the schedule. 
| Finally, it set the Carnation and 
|Humble deals, taking its chances 
'on getting the rest of the country 
sold. It’s hoping that the fact that 
| it’s got the two clients on the 
| books already will induce the wall- 
| flowers to come in. If they don’t, 
| the losses sustained will all but kill 


‘the web’s chances of emerging in 


| the black this fall. 

| Tradesters are wondering 
| whether it’s mere coincidence or 
| the outcome of the grid sponsor- 
| ship picture that brought ABC 
| prexy Robert E. Kintner back from 
| vacation in Europe a week ahead 
|of schedule. Kintner wasn't due 
to return until next week, but ar- 
| rived early this week and immedi- 
It’s a safe bet 
that the gravity of the football sit- 
uation, at least in part, is respon- 
sible for his early return. 


‘Zanuck Story’ In 
‘| Slice of ‘Toast’ 


“The Zanuck’ Story,” once 
skedded as a two-partner for Ed 
Sullivan’s CBS-TV “Toast of the 
Town,” will be telescoped into a 
one-shot on Sept. 12. Program is 
pitched to the Darryl Zanuck 
cavalcade theme, with the 20th- 


Fox production topper skedded to 
appear personally. He gets back 
from Evrope Sept. 6. 

CinemaScoper 











due for’ 
is “The 
| Egyptian,” which 20th specially 
reducing a scene from the film to 
for that occasion. Charles 
| Brackett, Academy of Motion Pic- 
| ture Arts and Sciences prexy, will 
| kudo CinemaScope on the Sullivan 
| program. Sate 
Scenes from many of the earlier 
Zanuck hits will be screened and 
/20th contract players along with 


Show, tagged “Capt. Hartz &| Bench Warmers and Harry Sosnick | others will appear on “Toast” as 


| Pets,” bows O&. 3 at 11 a.m. 


Orch. 


la tribute to Zanuck. 
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YOU ARE THERE 
With Walter Cronkite, narrator 
Producer: W. Russell 
Director: Sidney Lumet 
po gern “uy oe 
30 Mins., Sun., 6:30 p.m. F 
ELECTRIC LIGHT & POWER, 
PRUDENTIAL INSURANCE 
Co. (alt.) 
CBS-TV, from New York 
(N. W. Ayer, Calkins & Holden) 

“You Are There,” which re- 
creates historical events in docu- 
mentary fashion on CBS-TV, re- 
turned Sunday (29) with an account 
dated Jan. 10, 1807, “The “Treason 
of Aaron Burr.” It wasn’t the best 
“You Are tel ody iy on but a 
may have been*due to pecu 
subject matter, which lacked the 
drama of other shows. 

The fact is, of course, that, while 
~ gome events in history lend them- 
selves to this type of capsule treat- 
ment, others do not. And the 
character of Burr, and his complex 
relationship with Jefferson, isn’t 
the kind of story one tells well in 
a hurry. Yet, “You are There 
did a creditable job limning the 
Burr expedition, its purpose and 

its faiure. . 

In July of 1806, Burr sent a 
messenger to Gen. James Wilkin- 
son, commander of the Army, out- 
lining his plot to sail down the 
Mississippi, rendevouz at Natchez 
with Wilkinson’s forces and start 
the westward trek which would 
separate the west form the States 
and invade Mexico to boot. This, 
incidentally, all happened just 
about two years after Burr’s fatal 
duel with Hamilton, his subsequent 
flight south and his return to the 
Vice Presidency (all not mentioned 
on the show). 

By interviewing the personalities 
it portrays, “There” has hit on 
a very happy formula, since history 
thus can be shown as weil as ex- 
plained. At times one_ wishes 
scripter Jeremy Daniel had put 
more searching questions into the 
CBS correspondents’ mouths. For 
instance, Gen. Wilkinson’s motives 
in denouncing Burr to Jefferson 
were never made quite clear ‘he 
actually was playing ball with both 
the Americans and the Spaniards 
in whose pay he was). 

Direction by Sidney Lumet 
lacked the crispness of some 
earlier shows, but he moved his 
characters with a sure hand. 
Richard Waring as Burr played the 
part of a snobbish, power-crazed 
adventurer who gambled and lost 
all. It was not a very believable 
figure, but then Burr wasn’t a very 
usual person. Cameron Prud’- 
homme gave Jefferson dignity, but 
here again the script failed to make 
clear the Jefferson-Burr relation- 
ship which saw the President hesi- 
tating to act despite several clear 
‘warnings. 

Larry Fletcher as Gen. Eaton 
was good even though he fluffed 
his lines; Larry Gates as the pro- 
Burr Senator Fickering came 
through forcefully; Ray Walston 
did fine as the former attorney 
who had denounced the Burr con- 
spiracy, and Robert Emhardt drew 
a vivid picture of the fence-stradd- 
ling Gen. Wilkinson who de- 
nounced Burr to Jefferson. 

CBS correspondent’s on the show 
include, besides Walter Cronkite 
as the narrator, Harry Marble, Ned 
Calmer, Lou Cioffi and Dallas 
Townsend. It might be wise, on 
future programs of this sort, to 
concentrate more on the character 
of the personality involved and 
less on interviews with relatively 
unimportant figures. This would 
still permit attention to the visual 
part and to camera work—it was 
rather static last Sunday — with 
Cronkite at liberty to fill in the 
basic history. Hift. 


——EEEEEEEEEEs —-_____ 


It Looks Like . 


Seems ~CONtinued from page 4% See 


CBS had deferred applications for 
VHF stations because of its early 
interest in starting stations in the 
ultra high band with its field 
seauential color system. 

Stanton returns to the stand to- 
morow (Wed.) for further testi- 
mony in behalf of the net’s bid for 
the channel. Competing applicants 
are St. Louis U. (WEW), Broad- 
cast House and 220 Television, Inc. 

Meanwhile, the FCC broadcast 
Bureau opposed a petition by a 
fifth applicant, Fanchon & Marco, 
to postpone the hearings pending 
court proceedings to determine 
the legality of an FCC order per- 
mitting CBS to compete. F & M’s 
application was ruled in default by 
Examiner Donahue when the ap- 
plicant’s counsel, Russell Hardy, 
announced he would not partici- 
pate as long as CBS is in the con- 
test. 

The Broadcast Bureau advised 
the Commission that F & M “can- 
not be permitted to disrupt the en- 
tire hearing to the prejudice of the 
other parties merely to accommo- 
date its theory of the case.” 











i Mee Wen, fea dane 

30 p.m. 
COCA-COLA 

NBC-TV, from N.Y. 


(Con 
Eddie Fisher, still one of the 
current faves of the Coke set via 
his RCA Victor recordings,, is rap- 
idly becoming a seasoned show- 
man. Starting his second year with 
his own show for the Coca-Cola 
company, Fisher is developing a 
more relaxed quality to his deliv- 
ery, both song and chatter-wise, to 
give this series a smooth, easy-to- 
take pace. 
Currently, Fisher is heading a 
good, quarter-hour musical session 
in which he carries the ball com- 
pletely. Fred Robbins is billed as 
emcee, but on the two first shows, 
Robbins had virtually nothing to 
do beyond delivering one plug. 
Fisher gets about three full songs 
in per session and mixes up 
standards and current hits together 
with his own Victor numbers. First 
week’s repertory included such 
tunes as “May I Sing To You,” his 
theme, “I Love Paris,” “Lady Of 
Spain,” “Heaven Was Never Like 
This,” “The Happy Wanderer,” 
“Hey There” and “I Need. You 
Now.” Show uses good settings for 
each number, but the focus is al- 
ways on Fisher and his piping. 
Plugs for the soft drink are lim- 
itcd to two spots per show, al- 
though that recurrent picture of a 
gal swigging the stuff right out of 
the bottle ain’t exactly a 
erm. 


EXCURSIONS IN SCIENCE 

With Bernard Krause, others 

15 Mins.; Fri., 1:36 p.m. 
GENERAL ELECTRIC CO. 
WRGB-TV, Schenectady 
Interesting and occasionally fas- 
cinating educational show is a less 
pretentious tv version of General 
Electric’s pioneering “Science 
Forum” radio program, originated 
on WGY for many years. Aim of 
the quarter-hour, in which Bernard 
Krause, supervisor of WRGB-WGY 
productions, questions GE_ scien- 
tists as they discuss and demon- 
strate subjects pertinent to their 
fields, is to show the “how” of 
something the viewer already 
knows to exist, rather than to pro- 
duce pregnant and startling news— 
as with “Forum.” 

On last segment caught. Jack 
Martin, of General Motors’ “Parade 
of Progress,” came over from the 
Albeny stand, to produce synthetic 
rubber from a glass tube, to show 
the outer toughness and inner 
fragility of glass, and to cook an 
egg on a “cold” stove. Demonstra- 
tions, particularly the one on rub- 
ber, were arresting. Martin’s com- 
mentary became a shade too pat 
and rehearsed. Another, and en- 
grossing. segment featured Dr. A. 
Harry Sharhaugh, GE Research 
Laboratory chemist, in a discussion 
of “Science and Baseball.” 

Krause, who moderates the radio 
blocks, employs the same light, 
slightly kidding, technique to make 
tv science palatable. He is a solid 
man for the assignment. Jaco. 


a ‘Stiles’ 
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pate in actions he felt were “im- 
proper and unwarranted.” 

Stiles told him, said Brenner, 
that he was anxious to clear his 
name of implications in the rec- 
ord that he disappeared “because 
he was afraid to face cross-exami- 
nation on his background.” Stiles 
also wants to correct testimony 
that he was dismissed from KPHO 

in Phoenix, says Brenner. 

Decision favoring Oregon, issued 
a month ago, took notice of the 
Stfles “incident,” majority con- 
cluding that “while there appears 
to be some inconsistencies in the 
action of Oregon with respect to 
|Stiles, they appear to have 
stemmed from honest mistakes of 
judgment.” Oregon was favored 
over Columbia and a third appli- 
cant, Northwestern Television and 
Broadcasting Co., on grounds of 
greater diversification of mass 
media of communications, local 
ownership and superior program 
provosals. Columbia and North- 
western are identified with radio 
intcrests. 

Because the case has been in 
hesring status for nearly two years. 





Columbia urged a prompt hearing 
“while Siiles’ whereabouts are 
known and he is ready to testifiy.” 
In the alternative, company asked 
that Oreson be restrained from 
proceeding with construction of 
the station until the Commission 
has hed opportunity to study the 
petition. 

Moier is part-owner of Meier- 
& Frank, Portland, and is active 
in civic enterprises. 


CANADIAN PROFESSIONAL 
FOOTBALL 


With Lindsey Nelson, Jim Crowley 
150 Mins.; Sat., 1:45 p.m. 
NBC-TV, from Toronto 

This fall it’s going to be a popu- 
arity contest between colorful 


native rah-rah and slick north-of- 
the-border shenanigans. Despite 
the fact that Canadian football is 
a better spectator sport, it’s possi- 
ble that viewers will need consid- 
erable time to build the allegiance 
and week-to-week interest in the 
Ottawa Rough Riders or the To- 
ronto Argos than they have for 
Notre Dame, Southern Methodist 
or Stanford. 

There’s nothing that is as sub- 
ject to as much “expert” opinion 
as a sports event—and that would 
include politics—so, few viewers 
will not see after a couple of min- 
utes the differences between Ca- 
nadian and U. S. grid. The balls 
are the same, so are the uniforms 
and many of the plavers (a good 
many big name _ collegians are 
playing in Canada) but the pace is 
different. Football picked up by 
NBC-TV via CBC is played on a 
Yonger and wider field than here. 
There are 12 instead of 11 men. 
There are only thtee downs in- 
stead of four and not as much time 
is allowed for huddles as here. 

In the initialer (28) out of 
Canada. Toronto beat Ottawa, 13 


to 6. In the first quarter, for ex- 
ample, Toronto scored seven 
points. While in the U. S., seven 


can only be tallied by a touchdown 
and an extra point, the Argos 
made a t.d. for five points, an 
extra voint one and a rouge for 
one. The rouge is given for boot- 
ing the ball into the endzone and 
stopping the ball carrier before he 
makes it back out or by punting 
out of the end zone which is 25 
yards long. 

Teams were using offensive for- 
mations built around the “T” as 
here, and the first game was played 
on a Canadian college campus, as 
is believed the case with- other 
games. (Other teams to be tele- 
vized are Hamilton and Montreal.) 
The big inducements for Ameri- 
eans (below the border) to watch 
Her Maiesty’s newest sport is the 
fact that lineups are studded with 
many familiar names—guys who 
plaved college or pro ball in the 
U. S. for several years, with more 
coin purportedly the reason for 
going north. 

The effect of the rule changes in 
Canada was to give the viewer 
more of an idea, particularly on tv, 
of who the ball carrier really was. 
There was no bunching of block- 
ers since they were hanned from 
10 yards beyond the line-of scrim-{ 
mage. This pave the ballcarrier 
the look of.a lone jack rabbit be- 
ing obstructed by hounds. 


NEC production was handled by 
web svorts chief Tom Gallery, with 
c@meras and crew belonging to 
CBC. Gallery provided gabbers 
Lindsey Nelson on play-by-play 
and Jim Crowley on explanation 
and color. Nelson maintained in- 
terest in a biz-like fashion and ex- 
footballer Crowley was auiet and 
authoritative, in his background 
role. CBC cameramen seem to 
know more about telecasting a fast 
sports event than lensers do down 
here. There was an ample mix- 
ture of wide shots, closeups and 
flat pickuos—all of them helpful 
‘in following the play. 

With Saturday afternoon girded 
for grid, there’s going to be one 
regrettable thing—that real foot- 
ball fans won’t be ahle to catch the 
games on both ABC (doing the 
NCAA frays) and NBC. Art. 


Mr. & Mrs. 
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setup, which includes radio excur- 
sions on WNBC, the other o&o. 
The w.k. author-lecturer-commenta- 
tor ankled WCBS a few weeks 
back for what she thought would 
be an improved status at the NBC 
flagshipvs, but so far it’s no go and 
Miss Kimbreugh’s formats have 
been shelvedefor the time being. 
Apparently there was never an of- 
ficial contract signatured. Herb 
Sheldon, incidentally, is departing 
WNEC to work exclusively on the 
tv side, with Jim Coy replacing 
him on the AM front. 

Owing to the loss of their morn- 
ing show on WNBC, the “Tex & 
Jinx” staff was reduced by nine 
over the weekend, with Tex Mce- 
Crary delivering the sad news via 
special delivery letters. At its 
height—before the trimming of 
their radio-tv functions—the “Tex 
& Jinx” operation had a staff pay- 
roll of over $125,000 annually 
that’s now cut back to a consid- 
erably lower figure in view of the 
sweep. All nine rinkslinped were 











limited to the réfdio end. 
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Eddie Fisher, who has his own 
song session on NBC-TV, crossed 
network lines to host “Toast Of 
the Town” Sunday night (29) while 
CBS’er Ed Sullivan is vacationing. 
The young RCA Victor singer made 
a winning emcee, but the support- 
ing 60-minute layout was uneven 
in impact. Fisher, in fact, was the 
main performer as well and reg- 
istered on a flock of tunes, includ- 
ing a couple as curtain-raisers and 
about half a dozen numbers for 
the show’s finale bit. For the clos- 
ing routine, Fisher did a reprise 
of his Victor album of theme songs 
associated with great show biz 
names. Fisher also allowed a look- 
see into his personal life with a 
very warm introduction of Debbie 
Reynolds, Metro actress who was 
in the audience. 

The String Serenaders from the 
Shoreham Hotel in Washington, 
D. C., furnished a couple of snappi- 
ly executed fiddle numbers, fol- 
lowed by impressionist Steve Evans 
in an overlong routine. He had a 
ccuple of good bits but diluted 
these with several flat caricatures. 
Joyce’s Camels, an animal turn, 
was solid for the circus genre with 
four camels capering with a pony. 
From the Chicago Tribune Music 
Festival, prizewinners Alice Riley, 
soprano, and Raleigh Isaacs, tenor, 
rendered one tune apiece with 
their ultra-welltrained pipes. 

One of the show’s highlights was 
turned in by the American Legion 
unit, the Zouaves from Jackson, 
Miss. Group of 12 Legionaires 
executed tricky marching patterns 
which were excellently caught by 
the video cameras. 

Sullivan, incidentally, was pre- 
sent via a couple of film clips -in 
which he plugged the Lincoln- 
Mercury line. Herm. 


Herb Shriner resumed his quiz- 
master chores on CBS-TV’s “Two 
For The Money” last tana (28) 
after an eight-week summer leave. 
He’s a likeable guy whose home 
spun quality neatly counterbalances 
show's flashiness in the giveaway 
vein. There’s a lotta moola dangled 
before the contestants when $5 for 
each correct answer can be snow- 
balled past the $1,000 mark in a 
matter of seconds. Instead of the 
frenzied atmosphere that could 
accompany prospects of a heavy 
coin win, Shriner’s leisurely man- 
ner prevails as pace-setter. 

While on the lam from’ this 
Goodson-Todman production, the 
comic’s spot was filled by Walter 








HOWARD MILLER SHOW 
Producer-Director: Phil Ruskin 
Writer: Chuck Strother 

126 Mins.; ‘Fri., 11 p.m. 
HOUSEHOLD FINANCE 
WBBM-TV, Chicago 

_ Howard Miller, Chi’s busiest disk 
jockey, has moved his weekly two- 
hour interview & record romp over 
to WBBM-TV. It’s the same format 
he used last season on WNBQ, com- 
plete with the whirling mobiles, 
top recording guests, plenty of mu- 
sic, both old and new, and lots of 
chatter from the host in his self- 
appointed role as arbiter of the 
Windy City’s taste in pops. The 
bundle knocked off some staunch 
ratings last winter and there’s no 


reason why it shouldn’t repeat in 


its new home. It’s down the alley 
for Friday night late dating teen- 
agers and their partying elders. 
Big lure is the disk names Miller 
is able to lasso. It’s a sure plug for 
their latest etchings, plus some 
background ¢hin-chin with a most 
hospitable host who bills every 
guest as the tops in his or her de- 
partment. Miller is an adept cross- 
examiner when he sticks to the pop 
field and he usually manages to 
dredge up some interesting palaver. 
Visitors on the opener (27) were 
the Four Aces, Dick Contino, Betty 
Madigan and Jerry Martin. It was 
a good showcase for the entire pack 
of the kind that wins fans and in- 
fluences sales. There were even 
some. actual performances with 
Contino riffling off his “Lady of 
Spain” accordion identity and Mar- 
tin singing a brace of standards. 


Miller has reprised the Camera 
Spotlight film visit to Chi points of 
interest. This time it was a trip 
around some of the local yacht har- 
bors aboard his DCFB ChrisCraft. 
Footage didn’t quite live up to Mil- 
ler’s buildup but it’s a solid idea. 

First half is sponsored by House- 
hold Finance with the second por- 
tion sustaining. Miller delivers the 


“"itehes himself in his patented 
cy hard sell that’s still his No. 1 
forte, Dave. 


Follow-Up Comment 








O’Keefe. During his absence 
Shriner kept in trim by playing a 
six-week engagement at the Last 
Frontier Hotel, La Vegas. Humorist 
scored with a few strong yock lines 
in his return bow, but program 
was generally short on laughs. 

~ Contestants are chosen with an 
eye towards their value as gag bait 
when chatting with Shriner. In one 
instance, show pulled a “This Is 
Your Life” in reverse. A sailor and 
his fiancee, who had never met, 
with their. engagement resulting 
from correspondence, were intro- 
duced to each other on the pro 
gram. Meeting probably went over 
big with viewers who didn’t feel 
they were intruding-on an occur- 
rence of a personal nature. 


Plugs for Old Gold were punched 
across effectively by Dennis James. 
Dr. Mason Gross, of Rutgers U,, 
compiles the contest queries and 
also judges the correctness of the 
answers. Orch is conducted by 
Milton De Lugg, while Gil Fates 
is exec producer; with Jerome 
Schnurr as associate producer and 
director. Jess. 


If last Sunday’s (29) Goodyear 
“TV Playheuse” on NBC-TV is any 
indication of what the rubber out- 
fit considers “popular” tv enter- 
tainment, this series is in for a 
rough time. Title of the show was 
“The Power of Suggestion,” and 
it suggested nothing more than a 
weak though potentially funny 
theme, squeezed for more laughs 
than it had. 


Scripter David Shaw, whether by 
accident or design, and certainly 
in keeping with the iess stringent 
demands. of summer viewing, 
offered this thin comedy yarn with- 
out as much as tagging it an out- 
and-out farce. This made it tough 
all 'round—on the players, the di- 
rector, and presumably the audi- 
ence, 

At any rate, “The Power of 
Suggestion,” with the glint of a 
good idea in the writer’s eye, soon 
turned into labored dialog, topped 
off by an almost offensively inept 
ending. This was the last of the 
summer Goodyear shows produced 
by David Susskind. It was directed 
by Delbert Mann without much 
sparkle or ingenuity. Both Suss- 
kind and Mann have done a lot 
better by tv in past shows. 

Phyllis Kirk, cute- and tending 
to overact, played one of the two 
femme leads: in this story about 
two couples at a summer resort. 
Neva Patterson, a very capable 
actress and also quite a looker, 
had the other lead. She was easily 
the most believable and likeable 
character in the cast. Don DeFore 
struggled, at times successfully, 
with a-difficult part, and Billy Red- 
field had a prize comedy bit as an 
interfering, gum-chewing young- 
ster. Murray Hamilton did well 
with the small role handed him. 

Yarn had Miss Patterson implant 
in her hubby’s (DeFore’s) mind 
that he was in love with Miss Kirk, 
rwhose husband was in the city. 
Both Miss Kirk and DeFore 
promptly reacted to the suggestion, 
only to discover that, when they 
kissed, they didn’t hear any bells. 
By that time, some viewers must 
have been quite happy to see the 
romantics settle back into married 
life. Hift. 








Metop refugee Helen Traubel 
launched her career as a CBS-TV 
exclusive. pactee on the Red Skel- 
ton show last Wednesday (25). . It 
was a dismal beginning and the 
net’s pro ming execs better put 
their heads together on Miss Trau- 
bel’s future or they’ll have an exe 
pensive dud on their hands. 

As guestar on the Skelton stanza, 
Miss Traubel’s singing was given 
back seat to her comedics. It’s here 
that the programmers erred. She’s 
got an amiable personality and a 
flair for comedy as evidenced when 
she foiled for Jimmy Durante on 
several of his tv-ers. Her comedic 
savvy, however, didn’t come 
through on this session with Skel- 
ton. Could be that they don’t go 
well together but it seems that the 
scripters are particularly at fault 
for not helping’to make it a hap- 
pier union. 

She does rate a nod, however, 
for her opening stint, a neatly ar- 
ranged and delivered medley from 
Jerome Kern’s “Show Boat.” 

Skelton, teo, failed in this out- 
ing. His standup patter at the open- 
ing missed the funnybone mark as 
did a prison sketch and a Missis- 
sippi River gambling sketch (with 
Miss Traubel). Skelton had better 
take his writing stable in hand or 
they'll continue to send him on 
these unfunny outings. 

Only bright spot in the 60-min- 
uter came from Los Chavales de 
Espana who hit with a nifty Latino 
item arid a slick workever of “Ma- 
demoiselle de Paree.” Gros. 
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CBS’ first “tv editorial” last Thursday night (26) when Frank 
Stanton, the corporate prexy, went on the network on a coast-to- 


coast 1 


5-minute hookup to protest lack cf equal radio-tv rights 


on covering the Joe McCarthy censure hearings, has definite mile- 
stone overtones for an industry still feeling its way in the realm 
of molding public opinion. It was a giant step forward toward 
erasing the timidity that heretofore has gripped “electronics 
journalism” and for that reason alone CBS merits a deep bow. 
It wasn’t particularly important whether Stanton as the torch- 
_ bearer “look the part” or performed as a pro talent (except in- 
sofar as his ability to convince his audience that he’s in the right, 
and in this connection he undoubtedly would have been more 
persuasive ard arresting had he made use of a teleprompter 


rather than reading his speech). 


What was important and more 


to the peint was that CBS excercised its privilege to speak its 
mind on a major and controversial issue of subjecting a vital 
communications medium (and in turn the American listening and 
viewing public) to a “curtain of silence that has descended on the 


forthcoming hearings.” 


Stanton asserted that it was his belief the ban didn’t stem 
from any bad faith, but “because of confusion and misunderstand- 
ing arising out of the fact that radio and television coverage are 
still something of a novelty.” To the argument that radio and tv 
“encourage spectacle, create a circus atmosphere, cause legisla- 
tors and other participants to misbehave and generally rob the 

“hearings of a judicial atmosphere,” Stanton retorted: “To blame 
radio and television for blemishes or excesses makes no more 
sense than to blame a mirror because you do not like the re- 


flection which you see in it.” 


To the claims that radio-tv coverage make for obtrusiveness, 
noise and disturbance and “create a disorderly atmosphere in 
which it is hard to concentrate and hard to tell the truth;” Stan- 
ton entered into a chapter-and-verse refutation and breakCown 
of facilities to illustrate that “there is no difference in a hearing 


room which is being covered by 


live radio broadcasting and one 


which is not,” dnd as for tv .. . “broadcasters use the same film 
cameras which the newsreels have used for many years. Newsreel 
cameras have been allowed to cover legislative hearings in the 
past—before television came along. Sdé whatever disiractions film: 
cameras might cause, the Congress seems to have lived witii them 
in the past ... If the disturbance caused by film cameras were 
as bad as some people would have you believe, it seems to me 
that they would have been banned from legislative hearings long 
ago—yet their presence was taken for granted.” 

“T can only leave it.to your own judgment,” Stanton concluded, 
“whether some of the events which television and radio have 
covered in their own way—the explosion of the hydrogen bomb, 
the national political conventions, the coronation of Queen Eliza- 
beth and the Army-McCarthy hearings—have contributed to your 
personal awareness and understanding of history in the making. 


I believe they have.” 
Judge Harold R. M 


a of the U.S. Court of Appeals will 


present the case against radio-tv coverage in the same CBS-TV 
time slot tomorrow (Thurs.) night. 


eee eee 


SENTIMENTAL YOU 
With Allen Ludden, Toni Southern, 


guests 
Producer: Bob Stewart 
Director: Mike Gargiule 
30 Mins., Mon.-thru-Fri.; 1 p.m. 
WNBT, N.Y. 

Human. interest angle of this 
show is good. However, its success 
will be largely dependent on the 
daily guest list. Program is essen- 
tially an interview session pegged 
on a. pleasant memory gimmick. 
Mementos belonging to guest par- 
ticipants are used as a springboard 
for queries tossed off by emcee 
Allen Ludden. 

Ludden did an affable job of 
conducting the opener Monday 
(30). His handling of the guests 
was geared‘ to put them at ease, 
while poem asked were angled 
along interesting lines. Indicative 
of the need for a sturdy guest ros- 
ter were the sock values provided 
by a six-year-old lad who’s been 
picking up extra coin as a sidewalk 
artist in Greenwich Village. Kid’s 
Picassoing was recently spotlight- 
ed nationally by Life mag. 

What made the juve a strong- 

oint of the show, besides his be- 
ng a novelty~attraction, was the 
smooth and straightforward man- 
ner in which he responded to Lud- 
den’s questions. Following session 
with the kid, Ludden interviewed 
a femme hack driver for okay re- 
sults. Weakest of the interview 
segments was the third and last, 
with actor Leif Erickson as guest. 

A regular on the program with 
Ludden is songstress Toni South- 
ern. Chirp delivers tunes request- 
ed by listeners because of their 
sentimental value. On_ initialer 
she gave “Wishing” a so-so work- 
over. Show also includes a seg- 
ment wherein viewers are request- 
ed to send in letters describing 
why a person is very important to 
them, with contributors of corres- 
pondence read receiving a gift. 

Although concentration is on 
sentimentality, .program avoided 
becoming saccharine. Jess. 


Fredericks’ 5-Year Pact 


First major step in the new 
Arthur Tolchin administration at 
WMGM, the N. Y. radio indie 
owned by Loew’s, was to repact 
key station personality Carlton 
Fredericks f-r another five years. 





Tolchin took over when longtime’ 


station chief Bert Lebhar Jr. de- 
fected in mid-August and shortly 
thereafter joined twin stations 
WATV and WAAT, Newark, as 
veep and sales boss. 

Fredericks, holding down 9-10 
ayem Monday to Saturday slot on 
WMGM with “Living Should Be 
Fun,” has been with station nine 
years.” 





MICKEY ROONEY SHOW 

With Regis Toomey, Claire Carle- 
ton, Carla Balenda, John Hub- 
bard, Joey Forman; Alan Mow- 
bray, others 

Producer Joseph Santley 

Director Leslie Martinson 

Writers: John Fentor Murray, Ben- 

Freedman 


edict 
30 Mins., Sat., 8 p.m. 
GREEN GIANT, PILLSBURY (alt.) 
NBC-TV, from H’wood 

(Leo Burnett) e 

The Mickey Rooney “Hey Mulli- 
gan” series started off promisingly 
but then went completely filmflam 
in a slapstick operation culled 
from very near the bottom of the 


‘barrel. Costly Mickey Rooney-Vol- 


cano Pictures production out of 
General Service Studio on the 
Coast is a prime model of excep- 
tional lensing and on-the-button 
movement. Such extra. special 
Hollywood reliables as Regis Toom- 
ey and Claire Carletorf have been 
recruited to help the Mick light up 
the screens, but the joemiller con- 
struction of the preemer doesn’t 
suggest that any great care has 
been exercised by John Fenton 
Murray and Benedict Freedman in 
whipping up the script, nor by 
Leslie Martinson in the staging. 
Rooney plays a dumbdan page 
for a Coast broadcasting company 
(presumably NBC, to go by the 
opening flash) who’s more inter- 
ested in theatrical emoting and, it’s 
indicated, everything else but his 
menial errandry. Toomey is his po- 
liceman father and Miss Carleton 
his mother out of a ‘burlesque 
queen background, but both play 
it realistically. The lad has be- 
come involved in an academy of 
the dramatic arts masterminded by 
Alan Mowbray (an irregular in the 
cast but whose fawncy British char- 
acterization can weil be made more 
or less permanent). He pays his 
60 bucks a month and gets his 
choice of no parts, merely bam- 
boozled into understudy roles with 
that “hope springs eternal” look. 
Opening show's centerpiece re- 
volved around Rooney’s getting 
that coveted chance to step into 
the lead role, whereupon all hands 
decided to play it like hellzapop- 
in, with oldhat mala-props, un- 
oosed doorknobs, falling scenery, 
ad nauseam. This was an unfor- 
tunate teeoffer considering some 
bright elements, including a hand- 
picked cast, good decor and a cou- 
ple of well spotted laugh motifs. 
Carla Balenda is an_ attractive 
b’casting secretary roled as Roon- 
ey’s girlfriend, with John Hubbard 
as her genial boss. Joey Forman 
draws the role of Rooney's pal in 
the skein. Green Giant Peas is al- 
ternating with Pillsbury Mills on 
the tab with Rooney huckstering 
the plugs for the first-off Green 





Giant. Trau, 


B. G. Norman, Harvey Grant, 
Dorothy Bernard, Marion Ross; 
music, David Raskin; conductor, 

Lud Gluskin 
Producer: Fletcher Markle 
Director: teres H. Brown 
Writers: Whitfield Cook, A. J. Rus- 

sell, William Roberis 
Editorial Advisors: Howard Lind- 

—_ Russel Crouse, Katherine 

ay , 
30 Mins., Tues., ‘10 p.m. 
PET MILK, S. C. JOHNSON (alt.) 
CBS-TV, from H’wood ; 

(Gardner; Needham, Louis & 

. Brorby) 

Columbia has come forth with 
a new lease on “Life (With Father)” 
that sets the paterfamilias and 
the company into the 10 p.m. Tues- 
day time. What the web partisans 
choose to call “an immediate suc- 
cess” in the baptismal 7 o’clock 
Sunday berth last season hardly 
squares with the fact that the se- 
ries inspired by the Clarence Day 
anecdotage was routed out of there 
in an “Operation Disaster” that, 
curiously, also wielded the ax on 
the major competition. For the 
Paul Winchell show likewise fell 
victim to the lethal guillotine, with 
“Father” getting sprung in favor 
of the offspring-appeal ‘Lassie’ 
vidpixers for Campbell Soups and 
Winchell making way on NBC for 
Art Linkletter’s “People Are Fun- 
ny” under Toni auspices. 


Now “Father” —inheriting its 
berth from “Danger” which has 
gone into the 9:30 Tuesday precede 
in the dumping of “Suspense’— 
will slug it out under fairly formi- 
dable conditions. ABC fronts its 
rotating U. S. Steel and Elgin 
“Hours” smack at the 10 o'clock 
halfway mark and NBC plays it 
razzle-dazzle with “Truth or Con- 
sequences” for Old Gold (in the 
ex-Fred Allen” “Judge for Your- 
self”). — ; 

It would be a grave mistake to 
assume that “Father” will not have 
its adherents. But Alex Segal has 
shown that when he’s at the tep of 
his game with the 9:30 “Steel 
Hour” kicker-offer, it’s question- 
able who’s gonna invite himself in 
on “Father” at the 10 p.m. break. 
(The “Elgin Hour” will be preeming 
to await judgment on that score.) 

Still there is no figuring out some 
tastes, and that would include the 
freedom to give the dropdead 
treatment to both “Father” and the 
“Hour” and go over to the “Truth” 
game. Whoever else will be having 
that wonderful time—what with 
those specolas and “B’way Bests” 
and Chrysler mellers and musicals 
—this l’affaire Mardi-a-dix will be 
a lulu in the competitive. arena. 
Better a man would be off in a den 
of lions. 

Phere was little shown in the 
first chapter of “Father’s” second 
leasehold to substantially alter the 
original appraisal. It was perhaps 
less frenzied and less self-conscious 
in its attack, but it still tried to 
reach too far and too coldblooded- 
ly for its pushbutton Sunday—now 
Tuesday—punches, and studio au- 
dience laffs were an obvious irri- 
tant, aside from the fact that these 
frequently covered the dialog to 
compound the injury. 

Leon Ames, as Clarence Day. is 
one of Hollywood’s most skilled 
supporting players, but here, in 
live display, his timing is not what 
it should be since he knows better. 
His strutting, bombastic, pompous 
stances are insufficient unto the 
Day. His. vis-a-vis, Lurene Tuttle. 
is more into the part—suffering; 
less and denoting more—and when$ 
it is considered that Miss Tuttle’s 
meatiest experience has _ been 
linked with radio, the comparison 
in her favor may raise a few eye- 
brows. The brats and the neighbor 
entourage, et al., were in there 
pitching. amid the Victorian decor 
and behavioristic patterns. with 
verbiase that too frequently took 
an offbeat tongue-in-cheek route 
for the benefit, apparentlv. of low- 
er I1.Q. looker-inners. There is 
nothine much to distinguish throw- 
hack “Father” from average latter- 
day “family” situations. Trau. 


aaa Continued from page 32 jaan 











party, in one of the private rooms, 
or showing ’em dancing in the 
main room, and all that goes with 
the inside stuff, will be the key of 
the new format. Two bands will 
be picked up, a regular thing now, 
instead of the heretofore piano 
accomp. 

Boniface Billingsley has had 
“Stork Club” on video for four 
solid years, this being the first 
summer hiatus, and has been vari- 
ously sponsored by Liggett & 
Myers’ Fatima and Chesterfield, 
Gemex and Chrysler, successively 
with CBS and NBC. ABC is align- 
ing sponsorship which may be set 
by the Sept. 11 show’s debut. 





Marty Milner, Helen Andrews; 
music, Walter Schumann; or- 
chestrations, Nathan G. Scott; 
announcers, George Fenneman, 
Hal Gibney - 

Producer-director: Webb 

Writer: John Robinson | 

30 Mins., Thurs., 9 p.m. 

LIGGETT & MYERS 

NBC-TV, from H’wood 

(Cunningham &. Walsh) 

Given the additional impetus of 


the coincidental release of the 
Warner ‘Bros. film version of the 
property, “Dragnet” return to its 
Thursday night spot on NBC-TV 
as one of that web’s most potent 
shows. Last season Jack Webb & 
Co. took after the top-rating “I 


Love Lucy,” closing the gap 
between Nos. 1 and 2 from 20 to 
about five points, and it will be 
interesting to see if the tv cop 
can pinch “Lucy” this semester. 


No one else in all tv has utilized 
music as_ has Webb, and the boom- 
ing dum-de-dum-dum  of* Walter 
Schumann’s score, heralding in the 
new season has all the punch of a 
billboard in rhythm. Incidentally, 
this marks the first season Webb 
will take over the production 
chores, although the opening stanza 
was produced when Stanley Meyers 
was still with Mark VII as exec 
producer, and Mike Meshekoff 
along as producer. Both have 
exited the company, and Webb now 
is producer-director-star. 

Webb’s initialer provided an 
answer to those who have accused 
him of a sameness in his shows 
based on cases in the L. A. Police 
Department Files. He and _ his 
partner,, Ben Alexander, probe a 
high school pornographic pix ring, 
aud their investigation leads them 
eventually to a has-been producer. 

There’s a striking sequence as 
the producer turned peddler of 
filth takes them to a crumbling 
old film lot and retells his glories 
of yesteryear. During his narration 
of a film shot in the old days, the 
camera pans around the ghostly lot 


while sound effects contribute 
fights, galloping horses, etc. to 
illustrate. It makes for an imag- 


inative and realistic piece of foot- 
age. It was overlong, however; 
Webb should have used the scissors 
for maximum effect. But the com- 
bination of pathos amidst smut 
makes for powerful drama. After 
his look into the pages of time, the 
has-been admits his guilt. 


Webb and Alexander turn in 
good performances in their’ tailor- 
made roles. Ralph Moody, as the 
heavy, is given a lot of footage for 
a supporting player, but carries 
off the has-been role very well. 

Caroline Jones gives a good 
albeit brief portaryal, of a gal 
victimized by the pornographic 
ring. 

Webb’s direction is outstanding, 
and his technique in the sequence 
on the old studio shows real in- 
ventiveness. He’s remedied the o!d 
“Dragnet” weakness whereby all 
players spoke in the same dull 
monotone, and it unspools with 
much more realism as a result. 

Schumann’s music is an impor- 
tant contribution to the success of 


“Dragnet.” George Fenneman 
does a good job in selling Chester- 
fields. Daku. 


MOREY AMSTERDAM SHOW 

With Francie Lane, Milton DeLugg 
orch 

Producers: Jerry Gross, 
Baer 

Director: John Paul Jones 

60 Mins., Mon.-thru-Fri., 12:30 p.m. 

WABC-TV, N.Y. 


Morey Amsterdam is a battle- 
scarred veteran of ‘commercial 
video (and radio), He’s been a reg- 
ular on every television web at 
least once since '48. He’s had a 


touple of local shows too, yet in all 
the time recalled his brand of hu- 
mor hasn’t shown any measurable 
change. Keeping this in mind, 
Amsterdam continued being funny 
in a charming, mild, lispish way 
on his new stanza via WABC-TV, 
Gotham flag of ABC. 


Format of the daytime strip is 
also familiar. It was a loose affair 
Monday (30) with the comedian 
chatting rapidly from the confines 
of a chair or from behind his cello. 
Thrown in were the buxom charms 
of thrush Francie Lane and the 
casual talents of musician-turned- 
parttime- comic Milton DeLugg. 
Even the small orch got into the 
comedy act playing mute rolls in a 
dragged out skit. 

The chief gagster was best when 
seen in some idle chatter with two 
juves, eliciting as he did vigor- 
ous if not always coherent re- 
sponses. Amsterdam’s showcase 
didn't have much appeal for juves, 
a good part of the audience poten- 
tial of any local station during at 
least the 12:30-1 time. Art. 


Norman 





Barry, Mary Anderson, Edward 
Ashley; Ken Carpenter, an- 
nouncer 

Executive Producer: Cornwell Jack- 


son 

Producer: Cal Kuhl 

Director: Buzz Kulik ae 

Writers: Sanford Barnett, Richard 


LEVER BROS. 
NBC-TV, from Hollywood 
(J.. Walter Thompson) 

Lux’s tv companion piece to its 
long established (20 years) “Lux 
Radio Theatre” emerged into full- 
blown, full hour maturity last 
Thursday night (26) on NBC-TV 
when a handful of milestones were 
solidified for-both the network and 
the sponsor. It was a rewarding 
occasion for all concerned. For 
Lux it was an ambitious dream 
(three. and a half years in the mak- 
ing) come _ true—incepting for 
video the pattern sealed years back 
by the late Danny Danker of J. 
Walter Thompson of full hour top 
pix availabilities for the newer me- 
dium. ¢nd bringing to tv its first 
cualitative Coast-originating live 
dramatic show with Hollywood 
stars and properties as the basic 
format premise (even though Para- 
mount alone of all the majors has 
greenlighted the pix-video wed- 
ding). 

For NBC it was the crystalliza- 
tion of a drawn-out ccentinuing 
round of jockeying to wrest the 
lucrative Lever billings from the 
CBS competition (culminating in a 
clean sweep encompassing the cli- 
ent’s “Lux Radio Theatre,” which 
for years was the keystone of CBS’ 
Monday night AM _ supremacy), 
along with the tv “Big Town” and 
the expansion of “Lux Video Thea- 
tre” from its erstwhile 30-minute 
segmentation to its present full 
hour. For NBC, too, it represents 
a strengthening of its already-po- 
tent er night video lineup 
which finds Groucho Marx’s “You 
Bet Your Life’ and “Dragnet” near 
the top of the Nielsen heap. 

It was only natural that JWT’s 
topshelf preductional accoutre- 
ments would be poured into the 
new video showcase, with Cornwell 
Jackson taking over the executive 
production reins (with Fred Coe as 
major liaison in the east): Cal Kuhl 
as producer: Buzz Kulik, Richard 
Goode and Earl Ebi alternatins as 
directors on a three-crew setup, 
and Sanford Barnett and Richard 
McDonagh scripting the adapta- 
tions. 

As for the Par properties, it 
wasn’t too surprising that Lux got 
‘em for a price, for, the reciprocal 
plugging of the studio’s product on 
last Thursday's preem was unpre- 
cedented in itself ard could proh- 
ably have cued bewilderment as to 
whether Par was helping Lux pick 
uv the exvensive tab. Practically 
the last five minutes were given 
over to Par’s “Rear Window.” in- 
cluding some clips from the pix 
and James Mason (demilleing the 
Lux stanza) interviewing director 
Alfred Hitchcock. Similar yvou-Par- 
me-I’ll-Lux-you payoffs will accrue 
each week on behalf of the studio’s 
newer releases. : 

Initial entry was “To Each His 
Own” with Dorothy MeGuire well 
east in the role originally played 
in the '46 Par pic by Olivia de 
Havilland. One can hardly take is- 
sue with Mason’s own summation 
that Miss McGuire set a high pre- 
cedent for the coming seasen in 
her performance of the woman who 
suffered a double tragedy—the 
death of the man she loved and the 
surrendering for adoption of her 
only child, and the inevitable final 
clinch when they’re reunited under 
dramatic circumstances. 

Of more than passing interest is 
the Coast technique of live pres- 
entation (as distinct from the New 
York-berthed “Studio One,” “Tele- 
vision Playhouse.” “Robert Mont- 
gomery Presents,” etc.). The pro- 
duction itself was on a high quali- 


‘tative level, for which practically 


everybody concerned can take a 
bow. Since Lux is in the business 
of perpetuating pic properties, it 
isn’t surprising that the techniaues 
employed in the live adaptations 
more closely resemble filmed vro- 
ductions. The methods of time 
bridging and the lighting effects 
permitted for a smooth continuity 
and faster pace while suggesting an 
infinite variety of set changes. And 
it’s a long time since camera close- 
ups were used so effectively. Cer- 
tainly it’s a technique that lent it- 
self admirably to the initial pres- 
entation and augurs well for the 
Coast entry into bigtime live dra- 





matic programming. Rose. 
Greensboro, N. C. — Harold 
Luther Nall has been avpointed 


commercial manager of WFNS at 


Burlington, according to an an- 
nouncement from C. G. “Jack 
Starnes, general manager. Nall 


succeeds Wally Mack, who has ac- 
cepted the post as general man- 
ager of WBUY in Lexington. 
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- A Remarkable Faculty 


WNBQ’s remarkable faculty for enrolling the largest and loyalest TV audiences in the midwest, 
has made it the favorite Institution of Higher Earning for Chicago’s smartest advertisers. 


In other parts of the country WNBQ’s programming technique is known as “the Chicago school of television”, 
“Chicago-style TV” and “The most creative local programming in television”. But in Chicago most people 
dial Channel 5 because the programs are local, “live” and livelier... and built around local personalities. 


This is the formula that developed such WNBQ graduates as Garroway at Large, 
Kukla, Fran & Ollie, Zoo Parade and Ding Dong School. It’s the reason why in Chicago WNBQ is the most 
imitated station, and the only TV station to have won the Variety Showmanagement Award. 
Little wonder that WNBQ is used by more advertisers than any other Chicago television station! 


You, too, are most likely to succeed on WNB Q a service of () 


gic IN CHICAGO represented by NBC Spot Sales 
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Radio-TV Exclusion 
From Hearings Gets 
‘Town Meeting’ Airing 


A grave issue drew surprisingly 
little debate last week (24) as the 
“American Town Meeting of the 
Air” over ABC Radio discussed “Is 
Radio-TV exclusion from Govern- 
ment Hearings Justified?” Question 
is extremely topical what with the 
decision to exclude radio-tv from 
the censure hearings on Sen. Jo- 
seph R. McCarthy. 


The fact that the forum failed to 
develop a more fiery argument 
could be probably attributed to 
the respective positions of the two 
principals who, on many issues, 
seemed to be in general agreement. 
This was not surprising, consider- 
ing that one was Ralph W. Hardy, 
v.p. of the National Assn. of Radio 
and Television Broadcasters, and 
the other Rudolph Halley, an at- 
torney who entered the political 
spotlight as the chief counsel to the 
much -televised Kefauver crime 
committee. 


Halley started out somewhat hes- 
itantly, stating that, while he was 
of course in favor of the principle 
of tv coverage—“Our democracy 
flourishes on full publicity”—there 
should be a delay in the full use of 
the medium in Congressional hear- 
ings pending perfection of the tech- 
nical details, such as lights, ete. 
Only later on did Halley develop 
his full argument, including such 
important points as protection of 
the individual and the dangers of 
one-sided presentations by station 
“editors.” 


Hardy, whose remarks lacked 
spontaneity, made the point that 
“radio and television do not create 
the procedures of Washington hear- 
ings. They merely record them— 
and without ary. editorializing in 
the process of their live broadcasts 
and telecasts.” The rights of wit- 
nesses aren’t fundamentaily affect- 
ed by radio or tv coverage, he add- 


ed, arguing that it was silly to draw@ uations and punchlines. Based on 


a line between a “public” and an 
“open” hearing. 

The question of the degree to 
which tv affects the actual conduct 
of a hearing was never satisfac- 
torily developed. However, Halley 
did distinguish between a commit- 
tee like the Kefauver group. which 
had already heard most of the wit- 
nesses that were being televised, 
and a Congressional committee try- 
inx to develop facts from scratch. 
He urged Congress to be selective 
in what it permits to be televised 
and said each committee should 
have the right: to decide whether 
or not it wants the camera to be 
present. 

Halley also maintained sthat the 
tv cameres, by the very ture of 
the medium, had to seek emotional 
highspots rather .than the facts, 
and that this might easily prejudice 
the viewers against the proceed- 
ings on the screen. He further 
warned that this camera selection 
could easily be carried further by 
the stations themselves via editing. 

To which Hardy replied that tv 
should be granted the same rights 
—and should assume the same re- 
sponsibilities—as the press. The tv 
industrv, Hardy argued. had gained 
a lot of exverience with the recent 
Army-McCarthy hearings. and that 
while mistakes might be made, 
“the overall performance is very 
good.” 

One of Halley’s big points was 
the danger of “hammjng it up” by 
the participating Senators, and he 
thought that lawmakers, busy with 
the process of orderly government, 
shouldn't have to worry in addition 
to how they looked on tv. The up- 
coming hearings on McCarthy were 
too important, he argued, to “gum 
up the works now” with tv. Hardy 
admitted there “was editorializing 
in both radio and tv, but empha- 
sized that the media were “‘frir” in 
their appraisals. Hift. 


Rural Radio Network 





Vamps WQXR Longhair 


N. Y. state’s farm population is 
losing the largest share of its 
classical music programming on 
Sept. 6, when the Rural Radio Net- 
work after a four-year deal ceases 
taking a WQXR 
owned radio indie in N. Y. C.) 
feed. ‘Apparently, RRN couldn’t 
build a large enough supply of 
FM receivers to make “classics 
for country folk” pay off. ‘ 

WQXR music will ultimately 
get back to upstate N. Y. via AM, 
according to its boss Elliott San- 
ger, because the audio outlet is 
shortly upping its power from 10 
to 50 kw. General decision of RRN 
fis that it had better stick to its 
“original function” of serving the 
rural listeners with programs de- 
signed for them. First 

shows came through to the farm 
country in July of ‘50. 


(N. Y. Times- 


WQXR | 
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EDWARD R. MURROW JOHN GAMBLING PROGRAM 


News Editor: Jesse Zousmer 
Researcher: John Aaron 

15 Mins.; Mon.-thru-Fri.,:7:45 p.m. 
. _— WOR, N.Y. 


Cem New Tek WOR is out to capitalize on the 
There've been a lot of Page 1'y Gambling name. John B. (the 
headlines in the eight weeks of | father) ae held ine eee = oye 
mong early mornin 
6 oe ace 5A 5 eer eee NY. hee better'n two decades, and 
his quarter-hour daily news anal- John A. (the son), who is relatively 
ysis stand, but he’s right on top Of | new around town, is also building 
all the developments. Resuming 


himself a following. But neither 
his mike chores for another season 


. one was necessary in_ session 
Monday (30). Murrow quickly dem-| caught. Format just didn’t call for 
onstrated why he is such a toprated 


a “name” deejay, since it was com- 
news spieler. prised solely of mood music, very 
Murrow’s technique and appeal 


fitting sans talk at 11:15 p.m. 
rest largely on his getting behind 
the headlines. And this he does 
with care and insight. He gives 
the listeners plenty of food for 
thought—they’ll probably mull his 
words long after he’s signed off. 
His delivery, as his interpretation, 
is controlled and serious. It’s a 
sombre voice for sombre notes. 


This season a trio of sponsors, 
Amoco, the Hamm Brewing Co. 
and Ford, are riding with Murrow 
on AM. They’ve got no problems 
because there will be — of \ f c 
dialers within ear range'of their | pre-midnight listening. clue 
pitches. The listeners want Mur-| were “Second Piano Prelude,” “Ali 
row and they’ll take anything that 
comes along with him. Gros. 


Gambling 

Producer-Director: John A. Gam- 
b 

30 i Mon.-thru-Sat., 11:15 p.m. 


two gabbers, name or otherwise, 
was superfluous. It led to flat and 
very stagey bits like both reading 
from the same sentence—John B 
the first two words, John A. the 


. 
- 


sequiturs re some of the music 


fortable two-way Palaver. 


MEET CORLISS ARCHER ductions. Ar 


With John A. Gambling, John B. 


As a matter of fact, presence of 


next one or two, etc. To further 
justify the presence of two gab- 
bers, they exchanged obvious non- 


played, with shoddiness of remarks 
most evident’ because of uncom- 


Music was soft and pleasant for 
Included 


Through the Night” and ‘“‘Masque- 
rade.” Tone of two Gamblings was 
properly subdued in various ae 


IN NEW YORK ese e 


ere | 
he, Si 


Max Buck, WNBC-WNBT-FM ad-promotion-merchandising . 






snubs the domestic scenery for a vacation in Fairbanks, Ala 
environs . . . Russ Saunders replacing Buddy Jones, bassist 
Sterling quintet on WCBS, who's off for a two-weeker on the Coast 
. . . Kit Tucker, aide to WNBC program boss Steve White, sails 
Sept. 8 for three months in Europe, and ppemapremmgge Fleetwood 
f “Music Through “the Night” dittoes for same period-. . . Larry 
Lewediel x vie to pub-promotion director at Benton & Bowles 
under p.r. veepee Holcombe Parkes . . . Bob Haymes taking flying 
course with purchase of a two-seater in view ... WCBS news-public 
affairs factotum Dave Driscoll spending his fortnight at summer home 
in Southhold, L. I. . . . WNBC ad-promotion staffer Tony Kraemer 
is publicity chairman of Darien (Conn.) Community Fund ., . Merrill 
E. Joels in Philly today (Wed.) and tomorrow narrating a film for 
U. S. Air Force . . . Roland. Kay returns to CBS Spot Sales, as ac- 
count exec replacing Frank Orth who joins Campbell Ewald ad agency 
. , George Skinner pencilled in to relieve Jack Sterling on CBS’ 
“‘rossboard “Make Up Your Mind” during Sterling’s rest hiatus start- 
ing Sept. 13, with Peter Thomas taking over his early morning 
WCBS’er. Warren Hull becomes hiatus ringmaster of CBS-TV “Big 
Top.” . . . Elizabeth Lawrence returns for running parts on “Nora 
Drake,” “Right to Happiness” and “Road of Life” after eight weeks 
as resident leading lady of Watkins Glen (N.Y.) strawhatter where she 
appeared in “Mid-Summer,” “Country Girl,” etc. 

Longines has bought Larry LeSeuer’s capsule newscasts on CBS 
with same web lining up Tasti-Diet and Calgon Water Softener for 
Galen Drake’s a.m. and p.m. Saturday shows. Drake, incidentally 





With Janet Waldo, Sam Edwards, 
Irene Tedrow, Fred Shields, Ken 
Christy; Jack Harz, announcer 

Producer: James Saphier 





Radio Followup 


suffered a brain concussion in an auto accident near Morristown, N.J., 
but was back three days later (26) for his multple airers. 


Jackie Kannon, Cantor Leibele Waldman and Betty Clooney into 








Director: Steve Hatos 

Writer: Jerry Adelman 

30 Mins.; Mon., 8 p.m. 

CARTER, TONI 

CBS, from New York (transcribed) 
(Ted Bates, Leo Burnett) 


After roughly 11 years in radio, 
“Meet Corliss Archer” is still con- 
sidered by sponsors, judging by 
current bankrollers, a good mer- 
chandise mover. But when caught 
in its 54-55 preem (30), it was 
mostly a vehicle for antiquated sit- 


against booing of ballplayers, on 


Ford and Mickey Mantle is the 


in curbing other juvenile exuber- 
ances. Allen’s premise was that 


an F. Hugh Herbert yarn, show unless a player is downright rude 


offered up teenage Corliss, her 
beau Dexter and their parents in 
a race to see which of the charac- 
ters could do the most juvenile 
things in 30 minutes. 

Implausability of setup ceased 
being funny after the first few 
minutes. It was about the tribula- 
tions of Corliss’ and Dexter’s 
parents over who owned the lawn- 
mower. There were stock jokes, 
and thrown in for good measure 
were sundry quotes by Corliss from 
“Romeo and Juliet,” the mere in- 
congruity of which were obviously 
supposed to elicit laughs. 

Janet Waldo is the bubbly Cor- 
liss. Sam Edwards sounded a shade 
more like a travesty on someone's 
grandfather than the teenage Dex- 
ter. Direction and others in cast 
were okay. 


=a Continued from page 35 


field, his missouts 
hitting, and otherwise perhaps in- 


player is always in there trying.” 


Bible, on and off.” He utilized 


spiel, done casually 


rt. the Stadium. 




















stockholder of Murphy (estate of 
the late Kingsley Murphy, Sr.) is 
subject to the juvisdiction of a pro- 
bate court, it is concluded that 
Cowles is more likely to imple- 
ment its representations to the 
Commission and fulfill its com- 
mitments on a continuing basis. 


“Cowles’ outstanding superiority 
and its greater likelihood of im- 
plementation of its proposals 
clearly overwhelm the compara- 
tive advantage found for Murphy 
on the issue of diversification.” 


On the issue of diversification, 
Examiner French noted that both 
applicants own radio stations (Mur- 
phy owns KSO in Des Moines) and 
that neither is entitled to prefer- 
ence on this score. As to Cowles’ 
ownership of the Des Moines Reg- 
ister and the Des Moines Tribune, 
French found “no evidence in the 
record that common ownership of 
the newspapers and radio station 
has been used .. . to affect a mon- 
opoly, or otherwise used adversely 
to the interest of the public. . 
The record does not contain any 
indication that objective and im- 
partial service has not been ren-/|the sponsorship roster. 
dered by the newspapers in the solid entertainment hour. Abel. 
past, and it may be assumed that | 


this same type of service will be | 

rendered in the future.” Larry Marks, Ben Starr 
Hearings on the contest were 

marked by an “offer of proof” by 


Benito Gaguine, Murphy's coun- 
sel, that if young Murphy had 


vaude and nitery dates. 


“antidote” 


mania” 


springboard for “released” 








Hollywood, Aug. 31. 


have said that a Cowles officer Red Button next season, both inked 
tried to persuade him to withdraw | for the full distance. 

from the proceedings because “Ike Sumner Long and Harry Clork 
weuld take care of Cowles.” The will alse write for Buttons, and 





assertion had been ruled as imma- Lester Lee will clef tunes. Marks 


idwed in the physical record for and Starr wrote for 


“Duffy's 
possible use in court. | Tavern.” 


Mel Allen’s matter-of-fact pitch 


kind of subtle, yet effective, propa- 
ganda which should have bearing 


in his department on the playing 
(errors, poor 


effectual performance) should not 
be hissed—‘because every all- 


Allen’s anti-“hate” approach also 
included .a reference to the Bible, 
and a statement, “I always read the 


that as a springboard to dwell 
lightly but with sufficient impres- 
siveness on needless hatred. .His 
in between 
calling the plays, didn’t achieve 
its effect pronto, because they were 
still hissing the players next time L 
up, but it did appear to be with a] Pacific Garden Mission has renewed WGN’s 
somewhat diminishing force: in- 
dicating that perhaps some of the 
fans carried their eae me 
e 


Save for the occasional language 
lyrics of a Jan Bart of the infre- 
quent Yiddish ad libs of some of 
the comedians, such as Joey Adams 
=————/or Harry Hershfield, the “Ameril 
can-Jewish Caravan of Stars” on 
WMGM, N. Y., Sunday midday 
could be a broadly appealing vari- 
ety hour. In fact it’s booked that 
way, not restricting itself to the 
Lou Holtz style of humor—Henry 
Youngman’s quips were of the 
same broad genre as when he plays 
Thrushes 
like Betty Clooney, Betty Reilly, 
Dolores Hawkins, et al. are regular 
bookings to the Jan 
Bart, Moishe Oysher, Abe Ellstein. 
Barry Sisters and kindered type of 
secular singers and musicians. The 
George Gershwin sketch was solid, 
with the entire cast participating 
—Estelle Loring, Stan Fisher, Bart. 
et al, — Toe eae on her 
own wi “Yeung At Heart” and? i 
“Lullaby of Broadway” and Young- bree a cal log 
man utilized his upcoming “Young- An. 
pseudo-book title as a 
Zags. 
He observed that nowadays Lindy’s 
displays books by Eddie Davis. 
Joey Adams, Ear] Wilson—“I don’t 
go in there to eat’any more, just 
to browse around.” Announcer De 
Freitas does a solid merchandising 
-| job peddling the multiple Jewish- 
American viands, vittles and vin- 
tages which generally constitute 


Withal. a}Kenny King eateries . 


As Buttons Scripters 


Larry Marks and Ben Starr have 
been permitted to testify he would | been signed as head writers for 


terial by the examiner but was al- was Bob Hope's writer last year,| 4dling a deejay slot each Sunday, 1-2 p.m. 


Sept. 5 “American-Jewish Caravan of Stars” via WMGM ... Baseball 
commissioner Ford C. Frick to speak at Sept. 8 initialer °54-’55 series 
of luncheons by Sports Broadcasters Assn . .. Harald Bromley into 


his WINS (N. Y.) sportscast of the ,“‘Front Page Farrell” and “Mr. Keen.” Thesp was producer of legiters 
Yankee game on Sunday, is a posi- 
tive stand against juvenile delin- 
quency at an important point of 
impact. Done on a local level, and 
without preaching, his observations 
on the needless booing of Whitey 


“Glad Tidings” and “Dead Pigeon.” 


Lin Cook into CBS’ “This Is Nora Drake” . . . Harry Wismeér and 
and aide Jack Burnett to Akron for Rubber City Open Invitational 
Tournament for Mutual. Gabber’s Sunday (5) “General Sports Time” 
via that web will come from Akron toc. 


IN CHICAGO... vi 


Forrest Owen, Jr., radio-tv director of the Geoffrey Wade ad agency’s 
Hollywood office, has been named manager of the agency’s new New 
York Office . . . WNBQ-WMAQ general manager Jules Harbuveaux 
handed the Eisenhower Prayer Award by the Treasury Department 
for defense and savings bond drive activities . . . Larry Wolters 
notches his 25th anni as Chi Tribune radio-tv ed next Monday (6)... 
WLS singer Lola Dee added to deejay Howard Miller’s vaude pack- 
age which opens at the Chicago Theatre Friday (3) for two weeks... 
WCFL deejays Eileen’ Mack and Jack Karey launched a closed cir- 
cuit patient panel show at the Vets’ Research Hospital ... Standard 
Oil will feed its WGN airing of the Chi Bears pro football games to 
a midwest web comprised of 15 outlets . . . Clair Callihan, ex-Leo 
Burnett, director of tv production at the Earle Ludgin agency .. . 
WGN platter spinner and jazz specialist Fred Reynolds has an article 
in the current Good Housekeeping proposing a Hall of Fame for jazz 
classics . . . Rex Allen, who departed WLS’ “National Barn Dance” 
for Hollywood back in 1949, guests on the old hayloft Sept. 11... 
WMAQ director Dick Reinauer granted a month’s leave to direct 
Bishop Sheil’s Freedom Festival at the International Ampitheatre 
“Unschackled” 


docu- 
mentary for another 52. 


IN SAN FRANCISCO... 


Aaron Bloom, ex-Bostonite who has been with KGO sales for the 
past three years, has been upped to sales manager... Maury Hamilton 
won a public service award at the California State Fair for his script 
for KCBS’ “Help Wanted—Urgent” show . . . Hungry i comie Mort 
Sahl signed for a Tuesday midnight half-hour show on KGO. ; . Herb 
Cahn has joined the sales staff of KROW, coming over from KJBS 
. . . Ed Brady, KNBC aviation reporter covered the opening of the 


... Bay Area tv sets now number 998,260 . . / top radio and tv per- 
sonalities auctioned off their services for the Emergency March. of 
Dimes drive with Don Sherwood of KSFO offering to wash a sports 
car. The three hour auction raised almost $5,300 . . . Kelvin Service, 
singer with the Canadian Broadcasting Corp., visiting in town. . . 
Bill Cothran KNBC news and public relations man, Upped to assis- 
tant tv news editor in Hollywood ... KOVR, Stockton, has signed for 
exclusive Sacramento Valley screening of DuMont network special 
events . . . Pat Hernon signed for a 15-minute Pro Football Prevue 
show on KPIX-TV scheduled before each of the pro games the sta- 
tion will pick up from.DuMont starting Oct. 3. Jack Davis clothes, 
through Lee Wagner Agency, picking up the tab. 


IN CLEVELAND ... 


WGAR’s Herb Evans, Carl George and Bob Smith going to CBS 
. Glenn Pullen, Plain Dealer cafe editor, back 
. Joan Radcliffe left secretarial staff at WEWS for 
Philip Dean flackery . . .. WXEL partied staff at golf . . . Cecil Bid- 
lack, after 16 years with NBC engineering, joined National Assn. of 
Educational, Broadcasters at Urbana .... WJW’s Todd Purse partied 
teenage return-to-school fans at studio . .. NBC’s Tom Field back to 
announcing chores after western tour and 1,000 feet of color film 
.. . Dick Laurie and 12-piece band testing new hour-long show format 
on Monday 11 p.m, WEWS stanza . . . Bob Waldrop was Sohio’s radio 
voice over WTAM while Bill Tompkins was vacationing . . . WXEL’s 
F, and B. Snyder back to their exec posts after brief trip in Canada 
.. . Tex Clark and Glen Campbell eed with Ernie Benedict sched- 
uled to leave WDOK . . . Walt Kay of kiddie fame is new flack for 
. . Clete Roberts in town for two-day business 
stay... Maggi Wulff resting at Chautauqua ... NBC’s Ed Wallace 
back after rush visit to ailing mother in Minneapolis. 


IN DALLAS ...- ; 


George White, ex-Dallas Morning News sports editor and dean of 
southwestern sports writers, returned to radio with a 15-minute daily 
KRLD stint. He once was sports director of WFAA and WFAA-TV 
.. - Don Keyes, disk jockey, switched from KLIF to KGKO . . . Rex 
Jones, KRLD wax spinner, took over at KLIF with midnight-to-dawn 
stint . . . Tony Curtis visited Gerry Johnson’s “Variety Fair” show 
on KRLD-TV while drumbeating his “Black Shield of Falworth” pic 
here ... . Elizabeth Forsling, ex-radio-tv editor of Newsweek; opened 
a pubbery offiee here . . . Jerry, Houghton, longtime KRLD announcer, 
. .. Reuben Bradford, 
ppp platter spinner, whose “Opera Once Over Lightly” rated 


(Continued on page 46) 
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new San Francisco International Airport via helicopter Friday (27) - 
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Your Lucky Strike Hit Parade says: 


"So long for a while 


And presents a special summer service 
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During its 12-week 
hiatus Your Hit Parade 
will list in this space 
+ the seven fop tunes from 
Your Hit Parade Survey 


Here are your Lucky 7 tunes that 
you would have heard last Saturday 
night, as determined by Your Hit 
Parade Survey, which checks the 





+ 


best sellers in sheet music and ° 
Aidit illite Ui tates nest 2. The High and the Mighty 
heard on the air and most played . 
on the automatic coin machines. 3. Sh-Boom 

4. The Little Shoemaker 










5. Hernando’s Hideaway 
6. Little Things Mean a Lot 
Three Coins in the Fountain 











PL Be sure to watch Your Hit Parade’s summer replacement 


_ PRIVATE SECRETARY" srsxnme ANN SOTHERN “"iazisnian anon” 


NBC Television Network 
(4% sg8q te Peeelacl) ‘ 
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‘Voice’ Needs ‘Operation Back Talk" 





upon innocent populations trying 
to achieve utopia. 

Much without a flicker of atten- 
tion from the American people 
who seem to be more concerned 
with Congressional investigations 
than with reality, the Cominform 
propaganda machine is grinding 
out the poisonous paragraphs 24 
hours daily in virtually all lan- 
— including English with a 

owanus accent. 

Every Trick in the Book 


The other day I heard a broad- 
east from Moscow made by an 
American of Brooklyn ancestry, in 
which he addressed some citizen in 
St. Paul, Minn., by name. “Mr. 
Jones,” said the Moscow propa- 
gandist, “You are wrong in as- 
suming that the USSR seeks war. 


We seek peace. It is. America 
which seeks to foment war. It is 
America’s capitalist, imperialist, 


warmongering millionaire exploit- 
ers of the masses.” Ar so forth. 

They have employea another 
device, too, stolen right out of the 
good book. They garnish their 
diatribes with Cab Calloway and: 
boogie woogie. The music is audi- 
‘ble at the RCA moniters in New 
York with only the faintest inter- 
ference. In fact, most of it is al- 
most of studio quality. 


When President Eisenhower said 
the other day that the Russians 
and her satellites are doing their 
best to separate the U. S. from her 
Allies, he was not exaggerating. 
Manipulators of the Big Lie in the 
Kremlin resort to every kind of 
chicanery to achieve this purpose, 
which is basic to their policy. 

Here’s an example: A few days 
ago on the occasion of the anni- 
versary of the signing of the An- 
glo-Soviet. Treaty of Friendship in 
1942, Radio Moscow in its trans- 
mission to the United Kingdom in 
English, extolled the virtues of the 
British soldier. “The bravest,” 
“the best,” “the most covered with 
glory,” etc. And the English peo- 
ple were a finer breed of men, 

On the very same day, they 
broadcast by shortwave to Iran in 
the Persian language, addressed te 
people of that nation. Moscow's 
announcers told them to beware of 
the British betrayers and the Brit- 
ish exploiters; the colonialists who 
want only to drain Iran of her oil 
riches, and leave nothing for the 
people who own it. 

The fact little realized by the 
American people is that the war to 
undermine. America in the eyes of 
not only the Russian people, and 
all other people as well, is as fierce 
and relentless as it ever was. More- 
over, it is not known that we who 
have most to lose in this do-or-die 
contest, are fighting back in what 
amounts to a weak, enfeebled de- 
fensive. 

The wave of fear which has en- 
gulfed the world over the situation 
in the U. S. can be ascribed, at 
least to some degree, to the lassi- 
tude and indifference of the Amer- 
ican people. What we need is a 
hard - hitting “Operation Back 
Talk” such as General Clay used 
to speak of when he was. Military 
Governor of Germany. In those 
days, we left no lie go unanswered. 
We struck hard at the rumor- 
mongers, .the propagandists who 
whe denounced America. 

‘Voice’ Hampered 


Today, the Voice of America is | 


operating on a single cylinder, un- 
der policies which make its skill- 
ful if undermanned staff incapable 
of any such business as “Operation 
Back Talk.” The Voice is not per- 
mitted for example to nail that lie; 
they may reply to misstatements 
about America only in broad gen- 
eralities. 

Here are some samplings of 
monitored broadcasts originating 
in. Moscow, and heard in various 
countries which are considered 
prime targets to the Cominform: 

The Cort Case: Prague Radio 
saw in Britain’s refusal to grant 
asylum to U. S. scientist Dr. Jo- 
seph Cort as “evidence of the long 
arm of Senator McCarthy reaching 
out to tamper with British liber- 
ties.” 

Danish Bases: The East German 


Continued from page 1 








Russian consumption). “In the 
United States, the means of mass 
information—the press, the radio, 
television—are monopolized. They 
are being used as spokesmen for 
war propaganda, as weapons for 
deceiving the masses. For the 
management of this propaganda, 
special committees and State or- 
gans have been set up.” 

Whether beamed to Southeast 
Asia, the Far East, North or South 
America, the Moscow - Peking 
broadcasts are couched in lan- 
guage which is startlingly similar 
in its vitriol and violence. U. S. 
8th .Army Commander Maxwell 
Taylor is never referred to except 
as “conniving”; diplomats are al- 
ways “U. S. adventurers”; Sing- 
man Rhee is frequently tagged 
“the gunman,” while his repre- 
sentatives are called “the gang.” 


China is the source of enormous 
volume of hate propaganda, ex- 
ceeded in volume and ferocity only 
by the Moscow material. ‘The 
transmissions go out from Peking 
in all languages, including Eng- 
lish, and are very much like the 
Russian, with the local touch. 


“The U. S. authorities now find 
that their premeditated aggression 
has not had the results they ex- 
pected,” said Radio Peking in Eng- 
lish Morse to Southeast Asia, Eu- 
rope and North America last 
week, “and all their lies and in- 
ventions have been exposed. They 
have saved what face they coyld 
with feigned indignation, after 
their ‘protest’ was rejected by 
China. But the American con- 
spirators are_far from giving up 
their schemes to aggrevate the in- 
cident and keep up the tension.” 


TV’s “Book Me’ 


=a Continued from page 1 jae 




















ence Britton has also lined up 
Leonard Q. Ross’’“The Education 
of Hyman Kaplan” (a Harcourt, 
Brace listing) with Howard Rod- 
man assigned to transliterate it for 

e homescreens; “The Deserter” 
Aacmillan), by Lowell Barrington 
(with adaptation by S. Lee Pogos- 
tin), and “Grandma Rolled Her 
Own” (Coward McCann), authored 
by Ted Peckham and being pre- 
pared for the visual medium by 
Harry W. Junkin. ‘ 


Chrysler’s Meller Skein 


The meller skein of Chrysler’s 
new hour series on CBS (under 
overall title of “Climax’’) will draft 
a number of actioner books. Oct. 
7 preem show will showcase Ray- 
mond Chandler’s “The Long Good- 
bye.” with Dick Powell, Teresa 
Wright and Cesar Romero in the 
east. E. Jack Neuman is scripting 
the crossover property. (But sec- 
ond stanza will follow with Bayard 
Veiller’s old legit thriller, “The 
13th Chair,” with Ethel Barrymore 
and Dennis O’Keefe.) 

NBC-TV’s “Robert Montgomery 
Presents” has displayed numerous 
tomes and even the summer edition 
gives the literati crowd a whirl. 
The Sept. 6 stanza will be “The 
People You Meet,” with a theatre 
theme teleplaywrighted by Agnes 
Eckhardt from a New Yorker story 
by John Cheever. % 

ABC’s “Center Stage” has been 
going heavy on originals (the Sept. 
7 drama will be “The Day Before 
Atlanta,” by John Gay), but its 
Tuesday successor, “Elgin Hour,” 
is understood eyeing book author 
output. The alternater, Alex Se- 
gal’s ““U. S. Steel Hour,” has pre- 
sented several stanzas _ inspired 
from the prints and will probably 
continue on that kick. 

The two Kraft shows (NBC and 
ABC) tackle an occasional book, 
being more in the groove, how- 
ever, with Broadway adaptations. 
Philco’s NBC “Playhouse” was 
launched six years ago with an em- 
phasis on the five-foot shelfers, but 
the Talent Associates-Fred Coe op- 
eration has long since developed a 
major stable of telewriters who 
dream 'em up from scratch. There 
doesn’t figure to be much of a 





Neues Deutschland is 


by Tass with the report 


credited | 
that | 
a “secret agreement concluded by | 


change in that direction since TA 
already has pacted six top scribes 
to furnish the output for “Play- 
house” as well as the packager's 


Denmark, Britain and the U. S.,/ newly acquired “Circle Theatre.” 


provided for the stationing of U.S. { 


and British Air Ferce personne! on 
Danish military bases.” 
the Copenhegen radie te deny the 


report as a “pure invention, utter-! 


(It took 


Latter half-hour series will pro- 
vide regular showcasers for David 
Shaw, Jerome Ross, Irving Gaynor 
Neiman, Robert Alan Aurthur, 
George Bellak and WN. Richard 


ly unfounded in every respect.”) | Nash—ell of whom have been flatly 


U. S&S War Prepegenda: 


(For represented on the Phiico-Good- 


year series. All of them, too; have 
been concerned with adaptations, 
largely from the Broadway larder, 
and Bellak is currently engaged in 


Doll’s House” (under 
“Nora”) which will teledebut Gene 


Electric Theatre” Sept. 26. 
“Omnibus” on CBS has gone for 
the bookstalls in the past and will 
continue, although it favors the 
short story. NBC’s “Hall of Fame” 
deals with biographies, often from 


| their original book form. 





Cleve. Breweries 


3-Station Bonanza 


Cleveland, Aug. 31. 

Brewers have given this area’s 
three video outlets a sudsy finan- 
cial glow this summer both in 
spots purchased ard local shows 
aired. 

From a tingling increase of 
614% at WNBK, through a 312% 
hike at WEWS, and a continued 
substantial outlay at WXEL, brew- 
ers virtually became the No. 1 in- 
dustry spenders and the foremost 
proponents of local sponsored live 
shows, with a heavy emphasis on 
sports. 

At WXEL, for example, Carl- 
ings this year picked up the out- 
of-town ball games, _ replacing 
Pfeifers of last year. At the same 
time, the latter remained in the 
local market with a vidpix and _ hy- 
poed spots outlay. Also, Carlings 
has continued its cross-the-board, 
night-time sports review stint, and 
a weekly boxing show. 

“We've all the brewing accounts 
we can accommodate,” said Frank- 
lin Snyder, general manager at 
WXEL, who also pointed out brew- 
ers have always kept a favorable 
contact with the sports arena. ” 


hike in beer-time sales has been 
noted for the year, Bill Davidson, 
sales manager, declared that beer 
sponsorship has made possible the 
telecasting of many sports events 
that otherwise would not have 
been brought to the public’s eye. 
He cited the Pilsener pickup of tht 
polo matches, and Gold Bond's 
latching onto the horse races, as 
two examples. 

On the entertainment side, 
Burkhardt has been sponsoring a 
15-minute cross-the-board 11:15 


as well as Broadway names. 
ly, Pfeiffers’ is sponsoring a Mon- 
day night half-hour vidpix. 

At WEWS,, Jack Hartley, station 
director, cited 


11 p.m. on Monday and Tuesday. 


King” stanza. 


“Fun for Funds” 
“short Vincent” over WEWS. 





Deejay Stitt’s Car Crash 
Kansas City, Kans., Aug. 31. 


viously. 
though suffering a dislocated right 
tured right kneecap. 





Cleveland — WGAR has made 
three major time sales in connec- 
tion with its broadcasting of the 
Cleveland Browns’ football games. 
MecDonnough Motors has _ inked 
Ken Coleman to do the “Coaches 
Corner,” 15-minute, pre-game seg- 
ment, and Ralph Stewart Buick 
has picked up the tab for “Score- 
board” immediately after the 
game. Paul Wilcox will do the 
chore. Bill MeCoigan, another 
staffer, gets a participation 15-min- 
ute segment, “Sidelines’ Interview” 





30-minutes prior to game time. 


“doing over” Henrik Ibsen’s “A 
title of 


Tierney on the preem “General 


At WNBK, where the greatest | 


p.m. stanza showcasing local talent 
Final- 


video’s two hour- 
long programs, both beginning at 


The former is the almost five-year- 
old high-rated “Old Dutch” hour 
that is fed to several other tv out- 
lets and has provided for a host of 
entertainment and music jobs; the , 
latter, the Erin Brew “Pee Wee to General Teleradio, which is also parent company to the network. 


Charity, too, has benefitted by 
the suds outlay when Pilsener 
plunked out $5,000 to telecast the 
shindig -from 


Wayne Stitt, WHB disk jockey, is 
in Providence Hospital here suffer- 
ing from multiple injuries as the 
result of a car crash early Friday 
(27) morning. On the way home 
from his nightly stint at the turn- 
table, Stitt’s car crashed into an- 
other car which had crashed with 
a truck just a few minutes pre- 


Condition was reported good, al- 


wrist, scalp lacerations and frac- 


Inside Stuff—Radio-TV 

Fred Allen’s crack on “What’s My Line” a couple of weeks ago— 
“whatever happened to Wendy Barrie?”—has brought an official re- 
joinder from WKRC, Cincinnati, although Miss Barrie’s whereabouts 
have been known in the trade for some months. “The stage and screen 
star,” says the riposte respondent, “is now making a new name for 
herself in the midwest over the Tri-State Network with outlets at 
WKRC, Cincinnati; WHIO-TV, Dayton, and WTVN-TV, Columbus. Miss 
Barrie came to Cincinnati a year ago to originate a three-city network 
program. She is currently living in Dayton where she recently pur- 
‘chased a home. Her mother, living in Ireland, plans te join her daugh- 
ter in the near future. In the midwest, Miss Barrie has adapted her 
style to the more easygoing atmosphere of the region, and has settled 
down with a sigh of pleasure. She hopes Fred Allen. won't take of- 
fense, but she says. she was wondering the same thing, ‘whatever 
happened to Fred Allen?’ when he popped up on the CBS-TV show.” 


CBS presidgnt Frank Stanton’s tv-radio editorial last week was 
slated for availability in color, but with stations asked that it be 








To | V S nder In treated as a regular black-and-white presentation “from -a publicity 
D | standpoint.’ This apparently meant that bloodthirsty ballyhoo on the 


tint aspect might open the web to criticism on “flamboyant” methods 

| employed in connection with the mainmost issue—the speech itself— 
with the prexy going to bat for spot airing ef the censure hearings 
on Senator McCarthy. 

But two days later, several hours before Dr. Stanton took to the 
CBS stump on Thursday (26), another memo was sent dut saying 
“the address will not be seen in color as originally announced.” 

Stanton’s editorial received praise from the National Assn. of Radio 
and TV Broadcasters last week. Edgar Kobak, chairman of NARTB’s 
Freedom of Information Committee, called the broadcast ‘a cour- 
agegus action” which “should strengthen the resolve of broadcasters 
everywhere in their continuing fight for freedom of speech and free- 
dom of press.” 





Lightning or at least a call for a job while vacationing) can hit 
an actor twice in a season. Arnold Moss, driving back to N. Y. with 
his family from L. A., was contacted in Billings, Mont., last Wed- 
nesday (25), for a role in CBS-TV’s-color show, “Danger,” which 
went on last night (Tues.). He flew in Wednesday night, and will fly 
back this week to help drive the folks home. Similar instance hap- 
pened in June, when Moss was driving his family to the Coast for a 
vacation. Reached by Hollywood somewhere in the midwest for a 
film assignment, he flew out, completed the stint, then flew back to 
pick up his family and continue on to the Coast with them. 





Martin Manulis, producer for’CBS-TV of new Westinghouse series, 
“Best of Broadway,” was given a Special Service award by American 
Heritage Foundation ai luncheon in his honor last Thursday (26) for 
“The Scrap Iron Curtain” on “Suspense” last January. Story was 
about the dramatic escape of Czechs from behind the Iron Curtain 
in a tank which they made from scrap metal. Award to Manulis 
stressed the importance of the program to the 1954 Crusade for Free- 
dom in support of Radio Free Europe. 





“Amos ’n’ Andy” telefilm series, currently Sunday at 2 on WCBS- 
TV, N. Y., switches to Saturday at 5:30 on Sept. 11. This was the 
time earmarked for the “Abbott & Costello” package on the station, 
but WNBT got the nod on the comedy pair (slotting them at 6 o’clock) 


in _ of the craziest mixed up hassles of the tv age, as reported last 
week. " 





Lehn & Fink and Dorothy Gray, which as alternate sponsors of 
ABC-TV’s “Ray Bolger Show” are planning a heavy merchandising- 
promotion campaign shaped around the program, have now laid down 
the bait to station promotion managers. They’re running a month- 
long contest offering a $250 first prize to the promotion chief doing 
the best merchandising job on the show and the products. Second 
prize is $150, third $100 and fourth $50, with other contestants getting 
gifts. Show preems Sept. 17, with closing date for the contest Oct. 8. 





One-shot plug aired two weeks ago on NBC-TV’s “Out. On the 
Farm” show offering a Dept. of Agriculture booklet on meat recipes 
resulted im 32,000 requests last week. Response was flattering but 
not without its headaches for Chi NBC-TV exec producer Ben Park’s 
office staff which had to transmit the names and addresses to the de- 
partment which, in turn, is doing the actual mailing. At last report, 
Park was seeKing ways and means to squeeze out $700 from his budget 
to pay for the extra labors. 





In one of their rave tv appearances, ballerinas Tanaquil LeClerq 
and Janet Reed are spotted on WCBS-TV’s (N.Y.) “Camera Three” 
educationaler this Saturday (4). Stanza will give the story of an Amerie 
can toeterp company by documenting the saga of the N.Y. City Ballet, 

Camera” summer kick has been in the Americana vein. 





Mutual was again signed by Gillette for the audio edition cf the 
World Series. Included in the deal are the five video stations belonging 








Deal marks the 16th consecutive time that Mutual aired the. Series. 
Maxon agency handled negotiations. 
* 
Humble Oil Repeats —_| Derr’s Twin Status 
b J ee 
S’west Conference Grid : 
San Antonio, Aug. 31. 
The Humble Oil & Refining Co., Church to Wash. 
of Houston, will again bankroll on 
radio and tv the home and road 
games of teams comprising the Under parent CBS’ realignment 
Southwest Conference. Top south-| which merges the radio and tv 
tee! eae gabbers will likewise | news setups, john Derr has 
andle e announcin chores, ; 
headed bY Kern Tips. chief of emerged as ‘sports director of the 
Humble’s football announcing staff | tWin operation. His athletic mas- 
since 1935. Others include Charlie | terminding has _ hertofore been 
Jordon, Vex Box and Bill Michaels. | confined to the aural side; with 
PB he gy 5 gg hea be vie that post as yet unfilled. Judson 
Sule ae Waki Gd taeial oh on Bailey, erstwhile tv sports chief, 
pecia’ networks | attains the status of executive pro- 
covering some sections of the| gucer in the combine 
state. : Likewise, | the consolidation 
Se ronted by Sig Mickelson, v.p. of 
news and public affairs, sets Theo- 
' Grady Casting Chrysler dore F. Koop, ex-radio only, as di- 
Hollywood, Aug. 31. | rector of the merged department 
Billy Grady, Metro casting direc-| in Washington in a stint he'll un- 
tor for 22 years who retired last | dertake after a European vacation. 
year, is now in television. Signing| Wells (Ted) Church, AM news 
with CBS-TV, he'll act as casting| chief based at N.Y. headquarters 
director. for new Chrysler series. before the: “back together again” 
Show is being launched as aj routine, goes to D.C. as a com- 
Thursday entry consisting.of three | mentator for the web. ©: ~ 
melodramas under the. one tag of . 
“Climax” to one musical “Shower. 
of Stars” monthly with, name play- 
ers. 





.Tacoma—Station KMO-TV here 
resented a half-hour drama show, 
‘Furleugh to Brussels,” Sunday. 
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RCA’s Tinted Trickery 


Kenyon & Eckhardt, RCA advertising agency, is produc- 
ing a 15-minute film commercial in both color and monochrome 
‘for use as the electronic outfit’s trademark. Treatment is confined 
to a close shot of a magico’s hands manipulating the letters R-C-A 
and producing and vanishing the symbols. Magician in question is 


Kajar, who specializes in what's billed as “manual dexterity” and - 
who, by happenstance, came iff for national attention on “another 


network”—CBS about a year ago when he did his closeup hand- 


_ ology on” Ed Sullivan’s ‘“‘Foast o 


f the Town.” (Kajar also worked 


Paul Tripp’s “On the Carousel” on WCBS-TV, the N.Y. key of 


~CBS, last week.) 
’ Thus it’s a case of “Magic 
(Vaughn) is set as the commerci 


and Monroe” since the latter 
al fronter of all RCA’s radio and 


tv shows starting with Sid Caesar’s new Monday at 8 to 9 stanza 


preeming Sept. 27, and of which 
-underwriters of a show 


8 to 9:30 specolas backed by RC 


the Sarnoff outfit is one of three 


reempted every fourth week for the 


A and Ford Motors. 


What's Radio? Ask Detroit 





High-Budgeted ‘Guest House’ Hits ’Em With Local 
Talent, Receiver Test ‘ 


~ 


Detroit, Aug. 31. 
Worth Kramer, veepec§ and 
general manager of WJR, says that 
judging from the audience re- 
sponse to a local show, “Guest 
House,” many people “don’t know 
they aren't supposed te be listen- 

ing to radio.” : 
His remarks were made as the 
crossboard show (7*to 7:30 p.m) 
celebrated its first birthday. It 
costs $4,000 a week in talent alone, 
featuring Bud Guest as emcee, 
with vocalists Fred Kendall, Renee 
McKay, The Spellbinders and Max 


_Leib’s orch. 


Station turns dewn a CBS net- 
work serial “Family Skelton,” in 
order to get local talent into the 
premium time slot. And even 
though program apparently is too 
costly for fulltime local sponsors, 
station is content to pick up the 
leftover tabs. 

“We feel,” Kramer explains, 
“that nothing is going to happen 
to radio that radio doesn’t bring on 
itself. Therefore, if we want list- 
eners we've got to give them good 
shows—at least the best we have. 
Cost is important, of course. But 
we operate on the theory that a 
radio station can no longer expect 
listeners automatically. 
every time you present a cheap 
product, you simply lose that many 
more persons to tv.” 

‘Recently five one-minute an- 
nouncements were made regarding 
a contest to write in 50 words, or 
less, why listeners liked “Guest 
House.” There were 8,346 replies 
in a week’s time. 

“Think of it,” said Kramer, ‘‘we 
weren't giving away trips to Paris, 
convertibles or mink coats. All we 
gave away were 10 radios—some- 
thing we thought nobody wanted 
anymore.” 


Web's A-B-C's In 
Kits to Kite AM 


Expanded fall advertising-pro- 
motion campaign te stimulate lo- 
cal program pushery was unveiled 
this week by ABC Radio. Compre- 
hensiveness of the campaign, big- 
gest ever for the web, stems from 
both increased station activity 
and from the division of the web’s 
radio and tv ad-promotion depart- 
ments which took place in Janu- 
ary. 

Web is sending out a filing 
cabinet full of ad-prom kits to 361 
affiliates, containing an average of 
24 envelopes each devoted to a 
different show. It’s prepared 28 
kits in all, most devoted to in- 
dividual programs but some to 
blocs of shows such as morning 
dramatic and the Sunday night 
commentary. 

Additionally, ABC is preparing 
to put its top talent on closed cir- 
cuit next week: for promotional 
spots which stations-can pick up 
with their own transcriptions facil- 
ities -for’ replays. ‘ Ad mats, ac- 
cording to ad-promotion director 
Gene. Accas, are angled for local 
consumption, with 100-line and 70- 
line ads instead of 500-liners, 
which most stations can’t afford at 
regular newspaper rates: Also in- 
cluded is copy for “editorial ads” 
made up to look like news stories. 





And | 


,* 
> 





Tacoma’s KMO Sold 


Tacoma, Aug. 31. 
Radio station KMO ‘here has 
been sold by Carl E. Haymond to 
Charles D. Hunter Jr., a partner 
in the law firm of Eisenhower, 


Hunter, Ramsdell & Duncan, and 
J. Archie Morton, assistant to the 
president of KIRO, Seattle. Hay- 
mond has owned the station for 28 
years. 

Previously Haymond had sold 
KMO-TV to J. Elroy McCaw of 
Seattle. Price for the tv station 
was about $400,000. Both sales 
are subject to FCC approval. Pur- 
chase of the tv station by McCaw 
adds a second tv outlet to his hold- 
ings. He also owns KONA-TY, 
Honolulu, and has interests in 
radio stations KELA, Centralia; 
KYAK, Yakima; KALE, Richland; 
KYA, San Francisco; WINS, New 
York City, and KORC, Fort Worth. 


Ask FCC Okay On 
6006 KEYD Sale 


Minneapolis, Aug. 31. 

Baker Properties, Inc., large lo- 
cal realty operators, has asked 
FCC to approve a $600,000 stock 
purchase which would give it con- 
trol of radio station KEYD and 
impending KEYD-TV here. Under 
the proposed plan, the Baker Prop- 
erties would own 75.13% of the 
steck. . 
Family Broadcasting Co., pre- 
sent KEYD owner and holder of a 
construction permit for KEYD-TV, 
has joined in the petition. 

Lee L. Whiting, KEYD veepee 
and general manager, is the largest 
present \Family Broadcasting Co. 
single shareholder, having 40% of 
the stock. His and other current 
holdings would be reduced in pro- 
portion to new stock issued and 
sold. 
| KEYD radio now restricts itself 
|almost entirely to religious pro- 
grams and music, but the new tv 
station, which will be launched 
next Januafy according to present 
plans, is seeking a DuMont net- 
work affiliation and will operate 
along conventional lines. It will 
give the Twin Cities their fifth tv 
station on four channels. — 


No TV Freeze in Alaska 


There are about 12,000 video re- 
ceivers for the two tv stations in 
Anchorage, Alaska, according to 
most recent estimates. There’s a 
continued upbeat in-sets: and sta- 
tions KFIA and KTVA now have 
in excess of “25 national under- 
writers. * 

Inquiries at the two military 
bases near Anchorage have re- 
vealed that about 7,000 video sets 
are in use there. Including the 
civilian population of Anchorage, 
the Palmer Valley: and the outly- 
ing 50 or 60 mile area, the number 
of tv sets comes to at least 5,000- 
6,000 more. 

Jim Duncan, general manager 
of KFIA, said that. the interest 
of national sponsors in Alaska tv is 
well substantiated by their num- 
ber. Among them—and again af- 
firming the trend of pitching sales 
toward Alaska’s woman — are 
Helena Rubenstein, two milk com- 
panies, duPont, Frigidaire, Sterling 
Drug and Rosefield Packing. ~ ‘ 














Teleset Scorecard 


As of Aug. 1 there were 31,- 
036,000 tv sets in the nation, ac- 
cording to the monthly count of 
Hugh M. Beville Jr., NBC’s re- 
search and planning director. 

July added 319,000 receivers to 
the bundle. (Not known when 


.j colorsets will. be included in the 


compilation. } 


ABC-TV Lands 24 
Vier in Mil 


Up-and-coming AB€-TV scored 
its first major victory in the com- 
petitive affiliation fielé this week, 
latching on to Milwaukee’s second 
VHF station, WTVW, and landing 
it as a basic outlet of the web. 
Thus, for the first time, ABC finds 
itself in a major market situation 
where it holds at least a nominal 
superiority over NBC or CBS. 

In the case of Milwaukee, CBS’ 
affiliate is a UHF, albeit a strong 
one, WCAN-TV. The NBC outlet 
and heretofore the only V in the 
market, is Walter Damm’s WTMJ. 
ABC had previously split its time 
between the latter and WKOY-TV, 
anather U. New station is owned 
by the Milwaukee Area Telecasting 
Corp., with Paul A. Pratt as presi- 
dent and Loron F. Thurwachter as 
exec v.p.-general manager. Station 
operates on Channel 12 and begins 
operations Oct. 27. 

Web also signed four additional 
affiliates this week, bringing the 
total to 209. One of the affiliations, 
a secondary deal, gives the web 
WGER-TV as its Buffalo outlet. 


FCC’er Gives Memphis 
TV Nod to WREC After 
Rapping WMPS (AM) Ads 


Washington, Aug. 31. 
Carrying of “bait and switch” 
advertising by a radio station came 


in for strong criticism yesterday. 
(Mon.) by an FCC examiner in a 
recommended deci:ion on the con- 
test for tv channel 3 in Memphis. 
In favoring WREC over WMPS on 
the basis of past programming, 
examiner Claire W. Hardy cen- 
sured the latter for accepting in 
good faith all advertising offered. 

“Had more care been exercised 
by the WMPS management,” Hardy 
said, “it would have been informed 
of the undesirability of such adver- 
tising and have eliminated it from 
its programs.” 

In testimony given at hearings 
by the Memphis Better Business 
Bureau, “bait and switch” advertis- 








‘ing was described as a procedure 


in which a firm offers, at a very 
low price, a used vacuum sweeper 
or sewing machine to obtain leads 
for inducing inquirers-to purchase 
new products. 

Hardy also found against WMPS 
for inducing inquirers to purchase 
songs which were “vulgar and sug- 
gestive” and for carrying three 
times as many commercial spots as 
WREC. 


2-WEB PICKUP ON 
PA. A-PLANT PREEM 


A two-web pickup from Ship- 
pingport, Pa., will be made of the 
Labor Day (6) launching of the 
first fullscale atomic powered elec- 
tric plant. A speech by Presi- 
dent Eisenhower from Denver is 
slated during the half-hour tele- 
cast. 

DuMont facilities will be used 
at the plant site, while stations 
along both its own and the NBC- 
TV network will air the show. 
Stanza is skedded for neon to 12:30 
and participating in the ceremonies 
will be the Atomic Energy Com- 
mission and Westinghouse and 
Duquesne Electric, the laiter two 
having equipped the plant. 











CBS-TV Sweeps 6 


In a sweep suggesting impli- 
cations looming larger in the 
immediate future, CBS-TV last 
week pinkslipped six of its 
staff directors. All of them 
had been working on sustain- 
ing shows. Their names were 
not yet available, presumably 
because they are being per- 
mitted to seek other berths 
while they are “on notice.’ 

The web retained two direc- 
tors on sustaining stanzas, 


Lotsa U.S. Canned 


Audio Airings 


- Now Bear Made-in-Australia Tag 


» 





NARTB Names Bell. 
As Asst. to Fellows 


Washington, Aug. 31. 
To take over duties to be relin- 


Harold E. Fellows, prexy of the Na- 
ional Assn. of Radio and TV Broad- 
casters, last week appointed How- 
ard H. Bell as Assistant to the 
President. Bell’s appointment be- 
comes effective Oct. 1. 

Bell is presently assistant to 
Thad H. Brown, NARTB tv vice 
president. Prior to joining NARTB 
three years ago, he was sales pro- 
motion manager for WMAL and 
WMAL-TV in Washington. He is 
the author of the NARTB Televi- 
sion Station Film Manual. 

Richards has resigned as admin- 
istrative veepée, effective Oct. 1, 
but will continue with the associa- 
tion in a consulting capacity. His 
resignation was necessary when he 
entered into a partnership to pur- 
chase two radio stations in West 
Virginia. 


McCann-Erickson: 
‘Love That Lever 


For reasons which even the 
agency hasn’t been able to pin 
down (except to surmise that it’s 
getting the nod for professional 
know-how) MeCann-Erickson finds 
itself entrusted with getting the 
Lever Bros.-sponsored “Big Town” 
on the air although the agency it- 
self will have no other idenhtifica- 
tion with the program when it 
preems on NBC-TV in the Wednes- 





day night 10:30 slot this fall. 
(Show moves over from CBS, 
along with Lever’s “Lux Video 


Theatre.” ) 


McCann-Erickson has the Lever 
Pepsodent biz, but that brand will 
not be represented on the show's 
commercial. What makes it all the 
more surprising is that two agen- 
cies with a major stake in televi- 
sion programming, namely BBD&O 
and Sullivan, Stauffer, Coiwell & 
Bayles (along with Hewitt, Ogilvy) 
have the Surf, Rinso and Lifebuoy 
billings that will be identified 
with “Big Town.” 


COMM’L TELE CUES 
BRIT. TALENT WAR 


London, Aug. 31. 
Having had their own way as 
a monopoly in the British tv field 
ever since a regular service started 
in .1937, the British Broadcasting 


Corp. is now taking all practical 
steps to grab as much as possible 
of the available talent before the 
country’s first commercial network 
into activity next year. 

The policy was admitted last 
week by a BBC spokesman who 
told Variety: “We are now in com- 
petition in the matter of talent.” 
This comment was made after the 
announcement that Gilbert Hard- 
ing, one of the most controversial 
figures on sound radio and vision, 
had signatured a ‘three-year pact 
with the BBC. 

In a press interview Harding 
revealed that he’d received “ex- 
travagant” offers to enter commer- 
cial tv, but had decided to stay 
with the BBC. It is reported that 
he’ll receive around $14,000 a year 
under his new contract. 

Although the BBC have had the 
television field to themselves, 
they’ve experienced keen compe- 
tish in sound radio, mainly from 
Radio Luxembourg, the continental 
station which beams commercial 
programs to Britain. At one time 
the BBC decided to play it tough 





ported for Luxembourg would be 
barred from their network. The 
embargo, however, was short lived 
and many of the top radio names 
perform regularly for both webs. 





Memphis — Jimmy Bishop, for- 
mer radio director of Matty Bres- 
cia Enterprises of this city, has 
been named promotion and pub- 
licity chief of WCBR, Memphis 





daytime indie. 


quished by Robert K. Richards, 


+ One of the least known but per- 


haps one of the most important 
trends in radio programming here 
in the U. S. has developed in an- 
other country. A good percentage 
of all canned audio airings are 
presently coming from Australia, 
The reason given js that Anzae 
product has a greater earning po- 
tential since there’s no restrictions 
placed on the number of times, 
where or when, a platter out from 
down under can be played. 


Right mow, Harry Goodman Pro- 
ductions estimates that it has 
1,000 separate half-hour dramatie 
shows in the vault. As a matter 
of fact, WOR, N. Y. key for Mue 
tual, bought a $550,000 package 
from Goodman, one-third of which 
was Aussie-made. 

Goodman found out some two 
years ago, just before the U. S. 
firm started making deals with 
Anzac broadcasters, that several 
expatriate American actors had 
stayed in Australia after World War 
II, A case in point made by Good- 
man Productions is the number of 
“Aussie-American” actors who ap- 
peared in Warner Bros.’ “His 
Majesty O’Keefe,” with Burt Lan- 
caster. 

Elliott Goodman, a braintruster 
for Harry Goodman Productions, | 
said Aussie radio mostly duplicates 
that of the U. S. The Down Under 
sound men are from one of the few 
foreign countries that holds to 
regular time segments, commercial 
sales as well as networks. More- 
over, the networks are all tran- 
scribed, Goodman said, and there- 
fore Aussie radio scribblers, pro- 
ducers and technicians have de- 
veloped a strong idea of what 
makes good radio. 

Movement began, Goodman fig- 
ured, when Aussies decided to ex- 
pand beyond their regular selling 
area, Australia, New Zealand and 
Caledonia and start after Canadian 
dollars. American coin was either 
concurrently sought or was a natu- 
ral aftermath. So far all of the 
Aussie radio product in the U. S, 


(Continued on page 46) 


NBC-TV Tells It To 
‘Sweeney Via Slot 


Charlie Ruggles and his “World 
of Mr. Sweeney” are not lost to 
tv after all. Show went in for a 
summer run and vacated its four- 
day Tuesday through Thursday) 
7:30-45 slot last night (Tues.) on 
the shortterm entry of Vaughn 
Monroe, latter in for a Tuesday 
and Thursday test run and exiting 
upon return of Dinah Share. (Ed- 
die Fisher has the time on Wed- 
ne:day and Friday and Tony Mar- 
tin is the Monday mainstay.) 

Ruggles and his situation comedy 
vehicle return to the daytime lists, 
getting a 4:30 cross-the-board spot 
starting Oct. 4. This is the time 
(but to 5 o'clock) occupied by the 
Betty White show, with fate of 
that stanza up in the air after a 
series of kickarounds, since it was 
originally launched last spring in 
the post-noon spot. “Sweeney” was 
showcased on the ex-Kate Smith 
daytimer where its rep was made 
as a 10-minute insert. 


NBC ‘Fibber’ Strip 
Nears SRO Status 
In ‘3-Plan’ Upbeat 


“Fibber McGee & Molly” neared 








| SRO status in its NBC Radio par- 


ticipating setup as it went from its 
Monday-through-Friday to Sunday- 
through-Thursday berth starting 
over the ‘weekend (29). The Jim 
& Marian Jordan starrer currently 
has 13>qf its 15 spots sold, with 
latest to enter the 79 Wistful Vista 





and warned that artists who re-| mour. 


residence being Murine and Ar- 
Other spenders are Pru- 


| dential, Lewis-Howe, Carter Prod- 


ucts and RCA, some of these on 


multiples. Show is under the 
| web’s “Three Plan.” , 
| “Fibber & Molly” was shifted 


to the new span to allow for the 
| Friday at 10 Gillette Fights which 
| NBC inherited from ABC to give 
| the network both the AM.and video 
| versions.. (Fibber was to .makera 
| scripted pitch on the fights to- 
morrow—-Thurs.). 














first today... 





With TODAY, starring Dave Garroway, NBC 
gave network television advertising a new di- 


mension. Flexibility and low cost were its meas- 
urements. TODAY. has become the biggest 
grosser in TV. 


Then, to give advertisers the strongest possible _ 


hold on the nation’s homemakers, NBC developed 
HOME, starring Arlene Francis. In six short 


months, HOME has established itself as the out-. 


standing woman’s service program. 


And now ... with TONIGHT, starring Steve Allen 
(debut: September 27) ... the advertiser’s day 
is eomplete! Now for the first time, advertisers 
can reach television’s late-night audiences with 
: “live” , top-calibre, network programming. Now, 
for the first time, small change can buy big-league 
nighttime television. 


WHAT’S GOING ON... TONIGHT? From 11:30 
p.m. to 1:00 a.m. in the East... 11:00 p.m. to 
12 midnight in Central Time zones... Steve Allen, 
the brainy, zany, big-time salesman, master of 
the unfrantic antic, who’s as likely to shave, take 
‘off his socks, or milk a cow, as he is to spin out 
a tune, presides over these great goings-on: 


1) TONIGHT takes America to Broadway during 
its most glamorous hours. It will go backstage 
and out front on glittering opening nights. 


2) TONIGHT brings world-famous stars, critics 


and nightclub entertainers to the hearthsides of 
the nation. 


3) TONIGHT gives the very latest news, weather 
reports and sports results . .. and brings in spe- 
cial events by remote pick-up. 





Like its big brother (TODAY) and sister 
(HOME), TONIGHT offers important new televis- 


jon values to advertisers: 


@ big-time network TV at low cost 


@ complete flexibility—you buy only as much as 
you need, when you need it 


@ showcasing of your product by celebrities—at 
no additional cost 


@ minimal production costs for commercials 


@ special services by NBC Merchandising Depart-_ 


ment — unique in the TV industry 


@ TONIGHT makes the last commercial impres- 
sion of the day . . . and it’s the last impression 
that LASTS! 


TONIGHT’s low advertising costs will be even 
lower under NBC’s new “T-H-T” Combinability 
Discount Plan—which gives you TODAY, 
HOME, and TONIGHT, at great savings. TONIGHT 
also offers additional savings under its Charter 
Client Plan—with exceptional advantages for 
the new program’s first advertisers. 


TONIGHT, by itself or in combination with 
TODAY and HOME, is ready to go to work for 
you! Better check with your NBC representative! 
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Trade Winds 





Murphy. on down are attending. 
And, like the NBC agenda, one 
would suspect the CBS-affiliate 
get together was designed as the 
big social clambake of the year. 
But the AM temper is of an en- 
tirely different shading. CBS 
comes to grips with the affiliates 
at a time when network radio has 
been going down for all but the 
count. CBS, for ene, doesn’t en- 
joy the status it flaunted a year 
ago. Like the other networks, it’s 
fighting to keep its head high. And 
to make matters worse, as a “pre- 
lude” to the Chi meet, only the 
past week witnessed the first 
major defection from the daytime 
radio ranks by such hardy stand- 
bys as General Foods (cancelling 
out of CBS’ “Wendy Warren and 
the News” and “Second Mrs. Bur- 
ton”) and Procter & Gamble (exit- 
ing NBC’s “Welcome Travelers”). 
Since it’s axiomatic that “when 
daytime network radio starts to go 
the way of nighttime, look out, 
brother!” The anticipation of any- 
thing but a social get-together for 
the CBS group becomes height- 
ened. 

Further underlining the uncer- 
tainties of the future was the 
notice sent out last week by Rob- 
ert D. Swezey, of WDSU, New Or- 
leans, as chairman of the executive 
committee of the NBC Radio Af- 
filiates, revealing the appointment 
of a study committee te make a 
“full and projected study of the 
patterns and economics of radio 
network broadcasting and_ their 
adaptability to changing “condi- 
tions.” This was long anticipated 
and, some say, could invite prac- 
tically anything in its wake—up to 
and including the ultimate de- 
cision that network radio noe long- 
er makes economic sense. The 


committee, comprising Wayne Coy, | 


of Albuquerque; Walter Damm, of 
Milwaukee; Ralph Evans, of Des 





i 









nn 





NALLE ..... 


Piano ® Organ ® Celeste 


Continued from page 33 





6th Year 
1 REMEMBER MAMA 
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Moines; J. Leonard Reinsch, of 
Atlanta, and Edwin K. Wheeler, of 
Detroit, will, if necessary, bring in 
outside “expert professional assist- 
ance” (something, it's presumed, 
in the nature of a minor Booz, Al- 
len Hamilton) to aid in the objec- 
tive analysis. It’s no secret that 
CBS like NBC has been looking 
desperately for the “pattern of the 
future” as the conviction mounts 
that perhaps there’s no longer 
room for more than one national 
radio network. Says Swezey: “Too 
many study committees merely fan 
the breeze and shovel water. We 
really expect this one to ac- 
complish something.” (See sepa- 
rate story.) 
Meanwhile, cutting across the 
whole pattern of the NBC-CBS ra- 
dio dilemma is the Thursday (2) 
organizational meeting here of the 
Quality Radio Group in which 
some of the most powerful AM 
stations ir the country (inked 
with major networks) are banding 
together for an interchange of 
taped radio shows with its own 
sales organization. They’re even 
going after the NBC and CBS o&o 
stations. Whether this is the ulti- 
mate answer is anybody’s guess. 
But many contend that, with 50 
major operations in 50 major mar- 
kets as bait for a national client 
who can get such penetration for 
not more than $5,000, Quality or 
some such counterpart could well 
be it. 


Lotsa U.S. Airing 


==u==as Continued from page 43 jae 


seems to be coming out of the 
Goodman distrib setup. 

Goodman gave Anzac writers a 
plug. He said that they’re able 


to duplic any popular American 
theme. As a matter of fact, Good- 
man which pays for cost of produc- 
tion in Australia of much product, 
assures that most shows bear an 
American locale. Every now and 
again a script will come up with 
the okay-for-Austria “hells” and 
“damns” as well as some _ geo- 
graphic inconsistencies, so Good- 
man peruses all scripts before they 
become platters. 

Since the distrib of Aussie radio 
product in America can use a show 
severalfold without fear of having 
to pay twice for production, be- 
yond a certain number of plays, 
there’s a good chance that with 
network radio reportedly going 
down the drain in its present form, 
there will be a greater need than 
ever for Aussie e.t. half-hour dra- 
matic shows. 

















Columbus — Jim Bushman of 
WTVN-TV’s promotion department 
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has taken a position on the produc- 
tion staff of KIVA-TV, Yuma, Ariz. 
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WGALTV.. 


LANCASTER, PENNSYLVANIA 
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316,000 WATTS 











Covers 


a vast, prosperous 


territory—a rich target for 


your advertising dollar 


Steinman Station 
Clair McCollough, President 


TV as Mental Aid 


San Francisco, Aug. 31. 

The California State+ Dept. of 
Mental Health reports that televi- 
sion may one day be used as a 
means of helping the mentally ill. 

San Jose State College psycholo- 
gists studying reactions to televi- 
sion at Agnews State Hospital say 
they noticed that uncommunicative 
patients sometimes talk back to tv 
sets, illustrating how the medium 
éan bring patients into contact with 
reality. 


Philly's ‘Telerama’ 
As TV Journalism 











Philadelphia, Aug. 31. 
Top WPTZ and Westinghouse 
execs presented a united front 
against an attorney’s charges that 
the station’s “Telerama” news pro- 
gram. which showed the arrest 


and questioning of two suspects in 
a payroll robbery, constituted an 
invasion of the defendant's right 
of privacy. 

Chris J. Witting, president of 
Westinghouse Broadcasting, Inc., 
which owns and operates WPTZ, 
described the attorney’s charges 
as “one of many similar efforts 
in recent weeks to deny the public 
free access to information through 
television journalism.” 


Stan Lee Broza, WPTZ program 
director, described it ‘‘as just an- 
other attempt to force us to soft- 
pedal a hard-hitting local news 
show.” e 


The charges were made (25) ata 
magistrate’s hearing by Garfield 
W. Levy, a lawyer, who declared 
that his client had been arrested, 
tried and convicted on a television 
program.” On the night before 
(24) “Telerama” showed films of 
the arrest and police interrogation 
of two men picked up in connec- 
tion with a $3,718 payroll job last 
June. 

WPTZ news editor Dick Mc- 
Cutcheon and cameraman LeRoy 
Bell had been tipped off by the 
police that the arrests were to bé 
made and were with the detectives 
when the suspects were nabbed on 
Aug. 19). The men, Al White, 21, 
and Samuel Hatchell, 22, both of 
Philadelphia, were held without 
bail forthe Grand Jury by Magis- 
trate E. David Keiser, and then 
Levy protested the television ac- 
tivity and program as “an invasion 
of the defendant’s right of pri- 
vacy.” Levy told the court his 
client was “arrested, tried and con- 
victed on a television program be- 
fore he was formally arrainged 
before a magistrate on specific 
charges.” 

Witting denied Levy’s charges 
with the statement: “Jn this and 
similar cases Westinghouse Broad- 
casting stations will continue to 
give their audiences full and fair 
coverage of all significant news 
events. It is the kind of reporting 
television can do best, and that it 
does all coo seldom.” 


Broza said that ‘“‘Telerama’ has 


the local news scene” (Last June a 
group of Philly magistrates 
marched enmasse on WPTZ in pro- 
test against “Telerama’s” mention 
of the local magisterial system). 
“Our program makes no attempt 
to editorialize; but it does let the 
chips. fall where they may. WPTZ 
will continue to give this kind of 
néws coverage to the people of 
this area. We will not be intimi- 
dated by unfounded charges.” 


Frisco’s KSFO Moving 


San Francisco, Aug, 31. 

Radio station KSPO will move 
its studios and offices to the Fair- 
mont Hotel. Announcement of the 
signing of a lease between the 
station and Fairmont Hotel owner 
Ben Swig is expected today 
(Tues.). The new studios will oc- 
cupy a full color floor in the hotel’s 
California Wing. 2 

KSPO, which was split from its 
sister station KPIX-TV when the | 
latter was bought by Westinghouse 





ing with part of its studios and of- 
fices at the transmitter on Candle- 
stick Point and the rest in the 
KPIX building on Van Ness Ave. 





since the sale. 


Vs. Private Rights 


been attacked before for covering | 


earlier this year, has been operat- |" 
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From the Production Centers 


Continued from page 40 





an NBC exposure in 1952, now flacking for WFAA with a daily “Ram- 
blings” column in the Dallas Morning News ... Beb Tripp, WFAA 
news editor, slotted for Sunday quarter-hour reports at 12:30 p.m, 


titled “Business Parade.” 


IN PHILADELPHIA . . 


Charles Stahl, WJMJ staffer, is 
Strome, cartoonist and puppeteer, 


children “Saskatoon and Cedric’ . 
Although the Kid Gavilan-Johnny Saxton bout (1) was blacked out 
on tv, radio station KYW is airing the title scrap... Harry 

chief newsreel photog at WFIL-TV, was guest speaker at Photog- 
raphers Assn. of America sessions in Chicago (Aug. 30-31) .. . John 
“Chick” Kelly, former sales promotion and publicity director at WPTZ, 
was given farewell party (28) at Rudolph’s, Bucks County inn, by 
staffers and friends. Kelly leaves (Sept. 1)-to take publicity post with 
Westinghouse Broadcasting Co., in New York. 


in Chestnut Hill Hospital .. . Dick 
is launching new puppet series for 


’ on WFIL-TV, starting (4) . 


Krause, 





Television Chatter 





New York 


Cappy Petrash, ex-Cassini freres, 
now aide to WNBT producer Bob 
Stewart ... Jay Barney concludes 
fortnight stint as the psychiatrist 
on NBC’s “Three Steps to Heaven” 


Friday (3)... Moppet Brian Dunne 
set for U. S. Rubber’s “Little 
League World Series” commercial 
. .. Ralph Stantley, click as the 
nitery boniface on “Star in the 
Summer Night” starring Lili Dar- 
vas on the NBC “Philco Play- 
house,” cast by selfsame Talent 
Associates for “Justice” tomorrow 
(Thurs.)... Arax Kazanjian, sec’y 
to WNBC-T g.m. Ham Shea, back 
from N. J. sojourn ,. . Alvin J. 
Miller played “U. S. Steel” show 
on ABC last night-(Tues.) . . . Cul- 
inary authority Josie McCarthy 
tossed a gen-u-wine clambake dur- 
ing last quarter of her WNBT 
“Summer Living” last week (26) 
. .-. Ed Starr (NBC Chimes) va- 
cationing in Conn.... Gene S 

appearing on the CBS “Portia 
Faces Life” today (Wed.) ... Faye 
Emerson & Skitch Hendersen as- 
sisting Bldg. Fund of American 
Shakespearean Festival Theatre in 
Greenwich, Conn. with she as 
femcee, he as batonist. 

Henry Barnard playing a lead on 
NBC’s new soaper, “The Greatest 
Gift” . . . Marion lLonsberry, 
WCBS-TV operations mgr., planed 
out last week for four weeks in 
Europe to o.0o. Switzerland, Aus- 
tria, Italy and France . . . Perry 
Lafferty new producer-director of 
ABC-TV “Jamie” starting Sept. 27 
.. . Jacqueline Babin joins Talent 
Associates staff as story editor. She 
was assistant to Irene Selznick, the 
legit producer ... Charles (Chuck) 
Hinds, director of WCBS-TV 
George Skinner show, to home- 
town Frisco then L. A. for four 
weeks. Station’s “Early Show” is 
SRO now via Serutan, American 
Chicle, Seabrook Farms and Royal 
Pudding ... Ted Mack and “Orig- 
inal Amateur Hour” “graduates” 
appearing at U. of Nevada Stadium 
for Reno Lions Club charities to- 
night (Wed.). Mack will also be 
emcee at Oregon State Fair (Sept. 
4 to 10) at Salem. 

Michael Dreyfuss featured on 
ABC’s Kraft “TV Theatre” to- 
morrow (Thurs.) ... Scripter Doc 
Simon (Max Liebman stable) has 
changed his tag to Neal (Doc) Simon 
and will ‘gradually relax on the 
flip “Doc” handle until new name 
is established . That’s-how- 

hers-got-started-dept.: “Jody and 

e” will be “Circle Theatre’s third 
show, Sept. 14. The Irving Gaynor 
Neiman script was originally 
gleamed as a series and this may 
be the test case. James Dunn heads 
the cast... Gwen Verdon of ‘‘Can- 
Can” makes another tele outing, in 
“Circus Story” on ABC’s “Center 
Stage” Sept. 21. 

Sylvia Daneel in a lead role of 

last night’s (Tues.) tint edition of 
“Danger” via CBS-TV .. . WABD 
account exec Robert F. Adams 
often mistaken for package pro- 
ducer Rebert K,. Adams, particu- 
larly since latter has Ernie Kovacs 
show on station’s parent network, 
DuMont. 
Consultant Morris Novik ad- 
dressed the NARTB’s educational 
tv workshop session Monday (30) 
in Lansing, Mich., on management 
problems ... Stu Erwin & June 
Collyer back in N. Y. between 
filming “Trouble With Father” on 
the Coast to help son Stu Jr. pre- 
pare for his return to Brown U 
...» Nancy Hamburger, ABi’ pub- 
licity’s mag editor, back fisia a 
European jaunt. 





Chicago 


Clint Youle is definitely set to 
host NBC-TV’s “Out on the Farm” 





half-hour . Oct.. 3. . Eddy: 
checked off the show on its hour- 


long finale last Sunday (29)... 
Jack Cornwell is WBBM-TV’s new 


set designer ... ABC veep Sterling 
(Red) Quinlan back at the helm 
after a week’s vacation, some of 
which was spent in the dentist's 
chair .. . Curley Bradley to ride 
herd on WNBQ's new kid strip 
which bows next week in the 11:30 
to noon slot... Wanzer Milk 
bought the “Hans Christian An- 
dersen” vidpix for a Sunday after- 
noon WBKB berth... Frank 
Cresic added to the WBBM-TV 
writing stable . . . Sears checked 
off the Wednesday edition of Jack 
Angell’s 10:15 p.m. WNBQ news- 
casts to buy into Eddie Doucette’s 
coo show ...S. L. Weinberg 
( er-Plymouth) bankrolling a 
Sunday morning double feature 
film on WGN-TV .. . Producer 
Ben Park hosted Ed Hitz and his 
Chi NBC-TV sales staff to a barbe- 
cue Sunday (29) at the Landmeier 
farm, originating point of the 
web’s “Out on the Farm”... Hal 
Tate, Chi rep for Milwaukee’s 
WCAN-TY, vacationing in North- 
ern Wisconsin and Upper Michi- 
gan... Singer Lurlean Hunter 
pacted by WBKB as a regular on 
Tom Duggan’s upcoming daytimer. 
See one 2 aman perenne 











Eileen BARTON 


LATEST CORAL RELEASE 


SWAY 


Dir.: William Morris Agency 








STARTING OCT. 2 
TEXACO STAR THEATRE 
SATURDAY NIGHT—N.B.C. 


Mgt.: William Morris Agency 
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MEMO: | 
Thanks to all you wanderful 

pilots, and of course you lovely 
stewardesses of AMERICAN 
AIRLINES, TWA, UNITED AIR- 
LINES for a pleasant 192,000 miles 
of Commuting to Hollywood. 
However, * Somebody goofed so 

that now all my shows will emanate “ 


& 


from New York. 


Sincerely 





a 


A special thanks to Ralph Edwards, 
Target Productions, and the staff of 
“Place the Face“’. 
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CBS CBS 7 
ROAD SHOW 
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VARIETY - ABB City-By-City Syndicated and National Spot Film Chart iy 





VARIETY’S weekly chart of city-by-city ciaita of syndicated and na- 
tional spot film covers 40 to 60 cities reported by American Research Bureau 
on a monthly basis. Cities will be rotated each week, with the 10 top-rated 


film shows listed in each case, and their competition shown opposite. 


All 


ratings are furnished by ARB, based on the latest reports. 


This VARIETY chart represents a 


gathering of all pertinent informa- 


tion about film in each market, which can be used by distributers, agencies, 
stations and clients as an aid in determining the effectiveness of a filmed 


show in the specific market. 


Attention should be paid to time — day and 





time factors, since sets-in-use and audience congealed vary | olitoe to 
time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 
have a large share and an audience composed largely of children, with cor. 
responding resuits for the sponsor aiming ut the children’s market. Abbre- 
viations and symbols are as follows: (Adv.), adventure; (Ch), children’ s; 
(Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; 
(Myst), mystery; (Q), quis; (Sp), sports; (W), western; (Wom), 
women’s. Numbered symbols next to station call letters represent the sta- 


tion’s channel; all channels above 13 are UHF. 


Those ad agencies listed as 


distributors rep the national spot sponsor for whom the film is aired. 















































DAY AND JULY SHARE USE " TOP COMPETING PROGRAM 
ops AND ve STATION DISTRIB. TIME RATING (%) SETS IN| PROGRAM STA. RATING 
a WCBS (2), WNBT (4), WABD (5), WABC (7), 
NEW YORK Approx. Set Count—4,175,000 Stations—wor (9), WPIX (11), WATV (13) 
1. D. Fairbanks Presents (Dr)... WNBT..........Interstate....... Wed. 10:30-11:00 ....... ek ee he SESE 55.1] Baseball ............ 000+. WOR: .. us, 21.6 
2. I Led Three Lives (Dr) ..... WNBT......... DIV oo. oe ne es SU 1098-118 56565; 183....85 Siti. 51.2| What’s My Line............ WCBS ....... 34.1 
3. Favorite Story (Dr) WNOT...:..... OP on Sees Mon. 10:30-11:00°....... 3 ee © 26........< 49.6|Summer Theatre .......... WCBS ....... 30.4 
4. Foreign Intrigue Adv)........ WBE ve o.oo oe William Morris..... Thurs. 10:30-11:00 ...... SSH BO... .00 ... 40.4| Place the Face..... ooeese +s WCBS ....... 16.1 
5. Superman (Adv) ............ WHT. 2.000005, - Flamingo. .....s 20. Mon. 6:00-6:30.......... 11.9.......6. 56......-.. 21.4/6 O'Clock Report.......... WCBS ....;... 8.2 
- Barly Ghow: «. <...-sseccsscs + eee 83 
6. Mr. District Attorney (Myst) WCBS.......... EY esac tanrsaccease ae ere | Ress es ht eee ar WHET vies 3.8 
FeO PRGOES 2 oe 0 cess oe ese Ware “si vis. 3.8 
tar TM Fe v% cies pha cee. WARC cscs 38 
7. Racket Squad (Adv) .........WABC......... RRS NIG Thurs. 10:30-11:00 ...... Br ee WR cce sick 40.4| Place the Face............. WLM esas 16.1 
8. Wild Bill Hickok (W)......... WNBT.....:... Flamingo........-. Wed. 6:00-6:30 ......... ee RATES 24.5|6 O'Clock Report..... Kets WCBS ....... 6.9 
Barly. SHOW ©... 5 ccccveces Wee i458. 3 10.7 
9. Annie Oakley (W)........... Rm ft Se eee Oe. So cases ae Sat. 7:30-8:00 ....... , 5 Saree Pe | mr pe »,. ARE Beat the Creek es. ose. «85 WCBS ........ 18.6 
10. Liberace (Mus) ............ } Ceara CE os Sea Es Prt. 930-B:08 noc. civeess SR ey a Beg ene 25.6|CBS News—D. Edwards ...WCBS ....... 7.2 
Trouble With Father....... WABC.. 2.445 5.5 
GREATER HOUSTON Approx. Set Count—290,000 Stations—KPRC (2), KGUL (11) 
1. Waterfront (Dr) . ee. ts. sw ve We hits ee Wed. 8:30-9:00 ......... O62 23. ae 58.3 | Blue Ribbon Bouts ....... KGUL .-.. és 12.3 
Bouts; Sports Spot......... pe 1 at Miata nap 7.0 
2. Biff Baker, U.S.A. (Adv) gle RR gay ot Tee a eae Seo Wed. 9:00-9:30 ...... cebu s: OB... sa2%. BS Calpe eran «Ls... se | 25 ib Fee Saar 5.1 
3. Racket Squad (Adv)...... St CES Rb dies wee Sep Rpts oe -. Sun. 9:00-9:30: ......... 40.7 Sear AN ov ccdced 45.9| Sunday News Special. ......KGUL ....... 6.4 
Martha Wright ............ KGUL ....... 3.6 
4. Badge 714 (Myst)............ MG sso inka’ os ) , Se Sn ame Mon. 9:30-10:00 ........ 38.0..... wee. -85....206--. 449) Eversharp Theatre ......... BGUL oe x2: 7.0 
5. Amos ’n’ Andy (Com)......... MI 3 gewead as See RR are Sun. 8:00-8:30 ......... WOR irs cane Re ND iw hho <a lew ee 2 ote pn Rg em 15.5 
6. Duffy’s Tavern (Com)......... APR gg FS rE Mon. 9:00-9:30 ......... ORs ccna liciockass 42.4| Juniper Junction ....... 7 - ,KGUL sia Gilewd s 9.0 
4. Favorite Story (Dr).......... Bs hen chnuws OG. Seas awe Thurs. 10:00-10:30 ..... OS... ie ce enacted 32.7| Play Texan ..............- KGUL ....... 2.9 
8. I Led Three Lives (Dr)....... ES onc aww aoe EE bsckadddcameus Thurs. 9:30-10:00 ....... RPE SS aA 47.9| U. S. Steel Hour........... MOUs (23 cess. 18.1 
9. Cisco Kid (W).............. ee octet kann BS vewnsiaiantee. Mon. 7:00-7:30 ......... OT Ss Pia aes Ds niko Wg at 43.5; Public Defender .......... KGUL ....... 13.6 
10. Annie Oakley (W)............ PR hig Saeed Pe seek Sat. 4:30-5:00 .......... Takara ane See on 31.2| Johnny Mack Brown........ KGUL ;:.....:.26 
CINCINNATI Approx. Set Count—440,000 Stations—WLW-T (5), WCPO (9), WKRC (12) 
1. Kent Theatre (Dr)........... WiWek ocx, <6 ocak coN pe Deas Wed. 9:30-10:00 ........ Ps cstesen at takes 46.3| Blue Ribbon Bouts......... Wan... 18.0 
: Bouts; Ringside Roundup...WKRC_ ..... 11.0 
2. Liberace (Mus) .............. + Ea ER Ce 53s. Ss Sx aces Sat. 10:15-10:45 ........ | 3 Sees a Pree 40.8} Boston Blackie ............ WLW-T 16.0 
. ' Your TV Theatre........... WLW-T...... 9.5 
3. I Led Three Lives (Dr)....... 0 2 are SP Py Scans ured: Thurs. 7:30-8:00 ....... re FARA 33.0| Four Star Playhouse. ...... WKRC ...... 10.0 
4. Badge 714 (Myst)............WLW-T ........ I ae gt Se Mon. 9:30-10:00 ........ BME: 5054s ces ES 44.3;Summer Theatre .......... WERC ..6..%; 17.3 
Boston Blackie (Myst). ....... NE aos cde et uavcesvece ces Sat. 10:00-10:30 ........ PY a Ee ere 41.3 | Front Page News; Weather..WKRC ...... 16.0 
CANBOE, oi kor oo eb eae Wee <.3%.. 20.0 
6. Heart of the City (Dr)........ WKRC Specie ke ks aos owe Wed. 8:00-8:30 ......... MOIS cus seece ES 48.8| Kraft TV Theatre.......... WLW-T..... 22.5 
7. Mr. District Attorney (Adv)... WLW-T PME odie wilde kn ... Tues. 9:30-10:00 ........ Di ea oe Br i656 ech 52.0 | Name’s the Same........... WCPO ....... 22.5 
8. City Detective (Myst)........ | ¢ 3 e er RTO ee Mon. 8:30-9:00 ......... BOM. jacccasé eee ere 40.3 | Robt. Montgomery Presents WLW-T ..... 21.5 
9. Cisco Kid (W)......:....... WCPO......-.. “. , Spearie See rae Sun, 5:00-5:30 .......... 10.0...... pie. Speke e: 20.0| Meet the Press............ WLW-T ..... 9.0 
10. Life With Elizabeth (Com)....WCPO......... Guild . Mon. 7:30-8:00 ......... We ati s <. RES: 32.3| Godfrey’s Talent Scouts....WKRC ...... 19.0 
QUAD-CITY Approx. Set Count—500,000 Stations—WHBF (4), Rock Island, Il; WOC (5), Davenport, Iowa 
1.Macket Squad (Myst) WOO: ooo ese ee BM ok oe Tues. 9:30-10:00 ........ 2 ee se 41.5 | Blue Angel ............0.. WEE wees 9.0 
2. I Led Three Lives (Dr) ..... RIE hx ca Sal p 8 SRAM, Meerr oat lief Wed. 10:00-10:30 ....... 8 RS aS a 35.8 | Mural Stone .............. WC o...0.458. 4.0 
3. Favorite -Story (Dr)..._...... WHE ci cetces Ay SERRE SES Seakcare Thurs. 10:00-10:30 ...... Me os obania'e MS oe oon ene 6 a RM Ss a c's oy oOo 0 hale WOO vA. 11.5 
4. Superman (Ady) WE oe. hex Pramas | 65 655 6 6s Pel: Fie views ccc 1 ee See 30.8| Golden Opportunity ....... FS ok i vs a oe 11.0 
5. Cowboy G-Man (W).......... WOO. 335s. gg: +e Flamingo...i...... Sun. S00-0:20 «oi ss5e3 REG Bio 0S ihc s-es's oad - 23.3; Earn Your Vacation........ Weer a5 43 
6. Foreign Intrigue (Dr) ....... WOG | 3h ++. William Morris. ...Sat. 10:00-10:30 ........ SO ck ss che GOs co secur - 40.8) Wrestling; Sports Showcase.WHBF ....... 22.8 
7. Annie Oakley (W) nee 2 SN eee OS it's oda oh ee Sat. 6:00-6:30 ........;. MOMS k ssso's a cick Rig SE! 20.0; Cheer TV Theatre.......... WOC.. 665.68 665 4.0 
8. Abbott and Costello (Com) 8g SOE no & Rees oo” GERM a Ree Sat. (A.M.) 10:30-11:00..14.5........ 100......,.. 145] None 
9. Duffy’s Tavern (Com)........ Wie» + Sia: ie. 4, Pepa lp gy SN, Mon. 10:00-10:30 ....... RBC ge © GB Sac tc wie 22.0! Pride of the Family........ EE wiseckenns 13.3 
T Th” _ io 
MILWAUKEE Approx. Set Count—560,000 Stations—WTMJ (4), WOKV (19), WCAN (25) 
1. I Led Three Lives (Dr) . | ty * RR eee Es Sas checks See Thurs. 8:30-9:00 ........ MED ic hist ass , a - 58.0; Place the Face............. WLAN cc cece 9.6 
2. Racket Squa@ (Adv).._........ WTR. eo es as. sk cades Wed. 10:00-10:30 ....... Ss 6 iodo ats Mi eackcice 36.6 | Million Dollar Movie....... WOKYV ...... . 3.8 
3. Mr. District Attorney (Myst)... MTMJ.......... «5 the ORs aarti Tues. 9:30-10:00 ....... UR vieas cas oi: Mate seer’ - 46.1) Hopalong Cassidy ....../.. WCAN AR Ze 12.2 
4. Waterfront (Dr) 4 aie CR A pb aRe Baa accel sare ae Prt. FOTO oc voc nsx es ss cha oe eae 29.9 | Duffy’s Tavern ............ WOARN.. 3 inh 5.6 
5. Boston Blackie | and MTMJ..... bese aie Xan ee ees Sat. 10:30-11:00 ........ SR a es tae cte 0 Mk tee Meee cos cc cece cede WCAN-: G00 5.5 
G Sie mie OW) 8 oS ke Ki ce ce gg |S SNS pee ST ceo as ha ae sees Sat. 4:30-5:00 ....ccce0, OE gi teas OP acas 25.1] Tales of the West.......... WCAN ...... 185 
7. Badge 714 BES se gee e WCAN aa kat so ook ca tate Pri, 630-1000 . 0.2.0.5; F ap ppt py ee Deicccccns” COO ee Ce ee. Saver ees ak WTMJ . .25.2 
8. Life of Riley (Com) ... 1) Peek ys ys IR er 44.......+. 440] Playhouse 15 .............. WUE, os sehen 19.7 
0. Noctis Aintemmeans than)... wOAS snes News; Weather ........... WTMJ 20.6 
- a pa J Noo esses NBC. eee ec es eee, Thurs. 8:00-8:30 ........ MGS vox vias 35.......+. 61.3/The Marriage ............. MTMJ . 29.6 
. rp- Theatre (Dr) .....WCAN......... OE Thurs. 9:00-9:30 ....... OO iih si icin ici 46.5| Play Ball...) ....ccccc00e WIM ..... 25.3" 
News; Weather .......... ..WIMJ .. 24.4 
Death Valley Days (W)....... aes McCann-Erickson.. Mon. 9:00-9:30 ........ 163. Bees ivhsted 37.9| Industry on Parade......... WTMJ ......-. 19.7 
News; Weather .........+..WIMJ ....... 20.9 
f ‘ Ds (16 of 69 9 a7 ¢ af et Lace a? 
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Advent of Color Seen Diminishing 
Value of Vidpix on Rerun Market 


Hollywood, Aug. 31. 





Lots of Hollywood’s vidfilm pro- 
ducers are harboring a delusion 
that they can hold on to_ their 
product indefinitely, sure’ of mil- 
lions of dollars in potential profit 
on the rerun market. But they’re 
failing to recognize that the ad- 
vent of color tv on a mass com- 
mercial basis, plus the continuous 
flow of celluloid goods on the mar- 
ket, will depreciate the values of 
their telefilms as time goes on. 

That’s the belief of Herb Jaffe, 
v.p. in charge of sales for Official 
Films, here from N. Y. on a telebiz 
junket. Jaffe said that the lower- 
ing of prices of celor sets will zoom 
the swing to color, and predicted 
within 18 months tint tv will be 
here on a bigtime basis. 

Opining black-and-white tv will 
always be prevalent despite the ad- 
vent of color, Jaffe said neverthe- 
less the commercially feasible tint 
will result in depreciation of b- 
and-w telefilms. Adding to that, 
the increased competition result- 
ing from more vidfilms is already 
lowering prices of some of the vid- 
pix, he said. 

Jaffe said he observes this ten- 
dency in Hollywood to overesti- 
mate .rerun values, a producer 
thinking only in terms of his 
series, not taking other considera- 
tions into the picture. He said 
some firstrun series are indefinitely 
kept from the syndication field be- 
cause sponsors don’t want them in 
competition, but pointed to “Drag- 
net” as an example of a series 
which is doing well both firstrun 
and on reruns. “Producers should 
charge less to sponsors for the first- 
run so that they can get into syn- 
dication sooner and avoid any loss,” 
he declared. ~ 

Jaffe, here discussing a new an- 
thology series and action show 
which would be distributed by Of- 
ficial, said his experience has been 
that_anthologies are the safest bets 
for the rerun market. “General 
drama appeals to more people, and 
in our distribution of ‘Star and the 


(Continued on page 52) 


Claudette Gives 
Own ‘Liz’ the Biz 


_Claudette Colbert arrived in 
New Yerk on Monday (30) to dis- 
cuss details of her projected tele- 
Pix series with Rockhill Produc- 
tions and before the day was out 
a shadow was cast over the future 
of the show. Understood the film 
Star expressed dissatisfaction with 
the first and only stanza in the 
can, which was made for the pilot 
way back in February. 

Series, tagged “Leave It to Liz” 
as the working title, has meantime 
had a nod from Toni, which is 
holding the 8:30 Saturday slot on 
NBC pending finalization of a deal 
for the package. There’s some 
question of delivery, since ~ Toni 
would like to be assured of a min- 
imum 104° episodes less the hiatus 
periods—which would thus span 
two seasons. 

Sponsor is primed to launch 

“Liz” in October, with “The Duke” 


Pencilled in for the slot in the 
interim. 


e b ] e,¢ 
Irwin’s Initial Entry In - 
Vidpix With Fight Film 
Carol Irwin, “Mama,” producer, 
is planning her initial entry in the 
Vidpix field with a vehicle on the 
fight game titled “Ringside.” She’s 
dickering with Robert Preston and 
Myron McCormack for the male 
leads, to be supplemented by pro- 
fessional boxers. , 
Series will be scripted by sports- 
Writer and scenarist Richard Ma- 
Caulay, with “Mama” writer Frank 
Gabrielson, who conceived the 
Series, acting as script supervisor. 
Novelist’ sportswriter Paul Gallico 


will act as consultant on the 
Series, { 








39 the Hard Way 


When Charles Wick’s. Tele- * 
film Enterprises pointed up 
the fact that its “Fabian of 
Scotland. Yard” is probably 
the only film series to go on 
the air with all its 39 pix al- 
ready in the can, the firm met 
with some agency skepticism. 
Among the unbelievers were 
John Hull, ad manager of Mol- 
som’s Brewery (Toronto) and 
Pat Milson of Cockfield, 
Brown, the sudser’s agency. 

Pair flew in from Toronto 
last week and Wick met them 
at the airport, driving them di- 
rect to a screening room and 
running off all the available 
prints. Screening started at 
9 p.m., ran till 5 am., with 
only opening and_ closing 
credits shown during the lat- 
ter part of the session. Not 
only were Hull and Milsom 
convinced that all 39 prints 
are canned, but they bought 
the show for several Canadian 
and U.S. markets. 


A Fabian ‘Dream’ 
Come True: 2506 
US.Canada Deals 


That “dream publicity break” 
for Telefilm Enterprises’ “Fabian 
of Scotland Yard” series a couple 
of weeks ago in Toronto started 
paying dividends last week, when 
Telefilm signed a regional deal for 
U.S. and Canada with Molsom’s 
Brewery and at the same time 
pacted Astral Films of Toronto for 
distribution of the feature culled 
from the half-hour telepix. 

Molsom’s, via Cockfield, Brown 
& Co., bought the films for Buffalo 
(WGR-TV), Rochester (WHAM-TV) 
and Detroit (WJKB), plus several 
Canadian and U.S. markets still to 
be cleared. Deal will net Telefilm 
some $250,000. Astral deal is for 
Canadian distribution of the féa- 
ture made from the first batch of 
half-hours produced by Anthony 
Beauchamp and starring Sarah 
Churchill which Eros Films dis- 
tribbed in Britain. Astral has al- 
ready set the film for day-date 
openings Sept. 10 at five Toronto 
theatres, the Savoy, Humber, Dan- 
forth, Fairlawn and Colony. 

It, all started a couple of weeks 
ago when Robert Fabian, subject of 
the series and former superin- 
tendent of Scotland Yard, accepted 
a Toronto paper’s request that he 
step in to solve a sixmonth-old kid- 
napping case. Papers broke the 
story with frontpage banners, and 
then the wires got hot. 


UTP to Use Post-Mortem 
On Jet Ace Joe McConnell 
In Ken Murray Audprint 


United Television Programs 
found itself in’ an awkward po- 
sition last week following the 
death of jet ace Capt. Joe McCon- 
nell Jr. All its audition prints of 
the upcoming Ken Murray show, 
“Where Were You?” were the epi- 
sode concerning McConnell’s ex- 
ploits. ; 

Wynn Nathan, UTP sales chief, 
sent a memo to his sales staffers 
instructing them to explain that 
Bing Crosby Enterprises» which is 
producing the show, will cut in a 
special soundtrack eulogizing Mc- 
Connell in the release prints. 
Meanwhile, though admitting that 
auditioning the McConnell show 
isn’t in the best of taste, Wynn said 














it’s too late in the sales season to 
call in the prints. 





{PER-PIC COST 
GUT SHARPLY 


By BOB CHANDLER 

The multi-exposure yardstick 
which has become the economic 
bulwark of the feature film busi- 
ness in television is now beginning 
to make itself felt in the syndicat- 
ed field. More and more, stations 
are buying. their programs on a 
multi-run basis that cuts the per- 
picture cost sharply and permits 
the outlet to program at a fraction 
of live. cost and one-run film 
charges. 

Multi-run practice has been in 
existence among scattered outlets 
for some time, but now in many 
situations it’s becoming the rule 
rather than the exception. Case is 
particularly true in the more com- 
petitive markets, but even in cities 
where one station dominates, the 
kingpin has gone to the multi-ex- 
posure technique. Not only has the 
practice spread among stations, but 
distribs themselves are no longer 
reluctant to submit their prime 
shows to multi-run exhibition. 

For the stations, both advantages 
and disadvantages are obvious 
Multi-exposure cuts the per-pro- 
gram cost to a fraction of what it 
would be otherwise. It permits an 
outlet to get high-priced preduct 
it otherwise could not afford. On 
the other hand, these multi-run 
deals for the most part don’t work 
out the way feature deals do— 
five or so runs over an 18-month 
period are more or less standard 
for feature films, but in syndica- 
tion the pattern has become a re- 
peat every three or four weeks. 
Regardless of degree there’s bound 
to be some undesirable effect on 
the station’s audience. 

Pros & Cons 

On the syndicator’s side, the 

pros and cons are more subtle. 
(Continued on page 52) 


Title Clearance 
Cited as Urgent 
For Telepix Biz 


Hollywood, Aug. 31. 

Warren Lewis, producer of Four 
Star Productions’ “Star and the 
Story” series, asserts the vidfilm 
industry is badly in need of title 
clearance machinery to avoid cur- 
rent confusion and duplication. 

Lewis expressed the hope that 
such machinery would be _ set 
up by the Writers Guild of 
America, Academy of Television 
Arts and Sciences or the Alliance 
of Television Film Producers, 
opining he felt they would profit 
by such a title clearance bureau. 

“There is a great need for such 
a clearance service. It is impossi- 
ble with all the tv companies in 
the country to know what titles 
have. been used, particularly in the 
case of anthology series. And this 
confusion is ultimately transmitted 
to the public by way of duplica- 
tion of titles. It can also lead to 
litigation,” said Lewis. He as- 
serted the problem is one which 
should be solved, deploring tv’s 
lack of -machinery similar to the 
title of registration bureau of the 
Motion Picture Assn. 

There have been innumerable 


(Continued on page 52) 


‘MAYOR OF TOWN’S’ 
5006 VIDPIX SALE 


Hollywood, Aug. 31. 
“Mayor of the Town,” telepix 
series starring Thomas Mitchell, 
has been sold by United Television 
Programs to Richfield Oil for re- 
gional sponsorship for $500,000. 
Oil company will sponsor the 
series in 31 cities in California, 
Oregon, Washington, Idaho, Ne- 
vada and Arizona. 
Deal is for a firm 52 weeks, with 








the Rawlins-Grant produced show | 


to go on the air next year. 


J-RUNS’ SYNDICATE SPREE 





'Must ‘Hurdle the Girdle’ of Rigidity . 
In Live or Film Choice: GE's Abrahams 





Home of the Pilots 


Holywood, Aug. 31. 

John Wolfberg, owner of the 
News View theatre is the latest 
Hollywood exhibitor to turn 
his house over to television. 
He will use it as a proving 
ground for unshown tv pilots 
~ with morning screenings from 
9:30 to noon. 

Charge for screening half 
hour telefilms will be $100 and 
for hour films $150. Each film 
will run seven mornings a 
week. Previous cards will be 
handed out to the audience, 
which will be admitted free. 
The showings, however, will be 
primarily for agencies, spon- 
sors and tv station program 
directors. 


Lotsa Offers For 
Autry-Rogers Pix 
But Rep Waits 


Hollywood, Aug. 31. 
Republic, mulling several multi- 
n.illion dollar television offers for 
its Gene Autry and Roy Rogers 
feature films, has decided to with- 


hoid the product from the video 
market pending a decision by the 
U. S. Supreme Court on appeals 





pokes. 


Studio expects a favorable ver- 
dict from the high court, now in 
recess until October, and conse- 
quently decided to wait. A studio 
spokesman said lawyers feel the 
matter is an “interpretation of 
contract, and not a public issue, 
and the odds are 500 to one 
against rehearing.” 


Rep’s_ subsidiary, Hollywood 
Television Service, has been de- 
luged with offers including one for 
around $3,000,000. Studio has 52 
of each which would mean an 
average of $30,000 per film for the 
largest block of pix yet funneled 
to television. Deadline for appeal 
is Aug. 31, but Autry’s and Rogers’ 
attorneys sent appeals back east 
last week to get in under the wire. 


L&M Lops ‘Early Show’ 
In WOR-TV Grind Run 
Of 30 Feature Films 


WCBS-TV, N. Y. key for CBS- 
TV, became victim of WOR-TV’s 
30 feature films. Liggett & Myers, 
first underwriter to take an eighth 
of the celluloid package last week, 
has made plans to ankle the flag’s 
nighttime feature pix lineup on 
Sept. 5. 

Cunningham & Walsh, agency 
for the ciggie makers, wants to 
“experiment” with WOR-TV’s 
unique 16 showings weekly of the 
same pic, especially since the 
films are considered the best yet 
|released to video. Agency said it 
|likes moving around to try differ- 
ent advertising angles. Though the 
advertiser could foreseeably return 
anyway because the N. Y. tele 
budget for Liggett & Myers 
wouldn’t allow for WOR'’s esti- 
mated $4,175 weekly and WCBS 
rate for the “Early Show” at the 
same time. L&M contract ends 
with flag on Sept. 5, according to 
the agency. 


Whereas only the L&M _ brand 
name was pitched at New Yorkers 
via WCBS airings, both Chester- | 
fields arid L&M will be exposed 
on WOR-TV. Latter, a General | 
Teleradio-owned _ station » (same 
outfit that owns the station’s 30 
features), is going to slot each pic 
at 7:30 and again at 10 p.m., seven 
nights weekly, plus two 4:30 per- | 
formances on Saturday and Sun- 
i day. 


* 








filed by attorneys for both cow-@ 


Hollywood, Aug. 31. 

TV is existing in a girdle marked 
either “live” or “film” and _ it 
should make use of both to break 
through the barrier of rigidity. So 
says Mort Abrahams, exec produ- 
cer of the new “General Electric 
Theatre,” a  live-and-film show. 
Abrahams said the flexibility of 
the medium must. be utilized fully, 
and this can only be done by mak- 
ing use of both forms of presenta- 
tion. Here to supervise filming of 
the Jack Benny show, “A Face Is 
Familiar,” and discuss other prop- 
erties for GE, he returned to N. Y. 
yesterday (Mon.). 


Abrahams explained it’s this 
search for a new approach which 
prompted GE to plan its upcoming 
series as a combination of both, 
with 26 live shows and 13 on cel- 
luloid. Presentation should be 
adapted to the material, which is 
the most important factor, he 
averred. 

GE is currently negotiating with 
Gary Cooper and James Stewart 
to make their telefilm debuts in 
the new series, the producer re- 
vealed. Company has signed Dan 
O’Herlihy to appear with Barry 
Fitzgerald in the telefilmed “White 
Steed.” Name stars working in the 
GE series receive participation 
deals. 

GE shows will originate in N. Y., 
Hollywood and Chicago, whichever 
is felt best for the particular prop- 
erty involved. “Instead of freezing 
ourselves geographically or in the 
medium, let’s be flexible and let 
the material take precedence over 
the manner of presentation,” 
argues Abrahams, who produced 
“Medallion Theatre” last season. 

GE is searching for the offbeat 
and the fantasy, type¢of properties 
rarely wanted by video sponsors, 
Abrahams said. Provocative themes 
are sought in an effort to get away 
from run-of-the-mill fare. 

“A new art form in half-hour 


(Continued on page 52) 


Arnold as Chi's 
Ist Major Vidpixer 


Latest to enter the vidpix sweep- 
stakes is hoedown chanter Eddy 
Armold who’s formed Eddy Arnold 
Enterprises, Inc., under his full 
ownership, It would be his telepix 
preemer in a_ half-hour _ series 
of 26 labelled “Eddy Arnold Time” 





‘1/and consisting of a pop and coun- 


try tune format. Each chapter 
carries a $17,500 budget and the 
fronter will let himself in for 
$3,000 per. Supporting troupe will 
include Chi singer Ann Gilbert and 
a vocal four, the Jordaneres, but 
latter tag will probably be altered 
to dehillbillyize them. 

eries is being primed for a mid- 
October shooting start in Chicago 
with a filming outfit being dick- 
ered and Walter Schwimmer al- 
ready set as distributor. Handling 
the producer-director-writer chores 
will be Ben Park, radio-tv program 
chief of NBC’s Central Division 
whose “Out on the Farm” show 
with Arnold is winding up but re- 
suming in October. Exec producer 
is Joe Csida, of Csida Grean Asso- 
ciates, Arnold’s personal managers. 
Series would be the initial major 
telepixer out of Chi. 


Cummings-Camel Vidpix 
Qusting ‘Man Vs. Crime’ 


Robert Cummings will star in a 
telepix series being filmed by Mc- 
Cadden Productions (the Burns & 
Allen show lensers), and NBC-TV 
| has given the package a Sunday-at- 
| 10:30 p.m. berth, It replaces “Man 

Against Crime.” (It’s Cummings’ 
| second pix series, first being “My 
Hero” for Philip Morris cigs.) 

Premiere is skedded for Janu- 
| ary, with R. J. Reynolds the under- 
| writer in latter’s ouster of long- 
| held “Crime” headed up by Ralph 
Bellamy. 
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39 REASONS WHY THIS 


HOTTEST 





IS THE 
SHOW SINCE DRAGNET. 


Each of these 39 half hour films packs trigger fast action, set in exciting locales all over the world. 
Charles McGraw, as THE FALCON (an undercover intelligence agent for the government) is being 
hailed as TV’s greatest personality since Jack Webb. No wonder everyone who sees “THE FALCON” 
agrees that it’s a startlingly new and exciting experience in television mystery-adventure. 


TITLE 


Backlash 

A Very Dangerous Bedfellow 
A Drug On The Market 

Case of the Babbling Brook 
The Furious iady 

The Picture in the Case 
Borderline Case 

The Case of the Lonely Hunter 
Tangiers Finale 

Out of All Evil 

Double Identity 

Decision in Red 

Rocky's Asylum 

Deadly Welcome 

The Case of the Big Heist 
Kiss Me Not 

The Wheel of Fortune « 

The Baby Sitter 

The 4.98 Buddha 

Murder With HiFi 


LOCALE 


Macae 

An tron Curtain Country 
Vienna 

London 

Berlin 

Rome 

Germany 

Cairo 

Tangiers 

Rome — 

London and North France 
Paris 

Capetta, Htaly 

Atlantic Ocean en rovie te U.S. 
New York 

A City in the U.S. 
Chicago 

New Jersey 

Sen Francisco 

Any big U.S. city 


Call, write, or wire today! 


TITLE 


The Invisible Destroyer 
False Faces 

The Golden Phoney 
Case of the Guilty Stamps 
Eyes in My Back 
Paper Finger 

Small Hotel 

The Blonde Bomber 
Target 

The Reckoning 

The Big Break 

Green Means Danger 
Snoke Eyes 

Hot Cargo 

Rare Editions 

Reunion 

Grab-Bag 

The Stevedore Kid 
Buried Treasure 


LOCALE 


Arizona 

Florida 

los Angeles 

New York 

A prison in U.S. 

Los Angeles- 

U.S. City 

Miami 

Honolulu 

Denver 

A Prison in U.S. 
Railroad train in the U.$. 
Las Vegas 

Chicage 

New York 

New Orleans 

San Diego 

New York Docks 
Washington Pentagon 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


30 Rockefeller Plaza, N.Y. 20, N.Y. © Merchandise Mart, Chicago, lil. ® Sunset & Vine Sts., Hollywood, Calif. 


IN CANADA: RCA Victor, 225 Mutual $1. —- Toronto © 1551 Bishep St. —- Montreal 
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Vidpix, 


Chicago, Aug. 31. 

Parlay of vidpix and feature 
films has projected WGN-TV into 
the practically SRO class for its 
nighttime fall schedule. Although 
there’s a generous sprinkling of 
live local entries and DuMont 
shows, the backbone of the Chi 
Trib’s station's prime time pro- 
gramming is strictly from celluloid. 

With its new season lineup break- 
ing the next six weeks, WGN-TV 
will be unreeling no less than 15 
half-hour vidpix weekly plus a 
nightly closing feature film—and 
they're all sponsored. Assuming 
DuMont will find a bankroller for 
the Saturday night pro football 
telecasts, the station at the mce- 
ment has only two and a half hours 
open in its seven nights a week 
schedule from 7 p.m. through the 
10 p.m. feature. In the words 
of general manager Frank P. 
Schreiber: “That leaves us in a 
healthy position.” That may be the 
understatement of the year when 
WGN-TV’s near-sold out status is 
compared against NBC-TV, CBS- 
TV, and ABC-TV blockbuster com- 
petition for the nighttime Chi au- 
dience. 

But in and around these live 
shows are the vidpix names like 
Liberace, “Badge 714,” “Duffy’s 
Tavern” “Mr. & Mrs. North,” “For- 
eign Intrigue,” “Racket Squad,” 
“Life of Riley,” “The Lone Wolf,” 
“Boston Blackie” and Florian Za- 
Bach._ Also such sports film pack- 
ages as the “Big 10 Football High- 
lights” and the “National Pro 
League Highlights.” With few ex- 
ceptions the telepix are all carry- 
ing the banners of hometown cli- 
erts. And they spell the differ- 
ence between a so-so and a bang- 
up 195455 season for WGN-TV 
sales manager Ted Weber and his 
crew. 

Admittedly a big factor is the 
saleability of the film packages. 
is that in this market at least last 
> year wrote finis to any doubts 

about their ability to knock off 
good ratings, either as repeats or 
virgins. 


adventures of 


ELLERY 
QUEEN 


starring 


Hugh Marlowe 


The same basic appeal 
which made ELLERY QUEEN 
one of the outstanding 
best-sellers of our time, 
and the top-quality pro- 
duction which  distin- 
guishes this new series 
are already reflected in 
current ratings. 





In Detroit, for example, 
after only one telecast, 
ELLERY QUEEN won an 
18.6 WVideodex. It out- 
rated many _ established, 
successful mystery pro- 
grams. 


For the full story—and re- 
maining availabilities ... 


ft 
oo Programs of 
ea America, Inc. 





Television 


Features Parlay WGN-TY 
Intro Major Chi Sell-uloid Harvest | 
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Cantor Re Vidpix 


Eddie Cantor, upon completion 
of his first vidpix for Ziv, ob- 
served, “I felt less tension in four 
days of shooting than I had in any 
10 minutes of the ‘Colgate Comedy 
Hour.’ * It has live television 
licked off the screens.” 

Cantor is due east next month 
on his first business trip to New 
York in almost a year. 


WOR-TV Top Pix 


Test on ‘Preview 


Bruce Balaban and Dave San- 
ders, latter an independent New 
York theatreowner (six houses in 
Manhattan), launch their ‘“Holly- 
wood Preview” half-hour show over 
WOR-TV, N.Y., Sept. 24 with an 
eye to national syndication. The 
local show, which will be emceed 
by Dan McCullough, will be keyed 
to the Broadway openings, so the 
film clips—three to five pictures, 
per half-hour—present no problem 
from the tieup viewpoint. 


As Balsan Productions, Balaban 
& Sanders are in the process of 
clearing rights for film clips so 
they may be keyed to national syn- 
dication. This, obviously, presents 
a negotiating. problem when they 
have their sights on such proper- 
ties as Paramount’s “White Christ- 
mas,” Warners’ “Star Is Born,” and 
the like. 

The prime idea is trailerizing the 
new film product, via video, with 
a guest personality, either from a 
coming or coneurrently showing 
picture participating. 

This upcoming show started its 
negotiations with WOR in July al- 
though NBC’s “Bank On The 
Stars,” film quiz with Bill Cullen; 
CBS’ local N. Y. “Bits From The 
Hits” (Dennis James); and Eman- 
uel Demby’s “Hollywood to Broad 
way,” got on the air in the mean- 
time. 

Balaban, son of. showman A. J. 
Balaban and nephew of Par prexy 
Barney Balaban, realizes the prob- 
lems of working out coordination 
problems with the studios on the 
potent new releases. He has 50-70 
markets all lined up via a package 
firm for syndication, once these 
rights are squared away. 


GE’s Abrahams 


=== Continued from page 49 = 


drama has been created, and it’s 
wrong to say something should be 
all film or all live. We shouldn’t 
stick to the same procedures and 
presentation. TV is the most adapt- 
able medium, but no one has really 
adapted himself to it by arbitrarily 
ruling something must be all film 
or live,” the exec contended. - 
“Flexibility allows for a very im- 
portant element now missing in tv 
—showmanship. We’ve become vic- 
tims of our own straitjacket. We 
have to create an excitement, give 
the people shows they’ll talk about. 
With good taste and craftsmanship 
you can do many things in a first- 
rate dramatic show,” he said. 
_ It's planned to make use of origi- 
nals and adaptations in the GE se- 
ries. Those shows which go to film 
are stories considered best han- 
dled via telefilming, such as action 
yarns, “If it’s a show which re- 
quires illusion and a feeling of 
space and adventure, then we take 
1 it to film,” Abrahams explained. 
Revue Productions is producing 
the film segments of the series, 
which is hosted by Ronald Reagan, 
and begins Sept. 26 on CBS-TV, 
with Gene Tierney making her 
teledebut in a live show, “Nora” 
(Ibsen’s “A Doll’s House” adapta- 
tion) from N. Y. 
Abrahams said he considers ma- 
| terial the most important factor in 
| breaking down the name barrier, 
| saying GE has been able to ink 
|} mames such as Miss Tierney, Ty- 
'rone Power, Jane Wyman and Jo- 























477 Madison Avenue, New York 
6253 Hollywood Bivd., Los Angeles 





| seph Cotten because of the scripts 
| offered them. “Eventually all stars 
| will have to get into tv for the 
promotional value it will give their 
| pictures,” he opined, adding stu- 
dios will fall in line for the same 
reason, 





KORLA PANDIT 


In % and % hour musical shows 
presented on film by 
LOUIS D. SNADER 

(First with Liberace on TV Film) 


9130 Sunset Hollywood 46 


Liberace Lights 
All of Canada’s 
Bilingual Candles 


Guild Films closed the “dream 
sale” for Canada this week Dy 
signing the “Liberace” show to 


sponsorship for every Canadian 
station now on the air and every 
one which will go on the air dur- 
ing 1955. Sale embraces a total of 
25 stations, 22 of them English- 
speaking and three French. 


Deal was set with Robinhood 
Flour and the John Inglis Stores. 
which will share sponsorship on 
the English-speaking outlets. Rob- 
inhood: will do a solo on the Gal- 
lic outlets. Young & Rubicam of 
Toronto agented Robinhood while 
Spitzer & Mills repped Inglis. 
Deal was set by. Spence Caldwell. 
Guild’s Canadian rep. Sale was in 
effect okayed by Canadian Broad- 
casting Corp., which cleared time 
for the show.. Telepix series is 
currently on eight Canadian out- 
lets on a syndicated basis. 


Title Glearance 


=m Continued from page 49 See 


title conflicts, some between tele- 
film and theatrical picture com- 
panies, but most of these have been 
resolved behind the _ scenes. 
Meridian Productions, for example, 
turned out a telepic tagged “The 
Juggler” about the same time 
Stanley Kramer was readying the 
theatrical release of the film of 
the same name from the Michael 
Blankfort novel. Kramer and Co- 
lumbia, which released “Juggler,” 
were unhappy at the vidpix “Jug- 
gler,”- and after a few confabs 
with Meridian, the issue was set- 
tled satisfactorialy, the tv pix com- 
pany switching its tag. 


Revue’ Productions, currently 
prepping a new series, had planned 
to call it “Soldier of Fortune,” 
but since 20th-Fox has a film of 
that name skedded, is changing the 
tag. . 

Interstate Television actually 
went into production a couple of 
years ago with a “Raffles” series, 
but following strenuous objections 
and threatened litigation from 
Samuel Goldwyn, folded its pro- 
duction of the series, taking a 
complete loss. 




















Color Diminishing 


Continued from page 49 jaan 








Story’ we have found the value of 
such series evidenced by the in- 
terest of banks, utilities and other 
similar institutions which want 
to sponsor prestige shows,” he said. 
Incidentally, while Henry Fonda 
hosts S&S here and in N. Y., he 
doesn’t for local and regional dis- 
tribution; and in that field the star 
of each half-hour intros. 

Exec said it helps to have a star 
host, because the sponsor feels it 
important to have a personality to 
tie in with his product. Insofar as 
general programming is concerned, 
he opined you can’t miss if you 
get a situation comedy with a w.k. 





name, 


—— Ty 


Yank Telepix Distribs Reaping 
Lotsa Moola in Canadian Market 
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Lovering to Roach 
Hollywood, Aug. 31. 

Otto H. Lovering has been named 
head of the newly-installed film 
department at the Hal Roach lot, 
by Hal Roach Jr. Lovering, who 
has been film editor on “Public 
Defender,” is replaced on that 
show by Harry Coswick. 

Editing department will slice 
“It’s a Great Life,” “Amos ‘n’ 
Andy,” “Passport to Danger,” and 
“The Life of Riley.” 


Don’t Make Pilot, 
Isn't Gonna Sell 


Unless you’re an MCA TV, a 
Ziv or a Screen Gems, advice in 
vidpix circles continues to be 
“don’t make a pilot.” Still there 
are enough wildcatters and evan 
major production firms investing 
in these previews of new product 
to account for a sizable financial 
outlaf--and loss. The safest are 
mostly named above—those with 
existing, sponsored series having 
formats flexible enough to eat up 
unsold pilots. 

Generally though the obstacles 
facing any hopeful owner of a vid- 
pic pilot grow in strength. Aside 
from the usual ill fate expected of 
low quality films, there are three 
other important factors: distrib- 
utors are finding it more and more 
advisable to own product either 
almost completely er outright to 
make it possible for them to recap- 
ture coin outlay within a foresee- 
able amount of time. Present re- 
strictions as to extent of the vidpix 
market (normally considered the 
first 100 tele markets) make it vir- 
tually impossible to share profit 
and come home reasonably early 
with a decent paycheck. Also be- 
cause of the limited size of the 
market, and the demands consid- 
ered equitable in each for vidpix 
series, a pilot and subsequent half- 
hours in any proposed series 
should not cost more than $25,000, 
and according to a couple of dis- 
tribs tapped fer information, even 





4 that. is too high. What has hap- 


pened in at least one instance, ob- 
served one distrib who couldn’t 
offhand estimate the great number 
of pilots brought to him over the 
past several months, is that a rep- 
utable producer brought him what 
he ultimately considered “‘the best 
television film show I’ve ever 
seen.” He said that it was sure 
to be an audience catcher, but that 
his firm, and he thought any other 
distrib, wasn’t equipped to turn it 
into a full series since the first pic 
was priced for over $35,000. It was 
seen where the producer might 
have watered the value slightly, 
but at that it couldn’t have been 
made at same high quality for 
much less than the quoted sum. 
Take that amount, said the distrib- 
utor, and add sales costs and the 
series might never show a profit 
in a life time. 

The last reason, and one often 
reiterated in the past few months, 
is that the two major tele networks 
have no time available for new 
product, thus precluding the pos- 
sibility of culling a national spon- 
sor for a film series. 

MCA and, to some _ degree, 
Screen Gems and Ziv, are absolved 
from danger in making vidpix. 
Each firm can blithely, now that 
the pattern is fixed, make all the 
pilots it wants, using all the top 
stars wanted. While these produ- 
cer-distrib outfits are faced with 
all the same problems of other pi- 
lot makers, but possibly to a slight- 
ly lesser degree because of their 
powerful selling structures, any pi- 
lot film not sold can and usually 
does go into,ene of the dramatic 
series for Heinz or the “Pepsi Cola 
Playhouse,” just to name a few by 
MCA, or the Ford series by Screen 
Gems. Since format of these shows 
call for varied dramatic fare week- 
ly it requires at very best only 
minor revision, if any, to make a 
pilot become part of an on-the-air 
series. Ziv's “Favorite Story” syn- 
dicatién might be another example. 

One observer noted that spon- 
sors of dramatic series are often 
only too glad to pick up a quality 





half-hour costing more than con- 
tract specifies, 


Rapidly expanding Canadian 
market, which will have some 29 
stations on the air within another 
year, is already proving itself the 
source of a sizeable amount of rey- 
enue for telepix distributors. One 
distrib, Television Programs of 
America, anticipates a total gross 
this year from Car-ada of $250,000, 
which while it’s less than 3% of 
TPA’s total anticipated gross for 
the year is still certainly nothing 
to sneeze at. And just last week 
MCA TV made a fistful by selling 
“Dragnet” to the Canadian Broad- 
casting Co, on a two-year deal. 

All TPA’s experience in the mar- 
ket (with four series and a feature 
package already in Canada) points 
to the fact that program quality 
will be the main basis on which 
distribs must sell in the future. 
} This is especially true as regards 
-multi-market deals, since any such 
deal must include Toronto and 
Montreal, where the ’ Canadian 
Broadcasting System operates on a 
single-station basis. 


CBC is virtually sold out at pres- 
ent and will continue to be so, 
and time clearance is a key prob- 
lem. Only way a distrib cah get a 
series on the web is to sell it to 
a current sponsor who’s willing to 
drop his present show (subject to 
CBC approval) or to impress CBC 
so highly with the show’s quality 
that the web itself will oust a cur- 
rent series and replace it with the 
new one. Since CBC is a govern- 
ment-run operation and is running 
at a virtual SRO anyway, a show’s 
commercial qualities have far less 
bearing on getting into the country 
than its artistic merits, according 
to TPA. ‘ 


TPA has just set the upcoming 
“Halls of Ivy” on the CBC web 
and has also concluded a multi- 
market deal on “Your Show. 
case,” with Maple Leaf ling Co. 
picking up the tab in all but two 
markets. “Ellery Queen” is in four 
‘markets on a syndicated basis, as 
is ‘“Ramar of the Jungle.” 

CBC picked up “Dragnet,” han- 
dled by MCA outside the U. S. 
for a Sept. 6 start on the web’s 
English-speaking stations. A net- 
work show, it will follow the Sid 
Caesar exposure, and will have for 
the first year Johnson’s Wax and 
Elna Sewing Machines as alternate 
week bankrollers. 


—_—_—_—_—_—_———— ey 


Multi-Run 


=== Continued from page 49 =a 





The income from a multi-run deal 
comes to far more in the aggregate 
than from a norma! ~‘ngle-run sale. 
It’s a new and fa: ‘r way of cash- 
ing in on the series’ residuals, es- 
pecially when the distrib is in the 
second or-third year of new prod- 
uct and hasn’t been able to get his 
oldies off the’ shelf. At the same 
time, however, a multi-run deal 
usually means finish. to a series in 
that particular market—after three 
or four runs, the other stations 
won’t touch the series and the 
station that ran the pix is afraid to. 
Aggregate coin resulting from in- 
dividual-run sales of the reruns 
might total more than the sum the 
station dishes out for that first 
multi-run deal. 


New York, with its seven-station 
situation, has seen mofe of the 
package or library deals than other 
markets. Latest adherent is WPIX, 
which is slotting “Liberace” twice 
daily, five days a week in 15-min- 
ute form, and has also slated “Ra- 
mar of the Jungle” for six days 
weekly. Both shows ran once a 
week in half-hour form previously. 
WABC-TV has engaged in the prac- 
tice, with 10 showings a week of 
both “The Ruggles” and “Pulse of 
the City” in past months. Same 
station is running properties like 
“Boston Blackie,” “Jeffrey Jones” 
and “Colonel March” two and three 
times weekly. WABD runs the 
“Big Town” reruns both under 
United Television’s title of “Heart 
of the City” and its own “City 
Assignment.” WOR-TV is planning 
four-a-week showings of “Paragon 
Playhouse” and three-a-week on 
“Dangerous Assignment.” 

Elsewhere, WFIL-TV in Phila- 
delphia has been playing “Racket 
Squad” twice a day, five days week- 
ly. WCCO-TV in Minneapolis is 
planning multiple exposure of 
“Liberace” on a pattern similar to” 





that of WPIX. 
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‘WHAT'S IN THE GROOVE COUNTS’ 


“The play’s the thing,” said Shakespeare. “What’s in the 
groove counts,” was the late founder-president Jack Kapp’s credo, 
as regards Decca, and it is an axiom with which the successor, 
echelon has not only concurred but furthered. The aphorism, 
incidentally, has become an intra-trade slogan for, with the 
continuing prosperity of the diskery businesss, the analogy to 
the Bard’s classic crack is obvious. 


From Decca’s cradling in the deep depression days of 1934 the 
intent was to insure top value “in the groove.” The founder- 


triumvirate of officers—prexy Kapp, sales veepee (now the late) 
E. F. Stevens Jr., and treasurer (now president) Milton R. Rack- 
mil—set about insuring topmost marquee values at the bargain 
35c platter price, which was the founding nrattern of Decca. 
That the quality of product—not price—is the ultimate barom- 
eter was quickly established with the 35c retail tag for the old 
10-inch, shellac platter. It eventually increased to 60c and 75c., 
and now is vividly climaxed with the extraordinary $27.50 sales 
tag on a Bing Crosby biowax anthology. Save for an independ- 
ent’s attempt for a similar stunt with Fred Astaire’s bio in song- 
and-dance—at a $50 pricetag, which was academic in light of 
the limited album sales—this is a new industry high for a “pop- 
ular” item. Next previous high was RCA Victor’s Glenn Miller 
album at $25, and this had the added impetus of “The Glenn 
Miller Story,” a concurrently releasing biopic made, by the way, 
by Decca’s subsidiary, Universal Pictures—a smash film grosser 
which also produced a sock soundtrack bestseller for Decca. 


Decca’s design for industry impact was no accident. David 
and Jack Kapp pioneered the artistic aspects; Stevens super- 
vised the sales; Rackmil was the watchdog of the exchequer, 
and his canny perceptiveness resulted in the Universal Pictures 
buy-in and its ultimate control—long before “diversification 
of assets” became a fashionable catchphrase in financial cir- 
cles. But from the start, despite the parlous period of ’34, 
Decca’s diadem was destined for the heights. In three years the 
company showed an $85,000 profit; a year later (1938), the profit 
margin upped to $207,000; in ’39 it became $374,000; in 1943 the 
consolidated net income, after taxes, was $1,036,361; in 1947 the 
company’s gross of $32,508,717 had resulted in a net of $1,618,548. 
Decca last year netted $1,862,266, a large part of which was due 
to Decca’s interest in Universal. 


Kapp was the subject of a lead editorial in Life in.early March 
1949, the same month in which he died, at 47, of a cerebral hem- 
orrhage. It was written by Henry R. Luce, who knew Kapp per- 
sonally, and was thoroughly familiar with the diskery topper’s 
dream to propagate American music as a worldwide influence 
for peace and understanding. Kapp knew of no better wav io 
achieve this than via records. 


That Decca isn’t all Bing Crosby, and vice versa, may be 
gleaned from the continuing development of marquee naines 
and nrarquee values. The innate showmanship to make “what’s 
in the groove” count for greater values has been constantly de- 
veloped, whether in pops or longhair; albums or educational 
readings. Perhaps best illustrating that have been the sundry 
Shakespearean, Dickensonian and even Biblical readings, along 
with film casts and scores, which have been enhanced, for Decca 
release, under the marquee potency of such names as Ronald 
Colman, Charles Laughton, Marlene Dietrich, Helen Hayes, 
Katharine Cornell, Henry Fonda, Charles Boyer, Edna Best, 
Judy Garland, Tallulah Bankhead, Carl Sandburg, Jascha Hei- 
fetz, Judith Anderson, Irene Dunne, Mickey Rooney, Ginger 
Rogers, Orson Welles, Fredric March, Mary Martin, Brian Don- 
levy. Gregory Peck, Loretta Young, John Wayne, Frank Lovejoy, 
Herbert Marshall, Bob Hope, Walter Huston, John Gielgud, 
Deanna Durbin, Agnes Moorehead, Raymond Edward Johnson, 
Frank Morgan, Ogden Nash, Ingrid Bergman, Fred Astaire, Al 
Jolson, Bing Crosby, Thomas Mitchell, Ethel Merman, Dorothy 
Lamour, Danny Kaye, Celeste Holm, Gracie Fields, Reginald 
Gardner, Donald Crisp, Gene Kelly, Irving Berlin, Dan Dailey, 
Carmen Miranda and kindred personalities participating in 
Decca diskings. 


The company pioneered the “original cast” albums, and when 
“Oklahoma!”, now having sold over 1,300,000 sets at $5 per album 
—in itself a show biz mark of magnitude—manifested such wide 
generous public acceptance, Decca conceived the idea of “every 
home a first night.” 


The Kapps would take their portable recording equipment 
into the Deep South and, for flat fees, wax any number of 
“race” artists—a term that is now passe and even deemed un- 
complimentary, giving way to “rhythm & blues” as a category 
identification. Same was true with the “hillbillies,” another op- 
probrious nomenclature, and in this day and age identfied as 
“country & western.” But it wasn’t long before Decca put Negro 
artists on royalty, and to this day the Ink Spots, the Mills Bros., 
Louis Jordan, Louis Armstrong, et al. are exclusively on that 
label. Sister Rosette Tharpe set a vogue with rhythmic spirit- 
uals. Ernest Tubb and that champ folksinger-gone-children’s 
recording artist, Frank Luther, pioneered in their categories. 


Mary Martin, Ethel Merman, Danny Kaye, Ray Bolger, Judy 
Garland are among the.“popular” marquee values, from legit 
and filmusical fields, who have enhanced the Deccatalog. 


This brand of diskery showmanship bellwethered the entire 
industry. Thus was laid down an invaluable catalog of standards 
which gives Decca enviable distinction in all types of interpreta- 
tion. Names, music’ and tracts of literary and .contemporary 
value have been imprinted on wax for posterity, in a manner 
that must pay off countless dividends with the years. 


Thus, this commentary on Decca’s 20th anniversary is in the 
best American tradition. It. is a milestone that reflects not only 
a decade of achievement, but a fulfillment of an earnest dedica- 
tion to a job that is being remarkably well done. It is an exten- 
Sion of pioneering vision in finest fruition. It encompasses & 
limitless horizon by aggressive and equally visionary executives 
who have mated the wax and the celluloid media, and whose 
sights on the electronics values of the future are limitless in 
their potentialities. 


Shakespeare said it and Decca gave it the 20th century zing 
by insuring “that what’s in the groove counts.” Abel. 





RACKMIL, PREZ OF DECCA AND U. KEYS 
B.0. OF BOTH TO WORLD YOUTH MARKETS 


Hollywood, Aug. 31, 

While there’s no business like 
show business, there’s also nothing 
about show biz that’s like any other 
biz, according to Milton R. Rack- 
mil, president of both Universal 
Pictures and Decca Records. A re- 
luctant oracle about the entertain- 
ment industry’s future, Rackmil 
said it’s axiomatic that entertain- 
ment is show biz’s only boxoffice 
commodity and that it’s the public 
only—not somebody sitting behind 
a desk and holding fixed ideas— 
that can determine entertainment 
trends. 


“This is not the kind of busi- 
ness,” observes Rackmil, “where 
you can sit at a drawing board, put 
down some fixed ideas and say, 
‘here’s what our model will be five 
years from now.’ 


“In this business,” Rackmil adds, 
“you've got to watch the trends, 
and if you have the experience to 
analyze the trends you will come 
up with the right answers to the 
public’s demands. One thing is cer- 
tain, you can't force anything down 
the public’s throat. You may think 
it’s great, but it’s only great if it 
sells tickets at the boxoffice.” 

Rackmil has unbounded confi- 
dence and enthusiasm for the pic- 
ture business. He discloses that 
Decca’s buy into Universal, which 
started with a purchase of 26% of 
the stock (Leo Spitz-Bill Goetz 
holdings) in 1951 and has now ex- 
panded to a total of 72.5% of the 
picture company, was cued by 
Rackmil’s memory of the record 
situation in 1930. 


Decca and U Prove: Don’t 
Write Off Disk and Pix Biz 


At that time, Rackmil recalled, 
everybody was writing off the rec- 
ord business as a dead issue. It 
was held that the public wouldn’t 
buy records when they could get 
the same entertainment for free 
via radio and just fo? the turn of 
a knob. It was proved, however, 
that the public would still buy rec- 
ords, provided they were given 
something new and fresh every 
week. It was also proved in radio, 
as with tv today, that the public 
couldn’t be forced to “buy” free 
a it didn’t particularly 

e. 


Rackmil said he saw the same 
situation in the picture business a 
few years ago—a tendency to write 
it off against the free competition 
of television. Rackmil was con- 
vinced that the public would con- 
tinue to buy pictures, providing 
Hollywood would provide the en- 
tertainment the public wanted. 
With the record situation of the 
1930s in mind, Rackmil said that 
he virtually “hocked” Decca to buy 
the Universal stock. He eventually 
bought 600;000 shares of Universal, 
representing 60% of the stock, at 
a price average of $16.50, or total 
of $9,900,000. The remaining 
12142% of the Universal stock was 
acquired by Decca via Exchanges, 
etc. 

Fancy Figures Don’t Lie 

Rackmil said that with the Uni- 
versal stock presently at $25.25 not 
only is the Decca investment ex- 
tremely profitable, but couldn’t be 
duplicated now at double what he 
had paid for it. He went on to 
point up the advantages to Decca 
of the Universal buy, not only from 
the standpoint of dividends, which 
may be well over $2,000,000 for 
the current fiscal year, but also 
because of the diversification af- 
forded both companies as well as 
giving Decca an inside track on 
albums based on Universal film 
musicals and scores. 


Aside from Universal’s pix, Rack- 
mil made it clear that Decca 
doesn’t hesitate to issue albums 
based on films made by other com- 
panies. “We have no pride of au- 
thorship,” Rackmil added, and 
peinted to such upcoming albums 
as “White Christmas” and “There’s 
No Business Like Show Business” 
as examples of Decca’s disk mer- 
chandising as well as its merchan- 
dising of pictures, Bing Crosby- 
Danny Kaye and" Ethel Merman, 
the respective stars of the Para- 
mount and 20th-Fox films, of 
course, are exclusive Decca diskers. 

More Filmusicals 

This brought up the matter of 

Universal’s growing excursion into 





By JOE SCHOENFELD 


the filmusical field. For years, due 
primarily to the company’s failure 
with such type films, Universal 


eschewed musicals. Other than the 
Donald O’Connor-Peggy Ryan B’s 


of 10 years ago, the company 


stayed clear of such productions. A 
few years ago it bought “Song of 
Norway” for $250,000, but never 
got it off the ground. 


Last year it put James Stewart 
and June Allyson into “The Glenn 
Miller Story” and found itself with 
a fantastic winner (Stewart’s per- 
sonal 50% share of the profits is 
expected to reach $2,000,000). It 
also proved a bonanza for Decca 
via the original soundtrack album; 
and, incidentally, a resurgence of 
Glenn Miller individual d and 
an album anthology at $25 per 
copy for the competitive RCA Vic- 
tor. 


In light of the “Miller Story’s” 
success, and the _ studio’s high 
hopes for its newest filmusical, 
“So This Is Paris,” starring Tony 
Curtis, Gloria DeHaven, Gene Nel- 
son and Corinne Calvet, Rackmil 
says the studio will be placing 
more and more emphasis on such 
pix. He says that four filmusicals 
are now being planned among the 
31 films the company will produce 
in 1954-55. The musicals will be 
among the top 18 ‘A’ films. 

More ‘Big’ Pictures 

Rackmil points to the studio’s up- 
coming production sked as an- 
other instance of progressiveness 
on the part of the company. Never 
before, he says, has the company 
co1mitted itself to so many big pic- 
tures. And, he added, there isn’t a 
top personality in the business in 
any category whom we won't buy 
and whom we can’t pay for. Uni- 
versal in the past three years has 
released pictures starring Stewart 
and Miss Allyson, Tyrone Power, 
Alan Ladd, Gregory Peck, Ann 
Sheridan, Jane Wyman, It is now 


talking a deal with Clark Gable, | 


among others. 


Several of these stars were on 
50-50 sharing terms and Rackmil 
said this policy will be continued 
by the company where and when 
such deals are practical. However, 
he sees the time in the near future 
when artists will go back to the 
straight salary arrangements, 
since not all of the profit-sharing 
deals work out so lucratively for 
the artist. As Rackmil puts it, not 
every picture is a “Gienn Miller 
Story” in the way of profits—in 
fact, “in some pictures that just 
about manage to break even or a 
little better, the artist finds he 
worked for nothing.” 


TV a Question Mark Now 

Rackmil has no definite views re- 
garding the future participation of 
Universal or Decca, or both, in 
television. He said he is keeping 
an open mind on that medium and 
will certainly not put both feet 
into it until its more clearly de- 
fined as to just what the residuals 
have in the way of a financial fu- 
ture. Thus far, as he sees it, only 
a rare few have made any sub- 


_| etantial profits out of tv. He 


named “Dragnet,” “I Love Lucy” 
and that’s all to his knowledge. 
When the financial issues are 
clearer, Rackmil said, Universal 
could well enter into tv-film pro- 
duction. Meanwhile, operations are 
being held to a small unit filming 
commercials. 


While the profits in tv-filming 
are still nebulous. Rackmil says, 
he sees no practical reason to se- 
gue manpower into that field and 
take them away from feature pix, 
which can be much more produc- 
tive. On top of the general man- 
power, he points out, would have to 
go his own and other executives’ 
time as overseers and that, he says, 
would be a costly waste just now. 


Decca’s Bullish Season 

As for the record business, Rack- 
mil says that’s in an extremely 
healthy state at the moment—and 
he particularly referred to Decca’s 
great season. Rackmil said nobody 
could be sure just how much fur- 
ther the record biz can go—or ex- 
pand—beyond its present $200,- 
000,000 gross for all the companies, 
and it was in view of that limita- 
tion that the Universal Pictures buy 
was so attractive. As Kackmil 
points out, at the wholesale level 
the record companies are actually 
only splitting $100,000,000 among 





all of them, so another five or or 10 
million couldn’t mean very much. 

The Decca prexy is very high on 
the Bing Crosby anthology, selling 
for $27.50, which is the highest 
price ever for a pop album, that 
proved a real seller. (The Fred 
Astaire $50 album two years ago 
was a Sales flop). Rackmil says the 
sales have been even greater than 
anticipated—he, personally, was 
rather pessimistic about the re- 
lease of such an. album in August, 
an off-time for package sales—and 
quoted a note left him by Lou Gil- 
man, west coast v.p. and sales man- ~ 
ager. Gilman reported to Rackmil 
that his original order of the Cros- 
by album was figured to be enough 
to carry through mid-October. In- 
steal, it sold out in three days. 
Rackmil said he had received a re- 
port of similar public acceptance 
in the east. 


The record biz, Rackmil said, is 
much the same as the picture busi- 
ness, both catering primarily to the 
youth of the world up to the age of 
23. “Have something that they 
like and you have a success,” he 
says. 


Summing up, he returned to his 
“entertainment is your best sales 
point” credo. “If you’re sitting on 
ton of your business and paying at- 
tention to fundamentals, things 
must go right,” Rackmil stated. 


He added that any company is 
bound to have its flops even a long 
series of them, but eventually the 
trend must go the other way if you 
keep trying and keep giving qual- 
ity. “Decca,” Rackmil pointed out, 
“has had its lean periods and it 
has had its good times, like now, 
but this was only possible through 
ae effort to sell entertain- 
ment.” 





Decea Vicariously 
Involved in $500,000 
Suit Vs. Rubinstein 


Decca made P. 1 of the New 
York tabloids last weekend (28) by 
way of a suit brought by Mrs. 
Laura Lee Payne, of Beverly Hills. 
Alleging that she had financed 
Serge Rubinstein, notorious Rus- 
sian financier and alleged draft- 
dodger, to gain control of Decca, 
she sued the latter for $500,000 
damages in N. Y. Supreme Court. 
She averred that Rubinstein had 
achieved “control.” To this the 
latter replied, “I wish I do, but I 
don’t.” 

In last spring’s stockholder proxy 
fight, led by George L. Lloyd, a 
disgruntled former Decca board 
member, Decca’s management 
charged that Rubinstein was in- 
volved in. the plan to take over the 
company. Miss Lee, former musi- 
cal comedy actress and later a 
Warner Bros. lead, since married 
to stock broker Lou Payne (from 
whom she is estranged) came to 
New York, set up her campaign 
headquarters at the Savoy-Plaza 
Hotel, but found that by the time 
the general stockholders’ meeting 
came around that prexy Milton 
R. Rackmil and his incumbent slate 
had been given a vote of confi- 
dence. 

As is characteristic of disk biz 
history, Decca at that time had no 
hot pop hits riding but had main- 
tained a strong profit-and-dividend 
position via its earning from Uni- 
versal Pictures, which it controls 
to the extent of 72.5%. Since then 
Decca achieved the 1-2 top pop po- 
sitions with the Kitty Kallen “Lit- 
tle Things Mean a Lot” and the 
Four Aces “Three Coins in the 
Fountain.” 


Bing Salutes Kapp 


Whereas Bing Crosby seemed to 
drag in CBS’ Bill Paley in the 
Decca songbio of the crooner’s Ca- 
reer, there was little logrolling as 
regards Jack Kapp, founder-presi- 
dent of the company, to whom the 
singer makes more than one ref- 
erence in the $27.50 cavalcade of 
his songs. 

Later in the album Crosby sa- 
Intes Kapp on “Now Is The Hour 
(Maori Love Song)”, observing, 
“This was one of the many astute 
choices Jack Kapp madg for me,” 
referring to his song selections, 
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Decca’s Gamble on Disks In 34 


Revived 


Newspaper and magazine read- 
ers of 1934 received a real shock 
when they saw that a new com- 
pany—Decca—they’d never heard 
of before was advertising, of all 
things, phonograph records! To the 
radio addict of 20 years ago the 
phonograph and records were not 
just moribund, they were finally 
and irretrievably dead, and the 
average reader was as much sur- 
prised to see them advertised as 
if he were being offered a new is- 
sue of Godey’s Lady Book or a 
setting of fresh dinosaur eggs. 

However, a Decca ad which ap- 
peared in many néwspapers- of 
Dec. 6, 1934 may have been the 
turning point that started the plat- 
ter business on the long and pain- 
ful uphill trek that led it to new 
heights of prosperity. With the 
shrewdness that characterized the 
pioneers of the Decca organiza- 
tion, the ad concentrated on high 
quality recording, top-drawer art- 
ists and, perhaps in those depres- 
sion days, the most important fac- 
tor of all, low price. The Decca 
“All-Star” reeord was only 35c in 
the 10-inch size, and many a citi- 
zen who had stuffed the old Vic- 
trola back into the attic must have 
reasoned that if you could hear 
Bing Crosby or Guy Lombardo on 
a double-faced record for a third 
of a dollar, it might not be a bad 
idea to stock up on a few new 
platters. , 

But actually spending good 
money in the year 1934, with King 
Radio lording it over everything, 
to advertise phonograph records! 
Who ever heard of such a thing? 

Of course, only half a decade 
earlier, it had been far different. 
For years, up to the late 1920s, 
Victor was the nation’s No. 1 ad- 
vertiser. Even when the record 
business showed all the signs of 
going to pot in 1924 the Victor ad- 
vertising budget stayed high. The 
advent of electric recording in 
1925 gave the industry a shot in 
the arm, and records were still 
selling at a lively clip when the 
1929 depression moved in and 
convinced the average family that 
phonograph platters were one of 
the world’s most expendable com- 
modities. By 1932, the worst year 
in modern phonograph history, 
sales were down to about 5% of 
what they had been in peak years, 
and 1933 was only a little better. 
What improvement there was in 
1934 was due almost entirely to 
the new blood brought into the 
record business by the newcomer 
Decca — then controlled by the 
English company of the same 
name, which was a direct descend- 
ant of the famous old British 
jobbing firm of Barnett Samuels. 

Not that records costing only 
25c weren’t already available in 
5-and-10c stores. They were. Other 
companies, such as Victor with its 
Bluebird label, also had 35c 
brands. But Decca’s original and 
courageous contribution to the re- 
birth of the record business was 
its policy of giving the day’s great- 
est stars at one uniform low price. 


All For 35c 
Let’s go back a moment to the 
original Decca newspaper. ad. 


Imagine yourself a reader of) The 
Houston Chronicle, and finding on 
page 10 a five-column ad headed, 
“Decca Scoops Music World.” In 
smaller type you read, “All New 
Recordings of These Great Artists 
Now on Decca Records Exclusively, 
Only 35c.” Between the varying 
type faces were cuts of Bing 
Crosby, Decca’s all-time Mr. Big, 
Guy Lombarde (still going strong 
in the Decca fold), Ted Lewis, 
Glen Gray, Isham: Jones, the Mills 
Bros., ‘ommy and Jimmy Dorsey, 
and “The Street Singer” (Arthur 
Tracy). 

The Decca sales pitch was 
summed up in half a dozen lines: 

“Here they are—your favorite 
stars of radio, screen and stage— 
in their greatest performances of 
instrument and voice! Not obso- 
lete records, cut in price to meet 
a market, but the latest, newest 
smash hits—exclusively DECCA. 


Hear them when you want— as | 
often as you want—right in your | 


| 


own home.” 

The first Decca catalog was a 
slim booklet of 16 pages but its 
contents were remarkable. It’s 
amazing that so many topnotch 
pertoriners could have been lined | 
up by a new company specializing 
in a low-price record. Probabl; 
most of the artists who signed up,! 


A Moribund Industry 


WALSH 


figured that since 75c records 
weren't selling at all, it couldn’t 
do any harm to take the chance 
of selling at least a few at less 
than half the standard price. 


Crosby had eight titles on four 
double-sided platters on page two 
—‘“I Love You Truly,” “Just a- 
Wearyin’ for You,” “Let Me Call 
You Sweetheart,” “Some Day, 
Sweetheart,” “The Very Thought 
of You,” “The Moon Was Yellow,” 
“Two Cigarettes in the Dark” and 
“The Sweetheart Waltz.” This list 
illustrates a policy that Jack Kapp 
unansweringly followed—issuing a 
judicious blend of favorite old as 
well as new pop numbers. 

Running down the list of vocal- 
ists we come to the Mills Bros., 
Ethel Waters, Jane Froman, Arthur 
Tracy, Frank Crumit, Lee Wiley, 
Johnny Mercer, the Montgomery 
Quartet (singing four religious 
numbers — “Life’s Railway to 
Heaven,” “The Old Rugged Cross,” 
“The Little Brown Church in the 
Vale” and “In the Garden’’), Frank 
Luther, Bob Crosby and Everett 
Marshall. 

Dance hands were led by Guy 
Lombardo, followed by Glen Gray, 
Ted Lewis, the Dorsey Bros., Isham 
Jones, Jack Hylton (an English 
importation), Orville Knapp, Roy 
Fox (another British band), Victor 
Young, the Green Bros., Marimba 
Orchestra, and Justin Ring. There 
was a separate “hot dance” (soon 
to become “swing”) section of 
Jimmy Lunceford, Noble Sissle, 
Fletcher Henderson, the Spirits of 
Rhythm, the New Orleans Rhythm 
Kings, Chick Webb, Earl Hines, 
Claude Hopkins and Spike Hughes. 

Among the _ instrumentalists 
were:—Piano—Art Tatum and two 
duet teams—Muriel Pollock & Vee 
Lawnhurst, and Fray & Braggiotti. 
Jesse Crawford was at the organ 
and Max Rosen played the violin. 
Borrah Minevitch and His Har- 
monica Rascals were also heard 
from, as were Louis Katzman’'s or- 
chestra playing and Lucy Monroe 
singing “Standard selections.” Zora 
Layman and The Men About Town 
sang a Stephen C. Foster Medley, 
and there were even four sides by 
Provol’s Golden Birds. 

Still to come a little later were 
Paul Whiteman’s Orchestra, Harry 
Roy’s Band (English importations 





that inspired a comparatively small 
but fanatical group of admirers of 
the two-piano work of Ivor Kaye 
and Dave Morton), Dick Robertson 
and many other favorites whose 
vogues lasted for years. Robertson, 
an accomplished tenor pop singer, 
was a 10-strike. He sang current 
pop tunes but his biggest sellers 
were revivais of such things as 
“The Sidewalks of New York” and 
“Sweet Rosie O’Grady,” with a 
rhythm accompaniment and fre- 
quently with the tempo changed 
from waltz to foxtrot. : 


| Frank Luther’s Jackpot | 


Probably one of the most valua- 
ble*“‘properties” Decca acquired in 
those early years was one who is 
still with the firm-—Frank Luther. 
Throughout the 1930s and the 
early ’40s, Luther, with his former 
wife, Zora Layman, and the New 
Century Quartet, was the great 
“medley man” Presumably at 
Kapp’s suggestion, Luther and his 
associates made medleys of all con- 
ceivable types of old tunes—the 
compositions of George M. Cohan, 
baseball songs, songs of the North 
and South, “Songs of the Gay 
Nineties” — just about everything 
that could be put into medleys was 
thrown in, and the platters sold 
steadily. Luther and his pards even 
began an ambitious project of re- 
cording the songs of all 48 States, 
but the effort bogged down, ap- 
parently, when they had done 
“Songs of Old California” and 
“Songs of Old New York State.” 
Some ‘years later, Luther, who had 
started out as a hillbilly recorder, 
under various assumed names, with 
Carson Robison as his partner, got 
into the groove of making chil- 
dren’s records and for something 
like a decade this one-time preach- 
er has been at the top of the kiddie 
platter procession. 

Thanks to the ingenuity of its 
“founding fathers,” Decca, al- 
though it must have found the go- 
ing rocky in its earlier years, never 
faltered but kept on its upward 
path to become one of the domi- 
nant leaders of the wax works in- 
dustry. Today, after 20 years, it 
has long since given up its low 
price appeal, born of those grim 
depression years, but it has con- 
tinued its unending emphasis on 
quality merchandise and the cream 
of the crop among the nation’s star 
performers. There is still plenty of 
resourcefulness and ingenuity in 
Decca’s higher echelons, and an 
awareness of the value of blending 
the old and the new, as witnessed 
by the issuance of the new mam- 
moth Crosby LP ofthe Groaner’s 
great past successes, 











(John Raitt-Jan Clayton) 
Porgy and Bess (Gershwin) (1942) 
(Todd Duncan-Anne Brown) 


(Ethel Merman-Ray Middleton) 


Guys and Dolls (Loesser) (1951) 


This Is The Army (Berlin) (1942) 
(GI Cast) 


(Lauritz Melchior) 


Callahan-Jules Munshin) 


Hawkins) 

Cocktail Party (T. S. Eliot) (1950) 
(Marie Powers-Patricia Neway) 
(Thomas Mitchell) 

(Todd Duncan) 


(Mary Martin) 





(Judith Anderson) 


re re | 


Annie Get Your Gun (Berlin) (1946) 


King and I (Rodgers & Hammerstejn) (1951) 
(Gertrude Lawrence-Yul Brynner) 

Song of Norway (Grieg, adapted by Wright & Forrest) (1950). . 
(Lawrence Brooks-Helena Bliss-Robert Shafer-Kitty Carlisle) 


(Robert Alda-Vivian Blaine-Sam Levene-Isabel Bigley) - 


Wonderful Town (Bernstein-Comden-Green) (1953) 
(Rosalind Russell-George Gaynes-Edith Adams) 
Sold Under 100,000* 

Arabian Nights (Carmen Lombardo-John Jacob Loeb) (1954) 


(Alec Guinness-Cathleen Nesbitt) 
Consul (Gian Carlo Menotti) (1990) 


Decca's ‘Original Cast’ Album Sales 


Oklahoma! (Rodgers & Hammerstein) (1943)* 
(Alfred Drake-Joan Roberts-Howard DaSilva-Celeste Holm) 
Carousel (Rodgers & Hammerstein) (1950) 


Cee bees 1,300,000 
500,000 


ey 


350,000 


300,000 


(alphabeticaily) 


Bloomer Girl (Harold Arlen-E. Y. Harburg) (1944) 
(Celeste Holm-David Brooks-Joan McCracken) 
Call Me Mister (Harold Rome) (1946) 
(Betty Garrett-Lawrence Winters-Paula Bane-Danny © Scholl-Bill 


Carmen Jones (Oscar Hammerstein 2d) (1950) 
(Muriel Smith-Luther Saxon-Carlotta Franzeel-Glenn Bryant-June 


Death Of A Salesman (Arthur Miller) (1950) 

Lost In The Stars (Maxwell Anderson-Kurt Weill (1949) 
Lute Song (Raymond Scott-Bernard Hanighen) (1946) 
Medea (adapted by Robinson Jeffers from Euripides) (1948) 


On The Town (Bernstein-Comden-Green) (1946) 


(Nancy Walker-Betty Comden-Adolph Green-Mary Martin?) 


Red Mill (Victor Herbert-Henry Blossom) (1946) 
(Wilbur Evans-Eileen Farrell-Felix Knight) 

Sing Out, Sweet Land! (Walter Kerr-Elie Siegmeister) (1945) 
(Alfred Drake-Burl Ives-Alma Kaye-Bibi Osterwald-Jack McCauley- 


Juanita Hall) 





* Parenthetic information next to title indicates author and composer 
and year when first released; second line indicates the cast toppers. | * flavor of Moody & Sankey. 
t Mary Martin was not in the Broadway show but she did two num: | 


bers for the Decca album. 


~ 


8 Religioso Records Always Sold Big 





Crosby’s Decca of ‘Silent Night’ All-Time Peak 
Faith Platter—Other Highlights 





The religious kick in which 
record-companies are currently in- 
dulging is nothing new. Vocal and 
instrumental platters with a re- 
ligioso significance have always 
been part of the background bread 
and butter of the-recording busi- 
ness. 

Chief new trend is that most big- 
selling present-day numbers of the 
hallelujah type are written by pop 
tunesmiths as a change of pace 
from their ordinary outpourings. 
(The late Arthur Fields and 
George Graff Jr., set the example 
a few ycars ago in their series of 
“Hymns for Happiness,”) In the 
old days, religious recordings were 
almost entirely the time-honored 
staples—“Adeste Fideles,” “Nearer, 
My God, to Thee,” “Onward, Chris- 
tion Soldiers,” “Abide With Me,” 
and, of course, “Ave Maria.” In- 
cidentally, Decca, from the very 
beginning of its recording activi- 
ties in 1934, recognized the neces- 
sity of a strong religious catalog. 
Among other things, it engaged the 
famous radio quintet, The Revel- 
ers, to record a series of hymns. 


In the earliest days of the phono- 
graph, when sound was engraved 
on soft wax cylinders, records 
were intended largely for use in 
slot machine parlors and saloons. 
But even then phonographs were 
owned by serious-minded families, 
some of them do devout that the 
children were allowed to hear only 
religious tunes on Sundays. Hymn 
tunes were recorded for their 
special pleasure, and some pioneer 
artists, who were later to be known 
almost entirely as comedians, sang 
religious compositions at the start 
of their careers for a dollar a 
“round.” Len Spencer, Billy Mur- 
ray, Steve Porter and Dan W. 
Quinn all had whack at the doxol- 
ogy deal. 


One of the early artists who 
profited most- by the demand for 
hymns was the late “Harry Mac- 
donough” (under his real name of 
John S. Macdonald, he afterwards 
became head of the Victor a&r 
dept.), whose specialty was “The 
Holy City.” Macdonough once told 
this writer that he paid his rent 
each month for years with his 
earnings from singing Stephan 
Adams’ brainchild at a dojlar a 
throw. After he became exclusive 
to Victor, his interpretation of 
“The Holy City” could be had 
three ways—in a shortend version 
on one side of a 10-inch platter; 
the complete text on both sides 
of a double-faced disk; and un- 
der the disguise of “The Sabbath 
Morn,” he sang part of “The Holy 
City” with incidental chime effects. 
He likewise took the lead in the 
Haydn Quartet’s interpretation. 
| Henry Burr’s Start | 

The all-time most prolific free- 
lance recording artist and later 
“Dean of Ballad Singers,” the late 
Henry Burr, got his start as a plat- 
ter worker by recording hymns. 
Joe Belmont, who whistled and did 
bird imitations in vaude all over 
the world for many years prior to 
his death in 1949, once recalled 
that he was in the Columbia stu- 
dios in 1902 when a fat, rosy- 
cheeked young fellow of 20 walked 
in and said he’d like to make some 
tests. The youngster was Burr. 
After he had gone, Belmont sug- 
gested that the boy’s tenor voice 
was exactly suited to recording 
hymns, and so Columbia put Burr 
to working singing “Abide With 
Me,” “Safe in the Arms of Jesus,” 
and similar standbys. He was 
called on for many years to make 
new recordings of the old hymn 
tunes as techniques. improved. His 
religious recordings for all com- 
panies, as solos, in duets and as 
lead of the Peerless Quartet, must 
have run into the thousands. 

Few artists have been so defi- 
nitely identified with hymn singing 
as the late Frederick Wheeler and 
the still living John Young, who 











called themselves “James F. Har- 
rison” and “Harry» Anthony” at 
the beginning of their recording 


| careers. No Edison or Victor list 


around 1906-07 was complete with- 
out “Anthony & Harrison” singing 
“The Valley of Peace,” “Tarry 
With Me,” “When the Mists Have 
Rolled Away,” “When the Roll Is 
Called Up Yonder”—anything with 





Around 1915 or 1916 there was 


| One record company that issued 


? 





Ts. . 


es 


nothing but religious offerings. t 
had an extensive staff consisting of 
Henry Burr, and its vertical-cut 
seven-inch records were sold un. 
der the Angelophone label for 10¢ 
im department and five-and-dime 
stores. On one side you got a hymn 
sung by the fabulous Burr; on the 
other, some unidentified gentleman 
told you what the song was about. 
The records bore a suspicious re- 
semblance to the Par-o-ket label 
which Burr issued for a year or 
two. He was one of the few record- 
ing artists who has ever owned his 
own company and simultaneously 
sung for all the competing firms. 

Rodeheaver and Others | 


_ Another, several years later, was 
Homer Rodeheaver, the baritone 
who led the group singing and 
played the trombone in Billy Sun- 
day’s “hit-the-trail” revival cam- 
paigns. Around 1923-24, Rode- 
heaver was not only singing for 
all the old-established record com- 
panies but was also turning out his 
own Rainbow records with head- 
quarters in Chicago. Besides ex- 
tensively recording himself and his 
duet partner, Mrs. Virginia Asher, 
Rodeheaver also issued vocal selec- 
tions and sermons by such almost 
superannuated hymn writers and 
do-gooders as E. O. Excell, Charles 
H. Gabriel and the Rev. W. E. 
Biederwolf. The nearest thing to 
jazz on a Rainbow platter was Bob 
Matthews, the official Billy Sunday 
pianist, plunking “Swanee River” 
and “Humoresque.” 

Throughout the years Red Seal 
celebrities were perfectly willing 
to add to their royalti@és by record- 
ing hymns. John © McCormack’s 
“Nearer, My God,” sold hugely, 








‘and “Whispering Hope,” by Alma 


Gluck and Louise Homer, was one 
of the biggest sellers Victor ever 
had. But undoubtedly the all-time 
best-selling religious platter is 
Bing Crosby’s Decca of “Silent 
Night.” . 

Generally speaking, the religious 
record output was slanted toward 
the sort of numbers sung at a 
Methodist prayer meeting or camp 
meeting—pronouncedly evangelical 
Protestant music. However, no de- 
nominational possibilities were 
overlooked. Most Jewish selections 
were issued in special Hebrew lists, 
but Cantor Josef Rosenblatt was a 
—_ seller in Victor’s regular cata- 

og. 

As early as 1903 Columbia re- 
corded the voice of the Pope, who, 
aged 92, must have been one of 
the oldest persons ever to make a 
record. The following year Victor 
followed with a series of Gregorian 
chants by the Sistine Choir, fea- 
turing the famous male soprano, 
Prof. F. Moreschi. All companies 
issued the standard Christian Sci- 
ence hymns, such as “Day By Day 
the Manna Fell” and “O’er Waiting 
Harp Strings of the Mind,” and 
Edison even turned out some 30 
“lesson sermons,” sung by a bari- 
tone, Robert C. Dyrenforth. After 
electrical recording was introduced 
platters made in the Mormon 
Tabernacle at Salt Lake City were 
a sensation. 


A recent survey seems to indi- 
cate that “The Old Rugged Cross” 
is now America’s most popular 
hymn, but less than 40 years ago 
you could have turnet through 
every catalog without finding it on 
even one waxing. Not until Rode- 
heaver began to put it over at the 
Billy Sunday meetings and on rec- 
ords did “Old Rugged Cross” grip 
the public emotions and heart 
strings. But you could take your 
pick of anywhere from six to a 
doz@én versions of “Ave Maria,” 
“Nearer, My God” -and “Abide 
With Me” in the 1914 Victor, Edi- 
son and Columbia lists. 

No survey of this type should 
end without at least a passing ref- 
erence to the Negro “‘preachin’ rec- 
ords” which were made popular in 
the 1920s by several companies, 
witn Okeh in the lead. The arch 
examplar of recorded preachment 
was the Rev. J. M. Gates, a colored 
minister in Chicago. Presumably 
the Rev. was a conscientious brotii- 
er who walked in the odor of sanc- 
tity, but some of his productions 
were downright earthy—such 4s 
the classic “Dead Cat on the Line, 
in which he purported to be ques- 
tionimg the sisters of his congresa- 





tion as to why their offspring didn't 
look more like their fathers! 








G 
G 


Pack 
wher 
pop 
debu 
Stra 
lick 

albu 
the 

cirel, 
albu 
by B 
Fam 
Nigh 
Wari 
cast 


celeb 
a bre 
by th 
tory 
Vari 
the « 
8ciou 
bigge 
in i 
Pack; 


all-er 
the 

Cros] 
of tc 





Core HRS 


oe SS 8 Oe 


eres 


ir 


‘h 
nm 
p= 
1@ 
C- 
ip 
rt 
ir 


le 
i- 


id 
f- 
(< 
in 


nt 
d 
ly 
~ 
C- 
is 
aS 


5° 
a- 
“t 


a | 











Wednesday, September 1, 1954 


VARIETY 


MUSIC 53 





— 


Decca's 1,000,000 Sellers 


Bing Crosby bs s 
Silent. MigMe cies «ds inc oss ccs veessaecccesess NOVeMDer, 1942 
Sunday, Monday Or Always .........-.........-.. August, 1943 
I'll Be Home For Christmas ...... ot oer ee November, 1943 © 
Soviniaehmnd, OG Fi TH Ca ie so oo ss eae ON ev eens se we April, 1944 
Too-Ra-Loo0-Ra-Loo-Ral ............ ccc eee: September, 1944 
¥ Cawe: Bee a el. ee cs a oa SS i aR ks October, 1945 
Dear Hearts And Gentle People ................ January, 1946 
New San Antonio Rose ............ccsesccceces February, 1946 
Mine NI aa ke Serer osc oe tt cc ceee February, 1946 
See NE ie Bs ot oo ou Ow ba cs ce eek onn dea aoe April, 1946 


White Christin as 265 sec nics oc 
Now Is The Hour ............ 
Gaba Bay ccs oes os .. s s 
Bing Crosby & Andrews Siste 
Pistol Packin* Mama ..... repose 
Jingle Bells 
Don’t Fence Me In ........... 
South America, Take It Away . 
Bing Crosby & Fred Waring 
Whiffenpoof Song 
Bing Crosby & Gary Crosby 


er ewer rvecoe 


yon warwe Beas November, 1946 
Cates oes aes «Xo January, 1948 
Bp oan aes peeves. SORMArY, 
Weeeen Combeees Cubs October, 


kaSER Vee ePNa se November, 1944 


Play... A: Se, BOAO oo ojos 0 cn kG ea Meck acees 3 .June, 1950 
Guy Lembardo 

TR TEM Fics cone the cece cep daia ees os May, 1944 

FImPRGROOGUE SiG aes Ee. os os ce oak cates October, 1946 

Bastet PATHGG EG ie eli wc Clea 5 ss. Bees Ce acta oun February, 1947 
Guy Lombardo & Andrews Sisters 

Chrigtspas TO1Ge tiaise oe oe8 . 6. OG ekk Nae ces 0 3 November, 1946 
Andrews Sisters 

Ruta Ge SOCO-Cae os ee ve weet Be ic dacae. December, 1944 

T Coe ee ee ee oe Se Sees. August, 1949 
Mills Bros. 

You Always Hurt The One You Love .............. May, 1944 

Pam TE rs see eis Sr Ni vn CETTE MIND wees oe July, 1948 

Tie re Bs Fi ec eo ieee eek. September; 1952 
Fred Waring 

’Twas The Night Before Christmas .............. October, 1942 
Leroy Anderson 

Blue Tango ...... NOES V i Od bess tek Or eliwnhan? 4s October, 1951 
Carmen Cavallare 

CUD TOON So 0 Ceo ada a ciwee es Us «..May, 1945 
Jimmy Dorsey 

a eh ts he ei ee es Mee Ss Vee April, 1946 

Gir ee. CES ee ve ie April, 1956 
Ella Fitzgerald & The Ink Spots 

Into Each Life Some Rain Must Fall ............ October, 1944 
Ink Spots 

"Ti: OOP: Wis BO iiss are ccc Siew eee BERL ES August, 1946 

The Gypsy ..... WE CERAe ¢ <5 i Kaw tebe 6 ha April, 1946 
Red Foley 

Chattanoogie Shoe Shine Boy .................. January, 1950 
Four Aces 

TOE Fee ee ek hbo COGS ot Ress Roe ys 0a ee December, 1951 
Dick Haymes ) 

er EE re ie ia 0.6 0-5 ho Wikis va ance wwe ere eas June, 1943 

Little White Lies ..... Ru pNides cs 3W440e ob ewe wake January, 1948 
Woody Herman 

WOGGIIIIETS BONE 665 ots cke 0c Sk 0s o koe oka Bae: May, 1947 
Gordon Jenkins 

i ee ID no go. sce cs os oc piee eee bas April, 1947 
Gordon Jenkins & The Weavers 

ENON UN es is kn hs 00k ne opgee ses ts July, 1950 
Al Jolson / 

PP si oe oon 60 0 05k i RAW See NS November, 1945 

Ce SN ge eave kes August, 1946 

You Made Me Love Yow ............-:.ceeeeeee: August, 1946 

WOME IE er lag pacts kee Shek ace Sea ea eae August, 1946 

Anniversary Song ..... Pi etad eared es Cece teaen November, 1946 
Louis Jordan 

Ge. Te Ge OUD ns aos hades oka ce 8 Pee wkd ey July, 1946 
Kitty Kallen 

Ligtie Ten SOOe Oe EOE os es ks cv co chavo es ne March, 1954 


Evelyn Knight 
A Little Bird Told Me........ 
Johnny Long 
Shanty Town 
Clyde McCoy 
Sugar Blues 
Russ Morgan 
Cruising Down The River 
The Weavers 


ee ee eee eee eee eee 


On Top Of Old Smoky ........ 


Ted Weems 
Heartaches 


apes ceweneeseel November, 1948 
Pe eae area October, 1940 
1946 
Ge ee ee rig | February, 1949 
fs 0h pe aes Ue kee hae April, 1951 


Lene oe kg Geb S04 G4 July, 1950 





Tain't Al Bing: Flock of Other — 
Tiptop Decca Packaged Wax Works 


By MIKE GROSS 


Decca as come a iong way in the 
Packaged goods field since 1937 
when it introduced the first modern 
pop album to the wax market. Its 
debut package was an album of 
Strauss waltzes eut by Harry Hor- 
lick and which racked up 50,000 
album sales. In the ensuing years, 
the diskery has hit the golden 
circle jackpot with four 1,000,000 
album sellers: “Merry Christmas” 
by Bing Crosby; “Songs He Made 
Famous” by Al Jolson; “’Twas the 
Night Before Christmas” by Fred 
Waring, and the original Broadway 
cast set of “Oklahoma.” 

And now, as part of its 20th anni 
celebration, Decca is laying down 
a broadside of 31 albums, sparked 
by the five longplay platter disk his- 
tory of Bing Crosby (reviewed in 
VARIETY Aug. 18, 1954), to make 
the dealers and public Decca-con- 
Sclous, and to try to rack up the 
biggest quarter-period sales. gross 
in its history. Crosby’s $27.50 
Package is the spearhead. 

Decca has made this fall push an 
all-encompassing release. From 
the 89-tune song cavaleade by 
Crosby, the ‘albums run the gamut | 
of today’s package market to in, 





clude pops, mood music, dance 
music, hillbilly, folk and jazz. Lone 
weak spot in the overall release is 
in the classical field; here the disk- 
ery is repped by only one album, 
“An Evening With Andres — Se- 
govia.” In the other fields, how- 
ever, Decca can hold its own by vir- 
tue of its hefty talent array, as wit- 
ness a review of these names and 
their new albums.” 

Ella Fitzgerald: Several years 
ago Decca issued a 10-inch LP 
tagged “Ella Sings Gershwin.” It 
was hailed by many as one of the 
best pop albums ever made. This 
new 12-inch LP, “Ella—Songs In a 
Mellow Mood,” is in the same 
graove. She still delivers with ease 
and socko vocal versatility. 

Guy Lombardo: There’s no quib- 
bling about Lombardo anymore. He 
sells records, whether they be 
“cover” platters of top hits or: al- 
bums. His new 12-inch LP is a 
natural on the basis of its tag 
alone. Lahelled “A Night At the 
Roosevelt,” it should pick up plenty 
of sales from fans who have danced 
to his musie at New York's Hotel 


| Roosevelt, heard the remotes Over | goyiced 


the years, or watched the tv pickup 
(Continued on page 68) 





DECCA’S 20-YEAR SUCCESS STORY 


~ SPANS VITA 


The Decca* Records’ saga spans 
only 20 years, but that’s long 
enough to give it a veteran status 
in show business. Decca, in fact, 
is the second oldest company in 
the disk industry, second only to 
RCA Victor from the viewpoint of 
being continuously under the same 
ownership. (The veteran Colum- 
bia Records Co. became a CBS 
subsidiary some years after Decca 
was organized.) 

Born in the economic slough of 
1934, the company has_ since 
evolved through most of the major 


developments of 20th century show 
business. At the outset, it con- 


fronted the competitive threats of y 


soundfilms and radio, and then 
went on to survive and surmount 
depression, war, the advent of tele- 
vision in the postwar period, and 
the internecine “battle of the 
speeds” some six years ago. Decca, 
in short, has been shaped by all 
the major economic and electronic 
forces operating in the contem- 
perary show world. 


The late Jack Kapp, co-founder 
of Decca along with Milton R. 
Rackmil, the now deceased E. F. 
Stevens Jr. and English Decca 
chief E. R. (Ted) Lewis, came up 
with the decisive creative formula 
for the company. ‘“What’s in the 
groove is the only thing that’s im- 
portant.” With that signpost to 
mark the road ahead, Decca has 
consistently moved along, stressing 
the show biz fundamentals in its 
catalog while-regularly coming up 
with the new idea needed to keep 
in step, or a step ahead of, the 
changing times and tastes. 


Accent Marquee Names 
In Original Roster 


The first flock of artists signed 
by Decca was the tipoff to the com- 
pany execs’ intuitive showmanship. 
Headed by the Bing Crosby, that 
group included Guy Lombardo, 
the Mills Bros., Victor Young, the 
original Casa Loma (Glen Gray) 
orch, Ted Lewis and the. Dorsey 
Bros. Except for the Casa Loma 
crew, which is now defunct, every 
other name on that initial roster 
is still prominent in show busi- 
ness. 


But it’s a long haul from the 
shoestring status of 1934 to the 
$20,000,000 annually grossing busi- 
ness of 1954. While today Decca 
is a firmly-established corporate 
entity with a supplementary base 
in Hollywood via its majority stock 
interest in Universal Pictures, 20 
years ago the Kapp-Rackmil-Stev- 
ens team had to duck-~ bill col- 
lectors while scrambling for addi- 
tional money from Lewis to keep 
their venture afloat. 


Although Crosby ultimately was 
to become the chief breadwinner 


for Decca over the years, the com-} 


pany first got off the ground in 
1935 when Mike Riley and Ed Far- 
ley- turned up with ‘The Music 
Goes ‘Round and ’Round.” It was 
the initial Decca disk to sell 100,- 
000 copies and in December of that 
year, the labe! had its first black 
ink entry of $1,134.16. The fol- 
lowing year, the Andrews’ Sisters 
joined Decca and came up with 
the second click, “Bei Meir Bist 
Du Schoen.” Crosby's “Silent 
Night,” etched in 1935, was _ ulti- 
mately to become Dececa’s first 
1,000,000 seller. 


At the outset, Decca execs 
flashed their business acumen and 
aggressiveness. With the disk biz 
caught in the paralysis of the gen- 
eral economic crisis, Decca slashed 
its platter prices to 35c. That move 
proved to be an invaluable hypo 
for an industry which barely sold 
over 6,000,000 disks per year in 
toto. It spurred Victor to conduct 
a sales drive for a $10 player-rec- 
ord package ‘an early analogy to 
the more current low-priced 45 
rpm disk-phono deals) and the disk 
biz was well on its way to share in 
the country’s economic revival. 

Shrewd Merchandising 

Decca’s early setup of factory- 
owned branches, a system which 
the Kapp-Rackmil-Stevens trio had 
while working for the 


| Brunswick company, is still the 
{mainspring of the label's distribu- 
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tion pattern. At the outset, more- 
over, DeGca envisioned the future 
importance of the jukeboxes as a 
promctional and sales medium and, 
with the 35¢ disks as a wedge, the 
label was sold to the coin-machine 
operators. 


Decca has been listed on the 
N. Y. Stock Exchange since 1941, 
but was paying dividends to its 
stockholders since 1937. It hasn’t 
missed cutting a melon since. In 
the 17-year interval, it has shelled 
out $9,000,000 in dividends to 
shareholders. 


It was during. this period that 
E. R. Lewis began his gradual exit 
from the American Decca com- 
pany. He sold half of his holdings 
in Decca in 1937 and 1938 and, a 
ear later, when England was 
thrust into the Second World War, 
he sold the other half. Lewis, 
however, remained board chair- 
man (in absentia) until the end of 
the war when that post was elim- 
inated. Jack Kapp was the com- 
pany’s first president and served 
in that post until his death in 1949, 
when Rackmil, who was then exec 
vice-president, moved up to the 
top spot which he holds today in 
both the Decca and Universal Pic- 
ture companies. 


Pioneered Packaged Goods 


One of the key examples of the 
Savvy and showmanship within the 
Decca organization during its 
formative years was the decision 
in 1937 to merchandise pop disks 
in a single package. This was the 
birth of the pop record album idea, 
which today has grown into one of 
the most important facets of the 
business. Decca’s expansion of its 
pop albums also gave a permanent 
catalog value to sides, which as 
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exceptionally high average in pick- 
ing subsequent legit musicals for 
packaging. Included in Decca’s 
catalog are such shows as “Annie 
Get Your Gun,” “Guys and Dolls,” 
“The King and I,”’@‘Carousel” and 
“Wonderful Town.’ Here was a 
new concept of disk showmanship 
with a commercial kick. During 
this period, the company’s more 
specifically cultural projects were 
also formulated by Kapp with the 
help of poet-anthologist Louis Un- 
termeyer. 


In 1945, Stevens, the first of 
Decca’s triumvirate, died and 
Rackmil moved up from treasurer 
to exec vice-prexy. Leonard W. 
Schneider, who joined the com- 
pany in 1940 as advertising-pro- 
motion chief, was upped to vice- 
president and. Louis Buchner, one 
of the original Decca employees, 
was elected treasurer, a post he 
has continued to-hold. Jack Kapp 
continued as’ Decca prexy. 


Peak Sales and Jolson Too! 

In the immediate postwar years, 
Decca soared spectacularly. In 
1946, sales hit over $30,000,000 and 
in 1947, business hit the peak fig- 
ure of $32,508,000. Big boost to 
the gross thaf year came from now- 
deceased Al Jolson, whose sound- 
track to his Columbia Pictures 
biog, “The Jolson Story,” turned 
into a wax bonanza. Jolie’s ver- 
sion of “The Anniversary Song” 
sold over 1,000,000 copies and his 
four-platter album of tunes from 
the pic, also shot over the 1,000,000 
mark. 


When the speed battle was 
launched in 1948-49 with Colum- 
bia Records’ introduction of the 33 
rpm microgroove idea and RCA 





singles, had only transitory sales | 
importance. | 

In 1938, Decea’s disk business | 
had grown to the point where it | 
warranted entry into the accessory | 
market with a line of papas! 6 
needles and other equipment. This 
equipment line was also handled by 
Decca’s factory-owned distribution 
system, which at this time com- 
prised 19 branches. During this pe- 
riod, Deeca also expanded its plant 
with opening of a new factory in 
Richinond, Ind., to-supplement the 
New York and Bridgeport pres;sers, 
and in 1941, Rackmil bought out 
the Brunswick Radio Corp. from 
Warner Bros. and acquired some 
6,000 masters in the Brunswick 
catalog in addition to some real 
estate in Dubuque, Ia., and Mus- 
kegon, Mich. 

Big Business 10 Years Later 


At the 10th anni marker in 1944, 
Decca was already big business 
although the industry as a whole 
was in a straightjacket of produc- 
tion quotas imposed by the exigen- 
cies of the war. Crosby had al- 
ready hit the 1,000,000-sales total 
on “Silent Night,”’ and Decca’s 
roster of artists now numbered | 
such mames as The Ink Spots, | 
Jimmy Dorsey, Judy Garland, 
Woody Herman, Count Basie, | 
Louis Armstrong, Connee Boswell, | 
Carmen Cavallaro. Bob Crosby, | 
Deanna Durbin, Ella Fitzgerald, | 
Louis Jordan, Tony Martin, Jim-, 
mie Lunceford, Ted Weems, Dick | 
Haymes and others. 


The horizons of the industry | 
were widening during this period} 
and Decca began making its move | 
into the various subdivisions of the 
overall music market. In addition 
to its pops, the basis of the busi- 
ness, Decca launched separate de- 
partments for country & western, 
blues & rhythm and kiddie disks. 
Latter department was created by 
Kapp by converting a_ baritone, 
Frank Luther, into a singer of 
juve songs and this initiated a seg- 
ment of the business which grosses 
about $15,000,000 yearly for the 
industry. 


Original Cast Albums 
Another Famous First 


Another historic innovation by 
Decca was made in 1943 when the 
company conceived the idea of 
original cast album packages of 
complete legit musical scores. The 
first album of this type happened 
to be Rodgers & Hammerstein’s 





Victor’s accent on the 45 rpm sys- 
tem, Decca made the best of both 
ideas. It began to package its al- 
bums in longplay form and adopt- 
ed the 45s for its singles and, more 
recently, swung over to the 45 rpm 
extended play sets after Victor 
bowed thi« ‘dea last year. In gen- 
eral, Decca’; attitude was that the 
speed was secondary to what was 
in the groove. 


Coral Cradled in ’48 ’ 
With Own Distribution 

In 1948, Decca turned up with 
the idea for subsidiary label, Coral 
Records, with a. wholly independ- 
ent distribution apparatus. Dou- 
ble aim in this project was to cut 
in on part of the business being 
done by the flock of indie labels 
which cropped up after the war, 
and secondly, to develop new tal- 
ent and disk ideas. Coral also ab- 
sorbed the old Brunswick catalog 
and from this roster, it-became the 
first company in the postwar era 


'to package an album series of jazz 


classics. 

On March 25, 1949, Jack Kapp, 
the first Decca prezy, was fatally 
stricken by a heart attack and Mil- 
ton R. Rackmil, the last surviving 
member of the trio which founded 
Decca, became president of the 
company. 

Under Rackmil, Decca under- 
went a new period of expansion. 
Decca entered the longhair field 
with its Gold Label line and affili- 
ations with the Deutsche Grammo- 
phon Co. and Parlophone Records. 
In 1950, Deeca purchased the 
Compo Co. of Canada and its af- 
filiate, Apex Records. 

Rackmil Buys Universal 

Rackmil’s most striking act was 
Deccea’s buy of 26% of Universal 
Pictures stock in 1951. Soon after, 
Decca acquired a majority interest 
in Universal (today it controls 
72.5%) and Rackmil becarce presi- 
dent of both companies. Decca’s 
tieup with Universal now makes 
the diskery a farflung show biz 
entity, analogous to RCA Victor 
with its network affiliation through 
the RCA corporate setup, and Co- 
lumbia Records, which is a sub- 
sidiary of the Columbia Broadcast- 
ing System. 

Decca’s investment in Universal 
Pictures stirred some protest by a 
minority stockholders group early 
this year, but the solid financial 
situation of the company and the 
new vistas for further growth via 





“Oklahoma!” and this coup paid 
off with a ype of over 1,300,000 
sets—and it’s still selling. 


Decca continued to bat with an 


its diversified show biz interests, 
/cued the shareholders to support 
|Rackmil’s management with a de- 
icisive vote of confidence. 
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thank you” to each and 
‘Tevery one of them on this our 

Oth birthday. Their success 
has been our success ... and 
the best is yet tocome, - 
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Decca’s Bangup Album Job on ‘Bing’ 
Sparkplugs Diskery’s 20th Anni 


ABEL GREEN in VARIETY 


(WEDNESDAY, AUGUST 18, 1954) 


Decca is celebrating its 20th anniversary this year, and tradewise is 
signalizing the event with an album sales push. 

If it had nothing else to dramatize the event, its $27.50 musical auto- 
biography of “Bing” (DX 151) would be more than sufficient unto the pur- 
pose thereof. . 

It’s an inspired production, by an inspired performer, as Bing Crosby 
uncorks almost 412 hours of palatable “groaning” and polysyllabic small- 
talk of the calibre which has long distinguished him, vocally and as a per- 
sonality. It quickly belies the modest insistence of his “call-me-lucky” 
life’s summation because, by the very nature of this cavalcade of the cream 
of the crop cf American music, does he give evidence, in plenty, why 
Crosby has remained on top for so long. He is a canny performer period. 
He knows how to spread the wealth, with credits for all, and long 
since after his colleagues, and even the title of his celluloid credits, have 
become dim in memory and chiefly for the archives, The Crosby vocal 
style has given new virility to the song excerpts therefrom. 

And what a medley! He quickly proves why and how he has become 
“the most listened to voice in the world.” 

The wealth of song material is synonymous with the days of our years, 
and more than half of the album comprises specially waxed excerpts from 
the late 1920s and ’30s—with the Cole Trio—and are updated with actual 
recordings in solo or in association with Jolson, Mary Martin, et al. 


Offbeat Palaver 

Crosby’s small talk is pleasant palaver and a nostalgic refresher course 
on the early days of sound-pix and radio, The plenitude of names from 
both media, inter’arded with Crosby’s affection for the Petrillo clansmen, 
sounds like a ycs'eryear directory of SAG, AFRA. (this was before 
AFTRA) and AFM personnel. He namedrops like a phone book, but it is 
all pithy, pungent and pertinent to the proceedings. There are casual anec- 
dotes about songs and song-writers and song situations which are star- 
tlingly informative, such as the disclosure that Barris and Clifford wrote 


“It Must Be True” as a countermelody or obligato to “If I Could Be With: 


You (One Hour Tonight) ,” and thus a hit was born. He salutes Paul White- 
man for giving him the first opportunity, and credits anybody and every- 
body with whom he was associated professionally and socially. 

It’s not all Tin Pan Alley product. He does hymns and folk songs, Irish 
and Hawaiian and Maori ballads, along with the galaxy of songs that con- 
Stitute.the alltime Hit Parade of the past quarter-of-a-century, 


Nifty Packaging Job 
Decca’s poet laureate and musical editor Louis Untermeyer produced 
an impressive 24-page brochure that goes with this elaborate package 
which is further distinguished by a wooden case, with miniature padlock 
(prop key enclosed), and an impressionistic multi-color cover of Bing. 
The booklet also includes an elaborate breakdown of the Crosby discog- 
raphy, by singles and albums. 

__ It's a timeless item of long durability, a signal salute to “Bing” and the 
diskery with which he’s been identified from the start of Decca’s birth 
20 years ago. This album is living proof why “the voice of Bing Crosby has 
been heard by more people than the voice of any other human being.” 


(condensation reprinted by permission) 



















“BING” sings 
all these favorites! 


I Surrender Dear Wait Till the Sun Shines, Nellie 


Star Dust White Christmas 
Sweet and Lovely Moonlight Becomes You 
Where the Blue of the Night Meets _ Sunday, Monday or Always 
the Gold of the Day Pistol Packin’ Mama 
| Don’t Stand a Ghost of a Chance San Fernando Valley 
with You 


I'll Be Seeing You 


I Love You Truly Swinging on a Star 


June in January 





Too-Ra-Loo-Ra-Loo-Ral 
it’s Easy to Remember Don’t Fence Me In q mil 
Silent Night It’s Been a Long Long Time 
I’m an Old Cowhand The Bells of St. Mary's 
Pennies from Heaven MacNamara’‘s Band 
I've Got a Pocketful of Dreams Sioux City Sue 
Mexicali Rose Begin the Beguine { 


Tumbling Tumbleweed$ South Amevica, Take it Away 








Only Forever Blue Skies 
Yes Indeed Alexander’s Ragtime Band 
You Are My Sunshine The Whiffenpoof Song 
Deep in the Heart of Texas é Now is the Hour 
Dear Hearts and Gentle People Far Away Places 
Play a Simple Melody Sam's Song 

and many more! 
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GUuLOUS NEW ALBUM 






















FACTS YOU‘’LL WANT 
TO KNOW ABOUT 
THIS ALBUM 

5 12” Long Play records 

(33% rpm.) each record packed 
in polyethlene bag DX-151 


17 Extended Play records 
(45 rpm.) ED-1700 


Suggested Retail Price 
$26.37 
Fed. Ex. Tax—$1.13 


© Album in form of dust-proof 

leather case with lock and key. 

© Striking cover design in five 

brilliant colors. 

* All records in separate jack- 

ets. 

* Each album sealed in cello- ; 
phane and packaged separate- 

ly in factory-segled cartons! 





*24-page illustrated booklet 
with each album, containing 
| profile of Bing by Lovis Unter. 
meyer, complete discography, 
of Bing’s records, 


Bing’s story as only he 
.. himself tells it and sings it! 


R ING is an album so BIG .,.so GREAT ... that only Bing’s story is the story of millions. It is the story of 2 
_) Bing himself could have made it! Here, one after the America in song. 


ther, are the songs he made famous... 89inall...over ‘That's what makes BING an album with a favorite mem- 

our hours of musical enchantment! ory for anyone who has ever heard a radio, seen a movie, 

He starts at the very beginning of his career. . . singing or played a phonograph since 1926! It’s a collection that 

ind reminiscing as he strolls down through the years. . . will be played and played and played : .. again and again 
#-creating with his magic, inimitable touch all the musi- .-- in millions of American homes . . . and will be loved 
74l milestones that charted his career. along with the great entertainer who made it! 


ys 
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i'm happy and proud 


to be a part of this 


great organization 











His Anniversary Release... 


LEROY ANDERSON 
“POPS” CONCERT 


Decca DL 9749 and ED 1201 
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RECORDS 

TELEVISION 
TRANSCRIPTIONS 
MOTION PICTURE 
PERSONAL APPEARANCES 


WITHOUT 7D ECCA THE ABOVE WOULD NEVER HAVE HAPPENED. 2 | z 
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on 20 years of distinguished contribution 
to the record industry—and to the musi- 
cal enjoyment of the American people. 
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RCA VICTOR 
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Currently Two Great New Abums 


A NIGHT AT THE ROOSEVELT | 


A night of music exactly as performed for many years to enthusiastic crowds at the 
Roosevelt Hotel in New York. This 12-inch album includes for the first time on records 
two of the famous Lombardo medieys. DL 8070 and ED 810. . 


“ARABIAN NIGHTS” 


The fabulous spectacle that is breaking all records at the Jones Beach - 
: Marine Theatre, Long Island. Recently featured on front cover of Life 
Magazine. DL 5542 and ED 687. 


(P.S.: Us, too!) * 4 
Publicity: DAVID O. ALBER ASSOCIATES, INC. - 
: eA Gene Shefrin 









Congratulations 
on your 20th Anniversary. e 


It’s great to be a part | , 
of the Decca Family. | : 
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Congratulations 


Ethel Merman 
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Happy Years With 
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BILL (me. ink spo) KENNY 
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YOUR 20TH ANNIVERSARY IN THE BUSINESS 
MY 20TH ANNIVERSARY WITH YOU 


A Most Happy Association 


JESSE CRAWFORD 


“POET OF THE ORGAN” 
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from the spot this past season. The 
something new that’s been added 
to this set are two medleys never 
before recorded. Vocals and in- 
strumentals are interspersed neat- 
ly. It’s all practically a replica of 
a dance set at the Roosevelt. 

Fred Waring: Peg for this 10- 
inch LP is “harmonizin’ the old 
songs.” Waring is a past master 
at getting maximum harmony ef- 
fects out of his glee club and the 
set excellently displays his tech- 
nique. 

Louis Armstrong-Gordon Jen- 
kins: In recent years, Armstrong 
has strayed from his original jazz 
into the quasi-pop groove. He’s got 
eight pop workovers on this \)- 
inch LP and although he does it 
with originality and vigor, it’s not 
the best of Satchmo on wax. Gor- 
don Jenkins has supplied some in- 
teresting arrangements and backs 
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T’An’t All Bing In Decca 











Armstrong with an okay beat. 


Leroy Anderson: Although com- 
poser-conductor Leroy Anderson 
had a hitless year, his previous 
clicks, “Blue Tango,” etc., have 
established him as a strong pop in- 
strumental name and his new 12- 
inch LP pops concert , should 
please his fans. : 

Mills Bros.: While the new crop 
of. vocal groups are setting a 
disclick vogue with harmony his- 
trionics, discordant sounds and off- 
beat rhythms, the vet Mills freres 
remain supreme in the combo field 
with their placid and perfected 
harmony ‘techniques. Their relaxed 
delivery on this 10-inch LP of eight 
solid tunes excellently showcases 
the Mills’ style. The boys mix up 
standards and novelties for a de- 


lightful ear-arresting song pot- 
pourri. 
Peggy Lee: There’s nothing 
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wrong with Peggy Lee’s new 10. 
inch LP that some strong material 
wouldn’t help. For the mbst part 
the songalog is just stuff which 
didn’t take off as pop singles. It’s 
an okay idea for the Peggy Lee 
fans but it’s not taking full advan- 
tage of her potential. She’s cut 
better tunes in her time and she 
can still etch better ones than the 
eight offered in the album. 

Russ Morgan: The maestro’s 
“Everybody Dance” series has been 


an okay seller for the diskery, This 
10-inch LP set is the third of the 
‘group and it follows the pattern 
Morgan has put together an inter- 
esting medley of danceable items 
all in foxtrot rhythm, that’ll also 
appeal to the walliflowers. Al Jen- 





nings and Betsy Gay help Morgan 
. with the vocal chores. 

Ink Spots: A must for Ink Spots 
: collectors, especially for “I Don’t 
Want To Set The World On Fire.” 
Bill Kenny’s smooth soprano 
sparks the group through seven 
other tunes, classified as “torch 
items.” It’s a pleasant 10-inch LP 
with a couple of other standouis 
such as “Street of Dreams” and 
“I Cover The Waterfront,” 


Jerry Colonna: “Music For 
Screaming” is the tag Decca’s al- 
bum department chiefs have given 
this 10-inch LP set. It’s a self- 
incriminating monicker. It’s doubt- 
ful comedy and it’s questionable 
music. The Colonna fans, however, 
may be interested to know that he 
destroys such songs as “It Might 
As Well Be Spring,” “You're My 
Everything” and “Sweet Adeline.” 

Jeri Southern: Thrush is one of 
the top exponents of the “warm- 
intimate” style. The eight tunes, on 
a 10-inch LP, add up to a sviid 
mood album for cocktail time or 
late hour listening. Most of it’s 
culled from her night club reper- 
toire and it’s delivered in a cozy 
intimery mood. Dave Barbour’s trio 
helps her pull through such socko 
oldies as “The Very Thought Of 
You,” “All In Fun,” “Ev’rytime We 
Say Goodbye” and “Mad About 
The Boy.” 

Van Lynn: The Van _ Lynn 
monicker is more familiar in Eu- 
rope (Holland, especially) than in 
the U. S. but Decca is counting 
on the composer-maestro to help 
it make a dent in the “mood music” 
sweepstakes. Diskery has gone all 
out with Lynn, releasing five sep- 
arate 12-inch LPs in its fall anni 
release. Diskery’s confidence in 
Lynn is based on solid showmanship 
values. The a&r brass has figured 
that the “mood music” field is be- 
ing flooded with albums covering 
the same standards penned by 
Rodgers, Berlin, Youmans, Kern, 
et al, so Lynn’s European waxings 
of originals were grabbed for the 
all-out push. The LPs are in varied 
moods and should be an asset to 
deejay programming as well as to 
home phonograph playing. 

Burl Ives: The folk music fans 
have a treat in store for them in 
this latest 12-inch LP Burl Ives 
album. It’s an on-the-spot record- 
ing-of Ives’ Coronation concert at 
Royal Festival Hall, London, last 
year and it retains all the exube- 
rance and magic of a “live” per- 
formance. This marks the first time 
a folk singer’s concert has been 
waxed right from the stage. Ives 
works over a flock of his standard 
stuff but when the aud chips in 
on his “Mr. Froggie,” the feeling 
of being part of the concert really 
comes through, It’s the same in- 
timacy that Victor Borge achieved 
on his Columbia 12-inch LP. 

Bob Crosby: Bing’s brother Bob 
gets in to Decca’s 20th anni act 
with a 12-inch LP of etchings hé 
sliced while he was riding herd 
with a top swing aggregation called 
The Bob Cats. Most of the num- 
bers were recorded in the late ‘30s 
and they’re all representative of 
their time. . 

Webb Pierce: At the Decca proxy 
fight a few months back a dissident 
from New England wanted to know 
what Webb Pierce was doing on 
the roster. If he hasn't found out 
by now all the management has t0 
do is send him a copy of Pierce s 
latest 10-inch LP album. In eight 
numbers, Pierce shows easily why 
he is one of the top hillbilly sins- 
ers around and why he’s a steady 
moneymaker for the label. Set 1"- 
cludes such Pierce clicks as “W00- 
dering” and “Back Street Affair. 
It’s got to go big in the alfalfa 
market. 
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Standards’ of Tomorrow 


While a lot of Tin Pan Alley 
aren't written the way they used 
ards of tomorrow,” WNEW, N. 


execs are bemoaning that “they 
to be” or “where are the stand- 
Y., disk jockey Jerry Marshall ° 


last week programmed eight recent and current songs w 
believes will be around for some time. Roster included metres 
Love,” “Wanted,” “Nearer My Love To Thee,” “Hey There,” 
“Little Things Mean A Lot,” “Young At Heart,” “Three Coins 
In The Fountain” and “If I Give My Heart To You.” 


Marshall said, “In any period 


there will always be a certain 


rcentage of good songs and renditions as well as 
When we look back 10 years ago and 15 years ago, we can "oniy 
recall the good tunes. These naturally survive because they've 
peen continually ‘played. We tend to forget the bulk of the num- 
bers which were then in the mediocre to downright poor category 
pecause they just haven’t received the spins after their initial 


two or three month stay.” 








SPA Protests Pubs’ 


Those Disk ‘Promotional’ Expenses 


recurrent hassle between + 


Deductions For 





The 
publishers and writers over the* 
payotf on mechanical royalties has 
cropped up again with a stiff pro- 
test by the Songwriters Protective 
Assn. against certain unauthorized 
deduciions made by some publish- 
ers. SPA, in particular, put the 
spotlight on the practice ‘of pub- 
lishers to slice promotion costs off 
the royalty payments to writers. 


History of this situation goes 


disk companies began putting the 
arm on publishers to shell out coin 
for special promotional material, 
trade paper ads and other exploita- 
tion costs. In order to get more 
disks from these labels, the pub- 
lishers usually okayed an outlay of 
$500 to $1,000 for this purpose. But 
without consulting the songwriters 
in many cases, the publishers auto- 
matically deducted half of this 
money from the writers’ share of 
mechanical royalties. 


Charles Tobias, SPA _ prexy, 
called the attention of publishers 
to the fact that the SPA pact of 
1947 requires them to pay the writ- 
ers 50% of “all gross receipts.” 
Tobias said that, in his opinion, 
“the gross receipts with respect to 
a phonograph record are the 
monies due from a record company 
before, and not after, any deduc- 
tion. Therefore, under the contract 
such deductions may not be made.” 


Frequently OKd In Advance 

In many cases, the publishers 
have been getting the okay of the 
writers in advance of making the 
deductions but the SPA crackdown 
is aimed at those firms which make 
the cut withoyt getting any prior 
approval. If a pop disk sells around 
50,000 copies, the writers some- 
times expect a check for a few 
hundred dollars to tide them over 
until the next song, With this type 
of sale, they should get $500 or Ic 
per copy. Frequently, however, 
they wind up with nothing, or even 
in the red, because of the promo- 
tional outlay by the pubs. 

The publishers aren’t too happy 
about laying out for promotional 
costs either. They point out that 
the le royalty for themselves 
(when they get the full statutory 
rate) doesn’t give them a big 
enough margin to warrant their 
helping out the diskeries with pro- 
motion. But the pubs have to go 
along, especially if they get a big 
aruist on a song. They figure that | 
the performance money and what- 
ever sheet sales they can rack up 


eventually will take them off the 
hook, 


BURTON JOINING BMI’S 
GEIRINGER IN EUROPE 


Robert J. Burton, Broadcast Mu- | 
sic Ine. vice-prexy, is tentatively 
Slated to head for Europe next 
week on a goodwill tour of over- 
seas performing rights societies. 
Burton plans to join Jean Gei- | 
Tinger, head of BMI’s foreign de- | 
partment who’s been abroad for | 
the past couple of m@nths. Both | 
BMI execs will return back to the | 
U. S. at the end of September. | 
a | 

et e 
Hilliard Picks Up 
Carlyle’s Indie Disk | 


Chicago, Aug. 31. 
., uss Carlyle’s instrumental of | 
In a Little Spanish Town” was | 
Secured by Jimmy Hilliard for | 
Label X last week. 
, Orch had originally cut the tune | 
ih Burgundy Records, a Detroit 
abel, and disk had been getting | 


beaucoup air time from Chi'| 
deeays, } 














Stand-In Payoff 


Stand-in thrushing is paying off 
for Diana Coupland. Chirp, who 
warbled “Johnny. Come Home” for 
Lana Turner in Metro’s upcoming 
pic “Betrayed,” is being prepped 
for a big buildup by MGM Records 
for a soon-due soundtrack single 
from the pic. 


Gal gets no credit in the film. 


Col Kills Record Club 
Idea Twice After Chi 
Retailer Needles Via Mails 


Columbia Records has _ been 
forced to kill its Record Club twice 
in the last couple of months. The 
diskery gave up the idea of a mail 
order business some months ago, 
but there has been persistent nee-¢ 
dling of the company bya Chicago 
retailer and catalog publisher, Jack 
Tunnis, who has been circulating 
letters to the trade which say that 
“regardless of what you have been 
told about the club idea being 
‘killed,’ applications are being 
gratefully received right now (Au- 
gust).” 

Columbia therefore has prepared 
a form letter for all inquiries con- 
cerning its club. Letter says the 
company “is unable to arcept 
further applications for participa- 
tion. May we suggest that you visit 
your local record shop.” 


Columbia abandoned the Record 
Club format because of pressure 





from the retail trade. It was origi- | ern 
| the Coast exploitation for Oxford.>.: 


nally started as an experiment in 
several midwestern states. but 
word-of-mouth opposition fi... the 
retailers began to snowball and 





Col decided to drop the whole idea. 





Nat (King) Cole set to appear at 


‘ter last week with the pacting of | 
| the Four Johns, new vocal combo, | 














LAWRENCE WELK 
and his 
CHAMPAGNE MUSIC 
156th Consecutive Week, Aragon 
Ballroom, Santa Monica, Calif. 
Will Appear 
CORN PALACE 
Mitchell, So. Dakota 
19th through Sept. 


Sept. 25th 


Johnny Farrow 
Joins Joy Firms 
As Pro Manager 


Johnny Farrow has been tapped 
by George and Eddie Joy to take 
over the professional manager’s 
post for their three ASCAP firms, 
Joy, Oxford and Hawthorne Mu- 
sic. Farrow, who ankled Porgie 
Music to move into the Joy orbit, 
takes over Sept. 7. Before tying 
up with Porgie, Farrow had been 
eastern topper for Disney Music. 


The Joys began scouting for a 
professional manager a couple of 
months ago when Joe Csida and 
Charlie Grean exited to form their 
own pubbery-management opera- 
tion. Csida had been general 
manager of the firms (as well as 
the BMI subsid. Trinity Music) 
with Grean assisting. 


Harvey Geller, who had been 
contactman on the Joy staff for 
the past several months, has been 
upped to national promotion direc- 
tor headquartering in New York 
under Farrow. Gerri Greene con- 
tinues to head promotion for Joy 
and Hawthorne on 
while Dave Bernie will 











handle 





MGM Inks 4 Johns 


MGM Records bolstered its ros- 


the Municipal Auditorium, San An-/ and crooner Billy Fields. 


tonio, Oct. 2, in a concert with 
Buddy Johnson’s orch. 


j 
{ 


Their initial MGM sides will be | 


released Sept. 10. 





=" 


the Coast, | 


New Legal Tactic Vs. Derby Records 
To Curb Freeloading by Mechanicals 
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Plugs to Order 


Don’t underestimate’ the 
power of a video plug in mak- 
ing a new song, or even one 
that hasn’t been written yet. 
A couple of weeks ago, Paul 
Whiteman referred to his re- 
cent Coral Records’ coupling 
of oldies, ‘Whispering’ and 
“You’re Driving Me Crazy,” 
as music as played “‘now and 
Yr ~=s then.” 

Since then, ‘dealers have 
been asking Coral distribs for 
Whiteman’s disk of “Now” and 
“Then.” 








Marek Preps Brit. ‘Dream’ 
For Disking by Victor; 


London, Aug. 31. 
George R. Marek, manager of 


his periodic quickies attendant to 


His Master’s Voice 
which Victor merchandisés in the 


“Midsummer Night’s Dream” which 
S. Hurok is bringing to America in 


including Robert Helpmann and 
Moira Shearer. (Latter just an- 





| ballet dancing, because of mother- 
| hood, preferring to stick to straight 
| dramatics.) 


_diskings to America and will cut 
down the three-hour performance, 
| which is backed by Sir Malcolm 
Sargent’s batoning of the Mendel- 
ssohn music with his BBC orches- 
tra, to a one-hour 12-inch LP re- 
‘cording. He will further edit it 
down to a 30-minute double-EP 
platter, giving the highlights. 
Marek was impressed with the 
new “Salad Days” revusical in the 
West End, and will try and stimu- 
late Broadway interest in it, akin 
to Feuer & Martin’s soon-due 


Friend” which, incidentally, Victor 


bum form. 


Marek, an obvious theatre en- 
| thusiast, fs of the opinion that the 
reason why London legit is so 
thriving is because (1), as a non- 
drinking man himself he observes 
how well the theatre bar business 
booms, which he deems evidence 
of “general relaxation,” and (2), 
there is also the relaxation that 
comes from an under-$3 admission 
ticket against twice that in Broad- 
| way, with result that the N, Y. 
‘legit public has the “show-me” 
challenging attitude. This is ab- 





sent in the West End, he says. 
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Beats Drum for Legit 


RCA Victor’s artists & repertoire | 
in America, was here on one of! 


recordings, | 


U. S. He particularly supervised | 
September with the original cast, | 


nounced her retirement at 27 from | 


Marek took back the tapes of the | 


~* As a further step in his legal 


maneuvers on behalf of music pub- 
lisher' principals to stamp out 
“freeloading” by the mechanicals, 
on Aug. 30 Harry Fox, through 
Julian T. Abeles (& Bernstein) in- 
stituted a series of novel actions 
against Derby Records Inc. in the 
N. Y. Federal Court. 

In prior series of actions, like- 
wise instituted through Abeles, al- 
though only nominal - royalties 
were claimed to be due, substan- 
tial recoveries were nad, including 
attorneys’ fees. For the first time 
‘also the $250 minimum for each 
| recording was held to apply to me- 
| chanical reproductions. While the 
|defendants had anticipated. that 
i such actions could not be brought 
|to trial for from two to three 
|years, judgment was obtained 
|; within a period of approximately 
one month by summary proceed- 
| ings. me 

In one series of such actions 
against Remington Records Inc., in 
which summary judgment was like- 
| wise recovered and a master ap- 
‘pointed by the court to determine 
the extent of the recovery, Fox is 
‘now seeking $5,000 instead of $250 
' minimum for each recording, based 
!upon testimony of damage wrought 





| by such unlicensed reproductions 
'to authorized recordings. 

| This legal maneuver virtually 
| squelched these rife unlicensed re- 
cordings which had mushroomed. 
Apparently, under legal advice a 
| majority of such violators changed 
| their tactics and applied to Fox for 
licenses. This was done with. the 
assurance that action could only be 
brought in a state court and that 
after a delay of two or three years, 
|the extent of the recovery would 
ibe the actual royalty payable un- 
|der the license. W iti: the possibil- 
ity that the judgmeut would then 
| be as collectable as a ticket on an 
| also-ran horse, this 2ppeared of du- 
bious value. 

To combat this new menace the 
current actions against Derby have 
been brought to establish a legal 
precedent. It will -be contended 
iby Abeles that as Sec. lie) of the 
| Copyright Act is incorporated in 
the Fox license agreements, the 


| U. S. Court has jurisdiction as an 


Broadway importation of “The Boy | 


is recording in “original cast” al-' 


; prexy Orville Camp 


} 


action under the act. This will en- 
able Fox’s principals to recover, in 
addition to the actual royalty due, 
three times such amount besides 
court costs and attorneys’ fees. Fox 
having estimated-that Derby is. in 
royalty arrears to che extent of 
| $20,000, a recovery of $80,000 is 
| anticipated in addition te costs and 
| attorneys’ fees. 

If attorney Abeles establishes 
this legal precedent these actions 
will set a pattern for all future 
| proceedings to enforce payment 
|}under the Fox license agreements. 
| Fox, of course, is suing as trustee 
| for.the music publishers (copyright 
‘owners) whom he represents, 








DIZZY DEAN ‘SLUDS’ 
INTO DISK PICTURE 


Dizzy Dean, ex-St. Louis Cards’ 
pitcher and quondam sportscaster, 
has moved into the disk fold under 
the indie Colonial Records ban- 
ner. Dean was inke’ to an exclu- 
sive deal this wer’. by Colonial 
7} 

Dean’s first sides, wi:'ch are be- 
ing rushed to markei. ..e “Wabash 
Cannon Ball,” tune which he fre- 
quently performed on his baseball 
radiocasts, and “You Don’t Have 
to Be From the Country.” Colenial, 
which headquarters in Chapel Hill, 
N. C., Hit the bigtime last year 
with Andy Griffith’s “What It Was, 
Was Football,” which was bought 
by Capitol Records. 





Armed Forces World Net 


To Carry DJ Martin Block 


Martin Block will get daily 
worldwide exposure for his ABC 
disk jotkey show starting Sept. 13, 
when the Armed Forces Radio 
Service’s 72-station net“begins to 
carry the show. Programs will be 
carried in Alaska, the Caribbean, 
|the European area, the North At- 
lantic, North Africa and the Pacific 
_and eastern Asia. 
| Armed Forces web has been Ccar- 
'rying Block on some stations and 
|at the same time taping a backlog 
'for the world net. Block has a 


U. S. and Canadian spread via his 
daily ABC network airing. 
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Sere ot ee disk es > 5 S $s § * g als a, a s S ¢ 5 s = Oo ml og 
1 sellers ed on reports cb- % : sige |@tisalelisiat+ &/ 2 siavl§ 3 
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20 cities @ $s ing com- m1 $|‘o 5 o|§ Siei Ss) 8 ieleis1s ce = 
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Rating ~ SISISIGIESI/EIEITI S/S B/S S/S ele leis Nn 
This Last z 2iziz: E =i|Zi\/elialsiz 3 §&|1§ - | &\¢iaeils s| T 
wk. wk. Artist, Label, Title ZI INIA IBIS SIS AlLHIODIEILS le lDIiOIiS8id laldls 
CREW CUTS (Mercury) 
1 + erie aN ing is one ee 1 Ae 2S Os TS ee 1 So. 2: B59 se Bs 
ROSEMARY CLOONEY (Col) 
2 3 “Hey There”.....: Be oe Get oS tell g 2:43 2 Be Se a Ba Oe > ee |: amy eee Ge Ane HS 
GAYLORDS (Mercury) 
3 2 “Little Shoemaker”.................. . s 4S 8 3 a3 ee Be Bet Soe SS ex 2 125 
KITTY KALLEN (Decca) : 
4 4 “Little Things Mean a Lot”........... e.. 3 Se oe CE EO eee Cee ee 
VICTOR YOUNG (Decca) 
5 7 “High and the Mighty”............... 6 § Sea 1 4 4 4 5 60 
KITTY KALLEN (Decca) m 
6 8 “Chapel in the Moonlight”............ 5 7 3 9 68 7 8 8 1 6 10 8 52 
RALPH MARTERIE (Mercury) 
ee i pee ee Peer eee ee 7 § A a 1 1 47 
LeROY HOLMES (M-G-M) 
8 9 “High and the Mighty”............... 7 “4 3 > 4 6 5 5 5 44 
ARCHIE BLEYER (Cadence) 
9 5 “Hernando’s Hideaway”..........-:... = Rabe | 9 10 a: § 3 7 7 > ieee 9 43 
LES BAXTER (Capitol) 
10: 3 “High and Ma WE ss hk a cen Ses oe Sait I 5 1 4 6 1 38 
McGUIRE SISTERS (Coral) 
11 6 “Goddnight, Sweetheart”............. 9 4 ee S F 9 6 34 
~ FRANK WEIR (London) 
12 ° 333 “Happy Wanderer”,................. Be oe em a Ne ay OS alee ee a (BE Rt Pies GRR anne 6 7 8 2 
FOUR ACES (Decca) 
13A 10 “Three Coins in the Fountain”........ ae ae 10 230 <4 ae Rich acee eg ae 
ROSEMARY CLOONEY (Col) me 
13B 15 “This Ole House”................4... 8 3 2 . 
c EDDIE FISHER (Victor) * e 
15 20 “EK Neew You Now”.................. 2 6 oo: 
DRIFTERS (Atlantic) ie 
16A “Honey Love” Bee POE ep rig ace inate «he 7 6 7 
SAMMY DAVIS, JR. (Decca) ‘ i 
16B -.< NN NES oi gk so abs ca k 0 ales ose 8 5 
. BULAWAYO BAND (London) ‘ f a 
IBA... Su i cn nn a's Fs bee WER D C8 ARS | 
DAVID WHITFIELD ‘London) 2 e 
18B 19 “Cara Mia”........................-- eS ate oil 
DENISE LOR (Majar) i 
20 .. £=“If i Give My Heart”................. A Ce 2 
PATTI PAGE (Mercury) eR ms 
21 20 “J of A RPE EE Ee EE oe i. ea} ae 
BILL HALEY (Decca) ‘ . 
22A “Shake, Rattie and Roll”................. 10 Sy se ee Oh eee’ PER hie ees! 
PATTI PAGE (Mercury) 3 <8 P F ‘ 
22B “What a Dream”...........5.......:. ; 7 
PAUL-FORD (Capitol) 
24 = TB a Oe OO Ce as oe ce cece ae 10 8 A 9 10 7 
FOUR ACES (Decca) - < 
Q6 a Ae se sic ceo scenes 9 CE ee ae aan ae 
1 2 3 ~ ae 5 6 
SIX TOP STUDENT PRINCE PAJAMA GAME MUSIC FOR GLENN MILLER SWING EASY GLENN MILLER 
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Mario Lanze mepneety Sar Jackie Gleason Glenn Miller ge on Film Soundtrack 
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Victor Offering 
New Groove Guard 


To All Diskeries 


Akin to the manner in which 
RCA made available its 45 rpm 
| system to all manufacturers, RCA 
| Victor’s Manie Sacks next week 
| will invite the disk biz’s Record In- 
| dustry Assn. of America to avail 
| itself of the “groove-guard” which 
| his company has developed. 
| This is a simple device, by rais- 
|ing the spindle centre and the 
tedges, to obviate damage by the 
paper or cardboard jackets to the 
| phonograph records. 


“WANTED’ SONG SEEMS 
TO STIR LEGAL SUITS 


“Wanted” stirred up another le- 
| gal action last week when Herbert 
| Music, a Coast firm, claimed in- 
| fringement of one of its copyrights, 
| Witmark, firm publishing ‘“Want- 
ed,”” was named in an infringement 
| suit brought by Meyers Music a 
| couple of months ago. 
| Herbert Musie alleges that 
| “Wanted” is an infringement of 
| “Truly,” penned by Johnny Mercer 
,and Antone Ivello prior to 1949. 
| Suit, which was filed in N.Y. Fed- 
| eral Court, is asking for an injunc- 
| tion and an accounting of profits. 
| “Wanted” moved into the _ hit 
| brackets via Perry Como’s slicing 
on RCA Victor. 











Misses Clooney, Grayco 
| Added to RCA’s Label X 


Betty Clooney, currently at the 
Starlight Roof of the Waldorf-As- 
toria, N. Y., has joined the artists’ 
| roster of Label X, the RCA sub- 
/Sid. She's the younger sister of 
| Rosemary Clooney and formerly 
|cut for King and Coral Records. , 

Label X also inked songstress 
‘Helen Grayco, Spike Jones’ wife, 
to an exciusive deal, 





Kallen’s ‘Little Things’ 


Means Most in Scot. 


Glasgow, Aug. 31. 

Kitty Kallen’s waxing of “Little 
Things Mean A Lot,” on Brunswick 
|label, tops the current bestselling 
| disks here. Second slotting is held 
,by David Whitfield’s rendition of 
“Cara Mia” on Decca, with the 
| Four Aces holding down third spot 

on Brunswick’s “Three Coins in 
| the Fount.an.” 

Fourth and fifth places are held 
by “Wanted” (Al Martino, Capitol) 
and “Story of Tina” (Ronnie Har- 
ris, Columbia). ° 


| No ‘Garbage’ Biz 


New York. 








Editor, VARIETY: 











- Inside Stuf—Music 


“If I Give My Heart To You,” Big.Three tune which is currently 
getting coverage by the major labels, took a long time getting off the 
ground. Connee Boswell sliced the tune for Decca last January and 
the number was first released last June. Since that time, Miss Boswell’s 
disk has been climbing steadily in the deejay charts. 


The persistent jock ‘spins for the Boswell side, in fact, cued Columbia 
Records to cover with Doris Day and RCA Victor with Dinah Shore. 
Both of these companies are going all-out to grab top money on 
this number although Decca now has the frontrunning side. The 
number to date is the biggest that Miss Boswell has had in the last 
seven or eight years. 

“If f Give My Heart To You,” incidentally, was written by Jimmy 
Crane who also cleffed “I Need You Now,” the newest Eddie Fisher 
slice for Victor. Crane used to be a fulltime Tin Pan Alley writer 
but now is in the jewelry business. He placed both songs with Lester 
Sims, general professional manager of the Miller Music wing of the 
Big Three combine. 





The first roster of writers pacted exclusively to Broadcast Music 
Inc,, lists a number of artists.& repertoire staffers as BMI songsmitks. 
In this category are Henri Rene and Harry Geller of RCA Victor, 
Jimmy Hilliard of RCA’s Label X, and Jerry Wexler, of Atlantic 
Records. Also on the BMI roster are a flock of bandleaders and in- 
Strumentalists such as Ray Anthony, George Auld, Maggie Fisher, 
Eddie Heywood, Mickey Katz, Peewee King, Rex Koury, Billy May, 
Lucky Millinder, George Shearing and Joe Thomas. In the longhair 
field, the list has E. Power Biggs, Lionel Newman, William Schumann 
and Roger Sessions. Roster also numbers a professional photographer, 
James J, Kriegsmann. 





“Skokiaan,” the Zulu tune from South Africa, continues to rack up 
an increasing number of disk versions. Following Perez Prado’s mambo 
Version for RCA Victor, Louis Armstrong has given it a dixieland work- 
Over for Decca, Tune, published by Shapiro-Bernstein Music in the 
U.S. and launched by London Records with the native Bulawayo Sweet 


’ Rhythm Band, has been covered by all of the major companies, 


Gozzo’s RCA Jazzo 


Conrad Gozzo, trumpeter with 
the old Glenn Miller band and 
since then sideman wah. 6" of 
the extant top bands, has been Baseball songs are too special- 
i i ad up 
Py eo Vihar to bene: BP ized, tuncsmith Mason _ Mallory 

First album will be titled “Gozzo found out after winning the Holly- 
The Great.” Jack, Lewis, head of | wood Stars’ sonwriting contest 


IT’S THE BASE HITS, NOT 
TUNE HITS, THAT COUN 


Hollywood, Aug. 31. 





jazzman. Batter Up.” He won the cash and 


{the glory, but there has been lit- 
tle interest in either publishing or 


Warehouse Fire Damages | t's interest, in either 
Boosey & Hawkes Stock, Matory, witt embark on a cam. 


Boosey & Hawkes, longhair pub- | earmarking 50% of all proceeds to 
lishers, was hit by a fire last week | help develop Little eague Base- 
at its Oceanside, L. 1I., warehouse. | ball, a project in which he has long 
Blaze caused a tremendous loss of | been interested. 
the firm’s music stocks. { 

Firm’s rental library remained | 


intact since it was stored where ‘Claims ‘Man’ Can Be 


the least damage was done, 
° £4 ’ 
“ea Found in ‘Photograph 
Coral’s New Distribs eas kid ea 


~Coral Records has shifted its F ‘ . 
upstate New York distrib outlet irate re a Ee we 
from Eastern Sales in Rochester stairs,” was filed. by songwriter 
to Melody a Data iy | Bob Russell in Superior Court, 
Latter ys, and Bob | "ming Vesta Music, Harold Stan- 
awe od "Laostop epersters in | ley, Jesse Stool, Dorinda Morgan, 
Buffalo. Distrib outfit will be run ee ee and Kay Starr as 
mace neperete entity. Plaintiff declares 


. h is slated to @ steal from “Half a Photograph,” 
FP graot one ply pao in Dal-; which he and Stanley wrote in 
las, opening Sept. 16. 1952. 

















Victor jazz operation, pacted the with his “Batter Up, Batter Up, | 


“Upstairs” is | 


| Congratulations on the “Payola” 
| bringing the questions out into tne 
}open. Perhaps that procedure will 
help to cure the sick music busi- 
| ness. 

But I am concerned about your 
(editorial of Aug. 11 in which you 
‘quote Bob Burton as saying: “It’s 
‘a garbage business and you're 
‘bound to get filthy when you play 
with dirt.” 
| Did he really say that? That is 
| unfortunate. If people of his stand- 
ing in the music business take that 
|attitude—don't they encourage 
rather than discourage unethical 
practices and chiseling? 

We in the Songwriters’ Protec- 
tive Assn. do not believe that the 
'music business is or should be a 
garbage business or that people in 
it are bound to get filthy. We will 
continue to try to clean the busi- 
néss up as best we can despite 
the desire of other people to play 
with dirt. 


Charles Tobias, 
(President, SPA) 





Annisteen Allen to Cap. 
Capitol Records has added Negro 

thrush Annisteen Allen to _ its 

roster. Miss Allen will cut for the 

/ pop and rhythm & blues fields. 

| Warbler, who is managed by 

| publisher Dan Fisher, cut her first 

‘sides for the diskery last week. 

i 





i 





Ralph Marterie orch booked for 
a one nighter on Oct. 20 at Rain- 
bow Terrace nitery in Memphis, 
| Tenn, 





g22 





shortly. 
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Col Preps Major | 


Fall Album Sked| 


i 

Columbia Records is readying a , 
broadside of 32 new albums from ; 
its Masterworks line for its fall 
drive in the packaged goods mar- 
ket. Releases on the new sets will 
be «spread out’ over a two-month 
(September-October) period. Disk- | 
ery will issue 18 new albums in) 
September and 14 in October. | 
Among the September sets are, 
Schumann's Concerto In A Minor 
for Cello and Orchestra with Pablo | 
Casals and the Prades Festival Or- 
chestra, a series of Beethoven 
Sonatas etched by Casals and Ru- 
dolph Serkin, and new waxings by 
the Philadelphia Orchestra (Eu- 
gen Ormandy), the New York Phil- 
harmonic Orchestra (Dimitri Mi- 





VARIETY Scoreboard 




















TOP TALENT AND TUNES — 























tropoulos) and the Columbia Sym- | 
phony Orchestra (Leonard Bern-. 
stein). 4 

Diskery will hit the market in 
Qctober with waxings by George 
Szell and the New York Philhar- 
monic Orchestra, Sir Thomas Bee- 
cham with the Royal Philharmonic 
Orchestra, the Budapest String 
Quartet, George London, and Mack 
Harrell among others. 


The Masterworks packages for 
November and December are cur- 
rently being lined up. 


Brucie Weil’s 2 Show 
Tunes; Legit Debut? 


Brucie Weil, nine-year-old | 
singer, will be the first RCA Vic-} 
tor name to cut a tune from the: 
Harold Rome score of the upcom- 
ing legit show, “Fanny.” The juve 
is waxing “Be Kind To Your 
Parents,” from “Fanny,” together 
with “The World We Live In,” this 
week. 

Latter tune is from another 
pending musical, “Hello, Paree,” 
due to be produced in November 
by William L. Taub. Weil may 
debut in legit with a role in this 
show. 











Decca in Harmony With 
Barber Shop Quarteting 


For the second straignt year, 
Decca Records is giving a boost 
to the Society for The Preserva- 
tion of Barber Shop Quartets in 
America by packaging two albums 
of prizewinning harmonizing 
groups. 

The albums will be released 


SONG FROM. 


THE CAINE: 





MUTINY 
Se 
oe 
1 Can't Believe 


That You're In Love With Me 


4 CLARENCE GASKILL 


INC 


y JIMMY McHUGH o 


MILLS MUSIC 





~*~ , 4 
Recarded On €Ul Wlatar Labels 


Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 
Coin Machines _—Retail Disks Retail Sheet Music 
as Published in the Current Issue 
NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder is 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
mevated above. These findings are correlated wiht data from wider sources, which are exclusive 
with VARIETY, The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored two ways in the case of talent (disks coin machines) * 
and three ways in the case of turtes (disks coin machines sheet music). 
TALENT 
POSITIONS 
This Last 
Week Week ARTIST AND LABEL TUNE 
{(Sh-Boom 
1 1 CREW CUTS (Mercury) Pes fsa ee ws eee ) Crazy Bout You, Baby 
. (Hey There 
2 2 ROSEMARY CLOONEY (Columbia) ‘ieee 7 ) This Ole House 
3 4 GAYLORDS (Mercury) .............+- ....- Little Shoemaker 
{Little Things Mean a Lot 
4 3 KITTY KALLEN (Decca).............008 }Chapel in the ‘Moonlight 
5 7 VICTOR YOUNG (Decca)............... .. High and the Mighty 
6 9 LF ROY HOLMES (M-G-M)............ ... High and the Mighty 
7 ee LES BAXTER (Capitol)................. .. High and the Mighty 
8 5 ARCHIE BLEYER (Cadence) ............. . Hernando’s Hideaway 
9 RALPH MARTERIE (Mercury)... ... ...ae Skokiaan 
10 6 McGUIRE SISTERS (Coral)............. .. Goodnight, Sweetheart 
TUNES 
POSITIONS * 
aga ah pan (*ASCAP. +#BMI) 
Week Week TUNE PUBLISHER 
1 3 *HIGH AND AER SIRO cr tynrce NOP Deen SION Sr Witmark 
2 -] INE Sy b-Ke eis bee (oe eb wba 0 CRD MR AMOK GO hae OO Hill & Range 
3 2 EE Sg et os Oh c SENG GaN oe 40 45 veaeedeeen Frank 
4 4 *LITTLE sc Gs. Sb s cas oa aca ceeechevcueue ...++» Bourne 
5 5 PL eae DEORE Oh E © 50 -ovage oye whe cee wee bos pene venin Feist 
6 1 *IN THE CHAPEL IN THE MOONLIGHT.................... Shapiro-B 
7 ce WEIN iiss 5s oioe-ds evensses ce cessbadcare de VCiisocuws .. Shapiro-B 
8 6 *HERNANDO’S HIDEAWAY ................... taaventases cstusé ae 
4 9 *GOODNIGHT, SWEETHEART, GOODNIGHT............... rer ss 
10 8 *THREE COINS IN THE FOUNTAIN.......... Pr emkeke ans teunens Robbins 











802’S UPPED DEALS WITH 
MUSIC HALL, N.Y. PALACE 


Local 802, N. Y. wing of the 
| American Federation of Musicians, 


wrapped up a 


with Radio City Music Halil, N. Y., 


last week under which more work 
will be spread -around for other 
tooters. Union achieved its major 
objective of a five-day week with 
no loss of pay for the regulars in 
the 52-man Music Hall Symph. It’s 
estimated that the pact creates 
1,100 work days for substitutes. 


Union also gained some fringe 
benefits, including severance pay. 

Local 802 also inked a deal with 
the RKO Palace on Broadway for 
the 10 men in the pit orchestra 
under Jo Lombardi. Tooters got 
a straight $5 pay raise to $132.75 
per week. i; 


new two-year deal 








In 5 F. Boom 


san Francisco, 

The song-shark racket is flower. 
ing out in this area to the point 
where the district attorney’s office 
is > ger, Ragiirs to throttle the 
bilkers. One outfit now under in. 
vestigation is said to have taken 
over $80,000 from amateurs with 
the usual promises that it could 
get tunes published and recorded. 

Frisco authorities have asked the 
Songwriters Protective Assn. for 
someone to ouiline hgw a legiti- 
mate publisher works. Miriam 
Stern, SPA exec secretary, is due 
out here in a couple of weeks 
after she stops over in Los Angeles 


to help set up a new SPA office 
there. 


Turk Murphy Set For 
NY. Debut at Childs 


San Francisco, Aug. 31. 

Turk Murphy, whose dixieland 
band has been a feature of long 
standing at the Italian Village 
where they opened over two years 
ago, makes his first trip to New 
York in two weeks. Murphy’s group 
opens Sept. 14 at Child’s Para- 
mount in Times Square for four 





‘weeks followed by four more at 


the Savoy in Boston. 

Meanwhile, the club, which 
Murphy and his manager Charlie 
Campbell operate, will continue 
the two-beat policy with -Sanford 
Neibauer and Jim Leigh’s local 
groups on weekends only. 


Milwaukee Pops Skeds 


Top Maestroes, Singers 
* Milwaukee, Aug. 31. 

The Milwaukee Pops orchestra 
has slated’ seven concerts, with 
guest conductors for all but one, 
for the fall of this year and spring 
of 1955. 

David Rose, Arthur Fiedier, 
Morton Gould and Leroy Aiuder- 
son will conduct. Eugene Coney, 
tenor; Mimi Benzell, scpranc; Wil- 
liam Warfield, baritone, and otners 
will appear as soloists. 








Jim Hall Cuts for X 
Greensboro, N. C., Aug. 31. 

Jim Hall, hillbilly on WFNS, 
Burlington, has cut ‘“Swamie- 
Mooh-Lah” backed by “I’m Miss- 
ing My Heart” for Label X. 

Hall wrote “Swamie-Movh-Lah” 
with Jack Starnes, general mana- 
ger of WFNS, and is the solo 
writer of the other side. 


A Solid Ballad Hit! 
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with MITCH MILLER'S Orchestra 
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C.1 September 12th.. 


* * 







Betty Hutton’s TV debut! 


Capitol joins NBC in making showmanship history. CF ff“ tgs 
The giant hour-and-a-half spectacular “Satins and i 
Spurs”’— Betty Hutton’s television debut and a Max 
Liebman production—will be ‘seen in millions of 
homes on Sunday evening, September 12th. 


Capitol’s original cast album of “Satins and Spurs” 
is now in record stores throughout the nation, an 
advance of the show! 


Audiences everywhere who see and hear this one- 
shot musical comedy on NBC-TV will be able to buy 
the album while the sparkle of the show still glows 
in their minds, while the songs are still on their lips. 


Here is another example of Capitol’s split-second, 
hand-in-hand work with the nation’s leading 
producers. 
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* Show business history again goes on record —on Capitol 
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On The Upbeat 








New York | 


Tommy March, Paramount-Fa- 
mous contactman, on a deejay trek 
through upstate New York... .} 
MGM Records’ Kay Martin Trio. 
pacted 10 Mercury Artists Corp. |. 
Agency currently is lining up a/) 
road trek for the combo when it} 
winds up its current engagement | 
at the Bamboo Club in September | 
... Raymond Acres, of the Younk- | 
ers Department Store, Des Moines, 
Iowa, named winner of Capitol 
Records’ drawing ‘at its dealer 
meets. Prize is a cuffo trip ts New 
York . 

Coral Records’ thrush Karen 
Chandler opens at the Sans Souci, 
Miami Beach, Friday (3). . . Joni 
James Coasted Monday (30) for 
Metro screen tests .. . Betty Madi- | 
gan into Convention Hall, Asbury | 
Park, N.J., for a three-day stand | 
beginning Friday (3) .. . George | 
Shearing pencilled in for the Blue | 
Note, Chicago, Sept. 15-26. Fran | 
Warren moves into The Trails, Los ; 
Angeles, Sept. 15 for three days | 
. . . Westminster Records pacted | 
Record Promotion Service for deé- 
jay promotion of its pop line... .| 
Jo Ann Tolley, Jubilee Records’ | 
thrush, returns to the Steel Pier, | 
Atlantic City, Sept. 6. She’s head- 
lining with Tommy 4nd Jimmy 
Dorsey. 





London 


Rudy Vallee arrived in London 
on Monday (30), to spend several 
months in Europe . . . Jimmy and 
Marian McPartland are returning 
to the States by air Sept. 6... 
Georgia Gibbs pulled 6,000 into 
the Royal Albert Hall for her first- 
ever London concert on Sunday 
(22) . . . Lou Preager celebrating 
his 2ist birthday as a broadcasting 
bandleader with a BBC relay from 
his resident berth at the London, 
Hammersmith Palais on Septem- 
ber 7... Billy Eckstine fixing a/ 
deal whereby, during the next) 
three years, he will appear for at} 
least five months a year in Europe, | 
including British variety dates. | 





Chicago | 
Maureen Cannon option picked | 
up at Palmer House; she _ stays} 


through Sept. 22 . . . Mello-Larks, 
Se 


Epic Records’ artists, set for Park | 
ene, Denver, Oct. 7 opening and ! 





at Louanns here for Sept.29.. .| 
Sauter-Finegan, booked for Sept. | 
16-i7 into the spot, moved the, 
dates up to Oct. 1-2 in order to) 
avoid conflict with a tv show .. .| 
Johnny Long band to appear here | 
on Oct. 1 for the Texas Under- | 
writers Dance . . Dick Jurgens | 
orch due in to the Brook Hollow | 
Country Club on Nov. 23 and at) 
Dallas Country Club on Nov. 24...! 
Henry King band play for the Tha- 
lia Dance Society on Dec. 4. 


Ireland 


Three top British bands are cur- 
rently touring here—Stanley Black, 
Harry Gold and Vie Lewis combos 
... Johnny Butler readying U. S. 
tour this fall—he’ll be first Irish 
bandleader heading westwards... 
Promoter W. R. Fuller back after 
gandering U. S. bands for possible 
dates here. 
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Songs With Largest Radio Audience | 


The top 30 songs of week (more in case of ties), based on 
copyrighted Audience Coverage Index & Audience Trend Indez. 
Published by Office of Research, Inc., Dr, John Gray Peatman, 


Director, alphabetically listed. 


following with Oct. 29 ‘ate at! 
Eddy’s, rears sity ves ‘e Roth | Survey Week of August 20-26, 1954 
back keyboarding at Ber: <ounge.|| Goodnight, Sweetheart, Goodnight ..........++.+-- Are 
Chi, for indefinite sta. ., with | Greatest Feeling In The World .........--+000e: Spier 
— sega man eto et pod Coreen: SOON. ee. ed eee Ch sOTS Os aes Harms 
weeks... .. uss ariyie pe i See ee R e yates 
fortnight at Syracuse Hotel, Pare ip ms a Lonely ingeeess desdgil ag onerhe ar 
won Bins cietea den ean Room, . Heaven Was Never Like This .............0..e0e- Famous 
Milwaukee, Sept 26 for three) “Iernando’s Hideaway—*“Pajama Game” ......... Frank 
weeks .. . King Sisters, returning | dey. There—*“Pajama Game”) oc 23360 So ati ss Frank 
from Europe, may form group with | High And The Mighty—‘“High And The Mighty” ..Witmark 
Alvino Rey .. . Six Fat Dutchmen || Hit And Run Affair ............. Saee ee ciereae Duchess 
in Chi last week to cut 10 sides for|] J Need You Now | .........csccseeevevecsrscsees Miller 
Victor. \| I Understand Just How You Feel ....-....--.--:- Jubilee 
os | if 3 Dida} Gare ss ower Ges Seek eke wee bees Se igi 
an If i Give My Heart. To Yow sce cok tee iller 
If You Love Me (Really VE TROT cio 8e 6 ts ee eS uchess 
Scot ; You L Me (Really Love Me) Duch 
Frankie Laine set for week at | Tim A Boel Pa Care eat 
Empire Theatre, Edinburgh, Sept. | 1S a wise wh 8 4 ve ¢ Shae Mewes 
27, with one-nighters to follow... | In 2 Garden Of geal , ve Ee Ee ie oie ge . 
Feidy Mebutwn and Feat Cart. || Th die a Bourse. 
olis ‘ Ss, e as j +. sim neee +o Cesessesgect eens t 
ineir: wiettaben "Bart 13 “ep | Little Things: Meats A Lee Sass is 6 Sasi oe Feist 
Jack Parnell, Johnny Dankwort | Lonesome Polecat ........6sseeee cere ereeeeceees Robbins 
and Carl Barriteau orchs played | Magic Tango .... 2. ..e gcc cece eee centers tenes Chappell 
to clicko biz at Eldorado, Leith | Deake Piet Bae aso aes ae FR eo ek bk ces BVC 
... Harry Gold and his new Pieces | Man: That. Got AWS 6.605 6nd oes Ss Ea oe ea Harwin 
ion: Eight Combe. Sato: - Plapboune. |] Gh-Baom «.. . |< Aw cs vas ecds sac eeuenk peeeriene H&R 
Glasgow. with vocatists Jom Clark {| Skokiaan ..............000e cece eceeeeeceeeneeees Shapiro-B 
me 20; LAMMREe,: ENG SPU it.  Ganlle os... sabe hn s cerns oe en dae tad eee ks Bourne 
Joe McIntyre. Dee ie ee iro es Sg eee na chee catoualle Cebe Peer 
SET, EO oe That’s What I Like—7“Living It Up” ............ Chappell 
Dalias |} There Never Was A Night Be Seamitea aR ee i hg 
They Were Doing The Mam Ste Pe Bao ayfair 
Russ .Morgan band booked | Three Coins In Fountain-}“Three Coins In Fountain”.Robbins 





Too 30 Songs on TV 


(More In Case of Ties) 


Melis Dalia Dewd si «. ccc tsanec en veers ws 5 > ee Pincus 
Burn “Bor Wo wiciwt's.... . woken ce es SNES wide aoe Acuff-R 
Goodnight, Sweetheart, Goodnight ......../....... Are 
Happy Wanderer ..... { eee pee whee SCORES Fox 
Hernando’s Hideaway—*“Pajama Game” .......... Frank 
Hey There—*“Pajama Game” ................,;. Frank 
High And The Mighty—?t“High And The Mighty” .. Witmark 
Seat ANG. TRE Seeeee |S. 0. +, 6s wie deena es le be Soares Duchess 
Bickle BUCK... ss sinc. 6 isn mies cs ines a vade ster tbe United 
a Moed Yow Beers. ko eee a es eh eee Miller 
It I Give My’ Sientt. TG. Ya ta 6 viens eek ays Miller 
If You Love Me (Really Love Me) ............... Duchess 
In The Chapel In The Moonlight ................ Shapiro-B 
BSEGON os PER das Rh ho rt ee OE hha a eae Goldmine 
Little- Shoemart (3555. oS Sos ok os so a oe Bourne 
Little Thine: 2eeen A Let i si. oh acisekceks Feist 
Lost «Isp SaeeOuee 5 6k oa 5 eh ec ob wk a So ke BS vie Wale Chappell 
SiGe Feet CO A ea ASS Ss eo BR RES SS Harwin 
EE FROIN iia -y: dexie 5s Cae en ENG OSs eee eee Young 
NE 5c Aa oe a DOIG 5 oo MAA EW ee Den BVC 
SOON 55s ss sss 0 SR AGE POTN Sk we oe Re Oe H&R 

MMM aa a ved ey be Soa Ge eb Te et Pads eee Shapiro-B 

Somenoas Sconted <6 2 0. os sa are A ee es Spier 

\| Steam Heat—**Pajama Game” ........... Pe sey Frank 

ij Stranger In Paradise—*“Kismet” ................. Frank 

| There Never Was A Night So Beautiful .......... Broadcast 
ia Se OU > ooo Venice ne NAR Ss oe Eee Lh Re Hamblen 
Three Coins In The Fountain .................0.. Robbins 
TO EOVOEY DOs Te Wray Ne Mo ois nc kik Kwlce wae etek Goday 
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t Filmusical. * Legit musical. 




















BACK FROM ‘X’ TOURS 


HILLIARD AND DELANEY |For First Time 2 Femmes — 
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Jimmy Hilliard, artists & rep- 
|ertoire chief of the RCA. subsid, 
| Label X, returned to his N.Y. home- 
office last week after a month’s 
lroad trip contacting disk jockeys 
| and searching for new names. 

| Joe Delaney, the iabel’s sales 
‘manager, will be back in N. Y. 
| shout Sept. 15. He’s been out for 
two months on a tour of key dis- 
tribution points. 


| Seeco Prez Back to N.Y. 


After European Trek 
Sidney Siegel, prexy of the indie 
| Seeco label, returned to his New 
| York headquarters last week af- 
| ter a trek through France, Italy, 
' Portugal and Spain. Siegel set 
| label’s fall promotion plans abroad 

during the _ six-week 
| also lined up a new European dis- 
| tributor. 

| While in Madrid, Siegel cut two 
| Sessions with Lola Flores, recent 
| addition to the Seeco roster. 


Close-Knit Band 


Toronto, Aug. 31. 

Jack Teagarden’s current jazz 
| combo, playing the Colonial Tav- 
ern, Toronto's jazz headquarters, 
| is a hometown affair. Sister Norma 
Teagarden is on the piano; Ray 
| Bauduo, trom Teagarden’s home 
| town, is featured on drums, 

Freedy Greenleaf, trumpet, Cass 
| Malone, bass, and Bob McCracken, 
| clarinet, are also friends of Tea- 


























| garden. Charlie Teagarden, with 
} the band until it reached Toronto, 
| was unable to play the Colonial 
| booking due to illness, 


tour. He |}- 


RCA’s 1-2 Top Disksellers 


For the first time in several | 
years, RCA Victor’s two top sell- 
ing disks are now held down by | 
distaff performers. June Yalli’s | 
“Tell Me, Tell Me” has already | 
gone over the 250,000 marker in / 
the first couple of weeks of its 
release, 


Sunny Gale’s slice of “Smile,” 
theme of Charles Chaplin's first | 
Mtalker, “Modern Times,” is in the 


leased two weeks ago. “Smile” has 
been covered by all the major 
labels in 


versions. 
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No. 2 slot, also having been re-| 


instrumental and lyric | 
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Philly Solons Project 
Cuffo Teenage Dances 
With AFM Cooperation 
Philadelphia, Aug. 31. 
Philadelphia's entertainment. 
minded Recreation Department 
plans to branch out into a new 
field and is asking City Council 
for $10,000 to provide dance bands 
for teenage get-togethers at its 
neighborhood centers. 
With its free Philadelphia Or- 


_chestra concerts, free Robin Hood 


Dell programs, the popular-priced, 
municipally-owned Playhouse in 


'the Park and other projects, the 


city solons have local amusement 
enterprises wondering how far they 
will go. 

Deputy Recreation Commissioner 
Robert W. Crawford said the 
budget request for dance music 
came after a series of huddles with 
officials of Local 77, American Fed- 
eration of Musicians. Tentative 
plan calls for several dances a 


| year at each of 29 centers, Craw- 


ford said, “to add variety to the 
teen-agers’ program, especially in 
heavily populated areas.” 

Plan has the unqualified support 


' of Romeo Cella, president of Local 


77, who has in mind forming two 
units of 15 to 18 musicians each 
to visit the various centers. Cella 
thinks plan “will be so successful 
it will keep on growing.” 

Local 77 musicians have not 
worked directly under city spon- 
sorship since the band concerts in 
Fairmount Park, which were dis- 
continued in 1932 at the beginning 
of the depression. 





Dallas Juve Dancer 
Dallas, Aug. 31. 
Joe Bonds, owner of the Sky 


| Club, who is concerned with the 


juvenile delinquency problem, will 
resume his teenage dances at the 
club. He started the idea about a 
year ago and held them at regular 
intervals until the start of summer. 
He will have them each Thursday. 
Admission will be 50c for each 
teenager, with the tab going to all 
the soft drinks they can handle 
and dancing from 7 to 11 p.m., as 
well as a floor show. Red Calhoun 
— opened the series on Thurs- 
ay. 











THE SIX FAT DUTCHMEN 


The World's Greatest Old Time 
Band of New Uim, Minn. 
Just Recorded 10 New Sides on 
RCA VICTOR 
Recent Releases: 

Happy Days + 20-5819 . 
Mexican Hat Polka +20-5766 
Casey’s Oldtime Waltz +5684 
Ask for these records at your 
|| RCA VICTOR deaier or send your 
order direct to 
HAROLD LOEFFELMACHER, 
New Uim, Minn. 
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Crew Cuts: “Oop Shoop’’-“Do Me 
Good Baby” (Mercury). The Crew 
Cuts have found the sound and the 
formula that pays off in today’s 
wax market. “Oop-Shoop” follows 
the same pattern as their current 
click, “Sh-Boom,” and will get 
maximum spifis on all levels. 
Tune’s rhythmie beat and nonsen- 


. sical lyrie will appeal to the juves. 


Flip side is another breezy item 
in rhythm & blues vein. 

Joni James: “Mama, Don’t Cry 
At My Wedding’-“Pa Pa_ Pa” 
(MGM). Although “Mama, Don’t 
Cry At My Wedding” is reminis- 
cent of last year’s hit “I Went To 
Your Wedding,” it looks like an- 
other big one for Joni James. It’s 


Jocks, Jukes and Disks 


By MIKE GROSS 





cury). fie Gaylords are sticking to 
the Italian sprinkling on ‘Vieni- 
Vidi-Vici.” The formula paid off 
for the combo on “Little Shoe- 
maker” and should. help them 
make some noise with this one. It’s 
a catchy side with biggest spinning 
potential from the coinbox trade. 
“A Kiss To Call My Own” is a con- 
ventional ballad. 

Dolores Hawkins: “Turn Back 
‘Baby”-“It’s Cha-Cha Time” (Epic). 
More and more rhythm & blues 
rumbers are moving into the pop 
field and “Turn Back Baby’”’ has as 
good a chance as any. It’s a fren- 
zied piece with a solid bounce and 
a lyric which Dolores Hawkins 
belts to a fair-thee-well. A natural 





a hillbilly flavored item with the 


for the coin machines. Not much 
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CREW CUTS 
(Mercury ) 

JONI JAMES 
IGE ee ERE od Seka: 

TONY BENNETT .............. 
{ Columbia) 
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OOP-SHOOP 
aA ade es Do Me Good Baby 
DON’T CRY AT MY WEDDING 

tg ol ee eee oe Pee, Pa Pa Pa 
NOT AS A STRANGER 
re dk 6s haaes Madonna, Madonna 











kind of saccharine lyric that gets 
the jock and juke requests. Thrush 
segues to a rhythm mood on the 
back side for some interesting re- 
sults. 

Tony Bennett: “Not As A Stran- 
ger”-“‘Madonna, Madonna” (Colum- 
bia). “Not As A Stranger” has lit- 
tle in common with the bestselling 
novel of the same name, but it’s a 
solid ballad excellently rendered 
by Tony Bennett. He gives the ro- 
mantic, lyric an emotional vocal 
ride and it’s sure to add up to 
plenty of spins all the way. ““Mad- 
onna, Madonna” is in the religioso 
groove, but has little else to com- 
mend it. 

George Williams Orch: “Soft 
Touch”-“Saturday Night Function” 
(Coral). “Soft Touch” is another 
example of the fine instrumental 
stuff orch leader George Williams 
is putting in the groove. It’s a 
bright and melodie number which 
rates d:j. attention. Reverse is 
snappy. tune pegged for juke tastes. 
oon vocal by Cathy Ryan helps 

ere. 


Bob Manning: “I’m A Fool For 
You”-“The Other Side of the Sto- 
ry” (Capitol). Bob Manning has 
been edging up te a breakthrough 
disk for the past year. He’s a step 
further with this coupling. It’s 
doubtful if either side will take off 
into the big payoff groove but both 
will get a fair share of d.j. turn- 
table time. Both are o.k. ballad en- 
tries and Manning delivers in a 
smooth and appealing manner. 
“I’m A Fool For You” has the bet- 
ter chances. 

Louis Armstrong: “Skokiaan” 
(Decca). The “Skokiaan” wax kick 
has another notent entry in this 
Louis Armstrong two-sider. Part 1 
is a strictly instrumental work- 
Over, and although Armstrong’s 
trumpet shines through, it doesn’t 
look like it will overtake the earlier 
waxings. Part 2 features Arm- 
strong’s crooning and it’s this side 
that’s due for a good ride. 

} The Gaylords: “Vieni-Vidi-Vici”- 
‘A Kiss To Call My Own” (Mer- 
0 nA A ANS ERC RT REACTS LIS AA RR 








Lyricist. seeks “composer to 
collaborate on popular tunes. 
Write Box V.V. 44, Variety, 
154 West 46th St., N. Y. C. 





hope, however, for the Latino item 
on the flip side. 

Rusty Draper: “The Magic Cir- 
cle’-“Muskrat Ramble” (Mercury). 
Rusty Draper has his best chance 
in some time to hit the top brack- 
ets with “The Magic Circle.” Stand- 
out arrangement and _ vocalizing 
gives the side a good breakthrough 
chance. Tune is an ear-arresting 
blending of words and music. 
Draper’s workover of the fave 
Dixieland piece, “Muskrat Ram- 
5 also is above par. 

rry Martin: “Where Can You 
Be”. “Pd Never Forgive” (Savoy). 
Jerry Martin is due to make a 
name for himself on this indie 
Savoy label with “Where Can You 
Be.” It’s a strong ballad entry and 
he hits with plenty of vocal power. 








More Slick Packages 


RCA Victor’s new_line of pack- 
aged albums seemingly is intent on 
proving that, for once, you can tell 


#| the contents by its cover, because 


ali three Melachrino anthologies 
are most attractively packaged. 
The covers are slick art works, and 
a bouguet for their creator, as is 
George Melachrino’s “Music to 


Work Or Study By,” (RCA LPM 


1029), “Music For Two People 
Alone” (LPM 1027) and “Music For 
Daydreaming” (LPM 1028). They’re 
in EP 45 rpm-versions too, with 
he same numerals for identifica- 
tion. 


Also in the same idiom of slick 
orchestral treatments, attractively 
packaged, is Hugo Winterhalter’s 
“Great Music Themes From Teleé- 
vision” (remember when we had 
radio theme songs?) and RCA-NBC 
plays the field with this cuffo com- 
mercial for the sundry sponsor- 
identifications and themes from the 
Coca-Cola (Eddie Fisher) show; 
“Dream of Olwen” from the “Hall 
of Fame” (Hallmark) show; Jackie 
Gleason’s “Serenade”; the Fire- 
stone themes (2), “Tell You” and 
“In My Garden” (written by Mrs. 
Firestone); Chesterfield’s “Smoke 
Dreams’; Philco’s “Salute to In- 
dustry”; Kraft’s two thematics; the 
Robert Montgomery show’s “Or- 
chid Room,’” “Mama” from the 
Peggy Wood (General Foods) show, 
Arthur Godfrey’s thematic, “Seems 
Like Old Times’; Studio One’s 
“Prelude to the Stars” and Ferde 
Grofe’s “On the Trail,” which has 
long identified all Philip Morris 
radio-tv shows, this time hooked up 
to the Lucille Ball-Desi Arnaz 
(“Lucy”) package. 

Another showmanship packaging 
attempt which doesn’t come off so 
well is Vietor’s 10-inch LP series 
of “Honor Roll of Hits,” 1926-1945, 
four-tune medleys per annum per 
side, linked to a latterday title 
which an amusement tradepaper 
has been utilizing only since 1945. 
Thus, it’s a misnomer and a missout 
both ways to identify what is mere- 
ly a reprise of yesteryear tunes—a 
collection of previously made sin- 
gles, merely put together in album 
form and squared away to 2 tie 





Longhair Disk Reviews 





Vivaldi: Gloria & M. A. Charpen- 
tier: Midnight Mass (Westminister; 
$5.95). Twe highly inspirational 
masses. The Vivaldi is light and 
tuneful, with operatic touches, for 
an engaging work. The 17th-cen- 
tury Charpentier opus is a simple 
liturgical piece of vieo#enin, joyous 
music, with score built on semi- 
popular carols. Ensemble Vocal de 
Paris under Andre Jouve gives 
sensitive, appealing performances 
to both. 

Saint-Saens: Carnival of Animals 
& Ibert: Divertissement (Capitol; 
$5.70). Two amusing theatre pieces 
in sharply-divergent vein. The 
Saint-Saens is broad, tuneful and 
familiar. The Ibert is subtler, more 
deft, with some delightful musical 
fun in the waltz and cancan take- 
offs. Witty performances by the 
Concert Arts Orch under Felix 
Slatkin. 

Schubert: Unfinished Symphony 
& Tchaikovsky: Romeo and Juliet 
Overture (Mercury; $5.85). Lyric, 
appealing versions of the familiar 
works, by the Ch? Symph under 
Antal Dorati. The Tchaikovsky is 
a little too deliberately-paced at 
the start, but otherwise is quite 
dramatic and satisfying. 

Waldteufel & Lehar: Waltzes & 
Songs (Columbia; $5.95). Senti- 
mental, nostalgic and rousing ver- 
sions of w.k. and unfamiliar. Vien- 
nese faves by the Philly Orch un- 


der Ormandy. “Merry Widow 
Waltz,” “Skaters Waltz,” ‘“Vilia” 
and “Yours Is My Heart Alone” 


among the fragrant samples. 

Berlioz Program (Epic; $5.95). 
Excellent variety of Berlioz offer- 
ings, from the boisterous “Roman 
Carnival” and “Benvenuto Cellini” 
Overtures, to lovely, lyric ‘““Romeo 
And Juliet” and “Damnation of 
Faust” selections. very well played 
by the Lamoureux Orch under Van 
Otterloo. 

Kodaly: Peacock Variations & 
Bartok: Miraculous Mandarin (Mer- 
cury); $5.95): The Kodaly is charm- 
ing picture music, lushly dressed 
up in tricky variations. The Bartok 











4 
5. TH'’S OLE HOUSE (1) ... 
6 


10. SKOKIAAN (1) 


CRAZY ’BOUT YOU, BABY .. 
I NEED YOU NOW 


DREAM — 


Sere ee meer eeeeeeesee 


I CRIED 


CINNAMON SINNER 
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7. HIGH AND THE MIGHTY (3) ............ 


I’M A FOOL TO CARE (7) 
9. GOODNIGHT, SWEETHEART, GOODNIGHT (2) 


HAPPY WANDERER ........ 





cee eee eee reese ee eeere see seeeeseeeees ; 


see ee ee eee eee wee eee eee eeeeaneeeeees 


3. LITTLE SHOEMAKER (9) .................0.-...00005. J 
. LITTLE THINGS MEAN A LOT (18) 


ee er 


LARIET™... 10 Best Sellers on Coin-Machines -+..++-+++++++. 


§ Crew Ue co bide take Mercury 
CRO ROS boeken aoees .. Cat 
Rosemary Clooney . Columbia 
Gaylords ... qr < 
Hugo Winterhalter . paves s Vitor 
Kitty Kallen ....... ... Decca 
Rosemary Clooney ... |. Cobuiabti 
Kitty Kallen . ..........Decca 
Johnny Desmond ,...... Coral 
LeRoy Holmes ........-MGM * 
Victor Young ...ess0«-.- Decca 
Les Baxter 2... is. .... Capitol 


Les Paul-Mary Ford ....Capitol 


McGuire Sisters ........ Coral 
sine snass t Sammy Gale ...ccborecs+VMCOr 
{ Bulawayo Band ........London 
POE Pe a Pee a ee ceucnceects 4 FOUG LAs... . 20: 6000s COMmbis 
) Ralph Marterie ........Mercury 

Second Group 
cee DAE OREO SETS PROTA ON es -» Crew Cuts ............Mereury 
‘cise U HOE RR OVO AS OU win Bho be aed aoe Eddie Fisher ..,.........Victor 
PEGE S APUG A So Pare re way Bs ces: Ge MOON ace cet ....-Decea 
ce Dd MRE ek ae file lee ee he - Archie Bleyer . ......Cadence 
vee oh eh seh ie a cwash a cea Vaughn Monroe ,........Victor 
s ERE URE Re OVA coi ee ecaaws 6 OU MORE ON is ideiisaccdteeee 
va btae hea bdA bow w epee seeesse ts See SOROOPMGMOT cevi- VUE 
ee ce Se TED RAk kD kivew are das 5 ce ee ee 2 ee cane » Mercury 
} ont MO a snd a aon wks London 
PPP Pee fy oe ee Ce, UTP Ee wr 1:3 ee Bank. SO 
ods cee Ge SiR eo wees Fi bas tases Tony Bennett ........Columbia 


Uigures in parentheses indicate number of weeks song has been in the Top 10] 











is morbid, tawdry but effective 
show music, Both works are im- 
pressively done by the Chicago 
Symph under Antal Dorati. 
Franck: Piece Heroique & Three 
Chorals (Epic; $5.95). Franck or- 
j gan masterpieces, including the 
w.k. “Heroique,” in rich fervent 
perfermances by a fine Dutch or- 
ganist, Feike Asma. Bron. 


Payola—Cancer of Music 
Biz Says Andy Razaf 


Los Angeles, 





Editor, VARIETY: 

1 have just returned from the 
hospital, after a series of treat- 
ments, exrays, etc., and am rather 
“all in.” However, this letter must 
be written if it kills me! (smile). 

While in the hospital, your 
payola series deserves a “thank 
you” from every thinking person 
in the music biz. 


If all segments of Tin Pan Alley 
would have the vision to ponder 
well, over what you say about the 
ills that are eating at the vitals of 
the music biz, like a creeping can- 
cer, you will have done us all a 
great service. 


What a pity that the greed and 
selfishness of a few in key posi- 
tions would degrade and cripple a 
business, where there is plenty of 
room for all, as well as profits! 


I would liken the music biz to a 
tree—a musical tree-——-with many 
roots, which are the songwriter, 
the publisher, the a&r man, the 
recording artist, the musician, the 
diskjockey, the jukebox operator 
and many others. Now, if these 
roots are strong and healthy, com- 
bining their efforts to lend nour- 
ishment to the tree, the fruit will 
be good, the crop plentiful. 

This may sound silly, the little 
ant, much wiser than man, knows 
the value of teamwork and co- 
operation. Andy Razaf. 





Schwieger to Take Over 


Kaycee Pop Orch Spot 
Kansas City, Aug. 31. 

Both pop and longhair concerts 
of the Kansas City Philharmonie 
Orchestra this season will be 
directed by conductor Hans 
Schwieger, according to new policy 
set by the orchestra association 
last week. In previous seasons 


many of the pops have been con- 
ducted by the orch’s assistant con- 
ductor, Raymond Cutting, who 
isn’t returning for the new season. 
Appointment of William F., 
Guthrie as assistant chorus direc- 
tor also was announced last week. 
He is also minister of music at the 
Country Club Christian Church, 
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signed him up. 


From a $20 a week concrete loader to a $3000 
a week headline performer—that’s the story of 
David Whitfield. A talent contest landed him 
at a cabaret, After the engagement he was to 
return to his concrete loading job. However a 
London Records talent scout heard him and 


Within no time he became 


England’s No. 1 Male Vocalist. 


For the gals: He’s strikingly handsome—S‘11”, 
blue eyes and blond hair. 


DAVID WHITFIELD 
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Waldorf-Astoria. N. Y. 


Betty Clooney, Andrea Dancers 
(3), Henry King Orch featuring 
Ann Anderson, Mischa Borr Or 
$1.50 and $2.50 couvert. 





The Waldorf hasn’t been batting | 


1.000 this season with its prertignt 
e€ , 


Roof bookings, as witness 
Perez Prado band which stirred up 


a storm of noise, if nothing else, | 


and now this new and final show of 
the summer season. As the mambo- 
ing Prado may have improved as 
he went along—he certainly did on 
moderating and -modulating that 
fhambo beat—the admittedly tense 


Betty Clooney may likewise. How- 
ever, as constituted, the younger | 


sister of the Clooney clan, who_ is 
remarkably like Rosemary in looks 
and style if not in the same au- 
thoritative delivery, re 
almost complete revamping of rou- 
tine. 

Her repertoire is on the “sure- 
fires” side, with the exception of 
the “teddy bear” special, a miss- 
out, and in light of inevitable com- 
parison with other song stylists it 
frequently brooks odious analogy. 
This is particularly true with num- 
bers like “April In Paris,” “My 
Man”—and Miss Clooney is too 
young, “nice,” and much unlike a 
femme fatale te essay the Fannie 
Brice. trademark song—and the 
others. Titles speak for themselves, 
following hér_ folksy opening 
“Smile and Shake Hands,” as she 
goes into “Jealous,” a pseudo-time- 
step (on mike) with “My Man,” 
“Good Man Is Hard to Find,” 


‘Paris,” “Will You Still Be Mine” | 


and “You Wonderful You.” 

Miss Clooney has been on such 
labels as King and Coral, 
occasional diskery impact, but re- 
quires seasoning for a more solid 
nitery résult. Spotting her into a 
top room like the Waldorf’s Star- 


light Roof was a premature book- | 


ing, as now constituted, even if she 
possessed a standout waxseller. A 


ch; | 


requires an 


with | 


| ponent of dansapation in all moods 

'and idioms from waltz and Latin 
|to the orthodox tempos, Abel. 
Moecambo, Hollywood 
Hollywood, Aug. 25. 

Gloria De Haven, Gene de Paul, 
Paul Hebert Orch (7); $2 cover. 





For the next three frames Gloria 
De Havem will be dispensing saucy 
looks and sassy lyrics at the Mo- 
cambo and a full share of nitery 
trade will come her way. The Sun- 
set Strip spot could well be sub- 
titled “The Strippery” during her 
stand because she’s doing a modi- 
fied peel midway in her stint. 

It all goes with what she has to 
sell and the way she sells it, which 
is good. If you don’t like her sing- 
ing. you can’t help but like her 
looks, or vice-versa. So how can 
she lose? 

At opening show (25), the well- 
framed and costumed chirp was on 
for 25 minutes of a varied song- 
alog, mostly special material stuff 
that bangs its points about “Love’s 
the Same All Over the World.” A 
risque ditty, it’s. Miss De Haven’s 
closing specialty, and for which 
she gets an appreciative hand. 
“The Blues” segues into the strip 
from a pink-sequinned gown dnd 
becomes a suspense number as she 
bounces and shakes out the lyrics. 
“Little Things Mean a Lot,” “Why 
'Shouldn’t I?” and “I’m a Star” 
round out the turn. 

Gene de Paul is 88’ing for Miss 
_De Haven, and he’s no “and then 
I wrote” composer making a nitery 
appearance. Kudos for his cleffings 
are taken care of by Miss De 
Haven, including~a brief “I'll Re- 
member April” vocal, and_ she 
notes his work on Metro’s “Seven 
Brides for Seven Brothers” score. 
Paul Herbert’s seven-man crew 
backstops the show. Brog. 


Black Orchid. Chi 
Chicago, Aug. 24. 
Burl Ives, Dr. Arthur Ellen, June 





hit platter does make a lot of Carroll, Rudy Kerpays Duo; $4 
sychological audience difference, | minimum. 

ut in this case (1) it’s lacking, at | 

least not just yet, (2) the Rosemary! White suit, beard and distin- 


Clooney reflex values may prove | guished portliness help Burl Ives 
a mild boomerang, and (3) the kid | to cut an imposing figure on this 


aa Ce eabana, N. We 
“phaoa Coates & -Caballeros 
(Mario Regis, Phil Cook), Georgie 
Kaye, Roberto. & Alicia, Rey- 
nolds, Bob Warren & Kathy Col- 
lin, Ramona Lang & Jack Purcell, 
¢ Girls (8), Michael Durso 
and. Frank. Marti Orchs; staging, 
Douglas Coudy; lyrics and music, 
Norman Gimbel; costumes, Michi 
(Mme. Berthe execution); orches- 
trations, Frank Ventre; $5 mini- 
mum, 


Jules Podell is having himself a 
‘late summer bash with such co- 
billed contrasts as versatile Diosa 
Costello and _ psychomonologist 
Georgie Kaye. Assisted by the 
Caballero duo of: Mario Regis and 
Phil Cook, the Latino cutup comes 
on for three separate innings -in 
song, hoofery, shenanigans and, at 
show’s finale, in a serious effort. 
She’s a winning little bundle of 
nuclear fission, knows her way 
around a tune, can step and caper 
saucily and growl it a la Satchmo 
when need he. 

Opens in Spanish style and then 
into a medley in English to fire 
away at “Love Me or Leave Me,” 
“I’m in Mood for Love,” et al. But 
tke real wallop is in the native 
tongued “Granada”—as she says. 
seldom chirped by the femme_of 
the species, but.a great big lift for 
her forepart repertoire. In her 
second turn, Miss Costello is quite 
a visual kid in those glitteringly 
striped toreador trousers wherein 
she sings and prances with the 
boys. Finish-offer at  layout’s 
closer is as Bloody Mary in a 
moody, deeply expressive. “Bali 
| Hai” from “South Pacific,” com- 
| plete with a truncated hunk of 
; scenery and with the boys as at- 
|}mospheric helpmates. She’s au- 
| thentically caparisoned for a role 
| that sets off her serioso demeanor 
ito good effect. 

Kaye’s psychiatrist pitch spans 
30 minutes. He's extra clever in 
the type of hop-skip narrative and 
monology that’s become all but a 
lost art. His pace is alternately 
fast and slow, with carefully 
plotted timing and reversals that 
| are just on the button to permit 





out, and then into another chore 
of milking ’em for the pails. 
text is perforce exaggerated and 
eccentric, mandatory for his 
groove of comic. What remains is 


the chuckles to give birth and roll 
His | 


sister requires further schooling. 


Seasoned are the Andrea 
Dancers, a light adagio threesome 
who catapult the pleasant and will- 
ing femme into pretzel bends, all 
done with a sure touch. One of the 
male pards is a distinguished, pre- 
maturely gray gent who further 
“dresses” the floor. 

Henry King, vet batofieer,; is the 
new location maestro and he has a 
good team, with Ann Anderson 
featured on the vocals. Mischa Borr 


|intime stage, and as he rivets the 
/customers visually so he has them 
absorbed vocally. Three-week head- 
liner should keev the room brim- 
ming steadily, while the two sup- 
porting acts have followings of 
their own. 

Ives is an affable performer 
whose cheery-faced warmth man- 
| ages to turn appropriately stern on 
{religioso. items like “Noah Found 
| Grace.” Otherwise his demeanor 


_is homey, wistful, tender or rau-| 








remains, of course, a surefire ex- cous as the tune permits. Easy vo- | 
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“The 
Diving 
Fool’ 
Sorry to 
have to cut 
my 6th week 
at Radio 
City Music 
Hall short. 
Opened 
; Aug. 30 
> Ohio State 
, . Fair 


i IZ : 
LARRY GRISWOLD 


1812 Second Ave. Cedar Rapids, lowa 








|cal attack and gentle humor make | 
him magnetic; -and the crowd is | 
|loud with. its approval on every- | 
| thing he issues.. His sets are short, | 


but they’re satisfying for their | 
variety as he shuns an overdose of 
any strict folksong mode. 

Opening. show (24) was kicked | 
off with Irish novelty, “Killigrew’s 
Soiree,” and lilting “Rock Candy | 
Mountain,” Singing carried at a) 
nice gait through “Grenadier’s | 
+ Pond,” tock robust tone on “Noah,” | 
and relaxed on smooth, under- | 
| played delivery of “September | 
Song.” Windup-was on “Blue Tail | 
Fly” with. audience chiming cho- 
ruses gladly. 





Dr. Arthur Ellen is held over 








WHEN IN BOSTON 
it's the 


HOTEL AVERY 


The Home of Show Folk 
Avery & Washington Sts. 





| with this bundle, extending his 
|} engagement ¢e nine weeks.in all, 
|which is understandable — since 
‘his hypnotism demonstrations are 
drawing repeaters and creating 
, word - of -mouth.... Word - number 
|memory feat continues to strike 


| mesmerizing of customers can be | 
amusing if not downright astound- 
ing. Act has a timing problem, 
running long, which could be over- 
come by concentration on fewer 
| subjects. 


| 














| Musicomedy thrush June Carroll 





COMEDY ACTS 


5 different acts. Can he used any- 
where. All for $5. An introduction 
to the most helpful writing service in 
the field of entertainment. 


A. GUY VISK 


Writing Enterprises 
94 Hill Street Troy, N. Y. 
‘Creators of Special Comedy Material’ 


|debut and will be drawing from 
the element which made “New 
Faces” a cult in the Windy City 
while it was having a long run here 
last year.e She’s reviewed under 


| awe at act’s outset, and the ensuing | 


;makes a good dent in her nitery | 





New Acts. 
Show is backed expertly by Rudy 





Kerpays at keys and Al Poskonka 
‘on bass. » Les. 











































CAB 


HOTEL SAHARA 


After TWO YEARS as ‘Sportin’ Life’ 
in "PORGY AND BESS" 


NOW 


LAS VEGAS 


CALLOWAY 





| was mild on opening night 


that personal identification of 
audience with the material that 


often is symbolic of genuine com- 


edy, whatever its form. 

Kaye, whose biggest cafe click 
was in George White’s marathonic 
“Nice to See You” at the. Ver- 
sailles in N. Y., is hep enough to 
beat the rap on the din from the 
first-show diners (Miss Costello’s 
act is not so gaited since her rou- 
tine is set and from this she can- 
not deviate and still save her 
grace). 
give him any trouble—just the 
meat and potatoes crowd. And to 
repeat; ‘Kaye’got’ around the’ noise 


|niftily and was in command the| 5 ika Brandt. wHo d d 
only five or #ix numbers in each,| i0n’s Share of the way, closiag| “ria Drandl, who dances under | 


“solidly. 


Of the spotted support, Don 


mixture of pops and does rightly 


by such numbers as “I Got 
Rhythm,” ““Alone Together” ‘and 
“All or Nothing at All.” He’s a 


handsome lad in the sleek, 
mantie gente. Flamenco dancers 
Roberto & Alicia are tame in their 
stomping jousts, but perhaps they 
are bereft here of the benefit of 
aficionado concentration. 

The Copa cuties make a mighty 
purty picture as Jules’ octet of 
Podellies, with the other produc- 
tion carryouts by holdover hoofers 
Ramona Lang & Jack’ Purcell and 
Singers.Bob Warren & Kathy Col- 
lin. Long-gammed Miss Lang is 
better than par for the course on 
the terps, ditto her partner. War- 
ren & Collin are fresh-looking vo- 
-calists and the. femme has fine 
operetta pipes. Best of Norman 
Gimbel’s songs are “Affair of the 
Heart” and “Cocoanut Tree” calyp- 
song and dance, with effective 
decor by Rivera & Jefferson. Very 
handy to have Michael Durso’s 
band around for the showbacks, 
plus Frank Marti for the cus- 
tomer-built dance sets. ‘NOLL 


Chez Paree, Chi 
: _ Chicago, Aug. 24- 
Dick Contino, Shecky Greene, 
Johnny Conrad & Dancers- (3), 
Brian. Farnon Orch (11); $1.10 
cover, $2.50 minimum, - 





This kingpin nitery is pitching 
at a younger audience. with Dick 
Contino in a fill-in fortnighter, al- 
though the good-loking accordijon- 
ist was‘ availed to a youth follow- 


,ing at Chicago Theatre recently. 
Despite national publicity Contino |: 


had been getting in past years, biz 
(24), 
the Chez regulars absent from the 
scene, 


Lad sets rapport with the 
femme customers at once via 
warm presence and a _ wooing 


(Continued on page 78) 


By Dick Jones 


AGVA Execs’ Move to Quash Revolt 
Hinges on Quster Vote 





Easy as Nails~ 
3 London, Aug. 31. 

Rex Ramer, who has just 
opened a British vaude tour 
after playing Sweden, found 
that he couldn’t legally convert 
his kroner into dollars before 
leaving Stockholm. 


He therefore spent his sur- 
plus currency on 12 tons of 
nails which he shipped to an 
engiffeering company in Phila- 
delphia in which he’s finan- 
cially interested. That transac- 
tion was legal and approved 
by the: authorities. 








Names From Rival Spots 
Fill In at Sands, Vegas, 
For Ailing Milton Berle 


Las Vegas, Aug. 31. 

Milton Berle, bedded with a 
bronchial condition, was forced to 
bow out of his opening at the Sands 
here Thursday (26). He flew to the 
Coast Saturday (28) to recupe for 
a few days before returning. 

Replacing Berle in the first show 
was the entire cast of the Sahara 
show: the Vagabonds, Dunhills, 
Maria Neglia and Martha Bentley. 
In the second show, Pearl Bailey 
and the Russ Morgan orch from 
the Flamingo, Arthur Blake of the 
Thunderbird, and the Lancers ap- 
pearing at the Last Frontier, all 
pitched in to put on a two-hour ex- 
travaganza that turned into a trib- 
ute to the ailing star. 

Vic Damone and Jack Carter 
‘were flown in by Jack Entratter for 
Friday’s shows, Billy Eckstine 
came in Saturday, and the. rest of 
the Berle engagement running 
through today (Tues.) was to be 
filled with headliners out of Hol- 
lywood. 


PHILLY COPS TIGHTEN 
NITERY CENSORSHIP 


Philadeiphia, Aug. 31. 
Police censorship of terping by 








The intra-tradesters won’t | 


~ 
4 
~ 


bar ballerinas resulted in raids on 
two North Phiily bright spets Fri- 
day evening (27) and the arrest of 
two dancers, both of whom were 
discharged ‘the following morning 
| with a warning from Magistrate 
| Vincent A. Dean. x 

| First stop for the vice squad was 
| the Catalina Sho-Bar where Nony 


|the name of Nony, was picked up 
|along with: proprietor Rudolph 


| Reynolds ‘is a quiet pleaser with a} Gueter and two bartenders. Miss 


| Brandt was released, but the oth- 
| ers were held on charges of selling 
| to intoxicated persons. Marie 
| her act at the Gay-Time Musical 
Bar and charged with an overdis- 
| play of epidermis. Miss Nadell 
| was releaséd after a brief lecture 
| from the magistrate, along with 
the’ owner, Dominic DePanphilis. 





Harvest Moon Winners 
Get Week at Palace 


Harvest Moon Ball winners will 
be showcased at the Palace, ‘N. Y., 
in a one-week’s stand beginning 
Sept. 10. They'll be booked into 
the house as part of the regular 
eight-act bill at a group salary of 
$2,000. Terp slate will comprise six 
championship teams covering the 
foxtrot, tango, Viennese waltz, 
polka, jitterbug and the rhumba 
categories. The winners used to ap- 
pear at Loew’s State, N. Y., in the 
days when that house ran vaude. 

Dancers make their Broadway 
bow two days after being crowned 
at Madison Square Garden, N. Y., 
next Wednesday (8). Palace stand 
will be followed by an appearance 
‘on the Tommy and Jimmy -Dorsey 
CBS-TV show Sept. 11 at another 
$2,000 group stipend. Cash awards 
of $100 cach will also be meted 
out; with the top team getting an 
additional $125, . 





Texas Room Opens 
Laredo, Tex., Aug. $1. 
The Maya. Room, swank dine 
and dance sr‘ in the Hamilton 
Hotel, was 0, 2d here last week. 
Original opening was postponed 
because of the recent fléods. 
Pete Brewer and his orch are 
currently on the bandstand. 





. 


| Nadell was picked up following | 


——+ Action on the American Guilq 


of Variety Artists battlefront jz 
now awaiting results of the refer. 
endum to oust AGVA’s rebellious 
eastern regional director, Dick 
Jones, Outcome will not be dis- 
closed until later this week, in 
keeping with a union ruling. In the 
AGVA-American Federation of 
Musicians dispute in Montrea} 
execs of the vaude union are also 
sitting tight awaiting the outcome 
of the hassle ween Jones and 
top AGVA officers, Jack Bright, 
prexy, and Jack Irving, nationa| 
administrative secretary. 

Referendum to oust Jones was 
sent out a week ago following his 
speatheading a revolt against 
Bright and Irving via a lengthy 
telegram to Four A’s president— 
Paul Dulzell, requesting that 
charges filed against the AFM be 
dropped and a committee be ap- 
pointed to take over the affairs of 
AGVA until Bright and Irving are 
investigated. 


A copy of the telegram was sent 
to George Meany, AFL president, 
in Washington, D. C., and another 
copy was understood to have been 
sent to James C., Pe rillo, AFM 
chief. Telegram was signed by 
Dick Jones and two national board 
members, Mae Daniels, of Balti- 
more, and Frank Richardson, of 
Phfladelphia. 


Jones and Bright instituted the 
referendum of AGVA’s 45 board 
members on the grounds that 
Jones had exceeded his authority 
in calling the Philadelphia meet of 
AGVA reps that resulted in the is- 
suance of the telegram. 


SARATOGA TRACK BIZ 
OK SANS NIGHTCLUBS 


3 Saratoga, Aug. 31. 
The Saratoga racing season, 
which closed Saturday (28), was 
overall a good one despite an 
estimated 3% drop in attendance 
and a decline of slightly more 
than that in betting. . 


Again it was proved that Sara- 
toga racing can be operated with- 
out the benefit of high-stake gam- 
bling in swank nightclub adjuncts, 
although évening business down- 
town sufféred. Fewer people stayed 
over than was the case in the free 
wheeling days of the past. More 
patrons from upstate New York, 
western Massachusetts and Ver- 
mont visited the track. 
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Thanks for the repect on 
THE ARTHUR MURRAY PARTY 
NBC-TV 


DAVID L, SHAPIRO 
1776 Broadway, New York 
Circle 5-5368 














. of India 
September 4-5 
NOOSE CLUB, Milton, Penn. 
September 6-11 
HATFIELD FAIR, Penn. 


Management: ROBBINS BROS. 
67 West 44th St., New York, N. Y. 











SHE’S DYNAMITE! 





Currently 
BASSEL'S 


Toronto, Canada 
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Chez Paree, Chi 
smile, and his deft windjamming 
lands good favor per usual wheth- 
er the mood be mambo, boogie, 


romantic or upbeat. Playing is 
rich and full of flourish, and speed 
staccatos are a fillip every time. 
Straight instrumentalizing finds 
some relief in Contino’s singin of 
“Wanted” and “Bella, Bella, 
though his voice has a tendency 
towards. flatness, In showmanly 
fashion, Contino brings his father 
onstage from the audience for 
duet on “Butcher Boy” in Italian, 
and he follows with clear, emo- 
tional playing of “Yiddishe Mama. 
In all, some 15 numbers are es- 
sayed. Act needs to be severely 
clipped as accordionistics become 
tedious in a 45-minute segment. 

Held over from previous show, 
comedian Shecky Greene hits with 
a zany routine that focusses only 
on his strongest material. Ac- 
cordingly he practices spoofery of 
hillbilly siftgers, Irish tenors, and 
punchy prizefighters, which are 
fracturing. Greene, with much 
more confidence than at last time 
eaught, clinches with a string of 
his best impressions involving 
Dean Martin, Johnnie Ray, and 
Frankie Laine. 

Johnny Conrad and his three 
shapely femme partners start show 
off brightly in a primitive terp pro- 
duction. Unit is repeating here 
after making a fine impression six 
months ago. Current effort is 
every bit as satisfying, and be- 
tween acts Conrad returns solo in 
an intense acro-tap session that 
earns a fine mitt. Les. 





Cire’s, Hollywood 
Los Angeles, Aug. 27. 
Nat (King) Cole, Dick Stabile 
Orch (8), Bobby Ramos Wetbacks 
(4); $5 cover. 





It wasn’t a professional crowd 
that shoe-horned its way into range 


of Nat (King) © Cole’s’. velvety 
vocalistics at Ciro’s last Friday 
night (27) (Louella was giving a 
party), so the reception generally 
reserved for the great that greeted 
his every number could hardly be 
called partisan. It was tribute from 
out-of-towners and on-the-towners, 
the class of trade unused ta paying 
a 10-buck premiere charge (five 
without chops). To them he’s still 
the king and 40 minutes of royal 
entertaining in his idiom were not 
nearly enough for them. 

There are few who can so com- 
pletely captivate an audience as 
Cole with “Pretend” and a dozen 
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others that fall snugly into his 
styled niche. He does “Calypso 
Blues” and “Smile,” a new one. 
For ‘the “Blues” he donned a straw 
and made like a man from Trinidad 
Lyric material is especially attrac- 
tive. 

This much can be said for Cole 
that can’t. be said fer too many 
other singers; not a word 
slurred and his enunciation is full- 
bodied and rounded. It’s a neat 
trick he has of walking over to 
the piano and banging a few bars 
of a second chorus rather than 
just stand there with egg on his 
face from the splattered applause. 
His instrumental accompanists 
augmenting the crew of Dick 
Stabile — bass, guitar and drums 
(the fingered bongo beat is espe- 
cially moody)—give him musician- 
ly support. 

To wrap up another first night 
of triumph for this fine artist, the 
applause thundered for minutes 
after his last encore. Not until 
Stabile cracked, “if you don’t stop 
I’ll play my sax,” was the jam- 
packed ‘room restored to a sem- 
blance of orderly conversation. 
Bobby Ramos kept the dance floor 
in a lather of leather. Helm. 


Last Frontier. Las Vegas 

Las Vegas, Aug. 23. 
Marilyn Maxwell with Joe Paz, 
Bob Street, The Lancers (4), Will 
Jordan, Last Frontier Girls (10), 
Garwood Van Orch (11); no cover 
or minimum. 





A 250-pound Bengal tiger stole 
laugh honors at the Marilyn Max- 
well opener, when it playfully and 
stubbornly lay down on the floor 


and refused to succumb to the 
coauettish teasing of Miss Maxwell 
in her effort to get the beast up on 
its stand. What the tiger actually 
had to do with the act is a com- 
plete mystery other than the fact 
it may be classified as a publicity 
gimmick. (The tiger was fired the 
next day after clawing Miss Max- 
well at the swimming pool). Her 
act (see New Acts) will do okay 
with experience. 

The scintillating vocal quartet, 
the Lancers, oven the show in har- 
monies they made familiar at the 
Flamingo when they appeared 
there with Kay Starr not too long 
ago. But these harmonies are 
greater now, for the group has 
come a long way since then. 
carbon the Ink Spots, Mills Bros. 
and are four Johnnie Ray’s to big 
applause. Their oldie, ‘‘Muskrat 
Ramble,” is socko, as is the 
spiritual “You Must Come in at 
the Door.” 

Will Jordan, a clever impres- 
sionist, mimes in sor and char- 
acter in surprisi::: authenticity 
and 20 minutes of °:.; is very re- 
freshing. Unfortu.ately, at the 
opening he ran 40, which was 10 
more than the star. He seemingly 
did not know how to get off or he 
feared the tiger backstage. In 
fact, he did Billy Daniels twice 
and it was feared he might repeat 
his entire repertoire. The high 
spot is a very clever Ed Sullivan 
and there could be no better place 
for the shears. It tops his array 
of clever impersonations. 

The Last Frontier line of girls 
are fair in a pair of production 
numbers, while the Garwood Van 
orch does yeoman service backing 
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the entire show which is in for 
three weeks. Bob. 





Oasis, L. A. 
Los Angeles, Aug. 24. 
Billie Holiday, Norman. Dunlap, 
Prince Yogi, Rudy Pitts Orch (4); 
$1.25 admission. 





The smoky chirping of Billie 
Holiday offers the lure for this 
jazz palace during the next two 
weeks, her well-known styling a 
cinch to draw many of her follow- 
ers. Layout includes the type of 
numbers she does best, and her 
conceptions add up to 20 minutes 











Management 
HESS MAYER 
420 MADISON AV 
Mew York PL 





of showmanship. 
Singer starts off with one of her 
recordings, “I Cover the Water- 
front,” and follows with “Them 
There Eyes,” “Smooth Road—No 
Detours Ahead” and “Moonglow.” 
Windup numbers on two shows 
opening night caught particular 
fancy, “My Man” and “Porgy.” 
Norman Dunlap, young man 
with a deep baritone voice, is on 
for four numbers, his closing 
“Black Magic” climaxing “Bégin 
the Beguine,” “September Song” 
and “Old Man River.” 
Prince Yogi offers a hypnotist 
act, calling on patrons to be sub- 
jects, and Rudy Pitts combo, with 
emphasis upon percussion, pro- 
vides couple of good entries. 








They | rubber face and odd ball bod 


Hotel Bradford, powers 
ug. 24. 

illian Roth, Jack Ackerman, 

Moe Solomon Orch (5), Paul Har- 

riman Trio; no cover or minimum. 


This is — — a —— 
nitery stint hereabou or so 
years, last playing the Latin Quar- 
ter about five years ago aS @ sup- 
porting act, and, judging from the 
tremendous biz and the customers 
spontaneous response during her 
outing at this rooftop room, her 
comeback attempt is a solid smash. 
The gal makes a slick appearance, 
has plenty of savvy and nabs com- 
plete attention of the ringsiders 
from her walkon, Her stint packs 
plenty of wallop and she sells it 
down the line, with the oldies long 
associated with her. 

-She loses no time warming up 
the customers via inviting them to 
join her in her various groups of | 
medleys while she wanders ring- 
side urging them on with an in- 
fectious persogality. In the solo 
department she whams_ across 





Than Love,” “Eadie Was a Lady,” 
and her recently recorded ballad, 
“T’ll Cry Tomorrow,” named after 
her book. For a sock windup the 
thrush saunters among the tablers 
vocalizing “Don’t Forget Me,” as 
she edges toward the lobby. [it’s a 
nifty bit of showmanship and 
leaves the customers asking for 
more. 

In the warmup slot; Jack Acker- 
man, an agile youth, scores solidly 
with a sesh of terping and vocaliz- 
ing in the Fred Astaire manner. 
Moe Solomon’s crew cuts a neat 
show and Paul Harriman Trio fills 
in the lulls. Elie. 


Amato’s, Pertiand, Ore. 

Portland, Ore., Aug. 26. 
“Minsky’s Follies” with The 
Happy Jesters (3), Maxie Furman 
with Alma Maben, Lottie Brunn, 
Ben Wrigley & Co. (2), Ilona 
Adams, Minsky Line (12), Wynn 
Walker Orch (5) with Rene 
Weiss; $1.50 cover, Sat. $2. 





Frank Sennes’ “Minsky Follies” 
unit hits the elevated stage of 
Amato’s with plenty of impact and 
are set to continue the terrific pace 
for 21 more days. Bossman George 
Amato had a complete turnover of 
Ppayees opening nite and from the 
way reservations are pouring. in, 
the SRO sign will be up for most 
of the date. 

The Happy Jesters stop the show 
cold with their comedy antics. 
Trio do some harmonizing but are 
strong on comedy. Jerry Prez is 
given ‘plenty of spotlight to display 
y con- 
torts. Sol Tino and Ken Cornell 
also work hard for sock trio act. 
Lottie Brunn tees off the layout 
after company opener with some 
nifty juggling stuff. Fast, nimble 
femme do better than average stuff 
and makes everything look easy. 
Ben Wrigley & Co. come through 
with an English music hall type 
act that might be clicko in the 
Isles, but lacked U.S. humor. How- 
ever, some bits are tops. Comic 
Maxie Furman, with Alma Maben, 
knock out some solid laugh stuff. 
Guy is a master at timing and his 
drinking skit is top drawer. Tall, 
blonde Ilona Adams is on for sev- 
eral solo spots in production num- 
bers, doing a couple of class ex- 
otic routines. Orb filler got her 
training at Berlin Opera House 
Ballet and recently became a U.S. 
citizen. 

The line was on for three smash 
production numbers. Costuming by 
Madam Bertha, choreography by 
Babe Pierie, with Tom Ball pro- 
duction make this class unit tops 
for any showcase. Wynn Walker 
orch plays a better than usual 
show. Boys also do good job dur- 
ing dancing sesh with Rene Weiss 
knocking out some solid ee. 

eve, 





Cocoanut Grove, L. A. 
Los Angeles, Aug. 25. 
Harry Belafonte, with Millard 
Thomas, Chico Hamilton; Peggy 
Dietrick, George Tapps & is 
Dancers (5), Rex Koury Orch 
(14); $2 cover. 





Return of Harry Belafonte to 
this hostelry’s after-dark retreat 
has all the makings of a solid 
three-week stand. His specialty is 
folk songs in the calypso manner, 
and he socks over his numbers so 
authoritatively that opening night 
crowd was pounding for more, His 
turn is 40 minutes of ear-tingling 
entertainment, with prospect of 
plenty of repeat biz. 

Guitar-playing by Millard Thomas 
and Chico Hamilton at the drums, 
both his own accompanists, provide 
better than usual backing for Bela- 
fonte’s songs, playing solo for some 
numbers and with the orch backing 
of Rex Koury on ‘others. Bela- 
fonte’s choice of numbers is par- 
ticularly good, ranging from bal- 
lads to calypso, and each tends to 





Wh it. 


demonstrate iis wile versatility 


‘ 


“There Must Be Something Better |. 


and the dramatic timbre of his rich 
baritone voice. » 
From the powerful opener, “Jer= 
ry,” a Negro work son”, to his com- 
edy closing, “Riot in Cell Block 9,”" 
singer maintains a high, level in 
showmanship fashion. “Noah,” a 
gespel shout, is probable tops in 
his layout, a brilliant singing job 
on which he is accompanied only 
by the drums. “Deliah” is another 
standout, offered in the restrained 
. “Hold ‘im, Joe” and “Mark 
Twain,” both from “Almanac,” 
carry the Mississippi flavor for ex- 
cellent effect, and on “Matilda- 
Matilda,” singer calls. on _ table- 
sitters to give him chorus. Pair of 
other top t numbers are “Syl- 
vie” and “Quiet Girl.” 

Smart chirping by Peggy Dietrick 
earns a heavy hand for her three 
numbers, “Crime Pays,” “The Man 
That Got Away” and “That’s What 
I Like.” George Tapps and his 
dancers provide fancy stepping, 
best being “Ravel’s ‘‘Bolero,” and 
Koury and his orch offer foot-ta 
ping melodies. Whit. 


Biltmore Hotel, L. A. 
Los Angeles, Aug. 25. 
Patti Moore and Ben Lessy, Wal- 
ton & O’Rourke, Mary Raye & 
Naldi, Biltmore Starlets (12), Hal 
Derwin’s Orch (10); $1-$1.50 cover. 





Any room is home to those wan- 
dering minstrels, Patti Moore and 
Ben Lessy. It’s hard to imagine a 
more opposite class of trade than 
that which frequents the Biltmore 
Bowl and Band Box—the B hives 
for the nocturnal buzzers—yet on 
the six-week opener ‘they whooped 
up as many howlers as ever echoed 
through the tavern on Fairfax, 
long their home stamping grounds. 
They’ve tempered their material 
to meet the changing tide of taste. 
The more squeamish may take 
mild umbrage at a Liberace gag, 
but otherwise their material would 
pass a tv censor. Miss Moore is 
still the frisky filly who gets off a 
good song and foils skilifully for 
the antics of Lessy, whose gro- 
tesque flopping dance is a top 
laughgetter. 
To round out, there’s a_show- 
manly balance of the puppets of 
Walton & O'Rourke, old favorites 
at this hospice; the stylish adagio 
work of Mary Raye & Naldi; the 
12 Biltmore Starlets floored by 
rro-Landis, and the hoof teasing 
of Hal Derwin’s bandstanders. One 
of the puppeteers fills the inter- 
mish by calling on the tables with 
a dangling dummy to keep the 
mood light and fancy. 
Starlets are well-drilled chorines, 
fronted by strong-voiced Garr Nel- 
son, who gives the show a- flash 
effect with two numbers. Moore 
& Lessy are costumed up for the 
Scotch finale, leaving the lookers 
with an added laugh. Helm. 





Bellevue Casino, Mont’! 
Montreal, Aug. 27. 

The Marvellos (3), Lola Do- 
britch, Baro & Rogers,’ Kristopher 
& King, Del Gerrar, Lila Carlson, 
Bill Degan, Casino Lovelies (10), 
Bix Belair Orch (11), Buddy Clay- 
ton Quartet with Shirley Sheldon; 
$1 admission. 


Protested by a contract with the 
American Federation of Musicians 
which holds till the end of the 
year, Harry Holmok is probably 
the only operator in Montreal not 
directly affected by the present 
AGVA-AFM hassle which is cut- 
ting heavily into most other clubs 
in town. 











Without taking advantage of this 
situation, Holmok continues his 
usual show policy without going 
overboard budget-wise and biz 
continues near _ capacity 
night in this big room. 

The Marvellos take the headline 
slot on current layout but openin 
show left a lot to be desired wi 
this unique trio. Timing for most 
of their disappearing gimmicks 
seemed off and their rapid cos- 
tume changes and sleight-of-hand 
routines with various musical in- 
struments failed to click in usual 
solid fashion. 

Biggest reception goes to Lola 
Dobritch on the tight wire. Gal 
offers a standout group of wire 
routines, topped by a _ unicycle 
crossing for a boff clincher. 

Comedy dancers Baro & Rogers 
work into their routines easily but 
opening drags and Baros introduc- 
tory walk around the room 
pensing flowers to various femmes 
at ringside and his drinking . an 
elaborate toast to payees leaves 
the house cold for rest of act. En- 
try of his partner and gag hoofin 
that folows scores, but could stan 
overall tightening. 

‘Three solid production numbers 
with the line garner salvos and the 
trim dancing of Kristopher & 
King highlight nicely. Vocal 
chores, carried mainly by Lila 
Carlson, are adequate and Bill 
Deegan adds to emcee chores by 
doing vocals in the finale spec- 


every 








tacle. Newt. 
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Repetitive Layout 
At Can. Exhibition 


; Ottawa, Aug. 31. 
Central Canada Exhibition, which 
shuttered its 1954 season Saturday 


(28), had a 19.350 drop in attend- 
ance from last year. CCE office 
claims 372,392 customers this year, 
compared to 1953’s 391,742. 

CCE was definitely geared to top 
business. Officials of the fair, in- 
cluding g.m. H. H. McElroy, have 
no clue to why nearly 20,000 peo- 
ple less than last year attended. 
Everything pointed to the best biz 
in the exhibition’s history: almost 
perfect weather, intensified bally, 
improved grounds, shows and rides 
and more and better commercial 
and industrial exhibits were all in 
the boxoffice’s favor. 


The only fault in the setup could 
have been the basic sameness of 
layout, some execs believe. CCE 
has held to an identical arrange- 
ment over the years; midway, 
rides, outdoor exhibits, refresh- 
ment and games concessions, all 
exactly in the same places each 
year. 

Mulling on the problem began 
Sunday (25) when officials met for 
a post-exhibition session in the of- 
fices at Lansdowne Park. 








Esther Williams Set 
For 1-Day Albany Show 


Albany, Aug. 31. 
Esther Williams will appear for 
three performances in Fabian’s 
Palace, Albany, Sept. 8 with Ben 
Gage, Arthur Lawrence, four other 
acts and a 12-piece band. 
It is the first stage attraction for 
Fabian flagship since~Martin & 
Lewis did a one-day boxoffice 
cleanup more than.a year ago. 


No Claws in This Pact 


- Las Vegas, Aug. 31. 

It was a case of “The Lady or 
the Tiger,” when Marilyn Maxwell 
opened her nitery act at the Last 
Frontier with a 250-pound jungle 
cat as her partner. 

The partner clawed one of 
Marilyn’s gams, so the lady fired 
the tiger. 
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Empire, Glasgow 
-Glasgow, Aug. 27. 
) pw. 


Georgia Gibbs, é 
Renee Strange, Sandow. Sisters 
(2), Tex James, Dave King, Dassie } 
& partner, 


& Jackie Penn, 
Bobby Beda Diok. . 


_Georgia Gibbs, new in these 
parts and making her U.K. vaude 
bow, heads this average layout. 
Weak supporting bill is resulting 
in poor attendance except for sec- 
ond performances. Miss Gibbs 
makes a good impression in song- 
alog of current pops and oldies, 
and works up the rhythm mood to 
satisfaction of the outfronters. In- 
tensity and liveiiness of the sun- 
tanned chirper is evident, plus 
well-rehearsed routine of her act. 

Opens with “Gonna Live Till I 
Die,” then into the showtune, “I 
Love Paris,” and follows this by 
scoring solidly in “Seven Lonely 
Days,” in which she invites audi- 
ence participation, Ranges through 
“The Birth of the Blues,” ‘Ballin’ 
the Jack” and the calypso. “Some- 
body Bad Stole De Wedding Bell,” 
the last-named garnering much 
mitting. - 

Ray & Jackie Penn, mixed duo, 
tee-off the bill with the “Hey 
Neighbour” tune and some com- 
petent terping, and are followed 
by the two Sandow Sisters in fairly 
exciting aerial routines on _ the 
trapeze. The Sandow girls also 
join the Tex James animal act as 
assistants to a conventional ani- 
mal circus routine. 

Lowe & Ladd, two hard-working 

males recently returned from an 
Australian tour, offer two spots on 
the program. . Earlier slotting 
shapes up:as merely agreeable pat- 
ter, and-in post-interval act they 
indulge in standard slapstick and 
knockabout, winding on their best 
note, a tune titled “Nobody Loves 
A Nobody.” Pair are too slow in 
pace to click. : 
_ Dave. King is a new English 
comedian of the younger school. 
Speediest act on the bill is the 
Knockabout acro work of Dasssie 
and his partner, garbed as English 
sailors, who entertain with twists 
and balancing over a table. Renee 
Strange, works some. excellent 
puppets, and is given a_ too-brief 
appearance for quality of her act. 
. The Bobby Dowds house orch 
showback okay. Gord. 


Apollo, N. Y. 
‘Four Knights, Stump & Stum- 
py, Bertice Reading, Hucklebuck 
Trio,. George Guy, Paul Quini- 
one Band (13); “Brave Bulls” 
(Col). 





+ 





"For the third consecutive session 


since the regular summer hiatus, 
the Apollo features a strong card. 
Four Knights are easy to- take 
in five slick tunes, ranging from 
rhythmical “I Was Meant For You” 
to a resonant and bluesy “They 
Tell Me.” One singer on guitar 
provides some fair backgrounding. 
An important angle is casual ap- 
proach, lost only once when, dur- 
ing “Heart of My Heart,” elbow-in- 
the-rib humor is introduced. 
Paul Quinichette’s sax and side- 
men run pretty much the same 
course in easy and knowledgeable 
entertainment. The leader starts 
with a click “Prevue” and latter in 
bill uses a five-man combo for 
some blues items. He also does 
“Sequel” and “Always Be In Love” 
for good hand. Other turn on the 
purely musical end of the evening 
is thrush Beatrice Reading doing 
Pleasing “Rock,” “No More - In 
Life” and “I Gotta Know,” 
Stump & Stumpy are long time 
faves at this Harlem key, and use 
characteristic zaniness for easily 
the hottest mitt. “Dragnet” parody 
and other banter share equal hon- 
or with feverish tapping by the 
wo. 
George Guy is reviewed under 
New Acts as is the Hucklehuck 
Trio, Art, 


Palace, N. Y. 

Vince & Gloria Haydock, Walter 
Walters Jr., Cecil: Cabot, Michael 
Chimes, “Pigmeat” Markham & 
Co., Rodolfo & Juanita, Mr. Bal- 
lantine, Flying Berrys (4), Jo 
Lombardi Orch, “Dawn At Socor- 
to” (U), reviewed in VARIETY, 
July 14, 1954. 





It’s old home week at the Palace, 
with current talent lineup all re- 
peaters.. Show par for the 
course, with three of the acts pro- 
viding a strong boost. They’re Mr. 
Ballantine, Walter Walters Jr. and 
Michael Chimes. 

Ballantine’s futile attempts at 
hocus pocus get hefty yock reac- 
tion as does his gag material. He 
delivers at a fast clip and scores 
easily. Walters is a ventro special- 


izing in several offbeat gimmicks ' Tiles,” is of a poor standard, as is 


rollerskating act, work on a minia- 


such as imitations of marching 
feet, the noises made by an old 
disk, an infant crying and various 
buzzing tones connected with long 
\distance phone conversations. In 
addition he also manipulates three 
dummies for good results. 

Chimes’ act is a solidly family 
item. He works over the harmon- 
ica, with an assist from three 
sons. Each of the youths solos on 
the mouth organ and join in with 
their father for a sizzling ‘12th 
Street Rag” closer. Stint also spot- 
lights Chimes’ oe as daugh- 
ter at the keyboard. 


Terpers Vince & Gloria Haydock 
(brother and sister) open show 
with some agile footwork, starting 
off at a rapid pace, then moving 
into slow tempo and winding up 
with a routine in which they exe- 
cute taps from a sitting position. 
Ceil Cabot mixes songs and patter 
in hillbilly style that’s hard to 
follow. Femme has a few laugh 
lines but not enough to sustain in- 
terest. “Pigmeat” Markham & Co., 
Apollo, N.Y., regulars, get their 
usual quota of yocks in a court- 
room skit straight out of burlesque. 


Rodolfo & Juanita, Fiamenco 
dancers, are aptly costumed and 
handle the Latino terp in fiery 
fashion. The Flying Berrys, a 


ture rink and get in the usual 
quota of acro bends and twirls. Act 
is comprised of two men and two 
women, with one of the latter. also 
doing a brief vocal while one of 
the guys and the other gal spin 
around the rink. Jess. 


Gaiety, Ayr 
Ayr, Scot., Aug. 28. 

Jack Milroy, Maple Leaf Four, 
The Edorics (3), Gwen Overton & 
Clive Stock, Lilian Brown, Glen 
Michael, Jenny Hogarth, Cherry 
Willoughby Dancers (10), Harry 
Broad orch, 





Jack Milroy, upcoming Scot 
comedian, heads a neat summer 
layout at this coast theatre, long- 
time nursery of new talent. His 
infectious laff, speed of gagging 
and happy style shape him up as 
one of the successes of this stint. 

He has advantage of intimate 
stage and packed audiences, all in 
friendly vacation mood. His final 
solo spot wins solid palming, he 
being guised as a kilted Scot in 
eccentric jiving mood. Through- 
out, he is ably fed by English foil 
Glen Michael and by Jenny 


Hogarth, : 
Maple Leaf Four, Canadian 
male harmony quartet, are well 


presented in pop songalog. The 
Edorics, two males and a femme, 
register handsomely with terping, 
specially ‘in a chair routine. Act 
is easy on the eye and colorful. 
Gwen OQyerton & Clive Stock, 
young, Mr. & Mrs. duo from Lon- 
don, dish out popular melodies 
and classics, with a tribute to 
Gershwin-music:; 

Lillian Brown, singing accordion- 
ist, has a youthful charm and fresh 
appeal, and proves a strong fa- 
vorite with the outfronters. The 
Cherry Willoughby dancing girls 
form a nicely-routined lineup with 
varied hoofing. 

Show is neatly balanced, and 
accent throughout.is on youth. 
Harry Broad’s house band, per 
usual, does good job of showback- 
ing. Show, in for season till Oct. 
30, is proving coin-spinner for the 
Popplewell brothers, Eric and 
Leslie. Gord. 


ar 


Palladium. Edinburgh 
Edinburgh, Aug. 29. 
“On the Tiles,” with Rikki Ful- 
ton, Michael Howard, Madeleine | 
Christie, Desmond Carroll & Betty 
Bright, Jimmy Copeland,- Andy 
Stewart, Joyce Randall, Billy Dun- 
lop, Daphne. Glen, Christian Mar- 
shall, Ethel Scott. Script and lyr- 
ics, Albert D. Mackie, Rikki Ful- 
ton; settings, Edward Oxley. 





Late-night vaude fodder, pro- 
vided at this small Edinburgh 
vaudery for diversion of Festival 
visitors following their major 
drama and music shows,*is a scrap- 
py affair, clicking only 50% of ma- 
terial. 

Comedy principals are Rikki Ful- 
ton, a Scot radio funster back from 
BBC chores in the south, and 
Michael Howard, former English 
comedian still keeping his hand in 
at laff stints between acting as col- 
umnist on a local evening journal. 
Fulton tries hard, but is seen too 
much, arid his talents rarely come 
above average. Hé is best as a vet 
English actress celebrating her 
Golden Jubilee. Howard potters 
around with mediocre material and 





an inconsequential style. 
Opening sequence, “On The 





decor throughout. poet og duo; 
Desmond Carroll & Betty Bright, 
provide the best moments of the 
show. Their terping is polished, 
and their comedy ballet in “The 
Creep,” modern English dance 
done at the dignified Festival Club, 
and in “Duck Lake Ballet,” is high- 
light of show. 

Madeleine Christie, w.k. Scot ac- 
tress, has been given pitiful lines 
in a sketch titled “Tourist Bored,” 
which garners: only mild mitting. 
Personality gal is soubrette Joyce 
Randall, a happy trouper who de- 
scends into auditorium to work a 
“Miss Beautiful Doll” number with 
a chosen male from the outfront- 


ers. 
Billy Dunlop, who also produces, 
appears in several scenes with 
competence, and Jimmy Copeland, 
film thesper, has a pleasant spot. 
Andy Stewart, young comedian, 
has a modicum of talent in impres- 
sions, including the conventional 
Johnnie Ray takeoff, and could 
work up a comedy style if properly 
directed. Daphne Glen, Christian 
Marshall and Ethel Scott (Mrs. 
Rikki Fulton) help out in sketches 
and dance times. Gord. 


Olympia. Miami 
Miami, Aug. 28. 
“Cuban Revue” with Aurora & 
Reyes, Hector & Olga, Anita Vaz- 
quez, Mario Dacal, Sans Souci 
Dancers (10); George Hopkins, 
Peop-ettes, Les Rhode House 
Orch; “The Scarlet Spear” (UA). 





Return of a Cubano revue idea 
every few months seems a set pol- 
icy of the house bookers with cur- 
rent import one of the lesser offer- 
ings of Afro-Cuban song’ and 
dance. Addition of two American 
acts, however, help matters. 


Per usual the costuming is in 
the flashy, colorful vein for visual 
appeal. On the staging side the 
dances of. Aurora & Reyes are on 
the standard side with accent on 
the more legit Spanish interps. 
Hector & Olga interweave their 
modern hip-swing with the line 
for best reception with mambo 
rhythms the biggest palm rousers. 
Mario Dacal sets up an acceptable 
group of romantic ballads but 
femme songstress slot is a let- 
down, Anita Vazquez failing to 
come up to average expected in 
this house. She spieled out a non- 
descript set of song and dance in- 
serts. 

George Hopkins, local lad, 
handles the comedy spot in capa- 
ble manner; unfortunate habit of 
lapsing into questionable stuff at 
times negates aud rea¢tion to his 
zany impreshes and songs. Fresh- 
est segment of the proceedings are 
the Peop-ettes, who present an in- 
triguing puppet act. Utilization of 
recordings and overall showmanly 
production ideas make this. novelty 
turn a standout, with stubholders 
paying off in heavy palm-load. 

Lary. 


Finsbury Park Empire. 
London, Aug. 24. 

Al Martino, Rex Ramer & Eilene; 

Bill Waddington. Jose * Moreono, 

Des O’Connor, Three Hellos, Dot 

& Maureen, Sydney Kaplan’s Em- 

pire Orch, 





As the click of the Palladium 
revue has closed that theatre to 
visiting headliners, the imported 
name talent has been diverted to 
the provinces on a circuit tour 
which,includes a couple of nabe 
London situations. In line with 
this policy, Al Martino, one of last 
season’s Palladium hits, is current- 
ly playing a vaude season at this 


suburban theatre and getting the | 
| Same reaction he received in town. 


Martino has fashioned a routine 
for pop consumption and _ the 
songalog is based on his succession 
of disclicks and includes hit tunes 
of the calibre of “Rachei,” “As 
Time Goes By” and “Hére in My 


| Heart,” allkof which are delivered 


with sock showmanship. Colin 
Beeton gives deft support on the 
piano. i 


Rex Ramer & Eilene, a success 
in Britain some seasons back, have 
added - effective bits of business to 
their musical impressions, with the 
femme partner providing comedy 
highjinks. Act is boisterously 
paced and enthusiastically received. 
Bill Waddington, 
comic, has a fluent flow of patter 
with simple, wholesome humor. 
Jose Moreno is a slick juggler, who 
is equally adept either on the 


> 


north-country | 


MARILYN MAXWELL & CO. (3) 
With Joe Paz & Bob Street, Ian 
Bernard 
Songs 
30 Mins. 
Last eae Las Vegas 
e 


The}new -act presenting Marilyn 
Maxwell is in need of tightening 
and pacing, and indicates that a 
tryout te secure these things by 
actual performance before playing 
Vegas might have been ae wiser 
move. It should find itself with a 
few performances and develop into 
a nitery standout. Miss Maxwell, 
ing her long blonde tresses and 
slinky, form-fitting dresses, never 
looked better. She _ is . dynamic 
working through the clever mate- 
rial woven by piano accomper Ian 
Bernard. Her voice pleases and her 
personality wins as she opens with 
“Learn to Take It With a Smile.” 
“Hey There” is dramatically ren- 
dered for a solid reaction. “I Ain’t 
Got No Men to Dance With Me,” 
a takeoff on nitery gals working 
the bistros with males, intros the 
pair working the act—Joe Paz and 
Bob Street— whose terps and 
vocals backing the .glamorous star 
are outstanding as choreo’d by 
Billy Daniel.. The trio _ performs 
“Shadrach” as a_ streamlined 
spiritual and it clicks. “Will You 
Still Be Mine” is a cute Maxwell 
tidbit. The finale, “I’m New the 
Main Attraction on the Strip,” is 
a spicy turn in which the star 
divests her gown from. behind a 
screen and emerges fully clothed 
in a copy of the same (and quite 
revealing anyhow) gown. This act 
will give a lift to anybody’s nitery 
doldrums. The Garwood Van orch 
gives a good account of itself in 
backing up Miss Maxwell. Bob. 


HUCKLEBUCK TRIO 
Novelty Dance 

8 Mins. 

Apollo, N. Y. 

Aside from novelty . aspects of 
Hucklebuck Trio, turn has in- 
spiring angle that draws immedi- 
ate and solid pewster support. The 
guy and one of the two girls in the 
sepian troupe have only one leg 
apiece, and unlike other handi- 
capped performers use no crutch 
or peg leg to sustain mobility. In- 
stead they do vigorous one-leg tap- 
routine and close with nifty jitter- 
bugging. Other gal provides regu- 
lation twist by doing okay tap 
against suspended hardwood while 
standing on head. 

Trio is another turn gleaned 
from Apollo tyro ranks, and with 
more practice will click solidly 
wherever novelty is needed. As is, 





they make inspirational material 
for vet hospitals and like. Art. 
GEORGE GUY 
Imitations-Song 
8 Mins. 
Apollo, N. Y. 

Negro youngster George Guy 
| practices all standard imitative 


| feats, from Colman and Grant to 











Old Cars 


Continued from page 2 eee 


Cars’ exteriors are spick-and-span 
with the brass sparkling like new. 
Restoration job can run as high as 
$5,000. 

Among the oldies on exhibit are 
a 1896 Dedion Tricycle; a 1911 two- 
| cylinder Stanley Steamer dating to 
| 1911; a 1914 Isotta Fraschini four- 
| cylinder racer, the first car with a 
| four-wheel brake (Buick adopted 
| them in 1924); a 1906 four-cylinder 


| Ford “N” model and a 1903 French 


| model said to be capable of doing 
75 MPH. 


There’s a 1898 Delahaye car with 
|a shooting brake, one of the six 
| pieces from the Dowling collection; 
|an ~all-wood 1904 Knox Surrey 
| “porcupine” model; a 1905 Selden 
Buggy with a 10 HP motor. It fig- 
; ured in the 1877 Selden patent 
| case in which Selden, who claimed’ 
linvention of a gasoline engine, sued 
He lost, and 
| with it miffed his chances for a 
| huge fortune. 
| There’s also a 1905 Pierce Great 
| Arrow, a very fancy 1914 Regal 





'for patent rights. 





Robinson and Cagney. And, know- 
ing them all, he evidently feels it a 
waste to leave any undone. Mu- 
sical mimicry of Vaughn Monroe, 
et al., is also employed. He has 
knack of catching tone and inflec- 
tion of subjects, but since patter 
is commonplace, must trim to 
avoid ennui. 

Sings “I’ve Got Rhythm” opener 
in nasal, generally tuneless fash- 
ion. Straight thrushing is diver- 
sionary, provided actual nature of 
his turn is established first so that 
the warbling won't be taken seri- 
ously. With some _ refurbishing, 
act will make good filler in vauder- 
ies and smaller night clubs. 


Art. 
RENEE SPRANGE 
Puppets 
8 Mins. 
Empire, Glasgow — 

On strength of her happy smil- 
ing appearance, tasteful garbing in 
black top and tights, and general 
air of efficient polish, this brunet 
looker deserves praise. Only, she 
adds to this asset considerable 
talent for working puppets in full 
view of the stubholders. 


A tallish distaffer with shapely 
limbs worthy of pantomime Prin- 
cipal Boy status, she works out 
her puppet routines against the 
light background of her legs. All 
her dummies are out of the top 
drawer in quality of workmanship, 
particularly her Hawaiian girl and 
her Annie and the horse Pinto. 

Okay booking for vaude and 
nitery dates in both Commonwealth 
and U.S.A. Gord. 


JUNE CARROLL 


This attractive warbler, whose 
name was spread via stage and film 
versions of “New Faces,” is unveil- 
ing a well-conceived nitery act here 
that intermingles specialty songs 
and recitations with her ballad 
identities from the musical revue. 
She has a good grasp of her idiom 
and wisely sticks to it for peak im- 
pact. 

Voice, which is strong and 
throaty, needs no mike in a small 
bistro and has an agreeable way of 
shifting to soft tones on ballads 
like “My Love Is a Wanderer.” 
Miss Carroll tees off with lively 
“Things Are Going Well Today,” 
changes mood with melancholy 
“Spring Is Here,” and then in- 
dulges in a ludicrous monolog of 
a gypsy fortune teller with Bronx 
inflections. Rest of her yield in- 
cludes “Guess Who I Saw Today” 
and “Penny Candy” from “New 
Faces” and a couple offbeat tunes. 

As her experience on the legit 
shelf has taught, Miss Carroll has 
poise, a relaxed stage manner, and 
the canniness to worm a laugh 
from an innuendo, She’s an excel- 
lent choice for smart* rooms and 
okay too for general vaude situa- 
tions. Les. 








tor. Carnival’s lease is with City 
Investing which takes two-thirds 
of the take as rent. Carnival has 
|to carry all expenses. 

Exhibit, which is reached via a 
plate-glassed entrance next to the 
|Astor and contributes to Times 
| Square hubub via a noisy nickelo- 
|deon music machine, hopes to get 
'rolling by Labor Day when it'll 
, also have installed a full display of 
| automotive art, mostly in the form 
| of posters and paintings. Manager 
| Farley thinks he has a hit on his 
'hands. “We think we're going to 
| run for quite a while,” he said. 





| USSR Pix Sale 
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no means certain that the com- 
|panies would rush into any deal 
with the Reds. 

| A number of considerations must 
be taken into account. One is the 
public relations aspect of any such 
arrangement, with the industry lay- 
|ing itself open to charges of “deal- 
|ing with the enemy.” Another con- 
‘cerns the possible use the Rus- 


boards-or on the slack wire and | Colonial Coupesand a 1919 Ballot | Sians may make of any films sent 


gets a big mitt. 
, Des O’Connor is a_ personable 
young man, who intros his act with 
a nicely rendered pop song and 
then segues into a gab spiel which 
is unnecessarily crude. The Three 
Hellos, continental cyclists, do 
some fancy trick riding on a single 
machine, culminating in a pyramid 
with the rider blindfolded. . 
Dot & Maureen, filling two spots 
on the ebill, are an attractive duo 
with a neat routine of acrobatic 
and tap terping. Myro. 


built for the Indianapolis speed 
|races. French built, with eight cyl- 
|inders, it’s said to be capable of 
|} doing 115 MPH. Also on view, is 
a 1923 aircooled Chevrolet with a 
false front. The company at the 
last minute decided against putting 
that model on the market. 


the road so far has been -heavy 
since the entire showroom, which 
is airconditioned, had to be drilled 
‘out of bedrock underneath the As- 





Cost of getting the auto show on | 


|them. Opinion is held by a good 
many, however, that the value of 
getting Hollywood pix behind the 
j/Iron Curtain outweigh all other 
considerations, since these films, 
|almost regardless of their content, 
are powerful propaganda weapons 
for the West. 

' While the U.S. withholds its 
films from the Russians, the latter 
have been making deals with a 
good many other countries, includ- 
‘ing Italy, France, India, etc. 














VARIETY BILLS 


WEEK OF SEPTEMBER 1 


Numerals in connection with bills below indicate opening day of show 
whether fuli or split week 
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Par’s 5-Point Plan 
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“| studio must be prepared right 


down the line or it won’t make an 
honest film, he reiterated. 
Sold on V’Vision 

Paramount will put seven films 
before the cameras between now 
and-end of the-year, according to 
definite -plans. All, of course, will 
be lensed in VistaVision, as will 
the full upcoming program, a pro~ 
cess in which company is more en- 
thusiastic than ever following criti- 
cal response to “White Christmas.” 
Currently in the cutting rooms are 
eight ‘films, in various stages ‘of 
editing; five are awaiting release, 
and three presently are before the 
cameras. Of the latter, “To Catch 
a Thief” winds this week, and 
“The Eddie Foy Story” and “Lucy 
Gallant” will shoot well into Sep- 
tember. 
_ Slate for balance of 1954 includes 
Alfred Hitchcock’s “The Trouble 
With Harry” and-Martin & Lewis’ 
at Cannes on the way from New 
York to the South of Europe. 


The Carlton Terrace at cock- 
tail time {8 p.m.) looks like Grand 
Central at a rush hour—silly idea 
“You're Never Too Young,” both 
to roll next month; “10 Command- 
ments” and William Wyler’s “Des- 
perate Hours,” set for October. A 
pair gets away in November, “Vag- 
abond King” and- Hal Wallis’ “The 
Rose Tattoo.” 


“Anything Goes,” a musical 
planned for Bing Crosby, will tee 
off studio’s 1955 sked. Next year’s 
starters also will be “The Covered 
Wagon,” “Loves of Omar Khay- 
yam,” “The Magnificent Devils” 
and “The Mountain.” Balance of 
program still is to be settled. In 
scripting are “Desire Under the 
Elms” -and “The Mavericks,” but 
no decision has been made about 
any starting dates. 

Films now in cutting rooms em- 
brace “Conquest of Space,” “The 
Bri at Toki-Ri,” “Country 
Girl” “Air Command,” “We're 
Ne Angels,” “Two Captains West,” 
“Love Is a Weapon” and “Run for 
Cover.” Unreleased are “Three- 
Ring Circus,” “Sabrina” and 
“White Christmas,” plus two Ital- 
ian imports‘which Par will distrib- 
ute, “Ulysses” and “Mambo.” 
Company participated in financing 
of latter. 


20th May Go 2-D 


=a Continued from page 4 =e 


of 2-D product for release abroad. 
In quota countries, such as France, 
for instance, it certainly is ship- 
ping in its best, i.e., its Cinema- 
Scove-réleases. For the moment, 
20th ‘holds that the grossing power 
of these pix makes up for accounts 
lost as the result of theatres not 
being equipped. 

However, observers close to the 
foreign market foresee trouble in 
the not-too-distant future. They 
predict that, just as it switched its 
attitude on stereophonic sound, 
making its use optional 20th will 
have eventuaily to give in on 2-D 
versions, It’s noted in this connec- 
tion that many exhibs, both in the 
U. S. and abroad, are playing 
C’Scope ‘films in a 2 to 1 instead 
of ‘the -regular 2.55 to 1 ratio in 











} order to utilize as much of the 


screen height as possible. 

Execs at 20th have held in the 
past that release of 2-D versions 
would-be unfair to exhibs playing 
CinemaScope. However, the very 
same argument was made on 
stereo sound, and that problem was 
solved -without any major losses 
Claimed -by any theatremen. At 
the time 20th modified its sound 
policy, tt also promised to eventu- 
ally make available 2-D versions 
of CimemaScope films. Situation 
is different in the U. S. from 
abroad in that more than 7,000 
American installations are in, mak- 
ing -for -a potentially wide playoff 





ameng the key money situations. 
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Few New Trends — 





movement. The physical dimen- 
sions of Palais Royale also are not 
of the type to invite comfortable 
cafe sitting. ' 

St.-Germain-Des-Pres is biessed 
with a fine physical setup with its 
kittycorner cafes, its colorful loca- 
tiens and its literary and artistic 
traditions. This will go on for a 
long time as a cafe center but its 
niteries are falling from grace. The 
famed Rose Rouge has come a 
cropper with its last three shows, 
the brilliance, inventiveness and 
more offbeat interest of yore sadly 
lacking. Charles Trenet was 
brought in for a summer draw and 
helped some, but the reopening is 
probiematical. Boss Nico says he 
will try one more topical show. If 
it fails, he may sell. 

Club St.-Germain has become a 
carioca center while Vieux Colom- 
bier still is a jazz boite but has fall- 
en’ off in appeal with the younger 
jiveset. Procope, a fave after hours 
eatery of a season ago, is now & 
memory, and even the two Dis- 
clotheques are turning at a slower 
speed. Precursor Tabou seems to 
be only a memory. A lene holdout, 
probably due to its location outside 
the official periphery of St. Ger- 
main, is the Fontaine Des Quatres 
Saisons which offers a solid offbeat 
revue. Spot has a leyal following 
and is good for tourist word-of- 
mouth. 

Many Little Jazz, Record Clubs 

Other Left Bank section. the St. 
Michel-Notre Dame area, is becom- 
ing a checkerboard spot for mush- 
rooming little jazz and record clubs 
for the smaller fry. Metro-Jazz is 
the main spot with the hot licks 
served up by Peanuts Holland and 
the hep Franco jazz outfit of 
Michel Attentoux. Then various 
other U.- S. sepia jazzsters have 
taken to playing in neighboring 
bars, turned into niteries, such as 
the Scandia, the Riverside, the 
Bidule and others in the area. 
Tourist buses also unload in this 
area for the old folk song caves 
(Caveau Des Oubliettes). However, 
this is at best a passing vogue, and 
even the neighboring belly-dance 
clubs can’t help to make this sec- 
— great shakes in the nitery pic- 
ure, 


Montparnasse has a couple of 


neat dance spots in L’Elephant 
Blanc and Jimmy’s as well as the 
elegant horseplay and aud partici- 
pation of Chez Gaby. However, the 
other nudie spots are average. Ex- 
cept for the La Villa, which fea- 
tures plate breaking for appeas- 
ment of irate customers. there isn’t 
much in this nabe of post World 
War I renown. It is a nice harbor 
for the oldsters. who still like to 
sit at the new prosaic Dome and 
recall the good old days. 
Everpresent Pigalle District 
Up the map. is the everpresent 
Pigalle which will always be a 
tourist and “Paris By Night” cen- 
ter, but is not as appealing of old. 
The average flesheries are not get- 
ting the old play, and hawkers are 
more active than ever in dragging 
in patrons on the promise of for- 
bidden pleasure. La Nouvelle Eve 
is still topper, with its eyefilling, 
fabulously dressed tableaus. Prices 
pressing and slipping in extra bot- 
tles of yore. The Liberty still has 
are still stiff here but there is no 
its kaleidoscopic show and amusing 
atmosphere while the Moulin 
Rouge has become the most pop 
boite in Paris with its 2,000 seats 
filled nightly, cheap prices and a 
good vaude show helping. Awaited 
is the reopening of the Bal Tabarin 
next spring. This wili mount a 
super-spec under the aegis of Rene 
Fraday and Pierre Louis Guerin 
and feature grandiose mechanical 
effects, with the topper a plexiglass 
swimming pool filled with nude 
lovelies. Tab name igs still fresh 
enough to once more restore this 
to the top bracket if the show is 
good. 
Fraday and Guerin are also re- 
sponsible for the solid showing of 
the Lido which has taken its place 
here as a must-see alongside the 
Folies-Bergere, the hep eateries, 
etc. Champs . however, is 
more the daytime Grand Boulevard 
without enough of -an offbeat pull 
to make it a nitery mecca even 
though it beasts a. handfull of 
boites. A trio back-to-back on. Rue 
Arsene Houssaye has the Villa 
D’Este, which wisely gets the top 
names to headline in late shows. 
This permits them te double and 
gives this boite @ solid marquee 
name. Amiral gets the intellectual 
crowd via the highgrade revue it 
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boasts, with a rising young trio in 
Jean-Marc Thibault. Rozer Pierre 
and Jean Richard. Le Carroll's is 
fading in its pull and no longer 
has the rafter biz and U. S. show 
biz hangout quality. U.S. owned 
boites Ringside, Mars Club and 
Herb Jeffries’.Flamingo get a good 
smattering of the young Gallic set 
and the American regulars. 

Sept., October Revealing Months 
, «September and Cctober will tell 
whether bonifaces have brought 
back new ideas with them to tap 
the gold lodestone that spells a hit 
boite here. Although its glory may 
be shortlived, a hit means a wad 
of coin and a name that can be 
used in succeeding tries. One of 
the new projects broached here 
niterywise is a sepia style boite to 
house an all-Negfro show to be cre- 
ated in the U. S. and brought into 
the boite intact. Guerin and Tony 
Azzi are mulling this and ogling 
sites on the Champs Elysees. Fa- 
vored are Carrere’s and L’Aiglon, 
both of which are closed now. 

Drap D’or has been shuttered 
for six months but will reopen in 
October with Lena Horn. A group 
of Existentialists are planning an 
assault on the Champs Elysees with 
a specialized boite on Rue Colisee 
to feature the crammed atmos- 
phere, jazz and abandon of its old 
time counterparts. Maurice Car- 
Tere opens his membership club 
in an upstairs room in Maxim's 
next October. 


mmm Continued from page 3 = 


rangements here. UGFE is set up 
to “act as a focal point for infor- 
mation on the German and Austri- 
an film industries, and plans to is- 
sue a regular newsletter,” Pod- 
horzer stated. 

Americans returning from Ger- 
many in recent months have re- 
ported considerable production ac- 
tivity there. According to Pod- 
horzer, 115 pix are made in Ger- 
many and Austria every year. 
However, while the U. S. reps are 
impressed with the tempo of Ger- 
man production, they’re also cog- 
nizant of the fact that the Germans 
aren’t coming up with themes 
which would lend themselves to 
universal acceptance. 

Most recent company exec te 
make that statement was Joseph H. 
Moskowitz, 20th-Fox eastern studio 
rep, who returned to N. Y. Monday 
(30) from, Europe. He said the 
Germans were active but lacked 
proper stories. Ci t is also 
voiced that the Teutonic film 
treatment is too heavyhanded in 
most cases to please U. S. audi- 
ences. 

Podhorzer said Monday that, 
based on his own 0.0. of German 
and Austrian production, the quali- 
ty of these pix was on the upgrade, 
with the studios pitching their 
treatment to German as well as 
foreign audience requirements. He 
said a number of top German films 
could be expected shortly from the 
German and Austrian firms he’s to 
represent in the U. S. 

Podhorzer is also interested in 
offering certain German pix to 
U. S. studios for their remake pos- 
sibilities. He’s currently negotiat- 
ing for two such deals. 


RCA Call Letters 
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Westinghouse, where in both in- 
stances the manufacturing arms 
and the GE and Westinghouse 
broadcasting facets have been in- 
delibly linked in the minds of the 
listening-viewing audience. 

Affiliates here for the NBC meet 
recall that some years back RCA 
hammered away at the radio net- 
work stationbreak link, but NBC 
was forced to yank them off when 
the affiliates squawked over the 
fact that precious seconds were be- 
ing taken away from the sales boys. 

Projected revival of the tagline 
is for the o&0’s only, and hence 
the previous beefs do not apply. 

RCA’s major stake in the subsid 
tv network's ambitious color sched- 
ule, plus the stepped up “one-big- 
the new RCA 
advertising agency affiliation (with 
Kenyon & Eckhardt handling that 
facet of the account) are other fac- 
tors indicative of RCA’s new thrust 
to give the network a greater iden- 
tity, with the parent, company. 
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NEED BIG ’54°55 TO SAVE ROAD | 





Business on the Road 


TOTAL GROSSES AND PLAYING WEEKS 





Comparative figures based on Variety's weekly boxoffice reports. 
Playing 


Season Gross Weeks 
1948-49 $23,657,900 1,152 
1949-50 20,401,300 1,019 
1950-51 20,330,600 913 
1951-52 18,827,900 $29 
1952-53 23,417,606 2,636 
1953-54 17,623,200 794 





B way Legit Sees Good Autumn Biz 
On Top of Best Summer in Years 


By HOBE MORRISON 
Relatively. good business is an- 
ticipated for Broadway legit dur- 
ing September-October. That’s on 
top ef the best summer the New 


York theatre has had in several 


years. 

Fairly promising lineup of new 
shows is figured likely to spark at- 
tendance. There are also a num- 
ber of holdover smashes from last 
season to draw trade, particularly 
among visitors from out-of-town. 
In. addition, there are 54 conven- 
tions listed for September and 65 
during October. 


Biggest prospective draw of the 
September premieres is the Old 
Vic production of “A Midsummer 
Night’s Dream,” with Moira Shear- 
er, Robert Helpmann and Stanley 
Helloway. It opens Sept. 21 for a 
limited engagement at the Metro- 
politan Opera House, and there is 
reportedly already a heavy mail 
order sale. 

Other openings slated for Sep- 
tember include “Dear Charles,” 
Sept. 15, Morosco; “Home Is the 
Hers,” Sept. 2Z, Booth; “All Sum- 
mer Long,” Sept. 23, Coronet, and 
mg Boy Friend,” Royale, Sept. 


October list includes “Reclining 
Figure,” Lyceum, Oct. 7; “The 
Tender Trap,” Longacre, Oct. 10; 
“On Your Toes,” 46th Street, Oct. 
11; “The Fragile Fox,” Belasco, 
Oct. 12; “The Champagne Com- 
plex,” no theatre set, Oct. 26; “The 
Flowering Peach,” ‘Morosco, Oct. 


(Continued on page 84) 


Settle Sadler’s Pay Tiff 
With $2.80 Hike; Too Late 
For Skedded London Bow 


London, Aug. 31. 

Dispute between British Actors 
Equity and management of the 
Sadler’s Wells Theatre Ballet has 
been settled, but the agreement 
came too late to permit the open- 
ing of the normal season next 
Monday (6). A _ provincial tour, 
skedded to start Sept. 20, will 
begin as planned. 

Under the settlement terms con- 
cluded last Thursday night (26) 
the dancers are to receive a mini- 
mum wage hike of $2.80 weekly, 
with an average of $4.20.. The 
union had claimed an all-round 
increase of $4.20 weekly. 

Although the minimum for new- 
comers to the ballet company re- 
mains at $19.60, they’ll receive 
automatic increases of $1.40 every 
six months until they reach $25.20. 
The management has also agreed 
to examine the possibility of put- 
ting the dancers on an annual con- 
tract basis on full salary, instead 
of putting them on the cut rate of 
$12.60 during holidays and rehear- 
sals. In. the meantime, this figure 
has been raised to $16.80. 


MacDowell Colony Fund 


Peterbcrough, N. H., Aug.31. 
The MacDowell Golony here will 
raise a $10,000 fund to provide an- 
nual summer fellowships for some 
promising young composer. It will 








be named in honor of the com- 
poser Mrs. H. H. A. Beach. 
Mrs. Edward MacDowell, who 


founded the colony for musical, 
literary and dramatic artists, in 
memory of her composer-husband, 
has appointed a committee of 
eight friends of the late Mrs. 
Beach to assist in raising the fund. 
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Edited ‘Page’ 
Chicago, Aug. 31. 

Pat O’Brien, starring in 
“Front Page” at the Drury 
Lane Summer Theatre, invited 
a group of guests in for a spe- 
cial matinee last Friday (27). 
The Ben Hecht and Charles 
MacArthur script was carefully 
cleansed for the occasion. 

The invitees were some 200 
— from neighborhood par- 

es. 


Chapman Still 


At It on Preems 


Although he was admittedly 
“skunked again” last week, N. Y. 
Daily News drama critie John 
Chapman is still beating his type- 
writer in favor of late curtains for 
Broadway openings. He had an- 
other column about it last Thurs- 
day (26), explaining his attitude. 

He wrote, “I see in yesterday’s 
(Aug. 25) Varizty that I’ve been 
skunked again. The page one 
headline on the story says, ‘Chap- 
man Going It Solo On Drive Vs. 
Early Curtains. And the story 
says that no critic but me wants 
to abandon the 8 p.m. bell-ringing 
for opening nights. 

“The theatrical weekly quotes 
one bon vivant among the critics 
as saying that the early curtain 
makes it easy to get taxicabs both 
coming to and going from, and this 
alone ‘more than atones for any 
deprivation the gourmets among 
the reviewers have to suffer in 
bolting their five-course dinners. 
Somehow I find I ean dine quite 
agreeably and still make the 
8 o’clock opening.’ (Reference is 
to Richard Watts Jr., critic of the 
N. Y. Post: Ed.) 


“Another member of the Critics 
Circle is quoted as saying that he 
likes the 8 o’clock openings and 
finds that, like the English, he en- 
joys a meal after the performance. 
This man doesn’t write reviews for 
his paper, so it doesn’t make any 
difference when he eats or even if 
he eats.” (This refers to Ward 
Morehouse, drama columnist of 
\ hs Y. World-Telegram & Sun: 


“VARIETY and my colleages have 
missed, through inattention, or 
have deliberately ignored, the 
point of my footless campaign to 
go back to the old 8:30 and 8:40 
curtains and give first-nighters a 
chance to dress up, dine and make 
a pleasant event of an opening for 
which they have paid inflated 


(Continued on page 84) 


Agnini to Stage Operas 

For New Orleans Group 

New Orleans, Aug. 31. 

Armando Agnini, formerly of the 
Met and San Francisco Opera com- 
panies, was signed Friday (27) as 
stage director of the New Orleans 
Opera Assn. Deal was set by 
Rudolf Schulz, prexy of the associ- 
ation. 

Agnini replaces William. Wyme- 
tal, who held the post two seasons 
and resigned last week to devote 
his full time to the Pittsburgh 
Civie Light Opera and the Chicago 
Opera. Newcomer will stage all 
1954-55 productions here. 














‘WOULD REVERSE 


OTEADY DECLINE 


By JESSE GROSS 

Indicated upbeat of touring 
shows for the upcoming season 
may be.a virtual life-saver for the 
road. Except for the 1952-53 
semester, which took a substantial 
jump, business on the road has 
been dwindling steadily for many 
years. Totals of both grosses and 
playing weeks reached an. all-time 
low last season. 

On the basis of advance pres- 
pects, outlined in recent stories in 
Variety, the 1954-55 stanza looks 
bullish and should at least top the 
figures for °53-’54. Reeeipts for 
he first 12 weeks of the current 
season are approximately $363,000 
ahead of the °53-'54 take fur the 
same period. Grosses so far this 
season have been getting a hefty 
beost from such b.o. smashes as 
“Caine Mutiny Court Martial,” 
“King and I” and the “Peter Pan” 
tryout. 

Road tally for "53-54, based on 
Variety boxoffice reports totalled 
$17,623,200. That represented a 
drop of approximately 25% from 
the big previous season, when the 
take reached $23,417,609. Latter 
figure represented a jump of $4,- 
589,700 over the $18 627,900 total 
for ’51-’52. 

The ’52-°53 boom was almost 
on a level with the 23-;657,900 
racked up in '48’49. Receipts for 
the following three season dipped 
to the °'51-’52 mark, which was 
rated an alltime low up to then. 

Tieing in with last season’s gross 
drop was the equally severe slipoff 
in playing weeks. Total fer the 
season was 794, representing a dip 
of 242 from the 1,036 racked up 
during °52-’53. Latter total was 
207 higher than the 829 tallied dur- 
ing °51-’52. Playing weeks for 
*48-'49 totalled 1,152, but decreased 


(Continued on page 84) 


Modern U.S. Theatre Is 
‘Single Cultural Element, 
AETA Convention Told 


East Lansing, Mich., Aug. 31. 

The American stage can no 
longer be. strictly divided into 
“professional or amateur, commer- 
cial or art, civic community or-aca- 
demic, legitimate or musical.” It 
exists as a national theatre, “a 
Single cultural element in Ameri- 
can life.” 

That was the theme of Horace W. 
Robinson, president of the Ameri- 
can Educa al Theatre Assn., in 
his keynote address at the opening 
last Sunday (29) of the organiza- 
tion’s national three-day conven- 
tion at Michigan State College 
here. 

“Professional actors are now re- 
siding in college towns and per- 
forming in ivy-covered halls, while 
amateur performers, once con- 
fined to the lecture hall stage, are 
now traveling ocean to ocean,” said 
Robinson, who is chairman of the 
department of Drama at the U. of 
Oregon. The art theatre, he noted, 
had once “looked with disdain and 
superior dedication on the crass 
commercialism of the Broadway 
theatre.” 

This is no longer true, he added, 
for the art theatre now is often a 
strong financial venture sharing 
the avant-garde stage with the pro- 
ges, producer. This new unity, 
the AETA prexy argued, resulted 
from thé changing social structure 
and a struggle for existence which 
all elements of the theatre share 
in common. 

“Production Problems of Town 
and Gown” was the subject of the 
convention, in which some 250 
members of AETA, university and 
high school teachers of drama, the- 
atre artists, and community theatre 
workers, took part. Among the 
topics discussed were the problems 
of dramatic production in the vari- 
ous media; summer theatre; tour- 
ing prodyctions, and architectural 
and technical developments on the 
national and international theatre 
scene. 














|London Tea’ Ban Dispute Points Up 
Differing Attitudes of B'way, H'wood 





Oasis-in-the-B.O. 


‘Visitors in Philly to attend 
the Playhouse in the Park are 
apt to be left high and dry, 
literally, if they eat dinner at 
the Belmont Mansion, on Bel- 
mont Plateau, adjoining the 
municipally - operated show 
tent. Catch is that under the 
original deed of gift by which 
Philly acquired the pre-Revo- 
lutionary house from the Bel- 
mont family, the sale of lig- 
uors on the premises is barred 
in perpetuity. 

Group of Broadwayites 
caught in that - predicament 
last week appealed to Barney 
Abrahams, assistant treasurer 
at the Playhouse, who came 
through with a gratis bottle 
from his private store in the 
office safe. Setups are legal at 
the Belmont Mansion, so the 
fixins were no problem. 


Plans Show-Bus 
Tryout Jaunts 


Producer Alexander H. Cohen, 
who ran two bus excursions from 
New York to New Hope, Pa., for 
his “Champagne Complex” tryout 
at,the Bucks County Playhouse, in- 
tends to expand the idea on a reg- 
ular basis this fall and winter, and 
also next summer. 

He plans to set more or less 
similar jaunts for four out-of-town 
premieres of pre-Broadway tryouts 
in New Haven, Philadelphia or 
Princeton. They will be shows that 
are figured potential hits, and 
Cohen’s project will involve round- 
trip chartered bus fare, pre-per- 
formance dinner in the tryout 
town and tickets for the theatre, 
for an overall price. 

Producer is figuring on a vari- 
ation of the same formula for next 
summer. Latter plan, is for a 
strawhat - of - the - week excursion, 
also on a package-price arrange- 
ment. Such jaunts would be made 
to w.k. silo circuit spots within 
roundtrip bus distance, such as 
Westport, Conn.; Andover, N. J.; 
Stockbridge, Mass.; Hyde Park and 
Woodstock, N. Y.; Spring Lake, 
N. J.; Wallingford, Conn.; Lam- 
bertville, N. J.; Sea Cliff, L. L; 
Ivoryton, Conn.; Saratoga, N. Y.; 
Philly’s Playhouse in the Park, and 
New Hope. 

Cohen believes there’d be sev- 
eral hundred patrons for such 
from-Broadway show-bus excur- 
sions, and he anticipates little dif- 
ficulty making necessary arrange- 
ments with producers of pre- 
Broadway tryouts. Selling the 
project to strawhat managements 
will be a lead-pipe cinch, he 
thinks, 


Mattson Returns in ’55 


For Atlanta Operetta 


Atlanta, Ga., Aug. 31. 

Eric Mattson, managing director 
of Atlanta’s Municipal Theatre-Un- 
der-the-Stars, has been signed to 
continue at the helm for the 1955 
summer season, 

The civic non-profit al fresco ven- 
ture presented six musicals (37 
performances) this summer and 
played to more than 100,000 cus- 
tomers. Unlike the rainy 1953 sea- 
son, the 6,750-seat amphitheatre in 
Chastain Memorial Park lost only 
two performances because 
weather this year. Result was that 
the organization finished in black, 
in addition to plowing back plenty 








‘into capital improvements such as 


scenery and lighting. 

Maurice B. Seltzer, president of 
Theatre-under-the-Stars, anounces 
that the group will expand next 
year’s season to eight shows, most- 
ly musical comedies. He said 
Mattson will act as producer and 
director and will spend the winter 
preparing for the series, dividing 
his time between New York and 
Atlanta. 


of; . 





London, Aug: 31. 
“Tea and Sympathy” has become 
a censorship issue here as well as 


in Hollywood: The Robert Ander- 
son drama, a critical and boxoffice 
hit on Broa¢way, has heen banned 
by the Lerd: Chamberlain for pub- 
lic performance in the West End. 
That follows reports that there is 
a question of ‘ts acceptance by the 
film production eode authority in 
the U.S. 

West End producer Emile Littler, 
who saw the drama in New York, 
has written in a_letter-to-the- 
editor of the Sunday Express that 
he favors cutting at least part of 
the play before allowing it to be 
done here. His statement was in 
reply to a beef by the sheet’s the- 
atrical columnist Logan Gourlay 


against the Lord Chamberlain’s* 


ban, 


“I do not think,” writes Littler, 
“any theatre patron, man or 
woman, would care to sit out the 
scene in which three or four 
schoolboys stand on. their toes on 
a bed fighting to peer through a 
small window at one of the school- 
masters’ wives suckling her child. 
I found this more offensive than 
the much discussed sailors in 
‘Mister Roberts’ peering through a 
telescope at a young girl undress- 
ing.” 

While agreeing that there should 
be stage censorship, Littler avers 
that at times British drama suffers 
much from. the heavy-handedness 
of the Lord Chamberlain’ s depart- 
ment. “Surely it is time,” he sug- 
gests, “that the ban is lifted on a 
fine piece of writing like Lillian 
ellman'e “Children’s Hour.” Films 
are graded for their various audi- 
ences, but in the living theatre the 
Lord Chamberlain chooses the 
lowest denominator.” 

Answering Littler in an editorial 
footnote, Gourlay asserts that the 
scene referred to, which is short 


“and unimportant, could easily be 


cut. It is irrelevant to the main 
scene. The New York critics, he 
adds, and many people from 
Britain who have seen the play 
are agreed it is handled intelli- 


gently, tastefully, movingly and in- ; 


offensively. 

Neither Littler nor Gourlay 
mentioned the adultery or the 
references to homosexuality in 
“Tea and Sympathy,” although 
those are the angles reportedly 
worrying M-G-M, which has bought 
the screen rights in the hope of 
getting a treatment acceptable to 
the production code. 


This Stagehand Carries 
Own Ham ’n’ Ants on Picnic; 
New Approach for a Job 


Job-seeking promotional letters, 
standard practice among actors in 
recent years, particularly in tv and 
radio, are now being used by legit 
stagehands. 

Using a gag letterhead with the 
caption, “Wanted: A _ typewriter 
which spells correctly,” C. Manley 
Lang, an International Alliance of 
Theatrical Stage Employees’ mem- 
ber, has circularized Broadway 
managers with the following mes- 
sage: 

“Speaking of the lesser evils, 
Uncle Moke used to say, ‘When 
packing ham sandwiches for a pic- 
nic, pack your own ants with them 
. don’t take a chance on those 
found along the way. 

“As you sojourn deeper into the 
realm of your production endeav- 
ors, it might be advisable to re- 
member Uncle Moke’s words. 

“Actors—you will cast carefully. 

“Stagehands—well, at this point 
you might file my address. 

“It is possible that you may de- 
sire the services of a conscientious 
gentleman, affiliated for years in 
the above capacity, who has the 
tf and integrity to serve you 
well,” 
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Maggie Sets $14,400 Mark, Philly: 


Wally Cox N.S.G., Hub; Other Barns; 


Philadelphia, Aug. 31. 

“Autumn Crocus,” starring Mar- 
garet Truman, racked up another 
capacity gross for the Playhouse in 
the Park on the first of its . two 
weeks. Biz about $40 ahead of “Sa- 
brina Fair,” which set a new tent 
record at $14,400 the previous 
week. 

Matinee weaknesses which have 
always been the Playhouse’s prin- 
cipal problem, have been wiped 
out bv both “Sabrina” and 
“Crocus” and the only margin of 
difference in the sellout houses of 
the past two weeks have been in 
standees. Desnite favorable re- 
views for Miss Truman and the bi¢ 
advance for the second week of | 
her fortnicht’s. there is some} 
donbt if the holdover figure will | 
quite ecua! the first. It won't miss} 
by much, however. 

The munricipally-operated tent) 
wines mn its third season next) 
week with Beatrice Straictht and 
John Poracrev *n Noel Coward's 
“To-Night at 8:30.” 








Wally Cox Sed $7.809, Hub 

Boston, Aug. 31. 
Wallv Cox. starring in “The 
Vezetahle ” was a biz disavnoint- 
ment at the Boston Summer The- 
atre lact week, pahhin’ only $7.890. 
That was below the. figure nulled 
bv his tv-mate Pat Benoit in 
“Gigi” early ‘n the season. oe E. 
Brown. in “The Show-Off” was 
also disanvointin? at the Marhle- 


head Summer ‘Theatre. winding 
seven performances at under 
$7,000. Both theatres nave a $3 
ton. 


Current at the BST is “Stalag 
17” as the rext-to-final play of the 
season. “Darling, Darline” was 
slated to wind.the season, hut was) 
cancelled ivr fevor of Rasil Rath- 
bone in “The ‘Winslow Bov.”! 
“Weaven Can Wait.” featuring 
Steve Cochran. is current at fhe 
Marblehecd svot, winding the first 
season under the Lee Falk banner. 





Best Season-at Aucusta, Mich. 
Augusta, Mich., Aus. 31. 
Current season loams as the hest 
fn the nire-year history of Jack 
Ragotzy’s Barn Theatre here. At- 
tendance is currently 15% above 
last vear’s record total, with sea- 
son skedded to c'ose Sept. 25. 
’ Silo is evrrently holding over 
“Mrs. MeceThine” for a _ second 
week, rorking the fourth time this 
season that a nroduction has been 
extended to a fortnight’s run. Mary 
Chase comedy runs through next 
Seturday (4). with “Anna Lucasta.” 


week, with Margaret Hamilton and 
Sheppard Strudwick starred and 
Ludie Claire featured in “Three's 
a Family” by Phoebe and Henry 
Ephron. 


‘Lullaby’ Canadian Hit 
Niagara Falls, Ont., Aug. 31. 

Niagara. Barn Theatre near here, 
currently playing Don Appell’s 
“Lullaby” for. a. fifth seven-per- 
formance week, claims the longest 
run of any Canadian legitimate 
company playing in English. Gratie 
(“Fridolin”) Gelinas’ French-lan- 
guage “Ti-Coq” holds first place. 
Cast of four comprises Andre 
Monture. Donald Gilbert, Caryl 
McBain and Michael Yuda. 

London Theatre Co., at thej| 
Niagara Falls Summer Theatre 
here, formerly run by Maude 
Franchot, currently stars Sally Day 
in “Jane Steps Out” as its ninth 
production. Next week’s closer is 
“See How They Run.” 








‘Together’ $5.900, Spring Lake 
Spring Lake, N. J., Aug. 31. 
Tryout of “Put Them All To- 
gether” last week registered the 
biggest gross in six years at the 
Ivy Tower Playhouse here, with a 
take of over $5,900 against a po- 
tential capacity of $6,300. 
Comedy, with Fay Bainter, Wil- 
liam Prince, Kay Medford and 
Janis Carter leading the cast, has 
been held over for a second week 
and closes the season Saturday (4). 





‘Brutus’ $1,500, Reading 
Reading, Pa., Aug. 31. 
Berks Players, at Green Hills 
Theatre near here, grossed almost 
$1,500 last week for five perform- 
ances of James M. Barrie’s “Dear 
Brutus.” Attendance totalled 901. 
Shaw’s “Androcies and the Lion’ 
is current. : 





‘Heartbreak’ $4,500, Olney 
Washington, Aug. 31, 

Olney Theatre at nearby Olney. 
Md., grossed $4,500 last week for 
the third stanza of Shaw’s “Heart- 
break House,” with Margaret Phil- 
lips. That brought the total take to 
$15,000 for the run. 

Players. Inc., opens its season 
windup tomorrow night (Wed.) 
with “Male Animal,” starring John 
Dall, to continue through Sept. 12. 





Connie $8,200, Sacandaga 
Constanee Bennett in “Sabrina 
Fair’ grossed over $8,200 at the 
Sacandaga Park (N. Y.) Summer 
Theatre last week. It was the third- 





“His and Herc” and “Little Hut” 
as succeeding hills. 

Previous holdovers at the Equity 
overation were “Mister Roberts,” 
‘Fourposter” and “For Love or 
Monev.” “McThing,” incidentally, 
played to 1.700 admissions during 
the first five days of its run. 





Hyde Park to Expand 
Hyde Park, N. Y.. Aug. 31. 
A restaurant-bar will be added 
Next season to the Hyde Park 
Playhouse. The former stables on 
the old Vanderbilt property, where 
the strawhat is located, will be 


converted for the dine-and-drink /| 


setup. 

Silo is currently in the windup 
week of its inaugural season. 
Finale, closing next Sunday (5), is 
a tryout of John O’Hare’s “Pride 
and Joy,” with Marjorie Gateson 
starring. It’s the second tryout to 
be offered at the barn. 

Laslo Vadnavy’s “The Stronger 
Sex,” with Buddy Rogers starred. 
was tested earlier this summer and 
was the biggest draw to date, play- 
ing to capacity at all nerformances. 
Business at the 508-seat house 
picked up towards the end of the 


season. with residents of nearby | 
Poughkeepsie beginning to attend | 


regularly. 





‘Complex’ $6,700, New Hope 
F New Hope, Aug. 31. 
‘The Champagne Complex.” 
three-character comedy by Leslie 


highest take of the season for the 
spot, being topped only by Tallulah 
| Bankhead in “Dear Charles” and 
|a touring package of “Oklahoma.” 

“Stalag 17” is current at the 
Eddie Rich silo. 





Peterborough Ends Season 
Peterborough, N.H., Aug. 31. 
New Hampshire’s oldest summer 
theatre has closed for the season. 
As their last production, the 
Peterborough Players presented a 
tryout of “Temple Is a Town,” new 
musical by Frederick Lansing Day 
and Gail Gould. Piece is based on 
an actual incident in the nearby 
town of Temple in the early 
1900’s. 


Plan New Barn in ’55 
Plymouth, N.H., Aug. 31. 
New Hampshire, which already 
has a dozen strawhats, may add 
| another next summer. Stuart Lan- 
| caster, owner-director of the Palm 
Tree Playhouse, Sarasota, was 








{ 


| 
| 


M’lw’kee to Raise 105G 
For Local Stock Group 


Milwaukee, Aug. 31. 

With Frederick C-Miller, prez of 
Miller Brewing Co., as chairman, 
the local Drama, Inc., will open a 
drive Nov. 8 for $105,009 to estab- 
lish a professional stock theatre 
here. The long-shuttered film 
house, the Oakland, is due for 
renovation as a 300-seat arena style 
legitery to house the operation. 

Resident professional company 
of. eight. performers, with assists 


from professional localites and Hol- 


lywood. or Broadway guests, is. 
planned. Mrs. Richard C. John, 
prez of Drama, Inc., says the ini- 
tial play is tentatively set for next 


February and that 20 weeks of. 


‘Arabian Nights 
May Tour South 


“The Arabian Nights.” Guy 
Lombarde’s production at the Ma- 
rine Stadium, Jones Beach, N. Y., 
may be presented in Florida this 
winter and perhaps play a tour of 
auditoriums next spring. Sol 
Shapiro, of the William Morris 
agency, is trying to work out the 
project. 

Profitable attendance at Jones 
Beach this summer has encour- 
aged Lombardo to extend the sea- 
son an extra week through Sept. 
11. It has also stimulated the idea 
of taking the spectacle south this 
winter for an engagement in 
Miami Beach and possibly other 
Florida coast cities. 

Immediate consideration is be- 
ing confined to outdoor presenta- 
tions of the musical. But there’s 
also discussion of adapting 
“Arabian Nights” for indoors. Pro- 
duction will have to be cut down 
for showing in Florida and prob- 
ably even more so for arena tour- 
ing. 

Beyond confirming that the proj- 
ect is under discussion, Shapiro 
merely says any report of it is 
“premature.” Lombardo’s associ- 
ates figure it’s likely, merely being 
a matter of working out practical 
details. 


‘CAINE’ BOOKS ST. PAUL; 
GIVES GO-BY TO- MPLS. 


Minneapolis, Aug. 31. 
St. Paul, off the touring legit 
map last season, has grabbed off a 
top dramatic hit, “Caine Mutiny 
Court Martial” for its only Twin 
Cities appearance. 


Paul Gregory’s independently 
booked national company goes into 
the St. Paul Auditorium the week 
of Sept. 18. Unlike the St. Paul 
newspapers, which decline adver- 
tising for and omit editorial men- 
tion of legit offerings playing here 
exclusively, the Minneapolis sheets 
are giving regular coverage of the 
“Caine” engagement in ,the rival 
town. 

The Gregory production is not 
only by-passing the larger Minne- 
apolis in favor of St. Paul, but is 
also playing three Minnesota one- 
nighters during its area sojourn. 























The towns are Duluth, Virginia 
and Bemidji, the two latter having 


| populations of only 12,000 and 


10,000 respectively. 
Situation results from the pur- 


here to discuss the possibility of Chase of the show by Jay Lurye, 
| establishing a stock company jn | Duluth manager, for three weeks 


“Gigi $7,900, Spa 
. Saratoga, N.Y., Aug. 31. 


the 587-seat Spa Summer Theatre 


the original Broadway cast, and 
Marion Morris and Lee Richardson 
were featured in the Anita Loos 


at a $3 top. Josephine Brown, of | 


the Pemigewasset Valley in 1955, | 8S One of his series offerings for a 


circuit outside the Twin Cities. 
Lurye has leased St. Paul’s mu- 
nicipal Auditorium outright for 


“Gigi,” costarring Cathy O’Don- |the “Caine” engagement, and is 
nell and Estelle Winwood, grossed | obtaining cooperation from the 
a satisfactory $7,900 last week at town’s mayor and the latter’s vari- 


;ous committees appointed to help 
enlist patronage for such offerings 
visiting St. Paul. Serving his first 
term, the mayor had as one of his 


Stevens. grossed an unspectacular | dramatization of a Colette novel. |°@™paign planks a drive tp bring 


$6,700 for the first week of its fort- | 
night tryout at the Bucks County | 


Playhouse. Show was generally 
well received. 
Tryout stars Patricia Smith. 


Frank Albertson and Elliott Reid. 





‘Ethan’ $5,200, Stockbridge 
Stockbridge, Masss Aug. 31. 
Standout performances by Betty 


Fields, Thomas Coley and Deidre | 


Owens failed to overcome the dour 
aspect of Edith Wharton’s tragic 
“Ethan Frome” at the Berkshire 
Playhouse last week. Director- 
producer William Miles’ top-draw- 
er production of the season gar- 
nered only $5,200 in eight per- 
formances. 

Company returns to comedy this 


John Huntington is closing the 
Spa this week with “Pygmalion,” 
starring Miss Winwood and featur- 
ing Sally Moffet, Richard Newton 
and Arthur Stenning. 


JOINS KCU DRAMA STAFF 
Kansas City, Aug. 31. ~ 
Dr. Alban Varnado was appoint- 
ed last week to the U. of Kansas 
City Theatre staff by Dr. Earl-J. 
| MeGrate. president. He has been 
associated with the Baton-.Rouge 
Civic Theatre and the Summer 
oe Theatre at the U. of Wiscon- 
sin. 
He will be instructor of theatre 
= member of the KCU Playhouse 
Staff, 








more shows to St. Paul 





Operating Statements 


TEA AND SYMPATHY 

(As of July 31, °54) 
Gross, last four weeks, $74,748. 
Profit, last four weeks, $8,958. 
Total net profit to date, $217,416. 
Distributed profit, $145,000. 
Available cash, $40,554. 


THE PAJAMA GAME 
(As of July 31,. ’54) 
Gross, last four weeks, $206,093. 











'$ 
| 


Operating profit, last four weeks, 
53,163. 


Unrecouped cost, $66,977. 
Available cash, $57,088. 


Constance Bennett, who has contractual disputes pending with two 
strawhat managements stemming from her current barn tour in “Sa- 
brina Fair,” has won the special Sacandaga (N. Y.) Summer Theatre 
award as “the most cooperative actress of the 1954 season,” it is an- 
nounced by Eddie Rich, operator of the spot, where the star ap 
last week. “Miss Bennett has been lovely to work with, extremely 
helpful in giving. newspaper, radio and television interviews, and called 
me many times before arriving, to discuss the production,” Rich de. 
elares. “Sabrina” was the third-best grosser of the season at Sac- 
andaga, being topped only. by Tallulah Bankhéad in “Dear Charles” 
and an “Uklahoma” package. Miss Bennett’s pending tiffs, both in- 
volving her demnd for verification of a breakeven clause in her con- 
tracts, are with Gail Hillson, producer of the Triple Cities Playhouse, 
Binghamton, N. Y., and Charlotte and Lewis Harmon,.of the Cliziton 
(Conn.) Playhouse. Latter pair is also in a dispute with John Barry- 
more, Jr. 








| Backers of the upcoming Leonard Silliman production “Mrs. Patter- 
son” include producers Rita Allen and Archie Thomson, $1,500; Herbert 
E. Carlin, road flack for Sillman, $750; tv-legit comedienne Imogene 
Coca, $750; Charles Grace, of the Grace steamship line, $1,500; sou- 
venir program agent Al Greenstone, $1,500; stage manager Mortimer 
Halpern, $375; jazz impressario John Hammond, $1,500; San Francisco 
financier Louis Lurie, $3,000; RCA Victor veepee Manie Sacks, $1,500: 
Morten- and May Silliman, parents~ of the producer, $1,500; organist 
Ethel Smith, $750; James Strook, prexy of Brooks Costume Co., $750: 
pressagent Virginia Wicks, $1,500; Herman Wobber, with ‘20th-Fox 
in San Francisco, $1,500; Edward Wobber, his son, $1,500. Production 
is capitalized at $75,000 with provision for 20% overcall. 





Backers of the upcoming David Merrick-Joshua Logan production 
of “Fanny” include Logan, $27,500; Merrick, $2,000; Mrs. Logan, 
$27,500; RCA Victor veepee Manie Sacks, $5,500 personally and $24,750 
as agent for RCA, which will do the record.album; Hilda S. Kook, 
wife of Edward Kook, prez of Century Lighting, $5,500; co-author 
S. N. Behrman, $5,500; actor Waiter Slezak, costarring in the produc- 
tion, $5,500; designer Jo Mielziner, $5,500; attorney Morris Schrier, 
repping Music Corp. of America, $2,750; playwright John Boruff, 
$1,000. Production is capitalized at $275,000, with provision for $25,000 
overcall. . 

In what may~be a unique tieup, heralds plugging the upcoming 
Boston tryout of “Fanny” were inserted last week and this in the 
playbills at the Cape Playhouse, Dennis, Mass., and Falmouth Play- 
house, Coonamessett, Mass., both operated by Richard Aldrich. About 
10,000 copies are being distributed at each strawhat. Deal was ar- 
ranged by Dick Weaver, pressagent of “Fanny,” general manager 
Charles Mooney, at the Cape barn, and Patricia Butler, associate 
producer at Falmouth. “Fanny” troupe will plane to Boston for the 
tryout Sept. 20-Oct. 10. 








Herbert Whittaker, Toronto Globe and Mail legit critic assigned to 
cover the Canadian National Exhibition grandstand show, deadpanned 
it last week as follows, “Trigger Jr. is a handsome horse of. sympa- 
thetic personality who has mastered the hesitation waltz, one-legged 
march, collected trot, three-legged pivot and other tricks very difficult 
for a horse to do. We watched them all patiently, although we privately 
didn’t think that his rhumba was anything spectacular.” 





Ballet Theatre will celeberate the opening of its 15th anniversary 
season this fall with a “Fancy Free Ball” Oct. 6, at the Starlight Roof, 
Waldorf Astoria, N.Y. Rosalind Russell heads the Theatre Committee. 
Comyunittee is staging the affair to raise funds to commission a new 
work which Ballet Theatre will present during its forthcoming spring 
season at the Metropolitan Opera House, N.Y. 


_ Legit Bits 


Talent agent Barron Polan is ul 








with a virus infection ... T. S. 
Eliot’s “The Confidential Clerk” 1s 
available for stock. The Richard 
J. Madden office is agenting it... 
Howard Barker and Robert McDon- 
ald have optioned Richard Besoy- 
an’s musicomedy, “Lovers’ Holi- 
day,” for an off-Broadway run in 
the fall . . . Isadora Bennett and 
Richard Pleasant, now booking the 
McCarter Princeton, have a tryout 
of “Traveling Lady” there Oct. 1-2. 

Joe Shea, who just completed a 
pressagent siint for Columbia Pic- 
tures will be advance man for the 
Coas. tour (following its Los An- 
geles stand) of the Helen Hayes 
revival of “What Every Woman 
Knows,” with Harold Kusell as 
company manager .. . Theatre 
party agent Elsa Hoppenfeld back 
home from the hospital . . . Robert 
Downing will be stage manager of 
“The Tender Trap.” 

John Cecil Holm, author of 
“Southwest Corner,” has a piece, 
“I Don’t Happen to Drive a Car,” 
in the September issue of Woman’s 
Day ... Charles R. Meeker Jr., 
veepee-managing director-producer 
of State Fair Musicals, Dallas, wiil 
produce and stage “The Drunkard’s 
Daughter,” Oct. 2-9 for the Heart 
6’ Texas Fair, Waco . . . Roundup 
Theatre, Dallas, ends its first sum- 
mer season Sept. 8-12 with Saroy- 
an’s “Beautiful People.” Second 
winter season will open with “Anna 
Lucasta.” 

Dino Yannopoulos, stage director 
of the Metropolitan Opera, flew to 
Greece last Thursday (26) to con- 
fer with authorities about the 
Greek National Opera, He was 
offered post of director last March, 
but was unable to accept. He’ll 
offer suggestions to aid the Nation- 
al Opera and will confer with gov- 
ernment officials regarding making 
one or more full-length feature 
films in Greece next year. 

Florence Henderson, featured 
femme lead in “Fanny,” went last 
week to Boston, where the musical 
will tryout, te pose for a color por- 
trait for the mag section of the 


revisited her hometown, Owenboro, 
Ky., for a Life mag spread; includ- 
ing shots with her vocal teacher, 





Boston Herald-Traveller. She also| 





former Broadway — singer - actress 
Christine Johnson . . . Late Mrs. 
Dora Shubert Wolf, who. died in 
1951 and whose executors filed a 
N. Y. Surrogate’s Court suit re- 
cently against J. J. Shubert, was 
formerly the owner of Herrick’s 
ticket agency, Boston . . . Toronto 
papers persist in referring to the 
Broadway smash as “Pyjama 
Game.” 

Charles Harrow will operate a 
new subway circuit at the Park- 
way, Brooklyn, and the Jamaica, 
in Jamaica, N. Y., with a series of 
former Broadway hits ... Charlotte 
and Lewis Harmon, through attor- 
ney Harold Schiff, have requested 
Actors Equity to reconsider its 
dismissal of their charges against 
John Barrymore Jr. Arguing that 
the union’s action “has damaged 
us personally,” they treaten 
“whateve legal steps are available” 
unless the Equity council sees “that 
we receive a fair deal.” Producers 
of the Clinton (Conn.) Playhouse 
accused the actor of ‘conduct un- 
becoming an Equity member.” Re- 
port that he lodged counter-charges 
is denied by the union. 

Jemison Hammond is production 
assistant to Robert L. Joseph, suc- 
ceeding Shirley Bernstein, who re- 
signed to become managing direc- 
tor of Eastern Film Studios. ..Bur- 
gess Meredith will substitute for 
David Wayne as the Okinawan in- 
terpreter in the Broadway original 
of “Teahouse of the August Moon” 
from Sept. 20 through Nov. 27, 
while Scott McKay subs for John 
Forsythe. 





Glasgow Legit Bits 
Glasgow, Aug. 31. 

“The Pet Shop,” by Warren 
Chetham-Strode, is trying out at 
King’s Theatre, Glasgow, prior to 
opening Sept. 7 at St. artin’s 
Theatre, London Cast includes 
Adrienne Allen, Constance Wake, 
Barbara Everest and John Arnatt. 
Norman Marshall is staging and 
James P. Sherwood is producer. . - 
Marshall will dash from the 
Glasgow preem to supervise his 
Edinburgh Festival production, an 
all-Scottish revue titled “Hail Ca!- 
edonia,” bowing Sept. 6 at the 
Assembly Hall, Edinburgh. 
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‘Caine’ SRO 1306 > 


. Denver, Aug. 31. 

Tou com of “Caine 
Mutiny Court ” wound up 
a four-week 34-performance run 
Saturday (28) at the Opera House, 
Central City, Col., with a total 
take of over $130,000. The Paul 
Douglas - Wendell Corey - Steve 
Brodie starrer played to a $5.50 
top at the 842-seat theatre. 

Show did sellout biz, with turn- 
aways at all performances. 











Omaha, Chuck Wagon 
~ Of America 


Omaha, Aug. 27. 

Omaha Centennial uction of his- 
torical pageant by W: Gibson; score 
by Hale Hood. Stars Jeffrey Lynn, Sid 
Stone. Directed Alfred Stern and 
James Russo; choreo¢raphy, Ted Cappy; 
technical direction, Kendrick A. Wilson; 
musical director, ard E. Duncan; 


Rich 
ligh' ; Otto K. Olesen Col. At Ak-Sar- 
29, °54. 


Ben plant, Omaha, Aug. 24 


Entertainment high spot of 
Omaha Centennial celebration is 
“Omaha, Chuck Wagon of Amer- 
ica,” pageant depicting the history 
of Omaha and the Nebraska Ter- 
ritory, well-scripted by William 
Gibson. Show at the huge outdoor 
Ak-Sar-Ben plant here, lost the 
opening night performance, Aug. 
24, because of rain. 

Centennial bigwigs dumped $85,- 
000 into the estravaganza, more than 
twice what they originally figure. 
The presentation shows it. There 
are more than 1,000 actors, singers 
and dancers; scores of horses and 
vehicles; and considerable antique 
and contemporary agricultural 
equipment. 

Particularly notable is the cos- 
tuming by Alfred Stern, of the 
American National Theatre & 
Academy, managing director of the 
Centennial and “Chuck Wagon.” 
The 1,500 different outfits designed 
by Stern would do justice to Radio 
City Musie Hall, where, inciden- 
tally, he began his theatre career 
as a costume designer in 1933. 

However, the Centennial bosses 
pulled a giant snafu on the sound 
system and much of the narration 
of star Jeffrey Lynn is lost on the 
payees in the 9,000-seat grand- 
stand. In addition, there’s no 
backdrop to the 200-foot wide, 
multi-leveled stage and much of 
the sound falls back into the 
infield. 

Lynn is okay in a difficult role, 
but is overshadowed by tractor Sid 
Stone as the familiar pitchman. 
Most_of the rest of the cast is 
local, and shows it. However, high 
spots are provided by a lively can- 
can number during the “Lusty 
Days” session, and Ellen Hegarty 
as a wiggling Little Egypt in the 
part depicting the ‘Trans-Missis- 
sippi and Internation Exposition” 
of 1898. 

Generally, Omaha is getting its 
money’s worth out of “Chuck Wag- 
on,” despite the fumbling of the 
sound system. Trump. 


The Moon Is Blae 


Los Angeles, Aug. 24. 
Ebony Showcase Theatre (Nick and 
Edna Stewart) production of comedy in 
three acts (five scenes), by F. Hugh Her- 
bert. Directed by Tom Browne Henry; 
set, Jon Evans, Edna Stewart. At Ebony 
Showcase Theatre, Los Angeles, Aug. 24, 
“54; $2.20 top. 
Patty OG i acs bar eae v8 
Donald Gresham 
David Slater 
Michael O’Neill 








Lorre Curry 
Robert Davis 
Morris Buchanan 
Don Derrick 





This first effort by an all-Negro 
cast of F. Hugh Herbert’s comedy 
is done with taste and professional 
skill. According to co-producer 
Nick Stewart, it will be followed 
by other comedies of sophisticated 
accent, 

Players catch the nuances of the 
Stage click, adding pleasant embel- 
lishment. Moreover, a feeling of 
participation is created in the in- 
timacy of the theatre-in-thetround. 

Tom Browne Henry’s direction 
Zeis solid performances from the 
four-actor cast, and the frothy as- 
pects of play’s girl-baffles-boy 
theme are will developed. Lorre 
Curry makes her professional bow 
as the ingenuous young femme who 
intrigues two suitors by. her frank 
apvroach to sex. 

Robert Davis and Morris Bu- 
chanan handle the respective roles 
of the young architect and the old- 
er roue easily, and Don Derrick 
is Okay as gal’s quick-on-the-punch 
father. Jon Evans and co-produccr 
Edna Stewart did the sets. Whit. 


‘Butterfly’ at Memphis 
Memphis, Aug. 31. 
“Madame Butterfly” has been 
booked for a one-nizhter Nov. 4 at 
the South Hall Auditorium. It will 
have $3 top. in 2,500-seat house. 





Shows Out of Town 


Rain Dampens Scot Fest 
For O’Seas Guests; Crix 
Slap at Lady Macheth 


Edinburgh, Aug. 31. 

Launching at the Empire Thea- 
tre tonight (Tues.) of the English 
Old Vic players, headed by Moira 
Shearer and Robert Helpmann, in 
“A Midsummer Night’s Dream,” 
with Mendelssohn’s incidental 
music added for the first time in 
17 years, will likely prove the half- 
way highlight of the current Inter- 
national Festival here. Practically 
all seats are sold for this produc- 
tion, which leaves shortly for New 
York and an American tour. 


The eighth International Festi- 
val is moving along steadily with 
no. great excitement apart from 
speculation as to who will be its 
next artistic director, succeeding 
Ian Hunter. This plum British post, 
first held by the New. York Metro- 
politan’s Rudolf Bing, has been 
advertised widely throughout the 
world, and to date there are 120 
applicants. —~ 

Another Festival highlight, a 
Scottish “Macbeth,” has caused 
some controversy, with the 44-year- 
old English actress Ann Todd 
playing Lady Macbeth in long red 
tresses and being hit by certain 
crix for being too savage. It is a 
contrast from her glamor roles in 
pix, and Miss Todd hits back by 
saying nobody will believe in a 
weakiy feminine Lady Macbeth. 

The role of Macbeth is capably 
taken by Paul Rogers. He rages and 
murders td fine effect on the apron 
stage of the ancient Assembly Hall, 
a massive building where the 
actors run on through the audi- 
ence and risk danger of stumbling 
in the darkened aisles. Production 
achieves a gloomy and bloodthirsty 
effect, with soldiers in ancient cos- 
tume and kilt, and squealing bag- 
pipers, swarming over the stage. 

Overseas element is strong at 
this Festival, though most have 
squawked loudly about the miser- 
able weather conditions of the 
opening half. It has rained down 
through the mist that surrounds 
the historic Castle on the rock. It 
has rained for hours and hours, 
and few have seen the capital city 
of Scotland in its true sunshine 
loveliness. 

Estimated that, over the three- 
week stint, some 250,000 persons 
will be in the city to spend be- 
tween $6,000,000 and $9,000,000. 
To choose from, there is a total of 
170 performances of the official 
variety, plus hundreds of “fringe” 
shows. Over 2,500 artists are tak- 
ing part. Official Festival per- 
formers include 14 orchs, seven 
choirs, one ballet company and one 
opera company, five dramatic com- 
panies, and 27 soloists. 

_ Of the outdoor events, the mas- 
sive Military Tattoo, staged in 
floodlighting on the esplanade of 
the Castle each night, is attracting 
thousands. 


‘PACIFIC’ CALM $24,500 
FOR 2D TORONTO WEEK 


Toronto, Aug. 31. 

Second visit of “South Pacific,” 
with Iva Withers and Webb Tilton, 
took a second week’s slide to a 
$24,500 gross. Royal Alexandra, 
1,525-seater, was scaled at a hefty 
$5 top. Previous week’s gross was 
$25.000. 

“Porgy and Bess” opens tonight 
(Tues.) with a $10,000 advance. 


Current London Shows 


London, Aug. 31. 
(Figures denote premiere dates) 
» After the Bali, Globe (6-10-54). 
Airs Shoestring, Royal Ct. (4-22-53). 
Angels In Love, Savoy (2-11-54). 
B Ends Meet, Apollo (6-9-54). 
Boy Friend, Wyndham’s (12-1-53). 
Cocklies & Champagne, Pic’dilly (5-28-54). 
Dark Light Enough, Aldwych (4-30-54). 
Day By The Sea, Haymarket (11-26-53). 
Dry Rot, Whitehall (8-31-54). 
Duvenna, Westminster (7-28-54). 
Folies Bergere, Pr. Wales (9-24-53). 
Guys and Dolls, Colliseum (5-28-53). 
ftippo Dancing, Lyric (4-7-54). 
! Am a Camera, New (3-12-54). 
Intimacy At 8:30, Criterion (4-29-54). 
Joyce Grenfelly Fortune (6-2-54). 
Keep in Cool Place, Saville (8-16-54). 
King and #, Drury Lane (10-8-53) 
Love Match, Vict Palace (11-10-53). 
Manor of Northstead, Duchess (4-28-54). 
Meet a Body, Duke York (7-21-54). 
Mousetrap, Ambas. (11-25-52). 
Murder Story, Cambridge (7-22-54). 
Never Too Late, Strand (6-3-54). 
Pal Joey, Princes (3-31-54). 
Relations Apart, Garrick (6-3-54). 
Sabrina Fair, Palace (8-4-54). 
Salad Days, Vaudeville (8-5-54), 
Teahouse Aug. Moon, Her Maj. (4-22-54). 
Vienna retta, Stoll (8-16-54). 
Wedding in Parts, Hipp. (4-3-54). 
Witness Prosecution, W. Gard. (10-28-53). 
Wooden Dish, Phoenix (7-27-54). 
You'll Be Lucky, Adelphi (2-25-54). 











SCHEDULED OPENINGS 
Diary of @ Nobody, Arts (9-1-54). 
Conscience & Desire, Lindsey (9-2-54). 
Witch €rrant, “Q” (9-7-54). 
Pet Shop, St. Martin’s (9-8-54). 
All For Mary, Duke York ‘9-9-54). 





Macbeth, Old Vic (9-9-54). 





‘Ttch’ $28,300, Frisco 


San Francisco, Aug. 31. 

Frisco’s legit season’s still alive 
and jumping. The Geary has 
“Seven .Year Itch” continuing and 
the small Marines Memorial Thea- 
tre last week got “Yiddisher Drag- 
net.” Frisco’s legit season still 
showed signs of life. 

Estimates for Last Week 


Seven Year Itch, Geary (4th wk) 
($3,85, 1,550) (Eddie Bracken). An- 
other solid $28,300 (previous week, 
$27,500). 


Yiddisher Dragnet, Marines (1st 


.wk) ($3.30, 640) (Leo Fuchs). Okay 


$5,000 for the starter. 


‘Pan’ $56,200, L.A.: 
‘Carmen’ $32,900 


Los Angeles, Aug. 31. 

Cooler weather and fog appar- 
ently helped two of the town’s 
legit entries last week, but hurt 
the third, an outdoor show. “Peter 
Pan,”* at the Philharmonic, bet- 
tered its opening week’s sock pace. 
“That’s Life” kept up its profitable 
stand in the 10th week, at the Lads 
Palmas, but “Carmen” at the open- 
air Greek Theatre fell off due to 
threat of rain. 


Estimates for Last Week 


Peter Pan, Philharmonic Aud. 
(2d wk) (2,670; $4.80) (Mary Mar- 
tin). Merrily it rolls along for an- 
other record at $56,200. 


Carmen, Greek Theatre (ist wk) 
(4,407; $3.60). Uncertain weather 
kept take down to $32,900. 

That’s Life, Las P@imas (10th 
wk) (400; $3.30). Packing them in 
profitably at $5,800 again. 


‘TOWN’ SMASH $40,600; 
DALLAS NEARS RECORD 


Dallas, Aug. 31. 

State Fair Musicals, heading for 
a record-breaking 13th summer 
season ending next Sunday (5), 
grossed 40,600 for the first 
seven performances of ‘“Wonder- 
ful Town” through last Sunday 
matinee (29). Rave reviews greet- 
ed the show, with personal praise 
for Imogene Coca. Costarred are 
Edith Adams and John Tyers. 

Current 12-week Musicals sea- 
son can hardly miss _ breaking 
1952’s all-time $499,300 gross. First 
five fortnightly bills have an im- 
pressive $432,775 total — “Jack 
Benny Revue,” $104,875; “Wish 
You Were Here,” $99,800; “Hazel 
Flagg,” $71,900; “Naughty Mari- 
etta,” $81,000, and “Panama Hat- 
tie,” $75,200. 


King’ Majestic $38,500 
In 6 Times, Salt Lake 


Salt Lake City, Aug. 31. 

“King and I” took in over $38,- 
500 in a sock  six-performance 
stand at the Capitol Theatre here 
last week. 

Yul Brynner-Patricia Morison 
starrer is at the Auditorium, Den- 
ver, this week. 


Shows in Rehearsal 


Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Opera), OP (Op- 
eretta). 

All Summer Long (D)—Play- 
wrights’ Co., prod.; Alan Schneider, 
dir. 














Boy Friend (MC)—Cy Feuer & 
Ernest H. Martin, prods.; Vida 
Hope, dir. 

Fanny (MC) — David Merrick- 


Joshua Logan, prods.; Logan, dir.; 
Ezio Pinza, Walter Slezak, stars. 

Fifth Season (C) (Reopening) + 
George Kondolf-Sherman S. Krell. 
berg, prods.; Gregory Ratoff, dir.; 
Chester Morris, Joseph Buloff, 
stars. 

Fragile Fox (D)— Paul Vrogom- 
Bernard Straus, prods.; Herbert 
Swope Jr.; Dane Clark, Don Tay- 
lors, stars. 

Moon Is Blue (C) (Road) — 
George Brandt, prod. 

Mrs. Patterson (D) — Leonard 
Sillman, prod.; Guthrie McClintic, 
dir.; Eartha Kitt, star. 

Oklahoma (M) (Road) — Nick 
Mayo, Phil Mathias, Jean Barrere, 
prods.; Charles Atkin, dir. 

On Your Toes (MC)—George Ab- 
bott, prod.; Abbott, dir.; Vera Zo- 
rina, Bobby Van, stars. 

Reclining Figure (C) — Martin 
Gabel-Henry M. Margolis, prods.; 
Abe Burrows, dir. 

St. Joan (D) (Road)—Producers’ 
Theatre, prod.; Harold Clurman, 
dir.; Jean Arthur, star. 

Tender Trap (‘(C) — Clinton 
Wilder, prod.; Michael Gordon, 
dir.; Robert Preston, Kim Hunter, 
Ronny Graham, stars. 


Kismet’ $57,806, 


August B.O. Upbeat Holds 


on Bway; 
‘Can-Can’ $50,300, 


Fontaine $23,600, ‘Oh Men’ $10,900 


+ 





¥ 


‘OKLA.’ BULGING $67,000 
FOR ST. LOO HOLDOVER 


St. Louis, Aug. 31. 
Second week of 


(29) of the Municipal Theatre 
Assn: in Forést Park with another 
great gross, $67,000. Piece set an 
all-time one-performance record 
Saturday (28) with 12,137 payees. 
Weew’s attendance totaled $79,000. 
Previous week the Rodgers- 
Hammerstein musical pulled $63,- 
000, giving it a whopping $130,000 
total for the fortnight’s stand. 


‘Ginger’ $11,200, 
Town’ $34,000, Chi 


Chicago, Aug. 31. 

Several days of rain and muggy 
temperatures plus the traditionai 
pre-Labor Day slump slowed biz 
last week for the two current Loop 
shows. Outlook for this week with 
the start of the three-day holiday 
looks even dimmer. 

Estimates for Last Week 





“Oklahoma” | 
wound up the 36th season Sunday | 


Biz on Broadway took another 
jump last week. Exclusive of the 
smashes, receipts were up in all 
but one case. Hikes were more 
than $1,000 for most shows. 


Upward trend of the past four 
weeks iseexpected to be reversed 
this stanza in a traditional pre- 
Labor Day slipoff. 


“Can-Can” returned to the stan- 
dee ranks along with “Caine Mu- 
tiny Court Martial,” “Pajama - 
Game” and “Teahouse of the Aug- 
ust Moon.” “Kismet” edged back 
to almost capacity. 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
|MC (Musical-Comedy), MD (Musi- 
i cal-Drama), O (Opera), OP (Op- 
eretta). 
| Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices, number 
of seats, capacity gross and stars. 
Price includes 10% amusement tax, 
but grosses are net: i.e., exclusive 
of tax. 

Anniversary Waltz, Broadhurst 
(C) (21st wk; 163; $4.60; 1,160; $28,- 
000) (Macdonald Carey, Kitty Car- 
lisle). Over $16,500 (previous 
week, $16,200). 

By the Beautiful Sea, Majestic 
(MC) (21st wk; 164; $6.90; 1,510; 
$58,000) (Shirley Booth). Almost 








Time Out for Ginger, Harris 


ker). Nearly $11,200 
week, $12,400). 


for Melvyn Douglas for three 
weeks. 

Wonderful Town, Shubert, (8th 
wk) ($4.60; 2,100) (Carol Chan- 
ning). Nearly $34,000 ‘previous 
week, $38,200). 





‘Okla.’ 736 Week at K.C. 
Again Proves Potency 
Of Modern B’way Hits 


Kansas City, Aug. 31. 

“Oklahoma,” 10th and final pro- 
duction of the Starlight Theatre’s 
al fresco season in Swope Park, is 
giving another demonstration that 
modern Broadway musical hits, like 
newer straight plays, are generally 
much stronger grossers than the 
standard successes of years ago. 

Rodgers-Hammerstein tuner will 
probably set a season record for 
attendance for the two weeks of its 
current engagement... It grossed a 
huge .$73,000 for the first week 
ending Sunday (29). Second and 
final stanza should get $70,000. 
Other outstanding draws this sum- 
mer have been “Gentlemen Prefer 
Blondes” and “Call Me Madam,” 
both of recent vintage. 

It’s figured that the more recent 
shows’ generally have meatier 
plots, are better integrated and 
have much more pace and drive. 
Also, today’s audiences are atuned 


.|to contemporary tuners and now 


tend to prefer them. 

In the middle bracket this sum- 
mer at~Swope Park have been 
“Carmen” (in English) and “Song 
of Norway” which made creditable 
b.o. showings, primarily on the 
strength of melodious and well- 
known scores. Tagging along are 
“Girl Crazy” and “Three Mus- 
keteers” which about held their 
own with takes in the $50,000 
bracket. 

“Sweethearts,” “Hit. the Deck” 
and “No, No, Nanette” were the 
dated entries. Except for nostalgic 
values, they had little at the box- 
office, and ended in the $40,000 
bracket. 


‘Carousel’ $22,700, Cleve. ; 


New Musicarnival Mark 


Cleveland, Aug. 31. 

“Carousel” hit a record gross of 
$22,700 at the Musicarnival here 
last week. Run, originally skedded 
for one week, has been extended 
to a fortnight. 

Cast includes John Shafer, Ar- 
lyne Frank, Andrew Gainey and 
Carolyn Adair. 


‘ ? SE aes 
Boat’ $21,200, Toronto - 
Toronto, Aug. 31. 

Kathryn Albertson and William 
C. Smith drew critical Yaves last 
week as the Leighton K. Brill .pro- 
duction of “Show Boat” grossed a 
big $21,200, with the Arena Gar- 
dens theatre-in-the-round setup 
sealed at $2.50 top. 

Gross at Melody Fair’s 10-weeks’ 
season has been topped only by 











“Brigadoon” and “Oklahoma!” 


Dekker subbing | 


$31,200 (previous week, $29.300). 
Caine Mutiny Court Martial, 


(33d wk) ($4.15; 1,000) (Albert Dek- | Plymouth (D) (32d wk; 252; $5.75- 
(previous | 


'$4.60; 1,062; $33,331) (Lloyd Nolan, 
John Hodiak, Ba Sullivan). Just 


funder $33,600 (previous week, 
$33,500). 
Can-Can, Shubert (MC) (69th 


wk; 548;$6.90; 1,361; $50,160). Just 
$50,300 (previous week, $48,700). 

King of Hearts, Lyceum (C) (22d 
wk; 170; $5.75-$4.60; 995; $23,389) 
(Donald Cook, Jackie Cooper). 
Nearly $13,200 (previous week, 
$11,800). 

Kismet, Ziegfeld (O) (39th wk; 
308; $6.90; 1,528; $57,900) (Alfred 
|Drake). Over $57,800 (previous 
week, $56,400). i 

Oh Men, Oh Women, Miller (C) 
(37th wk; 302; $5.75-$4.60; 920; 
| $23,248) (Lloyd Bridges). Nearly 
$10,900 (previous week, $9,600). 

Pajama Game, St. James (MC) 
(16th wk; 124; $6.90; 1,571; $51,- 
717) (John Raitt; Janis Paige, Eddie 
| Foy. Jr.). Clean again at over $51,- 





| Seven Year Itch, Fulton (C) 
\(93rd wk; 741; $5.75-$4.60; 1,063; 
| $24,000) (Elliott Nugent). Almost 


|$18.900 (previous week, $18,200). 
|(Regular star Tom Ewell is on a 
\leave of absence). 

| Solid Gold Cadillac, Music Box 
\(C) (43rd wk; 341; $5.75-$4.60; 
11,077; $27,811). Over $21,800 (pre- 
jvious week, $24,800). 


| ‘Tea and Sympathy, Barrymore 
\(D) (48th wk; 381; $5.75-$4.60; 
1,060; $28,300) (Joan Fontaine). 
|'Nearly $23,600 (previous week, 
| $22,200). 


Teahouse of the August Moon, 
| Beck (C) (46th wk; 372; $6.22-$4.60; 
11,214; $33,608) (David Wayne, John 
|Forsythe). Clean again at almost 
$34,100; stars begin a 10-week va- 
|cation Sept. 20, with Burgess Mere- 
dith and Scott McKay as respec- 
itive subs. 


“PORGY’ MODEST $45,700 
IN 11-PERF. HUB STAND 


Boston, Aug. 31. 

“Porgy and Bess” grossed a fair 
$45,700 for an 11-performance run 
ending last Saturday night (28) at 
the 1,700-seat Shubert Theatre 
here, at $4.95 top. Both figures in- 
clude tax, which the non-profit 
| production retains. 

Folk opera drew $12,000 for 
three performances the previous 
Friday-Saturday (20-31) and topped 
$33,700 for the eight performances 
| last week. 

Town is now dark, except for 
strawhat at the Boston Summer 
| Theatre, until “Fanny” opens a 
tryout Sept. 20 at the Shubert. 


.N.Y.C. Ballet and Greco 
-300G_in 7 Weeks in L.A. 





| 
| 
| 





Los Angeles, Aug. 31.-~-—--~~> 


| Greek Theatre reported a com- 
| bined gross of $300,000 for seven- 
| week season of the N. Y. City 
| Ballet and the Jose Greco dance 
| troupe. 

Ballet raked in $130,000 for the 
first four weeks of repertoire and 
| $117,000 for two weeks of “Nut- 
-eracker Suite.” Greco troupe drew 

$53,000 for six performances the 
\ final week. 








LEGITIMATE 


VARIETY ___. 





Strawhat 


Home Is the Here 


Westport, Conn. Aug. 30. 
Lawrence Langner, Armina Marshall 
and John C. Wilson presentation of Thea- 
tre Guild-Worthington Miner production 
of drama by Waiter Macken. Stars 
Macken, Peggy Ann Garner, Glenda Faf- 
rell. Directed by Miner; setting, Marvin 
Reiss. At the estport (Conn.) Country 

Playhouse, Aug. 30-Sept. 4, . é 
Willie O’Reilly .......... Richard Lupino 
Gienda Farrell 


|” eee re Ann Thomas 
Dovetail ...ccsc-cceses J. Pat O’Malley 
Josie 5 dead ve boeE Peggy Ann Garner 
Lily Green ....ss-s.0. Loretta Leversee 
SVAWORE os ian ihe su eaes Art Smith 


Walter Macken 
. Frances Fuller 


Mrs. Green o ia Sy 
d ona 
sssmoisseetd . Christgpher Plummer 





The Theatre Guild has hit a fine 
stride with this sombre new play 
by Dublin actor-playwright-novelist 
Walter Macken who also plays the 
central role. And to stage it, the 
Guild has brought back from tele- 
vision one of its old directors, 
Worthington Miner. After this 
week’s auspicious breakin here, 
“Home Is the Hero” gets two more 
weeks of rehearsal before opening 
on Broadway, week of Sept. 20, 
earliest Guild premiere in some 
years. 

Although” Macken, comparitively 
little known to the U. S., is an im- 
pressive actor-writer, and is aug- 
mented here by an uncommonly 
interesting and highly serviceable 
cast, it is a newcomer, Loretta 
Leversee, who scored the outstand- 
ing opening night click. 

“Home Is the Hero” has a mon- 
strous subject. Paddy O'Reilly has 
long been a bully in his contem- 
porary Irish city. His strength and 
bravado have long quelled his sub- 
jects, including his wife. Then, on 
a spree one day, he unintentionally 
kills his closest friend, and is im- 
prisoned for five years. 

In time his gentle, crippled, 
skeptical son is wooed by the 
daughter of the man he murdered. 
His own rather hard daughter, has 
a seemingly worthiess suitor, and 
his cowed wife nips lager with the 
roomers she has taken in for solace 
and sorely needed funds. Released 
from prison at last, Paddy is still 
the bully. But after almost killing 
another man, he goes away on his 
own. 

“Home Is the Hero” is engaging- 
ly free of the cliches of most Irish 
plays. It has attractive young peo- 
ple instead of. the usual characters 
wearing shawls and carrying con- 
traband literature. 

Macken gives a standout per- 
formance in the title part. Miss 
Leversee, as the _ neighboring 
daughter who loves the cobbler-son 
and survives his disbelief and his 
father’s domination with equal 
aplomb, has a moving quality and 
warm assurance. 

Glenda Farrell is especially good 

- as the wretched wife, although her 
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Reviews 


brogue dissolves along the way. 
Peggy Ann Garner successfully 
handles the difficult assignment as 
the daughter. Christopner Plum- 
mer is skillful as her suitor. Rich- 
ard Lupino is unforgettable as the 
maim boy, and Frances Fuller 
(Mrs. Miner), returning from re- 
tirement, is affecting as the mur- 
dered man’s widow. Ann Thomas, 
Art Smith and J. Pat O’Malley are 
also excellent. 

Television has given the theatre 


basis of ““Home Is the Hero,” Miner 
is an outstanding “new” one. 
Doul. 


Michael and Lavinia 


Donald Wolin & Harold Schiff produc- 
tion of comedy in three acts (five scenes), 
by John F. Matthews. Stars Uta Hagen, 
Herbert Berghof: features Martin Brooks, 
Edger Stehli, Logan Ramsey, Richard 
Durham, Olga Bielinska, Peggy Maurer, 
Anthony Franciosa, Dale Engle. Staged 
by Jack Garfein; scenery, Robert Soule; 
music, Harold Shapero and John F. Mat- 


thews; lighting, Alon Harper. At Thea- 
tre-by-the-Sea, Matunuck, R. L, Aug. 30- 
Sept, 4, °54. 


Logan Ramsey 
Richard Durham 4 
Martin Brooks 


Nicholas Leporello ay 
T. Mulford Porteous.... 
Don Juan Tennerio...... 


OS ot be 0 ks an one 030% Herbert Berghof 
DaaChOO: an. asks fececveaeas Uta Hagen 
CRE 5s Kags cn dd cake es be Peggy Maurer 
Pee i ee bee ee ae Olga Bielinsk 
Petruchio ..2.-c...0:. Dale Engl 
Sylvestre «<0. s0d<ess Anthony Franciosa 
ge, EO erat Pore gar Stehli 


Handmaiden Joann Reed 





Despite its Broadway-bound bill- 
ing, its Broadway cast and big time 
flavor, “Michael and Lavinia,” in 
its present form, falls far short of 
Broadway quality. 

It is a studied and at times 
philosophical satire which some- 
how lacks the spark of spontaneity. 
And though it shows understanding 
of present day ills and human 
frailties. the opening presentation 
wasn’t broad enough to evoke the 
expected laughter. 

“Michael and Lavinia” is about 
a medieval duke and duchess 
whose devotion and maturity prove 
too much for the persistent roman- 
tic efforts of a local Don Juan. 
Latter makes the mistake of believ- 
ing his own lecherous buildup via 
an imaginative troubadour. But 
even when the duke reluctantly 
goes away to a war he’s too civil- 
ized to believe in, the would-be 
lady-killer fails to make the grade. 

Perhaps the script might be sal- 
vaged by a’ broader melodramatic 
performance, even to the extent of 
musical comedy playing for a 


| laugh-getting spark. The first act 


is very slow, its two scenes taking 
30 and 35 minutes respectfully. 
Second act has two short scenes, 
with still not much action. Last act 
isn’t much longer, but has more 
interest and entertainment. 
Discounting opening night 
nerves, the cast gives a creditable 
performance. Jack Garfein’s di- 
rection seems geared to the script, 
but gets conviction from the cast. 
Robert Soule’s two sets, a garden 
and a tower room are ie hg 
alo. 


My Aunt Daisy 
Westport, Conn., Aug. 25. 


Lawrence Langner, Armina Marshall 
and John C. Wilson production of com- 
edy by Albert Halper and Joseph 
Schrank, based on a short story by Hal- 
per. Features Jo Van Fleet. Directed by 
Robert Ellenstein; setting, Paul Heller; 


costumes, David Georg’ Lose. At West- 
port Country Playhouse, Aug. 23-28, ’54. 
NE Se Riss Beas Betty Lou Keim 
Grace Koger ......... Winnifred Cushing 
Rp yi ae Larry Newton 
SE ras 4:8 ok wade eeolaa oes John Connell 


BERETS? CPR ee Jo Van Fleet 
ME Sie cad ba Rew ete eRe Arthur Storch 
WVGU : DOUOR vk. bec kicdac an Rusty Lane 


Harry Callahan ......... 
George Cummings 


This is the gem that was re- 
| served for Miss Judy Holliday, who 
smartly eschewed the responsibil- 
ity. In it now, after. widespread 
search, is Miss Jo Van Fleet, who 


Bern Hoffman 
Leslie Nielsen 
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celebrates her opportunity with 
one of the summer’s most bewild- 
ering performances. She is play- 
‘ing an edgy New England nymph 


%) ton, N. Y 


as if she were Geraldine Page in 
a Shirley Booth vehicle, Only in- 
termittently is there a glimpse of 
the sharp talents attributed to the 
now featured Miss Van Fleet. 

The play is based on a_ short 
story by Albert Halper dn which a 
rather silly New England spinster 
inflicts herself on a flat full of 
Chicago relations in nominal 
search of high romance. It is 1916 
and Daisy uses the insinuations of 
the Castle Walk and the Bunny 
Hug to bait a sleek young crony of 
one of her nephews. It is desper- 
ate attempt by a passionate Bos- 
tonian to escape the heavyhanded 


a whole crop of directors. On the | attentions of a portly suitor who 


works in the Chicago & Northwest- 
ern Railroad roundhouse. 
Co-adaptors Halper and Joseph 
Schrank do not probe their col- 
ogne-drenched heroine and_ her 
problem is treated almost as a lark. 
In fact, they call their play a com- 
edy. Moreover, it has been staged 
by Robert Ellenstein at a break- 
neck pace that still is not fast 
enough for the narration dialog. 
much of which is lifted from the 
pages of Halper’s novelette. 

With Miss Van Fleet floundering 
in the central role, helplessness is 
Leatching. Only Rusty. Lane as the 
scorned fat man and Winnifred 
Cushing as a patient sister-host- 
ess are notable. The roie of the 
sharp young man is a caricature 
and as such is probably well played 
by Leslie Nielseri, who gets feature 
billing with Miss Van Fleet. 

The play is grimly set in a walk- 
up flat over a South Side grocery. 
A complicated but entertaining 
touch are sounds provided by a 
nearby piano roll factory. Many 
of the Westport audience wel- 
comed this interruption. Doul. 


Strawhat Tryouts 


(Aug. 30-Sept. 12) 








Champagne Complex, by Leslie 
Stevens—Bucks County Playhouse. 
New Hope, Pa. (30-4) Reviewed in 
VaRIETY, Aug. 25, ’54). 

Dash of Bitters, by Reginald 
Denham and Conrad Sutton-Smith 
— Berkshire Playhouse, Stock- 
bridge, Mass. (6-11) (Reviewed in 
Variety, Aug. 18, 754). 


Dear Charles, by Alan Melville, 
based on Marc-Gilbert Sauvajon- 
Frederick Jackson—Ogunquit (Me.) 
Playhouse (30-4) (Reviewed in 
Variety, July 14, ’54). 


Happy Dollar, musical by Lee 
Falk and John Latouche—Spa The- 
atre, Saratoga, N. Y. (6-11) (Re- 
viewed in VARIETY, May 19, ’54). 

Home Is the Hero, by Walter 
Macken—Westport (Conn.) Coun- 
try Playhouse (30-4) (Reviewed in 
VaRIETY this week). 

Ill Wind in Gloucester, by Eliza- 
beth Goodyear—Ethan Allen Play- 
ers, Brandon, Vt. (31-4). 

Last Tycoon, by Hy Kraft, based 
on F. Scott Fitzgerald novel— 
Woodstock (N. Y.) Plavhouse (31-5). 

Lolita, by Mary Chase—Barter 
Theatre, Abingdon, Va. (30-4). 

Maid to Order, by Alfred L. 
Golden—Ramsdell Summer Thea- 
tre, Manistee, Mich. (1-5). 

Michael and Lavinia, by John 
Matthews — Theatre-by-the-Sea, 
Matunuck, R. I. (30-4) (Reviewed in 
VaR'ETY this week). 

Miss Private Eye, by George 
Batson—Lakewood Theatre, Skow- 
hegan, Me. (30-4). (Reviewed in 
VarRIETY, July 7, °54.) 

My Heart Don’t Say So, by Ger- 
ald F. Reidenbaugh — Town ‘n’ 
rea rg Playhouse, Clarence N., Y. 
(31-5). 

Other Devil, by Jack Finke and 
Louis Pelletier—Pocono Playhouse, 
Mountainhome, Pa. (30-4). 

Pride and Joy, by John O’Hara— 
Hyde Park (N. Y.) Playhouse (31-4). 

Strictly French, revue—Cecil- 
woced Theatre, Fishkill, N. Y. (31- 


, 

White Sheep of the Family, by L. 
du Garde Peach and Ian Hay— 
Triple Cities Playhouse, Bingham- 
(30-4) (Reviewed in 
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A Representative of 


MAX MORGAN THEATRICAL 
PRODUCTIONS, LONDON 


is shortly arriving in New York 
and would be interested in any project for 
Sea England or the Continent. 
MAX MORGAN 
c/o Film Rights, Ltd., 113/117 Wardour Street’ 
London, W. 


VARIETY, July 7; *BA). 
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| Elmer Rice and the children 
, caught the Saturday matinee (28) 
| of “Ethan Frome,” in which Betty 
Field (Mrs. Rice) was costarred at 
Stockbridge, Mass. ... Conrad 
Sutton Smith, co-author of “A 
Dash of Bitters,” is at Stockbridge 
for the play’s tryout next week. 
Incidentally, Donald Buka will be 
in the cast ... Tv-nitery performer 
Joel Frey is making his legit debut 
as the leprechaun in the current 
| , Finien's Rainbow” at the Tent- 
| house Theatre, Highland Park, II. 
| Sidney Blackmer filling in this 
week at Salt Creek Summer Thea- 
tre, Hinsdale, Ill., for Brian Don- 
levy, who had to check out of his 
“Country Girl” lead for a film com- 
; mitment... East Eden strawhatter 
in suburban Chicago presenting 
Ilan Sherman and Eugene O’Sul- 
ivan’s “Happy Medium” as the 

















season's closer. 
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Scheduled B’way Openings 


(Theatre indicated if set) ° 
Fifth Season, Cort (9-5) (re- 
opening). 
. Dear Charles, Morosco (9-15). 
Midsummer Night’s Dream, Met 
Opera House (9-21), 
Home Is the Hero, Booth (9-22). 
All Summer Long, Coronet (9-23). 
Boy Friend, Royale (9-30). 
Peter Pan, W. Garden (9-30). 
Reclining Figure, Lyceum (10-7). 
Tender Trap, Longacre (10-10), 
On Your Toes, 46th St. (10-11), 
Fragile Fox, Belasco (10-12), 
\Traveling Lady (10-18). 
Flowering Peach, Morosco (10-27). 
Rainmaker, Cort (10-28). 
Quadrille, Coronet (11-3). 
Fanny, Majestic (11-4). 
Festival (11-10). 
Tonight Samarcand, National 
(early Nov.). 
Wedding Breakfast (11-16). 
Living Room, Miller (11-17). 
Hot Rock (11-22). 
Sandhog, Phoenix (11-23). 
Black-eyed Susan (Late Nov.). 
Mrs, Patterson (12-1). 
eee Pe oye the Show, Hellinger 
Portrait Of A Lady, ANTA Play- 
house (12-9). 
Thracian Horses (week of 12-20). 
House of Flowers, Alvin (12-23). 
Silk Stockings, Imperial (12-29). 
Desperate Hours (1-26). 


Fall B’way Biz 


= COntinued from page 81 














27, and “The Rainmaker,” Cort, 
Oct. 28. 
Uncertainty ¢« 

Two factors are regarded as lim- 
iting a fall boxoffice upbeat. One 
is the uncertain condition of gen- 
eral business. The other negative 


factor is the slim list of scheduled 
new musicals—one British revue 
import and one revival slated for 
September-October. 


Among the major conventions’ 
slated for the two-month period, 
according to the N. Y. Convention 
& Visitors Bureau, are National 
Furniture & Home Furnishings, 
Sept. 9-19, drawing an estimated 
100,000 out-of-town attendance; 
National Business Show, Sept. 27- 
Oct. 1, with an expected 130,000 
out-of-town attendance, and-N. Y. 
Antiques Fair, Oct. 11-16, with an 
expected 60,000 out-of-town at- 
tendance. There are 15 other con- 
ventions expected to draw 1,000 or 
more out-of-town attendance each. 


At least three solid standee-only 
holdover shows will be available in 
September. They are “The Pa- 
jama Game,” the town’s hottest 
ticket this summer, and the two 
straight-play smashes, “The Tea- 
house of the August Moon” and 
“The Caine Mutiny Court Martial.” 

Other holdovers available for 
tourist patronage include “By the 
Beautiful Sea,” “Can-Can” and 
“Kismet” in the musical field, and 
“Anniversary Waltz,” “King of 
Hearts,” “Oh Men, Oh Women,” 
“Seven Year Itch,” “Solid Gold 
Cadillac” and “Tea and Sympathy” 
as straight plays. Some of these, 
plus the reopening “Fifth Season,” 
are due to fold and go on tour dur- 
ing the September-October period. 
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Need Big ’54-’65 
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steadily the following three sea- 
sons. 

The °53-'54 season hit its peak 
the week ending Oct. 10, when 
receipts from 28 tourers registered 
a total gross of $547,400. Of the 
28 productions, 10 were pre-Braad- 
way tryouts. There were only 10 
other weeks when the total num- 
ber of shows recorded by VARIETY 
hit 20 or more. The only other 
time gross receipts for a week 
passed the $500,000 mark was the 
week ending Jan. 30, when a total 
of 22 shows racked up $517,900. 


Approximately 88 different of- 
ferings toured durjng '53-'54. That 
included 47 pre-Broadway tryouts. 
Only road show to play the entire 
Season was the national company 
of “South Pacific,” currently in its 
sixth touring year. 


Last season's new productions 
of recent Broadway entries in- 
cluded “Seven Year Itch,” “Time 
of the Cuckoo,” “Time Out for 
Ginger,” “Children’s Hour,” 
“Misalliance,” “Porgy and Bess,” 
“Wish You Were Here,” “Moon Is 
Blue,” “My Three Angels,” “Dial 
M for Murder,” “King and I,” “Me 
and Juliet,” ‘“Pienic’’ and “Four- 
poster.” Of those, “Itch,” “Gin- 
ger,” “King” and “Picnic” are still 
running, 
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prices.” _ (VARIETY merely quote 
ag and the other Bion 

“I don’t care a heot™what my 
}colieagues eat, or when; or what [ 
eat, either. My point has been and 
still is that because of four or five 
newspaper men, 900, 1,200 or 1,500 
other playgoers—most of whom 
pay cash for their tickets and look 
upon an opening as a great big 
party—are forced to scramble to 
an early curtain. Most of them, 
I am sure, would rather come to 
the theatre later. 

“Maybé I’m not entirely beaten. 
The N. Y. C. Ballet will begin its 
season. at the City Center next 
Tuesday. The curtain is an- 
nounced for 8:30 p.m.” 

Reports that producers Richard 
Aldrich and Richard Myers are 
considering an 8:40 curtain for the 
opening Sept. 15 of the Tallulah 
Bankhead starrer; “Dear Charles,” 
eould not be confirmed yesterday 
(Tues.). A representative of the 
management asserted, ‘“‘Miss Bank- 
head hasn’t decided yet.” 


Current Road Shows 
(Aug. 30-Sept. 11) 











All Summer Long (John Kerr, 
Ed Begley, June Walker) (tryout) 
—National, Wash. (6-11) 

Caine Mutiny Court Martial 
(Paul Douglas, Wendell Corey, 
Steve Brodie)—H. S. Aud., Poca- 
tello, Id. (30); Civic Center Aud., 
Helena, Mont. (31); Fox, Spokane 
(1-2); Georgian Aud., Vancouver 
(3-4); Temple; Tacoma (7); Ore 
pheum, Seattle (8-9); Munic. Aud., 
Portland (10-11). 

King and I (Yul Brynner, Patri- 
cia Morison)—Aud., Denver (30-4); 
Paramount, Omaha (6-11). 

Moon Is Blue—Aud., Rochester 
(6-11). 

Peter Pan (Mary Martin) (tryout) 
—Philharmonic Aud., L.A. (30-4) 
(Reviewed in VARIETy, July 21, 54, 
and Aug. 26, °54). 

Picnic (Ralph Meeker)—Cass, 
Detroit (30-11). 

Porgy and Bess—Royal Alexan- 
dra, Toronto (31-11). 

Seven Year Itch (Eddie Bracken) 
—Geary, S.F. (30-11). 

South Pacific (Iva Withers, Webb 
Tilton)—Her Majesty’s, Montreal 
(30-11). 

Time Out for Ginger (Albert 
Dekker)—Harris, Chi (30-11). 

Wonderful Town (Carol Chan- 
ning)—Shubert, Chi (30-11). 


be an angel— 


HERE’S YOUR 
CHANCE TO BACK 
A BROADWAY 
SHOW ! 


At last, the Broadway theatre is an in- 
vestment within your reach. For only 
50c a share, you can buy stock in a cor- 
ration that invests regularly in 
roadway shows, motion pictures, tele- 
vision and radio. 
By “pooling” the capital of many invest- 
ors, BROADWAY ANGELS, INC., creates 
a fund large enough to back entire shows 
and to acquire broad interests in the en- 
tertainment field by diversifying not 
more than 40% of its capital. A_ board 
of experienced, professional advisers, 
many of them famous, all of them re- 
spected names in the theatre, make the 
selection of shows worthy of investment. 
Few people realize the margin of profit 
returned on original investments in suc- 
cessful shows. For example, “Voice of 
the Turtle” showed a profit of 3,000% on 
the initial investment; “Mister Roberts 
pee off 5 to 1; “Harvey” paid off $40 te 
50 for every $1 invested. 
These are extremes, of course; the re- 
turns on the. average successful shows 
are not that high and many shows are @ 
complete financial loss. : 
By spreading the initial investments and 
by applying profit against loss, we be- 
lieve that we are offering the safest, 
most down-to-earth theatre investment 
yet devised—and the investment with the 
best assurance of bringing substantial re- 


turns. 

BROADWAY ANGELS, INC. is offering 
at this time 570,000 shareg at 50c a share. 
If an established securMfts firm is em- 
ployed to distribute these securities, 
there is an allowance of $71,250 broker- 
age commissions and $12,000 for ex- 
ponaee leaving $201,750 working capital. 
f the entire issue is sold direct, the 
working capital is estimated at $260,000. 
A Letter of Notification under Regulation 
A has been filed with the Securities & 
Exchange Commission. This does not 
mean that the Commission has either ap- 
proved or ceaporevee these securities of 
Passed upon the completeness or accur- 
acy of the statements in the Offerings Cir 
cular issued in connection therewith. 


‘ 
BROADWAY ANGELS, INC., DEPT. V5 


29 West 65th St. N. Y. 23, N. Y. 
TR 4-1815 
Send Offering Circular without cost 
or obligation, 
Souk Fea Came ee Loehan ocewocceee ° 


NAME 
ADDRESS iodine css’ 0s's ethic, 40506 ‘ 
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Morehouse Adds NAN. 

Ward Morehouse, drama column- 
ist of the N. Y: World-Telegram & 
Sun, will also coyer the Broadway 
openings for the North American 
Newspaper Alliance in a weekly 
piece eee me 5. Feature 
will be titled “Footlights of Broad- 
way” and will be distributed to the 
syndicate’s 146 papers in the U. S. 
and abroad. 

Lawrence Perry, who previously 
handled the assignment, plus a 
twice-weekly feature series, has 
taken a leave of absence because of 
ill health, 





Ivor Brown Exits Observer - 

With his column datelined Edi- 
burgh (where he’s been covering 
the International Festival) in last 
Sunday’s (29) Observer, Ivor Brown 
concluded his association with the 
sheet as its drama scribe, - He 
served 25 years as legit columnist, 
and from 1942-48 was also editor 
of the paper. Kenneth Tynan, for- 
merly with the Evening Standard, 
takes over the drama column next 
week. 

Apart from carrying a three-col- 
umn profile of Ivor Brown, the 
Aug. 22 issue of the Observer also 
ran a front-paged tribute signed by 
Sybil Thorndike, Ralph Richard- 
son, John Gielgud and Lewis Cas- 
son. They referred to him as “an 
outstanding example of his craft in 
the Art of Criticism.” Brown will 
henceforth contribute a monthly 
feature to the Observer on general 
topics. 





Great TV Source Material 

There are about a dozen out- 
standing short stories in Martha 
Foley’s “Best Ameriean Short 
Stories” for 1954 (Houghton Mif- 
flin; $3) which can- be developed 
into outstanding dramatic tv shows. 
Some of the stories will probably 
require more work than others, 
but at least nine of the 24 as 
worthy video possibilities, namely: 

“The Third Guest” by B, Traven 
(Fantastic Magazine) which is prob- 
ably the best of the group; “The 
Red Mountain” by Robert Payne 
(Harper’s); “A Beautiful Night for 
Orion” by Richard Clay (Hudson 
Review); “My Brother Down 
There” by Steve Frazee (Eller 
Queen Mystery Magazine); “ 
Change of Air’ by Ivan Gold (New 
World Writing), “The House on 
the Esplande” by Anne Hebert 
(Queen’s. Mystery); “Char on 
Raven’s Bench” by Frank Howenda 
(Accent); ““The Indomitable Blue” 
by Ira Wolfert (Esquire); and “The 
Latter End” by George Loveridge 
(Yale Review). In addition to the re- 
prints, Miss Foley has a thorough 
list of stories which couid_ 
scanned for tv or films in the Hon- 
or Roll” and “Distinctive sections. 
Inher foreword, the. anthologist 
epitomizes her selections by stating, 
“Happily, many good, original 
short stories are being written and 
are being published. From them I 
have chosen this anthology. The 
original meaning for anthology is 
‘bouquet,’” and presents “a broad 
section of short stories ranging 
from historical fiction to adven- 
ture, from fantasy to problems of 
contemporary life and love. The 
variety of the stories shows that 
American literary talent is as wide 
as the continent itself.” Orn, 





New American Heritage 

A new, expanded American Heri- 
tage magazine will start publica- 
tion in December. Bound between 
hard covers, it will be available at 
bookstores or by subscription, and 
will present features and pictures 
on American history. 

Publisher is James Parton, for- 
mer Coast newspaper executive. 
Parton has been business editor of 
Time, and its Coast bureau chief. 
He also published a chain of 
weekly newspapers in Los Angeles. 





CHATTER 


“The Love Letters of Phyllis Mc- | 


ecg A is due from Viking Sept. 
Allan Hersholt writing a book 


about his father, Jean, titled “The | 


Unmelancholy Dane.” 

Arthur Miller has done an article 
on the American theatre for an 
upcoming issue of Holiday maga- 
zine. 

Thornton Wilder guest of honor 
at luncheén tossed. during Edin- 
burgh International Festival by 
English Speaking Union. 

S. Barnes has issued Con- 
stance Bannister’s photos of babies, 
with comic cutlines, in calendar 
form, titled “Constance Bannister’s 
1955 Baby Calendar.” 

Tobacco - Confectionery Guide 
Inc. chartered to conduct a print- 
ing and pesining business in 
Brooklyn, N. ¥Y. Capital stock 200; 
Goldstein & Finkelstein the filing 
attorneys. 


Blanche W. Knopf has returned 


from a two-month visit to Engiand, 
France and Switzerland, where she 
consulted authors, publishers and 
literary agents, and hunted new 
talent for publication in the U. S. 

While the Earl Wiisons were do- 
ing their Mexico vagabondage, his 
Post-Hall syndicate added six more 
papers. Says the N.Y. Post colum- 
nist, “If that’s the case, I'll stay 
away more often.” He’s now in 
over 100 papers. 

Starting with the November is- 
sue of Motion Picture. magazine, 
Hedda Hopper’s gossip column, 
“Under Hedda’s Hat,” will be a 


publication. Erskine Johnson's reg- 
ular Hollywood column ‘will also 
continue. ‘ 

A. C. Gilbert (Erector toys, etc.) 
has writtén his autobiog, “The 
Man Who Lives in Paradise,” in 
collaboration with Marshall Mc- 
Clintock, which Rinehart is pub- 
lishing. A literati cecktailery has 
been set in Gilbert’s business 
headquarters. - 

Alfred A. Knopf has set three 
books on recorded longhair for 
[publication next year. Irving Kolo- 

in, of the Saturday Review, will 
review disks of orchestral music; 
Harold C. Schonberg. of the N, Y. 
Times, will do a tome on chamber 
and instrumental platters, and 
Philip Miller, of the N. Y. Public 
Library, will do a book on vocal 
disks. 








DeLuxe Packages 
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No. 2” this fall. In the longhair 
field, the Victor package of Bee- 
thoven’s nine symphonies as rec- 
orded by Toscanini, a $50 item, 
sold out its limited run of 5,000 
copies. This keyed the Glenn Mil- 
ler “limited edition” to limitations 
only as much as it will sell. 

Columbia Records pioneered the 
highpriced disk package about four 
years ago with its 10-platter set of 
the Pablo Casals Festival in Per- 
pignan, France. Columbia has 
since followed up with other Casals 
multi-disk albums and last year 
came up with the most. ex- 
pensive set to date, the $100 pack- 
age of literary readings by top 
contemporary authors. 

In the indie field. Norman 
Granz has been active in the high- 
priced package field with his $50 
album showcasing Fred Astaire, 
his $25 history of jazz and, more 
recently, his Art Tatum story, a 
five-platter album going for $25. 














Legionnaires 
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been Legion delegates, but biz is 
still off. Keith and Loew’s report- 
ed the same situation. 

Cafes and restaurants, with one 
exception, are 30-35% off. Excep- 
tion is the Casino Royal, where 
Gypsy Rose Lee is playing to 
standees. But the other bistros 
said the conventioners are ‘chas- 
ing away more business than they 
bring in” by keeping local and out- 
of-town nitery goers away. Hotels 
like the Statler and the Mayflower 
figure the reason for the vacancies 
is increasing use of motels and 
cheaper accommodations by the 
apparently 
gionnaires. 

Crowds started to swell the city 
Saturday and Sunday, with the 
convention opening officially yes- 
terday (Mon.). It ends Thursday 
(2). Official registration is 30,000, 





three people with him, and addi- 
tional visitors make up the 150,000 
| estimate. 
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do not include similar levies made 
by many cities, Likewise, the totals 
do not reflect amounts gained by 
increasing state tax rates, follow- 
ing reduction of the U. S. admis- 
sions tax, effective last April 1. 
Such increases are expected to 
show up in the 1955 figures, as 
some states vote admissions taxes. 

Surprisingly, the state with the 
largest take from licensing amuse- 
ments is North Carolina which got 
$526,000 from his source in the 
past year. New York was second 
with $514,000; Illinois, third with 
$479,000, and Oregon, fourth, with 
$444,000. Nevada, where gambling 





is legalized, was fifth among the 
states with $396,000 in the till for 
largely from the gam- 


New York state led the field in 
take from afhusement excise taxes. 
This source krought in $2,043,000. 
Nevada was a good second with 
$1,888,000, and Kentucky, third 
with $1,611,000. Fourth was Flor- 
ida, with $787,000. 

In addition to the above, 24 
states grossed a fat $176,502.000 
from their cut of pari-mutuals. 
New York led all the field with a 
huge $48,653,000. California was 
| second with $21,997,000, and New 
Jersey, third with $21,026,000. 





regular feature of that Fawcett fan.' 


thrift- conscious Le-| 


Fourth place went to Florida, with 
_ $19,166,000. 


Alex Paal 
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overtones of their friend the 
mayor, the jazz blaring night and 
day from the drugstore jukebox, 
the hand-painted neck ties—the.e 
add up to a degrading picture of 
America which is doing the U. S. 
no good in the German publie re- 
lations field. Americans who have 
caught the film during its current, 
highly successful West German 
run find it strange that Paal and 
the Chaplins are mixed up in such 
propaganda antics. 

“Columbus” critics can’t help 
pointing out that ‘producer Walter 
Koppel of Rael-Film, Hamburg, 
used to be associated with the East 
Berlin film monopoly, DEFA, and 
that his connections with German 
Communist filmmakers probably 
are still not entirely severed. In 
any case, his latest production, 
conceivéd and directed by U. S. 
showman Paal, is making a lot of 
money for Koppel but few friends 
for the U. S. A. 


85% IATSE 
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shot outside Hollywood,” Cooper 
acknowledged. Of foreign produc- 
tion situation, he said, “It got out of 
hand and unnecessarily panicked 
many.” He agrees with some points 
of those against overseas produc- 
tion, but added, “We can’t take 
an isolationist position and live 
within our own borders. That’s 
been proved wrong. Trade between 
countries. is essential and healthy.” 

Cooper’s real beef against over- 
seas production is aimed at pro- 
ducers going elsewhere solely to 
utilize cheaper labor. He accused 
producer W. R. Frank of “Sitting 
Bull” of lensing the film in Mexico 
for this reason. Citing the film as 
an example of what he calls a 
justifiable union beef, Cooper said: 
“After all, locale of story was in 
the Dakotas. Only reason given me 
why the picture was shot in Mex- 
ico is because it’s cheapér there. 
That’s wrong. But other than that 
we can’t object to producers shoot- 
‘ing films overseas. They have their 
problems. They have been on the 
level with us.” 


























He said that Tom O’Brien had) 


told Hollywood unions that in the 
near future Europe will constitute 
a vastly-expanding market 
American telefilms. Agreeing, 
Cooper said it is one illustration 
of why U. S. labor shouldn’t take 
a shortsighted or narrow viewpoint 
in regard to global picture making. 











Aims to Crash 
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buildup, they have a chance,” he 
‘said. 
Two of the biggest successes in 


France — “Versailles,” the Sacha4 


Guitry film, and “Le Ble en Herbe” 
—have been acquired by Goldwurm 
for his Times Films. “Versailles,” 
which is 60% narration, is being 
| dubbed. He also commented on 





| released in this country as “That 
Frenchman,” It has no distrib as 
yet. 

Geldwurm commented on re- 
ports he had heard in Europe that 


case houses for their product in 
the U. S. “It may be a fine idea, 
but I don’t see what they’re going 
to show in them,” he said. “I looked 
at a lot of German and Austrian 
films,-and they aren't of a quality 
that would warrent export.” The 
Bavarian government is said to be 
backing the German group which 
wants to expand into the theatre 
field here. , 





for | 


the Germans plan to acquire show- | 


SCULLY’S SCRAPBOOK 


By Frank Scully | 
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: Hollywood. 

Now that Hollywood has widened the area of conflict (thus per- 
mitting lots more. back-peddling?), the fear is becoming rampant that 
the remaking of old hits into musicals will-become the new plague 
that will end in driving people out of, theatres again. 


Already faint cries can be heard begging for succor. My social 
conscience, which will be the ruination of me yet, cannot turn a 
, deaf ear to such pleas. 


Mind, these people are not against musicals. What they seem to 
be against are musicals made out of serious shows which in turn were 
made from serious stories. Like “Rain,” for example. 

Pilased like westerns, too. Especially the one that move from here to 
| there. 

Here is one that moves from Tombstone to Tucson—almost. 

They are Hollywood’s for the taking: 

Old Title New Title 

THE CAD AND: THE CANARY ARMS AND THE CHURL 
| ~ Ingrid-:Sunset, a manufacturer of peasant novels, was running out 
of depressing material and cheerful titles. Her last one was called 
“Happy Times.” It concerned a farm girl who sang like a sick canary. 
She fell in love with her fiance’s father.. She soon saw him for the 
beast he avas. Then she returiied to his son, seduced-him and leaped 
off a silo. This one solid 10 copies. : 

She then turned to writing about royalty. She had the king seduce 
the betrothed of the prince and when the heroine learned he was 
nothing but a wolf in an ermine’s clothing she leaped out of the 
castle tower. This one sold two copies. 

So Ingrid turned to agenting for royalty in search of jobs. It was 
obvious they would lose face if they looked for jobs themselves. The 
a she could do was to marry a prince to an old Hollyweod prima 
| donna. e 

They opened a restaurant where the cheapest thing was lox, which 
sold for $10 a portion. To make sure life didn’t follow her kind of 
literature, Ingrid took the king herself to Monte Carlo when she saw 
him making eyes at the prince’s wife. 

This would make. a nice musical for Danny Kaye. 
all four parts, 


Old Title New Title 
THE MAIL ANIMAL STOOGE TO TUCSON 

The wide screen has enhanced western scenery and made the actors 
and the story unimportant. The main thing is to have something 
move, even if only from one frontier town to another. 

Reginald Jenny realized this. Stuck in Tombstone, he wanted to 
get to Tucson in the worst way. The worst way was the stagecoach. 

Joe Mangle, who drove it, got a tipoff the mail was going to be 
held up near Christmas, Ariz. He heard some Mexicans humming 
“I’m dreaming of a White Christmas.” “Christmas” seemed to be 
the code word. 

Joe reported sick.. “I got a slipped disk in my spine,” he said. “It 
needs fixin’. Let Jenny take over for this trip.” : 

The Wells Fargo manager said no dame was going to drive Wells 
Fargo stages while he was manager. Mangle explained that the Jenny 
he meant wasn’t a dame. He was Reginald Jenny, the remittance man. 

“The guy that walks around with his hand on his hip and talks 
like a Noxford dictionary?” 

.- puts his hand on his hip cause he says it keeps his disk from 
slippin’.” 

“Which hand does he put on what hip?” asked the manager, think- 
ing to trap Joe. 

. “His right on his right. He handles the reins of his paint horse with 
is left.” ’ 

“Right,” said the manager. “Okay, let him stooge for you this time. 
But the mail bag is. carrying a payroll this trip, remember?” 

“Sure, I remember. The stage is carrying Sally Martinez too.” Joe 
was sweet on Sally: She liked him too, in a half-hearted way. 

Some of Martinez’s old mob overheard Jenny being fingered and 
sneaked off before hearing the manager explain it was just a gag. 
They decided to change their plans. 

Five miles out of Tombstone, it happened. The Martinez mob caught 
up withthe stage by running their horses faster than a modern hopped- 
up hot rod. The stage with Jenny driving couldn’t seem to go faster 
than a 1950 Cad. Besides its wheels seemed to be turning backward. 

Jenny put wp a terrific battle. That trick of resting his right hand 
on his right hip made him much faster on the draw. He drilled four 
of the holdup mob, but one of the surviving badmen had captured 
Sally as hostage and was using her as a shield as they retreated to 
the rocks. 

At that the manager rounded up a sheriff's posse and they started 
after the stagecoach. They rode so fast there was a loud double ex- 
plosion. 

Without knowing it they had pierced the sonic wall. 

This scared the bandits stiff. They dropped Sally and the mail- 
bag and took to the hills. 

Jenny thought it was his gun that her made the double-barreled 
| explosion. In some ways he was a dope. So was Sally, because she 
| figured nobody, not even the late Joe Martinez, could shoot as loud 
‘as Jenny. 
| When the posse arrived Jenny and Sally were in each other’s arms. 
| At least he was in hers. From habit his right was on his right hip. 
| She put it on her left hip, : 

Joe Mangle, the Wells Fargo manager and the sheriff's posse looked 
j at the sight baffled. The stagecoach was tearing like mad toward 
| Tucson, driverless. 

“Some stooge,” said the manager. “He gets the dame and will prob- 


He could play 











but Legion officials estimate that| as ‘Made in France’ or ‘Made in ably claim a reward. Oh, well, we're insured with Lloyd’s. You get 
each delegate brings an average of | Italy,’ and give them the right the stage, Joe.” 


| 


| “No,” said Jenny, “let Sally and me get it. 
ito get married anyway.” 
| “Yeah, you said it,” said Joe. 


We-want to go to Tucson 


“Some stooge.” 





Old Title New Title 

| B’S WITHOUT HONEY GOLD IS SCRAP TOO 
| It’s terribly hard to get odd vocations that will build into feature- 
length pix, with love-interest yet, but Eddie Fissure made it. He was 
a scriptwriter of B’s. When B’s were abolished, he didn’t know where 


collected by state governments and | the success of “M. Ripois,” to be to turn for a livelihood. He tried to hock his typewriter but found 


it would bring more as scrap iron. So he went into the junk biz 
instead. 

| His partner, Old Man Steele, had been in the biz all his life. His 

daughter, Elaine, Eddie knew, because she was a second lead in some 
of his B’s. Second leads went down the drain faster than scriptwriters 
in the purge. + ) 

| She taught Eddie how to become indispensible to her old man. The 
trick was to pick up copper, brass and maybe some old gold and silver 
| and to treat scrap iron like the studios treated B’s. 

| This deluxe junk made a fortune for all of them. In fact, they made 
so much money that they had to look for losing investments so as 
| to tote up some capital losses. So they bought a studio. Eddie dug up 
one of his old scripts. Elaine starred in it, 

It was a terrible flop, just what they wanted. They had fun and 
the operation kept them in the right tax bracket. Almost. The CPA 
said they were $2. over. So Eddie said, “Fine, let’s get married!” That 
| brought them in just under the limit, 


























VARIETY 





Broadway ts 

Ed (and Pegeen) Fitzgerald, an 
Hope Hampton and Herman King 
(Bros.) in on the SS U.S. yesterday 
(Tues.). 

Meyer Davis sailing for Europe 
on Sept. 17 aboard the S.S. United 
States. He will return early in 
October. 

Constance Moore reopens the St. 
Regis’ Maisonette season Sept. 9, 
her third engagement ‘in three sea- 
gons at this hostelry. 

Carroll Carroll back to the Coast 
and his CBS production-writing 
' chores on the Bob Crosby show 
after vacationing east with his 
family. 

Pianist Claudio Arrau left N, : £ 
Saturday (28) for the Edinburgh 
Festival, where he was scheduled 
for ‘appearances last night (Tues.) 
and Sept. 4 and 6 

Theodore R. Kupferman, v.p. 
and general counsel of Cinerama 
Productions Corp., nominated for 
prexy of Federal Bar Assn. of New 
York, New Jersey and Connecticut 

Collier Young, prexy of Fil- 
makers Productions, and Irving H. 
Levin, Filmakers Releasing chief, 
poured at the St. Regis yesterday 
(Tues.) to mark opening of -“Pri- 
vate Hell—36” at the Paramount 
this week. : 

Anna Russell is sailing today 
(Wed.) for England where, on Sept. 
21, she’ll make her London bow 
at the Watergate Theatre in her 
own one-woman show. She will 
also perform in Paris, and on seven 
BBC television programs. 

Returned on the Queen Eliza- 
beth, berthed yesterday (Tues.) in 
New York, are Jan and Syd 
Silverman (Vartety), after their 
6-week honeymoon; songsmith Jo- 
seph Meyer and his wife, after a 
three-month European vagabond- 
age; theatre owner William Brandt 
and his wife. 

Photographer Maurice Seymour 
solved a problem for Hildegarde 
and Jack Whiting in a resourceful 
way this week. Assigned to rush 
pictures of both, for their new 
act, and with the chanteuse in Las 
Vegas, Seymour shot Whiting 
alongside some huge blowups of 
the songstress. 

Bill Treadwell, publicist now 
with the Leo Burnett Agency, got 
a press break with “The Museum 
of American Comedy” at Riviera 
Beach, Fla., and his plan to “pay 
tribute” at monthly intervals to 
Red Skelton, W. C. Fields, Damon 
Runyon, Fred Allen, Jack Benny, 
Bob Hope, George Burns & Gracie 
Allen, Mack Sennett & his Key- 
stone Kops, Ed Wynn, Mark 
Twain, Victor Moore and Robert 


Benchley. 
Madrid 


By Ramsay Ames 

John Ringling North due in Sep- 
tember. 

King Bios. expected soon in Eu- 
rope to resume film production 
program in Germany and Spain. 

Xavier Cugat, recently arrived in 
Barcelona with his wife Abbe Lane, 
and tremendous show, expected for 
long engagement here. 

Lew Ayres arrived quietly and 
without fanfare, spent two days in 
a hotel suite, and left almost be- 
fore anyone knew he was here. 

Barclay Acheson, director of 
Reader’s Digest International Edi- 
tions, in for a week to confirm 
Vicente Bobadilla’s replacement of 
Dennis McEvoy (he’s off on a year’s 
leave of absence to write a book) 
as Spanish editor-in-chief. 

Leo Kennealley, New York-New 
Haven Railroads prexy, here to 
publicize boss Pat McGinnis’ pur- 
chase of streamlined Spanish train, 
Talgo. Campaign included tele- 
vised fashion show filmed in color 
in the lobby of Castellana-Hilton 

Dolores Del Rio in via Cuban 
Airlines to begin her starring stint 
in “Senora Ama.” She was met by 
her director, Mexican Julio Bracho, 
and a large group of flower-laden 
friends and admirers, in spite of 
the houf and the chill in the air at 
Barajas airport at 2 a.m. 

Tourists and show biz VIPs still 
swarming into Madrid, in spite of 
its being definitely off-season on 
the books. Sudden, unprecedented 
cool weather is bad news for out- 
door niteries, but hotel bistros and 
indoor club-restaurants' (such as 
the popular Riscal, which is a sort 
of Spanish Sardi’s) are doing con- 
stant SRO. 

Ambitious Spanish-Italian film in 

_ Preparation on the life of Goya, 
one of Spain’s most famous paint- 
ers. Italian producers Lombardo 
of Titanus Films, and Casuto and 
Argento of Unitalia, a $1,000,000 
budget and expectations of featur- 
ing a big American star. Pic will 
be filmed in Spain, titled “Goya”: 
writers to be Spanish, Italian and 
American. 

Sy Bartlett, producer of the 
Olivia de Haviland-Gilbert Roland 
tarrer, “That Lady,” here from 
London en route to Malaga, where 
he will spend two weeks as guest 
ef his Spanish co-procucer, Jose 


Luis Saez de Heredia. Spanish- 
American co-producers plan to 
ee ee tk dizactor Ter 
next year, a er- 
ence Vous who .did “Lady.” Eng- 
lish actor Paul Scofield, in same 
film, is being paged by 20th-Fox 
for a term contract. 





Paris 

Legit houses unshuttering this 
week with return of last season's 
clicks. 4 
Eric von Stroheim to be Beet- 
hoven in Sacha Guitry’s biopic of 
Napoleon. ae 
Borrah Minevitch opening his 
Quai de Bourbon (Ile St. Louis) 
cafe, Sept. 22. : 

Fortunia replacing Yvonne Me- 
nard in Folies-Bergere show, “Real 
Madness.” Menard goes to U. S. 
for Lou Walters in October. 
Mike MacKenzie into Mars Club 
to share billing with Charlie Beals 
who switched from Calvados re- 
cently. Milton Sealey replaces 
Beals at Calvados. 

Hal Wallis in Rome to confer 
with Tennessee Williams on screen- 
play of “Rose Tatoo,” in’ which 
Anna Magnani and Burt Lancaster 
will co-star. Producer will do Cy 
Howard story, “Martin and Lewis 
in Paris,’ here in January. 


Philadelphia 


By Jerry Gaghan 
Bernice Massey, cafe _ chirper, 
oe cast of “By the Beautiful 
ea.”’ 
Mary Small will head reopening 
show at Chubby’s, South Jersey 
spot, Sept. 7. 
Sam Lerner will reopen his mid- 
town showplace, the Celebrity 
Room, Sept. 8. 
Hilde Simmons, the Embassy 
singing-pianist, is recovering after 
minor surgery. 
Ted Kellem, former bandsman, 
now handling promotion for Epic 
and Okeh labels, locally. 
Hy Slavitz will reopen Chanti- 
cleer Club Sept. 15. Spot was 
burned out early in spring. 

Dinah Shore in for press and 
broadcast interviews, shepherded 
by Jack Rosen, local RCA Victor 
distrib. ‘ 

Sammy Davis, Jr., with Will 
Mastin Trio, signed to head reopen- 
ing bill for new Latin Casino 
Oct. 8. 

Georgia Sothern will be initial 
topper at Troc, Hirst circuit burley 
house, which reopens for season 
Sept. 5. 

Eddie White, vet comic turned 
bistro operator, bought out his 
partner, Dave Harris, at Drury 
Lane Inn: 

Dr. Chevalier Jackson, president 
of Civic Grand Opera Co., is plan- 
ning $100-a-plate dinner to launch 
new season. ’ 

Veteran comedy team of Collins 
& Peterson has split because of 
illness of Harry Peterson. Marty 
Collins is now doing a single. 

Peter Binder, young _batitone 
with Lambertville, (N. J.) Music 
Circus, won a Fulbright scholarship 
and will study voice im Rome. 


Westport, Conn. 


By Humphrey Doulens 
Paul Kwartin hospitalized. 
Edna Ferber due in from the 


Coast. 
William Anthony 


Ditto Mrs. 
Macguire. 

Herbert and Dorothy Fields at 
Stonehenge. : 

Theresa Helburn back from a 
Maine holiday. 

Gordon Duff and family back 
from Bermuda. 

Ed and Sylvia Sullivan at their 
new Southbury farm. 

Fan Beurke hosting: for Mitzi 
Hajos, who's vacationing from 
Shubert office. 

_ Helen Marsh Levy to Chicago to 
join Arthur Jay Levy handling 
“Time out for Ginger.” 

Mimi Benzell closing summer 
“pops” series of Connecticut Sym- 
phony next Friday night (3). 

Max Gordon, Christie Mac- 
Donald, Howard S. Cullman, Rob- 
ert Lewis, Gil Fates, Nat Dorf- 
mann, Ezio Pinza, Justin Sturm, 
Helena Bliss, Warren Caro, John 
G. Wilson, Richard Whorf, Worth- 
ington Miner, at opening Monday 
(30) of “Home is the Hero” at 
Country Playhouse. 


Kansas City 


Songstress Helen O'Connell due 
to work on a pilot film for a tv 
series following her fortnight at 
Eddys’ Restaurant. 

Crew Cuts scheduled for a two- 
week stand in mid-September at 
Eddys on a contract signed months 
ago; now due to cash in on record 
fame. 

“Holiday on Ice” opens its fall- 
winter tour with a date in Munici- 
= Auditorium beginning Sept. 10, 
irst one following summer re- 














hearsals in Sioux City. 


London 


Ha Green to star in a tele 
Ee eg of “Isidor Comes to Town”. 
which he’s adapted from Aaron 
Hoffman's play. 

Wally Griffin, currenjly topper 
at Colony Restaurant, has had his 
booking extended a fortnight by 
boniface Harry Morris. 

- Bobby Weiss, Capitol’s European 

rep, arrived from Copenhagen 
ahead of his chief, Glen Wallach, 
who is due from Hollywood in a 
few days. 

Val Parnell; London Palladium 
topper, writing a series on Las 
Vegas in the Daily Express under 
headline, “It’s the Craziest Town 
on Earth.” “ 

Stubby Kaye, until recently in 
the London edition of “Guys and 
Dolis,” back from New York and 
starts a British vaude tour at 
Chiswick next week. 

Christine Jorgensen, assisted by 
Miles Bell, after week at Manches- 
ter for Moss Empires, booked for 
two weeks at Scandinavia, with 
several Continental dates to follow. 

Jerome Whyte hospitalized after 
a heart attack and ordered to take 
two-week rest by his doctor; hopes 
to be well enough to start “Can 
Can” rehearsals on_ schedule 
Sept. 6. ° 

Ernest Betts appointed chairman 
of publicity committee which will 
handle ch arrangements for this 
year’s Royal Command film gala 
at the Empire, Leicester Square, 
Nov. 15. 

Tommy Trinder, recently re- 
turned from a two-year tour of 
Australia and New Zealand, makes 
his blades debut as star of Claude 
Langdon’s Christmas panto, “Cin- 
derella on Ice,” which preems at 
Empress Hall Dec. 2. 

Norton V. Ritchey, Allied Artists 
International prez, went to -Edin- 
burgh for festival screening of 
Walter Wanger’s “Riot in Cell 
Block 11.” Next week, he goes to 
Monte Carlo for joint AA-AB 
Pathe sales convention. 

Billy Baxter, new English comic, 
who made an initial appearance on 
one of Billy Daniels’s programs, 
when the star predicted a big 
future for him, booked for full 
Moss Empires tour. Opened at 
Finsbury Park Empire Aug. 30. 

Contracts have been exchanged 
between Jean Carson and a rep 
of Max Liebmann for former to 
go to N. Y. to make two tv ap- 
pearances Nov. 20 and Dec. 5 on 
latter’s program. Miss Carson is 
due back here in December to star 
in Emile Littler’s “Love From 
Judy” in either Glasgow or Edin- 
burgh in her original role which 
made her a star. : 


Minneapolis 
By Les Rees 

Edyth Bush Little Theatre has 
“Peg O’ My Heart” on tap. 

Songstress Giselle MacKenzie 
continuing at Hotel Radisson Flame 
Room. 

Flame Cabaret has Percy Hughes 
band, Judy Perkins and Dicky 
Mayes. 

Dorothy Lewis Ice Show and 
songstress Marie Shaw in second 
month at Starlight Club. 

Jackson Trio, including one-time 
Farina of “Our Gang” film com- 
edies, playing return engagement 
at Augie’s nitery. 

Lyceum’s Theatre Guild season 
subscribers now number 2,000, 
close to last year’s mark. Five 
more shows, in addition to the just 
concluded “Picnic,” are promised, 
with “The King and I” next in line. 

Paul Bunyan = strawhatter at 
Bemidji, Minn., concluding 10-play 
season with preem of “Buy Me 
Blue Ribbons,” story of child prod- 
igy washed up at 18 and trying to 
get a new start in theatre. It’s 
said to be largely story of its au- 
thor, Jay Robinson. 


Berlin 
By Hans Hoehn 

Dieter Borsche will appear in an- 
other French film, “Escale a Orly.” 

Rudolf Forster arrived here to 
play a role in “Rittmeister Wron- 
ski.” 
Josephine Baker hired a German 
couple (East refugees)for her es- 
tate in France. 

Erich Maria Remarque writing 
the script for G. W. Pabst’s next 
film, “The Last Act.” 

“Children, Mothers and a Gen- 
eral” is the title of Eric Pommer’s 
next film which Laszlo Benedeleis 
to direct. 

Walt Disney's “The Living Des- 
ert” was declared exempt from 
taxes by West Berlin finance de- 
partment, 

Paul Gordon shooting “A Christ- 
mas Carol” at Berlin-Tempelhof. 
It is said to be the first color ty- 
film in Europe. 

There are 13 new West German 
films offered by Herzog Film, one 
of largest German distribs, for 
world distribution. 








William Dieterle, in Frankfurt, 





- 


soon will start directing a film 
about Richard Wagner, “Magic 
Fire,” for Republic. 

West Germany’s entry into the 
San Sebastian Fiin Festival was 
“No Way Back’ in addition, four 
unofficial pix were sent. 

“Weg ohne Umkehr”’ (No Way 
Back), “Fraeulein vom Amt” and 
“Eine Frau von Heute,” all Ger- 
man pix, were the biggest local 
grossers last month. 

Karl Ritter, former director of 
Nazi pix who returned from Argen- 
tina last year, soon will start di- 
recting “Ball of Nations” (operetta 


by the late Fred Raymond) with an 


international cast. 


Scotland 


; By Gordon Irving 
Richard Mathews named new 
producer of Glasgow Citizens The- 
atre. . 
Dr. Crock and his Crackpots 
heading vaude at Empire, Glas- 


gow. 

Citizens Theatre,- Glasgow, 
launching fall season Sept. 6 with 
James Bridie oldie, “Marriage Is 
No Joke.” 

Greta (niece of late Sir Harry) 
Lauder vacationing with her two 
nieces at Mention, France, and San 
Remo, Italy. 

“No News From Father,” new 
comedy starring Bernard Braden, 
played to solid biz at King’s Thea- 
tre, Glasgow. 

Carleton Smith, of National Arts 
Foundation, N. Y., looking over 
Scot talent and planning visit to 
Edinburgh Festival. Will sandwich 
a flight to Germany to trace the 
eight lost Wagner manuscripts 
= to Hitler, and never recov- 
ered. 








Santiago 

Los Churumbeles, ‘Spanish orch, 
off to Santo Domingo and New 
York. 

Movietone Newsreel now being 
preseated in combo with El Diario 
Ilustrado. - 

Sergio Venturino and Tito Pala- 
cios to Buenos Aires to book talent 
for Caupolican. 

Mario Clavel, Karina, Manolo 
Gonzales, Carmen Rodriguez and 
Tula Montenegro at the Capri and 
Bodegon. 

Enrique Castro Farias and Her- 
nan Garrido heading up Compania 
Filmadora del Pacifico, documen- 
tary production outfit. 

Buddy Day trying to repeat his 
“Bim Bam Bum” revue hit at new 
Roma Theatre with vaude show 
including Carmen Rodriguez, Braz- 
ilian songstress; the Champs Ely- 
sees models from Buenos Aires, 
Bruno the Fantastic, Manolo Gon- 
zalez and Marta Rivet dancers. 


Honolulu 


By Walt Christie 

Henry Fonda at dock to meet 
William Powell, who will co-star 
with him in film, “Mister Roberts.” 

Latest to join list of tv execu- 
tives at Waikiki is Herbert Gordon, 
veepee of Ziv Television Produc- 
tions. f 

Mary Cooke’s latest opus, a 
three-act play based on “Ali Baba 
and 40 Thieves,” opened at Ruger 
Theatre Aug. 27, with Josephine 
Taylor as choreographer. 

Robert Trumbull, New York 
Times staffer for India, Pakistan, 
Ceylon, Afghanistan and Nepal, en- 
joying Hawaii reunion with Walter 
King, ex-India director of British 
Information Service. 





San Francisco 


By Ralph J. Gleason 

“Ice Follies” closes Sept. 12 
after one of its most successful 
seasons in years. 

Louis Calhern in town for ap- 
pearance at “Summer Festival” 
and sell bonds for Israel. 

Norman Granz drove his new 
Italian Farina sports car to San 
Francisco just to show it to. Papa- 
gayo Room owner Al Williams. 

George Avakian, Columbia al- 
bum chief, in town and combining 
business with pleasure by huddling. 
with Woody Herman on album 
notes for Herman’s fourthcoming 
Columbia LP “The Three Herds.” 





Havana 


By Jay Mallin 

Nine U. S. newsmen here on 
United Fruit tourism junket. 

Two Fernandel_ pix playing 
simultaneously on two circuits. 

Cuban impressarios reported 
trying to bring Folies Bergere to 
Havana. 

Churumbeles’ former singer 
Juan Lejido now on Television 
Nacional. 

“The White Rose,” Mexican film 
about Cuban patriot Jose Marti, 
preemed at Radiocentro with Pres- 
ident Batista present, 
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Fit aigc back to work after 
om ,Moore recovering from 


— “7 
eda ra hospitalized for 
— ny are a 
muel Goldwyn celebrated 
bee r date return e 
ony ed af 
18 months in Europe. | “sad 

Adolphe Menjous_ celebrated 

as gy i pve _. 
enny mn in town aft 
two weeks in Washington. ‘¥ 

Eugene K. Zukor returned from 
ba 4 pnt og ag . N.Y, 

rothy rom the ea 
to eink her foe’ Lillian. ‘ 
am uthries - celebrated 
their golden wedding anni. 

Jack Webb returned from Chi- 

“< opening of “Dragnet.” 
ibber McGee and Molly cele- 
brated their 36th wedding anni. 

Ray Sackheim joined the Clary, 
Strauss & Irwin flackery as an as- 
sociate. 

Taylor McPeters broke three ribs 
in a battle scene for 20th-Fox 
“Untamed.” 

Frank Sennes appointed Earl 
Vollmer general manager of the 
Moulin Rouge. 

@ John H. Auer returned to Re- 
public after confabs with Navy 
brass in Washington. 

Barbara Rush to Durango, Mex., 
to visit her husband, Jeffrey Hun- 
ter, there on location. 

Victor Stoloff, Wanda Tuchock 
and George O’Brien signed agency 
deals with McHugh-Molson. 

Jack L. Warner awarded a 
plaque by the U. S. Marine Corps, 
for producing “Battle Cry.” : 

Hernando Courtright, managing 
director and prez of the Beverly. 


| Hills Hotel, currently in Rome on 


a semi-ecclesiastic mission, has a 
five-year mafiagement contract at 
the hostelry. When the new 
Detroit interests acquired control 
of the hotel, and also bought out 


some of Courtright’s personal 
holdings, they insisted that he 
stay on, ' 


By Earl J. Dias 

Joe E. Brown closing Dennis sea- 
son in “Show-Off.” 

Gloria Vanderbilt Stokowski 
winding up Falmouth season in 
“The Swan.” 

Folk singer Richard Dyer-Bennet 
filling week’s date at Playgoers’ 
Restaurant, Falmouth. 

“High Button Shoes,” final show 

at Richard Aldrich’s Cape Cod 
Melody Tent, Hyannis. 
- Oscar Serlin, original producer 
of “Life with Father,” and Russel 
Crouse, co-author, caught show 
last week at the Falmouth Play- 
house, Coonamessett, with co- 
author Howard Lindsay and 
Dorothy Stickney (Mrs. Lindsay) 
costarred in their original roles. 





Chicago . 

Count Basie orch racking up fine 
biz at Blue Note. 

Jim Meredith joined MCA small 
unit department last week. 

Pat O’Brien here in “Front 
Page” at Drury Lane Summer 
Theatre. 

Jerry Colonna, just back from 
successful Australia tour, visiting 
friends in Chi iast week enroute 
to next nitery date. 

Producer Collier Young with 
Frank Lovejoy and Keefe Brasselle 
in city to start shooting “Mad At 
World,” a Filmakers pic set here. 

Al Morgan in Edgewater Hos- 
pital with broken shoulder suffered 
in auto accident; Norm Dygon sub- 
bing for him at Preview Lounge. 

Gertrude Kinnell in from Bucks 
County Playhouse to star in “Fresh 
Fields” currently at Highland Park 
Tenthouse Theatre; resident cast 
plans to wind season with “Home 
At Seven” in its American preem 
beginning Sept. 7. 


Zurich 

ips By George Mezoefi 
RKO will release “French Line” 
at Corso Zurich late this month. 

Schauspielhaus set Swiss preem 
of T. S. Eliot's “Confidential Clerk” 
for Sept. 9. 
“Roman Holiday” (Par) finished 
terrific 14-week run at Scala, set- 
~~ several records. 

pen-air performances of 

“Everyman” for first time at Peter- 
hofstatt, ancient part of Zurich. 
Current U., S. first-runs here in- 
clude “Arena” (M-G) “The Com- 
mand” (WB), “Little Boy Lost” 
(Par), “Naked Jungle” (Par) and 
“Bad Boy” (AA). ‘ 
Season openings here will in- 
clude “Knights of the Round 
Table” (M-G), “Light of ~ Love 
(Austrian) “Oh Mein Papa” (Ger- 
man) and Sacha Guitry’s “If Vei- 








sailles Were Told To Me.” 
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OBITUARIES 


LOUIS WEINBERG 

Louis Weinberg, 65, Columbia 
Pictures sales exec, died Aug. 28 
at his. home in the Bronx, N. Y. 
Weinberg had been active in the 
film industry for almost 50 years, 
beginning his career prior to 
World War I as manager of the 
Bunny Theatre, the first film house 
in the Bronx. In 1917 he joined 
the old William Fox Co. as sales- 
man, moving from there to Select 
Pictures before joining Columbia 
in 1928. 

Surviving are his wife, a son, a 
daughter, five sisters and_ six 
nephews; Arnold Picker, veepee of 
United Artists; Leonard Picker, 


~ attorney for UA; Eugene Picker, | 


Loew’s Theatres exec; Sidney 
Picker, film producer; Arnold 
Grant, film attorney, and Gene 


Grant, an artist. 


MRS. MABEL PEGLER 

Mrs. Mabel Kelly Pegler, 
former musical comedy actress, 
died Aug. 25, in South Salem, N. Y., 
after a long illness. As a teenager 
she Shad appeared during the first 





World War in the “Passing Show,” 
at the old Winter Garden, N. Y. 
While on tour with the show in 
in 1917, 


Baltimore, she married 


54, 


N: Y. American until 1940. 
His wife survives. 


MAYLIN J. PICKERING 

Maylin J. Pickering, a former 
Manager of the Arena and retired 
business manager of the National 
Folk Festival, died at his home in 
St. Louis Aug. 23. Pickering who 
was 73 briefly held the post of the 
Philadelphia Convention Hall and 
Municipal Stadium and twice was 
manager of the old Coliseum in St. 
Louis. Survived by widow, daugh- 
ter and two sons. 


LEWIS D. COLLINS 
Lewis D. Collins, 56, veteran 
film director, died of a_ heart 
attack Aug. 24 at Hollywood Pres- 
byterian Hospital. A requiem mass 











' was said for him Tuesday (31). 


Collins began megging shorts 
and westerns at Universal in 1926. 
More recently he has been with 
Allied Artists, Republic and Uni- 
| versal. 





‘LOLLYPOP’ JONES 
Lonnie (Lollypop) Jones, 56, Ne- 
gro vauder and nitery performer, 
died Aug. 29 in New Orleans, 
following a long illness. Burial 
took place following day at Atlanta, 









Jack A. Pegler, then working for 
a newspaper syndicate and now 
president of Zoomar Corp., a tv 
outfit. 

Surviving besides her husband, 
brother of Westbrook Pegler, King 
Features columnist, are two -sons, 
three brothers, and a sister. 


ROY TESTAMARK 

Roy Testamark, 33, pianist and 
arranger with the Three Flames, 
musical combo, died Aug. 27, in 
Provincetown, Mass. While attend- 
ing the Juilliard School of Music, 
N. Y., Testamark formed a band 
with Averill (Bill) Pollard and 
George Treadwell. Later Testa- 
mark and Pollard teamed up with 
George (Tiger) Haines, forming the 
Three Flames. Trio played niteries 
and appeared on radio and on their 
own tv show. They were together 
for eight years and more recently 
were regulars at the Bon Soir, 
N. Y. nitery. 

Wife and his parents survive. 


MAURICE FISHER 
Maurice Fisher, 48, radio-tv pro- 
ducer, who also was a composer 
under the name of Maurice Mur- 








LOUIS WEINBERG- 


(Uncie Low) 
His nieces and nephews express their deepest affec- 
tion and love for their most worshipped uncle. 
was there for help and advice. 
greatly and he will be in our hearts forever. 








He 
We shall miss him 


Ga. He played theatres and night 
spots all over the country for 40 
years. 

Surviving are his wife and two 
»stepsons. 


SIGMUND SCHEIN 

Sigmund Schein, 78, formerly mu- 
sic director of the Shubert theatres 
in Chicago, died in that city Aug. 
24. He also was a featured violinist 
and viola player for many years 
with the Chicago Symphony and 
the Chicago Opera Co. 

Survived by wife, son and two 
daughters. 


CHARLES RICE 

Charles O. Rice, 81, of the Rice 
& Cady comedy team, died Aug. 
26 in Hollywood after a long ill- 
ness. Rice & Cady’s & Caky be- 
came partners in 1897 and worked 
together until Cady’s death in 1940. 











Rice leaves a daughter, Mrs. 
Viola F. Williams. 
FORREST GLENN 


Forrest Glenn, known as “Big 
Slim Glenn,” 54, died at the Vari- 
ety Clubs-Will Rogers hospital Aug. 





24 after recurring heart ai}ments. 


IN MEMORIAM 


Marcus Loew 


September 5th, 1927 





ray, died Aug. 30 in Chicago, ap- 
parently of a heart attack. Fisher 
was exec producer of several ABC 
network shows, including ‘Chi- 
cago Parade” and “Mary Marten- 
sen Cooking School,” He was for- 
merly assistant producer of Don 
MeNeill’s “Breakfast Club.” 
Tunes penned by him included 
“Crazy Heart” and “I Prayed.” 


MATTHEW FORSYTH 
Matthew Forsyth, 58, died in 
hospital in Oxford (England) Aug. 
25 after lying unconscious for 174 





days. He had been in a coma since | 


being involved in a road accident 
last February. 7 

From 1952 he had been principal 
of the London Academy of Music 
& Dramatic Art, and previously 
had been an actor and a legit and 
tv producer. He produced Shaw’s 
“The Millionairess” for the first 
time in Britain in 1936. 


JACK CALLAHAN 
. Jack Callahan, 65, husband of 
Helen Carr, who dove from the 
roof of the N. Y. Hippodrome in 
“Happy Days” and “Cheer Up,” 
died Aug. 24, in New York. A 
comic strip artist in his own right, 
he was known for his strips, “Hon 
and Dearie,” ‘Freddie the Sheik” 
and “Calamity Jane.” His work 
appeared for many years in the 





He was a well known stooge (over 
7 feet tall) in vaudeville With the 
Charlie A’Hearn troupe, the Fred 
LaRaine Electrical Venus act and 
also Charlie Sparks circus. 

Glenn was in the Will. Rogers 
hospital since 1946. A sister sur- 
vives. 


HAROLD BRATSBURG 


23 in Seattle after a long illness. 
He was a script writer at KOL in 


tor of KEX, Portland, and writer 
for KING and KJR, Seattle. 


LEWIS W. THOMPSON 

Lewis W. Thompson, 45, theatre 
manager, died Aug. 26 in Pough- 
keepsie, N. Y. He managed the 
Juliet, Poughkeepsie, formerly had 
been a theatre manager in Roch- 
ester. Mother and a brother sur- 
vive. 








Simon Eppel, 62, member of film 
trade in Dublin for many years 
and former owner of Palace Cin- 
ema, Dublin, died Aug. 19. His 
widow, two sons and two daughters 
survive, 


Edward Hugh Deis, 44, concert 
pianist, in Dallas on Aug. 18. 
Together with his wife Jeanne, the 
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at Colwyn Bay, Wales, Aug. 





| 


Harold Bratsburg, 45, died Aug. | 


the 30s; worked for San Francisco | 


radio stations; was program direc- | Los Angeles, Aug. 26. 


duo appeared as a two-piano team 
and made concert appearances in 
a five-state area since 1949. They 
appeared on a 12 week series on 
WFAA-TY. 





Herbert E. Hyde, 67, organist, 
conductor and composer, died Aug. 
25 in Frankfort, Mich., of a heart 
attack. Surviving are his wife and 
two stepchildren. 





David Kornblum, 51, v.p. of St. 
Louis Music Supply, died of heart 
disease at his St. Louis County 
home Aug. 23. Widow, mother, 
brother and sister survive. 





Lewis Bajus, 58, former news- 
paper man instrumental in the 
organization of radio station 
WISN, Milwaukee, died Aug. 25 in 
Thiensville, Wis. 








Mrs. Anne Gruberg, 65, widow of 
Rubin Gruberg, president of 
Amusement Corp. of America, died 
Aug. 27 at home of daughter in, 
Elkins Park, Pa. | 





Mother, 84, of J. J. (Jake) Isaac- | 
son, general manager of Omaha's | 
Ak-Sar-Ben org, died Aug. 24 in 
Los Angeles. | 





Mme. Eleanora Chalupec, 93, 
mother of actress Pola Negri, died 
Aug. 24 in Beverly Hills. 





Mother, 75, of Dorothy Mackaill, 
silent film star, died Aug. 28 in) 
Neéw York. 


MARRIAGES 


Dolores Veza to Harry Berman, 
Los Angeles, Aug: 27. Bride and 
groom are songwriters. 

Lillian Hines to Eddie South, 
Chicago, on Aug. 22. She’s cocktail 
bar pianist in Chi; he’s jazz musi- 
cian working at Streamliner nitery 
there. 

Ann Friedman to Julian Harmon, 
Las Vegas, Aug. 20. She’s a non- 
pro; he’s a screen writer now prac- 
ticing law. 

Grace Ramsower to John Lincoln 
Powell, Aug. 28, Mathis, Tex. 
Bride is on continuity staff of 
WOAIT, San Antonio. 

Beryl Reid to Derek Franklin, 
Blackpool, Eng., Aug. 23. She is 
a radio and stage comedienne; he’s 
of Hedley Ward Trio. 

Angela Marie Loo to Weaver 
Levy, Hollywood, Aug. 29. He’s 
an actor. 

Mary Morriss to Edward Feld- 
man, Las Vegas, July 27. Bride 
and groom are associated with the 
Biow agency in Hollywood. 

Pauline Cingalee to Roy Lester, 
11. 
She is actress daughter of Cin- 
galee, Engtish magician; he’s a 
comedian. : 

Carol Leslie to George Egan, at 
Bournemouth, Eng., early this 
month. Both are members of 
“South Pacific’ touring company. 

Amanda Blake to Don Whitman, 
Beverly Hiils, Aug. 22. She’s a 
sereen actress; he is operations di- 
rector for ABC-TV. 

Anne Ursula Obert to Sidney L. 
Weinberg, N. Y., Aug. 29. Bride is 
with National Concert & Artists 
Corp. publicity department. 

Natalie Epstein to Jack Shaind- 
lin, Nassau, Bahamas, July 30. 
He’s a film music conductor. 


BIRTHS 


Mr. and Mrs. Stephen McNally. | 
son, Los Angeles, Aug. 22, Father 
is contract attorney at UI. 

Mr. and Mrs. Milton Sperling, 
son, Hollywood, Aug. 24. Father 
heads U. S. Pictures; mother is 
a daughter of Harry M. Warner, 
prexy of Warner Bros. 

Mr. and Mrs. Frank H. Mooney, 
daughter, Dublin, Aug. 2. Mother’s 
a singer. 

Mr. and Mrs. William Tuttle, 
daughter, Burbank, Cal., Aug. 26. 
Father is makeup chief at Metro. 

Mr. and Mrs. Jack Runyon, son, 
Mother is 
Ruth Martin, singer; father is man- 
ager of the Biow Agency there. 

Mr. and Mrs. Charles Alpert, 
son, Santa Monica, Aug. 25. Moth- 
er is Corky Alpert, screen actress; 
father is a film agent. 

Mr. and Mrs. Amos Ayalas, twin 
boys, San Antonio, recently. Father 
is with the Jimmie Klein orch 
there as drummer. 

Mr. and Mrs. Lowell Cordier, 
son, Aug. 23, N. Y. Mother is legit | 
actress Joan Donovan. 

Mr. and Mrs. Charles P. Skouras | 
Jr., son, Hollywood, Aug. 28. Child | 
is the grandson of the National | 
Theatres prexy. 

Mr. and Mrs. Dick Fischell, twin | 











} 





daughters, Hollywood, Aug. 27. | 
Father is a tie-up merchandise | 
prometer. 
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Bikinis Spark Cannes 








amateur) photographers who gather 
here practically on a around-the- 
clock schedule to take pix of ce- 
lebrities. One wonders for whom 
these fellows are working, because 
there are not enough outlets either 
here or in the rest of Europe to 
publish all their pix. But everyone 
is. nice and charming when a pho- 
tographer shows up, and in par- 
ticular the starlets will do every- 
thing as far as posing is concerned, 
always in the hope that some pix 


may make the papers and the mags. | 


(Speaking of mags, it is amazing 
how the Swiss, German and Italian 
mags cover the Riviera beat, as 
compared to the obvious lack of in- 
terest of the US periodicals.) 


Best bet for the photographers 
is undoubtedly Sugar Ray Robin- 
son, by now a darling along the 
Croisette. Sugar obligingly let him- 
self Kod by Silvana Pampanini on 
the Carlton Beach, a pic that made 


the front pages in Paris and else- | 


where in Europe. Sugar’s sensa- 
tionally- colored Cadillac,  well- 
is the 
center of attraction, day and night, 
wherever it parks. 


Stripping Starlets 


The other day some American | 
columnist had an item according | 


to which the bikini has become 
out of fashion on the Riviera. The 
poor fellow would be amazed if he 
should take a look at the Cannes 
beaches. -Not only is the bikini 
more popular than ever, but it now 


has become some kind of super- | 


bikini. In other words, it will be 
impossible to make it any shorter 
and skimpier. From noon till 8 p.m. 
there is a continuous nudity parade 
along the Croisette and there is 
no doubt that the strippers at Min- 
sky’s in Newark are more dressed 


onstage than the gals here on the. 


beach. A starlet from Paris (or a 


gal who would like to become a 
starlet) usually arrives here with | 


at least a dozen bikinis. But even 
if they don’t wear bikinis their 


short-shorts are so short that they | 


would be tahoo in Miami or in 
Atlantic City. 
One thing 


displayed by the various comp 


Italian border. Each evening galas, 
flower battles and parades; auto- 
mobile beauty contests; innumer- 
able elections of the various ‘‘Miss”’ 
all along the Cote d’Azur—they 
are all beautifully staged. 

The highpoint of this summer's 
Riviera season was without doubt 
the sensational Monte Carlo stint 
of Marlene Dietrich. She was the 
star of ‘“‘La Nuit d’Aout,” a fabulous 
gala presented as a charity event 
for the United French Polio Funds 
in the beautiful Sporting d’Ete 
openair ballroom (operated by 
Henry Astric). Tickets (including 
dinner with champagne, at 15,000 
francs apiece) were sold out weeks 
in advance and 1,500 guests crowd- 
ed in. The gala was supposed to 
have started at 9 p.m. but it was 


not before 11 p.m. that the dinner | 


began, while the show got under 


| way shortly before 1 a.m. 


La Dietrich wore her by-now fa- 
mous Las Vegas gown (without the 
bra she had to wear in London). 
She looked more stunning than 
ever, even while she seemed a bit 
nervous. She was “presented,” as 
the program said, by Pierre Louis- 
Guerin, boss of the Paris Lido (who 
has her exclusive French manage- 
ment for his own spot), and intro- 


duced to the crowd by French ac- | 


tor Jean Marais. Marais read a 
poetic introduction written espe- 
cially for that evening by Jean 
Cocteau. (Cocteau himself, just re- 
covering from a serious illness in 
nearby Cap Ferrat, could not be 
present). A rough English transla- 
tion of Cocteau’s sophisticated 
panegyric of Miss Dietrich fol- 
lows: 

‘Marlene Dietrich . Your 
name begins with a caress... 
You wear feathers and furs that 


seem to belong to your body like} 


furs belong to the animals and 
feathers to the birds. 

“Your voice, your looks are those 
of a Lorelei. But Lorelei -was 
dangerous. You are not (danger- 
ous) because the secret of your 
beauty is the secret of your heart. 

“Your beauty ... it is not neces- 
sary to talk about it. So I greet 
your generosity ... 


paillettes of the ‘Blue Angel’ to 


impresses continu- | 
ously: the fantastic showmanship | 
ing | 
towns from Cannes down to the) 


“Ladies and gentlemen, from’ the | 


=amasi Continued from page 2 Gaa=aaaseeas 


from the diamonds in ‘Desire’ to 
the American uniform; from port 
to port . .. here at the cliffs of 
Monaco, she comes tonight, like a 
Chinese fish, a’rare bird, the truly 
unbelievable, a wonderful woman, 
a true friend of Franc: Marlene 
Dietrich . .°.” 


Most Snobbish World 


She sang first ‘“‘La Vie en Rose” 
(in French) and then a series’ of 
|American songs, among them 
, “Lazy Afternoon” and (in German) 
|“Johnny Wenn Du _ Geburtstag 
Hast” (from “Blue Angel’), intro- 
| ducing each song with a short de- 
| seription in French and English. 
| (The whole program was emceed in 
| both languages). It was quite a 
| performance. Here she was fac- 


Ee the most snobbish public of 





the world, royalty, ex-kings and 
queens, millionaires. and fellow- 
stars, ministers and Maharajas. 
Perhaps she was a bit disappointed 
that the applause was not too en- 
| thusiastic, but the fact remains 
that her purely artistic success was 
certain. 

Before Miss Dietrich went on, 
an artistic program including Larry 
Adler and Ludmilla Tcherina was 
presented. After Miss Dietrich, 
the Monte Carlo Ballet gave a 
brilliant performance of “Nacre.” 
The gala was under the supervi- 
sion of Marcel Idzkowski, secretary 
general of the Comedie Francaise 
and critie of France-Soir. It was 
not before 6 a.m. that the last 
guests left the Sporting d’Ete. 

About 6 or 7 p.m. each evening, 
there is a bumper-to-bumper traf- 
fic here from Cannes to Antibes 
akin to hot summer Stindays on the 
highways to Jones Beach. The 
traffic situation here becomes 
| worse with each year and the au- 
thorities see no way out until real 
| modern highways could be built. 
| One is amused and amazed when 
a ladies beauty parlor (next to the 
Martinez) has an openair shop. 
| Here you can see the gals getting 
their premanents out in the air, sip- 
ping drinks and reading the mags. 

People in Cannes are talking 
about the new sensational 
model of Picasso, 19-year-old Syl- 
vette David, whom he found in the 
streets of Antibes ... Baron von, 
| Thyssen’s new wife, former model 
Nina Dyer, who walks with a leop- 
|ard on the leash... the amazing 


| wave of homos invading the Rivi- __ 


era (one beach here in Cannes 

seems to attract them exclusively) 
... the very low exchange rates for 
| the dollar (346). 








Wanna Swim 


Continued from page 2 
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| appeared headed for the rocks not 
‘so long ago, is on the upswing, 
| Ferguson reported. Television 
|isn't hurting the business like it 
once did, he added. 





Chi’s Latest Giveaway 
Chicago, Aug. 31. 

Drive-In theatres here are con- 
tinuing to intensify their pitch for 
ltrade with giveaways. Starlite 
Theatre, which has a _ kiddieland 
land from time to time hands out 
| small toys to the towheads, nof is of- 
fering 18 holes of miniature golf 
to all comers. Customers have the 
option of socking a bucketful of 
| golf balls from 7 to 8, before show 
| time. 

Starlite currently is offering a 
triple feature “Egg and I,” “Best 
Years of Our Lives” and “Pinoc- 
| chio.” 








‘Duel’ Reissue 
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ration bookings at conventional 
spots. Ozoners are now being 
tapped in that territory. Latest 


returns at the latter show “Duel” 
drew $1,650 on Sunday (29) at the 
Fresh Pond Theatre, near Boston; 
$2.200 on the same day at the 
Neponsit Theatre, Neponsit, Mass., 
$4.800 in four days at the Dedham 
Drivein, Dedham, Mass., and sim- 
ilar grosses at other like situations. 
In a standout southwest run, the 
film grossed near $10,000 in a 
week at the Terrace Drive-in, 


| Albuquerque, 


Selznick Releasing Organization 
is reissuing the pic through states 


the gown of ‘Morocco’; from the} rights distributors in each terri- 


black dress in ‘X-27’ to the 
in ‘Shanghai 


little 


' tory. Budd Rogers is SRO’s general 
Express’;! sales manager. 
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CHESTERFIELD 
CBS-TV 


CUNNINGHAM | 
“ & WALSH AGENCY 


PRODUCER LEE COOLEY 


TOM ROCKWELL 
OF GAC 










_ for making the RAY ANTHONY SHOW, 
TV’s TOP TUNES*, the most successful 


program by a name band leader and 
his organization ever to hit TV! 


Gratefelly, 





*Enjoyed by millions all 
summer long, on coast- 
to-coast CBS-TV, every 
Mon., Wed. & Fri., 7:45- 
8:00 P.M., E.D.T. 
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